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About this report.

Telekom has provided extensive information to the general public about its objectives, its activities and the progress
made in the relevant economic, ecological and social areas as part of corporate responsibility (CR) reporting since
1996.

The title "We take responsibility" is used for the fourth consecutive time since it is an expression of Telekom's
long-term commitment to CR. By the year 2015, we plan to achieve our goal of becoming a global CR leader in the
ICT industry. In this undertaking, the report is a central communication tool that informs our internal as well as
external stakeholders of the progress we have made on this path between March 2011 and February 2012, and of
the goals we are setting for the future.

Additional sources for CR-relevant content.

In addition to the present online CR Report for 2011, we also provide information about corporate responsibility in
our Annual Report, in the HR Report and in the Data Privacy Report. We continually report on current activities
relating to CR within the Group on our responsibility portal. The international subsidiaries provide information about

their CR commitment on their Internet portals and in their own publications.

In order to reduce the complexity of our report, we have often provided links to other internal and external websites.
For example, the information provided by the international subsidiaries is available through the subsidiaries' profile
pages in the CR Report 2011.

Reporting period, scope of application and target groups.

This CR Report is a Group report that includes many international subsidiaries in which Telekom holds a majority
stake. Any deviations are marked accordingly. This report ties in with the CR Report 2010/2011. The reporting
period for the various topics spans from March 1, 2011 to February 29, 2012. All quantitative data and KPlIs refer
to the 2011 calendar year. Any deviations are marked accordingly. This CR report is primarily aimed at analysts
and investors, CR ranking and rating agencies as well as non-governmental organizations. At the same time, we
wish to address representatives from the worlds of science, research, education and politics.

Looking back on Deutsche Telekom’s CR reporting.

Since 2003 Deutsche Telekom has been reporting on its sustainability activities: from 2003 up to and including
2006 the Group published a combined HR and Sustainability Report every year, which enabled us to satisfy our
stakeholders' increased need for information on economic, ecological and social issues. An interim report issued
in 2007 formed the transition to our current CR reporting. Since 2008 the Telekom Group has been publishing a
comprehensive CR Report each year.

Online reporting since 2010. -

Just like last year, we are publishing the current CR Report exclusively online to better meet the requirements
and user preferences of our stakeholders. The online CR Report 2011 has been available since May 29, 2012 in
German and English. Service functions such as the download section, search and dialog functions as well as



KPI views facilitate individual use. A recent addition has been the element "Find out more". Here, a drop-down
menu can be used to call up background information on many topics that go beyond the presentation of the
current developments.

Together with this online report we are also publishing an e-paper with a summary of the key developments in
the reporting period. The subsidiaries can add a summary of their respective CR activities and then use the
Report for their own CR communication. Not issuing a printed version means that we are saving resources.

The next CR report will be published in Q2 of 2013.

Selection of the main topics for the CR Report 2011. r

To select the main report topics, we conducted a multiple-phase materiality process in Q4 of 2011. This is an
integral part of our annual CR reporting. The process is a tool to help identify the topics with maximum relevance
for our internal and external stakeholders.

Structure of the current online report. v

The online CR Report 2011 has been designed as a progress report that focuses on the key developments of
the reporting period. Using the vertical navigation bar the reader can access the six main sections of the report:

= Networks

= Customers

= Society

- Employees

= Suppliers

= Climate and environment

In contrast to the previous year, the CR report 2011 includes a separate section on networks, which covers the
topics of network and infrastructure expansion, mobile communications and health as well as environmentally
friendly network infrastructure. In the previous year these topics were dealt with in different sections. By bundling
these topics in a separate section of the Report we are doing justice to the increased importance of the topics
identified in the materiality analysis.

Each introductory page shows three materiality matrices referring to our three CR categories. The topics that are
relevant for the respective section are highlighted in color. The graphic depiction (font size and position within
the matrix) reflects the relevance of the respective topic as assessed by our stakeholders.

The six sections mentioned above are supplemented by three others:

= The Strategy & management section describes the management of CR processes and the Group-wide

integration of Telekom's CR strategy.

= The maijority of the subsidiaries whose CR activities are described in this Report are presented on profile
pages. These pages can be found under the National companies menu item.

= In the Facts & figures section, consolidated and commented indicators provide information about our progress

in the past few years.

Assurance engagement.




Selected KPlIs in the CR Report 2011 from Germany as well as from Magyar Telekom Hungary, OTE, T-Mobile
USA and T-Mobile Netherlands were audited by the auditing firm PricewaterhouseCoopers (PwC) as part of an
assurance engagement.

The following sections were also audited:

= Strategy & management

= Suppliers
= Facts & figures

The independent assurance report can be found under the assurance report menu item.

All reviewed contents of this report are marked with and will remain effective until the next CR report is
published.

Implementation of high international reporting standards. r

Telekom's CR Report 2011 fully complies with the guidelines (G3) of the Global Reporting Initiative (GRI). This
also applies to the GRI Telecommunications Sector Supplement" in the 2003 pilot version that is applicable to
companies in the telecommunication industry. Compliance with both catalogs of requirements was reviewed by
the GRI, which awarded the highest application level, "A+".

This CR Report also serves as a COP & (communication on progress) from Telekom as part of the United
Nations Global Compact . The Global Compact Communication on Progress provides an overview of the
specific measures required to implement the Global Compact ™ principle.

WE SUPPORT

New CR App "We care®. r

In addition to the online CR report by Telekom we developed the CR app "We care" for the smartphone
operating systems Google Android & and Apple iOS & and for tablets during the reporting period . With an

interactive presentation of our CR commitment the App ™ provides an introduction to this complex topic — in a
simple and entertaining, yet also self-critical way. The app includes handy links to the CR Report. With this
innovative addition we intend to raise awareness among a broad target audience for the topic of corporate
responsibility.



Employees paint for climate protection. v

At the end of January 2012, Telekom challenged its employees to get artistic to show what they themselves or
Telekom are doing to protect the climate and the environment. The aim of the campaign was to actively involve
employees in reporting and raise awareness of climate and environmental issues. In total, 55 works of art were
submitted by 40 employees. All contributions are exhibited in a digital picture gallery as part of the CR Report
2011.

© 2012 Deutsche Telekom AG
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Foreword by the Chairman of the Board of Management.

A

René Obermann, Chairman of the Board of Management, Bonn, Germany.

Dear Readers,

Many decisions in the worlds of politics and business have to be made quickly, and they are aimed at the near
future. But we should never lose sight of long-range challenges—such as the transition to renewable sources of
energy, as approved by the German government. We still have a long way to go before we meet this goal. Not all of
the requirements for a successful turnaround are in place—far from it, in fact, although many German companies
are ready with good solutions.

Deutsche Telekom offers an intelligent control system for advanced electrical grids. It connects consumers and
producers so that electricity producers can deliver power exactly when and where it is needed. Smart electricity
meters help link together large numbers of decentralized energy producers to create a central, virtual power plant.
This means it is economically viable for electricity producers to shift to decentralized production and renewable
energy sources.

We also need to tackle challenges in society. Let's take demographic change as an example. Major firms like
Deutsche Telekom need to have the right mix of employees: proven colleagues with experience and younger
workers who move freely and comfortably in the digital world. But to us as a business, demographic change also
means developing new products and solutions for the healthcare segment and getting them ready for the market.
We are ramping up our commitment to helping patients live independently as long as possible—thanks in part to
innovative new Telekom products.

The way we live and work is undergoing huge changes due to increasing networking. For companies, mobile
working can increase cost-effectiveness, even as employees enjoy enhanced quality of life. In view of this
increasing networking, however, we want to make sure that as many people as possible benefit from it. For that
reason, we will continue to promote media skills, the use of filters to protect children and young people surfing on



the Internet, and Internet seminars for seniors and immigrants.

Ever since the Global Compact @ was founded in 2000, we have championed the principles laid out in this United
Nations initiative, in areas including human rights, climate protection, and combating corruption. Since January

2011, we have been the only German company active in the LEAD Steering Committee of the UN Global Compact
[H|

Our CR Report provides information on the progress of our corporate commitment and involvement. Our new
application "We care" also provides a good overview of our corporate responsibility activities. In a very playful,
intuitive way, the application showcases the full breadth of our commitment and involvement.

We hope you enjoy reading it!
Bonn, May 2012
Sincerely,

René Obermann
Chairman of the Board of Management of Deutsche Telekom AG

© 2012 Deutsche Telekom AG
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Group profile.

Deutsche Telekom is one of the world's leading integrated telecommunications companies, with approximately 129
million mobile customers, 34 million fixed-network lines and almost 17 million broadband lines in around 50
countries. We offer consumers as well as corporate and business customers a comprehensive portfolio of products
and services in the areas of fixed-line/broadband, mobile communications, Internet and Internet TV as well as other
innovative solutions for connected life and work. We were able to generate revenues of EUR 58.7 billion with a staff
of some 235,000 employees worldwide in fiscal year 2011.

The Group is expressly committed to its corporate responsibility and bases its actions on economic as well as social
and ecological criteria. In line with our goal of becoming a global leader in connected life and work, we continue to
pursue our vision of leading the way in corporate responsibility (CR).

Group structure and operating segments. v

Telekom's organizational and management structure comprises the operating segments Germany, Europe,
United States, Systems Solutions as well as Group Headquarters & Shared Services .

The organizational structure at a glance

""" Doutsche Telekom Group =~ ——__

o Group Headquarters & Shared Services B

- EREDE United States Systams Solutions
Ficed natwaork and Fined network and
mobile COmMUNICatons mobile cCommunications Mcble : e T-Systerrs ﬂ

- Germany: The Germany operating segment entails all the activities of the fixed-line and mobile business in
Germany as well as wholesale telecommunications services for the Group's other operating segments.
Continued demand for broadband products in the fixed network and mobile communications has driven
revenues in these fields. However, this positive trend was not enough to compensate for the negative revenue
effects, especially due to the decrease in voice telephony. Compared to the previous year revenue in this
segment fell by 4.4 percent to EUR 24.0 billion.

= Europe: The Europe operational segment covers the fixed-network and mobile operations of the subsidiaries
in Greece, Romania, Hungary, Poland, the Czech Republic, Croatia, the Netherlands, Slovakia, Austria,
Bulgaria, Albania, the FYRO Macedonia, and Montenegro as well as the joint venture in Great Britain. The
International Carrier Sales & Solutions unit, which mainly provides wholesale telecommunications services for
the Group's other operating segments, is also part of the Europe segment. Intense competition, continuously
falling retail prices and strong government and regulatory impact had a negative effect on business in the
countries of the Europe segment and put pressure on total revenue. There was a slight increase in revenue
from the fixed-network business, and especially the broadband/TV area. In addition, strong mobile data
revenue growth had a positive impact.

- USA: The United States operating segment combines all mobile activities in the U.S. market. Despite a
challenging market situation, including impacts from the formerly proposed deal with AT&T and increased
competitive intensity, total revenues declined by only 3.3 percent. The decrease in revenue caused by the



declining number of net customers was partially offset by strong growth in data revenue from customers using
smartphones with mobile broadband data plans.

- Systems Solutions: T-Systems offers individual ICT solutions for corporate customers, operating networks
and data centers all over the world. Despite an overall declining price trend in ICT business, total revenue of
T-Systems increased by 2.1 percent year on year.

Group Headquarters & Shared Services 1.

Group Headquarters & Shared Services ! comprises all Group units that cannot be allocated directly to one of
the operating segments. This area performs strategic and cross-divisional management functions and is
responsible for operating activities that are not directly related to our core business. Shared Services & include,
for example, property management, DeTeFleetServices GmbH vehicle fleet management and the internal
personnel services provider Vivento. The Shared Services [ unit primarily provides services in Germany.

Corporate transactions during the reporting period. r

= OTE: Following the transfer of an additional 10 percent of shares in the Greek OTE to Telekom on July 11,
2011, the Hellenic Republic holds—directly and indirectly—around 10 percent of the shares, while Deutsche
Telekom now holds around 40 percent. The purchase price for the approx. 49 million OTE shares was EUR 0.4
billion.

« Procurement joint venture with France Télécom-Orange. Our procurement cooperation BUYIN with France

Télécom-Orange was launched on October 7, 2011. We pooled our procurement activities in the areas of
terminal devices, mobile communications networks, fixed-network equipment, and service platforms in a 50/50
joint venture. In addition, the two companies intend to launch pilot projects to explore other areas for inclusion
in the joint venture, including IT infrastructure and other IT areas.

= PTC rolls out T-Mobile brand. The Polish subsidiary successfully launched the T-Mobile brand on the Polish
market in June 2011. Since then, PTC has been operating under the name T-Mobile and using the "T" as its
corporate logo in line with the Group's overall brand strategy.

. Commitment in Bratislava stepped up. Deutsche Telekom Shared Services I s.r.o. in Bratislava, Slovakia,
will gradually take over the financial and accounting services for all our European subsidiaries. The relevant
processes will be pooled in Bratislava over the next few years. This step is intended to create more than 500
additional jobs in Bratislava by the end of 2015.

= OTE S.A. sells share in Telekom Srbija a.d. OTE S.A. signed a purchase agreement with Telekom Srbija to
sell its entire stake of 20 percent in Telekom Srbija to the Serbian company. The value of the transaction
amounts to EUR 380 million.

Business development in 2011. -

Deutsche Telekom's total revenue was EUR 58.7 billion, which amounts to EUR 3.8 billion less than the previous
year. However, this was significantly influenced by negative exchange rate effects and the deconsolidation of
T-Mobile UK, which already took place in the prior year. The Systems Solutions operating segment recorded a
revenue increase, whereas all others recorded decreases.

We also fully delivered on the shareholder remuneration policy we announced for the 2010 to 2012 fiscal years
with a dividend payment of EUR 0.70 per share in 2011. With investments of EUR 8.3 billion, we pushed ahead
above all with the broadband roll-out and invested in expanding the capacities of existing networks and in faster
mobile networks.

Adjusted EBITDA.



The adjusted EBITDA of EUR 18.7 billion achieved in fiscal year 2011 means a decrease of 4 percent compared
to the prior year. EBITDA was impacted by negative exchange rate effects as well as the non-recurrence of the
contribution of T-Mobile UK, which had been deconsolidated in the prior year. Our performance corresponded to
our Guidance published at the beginning of the year.

Net profit.
The adjusted net profit of Deutsche Telekom declined in 2011 from EUR 3.4 billion to EUR 2.9 billion.
Unadjusted for special factors, the decrease amounted to EUR 1.1 billion to EUR 0.6 billion.

Free cash flow and net debt.
At EUR 6.4 billion the Group's free cash flow was EUR 0.1 billion less than in the prior year. This means that we
achieved the expected value which we announced at the beginning of the year.

Net debt decreased by EUR 2.2 billion year-on-year, to EUR 40.1 billion.

For detailed information about the Group's performance and Telekom's financial data, please refer to the Annual
Report 2011.

© 2012 Deutsche Telekom AG
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Rankings, ratings & awards.

We are very pleased about being listed in renowned sustainability rankings and ratings and
about the numerous awards and certifications we have received during the reporting period.
Our subsidiaries were also recognized for their CR commitment in various areas. You can

find an overview of this on the profile pages of the international subsidiaries.

SRI rankings and ratings.

SAM rating and Dow Jones Sustainability Indexes: (@ S ntatnabiity Indexes
The annual sustainability rating by Sustainable Asset Management (SAM) gave Telekom the maximum number of points in e

the Stakeholder [ Management category in 2011. The SAM rating is decisive for inclusion in the Dow Jones Sustainability

Index World and Europe, in which Telekom is listed just like in previous years.

"Prime" rating by oekom Research:
Since 1993, ratings agency oekom research has assessed and compared national and international companies, thus
providing guidance for sustainable investment in Europe. Just as in previous years, Telekom received the "Prime" rating.

Corporate
Responsibility

rated by
oekom rle|sle|a/rch

ASPI and ESI by Vigeo [:

Vigeo is one of the leading rating agencies for CR analyses in Europe. Vigeo [d's SRI index products include the indices ESI
(Ethibel Sustainability Index) and ASPI (Advanced Sustainable Performance Indices). The latter rates 120 of Europe's
leading sustainability performers. Telekom was listed in both indices in 2011, just as in previous years. Telekom has again
been listed in the ASPI since March 2012.

"ETSE4Good Index":
Inclusion in the FTSE4Good [ Index is based on a company's performance in the CR ratings of renowned ratings agencies
imug and EIRIS. As in previous years, Deutsche Telekom was included in this important SRI index.

FTSE4AGood

imug

Carbon Performance Leadership Index":
Telekom was listed in the newly created Carbon Performance Leadership Index until September 2011.

"STOXX Global ESG Leaders Index":
The STOXX Global ESG [ Leaders Index was launched in spring 2011 as a new index product of the German Stock STO):):
Exchange. Inclusion in this index depends on a company's performance in the established CR rating by the
company Sustainalytics. Telekom has been listed in this new index product from the beginning.

B SUSTAINALYTICS

Newsweek-Green-Rankings

[ Newsweel J2011}
GREEN RANKINGS

4

"DAXglobal Sarasin Sustainability Germany Index EUR™:

The DAXglobal Sarasin Sustainability Germany Index was introduced in July 2007. This index lists the 100 largest and most
liquid German stocks—based on free-float market capitalization—that were classified as sustainable according to the
Sarasin Sustainability Matrix®. Over 40 DAX-listed companies are also found in this index. Telekom continues to be a part
of the "Sarasin Investment Universe."

SARASIN

"MSCI Global Climate":The MSCI Global Climate Index is an equally weighted index designed for investors who are
looking for a global portfolio of companies that are intensively involved in diminishing the direct and long-term causes of N,ISC
climate change. As in the previous year, Telekom was listed in the MSCI Global Climate Index in 2011.




Awards and certificates. v

Networks.

First place for TelekomCloud by Computer Bild puter
Bild

ITest-Siege.r -

Testergebnis .qut™ - Platz 1
Ausgabe 2/2012

First place in mobile communications test by CHIP Online

Bestes Netz

chip.de/netztest2011

First place in network test by trade journal connect

GO
BESTES NETZ

Heft 12/201

Commendation by readers of trade journal connect: NNect

"Mobile Network Operator of the Year" Mobilfunk-
MNetzbetreiber
des Jahres 2011

First place in the Internet and telephony categories by trade journal connect

Internet- & Telefonie-
Anbleter
des Jahres 2011

First place in the IPTV category by trade journal connect

I
IPTV-Anbieter
des Jahres 2011

First place in the Virtual PBX category by trade journal connect

Virtuelle Telefon-

anlagen
2 E{#d des Jahres 2011

Stiftung Warentest attested to Telekom's excellent network availability and a\t"iftung Telekom ist
highest data rates and awarded the rating "good." Gl Tostyoosr

S —
s Hotwrbghahe
e o e Duasrvses.
(U e——"—

"Gold SAP Quality Award" 2011 for T-Systems:

T-Systems was one of three German companies to receive the Gold Quality Award

from software company SAP in 2011. With this distinction, SAP recognized the

company's excellent quality in project management and in the execution of ®
implementation projects for SAP software.

"CRM Best Practice Award" in Bronze in the Launch category: *
The trade journal acquisa as well as the organizer of the customer relationship trade AWA RD*
fair CRM-expo distinguished T-Systems with the Best Practice Award in Bronze in M*T‘:**t
the Launch category in 2011. The award recognizes the efficient launch of a
transnational technical solution to support the sales, marketing and complaints
management process.



Costumers.

"GWA EFFIE Award" in Bronze for the "Big changes start small" sustainability
campaign in 2011

'German PR Award" for eEtiquette as the most creative and innovative PR
campaign

'Gottfried Wilhelm Leibniz Award" of German research organization Deutsche

Forschungsgemeinschaft and research award Berliner Wissenschaftspreis
2011 for Professor Anja Feldmann (T-Labs)

Professor Alexander Raake (T-Labs [7])

Trusted Cloud award (Sicheres Cloud Computing fiir Mittelstand und

offentlichen Sektor — Trusted Cloud)

"Certified Online Service" TUV seal for TelekomCloud

Society.
Easpo "International Sponsoring Award" 2011 (Public Sponsoring category)

Golden Victoria awarded to René Obermann by the German Foundation for Integration for exemplary
commitment to integration and diversity:

For his outstanding dedication to integration, the German Foundation for Integration bestowed the 2011 Golden
Victoria for Integration on Chairman of the Board of Management René Obermann. With this award, the
Foundation paid homage in particular to Telekom's efforts to help disadvantaged young people in projects such
as the Diversity Charter, "My chance to get going" and the "Yes, | can!" initiative. The German Foundation for
Integration was founded in 2008 by the Association of German Magazine Publishers (VDZ) for promoting equal
opportunities for immigrants. With his exemplary dedication to integration and diversity, René Obermann
showed that a global corporation such as Deutsche Telekom is capable of caring about social issues outside of
its corporate boundaries, said the jury at the award ceremony.

European "Change Communications Award" 2011, special prize in the Corporate Volunteering [Tl
category

UN Decade Education for Sustainable Development award for the "Yes. | can!" initiative

oMM s

PR >11

DER INTERNATIONALE
DEUTSCHE PR-PREIS

Trusted Cloud

= o T
Gepriifter
Online
Dienst

-—
DEUTSCHLANDSTIFTUNG

F
ATI

Weltdekad
Wereinten
2004-2018

Bildung fiir
nachhaltige
Entwicklung

Nachhaltigkeit lernen



Climate & environment.

Environmental protection award presented to environmental officer Freia Siem
(Technical Infrastructure Branch Office. Northern District) by Studien- und

Fordergesellschaft der Schleswig-Holsteinischen Wirtschaft e.V.

"Climate Leader" award presented by Greenpeace

GREENPEACE

P
& A"

BLUEFLEET"
- rovmarns = BEGTY]
“Lsasar”

"Bluefleet" seal by TUV Rheinland for CO, emissions reduction

Employees.

"Initiative in Training and Development Award" 2011 o _{.
Initiativpreis

Aus- und
Weiterbildung

"Best of Corporate Publishing” Award in Gold

BCP

110¢

trendence
DEUTSCHLANDS

17th place among IT graduates in Trendence study

100

Top-Arbeitgeber IT

12th place in Universum study

1t
UNIVERSUM
TOP 100

ARBEITGEBER

W STUNENT SURVEY

Third place in Top Automotive Employer 2011 award

L 'y 2mnz

ARBEITGEBER AUTOMOTIVE

Second place in Career’s Best Recruiter study
career's
est

recruiter

First place in the HR Social Media Activities of DAX 30 Companies in 2011
Fifth place in "Online Talent Communication”
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GRI index.

Telekom's CR reporting is based on the requirements defined by the Global Reporting Initiative (GRI). Telekom’s
CR Report 2011 fully complies with the GRI guidelines (G3). This also applies to the GRI Telecommunications
Sector Supplements (applicable to companies in the telecommunications industry) in the pilot version of 2003.
Conformance with both requirements catalogs was checked by GRI, which issued the highest application level A+
for it.

The GRI index below indicates the scope to which we take the GRI indicators into account and the places in this
year’s CR Report where the corresponding information is available. The index also contains references to
GRI-relevant text passages in other Telekom publications. The GRI index also states why Telekom does not report
on individual GRI indicators.

Additional indicators that we have taken into account in the CR Report 2011, but whose fulfillment is not compulsory
for level A+, are printed in grey.

© 2012 Deutsche Telekom AG
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Profile.

Indicator Reference
Status
1. Strategy and analysis

1.1 Statement from the most senior decision-maker

Foreword by the Chairman of the Board of Management

1.2 Key impacts, risks and opportunities

‘

Group Profile
Risk and opportunities management

Annual Report 2011 > Corporate governance report

Annual Report 2011 > Risk and opportunities management

2. Organizational profile

2.1 Name of the organization

Group Profile

Deutsche Telekom AG

2.2 Brands, products and/or services v

Group profile

2.3 Organizational structure

‘

Group Profile
Annual Report 2011 > Group structure

2.4 Headquarters location

‘

Group Profile
Annual Report 2011 > Group structure

2.5 Countries in operation

‘



Group Profile
Annual Report 2011 > Group structure

2.6 Nature of ownership

Group Profile
Annual Report 2011 > Group structure

2.7 Markets served

‘

Group Profile
Annual Report 2011 > Group organization

Annual Report 2011 > The economic environment

2.8 Scale of the organization

‘

Group Profile
Annual Report 2011 > Overview of the 2010 financial year

Annual Report 2011 > Development of business in the Group

Annual Report 2011 > Employees

2.9 Significant changes regarding size, structure, or ownership

Group Profile
Annual Report 2011 > Development of business in the Group

Annual Report 2011 > Development of Business at Deutsche Telekom AG

Annual Report 2011 > Headcount development

2.10 Awards received

Rankings. ratings & awards

International subsidiaries

3. Report parameters

3.1 Reporting period

‘

About this report

3.2 Date of most recent previous report

About this report

‘

3.3 Reporting cycle



About this report

3.4 Contact point for questions

Contact form and publishing information

Luis Neves

Head of Corporate Responsibility

Phone: +80 (0) 0738-122-0

E-mail: corporate.responsibility@telekom.de

3.5 Process for defining report content

About this report
Stakeholder expectations

3.6 Boundary of the report

‘

About this report

Group Profile
Telekom stakeholders

The topics of our stakeholders

3.7 Limitations on the scope or boundary of the report

About this report

3.8 Joint ventures, subsidiaries, and outsourced operations

Annual Report 2011 > Group organization

www.telekom.com > An overview of locations and affiliates

3.9 Data measurement techniques

‘

About this report
CR key performance indicators

Independent assurance report

Indicators
CR-Governance

Telekom has an internal reporting and indicator management system that allows us to incorporate the entire
Group, i.e., all international subsidiaries and all strategic business areas, in almost every topic area.

Since early 2010, we have been using a CR database to systematically collect and manage relevant data for our
CR reporting activities.



3.10 Effects of re-statement of information provided in earlier reports

If information from previous reports is re-stated in the 2011 CR Report in a modified form, this will be indicated in
the relevant places.

3.11 Significant changes in the scope, boundary, or measurement methods

About this report

Indicators
3.12 GRI Content Index >
Included

3.13 External assurance =

About this report
Independent assurance report

In addition to the "Strategy and management® section, Telekom commissioned an auditing firm to review the
"Suppliers® section and selected indicators from Germany and the subsidiaries Magyar Telekom, OTE, T-Mobile
USA and T-Mobile Netherlands.

4. Governance, Commitments and Engagement

4.1 Governance structure =

CR governance
Annual Report 2011 > The Board of Management

Annual Report 2011 > Corporate governance report

4.2 Indication whether chairperson is also executive officer

Annual Report 2011 > The Board of Management

4.3 Independent members at the board

Annual Report 2011 > The Board of Management

4.4 Mechanisms for shareholders and employees to provide

recommendations to the board

CR governance

Socially responsible investment

Ongoing internationalization of the Total Workforce Management approach.




Annual Report 2011 > Supervisory Board's report

Annual Report 2011 > Corporate governance report

Human Resources Report, p. 61

4.5 Linkage between executive compensation and organization's

performance

Annual Report 2011 > Corporate governance report

4.6 Processes to avoid conflicts of interest at the board r

Annual Report 2011 > Corporate governance report

4.7 Expertise of board members on sustainability topics v

CR governance

4.8 Statements of mission, codes of conduct, and principles

Values and Guiding Principles

CR program
Stakeholder involvement

Mobile communications and health

Consumer protection

Climate protection

Environmental management

Climate-friendly mobility

Suppliers
Basics for product development and product design

Protecting minors

4.9 Procedures for board governance on management of sustainability

performance

Strateqgie and management

As part of Corporate Communications and thanks to the Board Representative for Sustainability and Climate
Protection, the CR unit is firmly integrated in the Chairman’s department. Sustainability performance is managed
by means of targets.

4.10 Process for evaluation of the board's sustainability performance

Annual Report 2011 > Corporate governance report

The Telekom Board of Management is responsible for the operational management of the Group and strives to



constantly improve the company’s sustainability performance.

4.11 Precautionary approach -

Compliance
Risk and opportunities management

Annual Report 2011 > Corporate governance report

Risk management, compliance management and the CR KPlIs provide approaches for proactive action at
Telekom.

4.12 External charters, principles, or other initiatives

Stakeholder involvement

Network and infrastructure expansion

Protecting minors

Mobile communications and health

Consumer protection

International cooperation

Climate protection initiatives

Environmentally friendly network infrastructure

Environmental management

‘

4.13 Memberships in associations

Stakeholder dialog
Formats of involvement

Sustainable procurement strategy

International collaboration

Protecting minors

4.14 Stakeholder groups

‘

About this report
Stakeholder involvement

4 15 Stakeholder identification and selection

‘

About this report
Stakeholder involvement

4.16 Approaches to stakeholder engagement

‘

About this report
Stakeholder involvement

Encouraging consumer dialog




Transparency
Corporate volunteering

International collaboration

Employee involvement

4.17 Topics and concerns raised by stakeholders r

About this report
Stakeholder management

Socially responsible investment

Government relations and requlatory issues

Mobile communications and health

Customer satisfaction

Supply chain management

Employee involvement
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Indicator Reference Status

Disclosure on management approach

‘

Group Profile
Annual Report 2011 > Group strateqy

Annual Report 2011 > Annual Report 2011 > Management of the Group

EC1 Direct economic value generated and distributed

‘

Net value added

Annual Report 2011 > Financial data of the Group

The net value added of Telekom shows how the company performance is distributed among the various
stakeholders, for example in the form of wages or salaries.

EC2 Financial implications due to climate change

‘

CR strategy
Climate and environment

Annual Report 2011 > Corporate responsibility

EC3 Coverage of the organization's defined benefit plan

‘

Company pension scheme

‘

EC4 Financial government assistance

The Group received financial assistance amounting to approx. EUR 7.6 million for partial retirement in Germany
— for Telekom and the T-Service companies — from the Federal Employment Agency in 2011.

ECS5 Entry level wage compared to local minimum wage

‘

Remuneration
Annual Report 2011 > Employees

Despite some necessary adjustments to market levels, e.g., as part of the collective wage negotiations for
Telekom Service, the starting salaries of our employees are still attractive compared to the sector average,



especially in Germany.

ECG6 Locally-based suppliers r

Sustainable procurement strategy

Supplier selection

With a volume of almost EUR 2 billion, around 11 percent of the goods and services that we procure via direct
channels come from developing and emerging economies. This figure is far higher if we include our indirect
procurement channels. Our European and North American suppliers and their suppliers also have part of their
goods produced in developing and emerging countries. In doing so, we help support local economies at least

indirectly in many different parts of the world.

EC?7 Local hiring r

Regional added value

Competitive workforce

Annual Report 2011 > Employees

The availability of highly qualified personnel is the prerequisite for development of customer-centric products,
solutions and services and thus for Deutsche Telekom’ s business success, today and in the future. For this
reason, the selection of personnel at Telekom is not based on nationality or proximity to place of work but on the
qualifications and skills of the candidates. To enable the cross-border transfer of expertise and skills and
internationally harmonized global personnel development demanded of a global player, Human Resources (HR)
develops the necessary structures, processes and measures within the HR strategy.

EC8 Infrastructure investment and services for public benefit

Network and infrastructure expansion

engagement@telekom

Education

Sponsorship
Disaster relief

EC9 Indirect economic impacts r

Regional added value

Economic indicators
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Environmental performance indicators.

Indicator Reference Status

Environmental performance indicators

‘

CR strategy
CR key performance indicators

CR governance

Climate and environmentally friendly products and services

Research and innovation

Sustainable procurement strategy
Supplier selection

Supply chain management

Climate protection

Environmentally friendly network infrastructure

Environmental management

Climate-friendly mobility

Annual Report 2011 > Innovation and product development

EN1 Volume of materials used

‘

This indicator is not relevant to Telekom as the company does not manufacture anything itself.

EN2 Recycled materials

‘

Network upgrading

Waste management and disposal

Since Telekom is a service company, this indicator is of low relevance.

ENS3 Direct primary energy consumption ¥

Energy
CO, emissions

EN4 Indirect primary energy consumption

Energy
CO, emissions



A breakdown by renewable and non-renewable energy sources is not relevant for Telekom as the purchase of
RECS (Renewable Energy Certificate System) certificates means electricity consumption in Germany is
covered—directly or indirectly—entirely from renewable energy sources. In virtually all other countries, the
proportion of renewable and non-renewable energy is in line with the electricity mix in the relevant country.

EN5 Energy conservation r

Energy management

Climate-friendly mobility

Energy
CO, emissions

Environmentally friendly network infrastructure

ENG Initiatives for energy-efficiency and renewable energy

Climate and environmentally friendly products and services

Supply chain management

Energy management

Environmentally friendly network infrastructure

EN7 Initiatives for reducing indirect energy consumption

Environmentally friendly network infrastructure
Climate-friendly mobility

Energy
CO, emissions

ENS8 Total water withdrawal

‘

Water consumption

Water consumption is not linked to provision of services to customers. The main source of water, which is used
for sanitary facilities and the watering of outdoor areas, is the public drinking water supply system. No other
sources are used.

EN9 Effect of water withdrawal

‘

To our knowledge our water consumption has no major impact on the environment.

EN10 Water recycled and reused

Water recycling facilities are not installed in significant numbers.

EN11 Land assets in or adjacent to protected areas

‘

We financed compensation measures to restore natural habitats under nature conservation regulations In the



reporting period.

EN12 Impacts on biodiversity

‘

Biodiversity
Internal guidelines regulate potential impacts on biodiversity, such as from the installation of cables or from

electromagnetic fields. Aside from this, our business activities only have an indirect impact on biodiversity. We
have a greater potential to help protect biodiversity through our climate protection activities.

EN13 Habitats protected or restored

‘

Biodiversity

We financed compensation measures to restore natural habitats under nature conservation regulations In the
reporting period.

EN14 Strategies for biodiversity

‘

Biodiversity

Environmental management

EN15 Endangered species

This indicator is not relevant to Telekom.

EN16 Greenhouse gas emissions

‘

Energy management

CO, emissions

‘

EN17 Other greenhouse gas emissions

Energy management
CO, emissions

CO, emissions are calculated in accordance with the Greenhouse Gas (GHG) Protocol. No disclosures beyond
CO, emissions (e.g., on NOx, SOx or other air emissions) are possible.

EN18 Initiatives to reduce greenhouse gas emissions r

Climate and environmentally friendly products and services

Supply chain management

Climate protection

Energy management

Environmentally friendly network infrastructure




Environmental management

Climate-friendly mobility
2nd and 3rd generation mobile communications

‘

EN19 Emissions of ozone-depleting substances

Telekom is not a manufacturing enterprise. Therefore, this indicator is not relevant to Telekom.

EN20 NOx, SOx and other air emissions

Telekom is not a manufacturing enterprise. Therefore, this indicator is not relevant to Telekom.
CO, emissions are calculated according to the Greenhouse Gas (GHG) Protocol. No disclosures beyond CO,
emissions (e.g., on NOx, SOx or other air emissions) are possible.

EN21 Water discharge

‘

Water consumption

Since we participate in the public water supply, water withdrawal is nearly equal to water discharge.

EN22 Waste by type and disposal method

Environmental management

Network upgrading

EN23 Significant spills

‘

Since Telekom does not manufacture any products, this indicator is not relevant.

EN24 Waste deemed hazardous under the terms of the Basel Convention

Since Telekom does not transport any waste, this indicator is not relevant.

EN25 Impacts of discharges and runoff on biodiversity v

This indicator is not relevant for Telekom, as no direct discharges of water take place.

ENZ26 Initiatives to mitigate environmental impacts r

Basics for product development and product design

Climate and environmentally friendly products and services

Environmentally friendly network infrastructure

Phone and cell phone recycling
Energy




CO, emissions

EN27 Packaging materials r

In Germany Telekom takes back 100 percent of its packaging in accordance with the Packaging Ordinance. In
its international units, the company deals with packaging materials according to the legislation in the country
concerned. Accordingly, a complete description is not possible at this juncture.

EN28 Sanctions for non-compliance with environmental regulations

Annual Report 2011

We have an umbrella certificate according to ISO 14001 [ since the end of June 2009, which ensures that there
are no violations of environmental regulations Group-wide. In the reporting period we have not become aware of
any relevant environmental violations.

EN29 Environmental impacts of transport r

Climate-friendly mobility
Mobility
Climate and environmentally friendly products and services

Energy
CO, emissions

Logistics and transport are carried out by service providers at Telekom. The environmental impacts of
transportation are influenced by the contractual arrangements with the service providers.

EN30 Environmental protection expenditures .

Environmental management

Total greenhouse gas emissions equivalent to 12,126 metric tons of CO, were offset in the reporting period.
Currently, no other data on environmental protection expenses and investments is collected.
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Social performance indicators.

Indicator Reference Status

Social performance indicators: Labor practices and decent work

Disclosure on management approach

‘

Competitive workforce

Health management

Training and development

Diversity
Human Resources Report, p. 26 f.

LA1 Workforce by employment type and region -

Headcount
Human Resources Report, p. 26 f.

LA2 Employee turnover

‘

Headcount
Human Resources Report, p. 39

LA3 Benefits to full-time employees v

Company pension schemes

Annual Report 2011 > Employees

‘

LA4 Employees with collective bargaining agreements

Human Resources Report, p. 32 f.

In Germany Telekom has agreed most of the conditions of employment for its employees with its employee
representatives on the basis of collective bargaining. There are exceptions for senior executives and a few small
companies not covered by collective agreements. Internationally, Telekom aligns itself to the participatory culture
of the relevant country. This means there is a diverse landscape of collective bargaining agreements in the
various international Group companies. The responsibility for the negotiating and signing collective agreements
lies with the management of the relevant national company.

Around 79,900 of 121,600 employees with permanent employment contracts were covered by collective
agreements in 2011. This is a share of 66 percent.



LAS Minimum notice period(s) regarding operational changes v

Human Resources Report, p. 61, p. 32 f.

In the case of significant operational changes, the relevant works councils are informed and involved according
to the legally applicable provisions such as the German Works Constitution Act.

In addition, there is a regular exchange with the employee representatives, both on the national and international
level. We established a Global Employee Relations Management (ERM) unit at Group level in 2010. It provides
guidance and promotes an exchange of experiences for building the diverse employee relationships in various
countries. It is also a central contact for all international employee and employer committees and the labor
unions.

LA6 Workforce represented in joint health and safety committees r

Telekom has various committees on occupational safety and health involving both employee and employer
representatives.

LA7 Occupational diseases, lost days, and number of fatalities r

Employee health

Human Resources Report, p. 34 f.

LA8 Training on serious diseases r

Health management

Human Resources Report, p. 34.

By setting up universal standards and guidelines throughout the Group, we anchored this key topic firmly in our
company and management structures as early as 2007. Employees can utilize advisory and training services, as
well as preventive medical check-ups, as part of our health management.

LA9 Trade union agreements on health and safety

‘

Industrial safety issues are also addressed in negotiations with the employee representatives.

LA10 Training per employee LB
In 2011, our employees received on average 36 hours of training.

A breakdown by employee category is not relevant for Telekom as the training and development offers are open
to all employees equally.

LA11 Programs for lifelong learning

‘

Talent agenda
Personnel and organizational restructuring




Human Resources Report, p. 51 f.

LA12 Regular performance and career development reviews LA

HR development

Cultural change

Human Resources Report, p. 38.

From 2008 to 2011, all employee groups that take part in the target agreement process received a variable
salary component based among other things on their service performance. For all senior executives, service
targets are part of the medium to long-term, pay-related targets (variable pay). Since 2012 other employees in
service functions have received the variable remuneration based on service performance.

Percentage of employees who receive regular performance assessments: performance and career development
review indicators

All employees = 81.5 percent

Senior executives = 100 percent

Employees outside the collective bargaining system = 84.4 percent

Development planning:

All employees = 85.4 percent

Senior executives = not yet available

Employees outside the collective bargaining system = 78.4 percent; due to recent introduction for this target

group

LA13 Composition of governance bodies

‘

Diversity
Annual Report 2011 > Members of the Supervisory Board including seats on the supervisory boards of other

companies
Human Resources Report, p. 52 f.

LA14 Gender pay disparity

‘

Remuneration

In harmony with our Group-wide Diversity Policy, remuneration at Telekom is not gender-related.

Social performance indicators: Human rights

Disclosure on management approach

‘

Values and Guiding Principles

Competitive workforce

Sustainable procurement strategy

Supply chain management




‘

HR1 Investment agreements

Binding rules of conduct.

Supply chain management

Social audits

‘

HR2 Supplier screening on human rights

27 social audits in 2011
Sustainable Procurement CR KPI

HRS3 Training on human rights ¥

Compliance
Supplier selection

Within the framework of our sustainable procurement strategy, we offer training courses for procurement
managers and joint workshops with suppliers. The new e-learning tool in the CR area will also introduce CR and
the associated human rights issues to a wide range of employees.

Intranet-based e-learning programs are also available to all employees in Compliance Management. These are
supplemented by risk-specific on-site training.

Quantitative information on this indicator is not available at present as the majority of training programs are
completed on a self-study basis on the intranet.

HR4 Incidents of discrimination

‘

There was no confirmed incident of discrimination in the reporting period.

The Code of Conduct and the Group-wide Diversity Policy ban discrimination on the basis of gender, age,
disability, ethnic origin, religious beliefs and sexual orientation. The "Tell me!" portal was set up as an inbox to
submit information regarding violations of the codex, in case discrimination occurs despite the standardized
processes.

HR5 Freedom of association and collective bargaining

‘

We are not aware of any incidents of this nature.

Deutsche Telekom recognizes the fundamental right to freedom of association and the right to collective
bargaining within the scope of national regulations and existing agreements. These basic rights form an integral
part of the Social Charter [, are binding for the entire Group, and must be confirmed in writing annually by the
Group companies.

Employee involvement




HR6 Child labor

‘

2011 audit results
Work and ethics

We work to counter risks relating to child labor by auditing selected strategic and particularly high-risk suppliers.

HR7 Forced labor

2011 audit results
Work and ethics

We address risks regarding forced labor through audits of strategically selected and especially risk prone
suppliers.

HR8 Training for security personnel

As a global player, we insist that all our companies and all our suppliers around the world comply with
internationally accepted social standards.

We have committed ourselves to this policy in our Social Charter I, which is a constituent of the Telekom Code
of Conduct. We check for compliance on an annual basis, holding audits in the form of declarations of
compliance issued by the management of individual Group units.

HR9 Violations of rights of indigenous people

This indicator is not relevant to Telekom.
Social Performance Indicators: Society

Disclosure on management approach

‘

CR strategy
Stakeholder involvement
Compliance

Data privacy
Government relations and regulatory issues

‘

SO1 Impacts on communities

Stakeholder involvement

Risk and opportunities management

Mobile communications and health

Basics for product development and product design

Climate and environmentally friendly products and services

Research and Innovation

Annual Report 2011 > Risk and opportunities management




Telekom employs an integrated risk and opportunity management system to systematically leverage its
opportunities without losing sight of the related risks. This system not only considers legal and financial aspects,
but also social and environmental risks.

As part of its risk management, Telekom aims to allay concerns in the general public by means of an objective,
scientifically sound and transparent information policy, both at the beginning and at the end of a business
initiative.

Telekom is the only company in the world, for example, that has an international policy on electromagnetic fields
(EMF) for its mobile communications segment, which sets out minimum standards for information campaigns,
transparency, participation and the promotion of research.

SO2 Corruption risks v

The systematic prevention of white-collar crime is a top priority at Telekom. Compliance with legislation in this
area is a requirement that applies to the entire Group, in all countries and to every member of staff. Any
emerging fraud risks are systematically analyzed and any cases are documented.

We conducted compliance risk assessments with a special view to corruption risks for 97 of 238 fully
consolidated companies during the reporting period. This corresponds to a rate of 40.76 percent. It should be
noted that this rate is based on the number of all companies. However, many of the companies that were not
assessed are not operational or are very small companies so that the rate based on revenue or the number of
employees is much higher.

SO3 Anti-corruption training LA

The Compliance department kicked off 2008 with an extensive anti-corruption campaign, which was also rolled
out internationally in 2009.

The target groups include all members of the Group Board of Management and their direct reports, upper
management levels in all Group companies, and departments and functional units selected on the basis of risk
exposure.

The training covers laws and regulations applicable in the individual countries. In some countries, we have
already trained trainers who can handle the transfer of knowledge within the Group companies.

Data collection has not yet been implemented Group-wide so that the percentage of employees trained in
anti-corruption policies and processes cannot be stated for the time being.

SO4 Actions taken in response to incidents of corruption

Strategy and management

In order to be able to intervene quickly when corruption is suspected, we have set up contacts in all
organizational units and publicize these in a suitable manner.

Potential breaches of internal guidelines, laws or codes of conduct can be reported via the entry portal “Tell me!.”
All stakeholder groups — employees, business partners, customers, shareholders and other stakeholders — can
approach us via this portal, anonymously if preferred.

SO5 Lobbying
F



Government relations and requlatory issues
Mobile communications and health

SO6 Donations to political parties and politicians

It is of paramount concern to Telekom that its relationships with political decision-makers should be
characterized by transparency and trust. This also extends to our refusal to support the work of any political
party with donations.

‘

SO7 Legal actions for anticompetitive behavior

Annual Report 2011 > Risk and opportunities management

SO8 Sanctions for non-compliance with laws and regulations

Annual Report 2011 > Risk and opportunities management

Social performance indicators: Product responsibility

Disclosure on management approach

‘

Basics for product development and product design

Values and Guiding Principles

Mobile communications and health

Consumer protection
Data privacy

PR1 Health and safety impacts along product life cycle

‘

Mobile communications and health
Climate and environmentally friendly products and services

PR2 Non-compliance with health and safety standards r

Annual Report 2011

Currently, Group Headquarters is not aware of any significant violation of health standards.

PR3 Product information

‘

Mobile communications & health

Protecting minors

www.t-mobile.de > SAR levels

PR4 Non-compliance with product information standards



Annual Report 2011

Currently, Group Headquarters is not aware of any significant violation of health standards.

PR5 Customer satisfaction

‘

Customer satisfaction

PR6 Marketing communication standards

‘

Our commitment to protecting our consumers is based on our Code of Conduct, which was adopted in 2007. It
also applies to all of Telekom's sales partners.

Standards for advertising are devised at the national level, in particular by means of self-regulation by the
advertising industry, and therefore vary greatly from country to country. Telekom complies fully with all the legal
and self-regulatory rules in the telecommunications industry in all company units. This concerns in particular the
protection of children and young people and compliance with data protection. Telekom and its international
subsidiaries have made major contributions to the development of two global, voluntary commitments by the
industry: (a) the GSMA Code of Conduct against Mobile Spam of 2006 and (b) the GSMA Mobile Advertising
Program.

PR7 Non-compliance with marketing communication standards

Annual Report 2011 > Risk and opportunities management

PR8 Complaints regarding customer privacy

Compliance

Data privacy
Data Privacy Report 2011

PR9 Sanctions for non-compliance with product and service related

regulations

Annual Report 2011 > Risk and opportunities management
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GRI Telecommunications Sector Supplement.

Indicator Reference
Status
Investments

IO1 Capital investment in infrastructure broken down by region

Network and infrastructure expansion

102 Costs for extending non-profitable services to remote areas and
low-income groups; description of statutory provisions

This indicator is not relevant to Telekom.

Health and Safety

O3 Practices to ensure health and safety of personnel involved in

infrastructure installation

A health, safety and environmental management system will be rolled out across the Group based on the
OHSAS 18001 @ and DIN ISO EN 14001 standards.

The direct customers are those local business units that are integrating the end-to-end management system into
their structures. Employees benefit from the system, as systematic occupational health and safety management
alongside quality and environmental management makes workflows easier and minimizes health risks and
factors that are harmful to the environment.

Communication on health, safety and the environment exists throughout all levels of the company.

104 Compliance with ICNIRP standards on handset radiation

‘

Mobile communications and health
Annual Report 2011

‘

IO5 Compliance with ICNIRP standards on base station

Mobile communications and health

www.t-mobile.de > Sicherheit

06 Actions with respect to SAR values of handsets

‘

Mobile communications and health




www.t-mobile.de/sar-werte

Infrastructure

IO7 Actions with regard to siting of transmission masts

‘

Network and infrastructure expansion

Mobile communications and health

|IO8 Number of stand-alone and shared sites

‘

Telekom records the number of radio sites used individually or shared. In future the number of shared locations
is to be further increased.

Providing Access

Access to telecommunications products and services: Bridging the digital divide

PA1 Strategies and actions in low population density areas

‘

Network and infrastructure expansion

PA2 Strategies and actions to overcoming barriers to access and use r

CR Strategy
Network and infrastructure expansion

Media skills
Barrier-free products and services

PAS3 Strategies and actions to ensure the availability and reliability of

products and services

Network and infrastructure expansion

Research and innovation

Network upgrading

PA4 Level of availability and market shares for products and services

Network and infrastructure expansion
Annual Report 2011

PA5 Number and types of products and services made available to low and
no income sectors of the population

Barrier-free products and services

PA6 Programs and actions to provide and maintain services in emergency



situations r

Network and infrastructure expansion

Access to content

PA7 Strategies and actions to manage human rights issues relating to

access and use of telecommunications products and services

Protecting minors

Ensuring compliance with human rights is an integral part of Deutsche Telekom's corporate policy.

Customer relations

PA8 Strategies and actions to publicly communicate on EMF-related issues

Information

Transparency
www.telekom.com/corporate-responsibility

PA9 Investments in activities in electromagnetic field research

Mobile communications and health

www.telekom.com/corporate-responsibility

PA10 Initiatives to ensure clarity of charges and rates r

Consumer protection

PA11 Initiatives to inform customers about responsible, efficient and

environmentally preferable product use

Customer communication

Phone and cell phone recycling

Complaints management and customer care

Technical applications

Resource efficiency

TA1 Examples of resource efficiency of telecommunications products and

services

Climate and environmentally friendly products and services

Research and innovation

Environmentally friendly network infrastructure




Energy management

TA2 Examples of replacing physical objects through telecommunications

Resource efficiency in the workplace

Climate and environmentally friendly products and services

Barrier-free products and services

Research and innovation

TA3 Changes in customer behavior caused by use of the above products

and services

Climate and environmentally friendly products and services
E-health

TA4 Impacts of use of the above products and services and lessons
learned for future development

Climate and environmentally friendly products and services

Environmentally friendly network infrastructure

Basics for product development and product design

TADS Practices relating to intellectual property rights

Annual Report 2011 > Innovation and product development
Annual Report 2011
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GRI Application Level check.

Statement: GRI Application Level check.

Statement as PDF-download

. Global
Reporting
Initiative™

Statement
GRI Application Level Check

GRI hereby states that Deutsche Telekom AG has presented its report “2011 Corporate Responsibility
Report” to GRI's Report Services which have concluded that the report fulfills the requirement of
Application Level A+,

GRI Application Levels communicate the extent to which the content of the G3 Guidelines has been
used in the submitted sustainability reporting. The Check confirms that the required set and number of
disclosures for that Application Level have been addressed in the reporting and that the GRI

Content Index demanstrates a valid representation of the required disclosures, as described in the GRI
G3 Guidelines.

Application Levels do not provide an opinion on the sustainability performance of the reporter nor the

guality of the information in the report.

Amsterdam, 16 May 2012

GRI REPORT
GRI CHECKED

Nelmara Arbex
Deputy Chief Executive
Global Reporting Initiative

The "+" has been added to this Application Level because Deutsche Telekom AG has submitted (part
of] this report for external assurance. GRI accepts the reporter’s own criteria for choosing the relevant
assurance provider.

Thie Giobal Arporting imtiative (GRI) 5 o metvwori: bosed orgonizotion thaot hos plomeered the development of the world's mast widely weed
sustoinohilify reporting fromework and i commithed o (ts confimuous improvemsat eod opplcotion woridwide. The GRY Goldelines set out
the principles ond indicators that orgowirations can use to measure and repart thelr economis, emvironmentel, and sociof performonce.
www giohalreporting. org

Dischaimer: Wieve the relevont sustainobilty reparting inclwdes externad finks, including to owdio wisual maternia), this sotement only con-

cernd mateniel subminted o GRY of the time of the Check on 26 Aoril A1 GAT explicilly exclodes the stotement bétng appiied to ovy loter
g iy Spch matencl, 5l
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Global Compact Communication on Progress.

This CR Report also serves as a communication on progress from Deutsche Telekom as part of the United Nations
Global Compact &. The table refers to the text passages where we provide information about our commitment to
implementing the ten principles of the Global Compact ™ in this CR Report and in other Group publications.

Deutsche Telekom is a co-initiator of Global Compact LEAD and is the only German company represented in the

initiative's steering committee.

@»U“‘“'“G Global Compact

&, LEAD

PARTICIPANT

THE

ﬁ"'

Principle 1: Support and respect the protection of internationally proclaimed

human rights.

Values & Guiding Principles

Compliance

Data privacy

Government relations & regulatory issues
Mobile communications & health

Basics for product development & product design
Competitive workforce

Health management

Remuneration

Diversity

Sustainability procurement strategy
Supply chain management

Employee health

HR Report 2011/2012 (S. 24 ff., 30 — 35, 53 f.)

Annual Report 2011 > Group strategy

Annual Report 2011 > Group management

Annual Report 2011 > Employees

Annual Report 2010 > Members of the Supervisory Board
Data Privacy Report 2011 (p. 9ff.)

Principle 2: No complicity in human rights abuses.




Values & Guiding Principles

Compliance

Government relations & regulatory issues
Mobile communications & health
Competitive workforce

Sustainability procurement strategy
Supplier selection

Supply chain management

Principle 3: Uphold freedom of association and the right to collective

bargaining.

Values & Guiding Principles

Compliance

Government relations & regulatory issues
Competitive workforce

Sustainability procurement strategy
Supplier selection

Supply chain management

HR Report 2011/2012 (S. 24 ff., 32 f., 62)

Principle 4: Elimination of all forms of forced and compulsory labor.

Values & Guiding Principles

Compliance

Government relations & regulatory issues
Competitive workforce

Sustainability procurement strategy
Supplier selection

Supply chain management

Annual Report 2011 > Group strategy and Group management

Annual Report 2011 > Group strateqy and Group management

Principle 5: Abolition of child labor.

Values & Guiding Principles

Compliance

Data privacy

Government relations & regulatory issues
Competitive workforce

Talent agenda

Remuneration

Diversity

Sustainability procurement strategy
Supplier selection



Supply chain management

Principle 6: Eliminate discrimination in respect of employment and

occupation.

Values & Guiding Principles
Compliance

Competitive workforce
Remuneration

HR Report 2011/2012 (S. 24 ff., 30 — 35, 53 f.)
Annual Report 2011 > Members of the Supervisory Board

Annual Report 2011 > Group management

Principle 7: Support a precautionary approach to environmental challenges.

CR strategy

CR key performance indicators

CR governance

Government relations & regulatory issues

2nd & 3rd generation mobile communications
Environmentally friendly network infrastructure
Basics for product development & product design
Climate and environmentally friendly products & services
Customer communication

Phone & cell phone recycling

Research & innovation

Sustainability procurement strategy

Supplier selection

Supply chain management

International collaboration

Climate protection

Environmental management

Climate-friendly mobility

Biodiversity

Energy

CO, emissions

Annual Report 2011 > Group strateqy

Annual Report 2011 > Group management
Annual Report 2011 > Innovation and product development
Annual Report 2011 > Corporate Responsibility

Principle 8: Undertake initiatives to promote greater environmental

responsibility.

Values & Guiding Principles
CR strategy



CR key performance indicators

CR governance

Government relations & regulatory issues

2nd & 3rd generation mobile communications
Environmentally friendly network infrastructure
Basics for product development & product design
Climate and environmentally friendly products & services
Customer communication

Phone & cell phone recycling

Research & innovation

Sustainability procurement strategy

Group-wide rules for procuring raw materials
Supplier selection

Supply chain management

International collaboration

Climate protection

Environmentally friendly network infrastructure
Environmental management

Biodiversity

Environmental indicators

T-Mobile > SAR-Werte
Annual Report 2011 > Innovation and product development

Principle 9: Encourage the development and diffusion of environmentally

friendly technologies.

CR strategy

CR key performance indicators

CR governance

Basics for product development & product design
Climate and environmentally friendly products & services
Customer communication

Phone & cell phone recycling

Research & innovation

Environmentally friendly network infrastructure
Climate protection

Environmental management

Climate-friendly mobility

Sustainability procurement strategy

Group-wide rules for procuring raw materials
Supplier selection

Supply chain management

International collaboration

Annual Report 2011 > Innovation and product development

Principle 10: Work against corruption in all its forms, including extortion and




CR strategy

Stakeholder involvement

Compliance

Risk & opportunities management

Data privacy

Government relations & regulatory issues
Sustainability procurement strategy

2011 audit results

Annual Report 2011 > Corporate governance report
Annual Report 2011 > Risk and opportunity management
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Independent assurance report.

PricewaterhouseCoopers AG Wirtschaftsprifungsgesellschaft has performed a limited assurance engagement on
the German version of the chapters “Strategy & Management”, “Suppliers” and selected information in the chapter
“Facts & figures” and the "Interactive subsidiary benchmarking tool" of the Corporate Responsibility Report 2011
“We take responsibility” and issued an independent assurance report, authoritative in German language, which has

been translated by Deutsche Telekom AG as follows:

We have been engaged to perform a moderate assurance engagement i in respect of observing the AA1000 &
AccountAbility Principles (Type 2 audit) and in respect of selected sustainability information in the Corporate
Responsibility Report 2011 (the "CR Report") of Deutsche Telekom AG, Bonn, (the "Company"). Our assurance
engagement related to selected individual disclosures and selected complete German pages from the Group's
Corporate Responsibility Report 2011 website with information from reporting year 2011. In cases where our review
covers the entire content of the pages, such pages are marked with the symbol © . Individual disclosures reviewed
by us, such as information under the heading "Indicators," are marked directly with the symbol . Any unmarked
pages or disclosures that are referred to in or link from the web pages were not the subject of the audit engagement.

Management's responsibility

It is the responsibility of the Company's management

= to comply with the principles of inclusivity, materiality and responsiveness as defined in the AccountAbility
Principles Standard (2008) (the "AA1000 & AccountAbility Principles") in sustainability management, and

= to prepare the sustainability information in the CR Report in accordance with the criteria set out in the
Sustainability Reporting Guidelines Vol. 3.1 (pp. 7 to 17) of the Global Reporting Initiative (GRI).

This responsibility includes the conception, implementation and maintenance of systems and processes for
ensuring compliance with the AA1000 ™ AccountAbility Principles and preparation of the CR Report using
assumptions and estimations for individual CR disclosures that are appropriate under the given circumstances.

Practitioner's responsibility

Our responsibility is to express an opinion, based on our assurance procedures, as to whether any matters have
come to our attention that cause us to believe that, in all material respects,

- the systems and processes set up by the Company are not suitable for compliance with the AA1000 &
AccountAbility Principles of inclusivity, materiality and responsiveness, or

- the disclosures and pages of the Corporate Responsibility Report 2011 marked with the symbol © have not been
prepared in compliance with the criteria of the Sustainability Reporting Guidelines Vol. 3.1 (pp. 7 to 17) of the GRI.
These selected disclosures can be found under the headings "Strategy and Management," "Suppliers" and
"Indicators" in the CR Report.

We have also been commissioned to make recommendations on the further development of sustainability
management and CR reporting.



We conducted our work in accordance with the AA1000 [ Assurance Standard (AA1000AS) 2008, as well as in
accordance with the International Standard on Assurance Engagements (ISAE) 3000.

These standards require that we comply with ethical requirements and that we plan and perform the assurance
engagement with due regard for the principle of materiality so as to allow us to express our conclusion with
moderate assurancei, the level of assurance requested by Deutsche Telekom. We are independent within the
meaning of section 3.2 of AA1000AS (2008). As a result of our specialist knowledge and experience of non-financial
assurance engagements, sustainability management and social and environmental topics, we have the necessary
expertise to carry out this assurance engagement.

In a moderate assurance engagement the evidence-gathering procedures are more limited than in a high assurance
engagementii, and therefore less assurance is obtained than in a high assuranceii engagement.

The procedures selected depend on the practitioner's judgment. We conducted audits at Group Headquarters
(Bonn, Germany) level and at the level of selected international subsidiaries, in particular T-Mobile USA Inc.,
Bellevue, Washington, USA, OTE A.E, Athens, Greece, Magyar Telekom Plc., Budapest, Hungary, and T-Mobile
Netherlands BV, Den Haag, Netherlands. The evidence-gathering procedures we carried out in terms of adherence
to the AA1000 [ AccountAbility Principles included:

- Inquiries of the relevant contacts in the Stakeholder [ Involvement & Stakeholder [ Dialog and CR
Communications areas;

= Examination of the relevant documentation regarding stakeholder dialog, further communication with stakeholders
and participative formats at Group Headquarters level and at the level of selected international subsidiaries;

= Examination of the relevant documentation regarding pinpointing and prioritization of sustainability topics, CR
categories and identified stakeholder expectations at Group Headquarters level and at the level of selected
international subsidiaries;

= Survey of selected departments and acquiring of evidence on randomly selected projects in relation to
sustainability and stakeholder management that additionally show that the AA1000 & AccountAbility Principles are
accounted for in the organization.

In connection with the sustainability information in the CR report marked with @  we have conducted, among others,
the following audit procedures:

= Surveys of employees responsible for reporting sustainability information

= Determining the processes for recording, calculating and reporting sustainability information

= Testing of the main controls for ensuring data quality

- Acquiring of evidence on a sample basis of the accuracy of disclosures marked with the symbol © , including by
examining internal documents, minutes from internal meetings, reports by external service providers

= Analytical assessment of selected sustainability data

Key findings and conclusions
Findings with regard to the AA1000 & AccountAbility Principle of inclusivity:

- At Group level, stakeholder management is managed by the central function Stakeholder  Engagement &
Stakeholder & Dialog, which is part of the Corporate Responsibility department. The Stakeholder & Involvement
Strategy project was set up in this area with the aim of designing focused relationships with the Company's
stakeholders and of systematically implementing a stakeholder management system and stakeholder involvement
Group-wide.

= The principles of stakeholder involvement at Deutsche Telekom AG have been defined in accordance with the AA



1000 & AccountAbility Principles.

= It was found that Deutsche Telekom has established processes that facilitate the exchange with stakeholders and
support the involvement of stakeholders in decision-making processes. At the level of selected departments,
stakeholders are actively involved in projects.

= Internationally, the involvement of stakeholders is organized at international subsidiary level. This takes place in
coordination with the central functions at Group level. It was found that stakeholders are regularly involved (e.g.,
through stakeholder dialog days) at the level of selected subsidiaries. As of the time of the audit, the international
roll-out of the stakeholder involvement strategy had not been completed, but began while the audit was ongoing.

Findings with regard to the AA1000 & AccountAbility Principle of materiality:

= As part of the materiality process, key CR topics are systematically identified with the input of internal and external
stakeholders and shown in the materiality matrices within Deutsche Telekom AG's CR Report. Within the
materiality process, issues relating to Deutsche Telekom AG's three CR categories were evaluated. The three CR
categories are key pillars of the CR strategy with direct relevance to Deutsche Telekom's core business.

= As part of central stakeholder involvement, the expectations of individual stakeholder groups are determined in a
targeted way, evaluated, and can then be taken into account in CR reporting, further CR communication, and the
strategic alignment of the CR department.

= Internationalizing the materiality process was the first step in standardizing the identification of key CR issues in
the different international subsidiaries.

Findings with regard to the AA1000 ™ AccountAbility Principle of responsiveness:

= Our random sample inquiries and the evidence we have acquired show that the processes for responding to
stakeholder queries are running correctly.

= It was found that, with the principles of the GRI (Global Reporting Initiative), suitable guidelines on CR reporting
are used.

= Communication with stakeholder groups uses a number of communication channels and has a balance of topics.

Based on our moderate assurance engagement, nothing has come to our attention that causes us to believe that, in
all material respects, the systems and processes established by the Company are unsuitable for fulfilling the AA
1000 [ AccountAbility Principles of inclusivity, materiality and responsiveness.

Furthermore, nothing has come to our attention that causes us to believe that, in all material respects, the
disclosures and pages of the CR Report for calendar year 2010 marked with the symbol & have not been prepared
in accordance with the criteria of the Sustainability Reporting Guidelines Vol. 3.1 (pp. 7 to 17) of the GRI.

Additional information—Recommendations

Without qualifying the conclusions of our engagement set out above, we make the following recommendations for
the further development of sustainability management and CR reporting:

= Further development of stakeholder management, in particular:
= Continuation of the international roll-out of the stakeholder involvement strategy at international level, which
began at the start of 2012
= Formalization of the processes for responding to stakeholder queries and greater standardization of the
processes for responding and documentation at international level
= Continuation of the international standardization of processes for identifying key stakeholders and issues for
international subsidiaries which have their own materiality process
« Expansion of the Group-wide management function for sustainability, e.g.:
= There should be increased standardization and documentation of processes for recording and determining data



upstream of the CR database.
Dusseldorf, May 22, 2012

PricewaterhouseCoopers
Aktiengesellschaft
Wirtschaftsprifungsgesellschaft

Andreas Brocher Nicole Kummer

Wirtschaftsprifer (German Public Auditors)
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User help.

We have included different service features to make it easier for you to read and use this CR Report. Below is a

description of how to use these service features.

Introductory pages. r

In addition to critical questions and a brief topical introduction, the introductory pages also contain videos and
interactive graphics.

Videos.
You can watch the videos directly on your computer or on a mobile audio or video player.

Terms and conditions of use:

The videos provided by Telekom may be used for private purposes only and may not be used for commercial
purposes of any kind. Copying, editing and further publication is not permitted. Content and information may not
be modified. It is also prohibited to link or post Telekom videos on third-party websites or blogs.

Materiality matrix.
The graphics on the introductory pages to each section represent the materiality matrix. This matrix illustrates
the topics of our CR categories assessed as part of the materiality process according to their relevance for the

most important Telekom stakeholder groups. The larger the print and icon are, the higher the topic was rated by
the stakeholders surveyed. Topics that are discussed in the respective section are highlighted with magenta font.

Drop-down headings.

The text contained in this CR Report has been structured with drop-down headings to make the content easier to
navigate. If you would like to learn more about a certain topic, you can open the text by clicking on the
appropriate heading. You can close the text by clicking on the heading again. This feature lets you open the text
for several headings, one after the other.

Alternatively, you can select the "Expand all lists" function located in the service box on the right-hand side
below the header "This section" to make all of the text visible and then hide it again.

If more information is available about a topic, "Find out more" will appear below the main text. If you click on this
link, you can view more background information.

Indicator graphics.

Selected indicators of the Group as well as of Telekom Deutschland are illustrated in graphics. The upper
right-hand corner of the graphics contains a field that you can use to access the Interactive subsidiary
benchmarking tool. As a special feature for energy consumption indicators, there is a new drop-down function
(and not only in the tool) that allows you to choose between display in MWh and Joules.

Service features in the right margin. .




Contact.
Under the "Contact" heading we offer you various options for getting in touch with the right contact person for
your questions and suggestions.

This section.
In order to enable barrier-free access to the report content as far as possible, we integrated the "Read page out
loud" option under "This section" for the first time.

You will also find the following functions:

= "Expand all lists"—all of the text on the relevant page will become visible; clicking on this function again will
hide the text

= "Place in Info cart"—this feature allows you to collect individual pages while reading and place them into the
Info cart

= "Print this page"—prints the current view

- "Save this page"—saves the current view as PDF

- "Read page "—the text of the page will be read out loud

= "View Info cart"—this is where you will find the pages you selected You can download individual pages or
several pages at one time as a PDF. You also have the option of saving all selected files on your computer as
a compressed ZIP file. You need to have ZIP software installed on your computer to unzip the files. Cookies
need to be activated on your browser in order to use this function.

Bookmarks.
You can mark up to five pages of the CR Report in the right-hand column under "My bookmarks" and access
them with a single click. Cookies need to be activated on your browser in order to use this function.

Service.

This is where you will find the Download [ Center, where you can download the entire report as well as
individual sections as a PDF file. In addition, links will take you to the most important CR publications of recent
years. As a supplement to the report, we offer an e-paper with a summary of the most important progress during
the reporting period (in PDF format or for online viewing).

Also in the right margin you will find a link to more detailed information about our interactive CR app "We care."

Interactive indicators.
Under "Interactive indicators" you have the option of directly selecting the Interactive subsidiary benchmarking

tool.

Interactive subsidiary benchmarking tool. r

The interactive subsidiary benchmarking tool allows you to compare the Group's indicators over the course of
several years or between selected subsidiaries. The data can be viewed in the form of tables, line diagrams or
bar charts. To compare individual Group subsidiaries, switch from "Compare key indicators " to "Compare
subsidiaries" in the upper left-hand corner of the window. The [ buttons in the tables can be used to obtain
additional background information about data trends. This option is available for 2010 and 2011 data and will
make it easier to track important changes. In addition, the relevance for various reporting standards is specified
under each indicator.

Service features in the right margin. .




Social media.

Social network functions have been activated for the CR Report pages. You will find the links at the lower end of
the menu column. Clicking on the icon of the respective network will allow you to directly access the Telekom
offer available at that network.

Upper service bar. -

Glossary.
The glossary contains definitions of the most important terms used in the CR Report. These are marked with the
icon. You can view the definition of a term by hovering your mouse over the symbol. You can also access the

glossary in the upper service bar and view all terms individually.

Overview.
The "Overview" feature provides an overview of the structure and all the content of the CR Report.

Search function.
You can search for specific information in the CR Report by clicking on the magnifying glass icon, entering the
search term and clicking on the arrow.

© 2012 Deutsche Telekom AG
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Painting for climate protection.

At the end of January 2012, Telekom challenged its employees to get artistic to show what they themselves or
Telekom are doing to protect the climate and the environment. The aim of the campaign was to actively involve
employees in reporting and raise awareness of climate and environmental issues. In total, 55 works of art were
submitted by 40 employees. All contributions are exhibited in a digital picture gallery as part of the CR Report 2011.
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Strategy & management.

How does Telekom make sure that CR is embedded in the entire
company and all processes?

Find out more

Strategy & management.

Deutsche Telekom's strategic goal is to become an international leader for connected life and work. For us, this
means taking on a leading role when it comes to assuming social responsibility as well. We are planning to become
the industry leader in terms of corporate responsibility by 2015 and, based on our CR strateqgy, to create the
prerequisites for the company's long-term success even today. In order to illustrate and monitor our progress
throughout the entire Group, we determined the consolidated CR key performance indicators including our

international subsidiaries in 2011. We are also systematically involving our stakeholder groups in our CR activities
and have developed a strategy for stakeholder involvement over the course of the reporting period.

Complex social questions call for clear, strategic answers.
How does Telekom manage to ensure profitability, assume responsibility for society and the environment and meet
the different expectations of its stakeholders all at the same time?

Ui /}/?

| l: |

CR category "Connected life and work"



Metwork and infrastructure

expansion Worl-life balance

Data protection and security
Active participation in shaping

Modern workplace ./ social change in an increasingly
design _. digitalized world

Relevance for employees

.‘““ Cloud computing solutions

E-health
.“ Mabile communications and health

- E-government

Corporate volunteering

Relevance for external stakeholder

CR category "Connect the unconnected"

Metwork and infrastructure

) development in rural regions
Responszible ) )
employer @ Educational commitment for

) children and young people
Social

commitment o Protecting children and young people

Relevance for employees

.—~ Barrier-free products and services

.“ Media skills for older people

Relevance for external stakeholder

CR category "Low carbon society"



Use of renewable energy

Environmentally and
" climate-friendly
_ _ network infrastructure
Ecological vehicle

fleet management ‘_- Recycling and disposal
™ Sustainable consumption

Smart buildings \s\
‘. Sustainable supply chain management

Smart
metering ™ .
8 .— Dematerialization

~ Smart logistics

The matrices map the results of our 2012 stakeholder survey. We use the survey to determine how relevant our
internal and external stakeholders consider the various topics addressed by our CR categories to be. Further
information regarding the stakeholder survey can be found in the "Strategy & management" section.

Relevance for employees

Relevance for external stakeholder
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Vision.

Our CR vision is based on the motto "We take responsibility." It expresses a philosophy that
goes beyond short and medium-term goals and calls for the alignment of all our business
activities with sustainability principles. The CR vision provides a long-term, Group-wide
orientation framework and emphasizes our commitment to promoting sustainable
development. Building on the CR strategy, our vision includes all CR categories that are the
focus of this commitment.

Our CR-Vision:

Telekom is an international driving force for sustainable business practices, is setting
standards for connected life and work, is exemplary when it comes to connect the
unconnected by integrating them in the information and knowledge society, and is a leader
on the path toward a climate-friendly society.
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Values & Guiding Principles.

Deutsche Telekom is continually working on establishing a value-oriented corporate culture
throughout the Group that is characterized by responsible and sustainable behavior. Our
Guiding Principles and the Code of Conduct based on them form the foundation of our
corporate activities—both in our cooperation with external stakeholders as well as within the
company itself.

Guiding Principles for the entire Group.

Our corporate culture is based on the Guiding Principles that were introduced Group-wide
in January 2009. These principles represent our values and convictions and guide our
actions.

Tekekom's five Guiding Principles:

= Customer delight drives our action.

= Respect and integrity guide our behavior.
= Team together — Team apart.

= Best place to perform and grow.

= | am T — count on me.

We implemented the Guiding Principles throughout the entire Group in 2010. They are
available in 19 languages and apply in 34 countries and 50 international subsidiaries.

We regularly conduct brief, Group-wide pulse surveys on our employees' satisfaction and
their understanding of the Group Strategy. November 2011 marked the third time that we
asked employees about their experience when implementing the Guiding Principles in
their daily work. Some 63 percent of employees answered that they not only know and
understand the Guiding Principles but also implement them in their everyday work
activities.

Guiding Principles Day to promote corporate values. r

In order to fill the Guiding Principles with life in everyday work, a Group-wide Guiding
Principles Day is held every year. All employees are encouraged to share their views on
the Guiding Principles and how to implement them in their daily work.

On September 28, 2011, numerous activities took place to this end, including games,
competitions, messages to employees, and team breakfasts. Subsequently, a slide show
was posted on the intranet to present the activities that took place throughout the Group.
Here are just a few examples of the wide range of activities:

= René Obermann and his team discussed the impact of the Guiding Principles on the



work at Group Headquarters.

= Executives in the Czech Republic organized a breakfast on Guiding Principles Day and
used the opportunity for the team to share information and experience.

= Romanian employees who do not typically come into contact with customers in their
everyday activities spent Guiding Principles Day at stores or call centers as a way to
strengthen the service culture.

= Customer Service employees in Brihl (Germany) sold fortune cookies containing the
Guiding Principles. Proceeds went to the "BILD hilft e.V. Ein Herz fir Kinder" charity
organization.

= Austrian employees had a caricaturist do a sketch of the Guiding Principles and could
pick out "their" Guiding Principle.

= Employees from T-Mobile in Seattle (USA) were greeted with a rap version of the
Guiding Principles and other activities in honor of "Values Day."

= Employees in Frankfurt developed a "Guiding Principles digit game" and held a
workshop on how to fill the Guiding Principles with life.

= A Guiding Principle Hero was chosen at T-Systems Malaysia.

= Technical Service employees from the Health & Safety area created a photo story
entitled "The health of our colleagues is important to us."

= The T-Systems Mobility Solutions Competence Center developed an app on the Code
of Conduct and the Guiding Principles.

= Many employee teams used the day to participate in non-profit projects.

Our trainees also got involved in Guiding Principles Day:

= In Koblenz (Germany), trainees prepared an international multi-course meal featuring
dishes from countries such as South Korea and Kosovo.

= A treasure hunt through the city center was hosted by the training center in Ulm
(Germany).

= The trainees in Ulm also organized a charity race to support the Lebenshilfe Kempten
organization. The organization's sports group participated in the race as well. Runners
crossed the finish line with over EUR 2,600. The money was donated to the Lebenshilfe
organization.

CR Report from the previous year

Group-wide implementation of the Code of Conduct.

Our Code of Conduct puts the five Guiding Principles into more specific terms and has
served as a reference for clear rules of conduct for our daily work since 2006. The Code
of Conduct applies to all Telekom employees worldwide. It connects compliance with laws
and regulations with our requirements for ethical behavior and the Guiding Principles.
Due to the increased aspiration of society for compliant and legally unimpeachable
behavior and the launch of the Guiding Principles at the beginning of 2009, we revised
our Code of Conduct in 2010.

Code of Conduct

In June 2011, we successfully completed the implementation of the revised Code of
Conduct in Germany. For this purpose, a multimedia training package was given to



managers, whereas the online Interactive Code of Conduct tool was made available to
support the Telekom employees in Germany. The tool was used 35,000 times in the first
month after its introduction in Germany in May 2011. International implementation was
successfully completed by the end of December 2011, and considered local legal and
data protection requirements.
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CR strategy.

Deutsche Telekom aims to position itself as a global leader for connected life and work. At
the same time, we are striving to become an international leader in our industry when it
comes to assuming social and ecological responsibility. We are expecting to achieve this
goal by 2015.

We have entrenched our commitment to sustainable corporate governance in our
Group-wide CR strategy. The CR strategy has been derived from the Group strategy and
also provides a framework for international subsidiaries when it comes to implementing CR
in their areas of responsibility. In order to monitor and drive strategy implementation and our
progress toward international leadership, we regularly measure our CR performance using
CR key performance indicators.

"Leading the way" project defines criteria for success.

With our project "Leading the way" we are aiming to strengthen and expand our role as a
CR pioneer. Our first step was to develop a criteria catalog in order to determine our
position within the international ICT sector. We verified our position based on this catalog
in 2011. Accordingly, some of the targets and measures had to be modified or
supplemented. By the end of 2011, we had adapted the catalog of criteria to enable us to
achieve our strategic goals.

The central CR department launched the "Leading the way" project to help us pursue our
objective of becoming a CR leader more systematically and monitor our progress in this
area.

We developed a catalog of criteria by conducting extensive competitor and trend
analyses as well as an internal analysis in which the integration status of CR into key
business processes was measured.

This catalog covers the entire range of corporate responsibility topics and focuses on
industry-specific challenges. The criteria catalog is in line with existing corporate goals
and the CR strategy. It significantly contributes to permanently entrenching CR in our
core business and establishing the sustainability principles throughout the entire Group.

We derived concrete action packages on the basis of these progress criteria. We will
monitor each recommended measure until 2015. We will also review the existing CR KPIs
by 2015 based on the results of the "Leading the way" project.
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CR categories.

Technological progress as well as time and location-independent communication are
fundamentally changing our lives. Deutsche Telekom is facilitating connected life and work,
equal opportunities in the information and knowledge society, and a low carbon society with
sustainable products and solutions and initiatives to promote, for instance, a low carbon

society. And this benefits our customers and employees, suppliers, investors, society and the
environment.

We take responsibility...

... for connected life and work.

‘

We are helping shape the change in the increasingly digitalized work and living
environment. Deutsche Telekom supports cultural change with innovative products and
solutions toward greater self-determination and quality of life both in our professional and
personal lives. Our goal is to be a driving force for sustainable life and work.

... for connecting the unconnected.

‘

Irrespective of their social or economic opportunities, we try to get as many people as
possible involved in the development of the society they live in. With this in mind, we
promote numerous community initiatives and support projects for media skills
development.

... for a low carbon society.

‘

Global warming and its consequences are one of the greatest challenges facing mankind.
We have launched large-scale initiatives to reduce our own emissions for the long term.
At the same time we are also empowering our customers and partners to make their
contribution to a low carbon society with our solutions.

Download &: Brochure "Protecting the climate, cutting costs. Sustainable ICT solutions"

© 2012 Deutsche Telekom AG



Life is for sharing. 2011 Corporate Responsibility Report

We take responsibility.

Home > Strategy & management > CR strategy > CR key performance indicators

& Content verified by PwC

CR key performance indicators.

In order to steer its CR performance, Telekom uses seven key performance indicators (CR
key performance indicators or CR KPIs) that apply throughout the Group. These help us to
systematically and transparently optimize our services on an ongoing basis.

The CR KPIs are divided into two categories:

= KPIs with targets standardized Group-wide, and
= KPIs with specific targets per international subsidiary.

CR KPIs mandatory as of 2012. -

Since January 1, 2012 all international subsidiaries are obliged to determine their CR

KPls. The indicators that were still "voluntary” in the previous year are now of a
mandatory nature.

For the first time, we also included selected CR KPlIs in the Annual Report 2011. The
Energy Consumption CR KPI and the CO, Emissions CR KPI were included in the report

as KPIs for Telekom's ecological performance. This is the first step on the way to a closer
link between the Annual Report and the CR Report which shows that sustainability is a
fixed element of Deutsche Telekom's core business.

CR KPlIs with Group-wide targets. r

We collect consolidated data for the entire Group for the following three CR KPIs:

= The Socially Responsible Investment (SRI) CR KPI is used to measure our progress in

the area of sustainable investment. This KPI indicates the share of Deutsche Telekom

AG stock that is owned by investors who show concern for environmental, social and
governance criteria in their investment strategies.
= The Employee Satisfaction CR KPI determines our employees' satisfaction. It is based

on the employee survey, which we conduct every two years for each individual

company.

= The Sustainable Procurement CR KPI measures the share of our overall procurement
volume that we receive from suppliers who have been assessed for risk through audits
and/or by using E-TASC.

We are planning to measure the sustainability of our product portfolio based on the
Sustainable Products CR KPI in the future. The indicator should also become mandatory

for all international subsidiaries.

CR KPIs with country-specific targets.
F



Four of the seven CR KPIs are based on individual, regional targets. The targets take into
account the regional situation as well as specific developments at the respective
international subsidiaries.

- Based on the CO, Emissions CR KPI, we determine the CO, reduction achieved

compared to the reference year 2008. We aim to achieve a reduction of CO, emissions
by up to 40 percent compared to 1995 values.
= The Energy Consumption CR KPI, with which we measure our electricity usage, is

based on the Monetary Power Efficiency Indicator (MPEI). It shows the amount of
electricity consumed compared to net revenue.

= We use the Social Commitment CR KPI to measure the perception of Telekom's CR
activities in the public arena as an indicator of our social commitment.
= The Used Cell Phone Collection CR KPI compares the collected used cell phones

measured in numbers of items or the equivalent value in kilograms to the number of a
subsidiary's customers.
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Socially responsible investment.

CR KPI ,,Socially Responsible Investment".

In 2011, 13 percent of all Deutsche Telekom shares were held by investors who take SRI/ESG [ criteria into
consideration at least partly in their investment strategy. 2 percent of T-shares were held by investors who give
priority to SRI/ESG M aspects when managing their funds.

CR KPI ,,Socially Responsible Investment" Deutsche Telekom AG.

14.4 1.1
1
5 4 I

2005 2003 2010 2l &

M chare of Deutsche Telekom AG stock that is owned by investors who incorporate
environmental, social and governance criteria in their investment strategies (source
of data since 2009 lpreo; data in 2002 Sustainable Business Institute). Year-on-yesar
comparizons may not be entirely accurate since the calculation baze i= updated annually.

The Investment CR KPI indicates the percentage of Deutsche Telekom AG T-shares held by investors who show
concern for environmental, social and governance criteria in their investment strategy. Due to annual updating of
the calculation criteria, comparisons with the previous year may not always provide conclusive information.

Reporting against standards.
The KPl is relevant for criteria 1 (Strategic analysis, strategy and goals) and 7 (Rules and processes) of the German
Sustainability Code.

Listing of the T-share. r

Listing of the T-Share in sustainability indices/ratings.



Rati Indexes/ratings/ Successfully listed in index
ating agency

ranking 2011 2010 2009 2008
DJSI World v v v v
sam@
DJSI Europe v v v v
oekom "Prime" i 7 7 S
. ASPI v v v v
wge@
ESI v v v v
m EIRIS FTSE4Good @ v v v v
WO T EIB DAXGlobal Sarasin Sustainability v v v v

Carbon Disclosure Leadership - - - -

CARBON

DISCLOSURE
PROJECT

Carbon Performance Leadership - v n.a. n.a.
(new since 2010)

MSCI Global Climate v v v v

MSCI World ESG [ = - - -

[ Newsweel: [2011 | Rank Germany #6, Global #80, v v na. n.a.
Technology #12

— STOXX Global v na. na. na.
STOXX ESG [ Leaders

(new since 2011)

v Successfully listed.
- Not listed.
* Previously RiskMetrics/KLD.

Reporting against standards.

The information is relevant for criterion 1 (Strategic analysis, strategy and goals) of the German Sustainability
Code.
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Internationalization.

Under One Company, Deutsche Telekom is increasingly fusing into a global corporation. Just like other international
groups, Deutsche Telekom is also required to define uniform standards for their global HR policy without ignoring
local characteristics.

Global employee relations management—taking a multi-faceted approach

to employee relations.

The Global Employee Relations Management unit offers guidance and encourages the exchange of experiences
on structuring employee relations in different countries. At the "Employee relations in a connected world"
conference in early May 2011, 70 leading executives from international businesses discussed the challenges
presented by employee relations. This formed the basis for Deutsche Telekom's ongoing consultation with other
employers to formulate forward-looking employee relations. Moreover, in a globally applicable Employee
Relations Policy the Group commits itself to a high level of uniform minimum standards worldwide in dealing with
its employees, taking account of different cultures, laws and needs. A monitoring system will be used to
guarantee policy compliance as soon as the policy has been rolled out throughout the Group. Our policy is
based on our Guiding Principles as well as on national regulations and internationally recognized rules such as
the United Nations Global Compact &, the OECD guidelines and the core labor standards issued by the
International Labour Organization (ILO).

Social Charter: Complying with minimum standards.

We passed our Social Charter in 2003. The Charter is also based on the principles of the Global Compact &,
OECD and ILO. The Social Charter  contains policies on human rights and working conditions, the ban on child
labor, environmental protection, equal opportunity, occupational health and safety and the right to set up or join a
trade union. These policies apply throughout the Group. Our suppliers are obligated to comply with these
policies as well.

Cooperation with employee representatives on both a German and

international level.

Again in 2011 we successfully continued to pursue intensive dialog with the bodies representing employees
within the Group in Germany. The implementation of numerous measures and projects would not have been
possible without the participation of elected employee representatives. This is where we are seeing the fruits of
our commitment to cooperation based on trust, as outlined in the Group Policy on Employee Relations. A key
role falls to the Group Works Council, our contact point for all co-determination issues within the Group in
Germany. In the European Works Council (EWC), too, Deutsche Telekom nurtures an active relationship with
the employee representatives of our European subsidiaries and affiliated companies.

Update on the 2010/2011 CR program.




Sub-targets Status of implementation/measures

Strengthen international employee relations Implementation underway
* Finalize implementation of Employee Relations Policy
» Monitor Employee Relations Policy

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.
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CR governance.

Telekom has created an integrated governance structure for CR in order to closely link
strategic management and operational implementation throughout the Group. By
incorporating CR into the CEQ's department, Telekom has made sure that sustainability
issues become an integral part of all of Telekom's business activities.

CR-Governance

Board of Management
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CR Board: Group-wide management of the CR strategy. v

The CR Board develops recommendations for the Board of Management regarding the
implementation and future focus of the CR strategy. Targets and key performance
indicators (CR KPIs) for the group-wide CR program are also discussed during the

board's meetings.

The CR Board generally meets three times a year to discuss the latest developments at
the Group, in society at large and in the markets in which Telekom is active. Additional
meetings are called as needed. In 2011 the CR Board debated the following topics:

= In March, the board dealt with the climate protection strategy, sustainable procurement
and our appearance on the website of the sustainability portal Utopia.

« In September, the perspectives of integrated ESG ™ and financial reporting, the
sustainability drive and our health, safety and environmental management were on the

agenda.
= In December, the Board discussed the topics of Stakeholder Dialog Day in China,
socially responsible investments and the program of the Telekom Foundation for 2012.

The CR Board is comprised of the heads of those corporate areas that play a key role in
steering and implementing CR throughout the Group:



= Corporate Communications

= Human Resources

= Procurement

= Public and Regulatory Affairs

= Brand Management

= Chairman's Office

= Technology

= Deutsche Telekom Foundation
= Europe Board department

= Corporate Responsibility

The broad-based organizational positioning ensures that the CR strategy is in line with

the Group and brand strategy as well as with the corporate values.

The CR department as a central interface. r

The central CR department is responsible for strategic CR management and CR
communication. It coordinates and manages the implementation of the CR strategy in
day-to-day business operations throughout all business areas and international
subsidiaries. At Group level, the CR department acts as an interface in collaboration with
all relevant departments. It plans and implements projects in the areas of climate and
environment, sustainable products and services, supply chain management, social

commitment as well as stakeholder involvement.

Development of Group-wide CR controlling. v

In order to support the management of the CR department in relevant decision-making

processes, we are developing Group-wide CR controlling. CR controlling can be used for
early identification and management of opportunities and risks regarding the company's
reputation, costs and revenue.

The Controlling unit will be established on the basis of the strategic CR KPIs defined by
us and the associated parameters. We determined specific target values for several CR
KPIs during the reporting period, thereby creating the basis for central CR controlling.

In order to collect CR data and to be able to calculate the CR KPIs based on this data, we
introduced the CR database in 2009. As the database is the foundation for reporting and
for Group-wide CR management, we are continually upgrading it. To this end, we hold
regular feedback rounds and are making management aware of the necessity of
collecting data, for example at the meeting of the CR Manager Network in Bratislava in
October 2011.

Web-based software for data collection enables a transparent CR reporting process
throughout the Group. The database ensures standardized, mandatory processes at the
Group and subsidiary levels. All CR-relevant data and CR KPIs are validated in a
multiple-phase process and consolidated centrally. This gives us a better understanding
of the quantitative developments of strategic and operational CR topics and makes it
easier to monitor deviations from set targets. The software also enables Group-internal



benchmarks.

International CR Manager Network.

‘

Networking is a central strategic topic at Telekom and also a key issue within our CR
organization. The International CR Manager Network plays an important role in this

regard.

Climate Change Group.

‘

Telekom founded the Climate Change Group in order to contribute to an environmentally
friendly society. The group is comprised of internal energy and climate experts and
consults with external specialists as the occasion demands. Its task is to effectively
reduce the Group's energy consumption and CO, emissions.

Over the course of the reporting period, the Climate Change Group focused on taking the
climate protection strategy to an international level and developing the associated
country-specific targets. It supported both the international subsidiaries as well as
T-Systems' local business units in recording their greenhouse gas emissions and
adopting measures for reducing these emissions.

Update on the 2010/2011 CR program.

Sub-targets Status of implementation/measures

Implement a CR governance structure Target achieved.
« Start of work and regular meetings of the CR Board
» Climate Change Group established
» Germany core team meets regularly

Use of the rating analysis results for Implementation underway.

the entire "Leading the way" project » Recommendations for action, measures and measurement
criteria established: target achieved
« Controlling to review measures established: target achieved
* First measures implemented
» Annual review of the "Leading the way" project

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management"
section.
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CR program.

In its CR program, Telekom specifies mandatory targets to be implemented throughout the Group in the relevant
processes of its core business. In this program we define specific measures and a timeline for implementation. We
also provide information on the implementation status in the CR program.

Detailed information on the CR key performance indicators, which we use to quantify our performance in each area,

is provided in the CR Report.

Highlights in the reporting period:

= Internationalization of the climate protection objectives pushed forward

= 1 million used devices collected as part of cell phone return campaigns

= Expansion of the "Yes | can!" initiative and establishment of an association

= Integrated reporting including non-financial data in the 2011 Annual Report for the first time
= AA1000 certification

Revising the CR program. r

We revised our CR program during the reporting period in line with our goal of becoming the industry leader in

terms of corporate responsibility by 2015.

In addition to the new 2011/2012 CR program, we continue to report on the progress made with the 2010/2011
CR program. That enables us to ensure continuity and transparency for the purpose of communication on
progress. We report on the implementation of sub-targets from the old CR program in different sections of the
report under the heading, "Update on the 2010/2011 CR program." The 2010/2011 CR program update was
reviewed by an external auditing firm.

‘

The current 2011/2012 CR program.

Our new 2011/2012 CR program focuses on CR topics that will significantly impact the Group's future business
development as well as the development of society in general. The new CR program is not subject to external
review by an auditing firm.

CR-programm 2011/2012
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Stakeholder involvement.

The targeted involvement of our stakeholders helps us build long-term, trust-based
relationships and increase understanding for our concerns and activities. Last but not least,
dialog with our stakeholders is also a source of inspiration for innovation processes and a
basis for new cooperations or strategic partnerships. This is especially important in regard to
our sustainability goals, which we will only be able to achieve together with partners from
politics, society, science and industry.

Development of stakeholder involvement strategy. r

In order to systematically manage stakeholder involvement throughout the Group and live
up to our aspiration to_lead the way in CR, we developed a stakeholder involvement

strategy in 2011. This strategy demonstrates that we take our stakeholders' concerns
seriously and get them involved based on high-quality standards. The strategy is based
on the three AA1000 principles of materiality, inclusivity and responsiveness developed
by NGO AccountAbility.

We organized the development of our stakeholder involvement strategy as a participatory
process. Interviews with 17 external stakeholders were conducted, during which we
asked both about our stakeholders' experiences with Telekom and the expectations they
have in regard to optimal cooperation. The goal was to consider both aspects in the early
stages of strategy development. In order to obtain a comprehensive view of our
stakeholders' interests, we also surveyed Telekom employees, conducting more than 20
interviews with employees who will be implementing the strategy in the Group.

Three-pillar model of the stakeholder involvement strategy. r

The views and expectations voiced by our internal and external stakeholders had a
considerable influence on the design of the strategy. As a result, the strategy adopted by

Deutsche Telekom in December 2011 is based on the following three pillars:

1. Our strategic profile: The strategic profile designates relevant stakeholder groups
and defines how the Group wants to fashion its relationship to these stakeholders. In
addition to providing information and engaging in dialog, we are increasingly focused on
participatory formats which customers, employees, NGOs and other stakeholders can
use to get involved and make contributions. To this end, we are offering options to
participate in discussing topics and finding solutions in the different categories of our CR
strategy.

2. Internal skills development and service: We are developing an infrastructure that
will help our employees implement the strategy in practice. Internal networking meetings
help to exchange experiences in dealing with stakeholders, to discuss practical examples
and to plan and implement joint activities. In addition, we plan to develop a guideline in



2012 that will give employees guidance when implementing stakeholder formats.

3. Development of a stakeholder management system: We are creating transparency
in all corporate processes relevant to stakeholder relationships. In this vein, we are
documenting our stakeholder activities and monitoring the development of relevant
stakeholder topics. In addition, in 2011 we employed our materiality process to test a

system for handling our stakeholders' feedback and will gradually integrate it into the
evaluation process.

AA1000 as a guidance. r

We looked to the AA1000 & standard as a reference when developing our strategy. This
is an internationally recognized body of rules and regulations for auditing sustainability
management and CR reporting. At the end of 2011, accounting firm
PricewaterhouseCoopers (PwC) issued a moderate assurance report which confirms that
Deutsche Telekom heeds the AA1000 & Account Ability principles in its CR processes

and systems (Type 1 audit). The assurance engagement also took into account the
stakeholder involvement strategy. The present report was also the subject of a moderate
assurance engagement by PwC based on the AA1000 & principles. This means that we
achieved our target of a Type 2 audit in 2012.

Update on the 2010/2011 CR Program. -

o
Sub-targets Status of implementation/measures

Expansion and further Target achieved.

development of stakeholder * Board of Management signs the Change-maker Manifesto

dialog » Board of Management signs "Leitbild fur die deutsche Wirtschaft"

(Guiding principles for German business)

* English intranet for international CR Manager Network and employees of
the international subsidiaries

» Adoption of a stakeholder involvement strategy

» Establishing a stakeholder involvement process in line with the
requirements of AA1000 [

» Enhancing the materiality process

» Expanding cooperation with CCCD and BBE in the area of social
commitment

« Establishing a 50+ expert forum

Intensifying customer dialog Implementation underway.

on sustainability « Continuing the sustainability communication campaign
* Continuing customer dialog on the Internet platform
nachhaltig-handeln.telekom.com
» Continuing dialog on Utopia.de
 Customer dialog on Deutscher Aktionstag Nachhaltigkeit, the German
action day to promote sustainability, in Berlin in June 2012

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management"

section.
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Stakeholder expectations.

Precise knowledge of our stakeholders' interests and views is a basic prerequisite for an
informed design of stakeholder relationships. This concerns the topics that our stakeholders
consider important on the one hand, and their expectations of successful communication
with us on the other hand.

Analysts, Customers, prospective
investors andtheir  customers and their
representatives reprasentatives

Suppliers Business and its
representatives

Deutsche Telekom's

Employees, stakeholders Science, research and
prospective employees and athacation
their representatives
s MGO0s and
Poltcs interest groups
Media

CR commitment recognized by experts and the general public. r

To be able to focus our CR activities properly, it is important to determine how these are
perceived and assessed by our stakeholders. To this end, we conduct regular
measurements: We commissioned TNS Infratest to carry out a representative random
sampling of the population and around 300 CR experts in August 2011. In November
2011, the survey of the general population was repeated.

Telekom was able to slightly increase its rating in the perception of its CR commitment
compared to 2010. It received the highest ratings from the general public among the ICT
companies surveyed. Telekom also improved in the "corporate responsibility" and "social
commitment" aspects. Telekom's commitment is clearly rated higher by CR experts than
by the general population.



In an aided recall survey, the experts listed the promotion of women, the Deutsche

Telekom Foundation or Telekom@school, for example. The subsequent second survey of
the general population confirmed the increasing popularity of the "Yes, | can!" initiative,
the cooperation with the Nummer gegen Kummer youth counseling line as well as the cell
phone collection program.

The 2011 results provided us with an important starting point for establishing the content
for our CR activities and for enhancing our CR communication. In addition, the data were
used to update the "social commitment" and "corporate responsibility" leadership
indicators, whose values increased considerably over the course of 2011. The first also
forms the basis for our Social Commitment CR KPI. Details on the CR KPIs can be found

in the "Strateqy and management" section.

The topics of our stakeholders. r

In order to find out which topics are important to our stakeholders, we surveyed our

internal and external stakeholders for the fifth time in February 2012. The survey revealed
parallels as well as some differences between the two stakeholder groups. In the three
CR categories, the relevance ratings of Telekom employees and external stakeholders
did not differ greatly, same as in 2011. However, there are topics that are ranked as more
important by external stakeholders than by internal stakeholders. These include "mobile

" "active participation in shaping social change in a digitalized
world," "corporate volunteering," "barrier-free products and services" and "smart logistics."
Overall, internal and external assessments differ most for the topic of "active participation
in shaping social change in a digitalized world." Telekom employees rate topics that affect
them directly, such as "work-life balance" and "responsible employer" higher than external
stakeholders. For further details, please refer to the following matrices.

communications and health,

Connecled life and work Connect the unconnzected Low carbyon society
\ . %
. 3
.
o s ™
*s - -
o

H Zoom image

Deutsche Telekom has committed itself to pay particular attention to those topics that
received the most votes. The highest-ranking concerns were included in our CR roadmap.
It is with the roadmap that we monitor—based on monthly reports—to what extent we
have achieved our CR objectives. We will keep you updated on the success of these
measures on the intranet as well as on the Group website.

Social concerns of our stakeholders. -

Along with the topics related to our CR categories, the participants of our stakeholder
survey were asked to rate all the concerns that had been submitted to Telekom by



stakeholders in 2011. These ranged from setting up CO, accounts for employees to
improving customer information to clearer explanation of our initiatives.

Employees and external stakeholders largely agreed on the following five most important
topics:

= Setting up specific incentive systems to advance sustainable corporate governance for
management

- Embedding sustainability more strongly in corporate processes, for example in product
marketing and design

= More understandable presentation of our sustainability activities and avoidance of
Anglicisms

= Avoidance of plane trips through increased use of phone, web and video conferences
throughout the Group

= Increased promotion of employee commitment in the community

We also received numerous valuable suggestions and comments to our open questions
on the survey, which we integrated into the analysis of stakeholder topics and which we
will take into account in our further strategy development.

Stakeholder expectations regarding dialog with us. r

We need to know our stakeholders' expectations regarding mutual communication to be
able to design our stakeholder relationships properly. Therefore, we systematically asked
about the requirements for successful, mutually satisfying communication during the
interviews that we conducted for our strategy development. Our main finding was that we

need to modify our stakeholder involvement approach to achieve the "quality leadership"
to which we aspire.

The interviews confirmed that many companies are now initiating stakeholder dialog.
However, this seems to be sporadic in many cases, and the results appear to have little
influence on corporate activities. The stakeholders involved are increasingly wondering
whether this dialog really has an impact on corporate actions. In addition, it should be
defined as clearly as possible from the beginning what the dialog is intended to achieve,
and the "rules of the game" should be binding. Our stakeholders also expect to be
informed about the implementation of the results.

The expectations voiced in this respect had a considerable influence on the design of our
strategic profile. The evaluation also showed that our involvement principles largely fulfill

our stakeholders' expectations. It has been confirmed that stakeholder involvement can
only be successful when dialog is on an equal footing. That is why we replaced the term
"stakeholder management," which was still used up to last year and which does not
entirely define the true concept, with the term "stakeholder involvement."

Objectives and outlook for 2012. -

In 2012 we will expand topic monitoring on the basis of our stakeholder involvement

strategy. We have developed new surveying tools for this. For example, we intend to
measure the impact of individual projects and measures with fast survey cycles.



In 2012 we plan to use our "CR barometer," which is based on these surveying tools, with
customers and employees. We are also planning to introduce a new monitoring tool to
collect and assess topics addressed by NGOs. Thanks to the new tool we will have
another systematic process for identifying stakeholder positions, thereby fulfilling an
important requirement of the AA1000 standard.

© 2012 Deutsche Telekom AG
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Formats of involvement.

The type and extent of our stakeholder involvement is based on the results of a case-related
relevance analysis. The more relevant a stakeholder group is to the topic or project
concerned, the more intense the stakeholder involvement will be. Depending on the intensity,
we make a distinction between three types of involvement: information, dialog and
participation.



Degree of stakeholder involvement

Information Dialog Participation
Observe Listen Participate
Inform Discuss Collaborate

Green ICT as a focus in 2011. -

We further developed our dialog approach as part of strategy development in 2011. This
includes yearly changing focal points for our various dialog formats. In this reporting
period, the focus was on the topic of green ICT. We debated this topic in a dialog event in
October and in a telegraph_lunch in December 2011.

Broad-based involvement: memberships and collaborations.

Through our memberships with different organizations, we get involved in discussion
processes and collaborate on international committees. Collaborations allow us to
approach topics on which we as an individual company would only have a limited impact



together with other players. The graphic below shows selected memberships and
collaborations:

ACHSE e.V.

American Chamber of Commerce Germany e.V.
Aktion Deutschland Hilft e.V.

B.A.U.M.e.V.

BILD hilft e.V. ,Ein Herz fiir Kinder"

BITKOM Bundesverband Informationswirtschaft
Telekommunikation und neue Medien e.V.

Birgerschaftliches Engagement (BBE)
Bundesnetzwerk Bundesverband der Deutschen Industrie (BDI) e.V.

Bundesverband Deutsche Tafel e.V.

Bundesverband Digitale Wirtschaft (BVDW) e.V.

Bundesvereinigung der Deutschen Arbeitgeberverbénde (BDA)
Bundesvereinigung Lebenshilfe fiir Menschen mit geistiger Behinderung e.V.

Deutsche Telekom Stiftung

Deutscher Industrie- und Handelskammertag (DIHK) e.V.

Deutschlandstiftung Integration

DKMS Deutsche Knochenmarkspenderdatei
gemeinnitzige Gesellschaft mbH

EU Corporate Leaders Group on Climate Change
European Telecommunication Standards Institute (ETSI

European Telecommunications Network Operators' Association (ETNO)

Forum Nachhaltige Entwicklung der Deutschen Wirtschaft e.V. (econsense)

Global e-Sustainability Initiative (GeSI
GSMA

Initiative 2°

International Chamber of Commerce (ICC)

Nummer gegen Kummer e.V.

SOS-Kinderdorf e.V.

Sustainable Leadership Forum

Telefonseelsorge
World Economic Forum (WEF)
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Compliance.

Telekom's business is based on the principles of integrity and respect. Compliance, which is
understood as the lawfulness of corporate activities, therefore plays a significant role at our
company. Telekom is clearly committed to the ethical principles set out in the Guiding
Principles and in the Code of Conduct.

All compliance management activities are in line with legal regulations and with Telekom's
Privacy Code of Conduct, a policy on handling personal data at the Deutsche Telekom
Group.

Download E: Privacy Code of Conduct

Compliance management certified. -

The key elements of the compliance management system are as follows:

= Establishment of a compliance organization in all major Group units

« Risk-based derivation of a compliance program and its consistent implementation
through policies, training and consulting offers

= Appropriate response to breaches of compliance

The Group's compliance organization was certified by independent auditors on December
31, 2010 in terms of adequate implementation of minimum requirements and
implementation specifications defined by Deutsche Telekom. Recertification is planned by
2013.

Central responsibility for compliance organization.

Responsibility for the compliance management system has top priority at Telekom. In line
with the high relevance of the topic, a separate Board of Management department for
Data Privacy, Legal Affairs and Compliance was created in 2008.

Group-wide structures have been making efficient compliance management possible
since 2005. The compliance organization consists of the Chief Compliance Officer, the
Compliance Committee and the central and local Compliance units. The compliance
organization develops Group-wide standards, tools and processes to guarantee
compliant conduct at the company.

Compliance Committee provides internal consulting.
The Compliance Committee consists of executives from the following areas:

= Compliance
= Legal



= Data Privacy
- Internal Audit &
= Human Resources

The purpose of the committee is to establish and monitor structures for a functional
compliance management system and to advise the Board of Management on all relevant
questions about compliance. The Chief Compliance Officer is the chairman of the
Compliance Committee.

Compliance Officer plays key role in compliance management.

The Chief Compliance Officer reports to the Group Board of Management member for
Data Privacy, Legal Affairs and Compliance. He plays a key role in setting up the
compliance management system and maintaining its functionalities in the long term. The
Chief Compliance Officer informs the Board of Management and the Audit ™! Committee

of the Deutsche Telekom Supervisory Board about current compliance activities at the
Group. According to the German Corporate Governance Code, the Audit ™ Committee is

responsible for compliance issues. The Chief Compliance Officer has the right to contact
the Audit &) Committee directly and can also be directly commissioned by it.

International collaboration improved. r

The Group Board of Management and the respective bodies of the affiliated companies
must ensure an appropriate compliance organization. The Group Compliance
Management (GCM) unit supports these bodies in this task. The legal basis for this are
contracts between the Telekom Group and its direct subsidiaries, the Intra Group
Compliance Agreements, which define the rights and obligations of both parties.

Different legal practices and cultural values in the various countries where Deutsche
Telekom is active represent a significant compliance challenge. In line with the Group's
international structure, strategic issues are discussed with an International Compliance
Advisory Team and a shared vision is defined. The International Compliance Advisory
Team is a "trend-setter" of sorts, as it provides incentives for designing and implementing
balanced compliance structures at the Deutsche Telekom Group.

We have been promoting Group-wide cooperation for years with the International
Compliance Days, an annual meeting of the representatives of all compliance
organizations of the international subsidiaries. 115 representatives from 24 countries
followed the invitation by the central Compliance department to come to Bonn on
September 8-9, 2011. This was the seventh meeting of this kind, and this time the future
focus of compliance activities and possibilities to optimize international cooperation were
on the agenda. The next International Compliance Days will take place in Bonn in April
2012.

Compliance policies revised and implemented. r

The Group Policy on Avoiding Corruption and Other Conflicts of Interest (or
Anti-Corruption Policy) and the Group Policy on the Acceptance and Granting of Benefits
(or Benefits Policy) were revised during the reporting period.

The Anti-Corruption Policy serves as an overarching policy and a link between the Code



of Conduct and the detailed rules of the more specific policies which regulate the
acceptance and granting of undue benefits, sponsoring, donations, benefits extended in
the political sphere, dealing with consultants, the ban on insider trading and
anti-competitive agreements. In addition, it defines the organizational obligations and
measures to prevent corruption and other conflicts of interest. The Benefits Policy
governs how to handle gifts, entertainment and invitations to events in business
relationships.

These policies are now becoming effective and mandatory throughout the Group. We first
obtained the resolutions of the executive bodies in the national Group units and then
made the policies known to employees at the national level. At the international level, the
process will involve greater outlay because we must first check whether the policies
comply with relevant national laws. The introduction is being accompanied by
communication and training campaigns.

Employee training for strengthening compliance. r

The Group Compliance Management area conducted e-learning sessions as well as
individual attendance courses for managers and employees on issues such as the Code
of Conduct, general and risk-specific compliance topics and accepting and granting
benefits.

Additional web-based training courses on the principles of ethical business conduct will
be completed in 2012. For example, in May 2012 we will start an anti-corruption
e-learning course where employees can learn about the Anti-Corruption Policy and
refresh their knowledge from earlier training courses. This e-learning course will
subsequently be adapted as necessary and introduced at the international subsidiaries.

New e-learning module raises awareness of anti-trust risks.

Anti-trust compliance requirements are on the rise. In order to reduce the risks, we are
making our employees aware of the possible consequences of non-compliance with
anti-trust laws. The plan is to provide a new e-learning module on this topic for Telekom
employees in Germany in Q2 2012. This will also be launched internationally in the
course of 2012.

E-learning module on compliance basics.
We will launch an e-learning module designed to raise awareness of compliance in April
2012. It will deal with the basics and requirements in the most important fields of

compliance and will introduce users to our Guiding Principles, our Code of Conduct,
applicable legal regulations as well as internal policies. The training offer will be available
to all employees in Germany, and also internationally where necessary.

Internet portals for prevention and advice. r

Ask me!

In order to prevent compliance risks, we set up the "Ask me!" portal in 2008. Here
employees can ask compliance-relevant questions, for example regarding the Code of
Conduct or laws and internal policies. "Ask me!" offers reliable information that
employees can use in their daily work.



Tell me!

We are dependent on the input of our employees, business partners, customers and
other stakeholders when it comes to investigating violations of internal policies, laws or
codes of conduct. "Tell me!" is a portal that is also accessible to external parties which
can be used to report misconduct via e-mail, phone and fax. Despite the fact that we
delisted from the New York Stock Exchange in 2010, we will continue to operate this
portal—even though we are no longer obligated by law to provide a public reporting
system.

Promoting compliance in customer contact. r

Promotion of integrity and legally correct conduct in customer contact supports Deutsche
Telekom's goal of being perceived as the most highly regarded service company in the
industry. That is why we initiated the Customer Contact Compliance Program for the
promotion of integrity in customer contact in 2010. The focus is need-based advice and
effective implementation of measures tailored to different distribution channels and
countries. We initially started the program at Telekom Deutschland and then at Magyar
Telekom.

After successful implementation in these two countries, the initiative was rolled out at
other international subsidiaries in 2011. Suitable action plans have been integrated into
Deutsche Telekom's annual compliance program. Sustainable implementation is
consistently monitored.

Investigations of suspected corruption. r

Telekom employs a zero tolerance policy when it comes to corruption. Violations are
systematically investigated and prosecuted in order to create maximum transparency.

Review of contracts in the F.Y.R.O. Macedonia and Montenegro.

The audit of the financial statements of Magyar Telekom for the 2005 financial year
identified contracts for which it was not possible at the time to fully ascertain an
appropriate business background. The Audit @ Committee of Magyar Telekom then
commissioned an independent law firm to investigate the lawfulness of these contracts.
Magyar Telekom and Deutsche Telekom reached an agreement with the U.S. Securities
and Exchange Commission (SEC) and the U.S. Department of Justice (DOJ) in 2011 to
resolve investigations into alleged breaches of the U.S. Foreign Corrupt Practices Act
(FCPA). Additional information can be found in the 2011 Annual Report.

Review of irregularities in T-Systems International's sponsorship activities.

An internal investigation that was triggered by an anonymous tip gave rise to the
suspicion that an arrangement violating compliance regulations had been made in the
context of the business relationship between T-Systems International GmbH and a major
car manufacturer to reward sponsorship involvement by awarding future contracts for IT
services. Due to this, T-Systems International GmbH immediately terminated employment
of its former CSO, the responsible sales manager and an external consultant and sent the
internal report to the prosecutor's office responsible for further review. On the basis of the
report, the public prosecutor initiated a preliminary criminal investigation, which resulted
in charges being brought to the Regional Court in Stuttgart. The Regional Court is now



ruling on opening the trial.

Major ongoing litigation.

Deutsche Telekom is party to several proceedings both in and out of court with
government agencies, competitors, and other parties. The proceedings mentioned in the
2011 Annual Report are of particular importance from Deutsche Telekom's point of view.

Respect for human rights as an ingrained practice.

Respecting human rights is a matter of course at Telekom and is a principle that is
entrenched and practiced worldwide. Our Code of Conduct, which applies Group-wide,

stipulates our requirements for ethical conduct. The Social Charter I adopted in 2003
defines Group-wide regulations regarding how to deal with employees and suppliers. The
Charter is based on the principles of the United Nations Global Compact [, the
conventions of the International Labour Organization (ILO) and the Organization for
Economic Co-operation and Development (OECD). We check compliance with the
Charter's regulations in an annual survey.

Beyond compliance with human rights, we also heed labor rights in all of the markets
where we are active and in some cases even set higher standards. Minimum standards
for dealing with our employees are also defined by the Telekom Diversity Policy, whose
aim is to prevent discrimination based on gender, age, disabilities, ethnic origin, religious
beliefs and sexual orientation.

Employee relationships. r

As Deutsche Telekom is represented in over 50 countries of the world, it is not possible to
name a generally applicable example of our high standards. Labor legislation is too
different in the individual countries. Nevertheless, Deutsche Telekom offers its diverse
international staff worldwide a general framework and a global cultural structure with its
Employee Relations Policy. This means that the Group is committed to minimum
standards applicable to employee relations worldwide and at the same time takes
account of national legislation, different cultural backgrounds and needs. The Employee
Relations Policy defines the core elements of Deutsche Telekom's human resources
policy and describes what we stand for in our relationships to our employees around the
globe. These relationships are characterized by our shared values and are derived from
our five Guiding Principles as well as from additional Group policies. The Employee

Relations Policy also includes statements regarding HR development, responsible
change management, health and sustainability, fair pay, work and life balance, leadership,
diversity, the ban on discrimination, communication and relations with employee
representatives.

One example is T-Mobile USA. The international subsidiary complies with U.S. labor law
without any exception, including the policies and legally specified processes regarding the
right to set up and join a trade union. These policies reflect the right to freedom of
association. T-Mobile USA does not prevent any of its employees from setting up or
joining a union and does not discriminate against those who do. To date, however, a



large majority of staff at T-Mobile USA have chosen not to be represented by a union.
Voting on union recognition has only taken place at two facilities in the north eastern
United States, each of which has less than 20 employees. Employees in Connecticut
decided in favor of union representation whereas employees at another facility in Long
Island (NY) voted against it. Both voting processes were conducted in strict compliance
with U.S. law and results were confirmed by the National Labor Relations Board.

In addition, individual subsidiaries have introduced activities that go above and beyond
local standards and legislation. At T-Systems South Africa, for example, regular
interchange takes place between management and employees although no labor union is
represented at the company. This is known as "Employee consensus seeking approach"
and helps take account of employee interests in the corporate decision-making process at
an early stage.

In addition, our health and safety management system is deployed in 17 countries and we

have coordinated its introduction at a total of 30 international subsidiaries. The next step
will be to develop joint standards together with universities, institutes, employer's liability
insurance organizations and partner companies that go beyond current labor rights and
will be effective for the entire Telekom Group worldwide.

© 2012 Deutsche Telekom AG
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Risk & opportunities management.

Telekom's corporate environment is becoming increasingly complex and dynamic.
Technological developments, state regulation and intensifying competition require a
systematic, anticipatory management approach to risks and opportunities.

The Group-wide risk and opportunities management system is a central strategic tool of
corporate management. It helps us identify and evaluate negative effects and the potential of
current and future trends at an early stage and control their consequences.

The Annual Report 2011 of Deutsche Telekom provides extensive information on current
opportunities and risks that are also relevant in terms of corporate responsibility.

© 2012 Deutsche Telekom AG
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Data privacy.

Millions of customers entrust Telekom with their data. In order to live up to this responsibility,
careful handling of personal data has top priority for us. We developed an extensive catalog
of measures and created a separate Board of Management department for Data Privacy,
Legal Affairs and Compliance to handle the topic at the highest management level of our
company. We undergo regular audits conducted by an external data privacy advisory council
as well as independent certification procedures.

We place great emphasis on transparency. Therefore, we are the first DAX 30 company to
publish an annual data privacy report, which documents all of the Group's processes in this
field. In 2011, we published a joint report on data privacy and data security for the first time.

Download ™ the Data Privacy and Data Security Report 2011

In addition, at http://www.telekom.com/dataprotection/ we report on all internal incidents

pertaining to data theft and data misuse that were reported to the public prosecutor's office,
present current measures for improving data privacy and provide information on how to
handle personal data properly.

© 2012 Deutsche Telekom AG
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Government relations & regulatory issues.

As a globally active company with a strong presence in Europe, Deutsche Telekom acts as a
discussion partner for governments, parliaments, authorities and NGOs on all issues related
to ICT and innovation. Headquartered in Germany, we receive special attention from
German domestic institutions. We also have a representative office in Brussels, where we
engage in dialog with the institutions of the European Union as well as with other
associations and organizations. We also engage in active dialog with similar institutions in
countries in which Deutsche Telekom is active, particularly in the European markets and in
the United States.

Politicians and government authorities influence the development and availability of the
network infrastructure, technologies and services that are required for future ICT solutions
such as cloud computing. Not only does this directly impact the competitiveness of
telecommunications companies, it also impacts business in general, which relies on having a
fast network infrastructure as well as state-of-the-art telecommunications services. In
addition to economic factors, networks and services are considerably important for
maintaining a sense of community in society. Decision-makers from parliaments, authorities
and governments need the exchange of ideas with representatives of society and companies
to help them tackle these challenges. Both the Bundestag, the lower house of the German
Parliament, and the German federal government sought dialog on the revision of the German
Telecommunications Act during the reporting period. That is why Deutsche Telekom

engages in active, constant dialog with interested stakeholders from politics and the general
public.

Our partners from parliaments, governments and other organizations need to uphold their

independence and integrity. This principle is codified in Telekom's employee guidelines,
which were revised in early 2011. For example, they prohibit donations to political institutions
in Germany as well as non-transparent influential practices. By adhering to these guidelines,
we are able to base our political communication on facts, expertise, credibility and integrity.
Deutsche Telekom also ensures transparency by having registered in the public lobbyist
register in Brussels with all the required information. This is the basis for recipients to
experience our political communication as authentic and trustworthy, so that it can be taken
into account in opinion-building processes in the political arena and society.

More investment-friendly broadband network regulation needed.

Deutsche Telekom advocates future-minded regulation which encourages investment in
broadband networks of the next generation more strongly. This can only be achieved by

introducing more investment incentives and increasing planning security for the industry.
The new EU legal framework for telecommunications already takes these requirements
into account and is sending out a vital impetus. It is of key importance to Telekom that,
after having been implemented in all EU member states, this framework provides the
necessary incentives to invest in network expansion in the daily practice of national



regulatory authorities. These include:

= Increasing planning and legal security for investors before network expansion begins

= Giving market solutions priority above regulation

= Establishing regionally differentiated regulation that takes the competitive situation in
the various regions into account

= Better opportunities to distribute risk fairly between investors and competitors who
require access to their infrastructure

= Tapping into synergies by facilitating the shared use of existing infrastructure in all
network sectors

Protecting the open Internet. r

There was much discussion about the topic of network neutrality in the current reporting
period. More specifically, there are concerns that today's Internet might be restricted in
the future. Services which can now be accessed freely would then be available at extra
cost only or not at all. However, Deutsche Telekom is committed to the open Internet.
Content and services will remain accessible online according to the best effort principle in
the future.

Deutsche Telekom will continuously expand its transmission capacities and infrastructure
in order to be able to cope with our customers' growing data traffic and to enable
innovations in the network. Only in this way will we be able to meet growing customer
demands and enable providers of online content and applications to offer their services at
the required quality levels. Network management is indispensable for operating
telecommunications networks.

Based on the "best effort" Internet, Deutsche Telekom is developing business models that
the Internet sector can use to offer innovative services that require a certain level of
transmission quality.

Deutsche Telekom will be able to market different, non-discriminating quality standards in
competition with other network providers in the future as well. This will support medium
and long-term financing of broadband network expansion and enable providers to offer a
wider range of services and guaranteed, high quality levels to consumers.

Deutsche Telekom supports mandatory transparency and provision of information on
service quality. These obligations are specified in the European directives of 2009 and
have been translated into national law. They have enabled national regulatory authorities
to define minimum requirements on service quality. In combination with general
competition law, these legal provisions are sufficient to guarantee the open Internet for
the long term, without having to introduce any new laws or regulations.

Encouraging consumer dialog. v

Deutsche Telekom aims to become the most highly regarded service company in the
industry, which is why we focused heavily on consumer topics in 2011. We also
strengthened internal functions dealing with consumer relations in order to improve
exchange between our product and service development and external stakeholders from



the political arena and the general public. We are involved in the following key topics
regarding legislation and stakeholder dialog as well as efforts to create voluntary
regulations for the industry:

= Safequarding customer data

= At the European level, creating new youth protection initiatives together with

competitors along the entire value chain
= Improving standards in customer service

= Protecting consumers, e.g., when moving or switching providers

In all these areas, Telekom adopts a constructive and solution-oriented approach that is
geared to both the consumer's interests and the interests of our company.
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Regional added value.

As a responsible corporate citizen, Telekom considers it its obligation to promote regional
added value and social stability at our company sites. In fiscal year 2011, our 235,132

employees worldwide (as of Dec. 31, 2011) generated revenues of EUR 58.7 billion, with
more than half of this coming from outside Germany. Deutsche Telekom awarded contracts
totaling EUR 18.4 billion in 2011. These figures show that economic development at our
company sites is closely connected to long-term business success.

Telekom net added value. r

Telekom publishes the net added value generated for the Group each year. These figures
show how different stakeholders benefit from corporate performance. By paying wages
and salaries and contributions to pension schemes, for example, we contributed
substantially to regional purchasing power and a secure future at our locations. Net
added value decreased to EUR 31.1 billion in 2011 from EUR 33.3 billion in the previous
year.

Participation in the information and knowledge society.

In the past couple of years, including during the reporting period, our focus was placed on
investments to expand fast and stable networks. Our cash CAPEX [ a KPI that
summarizes our investment in equipment and systems, came to EUR 3,644 million for
Germany in 2011. Of this, we invested EUR 1,028 million in intangible assets (without
goodwill) and EUR 2,616 million in property, plant and equipment.

Both in Germany and at the international subsidiaries, we also support initiatives and are
offering needs-based solutions to give disadvantaged people access to new
communications technologies and media. These include:

= Special rates for low-income and disabled people

« Wide-ranging involvement in promoting media skills

= Facilitating the integration of disadvantage people

Telekom helps close the digital divide by supporting equal opportunities for all to
participate in education, knowledge and communications. In doing so, the Group helps to
strengthen the economic standing and quality of life as well as competitiveness at its
locations and in its markets.

Education—the foundation of a sustainable society.

With 9,600 trainees and students in cooperative study programs, we are one of the
largest training providers in Germany in the training year 2011/2012. In addition, the




Deutsche Telekom Foundation is continually involved in promoting education in Germany.

Research investments in Germany. ’

The development of innovative ICT solutions is a key growth driver not only for our

industry but also for many other sectors.

The Deutsche Telekom Laboratories (T-Labs) are the central R&D unit of the Telekom

Group. In addition to our German locations in Berlin and Darmstadt, we also run institutes
in Israel and the U.S. A total of 360 Telekom experts at the T-Labs [ researched fast.
secure and sustainable communication solutions in 2011.

We are also committed to financing professorships and creating pioneering ideas in
cooperation with universities. Telekom's research and development budget totaled EUR
121.4 million in 2011.

© 2012 Deutsche Telekom AG
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Doesn't expanding high-speed networks require more energy than
the new technology will be able to save?

Find out more

Networks.

We are driving a nationwide expansion of our broadband infrastructure in all of our markets. High-speed Internet
and reliable mobile communications connections are key prerequisites when it comes to enabling equal
participation in society. We are providing 4th generation mobile communications technologies (4G) that offer high
data rates to more areas than ever before as a substitute for fixed-line services. In 2011 we were voted Mobile
Network Operator of the Year for the twelfth time.

ICT networks need to promote a sense of community.
How are we going to manage the transition over to the new digital age? What is Telekom's contribution?

CR category "Connected life and work"
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The matrices map the results of our 2012 stakeholder survey. We use the survey to determine how relevant our
internal and external stakeholders consider the various topics addressed by our CR categories to be. Further
information regarding the stakeholder survey can be found in the "Strategy & management" section.

Relevance for external stakeholder
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Network & infrastructure expansion.

Digital networking is one of the main trends in the modern information society. Full broadband coverage is
becoming a key requirement for participating in society. However, many people have no or only limited access to
this technology, especially in rural areas. There is a digital divide in our society. Our efforts in the CR category
"Connect the Unconnected" are therefore focused on using new technologies to cover new regions.

Today, as a result of high-performance standards, top data transmission speeds are provided even in remote areas:

« ADSL and ADSL2+

« VDSL

« GPRS/UMTS and HSDPA/HSUPA
- LTE

The network infrastructure is at the heart of our business. Telekom builds and operates networks that meet the high

requirements of the gigabit society. The Group's extensive network expansion strategy, which was approved in July
2010, discusses the steps Telekom is planning to take in the medium term on its way to creating the network of the
future. The main objectives are growth, efficiency and quality.

Network expansion in line with political goals. v

Telekom supports the network expansion goals of the EU Commission and the German government. We plan to
provide high-speed Internet access to as many households as possible mainly in rural areas of Germany that do
not yet have coverage. We are primarily relying on the Long Term Evolution (LTE) standard to help us achieve
this goal. Together with the fixed-line standards ADSL, ADSL2+ and VDSL. LTE will be a key component in
future ICT solutions. We are pushing the development and expansion of fast networks in all the markets where
we are active.

The European Commission passed a Digital Agenda in May 2010 as part of its Europe 2020 strategy in order to
create the necessary conditions for economic growth in Europe. This agenda specifies that all Europeans will be
able to surf online at speeds of at least 30 Mbit/s by the year 2020. Connections enabling at least 100 Mbit/s
should be available to half of all European households by that year.

In line with the EU's digital agenda, the German government decided to pursue a similar goal with its broadband
strategy, which it passed in 2009. It requires network access with speeds of at least 50 Mbit/s for all households
by 2014, giving priority to infrastructure expansion in rural areas. Deutsche Telekom is one of the most important
partners of this broadband strategy and contributes significantly to fulfilling the German federal government's

broadband objectives.

More than EUR 10 billion in investments in broadband expansion. r

Telekom's total investments in broadband expansion in Germany from 2010 to 2012 will come to around EUR 10
billion, including those made for fiber optic networks, new mobile communications technology and IT processes.



That makes Telekom in Germany the largest investor when it comes to providing broadband access.

In 2010 we invested an additional EUR 1.3 billion in LTE frequencies and are now able to use the digital dividend
to provide broadband services.

The Group will be able to tap significant growth opportunities with the network expansion strategy. In order to
take advantage of these opportunities, Telekom needs to rethink its current business model, which consists of
the following:

1. The network factory.

Our business is based on the network infrastructure and this will remain so. To update the infrastructure, we are
planning to change entirely over to all-IP [ technology in the next few years. Fixed and mobile networks will be
fully integrated. The aim will not only be to provide high bandwidths but also top quality and the best possible
service experience to our customers.

2. Toolkit of standard services.

The second component consists of modern, highly efficient and standardized IT systems. Telekom currently
operates thousands of IT systems. The plan is to reduce, simplify and update these systems. This will save
money while improving the quality, flexibility and speed of our services.

3. Content and services for customers.

The third element of our strategy is our enabling services which, with the help of ICT, enable providers from
areas such as healthcare, energy or media distribution to expand their services or make them more customized.
By doing so, we enable our customers to become more efficient as well as more growth and customer-oriented.

Our network and IT capabilities will be combined to create a toolkit of standard services. This will apply to our
products as well as to the option of integrating our services into third-party services, such as those provided by
companies and software developers, by using standardized interfaces. This toolkit will be a springboard for new
business models and sales opportunities. With it, we will enable our partners to develop innovative solutions
while participating in the process at the same time.

Telekom helps business customers bring their content and services to the customer. For example, Telekom
provides its partners with state-of-the-art billing models, installs modern access management systems and

guarantees high service quality.

More Broadband for Germany project r

Telekom also continued its cooperation with local communities in the More Broadband for Germany project in
2011 within the scope of bid processes. In those areas where broadband expansion may not be economically
feasible, support from public funding is a viable option. For example, communities could provide existing
conduits that are not in use, perform the civil engineering work required or participate in a network expansion
project by making a financial contribution. More than 3,000 communities have been receiving broadband
infrastructure through these means since 2008.

In 2011 we entered into more than 1,100 collaborations for broadband expansion following some 800 in 2010.

Each project generally involved a town or village. The most popular technology of choice was fixed-line DSL. We
have been relying more heavily on a mix of fixed-line, mobile and radio relay system communications in our
network expansion activities since 2010.

We will continue to make investments in broadband expansion in 2012 as well and expect to be involved in
collaborations of around the same scope as those in 2011. We will now rely more heavily on a technology which



offers higher bandwidths, namely VDSL . Telekom has been using VDSL ™ technology with bandwidths of up to
50 Mbit/s in rural areas as well since 2011. This expansion will continue throughout 2012.

CR Report from the previous year

The fundamental part of broadband-based high-speed Internet is a fiber optic network. Expanding the fiber-optic
infrastructure to achieve blanket coverage goes hand in hand with tremendous financial expense. Experts
estimate EUR 40 to 50 billion in Germany alone. The more remote the communities, the higher the costs.
Reasons for this include the necessary civil engineering works, which can cost up to EUR 70,000 per kilometer.

Blanket coverage calls for cooperation.

Telekom will not be able to afford to finance blanket coverage under financially viable conditions by itself. Even
in Germany, where we have a share of around fifty percent of the broadband market, we will only be able to
manage this task in collaboration with our competitors. That is why we encourage German and European
government offices to provide sufficient incentive to secure the necessary industry-wide participation of all ICT
network operators.

Cooperating with communities.

Broadband expansion in many rural communities is not financially viable due to the low number of potential
customers and high investment costs. In these cases, Telekom has been working in partnerships—since late
2007 in DSL network expansion and since 2011 by setting up a VDSL network. The company informs the
communities about the costs and offers them various collaborative options:

= Use of the communities' existing cable duct systems or unused conduits to reduce civil engineering costs
= Local authorities taking on tasks such as conducting civil engineering works
= Providing advice in applying for possible subsidies

High-speed Internet access is an important factor in making a location attractive. The German Association of
Towns and Municipalities (DStGB) published a guideline entitled "More Broadband for Germany" to inform
decision-makers at local authorities of the possibilities and potential of broadband expansion. Deutsche Telekom
contributed a series of expert articles to this publication. In doing so, the company is fulfilling its obligation to
keep people informed and provide them with access to the information society.

Download [: Mehr Breitband fiir Deutschland (More Broadband for Germany — only available in German)

Fiber-optic expansion in Germany. r

Deutsche Telekom intends to continue to expand its high-speed network over the next few years, laying the

foundation for the gigabit society. This network of the future will give our customers in Germany high-speed
access to the Internet, Entertain offerings and multimedia applications in unheard-of speed, variety and quality.
We are specifically looking to cooperate with the housing industry in our expansion activities. Homeowners who
agree to the expansion can expect the value of their property to increase considerably as a result of FTTH cable
provision.

Deutsche Telekom embarked on a trend-setting collaboration in the area of ICT infrastructure with Deutsche
Annington Immobilien AG (DAIG). The two partners gave the go-ahead for a fiber optic connection of around
171,000 homes managed by the DAIG nationwide in March 2011. In several steps, Deutsche Telekom will
provide DAIG-managed buildings at approximately 600 locations with high-speed broadband connection at
competitive prices. In a first step, 42,000 DAIG homes in North-Rhine Westphalia will be given access to the new
network.



CR Report from the previous year

Deutsche Telekom employs the Fiber [ to the Home (FTTH) concept when expanding its fiber optic network.
That means we will be laying fiber optic cables all the way to the customer's home. In this way, by using GPON
(Gigabit Passive Optical Networks) technology, it is now possible to use the high-speed potential of fiber optic
technology to its fullest: access of up to 2.5 Gbit/s of download speed and up to 1 Gbit/s of upload speed have
now become feasible.

Fiber & optics is the fastest data transmission medium. One of our goals therefore is to directly connect a large

number of households to the fiber optic network in 2012.

Using synergy effects for FTTH expansion. r

Costs reduction potential and synergy effects can be realized and risks can be dispersed when installing new
fiber optic networks based on network expansion collaborations. That is why we are open to collaboration and
are reviewing all forms of cooperation in both the fixed-line and mobile communications areas.

The range of possibilities covers options such as marketing collaboration, renting complete, passive access
networks, and joint ventures (joint regional companies founded with local utilities companies, special purpose
associations or other partners). Telekom also launched the More Fiber I Optics for Germany initiative. The goal
is to further local fiber optic expansion in collaboration with communities and local utilities companies using a
standardized expansion and business model.

Agreements with local competitors regarding mutual guarantee of network access (open access) play a role here
as well, because such agreements can prevent double investment. We also offer special terms and conditions
packages to enable pure service providers (resellers that do not have their own network) to participate in the
expansion costs and risks involved in new networks.

Migration to all-IP. r

We are planning to change our entire network over to an all-IP  infrastructure in the next few years. With this
step, fixed network and mobile communications will be comprehensively integrated in a next generation network
based on the Internet Protocol (IP ). Numerous IT systems will be simplified and updated for this purpose.

Many people already use IP-based solutions to organize their day-to-day lives conveniently and individually. We
are constantly improving our offer of fast mobile communications and fixed-line connections to lay the foundation
for this change. The voice and data service platforms, which are currently separate, will be integrated onto a
standardized platform over the course of the all-IP & migration. This should help reduce energy consumption
considerably.

A functional Internet infrastructure is based on a number of innovative technologies whose development is
influenced by our planning processes. The all-IP & migration and the demand for increasingly faster bandwidths
provide impetus for the provision of new, efficient technologies when it comes to data transport or individual
network access. Together with changing customer demands and new ways of using technology, they are the
force behind our efforts to restructure and update the network.

In 2012 we started with the preparations for the implementation of the new Broadband Network Gateway (BNG)
technology approach. The BNG allows us to reduce network complexity through a more streamlined architecture.

It enables us to reduce the number of network elements, creating savings potential in network operation and



reducing investment costs as well as energy requirements.

Award for mobile communications network in Germany. v

In 2011 we received significant awards for Telekom Deutschland's mobile communications network. The
German consumer organization Stiftung Warentest recognized our excellent network availability, said that we
had the highest data rates and rated our service as "good" (a score of 2.4 with 1 being the highest).

This was followed by a test involving extensive measurements conducted by the trade portal, CHIP online, in
which we received first place. We also came in first in the test conducted by the trade magazine, connect. We
were ranked far ahead of the competition in both tests.

The judges particularly praised the quality of the network expansion, which is based on innovative technologies.
The 2nd carrier and dual cell function was activated at all sites by September 2011. That means that data rates
of up to 42 Mbit/s are now possible thanks to blanket coverage provision of a second carrier frequency in the
UMTS network.

Mobile Network Operator of the Year for the twelfth time.

‘

Readers of the "connect" trade journal voted Telekom "Mobile Network Operator of the Year" for the twelfth time
in a row in May 2011. Furthermore, services in the areas of IPTV (Entertain), Internet and phone as well as
virtual PABXs (Telekom DeutschlandLAN) were especially praised. We came in first in all of these areas.

The tests evaluated a total of 25 categories. The results for Telekom Entertain were particularly impressive:
Telekom's IP-TV-offer with phone, Internet and digital TV was voted the best TV offer by 60 percent of test
participants. connect readers also expressed their satisfaction with Telekom's combined phone and Internet
offers such as Telekom's Call & Surf rate: 27.9 voted for Telekom as the best provider in the Internet & Phone

category. DeutschlandLAN, an integrated solution for IT services, was voted best virtual PBX system in the

business customers category.
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Fixed-line & broadband technologies.

Data transport within the Internet infrastructure and individual use of the Internet both rely on a number of innovative
technologies. Many people already use network-based solutions to organize their day-to-day lives conveniently and
individually. That is why we are continuously striving to improve our offer of high-speed connections, both for
fixed-line and mobile communications.

The DSL-based transmission protocols ADSL, ADSL2+ and VDSL and the expansion of the fiber optic network all

the way to the customer's home (Fiber I to the Home, FTTH) increase the speed of data transfer in the fixed-line
area.

We are able to achieve similar increases in performance in the mobile communications area by switching from 2nd
generation networks (2G &) with GSM and EDGE to third generation networks (3G &) with the UMTS-based
standards HSDPA/HSUPA and HSPA+. With the switch to the Long Term Evolution (LTE) transmission standard of
the future (also referred to as "4G"), data rates will increase many times over and reach broadband speeds.

Customers need more mobile bandwidth to be able to conveniently access complex online applications quickly
when they are on the go. That is why Telekom is increasing its use of 3rd and 4th generation broadband mobile
communications technologies.

Overview: Access technologies. r

Fixed-line technologies.

Upstream @ Downstream &
ADSL max. 640 kbit/s | max. 6 Mbit/s
(Asymmetric Digital Subscriber Line)
ADSL2+ max. 1 Mbit/s max. 16 Mbit/s
(latest version of Asymmetric digital subscriber line (ADSL))
VDSL O max. 10 Mbit/s | max. 50 Mbit/s
(Very High Bit Rate Digital Subscriber Line)
FTTH with GPON max. 100 Mbit/s | max. 200 Mbit/s
(Fiber @ to the Home)
WLAN max. 34 Mbit/s | max. 34 Mbit/s
(Wireless Local Area Network)

Mobile communications technologies.



2G @ mobile communications Upstream [T* Downstream
m*

GSM plus EDGE max. 220 max. 260

(Global System for Mobile kbit/s kbit/s

Communications EDGE)

3G [ mobile communications Upstream GT* Downstream
m*

UMTS max. 64 kbit/s | max. 384

(Universal Mobile Telecommunications kbit/s

System)

HSDPA/HSUPA max. 3.6 max. 7.2

(High Speed Downlink/Uplink Packet Mbit/s Mbit/s

Access/High Speed Uplink Packet

Access)

HSPA+ max. 5.8 max. 42.2

(High Speed Downlink Packet Access+) Mbit/s Mbit/s

4G mobile communications Upstream [ Downstream
e

LTE max. 50 Mbit/s [ max. 100

(Long Term Evolution) Mbit/s

* The maximum values listed here are based on theoretical assumptions. Upstream [, downstream and data
rates often fall below these values during actual use.

ADSL2+ expansion. r

ADSL2+ (Asymmetric Digital Subscriber Line 2+) is the DSL standard currently used by Deutsche Telekom for
fixed-line connections. It allows for the fast transmission of large amounts of data at speeds of up to 16 Mbit/s.

Between 2006 and early 2012, 22.8 million lines in more than 1,000 cities were migrated over to ADSL2+ in
Germany alone.

We began introducing MSAN (Multi service access node), a device class for access nodes, on August 15, 2011.
MSAN integrates earlier technology into the all-IP I network. It replaces the splitters that were previously used
for network connection to separate voice and data and consequently enables the use of DSL lines with fully
IP-based services as well as traditional phone services without the necessity to replace existing devices. We will

continue the migration process in 2012.

VDSL expansion. -

With VDSL [ (Very high bit rate digital subscriber line), Telekom once again increased the speed of its DSL lines
several times over: more than three times compared to ADSL and twice as fast as ADSL2+. The new technology
allows for data rates of up to 50 Mbit/s. A hybrid network is needed to realize these speeds. In a hybrid network,
the fiber optic cables extend all the way into the subscriber's neighborhood. Conventional copper lines are used
to cover the last 300 to 500 meters to the customer.



Telekom expanded the high-speed VDSL & network in close proximity to each subscriber in 50 German cities in
2009. That means 11.6 million households have access to bandwidths of up to 50 Mbit/s. Bandwidths of up to 16
Mbit/s are available in 7,800 out of 7,900 exchange areas. Almost 20 million households in Germany can receive
triple-play products (phone, Internet and TV) based on bandwidths of between 16 Mbit/s and 50 Mbit/s.

With the VDSL & vectoring technology, which was developed in 2011, speeds of 90 Mbit/s can be achieved with
VDSL . The new technology neutralizes interference that results from having several VDSL & lines in one cable
by pre-coding or equalizing the signals. This requires a standardized control mechanism for all VDSL & lines in
the cable, including those used by competitors. We will begin initial pilot operations with the new technology in
2012.

FTTH expansion in Germany. r

When it comes to fiber-optic expansion, Deutsche Telekom does not only rely on Fiber I to the Cabinet (FTTC),
which refers to expansion in the proximity of the subscriber, but also on the Fiber  to the Home (FTTH) solution,
in which fiber optic cables extend into the customer's home. FTTH expansion was launched in 2010.

Investments by Telekom in new fiber optic networks will be based on demand. Two requirements need to be met
in the expansion areas before civil engineering works can start:

= At least 80 percent of residents need to give their permission to have their building connected or for cables to
be laid in their building and
- at least ten percent of customers need to have preordered the service.

If these conditions are not met, the expansion will have to be postponed. At the same time, we will evaluate the
feasibility of using other technologies, for example FTTC with VDSL &.

A total of 168,000 homes ("homes passed") in ten German cities were enabled to receive connection to the
Deutsche Telekom fiber optic network through the installation of new infrastructure in 2011.

The networks in these cities are scheduled to go into operation in August 2012. Customers will then be able to
access download rates of up to 200 Mbit/s and upload rates of up to 100 Mbit/s - non blocking. That means that
speeds will generally be higher than those provided by cable TV network operators.

Expansion is planned for up to ten additional cities in 2012. The number of cities that will actually be served
depends on the achievement of a defined minimum profitability whilst taking into account future developments.
Over the course of 2012 we will decide which cities will be included in the expansion process in 2013. Expansion
in the years to come will depend on the investment resources available, on whether we have achieved our
cost-effectiveness thresholds, as well as on regulatory decisions.

Broadband connectivity for business customers. r

Companies throughout Germany have access to standardized business customer solutions with symmetrical

bandwidths of up to 622 Mbit/s. Transmission rates as high as 100 Gbit/s have been achieved as part of a pilot
project for coupling data centers, which is currently being conducted by T-Systems in the Saxon city of Freiberg.

Expanding the fiber optic network in Croatia. r

The Croatian subsidiary T-HT Hrvatski Telekom considerably extended its fiber-optic network in 2011. As many
as 260,000 households can now be provided with FTTH connections. The company installed 94,500 FTTH



subscriber drops, and 7,100 households signed up to be connected to the fiber-optic network so that they could
use MAXadsl| and MAXtv.

CR Report from the previous year

Continued FTTH expansion in Montenegro.

‘

The Montenegrin subsidiary Crnogorski Telekom continued the expansion of its fiber optic network in 2011. Four
districts in Podgorica and one in Tivat were provided with an FTTH infrastructure, connecting 7,700 households.

CR Report from the previous year

43 000 new FTTH subscriber drops in FYRO Macedonia.

‘

The Macedonian subsidiary provided 43,000 households with an FTTH infrastructure in 2011 and replaced the
old copper cables. Makedonski Telekom invested a total of EUR 170 million in the expansion of its fixed-line and
mobile communications networks in 2011.

CR Report from the previous year

OTE is pushing broadband expansion in Greece.

21.8 percent of all Greek households had a broadband connection by the end of 2011. OTE remains the
country's driving force when it comes to new information and communications technology. The company is the
customers' first choice for broadband services. Broadband coverage is correspondingly high with OTE
customers. Coverage was more than 32.5 percent in December 2011.

WLAN Services for broadband Internet on the go.

We currently offer our customers in Germany various options for broadband Internet use via WLAN, e.g., in
different modes of transportation:

Users of our HotSpot service can use WLAN to conveniently access data and information at more than 11,000
locations in Germany (e.g. at all 1,400 McDonald's restaurants) and at more than 50,000 of our partner locations
worldwide. By raising the number of official telestations with HotSpots from 3 100 to 5 100 we succeeded in
significantly increasing wireless Internet coverage in 2011. The use of HotSpots is included in the rates for many
fixed-line and mobile communications packages.

In collaboration with the German railway company Deutsche Bahn AG we offer WLAN HotSpots in trains on
some routes with data transmission rates of between 1.5 and 16 Mbit/s, or an average of approximately 6 Mbit/s.
As of early 2012, 69 ICE trains were equipped with the HotSpot I service.

In collaboration with Lufthansa, we also give our customers the opportunity to use HotSpots to surf online via

satellite during their flight. Around 25 planes were equipped with this technology as of early 2012. More are
scheduled to follow.

LTE makes HotSpots in trains faster.

We will be able to considerably improve the speed of our HotSpot products in trains by introducing LTE




technology. It will be possible to achieve maximum downlink speeds of 20 Mbit/s.

We have begun employing this technology as part of our collaboration with Deutsche Bahn AG. The
Munich-Nuremberg, Wolfsburg-Berlin and Berlin-Hamburg routes will all be equipped with LTE by late 2012. A
mixture of LTE and 3G [ will be used between Frankfurt and Nuremberg, while HSPA will be employed on the
routes between Dortmund, Hanover and Wolfsburg.

We signed a supplemental cooperation agreement in December 2011 for equipping more trains. According to
the agreement, some 185 ICE trains and the most important ICE routes will be equipped with LTE by late 2014.
We will be starting on the Mannheim-Basel route in 2012. The agreement also includes free online access via
Telekom HotSpots in train stations for all DB Lounge guests as of December 2011. The offer was previously only
available for first class passengers in selected DB Lounges.

T-Mobile Netherlands expands train WLAN network.

The Dutch train service company (Nederlandse Spoorwegen — NS) is planning to equip 200 trains, particularly
double decker trains, with WLAN HotSpots by late 2012 with the help of T-Mobile Netherlands. The company
had originally planned to equip 350 trains by late 2013, but at the moment it is unclear whether they will be able
to achieve this goal.
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2nd & 3rd generation mobile communications.

In addition to setting up state-of-the-art mobile communications networks, Telekom is also continuing to pursue the
expansion of the current 2G [ and 3G @ infrastructure. We are also updating older systems in accordance with the
latest systems technology. By doing this, we can save a considerable amount of energy and avoid CO, emissions.

High-speed UMTS with HSPA+. .

Customers in all of Germany's highly populated areas can also go online via UMTS (Universal mobile
telecommunications system), the third generation (3G ) mobile communications technology. We reached our
target of covering 85 percent of Germany with UMTS in late 2011. With the new UMTS-based protocol, High

Speed Packet Access+ (HSPA+), data transmission speeds can be increased to DSL level, i.e., up to 42.2 Mbit/s.
In line with our role as a quality leader, we will continue to expand the UMTS network in 2012 to provide quality

services to our customers.

T-Mobile USA: HSPA+ with 4G speeds nationwide.

The U.S.-based subsidiary continued to expand its HSPA+ services nationwide in 2011. By the end of the year,
data rates of up to 21 Mbit/s were available to 200 million residents in 208 regional markets. Maximum data
transmission speeds as high as 42 Mbit/s were available to 180 million residents in 163 market regions.

CR Report from the previous year

Croatian subsidiary upgrades 3G networks. -

The Croatian subsidiary T-HT Hrvatski Telekom upgraded parts of its 3G [ network with the HSPA+ standard in
2011. The upgraded network enables downlink speeds of up to 21 Mbit/s and uplink speeds of up to 5.8 Mbit/s.
T-HT Hrvatski Telekom plans to migrate more than half of its 3G ! network to HSPA+ over the course of 2012.

Double data speed at Crnogorski Telekom. r

Crnogorski Telekom's 3G & network covers 15 cities or 67 percent of the population at data rates of up to 21
Mbit/s. By introducing the dual carrier technology, the Montenegrin subsidiary was able to set up HSPA+ with a

data transfer speed of 42 Mbit/s in six cities.

Crnogorski Telekom's expansion strategy is twofold: increasing capacities in urban areas and expanding
network coverage in rural regions. By pursuing this strategy, the subsidiary was able to provide 2G [ coverage
to 99 percent of the population or 86 percent of the regions in 2011.

T-HT Hrvatski Telekom tests UMTS in the 900 MHz band.

The Croatian subsidiary successfully conducted tests on its UMTS technology in a 900 MHz test network in 2011.



The results show that fast, cost-efficient, nation-wide coverage can be provided in the mobile broadband network
thanks to the use of 3G [ in the 900 MHz band.

The company is planning to launch 900 MHz UMTS in early 2012. The technology will make it possible to
achieve maximum data transmission rates of 7.2 Mbit/s.

Fastest 3G network in the country from Makedonski Telekom.

In 2011 the Macedonian subsidiary was operating the country's fastest third generation mobile communications
network with speeds of up to 21 Mbit/s.

Total network upgrade planned in Croatia. r

T-HT Hrvatski Telekom plans to upgrade its entire mobile communications network. The company began
upgrading its 3G © network in 2011 and is going to include its current 2G [ network in the process in 2012. The
technology used needs to enable operation of the future LTE network as well. The first step will be to replace the
old base station control units.

Cosmote Greece offers fastest transmission speed. r

Cosmote Greece increased its 3G [ network by 38 percent and average data transmission speed by 45 percent
in 2011. More than 98 percent of the Greek population now has access to Cosmote's new 3G [ network. A
nation-wide study on the quality of different data networks commissioned by Cosmote Greece was conducted in
cooperation with the National Technical University from March to July 2011. The study showed that Cosmote
Greece had the highest data transmission speeds for mobile Internet.
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4th generation mobile communications.

Telekom is very involved in establishing 4G (next generation mobile networks) based on LTE (Long Term Evolution)
technology. The growing demand for high-speed, location-independent Internet can be met with LTE, even in areas
with weak infrastructure.

Telekom is intensively pursuing LTE expansion to give smartphone and tablet computer users access to the entire
range of services at as many locations as possible.

Setting up the LTE network in Germany. r

We began setting up the LTE network in Germany in the third quarter of 2010. By late 2011 we were able to
hook up more than 1,500 rural, dead cell zones to the LTE 800 network. Another 1,000 will follow in 2012. We
began LTE expansion in 100 large cities in the second half of 2011 including Cologne, where we were able to

provide LTE infrastructure coverage to an area of around 150 square kilometers. Cologne became Germany's
first LTE city in June 2011 after investments of approximately 5 million euros. It took some 80 Deutsche Telekom
employees around 5,000 hours to install 100 LTE stations. We also installed approximately 120 kilometers of
fiber optic cables in Cologne districts to connect the base stations with state-of-the-art transmission technology.

Test operation of LTE transmitters in Munich.

Telekom Deutschland has been running test operations of five LTE transmitters at the Munich trade fair grounds
since December 6, 2011. General expansion in the city center and some surrounding areas began after the pilot
phase. The pilot stations have been put into regular operation.

LTE ready for the market.

By late 2011 we and our competitors had met the requirements of the German Federal Network Agency to
receive LTE licenses in ten German states. We purchased the licenses at auction in May 2010. The new
technology can now be introduced in Baden-Wirttemberg, Bavaria, Hesse, Lower Saxony, North
Rhine-Westphalia, Rhineland-Palatinate, Saarland, Saxony, Saxony-Anhalt and Thuringia.

We began advertising LTE rates in Germany in April 2011. The offering includes LTE routers and, as of July
2011, the LTE Speedstick. We set up LTE at no extra charge for all current rates such as our Call & Surf
Comfort via Funk offer.

LTE is the successor of the UMTS mobile communications standard and rings in a new generation of mobile
communications technology (4G) that is still being developed. Telekom is playing a key role in this development.
LTE enables even greater acceleration of data transmission in mobile as well as fixed-line Internet to up to 100
Mbit/s. LTE offers transmission speeds that are 20 times faster than in previous mobile networks.

LTE can be used in a wide frequency range from 700 MHz to 2,600 MHz. The lower frequencies around 800
MHz are particularly effective for providing service to rural areas. They have a much greater range in open
spaces than higher frequencies. They also help provide better service inside buildings.

Another advantage is network coverage even in areas where mobile communications and DSL coverage had not
been possible before. The radio technology enables a reliable network for calls and Internet access. LTE creates



a stable network, both inside buildings and in cars or on the train.

Expansion of LTE coverage in Austria. r

T-Mobile Austria also invested heavily in the expansion and advancement of LTE network technology. In
October 2010, Innsbruck became the first city in Austria to be connected to the network of the future. T-Mobile
Austria put additional LTE mobile base stations into operation in Vienna in May 2011 and in Linz and Graz in
June 2011. Some 600,000 Austrians have been able to use the new broadband technology in these four cities
ever since.

T-Mobile Austria invested a total of EUR 116 million in expanding its mobile broadband network in 2011. In
addition to LTE, the company further expanded the High Speed Packet Access HSPA standards HSPA +21 and
HSPA +42. These transmission standards reach downlink speeds of up to 21 or 42 Mbit/s. Through these efforts,
the company plans to be able to provide at least one fourth of the Austrian population with access to the new
mobile communications standard by the end of 2013.

CR Report from the previous year

T-HT Hrvatski Telekom customers test LTE networks.

The Croatian subsidiary T-HT Hrvatski Telekom conducted a test of the previously installed LTE networks with
100 consumers and corporate customers in the second half of 2011. T-HT Hrvatski Telekom teamed up with
system technology providers Huawei, Nokia Siemens Networks and Ericsson Nikola Tesla Croatia to conduct
the test. All three partners provided their LTE network infrastructure for test operation. The networks provided
coverage for the cities of Rijeka, Split and Zagreb. Test participants registered via Facebook and Twitter.

T-HT Hrvatski Telekom began providing commercial LTE services in the 1,800 MHz band in early 2012.

CR Report from the previous year

First LTE network provider on Hungarian market. r

The Hungarian subsidiary began a comprehensive LTE network test with several hundred participants in

October 2011. Magyar Telekom conducted the test in preparation for the market launch on January 1, 2012. The
company is the first LTE network provider on the Hungarian market.
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Mobile communications & health.

At Telekom we are convinced that using mobile communications technology is safe if international limit values and
standards are complied with. They are based on current findings of independent German and international experts
that continue to evaluate all relevant studies and research results. Recognized expert organizations such as the
World Health Organization (WHO) and the International Commission on Non-lonizing Radiation Protection (ICNIRP)
have repeatedly verified the current limit values for mobile communications over the past few years, thereby
confirming the safe usage of this technology.

Nevertheless, mobile communications continues to be a source of concern among the general public when it comes
to possible health risks. We hope to ease these fears by providing scientifically sound, transparent information. We
will only be able to run a successful business and systematically drive network expansion if our technology is widely

accepted by the people. That is why Telekom engages in open dialog with all stakeholders involved in network
expansion including communities, skeptical organizations, interested residents and customers.

Our principles on how to handle mobile communications and health responsibly are specified in Deutsche
Telekom's EMF Policy.

EMF Policy. .

EMF stands for "electromagnetic fields," which are the physical basis of mobile communications. With our EMF
Policy we are committing ourselves to more transparency, information, participation and financial support of
independent research on mobile communications, far beyond that which is stipulated by legal requirements.

By now, all management boards from all of Telekom's European mobile subsidiaries have signed the EMF Policy.
Two more international subsidiaries signed the policy during the reporting period:

Slovak Telekom approved the EMF Policy in April 2011 and introduced different measures. The company
provided information on its website and developed internal workflows for processing queries on mobile

communications and health from the general public.
The Montenegrin subsidiary Crnogorski Telekom signed the policy in October 2011 and published it on its own
website.

Telekom approved its EMF Policy addressing a responsible approach to mobile communications and health in
March 2004. The policy contains mandatory recommendations for Telekom's European mobile communications
subsidiaries. These are implemented in different markets in line with local circumstances and requirements.

Telekom's EMF Policy contains ten recommendations regarding the following four principles:

= Transparency

= Information

= Participation

= Supporting scientific research & partnerships

Download ©: Deutsche Telekom EMF Policy




Download &: Background document on the EMF Policy

Evaluation of EMF Policy implementation. v

Deutsche Telekom worked together with all of its mobile subsidiaries to define standardized minimum

requirements for mobile communications and health in March 2011. We conducted an evaluation of all mobile
subsidiaries in the summer of 2011 based on these requirements.

The analysis showed that Deutsche Telekom's subsidiaries are well positioned when it comes to transparency.
The individual subsidiaries have adjusted their internal structures to be able to further implement the EMF Policy
in a responsible way. One focal point is the systematic publication of the international limit values and safety
standards as well as antenna locations. All subsidiaries also created a comprehensive information offer about
mobile communications and health via internal sales channels and their collaboration with operator associations.
Ways for the public to get involved have been continuously expanded over the past few years. Internal structures

have been designed so that we can inform the public and local governments of our activities and involve them in
the process at an early stage, e.g., during network expansion.

Our goal is for the EMF Policy to be effectively implemented at all the mobile subsidiaries, to contribute to a
constructive discourse on mobile communications and health in society and to contribute to effective risk
management in the respective market. To this end, our international mobile subsidiaries are continuously
implementing the ten recommendations set forth in the EMF Policy. Telekom supports its mobile subsidiaries in
this process by regularly evaluating their progress and jointly exploring possibilities for improvement.

Sharing best practices as part of EMF topic management.

Group Headquarters and the mobile subsidiaries are sharing best practices in various working groups such as
the EMF Core Team and the EMF Technical Working Group, which was founded in March 2011. New initiatives
are developed and experiences, gained in pursuing various strategies, are discussed in this context.

Deutsche Telekom founded the EMF Core Team and the EMF Technical Working Group to act as cross-area
coordination groups with members from all of Telekom's mobile communications subsidiaries. Both serve as
platforms for the mobile subsidiaries to share their experience internationally and to encourage mutual learning
in the sense of a systematic exchange of best practices.

The EMF Core Team accompanies and coordinates strategy processes and makes suggestions for
improvement on how to address the topic of mobile communications and health responsibly. It also supports
national implementation of the EMF Policy.

In the EMF Technical Working Group, experts from various international mobile subsidiaries work out technical
assessments of the new technologies and develop internal health and safety policies on mobile communications
and health.
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Transparency.

Telekom has specified three focal points to promote transparency in the area of mobile communications and health.
These are reflected in three recommendations made in the EMF Policy:

= Telekom requires its mobile subsidiaries to clarify and establish internal responsibilities and processes regarding
technology, safety and health issues.

= They are encouraged to facilitate public access to information on existing electromagnetic fields. This includes
conducting EMF measurement campaigns and supporting national EMF databases.

= Proof of compliance with the ICNIRP limits for each individual mobile communications antenna must be made
available upon request.

Suitable measures were established and further expanded at all Telekom mobile subsidiaries during the reporting
period.

Management structures in Montenegro and FYRO Macedonia.

After approving the EMF Policy in October 2011, our Montenegrin subsidiary Crnogorski Telekom introduced
various measures for addressing the topic of mobile communications and health. The company designated an
EMF manager and founded an EMF working group. Crnogorski Telekom also developed processes for
cross-area cooperation between Technology departments, Human Resources and Public Relations to help them
process external inquiries without delay.

Prompt processing of inquiries at FYRO Macedonia.

The internal processes developed by T-Mobile Macedonia in 2010 for managing customer inquiries about EMF
were put to the test in 2011. The assessment particularly focused on fast response being a key requirement for
customer satisfaction. The results showed that all areas collaborated to process customer inquiries about EMF
immediately after receipt and answered them within five workdays.

EMF measurement campaign in Croatia. r

Authorized measurement institutes conducted EMF measurements at some 100 T-HT Hrvatski Telekom sites
over the course of 2011 in cooperation with the Ministry of Health and Social Welfare in Croatia. The results
confirmed once again that electromagnetic field levels are significantly lower than the national and international
limit values. The measurements also enabled T-HT Hrvatski Telekom to comply with the new obligation of
September 2011 to provide information on actual electromagnetic field levels at selected sites.

Establishing EMF monitoring in Montenegro.

Crnogorski Telekom is giving financial support to the measurement campaigns scheduled for 2012 by the
Montenegrin environmental protection authorities as well as the EMF monitoring program to inform the public
about actual electromagnetic field levels. The Electrotechnical Department at the University of Montenegro has
been commissioned to conduct the measurements. The results are scheduled to be released in 2012.



‘

Greece: Measurements every six minutes

Cosmote Greece installed a total of 28 new measurement stations featuring the Pedion24 measuring system. 7
,141,000 measurements (one measurement every six minutes) were conducted throughout the year and the

results were published on www.pedion24.gr to provide interested citizens with transparent information about
electromagnetic field levels existing at selected sites.

Pedion24 is a constant (24-hour) EMF measuring system for frequency ranges of 100 kHz to 3 GHz. Cosmote
Greece developed Pedion24 in close cooperation with research institutes such as the National Technical
University of Athens, Aristotle University of Thessaloniki and the University of the Aegean.

Pedion24 is an autonomous monitoring system that measures the electromagnetic fields at selected sites around
the clock and transmits measurement data to a central storage database. The information is then evaluated and
immediately published online. Typical measurement sites include schools, hospitals, community centers and
other public buildings. Cosmote Greece's experience shows that the public sees these 24-hour measurements
as highly credible, which means these measurements are making a considerable contribution to helping the
public EMF debate focus on the facts.

Albanian measurement campaign almost complete.

‘

The Albanian subsidiary AMC supported an independent measurement campaign conducted by the Polytechnic
University of Tirana in 2011 with the goal of creating more transparency regarding actual EMF emissions in the
country. Electromagnetic fields were measured at "sensitive" sites such as schools, hospitals and residential
areas. The results and the final report are scheduled for 2012 and will be published on the AMC and Polytechnic
University of Tirana websites.

Compliance with international limit values.

‘

The purpose of limit values is to protect people's health. They are based on the current state of scientific
knowledge and indicate the permitted amount of exposure. There are limit values for drinking water and noise
levels, for example. Limit values have also been specified for mobile communications. Compliance with these
values guarantees safe use of mobile communications technology. On most markets on which Telekom is active,
legally specified limit values apply that are based on recommendations made by the International Commission
on Non-lonizing Radiation Protection (ICNIRP) for mobile communications technology (for frequency ranges
between 100 kHz and 300 GHz). All of the mobile subsidiaries' base stations have been built in accordance with
the valid regulations of that country and comply with the guidelines of the International Commission on
Non-lonizing Radiation Protection (ICNIRP). For the sake of transparency, our international subsidiaries have
issued statements of compliance with limit values for each individual base station.
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Another principle specified in Telekom's EMF Policy involves active provision of information on technology and

health research and requires the mobile subsidiaries to promote communication about technology, safety, research

and health. This includes educational measures and consumer information as well as raising employee awareness.

Industry-wide communication initiatives.

Telekom's international mobile communications subsidiaries are involved in numerous national operator

initiatives to improve public communication about mobile communications and health. The operator initiatives act

as the central go-to place for residents, the media and public and private institutions when it comes to the topic

of mobile communications. They work to promote transparency regarding all aspects of mobile communications,

in particular health and consumer protection, network expansion, and how to deal with site conflicts.

Selected memberships in the area of mobile communications and health.

Founded

1996

1999

2001

2003

2004

2005

2007

2007

2008

2008

2010

2010

Name

Forum Mobile Communications (FMK) www.fmk.at
Mobile Netwerk Operators Association (MoNet) www.monet-info.nl
Informationszentrum Mobilfunk (IZMF) www.izmf.de

Mobile Operators Association (MOA) www.mobilemastinfo.com

Mobile Communication Association of Croatia (UPKH) http://www.upkh.hr/index-en.html

T-Mobile USA's web portal on EMF and mast siting
http://www.t-mobile-takeaction.com/aboutwireless.html

GSM Association's health & environment web portal www.gsmworld.com/health

Hungarian Mobile Operator's EMF Portal www.emf-portal.hu

Polish Society of Applied Electromagnetics (PTZE) web portal 'Electromagnetic Fields'
www.polaelektromagnetyczne.pl

Mobile Operators Association (EEKT) www.eekt.gr
Macedonian Operator Working Group on EMF

Czech Operator Association www.zdraviamobil.cz

Discussions on consumer information.

Subsidiary
T-Mobile Austria

T-Mobile Netherlands
Telekom Deutschland
T-Mobile UK

T-HT Hrvatski Telekom
T-Mobile USA
Deutsche Telekom
Group

Magyar Telekom

PTC

Cosmote Greece
T-Mobile Macedonia

T-Mobile Czech Republic

During the reporting period, the industry initiative Informationszentrum Mobilfunk (IZMF) conducted numerous

projects in Germany including the 8th Communication Forum in Berlin in September 2011. Some 40 experts

from the worlds of politics, business, research and society, including Telekom representatives, met there to

discuss labeling in the mobile communications sector.

SAR levels, the Eco Index and WEEE labels are only a few examples of the various information and labels

relevant for products in the mobile communications sector. The main question at the event was whether or not



these labels really do help customers make the best choices and create more transparency.

Informationszentrum (IZMF) is a point of contact for residents, the media and public and private institutions when

it comes to the topic of mobile communications. It is a registered, non-profit organization that was founded by the
mobile communications network operators in Germany. Interested parties can get information on mobile
communications from IZMF via the free hotline 0800/330 31 33 or by visiting http://www.izmf.de/en.

Target group-specific information in the Czech Republic.

During the reporting period, T-Mobile Czech Republic worked together with other Czech network operators in the
national network operators association to develop new informative materials on the topic of mobile
communications and health. Two target group-specific brochures were published in 2011: a flyer containing
basic information as well as a comprehensive brochure containing details on technology, safety and current
research for those wishing to address the topic in greater depth. In addition to these printed materials, the public
now has access to the shared operator website www.zdraviamobil.cz focusing on mobile communications and
health.

Support for German municipalities in LTE expansion.

Telekom Deutschland cooperates with its competitors in undertakings that are relevant to society even beyond
the German network operators association. For example, we worked together with the national associations of
local authorities and other network operators in Germany in 2011 to develop a general paper on the new mobile
communications technology LTE and possible radio interference, e.g., in wireless microphone systems. The goal
of this endeavor is to inform municipalities about the new technology LTE and to develop solutions. More
information on LTE expansion is available in the section on Networks.

Proven EMF partnerships in the Netherlands.

‘

T-Mobile Netherlands is working closely with its proven partners to handle resident inquiries on mobile
communications and health. These partners include the network operator initiative, MoNet, the Dutch
government's information platform, Antennebureau, and the public information platform on mobile

communications and health, EMF Knowledge Center. All three institutions are supported by all Dutch network

operators and have proven their value as an important source of information for the public.

LTE as campaign focus in Austria.

‘

T-Mobile Austria completely revised and updated its online information on mobile communications and health in
2011. Under the heading "Safe on the Net," customers can access clear, easy to understand information on
different aspects of mobile communications such as technology, safety and consumer issues as well as
information on electromagnetic compatibility. Interested consumers can also download background information
and brochures. T-Mobile Austria also gives customers the opportunity to contact internal experts directly via
e-mail (environment@t-mobile.at). Mobile communications and health is also a key focus for T-Mobile Austria

when it comes to the new LTE technology. The company will publish a special consumer brochure on this topic
in 2012.

‘

Raising EMF awareness in Greece.



In 2011 Cosmote Greece launched a project to reduce the gap between current state of scientific knowledge and
public knowledge in the field of mobile communications and health. The focus was placed on the current
research, technical background and safety aspects as well as on actual electromagnetic field levels. During the
project, Cosmote Greece provided brochures, held events at schools and in municipalities and engaged in dialog
with local authorities. The Pedion24 measuring system was promoted intensively as well.

EMF information campaigns in Romania and Albania.

The Romanian and Albanian mobile communications subsidiaries also developed new information initiatives and
awareness campaigns during the reporting period.

The goal at Cosmote Romania is to introduce more facts into the current discussion of mobile communications
and health and to enhance public understanding of the topic. Preparations for the information campaign, which is
scheduled to start in July 2012, are already underway. The campaign will particularly address authorities at both
the national and local level. Cosmote Romania also offers consulting services to help keep residents informed.
Various brochures on the topic of mobile communications and health were published to support the campaign. A
new brochure is currently being developed for 2012.

The Albanian mobile communications subsidiary AMC also published various informative brochures for
interested residents on the topic of mobile communications and health during the reporting period. These are
available on the AMC website and at AMC stores.

Online information on mobile communications and health.

Many international mobile subsidiaries provide informative material on mobile communications and health online
in the local language.

Online information on mobile communications and health provided by mobile subsidiaries.

Deutsche Telekom http://www.telekom.com/verantwortung/
Telekom Deutschland sales portal www.telekom.de/sar-werte

T-Mobile Austria www.t-mobile.at

T-Mobile Netherlands www.t-mobile.nl

T-HT Hrvatski Telekom www.t.ht.hr

Cosmote Greece www.cosmote.gr

Magyar Telekom www.telekom.hu

Cosmote Romania www.cosmote.ro

AMC http://www.amc.al

T-Mobile Macedonia www.t-mobile.com.mk

Better information for mobile communications users. r

Telekom Deutschland published new, revised brochures such as the flyer, "Information on using your cell phone

," to enhance our information offer available to consumers. Interested customers can pick up the flyer at T-Shops
or download it online. Telekom uses the flyer to provide cell-phone users with information on the technology and
safety-related aspects of their devices while at the same time fulfilling its commitment to the German federal
government under the "Voluntary commitment of mobile network operators".




Consumers can also get information about the SAR levels of every mobile device sold by Telekom Deutschland.
This service, which we are constantly updating, is available at stores, in different magazines such as "telekom

trend" or at www.telekom.de/sar-werte, the sales portal's homepage, which was redesigned in 2011. The portal
provides interested consumers with background information on technology and safety.

Telekom also provides comprehensive information on mobile communications technology and safety on its

responsibility portal. All of the company's online information on mobile communications and health was updated
in 2011 and combined on one online platform. Customers can now access all information at one place and use
the links posted there to visit related sites.

Consumer information on EMF provided by international subsidiaries.

Several international subsidiaries continued to improve their consumer information on mobile communications
and health during the reporting period:

The Montenegro-based subsidiary Crnogorski Telekom implemented a series of information measures on the
topic of mobile communications and health and, in particular, on SAR levels; more are scheduled for 2012.
Information on the SAR levels of mobile devices has been a standard component in product information since
2011 and will soon be accessible at sales outlets and online as well.

Slovak Telekom also recently began including information on the SAR levels of its devices online.

In order to further expand its user-centered information offer, Cosmote Romania conducted four representative
surveys—in February 2011, May 2011, September 2011 and January 2012—about public perception of mobile
communications, EMF emissions and health. Cosmote Romania is currently developing a communication
strategy based on the results. The strategy is scheduled to be implemented in the spring 2012.

Training and raising employee awareness. r

Telekom employees are important "ambassadors" to the public. They help increase the knowledge of mobile
communications and health among the population and by doing so, enhance the acceptance of mobile
communications technology. Training programs were conducted at several international subsidiaries during the
reporting period.

The Bulgarian subsidiary Globul conducted training for its employees on mobile communications and health and
was able to bring a representative of the World Health Organization (WHO) on board as a speaker. The goal of
the training was to intensify the employees' knowledge of physical and technical fundamentals, current state of
scientific knowledge in the area of mobile communications and health as well as to communicate the results of
measurement campaigns. Globul also offered EMF training in 2011 to contractors and subcontractors involved in
site acquisition and antenna installation in order to guarantee that everyone participating in network set-up and
expansion would be able to answer any questions asked by those interested.

The Croatian subsidiary T-HT Hrvatski Telekom trained around 260 employees on the topic of EMF in 2011,
providing them with extensive information on technical background as well as safety and health-related aspects
involved in mobile communications. T-HT Hrvatski Telekom also hosted online training for an additional 800
employees. These internal training programs were complemented by special workshops for employees who
particularly need information about EMF in their areas of responsibility.

The Czech subsidiary T-Mobile Czech Republic introduced an expert training program in 2011 as a standard
component of the company's orientation days for new employees. In addition to communicating knowledge, the



purpose of the training was to raise awareness of the public debate.
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Participation.

The basis for successful network expansion is active participation of everyone involved right from the start. This is

made possible by initiating dialog with stakeholders such as municipalities, residents and people who live near
mobile base stations as well as skeptical organizations and NGOs. That is why we incorporated the idea of
participation in the EMF Policy. We developed three essential recommendations that are based on this principle.

= We require our mobile subsidiaries to work closely with municipalities and to support them with their expertise
when it comes to answering the questions of residents regarding network development and site selection for
mobile base stations.

= Conflicts arising in connection with site selection should be resolved by finding solutions that are acceptable to all
parties. Assigning local contacts as a liaison with those involved at the regional level makes it possible to resolve
conflicts or answer questions quickly, easily and competently.

= We try to keep interference with the landscape and cityscape to a minimum. We also try to prevent mobile
communications masts from becoming eyesores when selecting locations.

Our mobile subsidiaries have been conducting appropriate measures to encourage participation for several years.
In Germany, for example, our approach is based in particular on the voluntary commitment by mobile network
operators as well as on the agreement with the national associations of local authorities. Telekom Deutschland
signed both in 2001.

Voluntary commitment of mobile providers in Germany.

On the occasion of the tenth anniversary of the voluntary commitment of mobile communications providers in
Germany in late 2011, Telekom Deutschland and the other German mobile providers informed the German
federal government that they would continue to honor their voluntary commitment.

In December 2001, the four mobile providers in Germany voluntarily committed themselves to engage in
trust-building activities when expanding their mobile networks. The main objectives of the agreement include
improving transparency during network expansion, providing more information to consumers and sponsoring
independent research. One specific example of how the agreement is being implemented is that we provide
information to cities and municipalities and get them involved in mobile network expansion. The implementation
of this voluntary commitment has laid the foundation for Deutsche Telekom's current network expansion plans
including the roll-out of a state-of-the-art broadband network.

The network providers also announced that they would support the German Federal Ministry of the
Environment's plans regarding risk communication in the next two years with a total of EUR 600,000. The goal is
to provide people with even more comprehensive, targeted information about the possible impact of mobile
communications technology on humans and the environment.

Implementation of the voluntary commitment contributed considerably to minimizing conflicts regarding sites for
mobile base stations and to improving people's acceptance of mobile communications. This is confirmed by
independent expert reports. An integral part of this voluntary commitment is having the measures regularly
reviewed by a consortium of experts comprised of representatives of Deutsches Institut fir Urbanistik (DIFU), the
German institute for urban affairs, and the German consumer organization Verbraucherzentrale



Nordrhein-Westfalen. Every two years, the results of the review are summarized in an independent expert report
that is submitted to the German federal government. Results of the 2011 expert report will be published in the
second quarter 2012.

The continued positive feedback from the ministries involved and the Chancellor's office regarding successful
implementation of the voluntary commitment encourages us to continue to promote a responsible approach to
the topic of mobile communications and health.

The voluntary commitment of mobile network operators in Germany is an excellent example of how effective
dialog and participation can be. In 2001 Telekom Deutschland teamed up with the other German network
providers to submit a voluntary commitment to the German federal government. This commitment involves
"measures to improve safety and consumer, environment and health protection and to provide information and
conduct trust-building activities when expanding mobile communications networks."

The objective of the agreement is to improve consumer protection and health safety when expanding mobile
networks in Germany. Network providers have been conducting a series of measures and activities to achieve
this goal since 2001. Mobile providers in Germany once again reinforced their voluntary commitment in 2008 and
announced additional measures. By reaffirming its voluntary commitment in 2008, Telekom Deutschland once
again expressed its willingness to engage in dialog with municipalities and residents. That also includes
continuing to comply with the mobile communications agreement concluded with national associations of local
authorities.

This agreement ("Agreement on sharing information and municipality participation in mobile communications
network expansion activities") was also signed in 2001 by all mobile network providers in Germany and the
national associations of local authorities - the German Association of Cities, the German Association of District
Councils, and the German Association of Towns and Municipalities. Its objective is to involve cities and
municipalities in the network expansion process. Mobile communications companies and municipalities work
together in cooperative, constructive dialog to come up with amicable solutions for new sites for mobile base
stations. In this way, we have been able to permanently improve the flow of information between municipalities
and network providers.

Other components of the voluntary commitment are to improve consumer information, particularly on the use of
cell phones, and to sponsor independent research on mobile communications conducted by the German federal

government.

Dialog on network set-up and expansion. v

When introducing new technology, it is important to inform residents about the technology being used at an early
stage. Our experience with setting up networks shows that engaging in dialog directly with municipalities and the
people contributes considerably to how well our technology is accepted and to easing the public's concerns.

During expansion of the LTE network infrastructure in Germany, Telekom Deutschland implemented a dialog

with municipalities and residents in 2011 to address critical questions asked by local decision-makers, give them
the opportunity to participate and work together with them to develop solutions.

Residents can address any questions they may have to local contacts that are familiar with local conditions and
are involved in continuous dialog with residents and municipalities. People with questions on mobile
communications and health can also call our expert hotline (0800-0852606) or send an e-mail to Telekom's
e-mail address emvu@telekom.de.

As part of LTE expansion in Austria, T-Mobile Austria hosted informative events in all federal states for



representatives of state and local authorities from May to October 2011. The representatives had the opportunity
to learn extensively about LTE technology and safety-related aspects. T-Mobile Austria was also able to bring
renowned mobile communications and health experts from the University of Innsbruck on board.

Alongside the current network expansion in Montenegro, Crnogorski Telekom also initiated dialog with
municipalities during the reporting period, helping make public discussion of the topic more factual.

Participating in expert discussions on EMF.

Representatives of the Bulgarian mobile communications subsidiary Globul actively participated in the 6th
international CEMA (Communication, Electromagnetics and Medical Applications) held in the country's capital of
Sofia in October 2011. The CEMA is one of the most important conferences in the Balkans on the fields of
engineering sciences and medicine. Under the headline EMF Exposure and Mobile Telephony, Globul discussed
the problems involved in addressing the public debate about mobile communications and health and presented
its strategy for handling the topic responsibly.

In Germany, the third meeting of the Electromagnetic Fields Round Table (RTEMF) was held in November 2011.
Experts on health, the environment and consumer protection as well as scientists were invited to attend. An EMF
expert from Telekom Deutschland also attended the meeting and discussed current safety, research and

technology-related mobile communications issues.

The Electromagnetic Fields Round Table (RTEMF) is a key instrument for Telekom Deutschland when it comes
to open dialog with all stakeholders involved in the public EMF discussion. The original round table was initiated
as part of the German Mobile Communications Research Program (DMF). Since 2010 it has been held under the
name "Electromagnetic Fields Round Table" (RTEMF).
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Research & partnership.

The effects of electromagnetic fields on human beings have been researched thoroughly over the last few decades.
All recognized expert committees confirm on the basis of sound research results that current limit values guarantee
that mobile communications can be used safely.

However, in light of new technological developments, it is important that we continue to update the information
available on possible effects of mobile communications. That is why supporting independent scientific research and
partnerships is a key element in our EMFE Policy. This is reflected by two recommendations for interacting with the
research and scientific community.

= As a leading mobile network provider, Telekom supports scientific independent research - such as independent
national research programs — on possible health effects of EMF.

= Limit values for mobile communications technology need to be defined on the basis of sound research results and
to undergo constant review.

Developing Expertise at the EMF Science Forum. r

The kick-off event of the EMF Science Forum (WF-EMF) was held at the Berlin-Brandenburg Academy of
Sciences and Humanities in April 2011. The forum's main objective is to develop new methods for approaching

the conflicts that exist in the scientific community regarding the possible impact that electromagnetic fields have
on health. The organization running the project is the Institute for Technology Assessment and Systems Analysis
(ITAS) at the Karlsruhe Institute of Technology (KIT), a member of the Helmholtz Association of German
Research Centers.

Almost 60 researchers from the fields of biology, epidemiology, decision research, communication research,
human medicine, public health, sociology and statistics attended the Science Forum's kick-off event.

The EMF Science Forum held several meetings on selected research and risk assessment topics in the mobile
communications and health area in 2011. All stakeholders including those from science, politics, business,
NGOs and resident initiatives were welcome to attend. A network meeting on risk communication took place at
the Fraunhofer Society's offices in Berlin in August 2011. A network meeting on "Neurodegenerative diseases
and ELF & RF EMF exposure" followed in September 2011 in collaboration with the Charité Competence Center
of Sleep Research in Berlin. Representatives from the scientific community, committees, governmental agencies
and NGOs as well as from politics and industry met in December 2011 at the Helmholtz Association's
Spreepalais in Berlin to discuss the International Agency for Research on Cancer's (IARC) decision to rank
electromagnetic fields as a possible carcinogenic.

A summary of the results of the meetings is expected to be published in 2012 at
http://www.wf-emf.org/en?set_language=en.

Telekom financially supported the preparation and foundation of the EMF Science Forum in 2010. The EMF

Science Forum was officially founded on January 1, 2011. The objective of the Science Forum is to research
how scientific conflicts arise and which scientific rules and standards can be used to deal with controversial



situations. Another goal is to explore how scientific studies can be weighted and interpreted fairly in order to
promote scientifically substantiated risk assessment.

The EMF Science Forum is run by the Institute for Technology Assessment and Systems Analysis (ITAS) of the

Karlsruhe Institute of Technology (KIT), which is part of the Helmholtz Association of German Research Centers.
The forum is advised by a board of internationally recognized researchers from the areas of biology,
epidemiology, decision research, electrical engineering, communication, sociology and statistics. The aim is to
develop research expertise in the area of mobile communications and health and to make extensive, clear and
current information available to professional circles.

You will find more information on the EMF Science Forum at: http://www.wf-emf.org/en?set _language=en and
http://www.wf-emf.org/de/ressourcen/flyer wf-emf-deutsch.

Promoting independent research.

Together with the other German network providers, Telekom Deutschland supports projects on mobile
communications and health conducted by the German federal government's environmental research plan.
Collectively, the network providers contributed EUR 1 million. Several projects were conducted by renowned
research groups under the program from 2008 to 2012. The research projects focused on possible long-term
effects of using mobile communications technology and the possibly higher susceptibility of children to EMFs
generated by mobile communications.

Supporting independent research financially is part of the voluntary commitment made to the German federal
government by German network providers. This also includes Telekom's financial sponsorship of the German
Mobile Communications Research Program (DMF) from 2001 to 2008. The German Federal Ministry for the
Environment conducted the DMF program from 2002 to 2008. With a total budget of EUR 17 million, the ministry
sponsored more than 50 studies on the effects of EMFs in mobile communications. Mobile network providers

supported the project with EUR 8.5 million. The German Federal Office for Radiation Protection (BfS) was
responsible for program administration and content. The results were published in June 2008. According to the
BfS, earlier indications of possible health-related effects of high-frequency fields could not be confirmed. No new
indications of possible health-related effects were found. In particular, no non-thermal effects were identified.
The studies therefore did not find reason to adjust the current limit values.

User data provided to researchers. r

Researchers from Ludwig-Maximilians-Universitat in Munich (LMU Munich) have been looking into the
correlation between frequent use of cell phones and the occurrence of tumors in young people in their Mobikids
study. In compliance with current data privacy regulations, Telekom Deutschland is providing the researchers
with all necessary data on the frequency with which those participating in the study are using their cell phones.
This lets researchers analyze possible diseases in relation to actual cell phone use, forms the basis for an
improved research methodology and leads to more reliable results. Researchers from 13 countries are
participating in the study by collecting medical data and data on cell-phone users in their countries. The study
will be completed by 2014 and will provide valuable information on any effects that using cell phones may have
on young people's health.

EMF study database available to the public.




The availability of scientifically substantiated information and studies on the topic of mobile communications and
health is fundamental to constructive social dialog. During the reporting period, Deutsche Telekom financially
sponsored the database of the German Research Center for Bioelectromagnetic Interaction (FEMU), which is
run by RWTH Aachen University.

FEMU collects all scientific studies that have been published on the topic of mobile communications and health
and makes them available to the public. Those interested can access the data at no charge by visiting
http://www.emf-portal.de/index.php?I=e. The database contains more than 15,000 scientific articles and reports
and has established itself in the past few years in Germany and abroad as a reliable source for scientific studies
on mobile communications and health. The World Health Organization (WHQO) recommends the EMF portal and
numerous German government agencies refer to it on their websites.

Research on radio technologies and measurement techniques.

Telekom Deutschland and the other network providers in Germany are supporting the German Federal Office for
Radiation Protection (BfS) in a study on determining the general population's exposure levels as a result of new
mobile communications technology. This research project, which started in August 2011, is being conducted by
the Institute for Mobile and Satellite Communication Technology (IMST) and the EM-Institut GmbH. The aim is to
improve the amount of data available on the electromagnetic fields generated by new services such as LTE.
Telekom is providing all of the necessary information on network configuration to IMST, which is in charge of the
project. Study results are expected to be available by late 2012.

The new mobile communications technology LTE raises new questions. For example, we need to find out how
LTE interacts with other technical systems. Telekom Deutschland commissioned IMST to research the interplay
between LTE 800 and other technologies with the same frequency, such as wireless microphone equipment.
The results will be used to support municipalities in addressing possible problems with LTE 800 and work with
them to develop solutions.
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Environmentally friendly network infrastructure.

State-of-the-art information and communications technology (ICT) increasingly helps replace energy and
resource-intensive products and services with more efficient ones. At the same time, however, the amount of data
that needs to be saved and transmitted is growing due to ever more sophisticated applications. According to the
SMART 2020 study published by the Climate Group of the Global e-Sustainability Initiative (GeSl), the ICT industry
was responsible for around two percent of global emissions in 2007, the equivalent of around 830 metric megatons
of CO,. Estimates foresee an increase to up to six percent each year until 2020.

That is why it is now even more important than ever to not only improve the performance of networks and data

centers but to make them more energy efficient as well in the interest of climate protection.

Telekom Deutschland switches off, replaces and recycles any old systems that have been made redundant. We
choose the most energy-efficient and environmentally friendly technology currently available when making new
purchases. We also motivate our customers to save energy and reduce CO, emissions by providing them with
efficient solutions. For this purpose we published the "Klima schiitzen, Kosten senken" (Protecting the climate,
cutting costs) brochure based on the SMART 2020 study.

"Protecting the climate, cutting costs" brochure

Code of Conduct on Energy Consumption of Broadband Equipment.

By signing the European Code of Conduct on Energy Consumption of Broadband Equipment (CoCBB),

Deutsche Telekom has pledged to optimize the energy requirements of its broadband networks.

We incorporated the third version of the code into the environmental regulations of our procurement policies in
2011. Deutsche Telekom complies with the maximum energy consumption levels for new technology as
specified in the code in collaboration with our suppliers.

In September 2010, 20 European telecommunications companies, all members of GeSl, signed the Code of
Conduct on Energy Consumption of Broadband Equipment (CoCBB). Those who signed the code, including
Telekom and our Greek subsidiary OTE, also pledged to optimize energy requirements in the broadband sector.

The CoCBB specifies standards for devices and network components and places a number of requirements on
systems manufacturers:

= Permissible maximum consumption levels for network components (e.g., DSLAM), down to customer
end-devices (e.g., routers)

= Placing all participants under the obligation to produce, select and use devices in compliance with
energy-efficient criteria

= Providing information on improvements in energy efficiency regarding end devices and equipment used in the
network infrastructure chain

Low power mode on the road to a green DSL.
F



In line with the CoCBB Telekom is identifying ways to optimize the energy consumption of its ADSL2+ network.
Whereas previously, all connections were operated in a switched-on mode, i.e. in full-power mode" (LO mode),
by using the low-power mode" (L2 mode) it will be possible in the future to reduce the electric power usage when
using data services with a lower bandwidth. Analysis revealed that the use of the L2 mode in the ADSL2+

network creates energy savings of up to 20 percent.

So far, the low-power mode has not been used in the network due to poor quality, stability and interoperability.
Meanwhile, due to additional enhanced features of the L2 mode which have been achieved within the framework
of standardization through the International Telecommunications Union (ITU), it is possible to increase both the
quality of service in L2 mode and the stability. Telekom contributed significantly to the ITU standardization
committee's development of the new standard during the reporting period.

In the future it will be possible to implement the improved modes with a modem generation based on MSAN
technology, which is currently used in the ADSL2+ access nodes.
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Network upgrading.

Energy efficiency is not only an important goal for Telekom in planning new networks, it is also important when
optimizing existing ones. Better performance and less energy consumption go hand in hand.

Replacing outdated 2G network technology. -

The largest system technology swap in the history of Deutsche Telekom's mobile business began on September

4, 2011: the replacement of Alcatel-Lucent's outdated 2G/GSM technology with state-of-the-art Huawei
technology. The plan is to replace the technology at a total of some 12,000 mobile communications sites and
replace more than half of the outdated 2G/GSM systems. The number of controller sites for base stations will be
reduced from 256 to 13 over the course of the swap.

By modernizing the technology we are laying the foundation for a future-proof technology platform which is not
only suitable for LTE expansion, but will also ensure that the same hardware can be used for all mobile
communication generations (2G &, 3G & and 4G/LTE) in the long term. The aim is to avoid future investments
and reduce operating costs. In addition, the 2G I network technology will be IP-enabled, thus meeting the future
requirements of the fixed network (All-IP &),

‘

Updating 3G base stations.

We were able to successfully complete the UltraSite Swap upgrade project in September 2011. We replaced the
outdated 1st generation 3G [ technology at around 3,100 base stations with the latest generation of efficient
system technology. In addition to improving data transmission, which made it possible to activate HSPA+ with a
bandwidth of 42 Mbit/s throughout Germany, we were able to save around 8,000 kWh of power each year per
base station. The project resulted in overall savings of 24.8 GWh/year.

Best Power project.

‘

The high-speed VDSL & network is based on fiber optic cables. Individual network components are bundled in
cabinets, recognizable as the gray boxes found throughout the city. In order to further increase the energy
efficiency of the technology contained in the cabinets and to minimize performance loss, we initiated the Best
Power project in 2011.

The focal point of the pilot project is selecting the most effective network devices and increasing the energy
efficiency of our system technology. We plan to reduce our CO, emissions as well as our operating costs with
the energy reduction the project is expected to generate. Official results will not be available until a field test has
been conducted in late 2013, since a subproject of Best Power is being conducted in connection with the DESI

project.

"Power Off" task force.

In 2011 we were able to shut down unnecessary technical systems with a wattage of overall 4,286 kW due to



measures implemented by the Power Off task force. The energy savings realized as a result are the equivalent
of 16,564 metric tons of CO, per year.

The Power Off task force at Telekom Deutschland analyzes which residual modules can be removed from the
network with a reasonable effort and organizes the systematic dismantling of outdated systems.

The prompt dismantling of technical systems that are no longer needed helps to cut energy consumption
considerably. By dismantling these systems in 2011, Telekom can save around 37 GWh in electrical energy
consumption as well as other costs amounting to EUR 8 million for electricity, cooling and uninterrupted power
supply each year. In addition, the measures freed up one-time investment resources in areas such as cooling
and uninterrupted power supply totaling at around EUR 8.4 million. These will be used to accelerate the
installation of new, more energy-efficient networks.

Upgrading the mobile communications infrastructure at Crnogorski Telekom.

The Montenegrin subsidiary Crnogorski Telekom began a program to upgrade its entire mobile communications
infrastructure in mid-2011. A pilot project in the city of Bar, in which all services were migrated over to a single
platform, yielded improvements to the network quality.

Update on the 2010/2011 CR program. r

Sub-targets Status of implementation/measures

Power Off task force Implementation underway.
» Continuation within the framework of the Save4Service program in Germany; disconnecting equipment with
12,800 kW by the end of 2012

Best Power task force Implementation underway.

project » Optimizing network equipment in cabinets to make it more energy efficient.
» The new network equipment is currently undergoing operations approval. Cabinet prototypes have been
produced and are currently being tested; alternative energy supply systems are being prepared for a field test.

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.
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Climate technology & energy use.

Data centers produce a lot of heat and need to be cooled. Some 40 percent of the energy used by data centers is
used for cooling. Energy-efficient climate technology offers significant reduction potential. Deutsche
Telekom—particularly T-Systems—conducts intensive research and development in order to optimize data center
infrastructures in consideration of financial and ecological aspects. The Group subsidiary Power and Air Condition
Solution Management GmbH & Co. KG (PASM) is our partner in many of these projects.

In terms of climate protection, energy generation from renewable sources such as wind, sun and water is an
important topic when it comes to data center operation. That is why we develop and use smart solutions for the
employment of renewable energy.

Heat Power Business project. v

In collaboration with Telekom's Group Facility Management, PASM launched the Heat Power Business
innovation project in December 2010. We operate ten mini-cogenerators with capacities ranging from 4.5 to 50
kW at network nodes that are used by different parties. The waste heat they produce is used to heat the
buildings so that total usage of employed primary power is over 80 percent.

It was confirmed over the course of 2011 that the equipment can be operated in a way that is both efficient and
environmentally friendly, as was shown in a previous feasibility study. After a start-up phase, the
mini-cogenerators had generated around 1,300 MWh of electricity and around 2,000 MWh of heat by the end of
the year. We were able to reduce CO, emissions by around 310 metric tons in 2011 thanks to the
mini-cogenerators. After numerous adjustments of parameters had been made in the first quarter of 2011, the
results of monitoring run-times, energy generation, efficiency and cycle frequency confirmed the findings in the
feasibility reports that had been conducted previously.

We were able to save even more by reducing the stand-by times of installed large-scale heating systems.
Thanks to the new mini-cogenerators we can now provide heat efficiently during periods of moderate heating
requirements, thereby improving overall efficiency. Mini-cogeneration enabled us to save natural gas equivalent
to120 MWh at our heating station in Regensburg alone.

As part of the project, we are planning to analyze all of the network nodes used by several mobile
communications providers to review the possible use of cogenerator technology in 2012.

The development and use of energy-efficient air conditioning systems for data centers is a central element of the
PASM (Power and Air Condition Solution Management GmbH & Co. KG) product portfolio. PASM, a Telekom
subsidiary, manufactures and markets complete energy-based solutions for technical systems for corporate
customers, especially for companies from the information and telecommunications industry. PASM considers it

its responsibility to constantly improve the energy efficiency of "availability products" comprised of uninterruptible
power supply and cooling for network nodes.

Its energy-based products are used by Telekom Deutschland and T-Systems Deutschland in the fixed network
and data centers. PASM also provides its products to around 20,000 base station control systems and mobile
switching centers of Telekom Deutschland's mobile network.



KPI review cooperation with STRABAG. v

PASM defined various KPIs from August to November 2011 in consultation with our Group Facility Management.
The KPIs will be used to measure the energy consumption of facilities used by several parties in relation to the
amount of occupied office space. We reviewed these KPIs on test facilities in collaboration with experts from
STRABAG Property and Facility Services in 2011. We plan to develop strategies in 2012 to introduce energy
management systems once the tests have been evaluated.

Energy efficiency means climate protection. PASM uses efficiency indicators to monitor efficiency improvements

at around 8,000 network nodes and data centers in Germany. PASM commissioned the Property and Facility
Services (PFS) unit of the construction company STRABAG to conduct on-site analyses of its production
systems as part of its TOP 100 program. Each year, the 100 most energy-inefficient buildings are identified and
analyzed under the program. STRABAG PFS engineers analyze energy efficiency potential and develop
solutions as to how to effectively exploit this potential. PASM has been able to significantly increase energy
efficiency in the past few years by replacing inefficient fans, installing innovative control units or adjusting the
systems to current demand. The energy efficiency indicator PUE for Telekom Deutschland's fixed network (not
including data centers) was down to 1.53 in 2009 from over 1.75 in 2005. That is the equivalent of a reduction in
greenhouse gas emissions of around 92,000 metric tons of CO, equivalents per year.

DESI project—End-to-end energy-sensitive ICT.

PASM has been working together with Telekom Innovation Laboratories (T-Labs ) and Deutsche Telekom to
test solutions for new smart energy sources since mid-December 2011. The purpose of the project is to develop
a system for load adaptive control and to test concepts for generating and storing energy. This is one of the key
foundations for smart grids.

We are testing ways to manage peak loads and optimize purchases within this context. We took the first steps
during the reporting period by using outdated backup supply systems as interim storage for excess solar energy.
In the past, these systems were kept constantly charged but almost never used to feed energy back into the
network. In the smart grid project at T-City Friedrichshafen we were able to achieve load adaptive control at least
to a certain extent. The batteries were not only used as backup for power outages, but also to operate the
systems. The batteries were charged during electricity generation peaks and used during times when power
supply in the public grid was scarce, which reduced costs and helped maintain network stability. Buffering
energy and the resulting increase in network stability is an important contribution that Telekom is making toward
establishing renewable energy sources, because storing energy is an essential factor in being able to utilize
solar and wind energy, which are subject to heavy fluctuation. Additional equipment such as emergency power
supply systems, cooling equipment and lithium-ion batteries will be incorporated into the system, analyzed and
then tested in real-life situations in 2012 in order to realize additional advancements in saving costs and
increased availability. We will be using a self-optimizing T-Lab software for this.

Solutions for implementing smart grids have been one of the big technology goals for the past few years. In the
project "DESI —End- to-end energy-sensitive ICT," which is sponsored by the German Federal Ministry for

Economics and Technology as part of the IT2Green research focus, PASM has been working on developing an
overall approach in collaboration with Telekom Innovation Laboratories (T-Labs) and Telekom Deutschland that

integrates the entire ICT supply chain. The project was initiated by T-Labs [ and Telekom Deutschland and is
scheduled to be carried out between 2011 and 2013.



The DESI approach focuses on three core areas:

= Creating ICT component connectability in smart grids
= Integrating ICT components into the entire energy supply chain
= Control of variable energy supply for ICT networks

Participants in the DESI project are also looking at how the ICT network power supply can meet the main
requirements of a smart grid such as load shifts and supply stabilization by controlling energy storage. Finding a
solution to this problem is basically the first stage in developing a smart grid control system.

Initial smart grid solutions are being employed at T-City Friedrichshafen.

LOLA project for load-adaptive networks. r

Load-adaptive, smart grid control holds reduction potential of around 30 percent when it comes to energy

consumption and CO, emissions. This applies to the network infrastructure as well as customer use of ICT
products, which we were able to prove in test beds during the reporting period.

Many of today's ICT devices and systems require a consistent power supply as long as they are switched on,
regardless of what they are actually being used for. In the LOLA (Load adaptive networks & LANS) project,
participants are identifying and studying usage case examples in which energy consumption can be adjusted to
fit actual use both for access networks as well as customer home networks. For example, energy consumption in
our business customers' corporate networks can be reduced by up to 30 percent with the right features. Telekom
Deutschland's and T-Systems' Business Customer Sales departments teamed up to pilot these products and
offered them at CeBIT & 2012.

Other results in the area of access networks show that it is possible to reduce energy consumption by up to 30
percent there as well. That would mean reductions of 30 GWh per year. We will be continuing to advance and
pilot the project in 2012.

We have been working in collaboration with international system manufacturers since 2010 to develop the
technology and to standardize load-adaptive systems internationally in order to create energy-efficient global
market products that anyone can purchase.

As a member of the International Telecommunication Union (ITU), Telekom was instrumental in developing the
new Standardization of low power mode (L2 mode) in 2011.

Unlike traditional systems, which require a basically constant supply of energy throughout the day, load-adaptive
ICT networks adjust their energy needs to actual use, which is subject to extreme fluctuations. Load adaptation
means that parts of the production systems can be shut down gradually or all at once during low-usage times
such as at night or in the early morning hours. That reduces energy consumption considerably. The LOLA
project explores how smart control systems can reduce energy consumption in networks and end devices. The
project is initially focusing on customer networks and the access network. The long-term goal is smart,
end-to-end control along the entire network architecture. Initial model analyses and lab measurements indicate
an estimated total energy and CO, reduction potential of around 30 percent. Another goal is to promote
international standardization. The project is scheduled to run from October 2010 to December 2012. We already
have initial results for corporate networks and broadband access networks.

"ComGreen": load-adaptive optimization of radio access networks.




The energy consumption in radio access networks is steadily increasing. This is due to the network expansion
and also to the increasing capacity demands of mobile users. Telekom operates tens of thousands of base
stations and Wi-Fi hotspots in Germany, which have a total annual energy consumption in the three-digit
gigawatt hours range. Until now, these networks have been operated regardless of their usage; the same
amount of energy has been used no matter whether the load is high or low.

The purpose of the ComGreen project is to ensure context-based network adjustment that provides users of
telecommunications networks with exactly the right amount of transmission capacity needed rather than the
maximum capacity that was previously supplied. In order to achieve this, an architecture for the self-organized
and context-based adaptation (alignment) of the network parameters will be developed so that network
resources can be switched on and off depending on the load.

Initial results from the project show that load-adaptive, intelligent network control holds a saving potential of
around 30 percent when it comes to energy consumption and CO, emissions. In addition, the project will serve to
develop concepts that will be submitted to international standardization committees. The medium-term aim is to
integrate the concepts and mechanisms in the network nodes via the manufacturers.

PASM in Clean Power Net. r

During the reporting period, PASM continued to be a committed member of the Clean Power Net competence

network and was actively involved in drafting user requirements and technical specifications in 2012.

Getting a new technology ready for the market often requires the joint efforts of many players from business,
politics and science. As a co-founder and partner of the German Clean Power Net competence network, the

Group subsidiary PASM is driving the development of marketable fuel cells. The Clean Power Net initiative was
founded in October 2010 by the Bavarian state government in cooperation with NOW (National Organization for
fuel cells and hydrogen systems) as well as fuel cell users and manufacturers.

Program for hydrogen and fuel cell technology in Germany. r

PASM had planned to set up a self-sufficient energy mobile base station at the Hanover trade fair grounds in

2011 under the German federal government's National Innovation Program for Hydrogen and Fuel Cell

Technology. The project could not be put into practice because of extensive delays in getting permits and
because one project partner withdrew completely.

In the meantime we have already begun operating five fuel cell systems. We will continue to test the efficiency of
these fuel cells within the context of the German innovation project. We will be focusing in particular on using the
fuel cells as a backup system and to manage peak loads and on identifying ways to incorporate the fuel cells into
a virtual power plant.

Energy-efficient systems for cold aisle containment.

We began using the particularly energy-efficient cold aisle containment system for Telekom's all-IP & platform in
July 2011. The system prevents the mixing of cool fresh air and warm waste air at data centers and network
nodes. Cold air is used directly to cool the equipment. Planners from Telekom Deutschland, PASM and the
STRABAG construction group contributed their experience to the project. The results of the DataCenter 2020

project were also assessed in terms of controlling airflow volumes as well as air intake and outlet. We installed



temperature sensors in the cold aisle based on the results and successfully integrated the system into the
current infrastructure at two Hamburg pilot sites between June 2011 and July 2011. We will be using this solution
in future plans for our IP & platform.

Update on the 2010/2011 CR program. v

Sub-targets Status of implementation/measures
DESI (End-to-end energy-sensitive ICT production) Implementation underway.
and LOLA (Load-adaptive networks and LANSs) » Reduced energy consumption of ICT production along the entire supply chain
projects * Lab tests on load-adaptive control were successful. The interplay between
load-adaptive ICT networks and the power supply grid is being tested at T-City
Friedrichshafen.

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.
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Green data centers.

Energy efficiency is the most important instrument to effectively improve the CO, footprint of data centers. Telekom
takes an integrated, comprehensive approach to increasing the efficiency of its data centers—from cooling and
energy supply to optimized utilization of hardware capacities.

Video: DataCenter 2020
(Animation from our CR App ™ “We care”)

DataCenter 2020. r

We have been operating the DataCenter 2020 test data center together with Intel since September 2009.

DataCenter 2020 is based on the open source principle. The results of our joint efforts will be published and can
then be used by all interested parties. We conducted some 200 events with around 10 participants each during
the reporting period where we presented and discussed ways to optimize energy consumption at data centers.

In an initial project phase, which was conducted from 2008 to 2010, researchers reduced energy consumption
using relatively simple solutions. They optimized the airflow by sealing leaks in the raised floor and insulating the
cold air areas (cold aisle containment) to prevent the mixture of cold and warm air. As a result, the fan speed of
the circulating air coolers could be reduced to 30 percent, and energy consumption of the fans was down to 10
percent. The researchers increased the temperature in the system and the difference between intake and outlet
temperatures. They also raised the water intake temperature of the cooling unit. These measures make the
cooling unit considerably more energy-efficient and reduce its operation times.

Reliable operation requires an uninterrupted power supply. The studies showed that this is needed less than
previously expected thanks to the separation of cold and warm air. Measurements from 2011 show that the
energy density, or electric power per module or rack, can be increased three times over from 5.5 kW to up to
17.5 kW. Computer availability and reliability remained as high as before despite the power increase. The
researchers achieved a PUE (power usage effectiveness) value of 1.23 as a result of the optimization measures.

We initiated additional tests in 2012. Test results show that higher energy densities of over 20 kW per rack are
manageable as well. We are also looking into the use of hot aisle containment. IT load control and the energy
density this requires is another option to optimize data center operations as a whole which is currently explored
by researchers.

T-Systems is operating the DataCenter 2020 jointly with Intel at Euro-Industriepark in Munich. At DataCenter

2020, we are testing solutions that enable more energy and cost-efficient data center operation to benefit the



environment and the climate. The two partners work on developing pioneering business models and new,
cost-efficient ICT solutions for users and customers.

One of the project partners' milestones is to achieve a PUE (power usage effectiveness) value of 1.3.

The PUE value is the most important indicator of data center energy efficiency. It compares the entire amount of
energy used for data center operation with the amount of energy consumed by the computers. The average PUE
value at T-Systems International and PASM data centers is 1.75. That means that 1.75 kW of power needs to be
supplied to the data center for every kilowatt of power the servers need. Telekom's goal is to decrease this value
for new fixed network data centers to 1.4 and for existing data centers to 1.6 by 2020. We have already achieved
a PUE value of 1.23 at DataCenter 2020.

Experts found a number of surprisingly simple solutions when looking for optimal energy efficiency in data center
set-up and operation. For example, the PUE value can be significantly improved by strictly separating hot and
cold air. Additionally, experts found that it was not necessary to cool the room temperature down to 22°C, as is
common. Temperatures of up to 27°C do not have a negative effect on computing performance. However, the
right location, the type of energy supply and the distance to the customers who order computing capacities are
important factors. T-Systems plans to take these results into account when building or restructuring data centers.

Data Center Optimization project.

‘

We launched the Data Center Optimization project in collaboration with PASM in August 2011 to optimize the
infrastructure of our data centers in Germany. The project is scheduled to be completed by the end of 2012. The
first step will be to analyze planned reductions. In a second step we will check whether the project can be
technically implemented at three pilot sites.

The Data Center Optimization project includes around 16 measures per data center to reduce energy costs and
will be conducted at 15 data centers.

Consolidating data centers at T-HT Hrvatski Telekom.

In 2011 T-HT Hrvatski Telekom migrated all applications and data to new, standardized data centers within the
scope of the Data Center Consolidation project. Processes used at the former T-Mobile data centers in Zagreb
were introduced at T-HT Hrvatski Telekom's new data center, which went into operation in 2001, and two older
sites were closed.

The Croatian subsidiary also built a new next generation data center based on the technology concepts of
dynamic data centers and cloud computing. In addition, the company consolidated the server infrastructure,
which is based on the UNIX and x86 operating systems, and the local area and storage area networks
(LAN/SAN).

Thanks to the new, flexible infrastructure, T-HT Hrvatski Telekom can distribute resources dynamically and
reduce energy consumption by allocating resources to designated subsystems, such as Oracle, for example.
The company was also able to migrate applications and data and consolidate all of the systems onto shared
platforms without limiting system operation.

Update on the 2010/2011 CR program.

‘



Sub-targets Status of implementation/measures

Improve climate management in Implementation underway.

buildings and data centers * Group Facility Management: Climate Change Group to determine specific new reduction
targets for the real estate sector
* PASM: 3,000 installations for air conditioning with new control software with potential
savings of 27 GWh per year (2009 to 2014)

TEMPO task force project Implementation underway.
* Analysis and optimization of operating temperatures for ICT systems
» Data recording over a 12-month period is almost complete. The data will then be evaluated.
* General implementation of the ETS 300 climate model is going according to plan.

Standardization of low power mode (L2 Implementation underway.

mode) » As a member of the International Telecommunication Union (ITU), Telekom was
instrumental in developing the new standard in 2011.

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.
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What is Telekom doing to extend the lifespan of cell phones?

Find out more

Customers.

We want to help create a beneficial digital society with innovative climate and environmentally friendly ICT solutions.
With the goal of becoming the market leader in connected life and work, we focus our work around establishing
long-term customer relationships. We offer our customers attractive products and services that meet their needs
and help them make sustainable, green consumer choices. Our Cloud computing offer for private customers is a

significant step in this direction. We were able to once again increase the number of used devices returned as a
result of various cell phone collection activities in comparison to the year before.

People who use communications technology have a right to know that their information is safe.
How does Telekom make sure that information is not abused? And how does it manage this information and make
sure that it is handled responsibly?

CR category "Connected life and work"



Relevance for employees

Metwork and infrastructure

expansion - Worlk-life balance

Data protection and security

Active participation in shaping
Modern workplace social change in an increasingly

design @ digitalized world

E-health .ﬁ Cloud computing solutions

. Mabile communications and health

9 E-government

Corporate volunteering

Relevance for external stakeholder

CR category "Connect the unconnected"

Relevance for employees

Metwork and infrastructure

) . development in rural regions
Responszible ) )
employer . — Educational commitment for

) children and young people
Social

commitment ._ ."* Protecting children and young people
..—-— Barrier-free products and services

.“ Media skills for older people

Relevance for external stakeholder

CR category "Low carbon society"



. Use of renewable energy

Environmentally and
" climate-friendly
_ _ network infrastructure
Ecological vehicle

fleet management t Recycling and disposal
Sustainable consumption

- N
Smart buildings \~
‘ ~ Sustainable supply chain management

Relevance for employees

Smart

e
metenng \~— Dematerialization

Smart logistics

4

The matrices map the results of our 2012 stakeholder survey. We use the survey to determine how relevant our
internal and external stakeholders consider the various topics addressed by our CR categories to be. Further
information regarding the stakeholder survey can be found in the "Strategy & management" section.

Relevance for external stakeholder
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Basics for product development & product design.

Changing consumer behavior is an important stepping stone in creating a sustainable society. According to the
German Federal Environment Agency, private households are responsible for around 40 percent of greenhouse gas
emissions in Germany. This means that responsible consumer decisions can make a big difference when it comes
to protecting the climate and the environment.

Telekom considers it its responsibility to make it easier for its customers to practice sustainable consumption by
providing them with as many environmentally-friendly products as possible. We are increasingly compensating for
unavoidable CO, emissions by neutralizing our carbon footprint.

Sustainable Product Portfolio program. r

The systematic creation and expansion of our climate-friendly product and service offerings is a decisive step
toward achieving our goal of becoming a CR leader by 2015. In 2010, we initiated the Sustainable Product
Portfolio program, which is scheduled to run until 2012. We work to help our customers lead a sustainable
lifestyle with attractive products of high ethical and environmental quality. We also want to increase customer
satisfaction and minimize the social and environmental impact of our products.

We conducted an extensive customer survey during the reporting period to find out what customers think about
the sustainability of Telekom's offers. We also evaluated consumer tests. Results will be used in product
development.

CR Report from the previous year

The CR department collaborates with other departments such as Product & Innovation, Sales and Procurement
within the scope of the Sustainable Product Portfolio program. The program plays a key role in the achievement
of our CR goal "Leading the way", because it integrates sustainability into our core corporate processes.

We plan to achieve the following results with the program by the end of 2012:

= Defining criteria that determine the sustainability of products

= Incorporating sustainability into product-relevant core processes and objectives
= Preparing employees for resulting changes

= Implementing an evaluation process

= Creating a CR key performance indicator (KPI) for sustainable products

= Improving customer communication on the topic of sustainability

That involves the strategic goal of increasing customer trust in the brand so that our customers perceive
Deutsche Telekom as a sustainable company. This will help us set ourselves apart from our competitors and
position ourselves as a premium brand.

Policies for sustainable product design. r

The Deutsche Telekom Design Principles have been mandatory for product development at Telekom in line with



the Group strategy since 2009. The primary principle, "Act responsibly - think globally," was derived from the CR
strategy. The Oko-Institut reviewed Telekom's Sustainability Guideline for Product Design, which is based on the
Design Principles, in 2011.

CR Report from the previous year

The Deutsche Telekom Design Principles form the content basis for Telekom's Experience Style Guide and
Sustainability Guideline for Product Design. The design policies set forth in the Experience Style Guide are
mandatory for all product development activities. Their purpose is to guarantee a consistent user experience of
Telekom hardware and software offerings. The policies are in line with Deutsche Telekom's sustainability
strategy.

At a glance: The Deutsche Telekom Design Principles.

Act responsibly - think globally.

Analyze and picture the future to design toward it.
Create moments for sharing.

Support throughout the day.

Start with emotion.

Focus on core benefit.

Use learned recognition with a new interpretation.
Be coherent.

Design with passion and care for detail.

© © N A WDN-=

—_—

Create desire at first glance.

Device packaging policy revised. r

In 2011 we revised our device packaging policy, which is valid throughout Germany, and incorporated
sustainability criteria. In line with the policy, packaging material will be reduced to a minimum and only
environmentally friendly materials will be used. All materials used must be fully recyclable including any plastic
materials. Paper and cardboard must comply with the requirements of the Forest Stewardship Council ® and be
bleached without the use of chlorine. Printing ink needs to be made from vegetable-based oils.

Sustainable product development in the corporate customers segment.

At the beginning of 2010, Telekom's corporate customer segment defined five new strategic core beliefs in order
to meet its customers' increased demands for sustainable product development. These core beliefs were derived
from business and society-related megatrends.

Sustainability and corporate responsibility - a permanent fixture.

One of the core beliefs is: Sustainability & Corporate Responsibility. With this core belief, T-Systems is
contributing to implementation of the Telekom Group's CR strategy. The company supports its customers in
reducing the use of natural resources while saving costs at the same time, e.g., by switching from paper-based
mail to e-mail. T-Systems also applies this core belief to the healthcare sector to which it provides a number of

innovative ICT solutions.

Telekom expert circle 50+ customer forum.




The Deutsche Telekom expert circle 50+ has been critically evaluating products that we develop for persons

above the age of 50 since November 2011. It also helps us improve our service for older individuals.

Update on the 2010/2011 CR program. r

Sub-targets Status of implementation/measures
Develop customer-relevant sustainability criteria Implementation underway.
and KPlIs for the expansion and controlling of the « Criteria and indicators developed with external and internal stakeholders
portfolio for sustainable products and services » Regular stakeholder expert talks

 Implementation of criteria and indicators in product and sales-relevant processes.
« Introduction of product-related sustainability controlling

» Developing a customer guidance approach

* Internationalization

» Survey instrument for measurement of sustainability criteria amongst our
customers is developed and approved. Sustainability performance and customer
perception together form a management system.

Develop and implement a strategy for Products & Target achieved.
Innovation in order to embed CR in the product » The Design Principles have been published and now serve as the basis for product
development cycle and innovation process development activities. They have been reviewed to make sure they are in line with

the sustainability criteria.

Carbon-neutral products and services Target achieved.
* The process for neutralizing the carbon footprint of products and services was
integrated into internal processes so that the certificates can now be ordered via
internal Procurement.
» We have already ordered certificates for 2012 for the Load products.

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.
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Climate and environmentally friendly products & services.

We are helping millions of consumers and business customers effectively lower their energy consumption and

reduce CO, emissions with our growing offer of green products and innovative ICT solutions.

Trend: Sustainable mobile online services. r

Whether you use them to do online banking, buy tickets online or check your electricity and heating costs on the
go, there are many ways to use smartphones to consume intelligently and improve the sustainability of your
lifestyle. People below the age of 30 are particularly attracted to these services, as shown in a survey conducted
by the German market research company TNS Infratest and commissioned by Telekom in 2011: 48 percent of
those surveyed welcomed the chance to buy tickets online and 44 percent said they would like to be able to use
their smartphone to check their electricity and heating costs. 44 percent would also like to be able to access
green product information using the product barcode. 2,000 households with Internet access were surveyed.

Platform for Climate Compatible Consumption in Germany. r

Deutsche Telekom has been participating in the Product Carbon Footprint (PCF) project since 2008. The
project's online platform was revamped as a dialog platform for climate-friendly consumption and carbon
footprinting methods during the reporting period in order to promote climate-friendly consumption beyond the
idea of limiting consumption altogether. The Platform for Climate Compatible Consumption in Germany (PKKD)

is available to companies and stakeholders from all industries both in Germany and internationally. It provides
extensive information and advice on reducing emissions along the supply chain based on the experiences of
participating companies. It also gives other companies and stakeholders the chance to communicate their own
progress in this area. Activities to further develop the PKKD are scheduled to continue until 2013. Workshops
and dialog forums on key topics such as using renewable energy in the production process and how they affect
the PCF are offered as well on a regular basis. The aim is to encourage discussion throughout the society and
make a contribution to pursuing climate-friendly consumption together in a coordinated manner.

CR Report from the previous year

Products and services generate CO, emissions throughout their entire life cycle, from production and use to
disposal. These emissions can be illustrated using the CO, footprint (Product Carbon Footprint - PCF).
Information about this can help our customers make more sustainable purchase decisions.

PCF project: Creating CO, calculation standards.

Until now, there is no generally recognized method for calculating product-related CO, footprints. That is why
Deutsche Telekom has been participating with eight other companies in the Product Carbon Footprint project
since 2008. The project was founded by the Thema 1 initiative and is being conducted in collaboration with
Oko-Institut e.V., the World Wide Fund For Nature (WWF) and the Potsdam Institute for Climate Impact
Research. Telekom is also involved in other initiatives to develop industry-wide standards such as the
Greenhouse Gas (GHG) Protocol Initiative.




‘

Product Carbon Footprint policy.

In 2008 Deutsche Telekom began developing a method for PCF calculation based on international standards in
cooperation with Oko-Institut e.V. The ISO 14040/44 life cycle standard, the Greenhouse Gas Protocol and the

International Telecommunication Union (ITU) guidelines are being taken into account in this process. We initially
calculated the CO, footprint of our products Call & Surf Comfort (in 2010) and Entertain (in 2011) to test the
method's effectiveness.

The goal is to increase internal competence when it comes to comprehensively assessing the sustainability of
our product portfolio. We are also developing internal standards for a method to expand our emissions reporting
to include scope 3.

Improving router carbon footprints. r

Telekom Deutschland and Telekom Innovation Laboratories (T-Labs &) are constantly working to reduce CO,

emissions throughout the network infrastructure's entire life cycle. This also includes realizing reduction potential
in the customer's infrastructure. We are, for example, working on the development of a load adaptive operation
mode in order to make operation of routers more energy efficient and reduce CO, emissions. Feasibility tests are
scheduled for completion in 2013 and will then be standardized.

The load adaptive mode makes sure that full power is only available to routers when they are actually being
used, thereby making them more energy efficient. This mode can be used by the customer on-site as well as in
the Telekom network infrastructure. By developing this innovation, we are taking steps to fulfill our voluntary
commitment to gradually reducing network infrastructure energy consumption which we made when we signed
the European Code of Conduct on Energy Consumption of Broadband Equipment.

Low-energy Speedphones.

The phones from our Speedphone series, which has been available at stores since 2012, help our customers
reduce energy use. The phones communicate directly with a router without needing their own base station. In
addition to improved voice quality, doing away with a base station, as is the case with the Speedphone 50, for
example, reduces energy consumption by more than one third. This effect is somewhat reduced however due to
the higher performance of models with a touchscreen or WLAN, such as the Speedphone 700.

New download portals in Germany and Croatia.

‘

The PagePlace online kiosk has been providing a broad user group with a way to conveniently read digital books,
magazines and newspapers on tablets, smartphones and computers since June 2011.

With its Planet9 service, which was launched in July 2011, the Hungarian subsidiary T-HT Hrvatski Telekom has
made it possible for its customers to buy e-books. The books can be downloaded on computers, e-readers and
smartphones.

Climate-friendly download portals.

Telekom neutralized the carbon footprint of another download portal, PagePlace, in March 2011, thereby



increasing the amount of CO, emissions compensated for by the end of the year to a total of 855 metric tons.

According to calculations, Telekom's Load offers — Gamesload, Musicload, Softwareload, Videoload and

PagePlace — will generate an estimated 592 metric tons of CO, by the end of 2012. We offset these emissions
by investing in the "Biomass energy in Brazil" project.

CR Report from the previous year

Telekom's download portals generate around 80 percent less CO, emissions than retail stores. However, new

CO, emissions are also generated by providing these portals. By neutralizing the carbon footprint of our
download portals step-by-step, we help our customers to opt for green consumption. We provide information on
the topic at www.gruenerdownload.de.

Online billing—environmentally friendly and convenient.

More than 15 million customer bills from the Telekom in Germany are sent every month. For this reason, the

number of electronically sent bills came to more than 50 percent for the first time. Alternatively, customers can
also access their data on the online customer portal. Because online billing comes as a standard service for new
accounts and new customers can only switch to paper invoices on request, the number of people using online
billing is constantly growing.

Online billing in Poland.

The Polish subsidiary PTC has been offering online billing to consumers since 2007. The company is advertising
online billing with free minutes and attractive prize draws. The number of users rose to several hundred
thousand within just a few months. The number of online bills sent out exceeded the 10-million mark in
November 2011. Customers can either download their bills themselves or receive them via e-mail.

T-Mobile Netherlands and Slovak Telekom.

Around 85 percent of the customers at T-Mobile Netherlands were using online billing at the end of December
2011. Online billing has been a standard service feature for fixed-line and mobile customers at Slovak Telekom
since August 2011 and most customers activate it when they sign up for service. By the end of December 2011,
some 30 percent of customers were using online billing. The company advertised the feature during the reporting
period with a number of activities such as placing posters in stores.

Slovak Telekom also keeps tabs on how many trees were saved by using online billing and then posts these
figures online. As of December 2011, the calculated number of trees saved had already come to 5,956.

Ad campaigns in Croatia, Greece and Montenegro.

At the moment, few T-HT Hrvatski Telekom customers use online billing. The Croatian subsidiary is planning to
offer their customers advantages such as discounts and service offers as of mid-2012 and expects the number
of users to grow as a result.

The Bulgarian company Globul, a subsidiary of the Cosmote group, has already taken this approach. Every new
customer who opts for paper-free billing receives a discount of 2 percent off their monthly fee for the first six
months. The paper-free billing procedure was first introduced in 2009. An average 34.4 percent of post-paid
customers took advantage of this service in 2011.

The Montenegrin subsidiary Crnogorski Telekom is also advertising online billing and plans to continue these
activities in 2012. 13 percent of the company's customers were using online billing by the end of 2011.

CR Report from the previous year




Switching to online billing saves a lot of paper as well as water, energy and other resources needed to produce
paper.

What's more, using online billing does away with the transportation involved in delivering paper bills, thereby
considerably reducing CO,emissions. According to a study by Oko-Institut e.V., the Institute for Applied Ecology,
paper bills are five times more harmful to the environment than online bills.

Life cycle assessment of online billing compared to paper billing

More than 4 million customers use the device rental service.

Telekom Deutschland offers its customers a device rental service. Once the rental period ends, the devices are

serviced professionally or recycled. This service was expanded in 2011 to include our current router and media
receiver models and, in early 2012, our new Speedphones. More than 4 million customers had decided to use

the rental service by the end of 2011.

CR Report from the previous year

Telekom Deutschland's device rental service, which was offered for the first time in 2009, helps reduce
electronic waste. Customers can lease devices such as DSL routers and media receivers for the time period of
their choice with no minimum term of contract. Customers return the devices once the rental period is over.
Necessary repairs are made and some of the devices can then be reused as replacement devices.

Thanks to the device service package, customers no longer throw away their devices at home or just keep them
laying around in the basement for years. Instead, those devices are reused immediately or properly disposed of.
This makes valuable raw materials available to the raw materials market.

De-Mail helps to save up to 50,000 metric tons of CO, each year. r

A study conducted in 2010 and 2012 shows that Deutsche Telekom's electronic De-Mail service can reduce CO,

emissions by up to 50,000 metric tons each year compared to traditional postal mail services. We have been
testing De-Mail since October 2009 at T-City Friedrichshafen. The Germany-wide launch began at CeBIT Hin

March 2012. Since this date, operation of the technical platform for De-Mail has been carbon-neutral, which
means it is not generating any additional CO, emissions.

Electronic communication between private individuals, companies and government agencies is increasingly
rapidly. That means increased risk when it comes to data privacy. Telekom's De-Mail-system for encrypting
electronic data provides the highest level of security and confidentiality for e-mail correspondence. With the
corresponding law passed at the end of February 2011, De-Mail became legally valid and was given the same
legal status as postal deliveries. That means that not only does Telekom's service help customers save
considerably when it comes to time and costs, it also provides them with an environmentally friendly alternative
to paper-based mail.

VideoMeet: Video conferencing without investment.

Video conferencing can replace business trips and therefore has the potential to reduce a considerable amount
of CO,emissions. Telekom presented the first cross-platform video conferencing solution with its VideoMeet
product in November 2011. The solution allows participants to dial in using various services and devices. The



online service bridges the gap between cost-intensive corporate applications and mass market services and can
also be used with any video-compatible devices such as smartphones without the user having to download
additional software. Users can also dial into conferences using their cell phone or fixed-line phone. The service,
which was developed in collaboration with the California-based startup, Blue Jeans Network, complies with high
security standards. It will initially be sold in Germany, Austria and the United Kingdom and then throughout
Europe.

We have been compensating for the CO, emissions generated by using Telekom's traditional video conferencing
solutions since 2009. In this way, we compensated for 970 metric tons of CO, from January 1 to December 31,
2010.

CR Report from the previous year

According to a study conducted by IDC, a leading provider of market data for the ICT industry, video
conferences already replace one business trip out of ten. The World Wide Fund For Nature (WWF) estimates

that the emission of an additional 28 million metric tons of CO, could be avoided if every fourth business meeting
was done via video conferencing.

Green conferencing systems.

For several years, Telekom has enabled its customers to reduce CO, emissions and costs by using telephone,
web and video conferencing technology. All web conferences are easy to book and manage online via the
Conference portal. Our customers can use an online efficiency calculator to calculate their CO, reduction

potential.

Progress in TelePresence rollout. r

In 2011 we continued to roll out our TelePresence video conferencing system, which we launched in 2010. With
20 new systems, the service is now available at over 75 locations in Germany, at around a third of which the
service can be booked in public spaces such as at hotels and conference centers. We introduced an online
booking system for the service during the reporting period.

We were not able to achieve our goal of providing the video conferencing system at over 1,000 locations
worldwide by the end of 2011. The delay was partly caused by technical problems that should be remedied by
mid-2012. International collaboration agreements will have to be signed with other network providers.

CR Report from the previous year

We launched the sale of the new TelePresence service in Germany in September 2010. The service offers top
video and audio quality and creates a personal meeting atmosphere despite the distance between the
participants. By providing the service, Telekom gives customers one more reason to cut back on business trips
and thereby reduce CO, emissions.

Cloud computing. -

Cloud computing @ is based on the principle of outsourcing IT applications and infrastructure to a virtual cloud.
Software and data are no longer processed on the office computer but in an external infrastructure such as the
T-Systems data centers. Deutsche Telekom's corporate customers arm offers its customers software and
computing services online and on demand, for example with DeutschlandLAN. DeutschlandLAN won first place

in the category of virtual PABXs in a vote by readers of the specialist magazine "connect" in 2011.



Cloud computing ™ for consumers as of 2011.
Telekom in Germany has been giving consumers access to cloud computing since September 2011 by bundling
different services such as e-mail, music download, video on demand and storage under Telekom Cloud, which is

managed centrally on the company's servers. The launch was accompanied by an information and promotional
campaign. Central data processing uses much less energy than processing data on customers' home computers.

The TelekomCloud media center once again received the TUV Certified Online Service seal in July 2011. Data
privacy and security are at the heart of the certification process. The media center has received the certification,
which must be renewed each year, for two years in a row. The Telekom Cloud was also named test champion
among the various cloud systems in the 2/2012 issue of Computerbild (German computer magazine).

T-HT Hrvatski Telekom as a cloud computing pioneer.

In late June 2011 T-HT Hrvatski Telekom became the first provider in Croatia to offer a version of cloud
computing that was unique in Europe at that time. Customers can use the tCloud Computer product to access all
of their services and applications from any device, from anywhere and via any network. The service was
developed primarily for business customers who now no longer need to buy their own hardware such as storage
media or workstations, enabling them to save on costs and resources.

In 2010, T-HT Hrvatski Telekom acquired Combis, the leading provider of systems integration in Croatia, and
converted the workplaces of more than 10,000 customers throughout the country to cloud computing. That
makes T-HT Hrvatski Telekom the largest provider of these types of services in Croatia and the surrounding
region. Cloud computing © gives customers the advantage of higher computer capacity and data security at
lower operating costs and over a longer device life cycle.

Data centers of the future: Efficient and environmentally friendly.

Bundling computer services at central data centers for cloud computing places high demands on T-Systems'
infrastructure. The data center of the future needs to be energy-efficient, secure and fast as well as cost-efficient
in every way.

T-Systems and Intel have been jointly researching the energy savings potential of data centers in the
DataCenter 2020 project since 2009. Innovative technologies are being used at a test center in Munich to reduce

the energy consumption of servers, for example. DataCenter 2020 also provides important information on how to
manage high-performing computers so that they produce less CO,.

Managed Document Services. v

With Managed Document Services, T-Systems customers can reduce their consumption of paper and energy by
transferring all or part of their processes into a digital workflow. All documents are not only fed into the
customer's digital workflow but also saved to a tamper-proof archive.

In Germany, companies run more than 800,000 metric tons of paper through their printers each year, and the
number is growing. But with sustainable business on the agenda, we should notice a downward trend with
regard to paper consumption.

With its Managed Document Services, T-Systems handles the entire document process from digitalizing and
archiving documents to sending them on as an e-mail, letter or webpage. All documents are also archived in
compliance with regulatory requirements. For this, Managed Document Services use a certified electronic
signature and meet statutory requirements, including the German Federal Ministry of Finance's Grundsatze zum

Datenzugriff und zur Prifbarkeit digitaler Unterlagen (Principles of data access and auditing of digital documents,




GDPdU).

The archiving solution encompasses SAP, various document management systems, billing archives and digital
personnel files. At the end of the process, the outgoing mail can be distributed in any desired output format. For
example, invoices are sent on to customers in printed form or as an e-mail attachment, or they are made
available on an online portal by Managed Document Services. Here, customers can view their invoices and
download them as required. In most cases, the documents are automatically printed and dispatched. For all
outgoing letters, faxes and e-mails, Managed Document Services uses customized layout standards in
accordance with the individual customers' requirements.

New, highly efficient products and services.

‘

Telekom continued to expand its offer of energy-efficient DECT phones during the reporting period. Many of
today's fixed-line devices come with an extra-efficient power supply unit that reduces the customer's energy
consumption considerably.

We incorporated environmental criteria into the design of our new Entertain boxes and Integrated Access
Devices (IAD) as well. We lowered the amount of harmful substances in the materials used to below the legally
required thresholds by placing the respective requirements on our suppliers. We only use the most
environmentally friendly plastics and coatings. Power consumption did not increase considerably despite a
significant increase in performance levels and we plan to reduce it to far below the already low consumption
levels stipulated by the European Eco-Design Directive.

Carbon-neutral shipment via GoGreen.

‘

In Germany we started to use GoGreen, the carbon-neutral shipping offering of Deutsche Post, to ship all of our
standard parcels in 2008. We were able to offset a total of 121 metric tons of CO, in 2011 for the shipment of
T-Online Shop parcels alone.

CR Report from the previous year

Update on the 2010/2011 CR program.

‘

Sub-targets Status of implementation/measures
Increase efficiency of Implementation underway.
switched-mode power units to * Increase the efficiency of small power units for ICT products
over 90 percent * The switch over to switch-mode power units for the majority of our telecommunications products has

been completed. An efficiency of over 90 percent is achieved in some operating scenarios

* We expect to see the most significant increase in efficiency with the new Entertain box as of 2014.
By using more efficient power units, consumption levels fell below the requirements of the voluntary
agreement. The requirements were defined and approved in 2011. Precise measurements are not yet
available.

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.

© 2012 Deutsche Telekom AG
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Barrier-free products & services.

State-of-the-art communications media has become crucial to our everyday lives. To make it easier for people with
age-related or physical limitations to use new media, we are developing products and services that meet their
needs and continuously work to improve user friendliness. In addition, the Telekom Group offers subsidized rates
that enable low-income customers and disabled people to make phone calls and surf the Internet at reasonable
prices. In accordance with our CR Strategy, the initiative enables as many people as possible to take part in the
information society and to take advantage of the benefits that come with it.

Products and services for the elderly. r

We are constantly expanding our range of products for the elderly. In August 2011, we launched the new Sinus
A205 Comfort product on the German market, a cordless, user-friendly family phone with large, illuminated keys
and an easy-to-read display. It is compatible with hearing aids and announces incoming calls both visually as
well as by vibrating. The device and its power supply unit are both very energy-efficient.

T-Mobile Austria launched a new Emporia cell phone for seniors with a personalized emergency call function in
May 2011 in collaboration with the Samaritans. When the user pushes a button, their call is directly transferred to
the Samaritan's operations center where information about the special needs and personal circumstances of the
person making the call are on file. This makes it possible to provide exactly the right kind of help needed, fast.

In cooperation with the Prague center for Health Care and Social Services and the company, Teltech Servis,
T-Mobile Czech Republic developed a new system for providing care to the elderly and introduced it in February
2011. The system supports logistics processes for providers of home care services such as grocery shopping,
doing laundry and similar. People in need of assistance can use the system to quickly and flexibly order these
services. Requests are immediately transferred to the care provider so that they can schedule their service plan.

Recommendation for Sorglos-Paket Plus (no-worries package).

The German association of organizations for the elderly, Bundesarbeitsgemeinschaft der
Senioren-Organisationen (BAGSO), which represents over 13 million people in Germany, recommended the
Sorglos-Paket Plus package as part of the Call & Surf Comfort rate plan. In addition to reviewing the product and

information material on the rate plan and services, the organization also tested the consulting service in Telekom
Shops and the installation service as part of the Sorglos-Paket Plus package. The offer was ranked no less than
"good" in all areas. In addition to the transparent pricing structure, the organization especially praised the
expertise of the shop employees and the service technicians installing the product.

Enhancing e-health solutions. r

In a survey of 1,000 German-speaking citizens over the age of 45, which was published by Telekom and the
F.A.Z.-Institut in October 2011, 80 percent of those surveyed stated that they would like to continue living in their
own home even if they had a physical disability. In view of increased life expectation and lifestyle diseases, a
growing number of people are taking advantage of mobile e-health solutions that enable them to keep living at



home. Telekom consistently works to advance its solutions for this important growth market. A current hot topic
is applications for mobile health-monitoring devices and plans for making the measurement devices compatible
with additional operating systems.

Products and services for the hearing impaired. r

Our hotline for deaf and hearing impaired customers in Germany, which we launched in 2003, is becoming

increasingly popular. Questions for the qualified employees can be sent to the following e-mail address:

deaf.hotline@telekom.de. The colleagues will answer the questions directly or inform you of how they can be
contacted via video call or webcam. Up to 50 people currently make contact every day to ask about special rates
for the deaf or about special media receivers for programs with subtitles. The hotline in Bremen is run by two
deaf Telekom employees. They are available at the Telekom Shop in the Bremen Weserpark center every two

weeks as well.

Consulting services for the hearing impaired at Slovak Telekom Shops.

Slovak Telekom is the only company in Slovakia to offer employee training in sign language. The company
trained another 60 employees in April 2011, which brings the total number of employees having attended the
four-day training to more than 220. Employees also have access to an electronic manual at the stores on how to
use sign language. 62 of Slovak Telekom's customer centers are currently able to serve people with hearing
impairments.

With their song and video clip "Sound Vacuum," which were released in September 2011, the popular Slovakian
band Desmond connected the hearing impaired with the rest of the world. Sound Vacuum makes it powerfully
clear what it means to live in a world without sound. Slovak Telekom helped produce the song and the video, in
which the singer uses sign language to trigger public discussion about hearing impairment.

Subsidized rates for various target groups.

We offer subsidized rates in Germany as well as at numerous international subsidiaries for two target groups:
people with low income and people with disabilities. There is a long history of subsidized rates for eligible

consumers with a fixed line connection at Telekom Deutschland.

Cosmote Greece introduced discounted rates for the unemployed and for pensioners in 2011 and the
Montenegrin subsidiary Crnogorski Telekom did the same for people with disabilities. The Macedonian
subsidiary Makedonski Telekom introduced a special rate for the hearing impaired in November 2011.

CR Report from the previous year

Update on the 2010/2011 CR program. v




Sub-targets Status of implementation/measures

Reduction of access barriers for Implementation underway.

people with disabilities « Support for deaf and hearing-impaired people at Slovak Telekom (large public campaign, training of
employees and interested people in sign language, support of hearing-impaired start-up candidates)
* Hearing-impaired chat at T-Mobile Austria
» Development of a product portfolio for people with disabilities
» Special rates for people with special needs at various subsidiaries

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.

© 2012 Deutsche Telekom AG
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Customer communication.

The Internet has become one of the most important sources of information for consumers. More and more
consumers are exchanging information on products in blogs, forums and other networks. One of the topics that is
becoming increasingly important to consumers is the sustainability of a product. In order to meet the growing
demand for information and to promote the idea of sustainability among the general public, we launched the "Big
changes start small" sustainability initiative in the fall of 2009 in Germany. The initiative is scheduled to run over
several years. A number of international subsidiaries also launched communication campaigns during the year to

promote the idea of sustainability.

Award for the sustainability initiative in Germany.

On October 13, 2011, the German association for communication agencies "Gesamtverband
Kommunikationsagenturen GWA" presented the "Big changes start small" sustainability initiative with the bronze
EFFIE Award, praising it for being an especially effective and efficient campaign. Within the scope of the
initiative, which was launched in September 2009, we want to promote the idea of sustainability together with our
43 million customers in Germany. We hope to raise awareness of what it means to consume responsibly and to
inspire people to adopt a more sustainable lifestyle.

Focal points of the 2011 sustainability initiative. v

Before launching the campaign, we selected 16 focal points and conducted market research to test how
important they were to our customers. In the first half of 2011, the campaign focused on the topics "Green
electricity," "Child protection" and "Promoting education”. The aim of the "Sharing photos online to save paper"
initiative is to raise awareness of the environmental benefits of cloud computing.

Between October and December 2011, we conducted an extensive Cell phone recycling initiative. We promoted

the initiative by launching extensive ad campaigns in daily newspapers, on the radio and in online media and we
posted the latest news on our campaign website www.telekom.com/nachhaltig-handein.

As part of the sustainability initiative, we launched the "Internet— it's not a question of age" competition at the

beginning of February 2012 on the topic of media skills for seniors at www.telekom.com/nachhaltig-handeln. The

winners will be announced in May 2012. The competition is supported by our partners BAGSO and klicksafe.

CR Report from the previous year

New offers at www.telekom.com/nachhaltig-handeln.




The updated website on the sustainability initiative went online in May 2011. Users can use different interactive
features and Facebook.

= People who visited the campaign website in May 2011 had the chance to leave comments on the featured
topics and to post them together with a picture. These comments have become a permanent feature on the
website.

- Between June and December 2011, the Facebook app "Baumfreunde" (Friends of the trees) was available at
www.telekom.com/nachhaltig-handeln. Users could upload a photo showing themselves hugging a tree. For

each uploaded photo, Telekom planted a young beech tree within the scope of the "Living beech forests"

project in the Bonn city park. The project was a collaboration between the city of Bonn and the German
environmental organization Deutsche Umwelthilfe.

= Users could download an address label to participate in the Cell phone recycling initiative via a Facebook app
or the initiative's website. The proceeds went to the BILD hilft e.V. initiative Ein Herz fir Kinder. Participants

could use the label to send their cell phones to Telekom free of charge. During the initiative, which lasted from
October to December 2011, participants also had the chance to send a heart icon with a personal message to
family and friends.

The central hub of the Telekom sustainability initiative launched in 2009 is the campaign website
telekom.com/nachhaltig-handeln. The website features many options for customers to consume more

responsibly by using Telekom's ICT products and services. For example, the website explains how to reduce the
use of plastic by downloading music online instead of buying a CD. We are calling on people to get involved
through various initiatives.

Customer messages on sustainability. -

Within the scope of our sustainability campaign, we contacted our customers four times in 2011, either online or
via mail.

= In May, we called upon 50,000 customers to become sustainability messengers for Telekom and to post a
comment on our campaign website. Participants were eligible for our sweepstakes in which they could win a
Dutch-style roadster bicycle.

= In June and July we sent out more than two million e-mails on "Energy efficiency and sustainable services at
Telekom."

= In October, we informed 1 million customers about our involvement in the BILD hilft e.V. "Ein Herz fir Kinder"
initiative.

= At the end of October, we mailed flyers to 22.7 million households, asking them to participate in our cell phone
recycling initiative. The flyers also served as an envelope that allowed people to send in their old cell phones to
Telekom free of charge. In November, Telekom provided an additional 150,000 envelopes to its customers in
their mail.

The response to the cell phone recycling initiative was particularly positive. In 2011, we were able to collect a
total of 762,000 old cell phones.

Making the world a better place with Cosmote Greece. r

Cosmote Greece launched a campaign in September 2011 under the motto, "What would you do to make the



world a better place?" The company asked users to submit their ideas and requests on Facebook and via a blog
which was specifically set up for the campaign.

The company will evaluate all of the ideas and suggestions and some of them will be implemented with the
active involvement of the initiator and other campaign participants with similar ideas. Implementation of three
initiatives is scheduled for 2012. Even more ideas will be implemented in the future.

Because many users wanted to help children in need, Cosmote Greece decided to address this request first in
2011. Together with customers, the company organized games events for children at which for every point
scored the amount donated towards the orphanage was increased. Following this, Cosmote Greece also
donated a year of free healthcare and heating as well as a new playground to the orphanage.

Hungarian "hello holnap!" sustainability campaign.

The Hungarian subsidiary Magyar Telekom continued its "hello holnap!" sustainability campaign in 2011. In the
spirit of the drive, the Magyar Telekom teamed up with leading media representatives to found the Sustainability
Media Club as a way to raise awareness of sustainable practices and encourage people to take a more
sustainable approach. NGOs who have their own sustainability projects can apply for grants for their projects at
the Club every three months. Members of the Sustainability Media Club decide on the winners and Magyar
Telekom will then finance the implementation of these projects.

The Sustainability Media Club also launched a prize worth HUF 1 million (EUR 3,436) for sustainable media

reporting in 2011. The Club plans to award the prize annually. Magyar Telekom is providing the prize money.
The award was presented for the first time on Magyar Telekom's fourth Sustainability Day on September 24,
2011.

Magyar Telekom has also been participating in Earth Hour, which takes place in late March, since 2008 by
turning off the lighting and spotlights at its stores and branch offices for one hour. The company also held its own
event to celebrate Earth Hour in 2011. It offered a 50 percent discount that day on environmentally friendly
products and organized an event with concerts and other entertainment at Millenaris Park in Budapest.

CR Report from the previous year

On December 27, 2010, Magyar Telekom launched an extensive media campaign in Hungary as part of the
"hello holnap!" drive. Practical examples were broadcast on the radio, TV and online to demonstrate how each
individual can help protect the environment and create a sustainable future. The Hungarian subsidiary received
support from celebrities who presented their resolutions for more environmental and sustainable behavior in the
new year.

The campaign website www.helloholnap.hu explains how Magyar Telekom can help each individual. It also

contains information of the company's sustainability performance.

Press conference about environmental efforts at PTC. v

The Polish subsidiary PTC organized a press conference on September 15, 2011, focusing on its environmental
efforts. 25 media representatives from TV and radio stations, newspapers and online portals attended the
conference. Many of PTC's environmental activities were then published by various media sources.

Anti-discrimination campaign in Poland.




PTC teamed up with the Polish government to conduct an anti-discrimination campaign in November and
December 2011. The Polish subsidiary provided different communication channels such as SMS [, MMS and
video MMS as well as its own website that people affected by discrimination can use to submit a report to the
government's anti-discrimination office.

The campaign focused on the government website www.siecrownosci.gov.pl, which contains a variety of
information on the topic, and also provided specific tips on what to do if you witness an act of discrimination.

Globul presents first sustainability brochure.

‘

Following the Group-wide sustainability campaign that was conducted in October 2010, the Bulgarian subsidiary
Globul developed a sustainability brochure in July 2011 addressing the campaign's key topics. The brochure
addresses cell phone recycling, the environmental benefits of downloading music and questions regarding online
safety. The company printed 5,000 brochures on 100% recycled paper and placed them at its 169 stores and
three administration buildings. The company also handed out 2,000 brochures at a children's festival along with
a picture to color in.

In October 2010 the Bulgarian subsidiary Globul launched a campaign to promote the use of e-services, such as
online contracts and online billing, and worked to raise awareness of online safety and environmental protection
issues. Under the motto "Big changes begin with small steps” the company used the sustainability campaign's

website to raise public awareness of topics such as cell phone recycling, battery recycling, music downloads and
teleconferences.

feelGreen.de combines sustainability with fun.

‘

People who would like to combine sustainability with fun should go to Telekom's online portal feelGreen.de,
which was launched in September 2011. The portal provides information and ideas on the environment and
social and health-related issues. The topics include health, fashion, energy, the environment and travel.

Life style initiative focuses on how to balance work and life.

‘

Based on the motto "Take charge of your life," we launched a campaign on balancing work and life in June 2011
in Germany in order to make employees and the general public aware of this topic. We ran TV commercials and
print ads to show how Telekom helps their employees pursue their goals with offers such as dual career
planning, parental leave, flexible working hours and mobile work options.

Safe driving campaign at Cosmote.

‘

In 2011 the Greek company Cosmote and its subsidiaries in Romania and Bulgaria continued their safe driving
campaign launched in Bulgaria in 2007, which helps raise awareness of dangerous behavior such as using your
cell phone while driving.

Customer communication via social media.

We want to provide Telekom customers and stakeholders with different ways of getting in touch with us. In



addition to the existing service offering, we are also using different Internet platforms such as Facebook and
Twitter for this purpose. Our sites on these social networks attract more and more followers each day.

= The Deutsche Telekom AG page on Facebook boasts more than 20,630 followers (as of the end of February
2012).

= More than 28,670 people follow Deutschetelekom on Twitter (as of the end of February 2012).

Customer support on Facebook and Twitter.

= The Telekom-hilft page, which was launched in September 2010 and gives users the chance to ask questions
about products and service and has over 29,170 followers (as of the end of February 2012), compared to some
3,000 followers two years ago.

= Users can also contact our customer support team on Twitter. Our customer support team has more than
17,810 followers on Twitter. More than 66,110 tweets had been posted by the end of February.

All Telekom social media platforms can also be accessed through our company website www.telekom.com

,which was redesigned in 2011. There, users can access our Telekom Blog, which was launched in 2010 and
complements our traditional press activities and our sites on Facebook and Twitter.

Internet users can also access current reports about the Group's innovation topics on Telekom's YouTube
channel.

CR Report from the previous year

Telekom's Responsibility portal has been updated. r

When we updated our company website www.telekom.com, we also revamped our Responsibility portal. This
central platform provides up-to-date information on the Group's current sustainability initiatives to the public.

Update on the 2010/2011 CR program.

‘

Sub-targets Status of implementation/measures
Expansion of multilingual customer Implementation underway.
support at all Group units * Multilingual hotlines and information material

 Assignment of English, Russian and Turkish-speaking employees in Germany and
Spanish-speaking staff at T-Mobile USA

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.
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Phone & cell phone recycling.

Deutsche Telekom is involved in the reuse and recycling of old cell phones. Together with its customers, the
company makes an important contribution to conserving natural resources and protecting the climate and the
environment with these activities. Deutsche Telekom considers reusing used, functional cell phones to be a key
component of sustainability, because the extended lifetime of the cell phones means their carbon footprint improves
significantly.

Cell Phone Recycling CR KPI.

‘

We have been monitoring the Cell Phone Recycling CR KPI since 2010 in order to emphasize the importance of

cell phone recycling. This KPI compares the collected cell phones, measured in units and the equivalent in
kilograms, with the number of customers at a Group company.

Information on the development of CR KPIs can be found under Strategy & management.

According to the WEEE (Waste Electrical and Electronic Equipment) Directive, it is mandatory for manufacturers
of new electrical and electronic devices in Europe to take back old devices at no charge and dispose of them
properly. Deutsche Telekom is involved in this process beyond the scope of legal requirements with targeted
initiatives for collecting old devices. In order to meet our legal obligations to inform consumers of how to properly
dispose of electronic products, we include an informative flyer with each new device.

Data privacy poses a particular challenge when collecting cell phones. Telekom's Data Privacy and Data
Security department is involved in the collection system to guarantee data privacy and keep customer data from

being abused.

Approximately 762,000 cell phones collected in Germany. r

In 2011, we were able to collect a total of around 762,000 cell phones within the scope of a number of initiatives.
The proceeds went to the following charitable organizations:

= BILD hilft e.V. "Ein Herz fir Kinder"
= Deutsche Umwelthilfe e.V. and
= German Doctors e.V.

In April 2010, we set ourselves the goal, within the scope of the Changemaker Manifest by Utopia, to collect

around 1 million old cell phones within one to two years in Germany for recycling. We achieved this goal at the
end of 2011.

Cell phone collection initiatives for "Ein Herz fiir Kinder."

As part of an extensive cell phone collection initiative, which was conducted by BILD hilft e.V. "Ein Herz flr
Kinder" between October and December 2011, we were able to collect an additional 500,000 old cell phones
compared with the previous year.



= We kicked off Germany's largest cell phone collection campaign ever in the German TV show "Wetten,
dass...?" at the beginning of October 2011. In the show, we bet that we would be able to collect 500,000 or
more old cell phones within only ten weeks. At the "Ein Herz fur Kinder" gala show in December, host Thomas
Gottschalk congratulated us for winning the bet. We managed to collect a total of 585,758 old devices within 10
weeks. Deutsche Telekom donated EUR 2 for each collected cell phone to the "Ein Herz fir Kinder" charity.
140 sales and service employees took part in the charity event where they took phone calls from people who
wanted to donate their old cell phones.

= Within the scope of an extensive campaign that took place between October 18 and 25, 2011, we mailed
envelopes that could be used to send in old cell phones to Telekom free of charge to a total of 22.7 million
households. Additionally, we provided address labels at www.telekom.com/nachhaltig-handeln for download so

that users could send back their old cell phones free of charge.
= On November 15, 2011, the Telekom Truck collected old cell phones at the German national soccer team's
game against the Netherlands.

In addition to the cell phone recycling initiative, we launched more campaigns during the year. The proceeds
were also included in the sum donated. At the gala event, which was broadcast on ZDF, René Obermann was
able to donate a total amount of EUR 1.5 million.

Deutsche Telekom also collects old fixed-line phones and recycles them.

CR Report from the previous year

Around two-thirds of all German residents have a total of 83 million old or unused cell phones in their homes, a
15 percent increase compared with 2010. This figure is based on a study that was carried out by the German
industry association Bitkom in December 2011. These old cell phones could be used in other areas. They also
contain valuable raw materials, including metals such as gold, silver and copper that could be recycled.

Metals and ores are often extracted under conditions that are problematic for people and the environment.

Because of this, it is very important to collect, reuse and recycle old communications devices. Some of the cell
phones returned by customers can be reused after making a few repairs and deleting all personal data. People
in Asia or Africa, for example, are then able to purchase fully functioning cell phones at lower prices. Defective
devices and cell phones that require extensive repairs or data deletion are recycled.

Supporting non-profit organizations.

Deutsche Telekom's cell phone recycling project not only protects the environment but also promotes non-profit
organizations. The proceeds that Deutsche Telekom generates went to different organizations including BILD
hilft e.V. "Ein Herz fur Kinder," Deutsche Umwelthilfe (DUH) and German Doctors.

The charity organization, Bild hilft e.V. "Ein Herz fir Kinder", has been raising money since 1978 and supporting
children and institutions, both on a national and international level. The organization provides fast,
non-bureaucratic support when children need help. In collaboration with renowned hospitals, the non-profit
organization makes sure that children that cope with serious illness and cannot be treated adequately in their
home countries receive access to vital surgical and therapeutic care in Germany. The charitable organization
also provides emergency aid in war zones and after natural disasters. "Ein Herz fir Kinder" focus their efforts
mainly on Germany. The charity organization, which is run by the German daily BILD, promotes soup kitchens,
children's hospitals and day care centers as well as sports and educational projects.

Deutsche Umwelthilfe (DUH) uses the donations to help important nature conservation projects such as
maintaining natural river landscapes and forests as well as funding environmental education projects. 774
environmental and nature conservation projects were financed last year by donations from Telekom Deutschland.
The majority of these projects were conducted in collaboration with groups collecting old cell phones at schools




and local environmental and nature conservation groups. Registered cell-phone collecting groups receive a
donation for every cell phone they send in for their own projects, which include initiatives to redesign school
buildings or campuses to make them more environmentally friendly or to conduct environmental education
activities. In 2011, the new Internet portal www.handysfuerdieumwelt.de was launched by DUH in collaboration

with Telekom Deutschland.

The voluntary aid organization German Doctors works to improve the healthcare situation and living conditions of

people in developing countries. With donations from cell phone collection activities, we are able to support
mobile outpatient facilities in Mindanao (Philippines), which provide basic care to locals.

Cell phone recycling in Croatia: 11,300 old cell phones handed in.

Even though T-HT Hrvatski Telekom did not specifically advertise for people to recycle their cell phones, the
number of people who gave their old cell phones to the company increased. A total of 11,300 devices were
handed into the company in 2011. That means that a total of 111,300 devices have been collected since the
recycling activities were initiated in 2005.

CR Report from the previous year

Campaign week for cell phone returns at T-Mobile Netherlands. r

T-Mobile Netherlands collected a total of 1,800 old cell phones during a campaign week from March 25 through

April 1, 2011, under its "GSM return plan" program, which the company launched in 2010. The campaign week
was conducted in collaboration with a local radio station's donation campaign. As usual, donations went to the
War Child aid organization, which was able to help 3,000 children with the donations collected during the

campaign week. The GSM return plan program collected 87,870 cell phones by late 2011.

(available only in Dutch)

CR Report from the previous year

T-Mobile Netherlands initiated the nationwide cell phone recycling program, the "GSM return plan," together with
TNT Post on January 5, 2010. By the end of 2010, the cooperation partners were hoping to collect 100,000
devices.. However, this goal was too ambitious. The partners were able to recycle some 40,000 devices in the
first year. Profits generated from recycling the phones are donated to the War Child initiative and the World Food
Program. Two other companies from the ICT industry have been participating in the "GSM return plan" since late
2010. Together, they intend to promote the important topic of cell phone recycling in the Netherlands.

T-Mobile Czech Republic informs customers regularly about cell phone

recycling.

T-Mobile Czech Republic has been including information on the importance of cell phone recycling as well as
information on online billing in all bills sent to its customer since 2010. T-Mobile Czech Republic collected almost
8,000 used cell phones in 2011.

CR Report from the previous year

Recycling bins and concepts in the U.S. r




Recycling bins for old cell phones and accessories are available at all T-Mobile USA stores. All new cell phone
packaging will be labeled with the words "Recycle your cell phone." in order to emphasize the importance of
recycling The company is also conducting a communication campaign. During the reporting period, the company
collected and recycled a total of 180,000 cell phones.

T-Mobile USA also promotes recycling through its involvement in industry initiatives such as CTIA—The
Wireless Association. With the participation of T-Mobile USA representatives, the "green" CTIA working group
developed an industry recommendation for recycling cell phones. All contracting parties should develop a
collection program and initiate measures to raise public awareness of the issue. They should also increase their
collection rates by 20 percent by 2015 and use more recycled materials in production.

CR Report from the previous year

Cell phone recycling campaigns at Cosmote. r

Cosmote group companies again helped to protect the environment and conserve resources during the reporting

period. Cosmote Romania conducted a cell phone recycling campaign from July through December 2011. The
company distributed 27,000 flyers throughout the country and hung posters in the stores. A total of 123
kilograms of old devices and accessories were collected.

Cosmote Greece successfully continued Join Us in Recycling, its internal recycling initiative for cell phones,
accessories, portable batteries and printer cartridges, at Cosmote and Germanos. A good 8 metric tons of used
cell phones and accessories as well as almost 45 metric tons of old portable batteries were recycled. Almost

1,100 printer cartridges had been properly disposed of by the end of 2011. The recycling initiative was
accompanied by an extensive communication campaign.

CR Report from the previous year

Update on the 2010/2011 CR program. r

Sub-targets Status of implementation/measures

Development of a Group-wide waste Target achieved.

strategy « Coordination of international cell phone recycling activities (life cycle management)
» Testing of a certifiable cell phone return process including data deletion to increase reuse
rate
* Return of 1 million cell phones by the end of 2011 in Germany and successful media
presence

2010/2011 CR program

The current 2011/2012 CR program can be found in the "Strategy & management" section.
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Consumer protection.

Information and communications technology (ICT) gives consumers a variety of advantages but bears risks as well -
from securing personal information to transparent pricing and protecting children from inappropriate content.
Protecting its customers is a key element in Telekom's social responsibility involvement. We want to provide our
customers with a secure, reliable user environment and comply with high standards to make this happen. In our
efforts to do so we have been able to successfully market new—and sensitive—services such as mobile payment.

We especially want to contribute to the safe use of digital media by children and young people. To do this, we help
them develop their own media skills and offer parents effective tools, such as special child protection software in
Germany, to guarantee age-appropriate use of the Internet for their children.

Online safety initiative at OTE and Cosmote. v

The Greek subsidiary OTE launched an information campaign in 2011 to raise awareness of online safety

among consumers and employees all over the country. The campaign, with which OTE is hoping to become the
country's leader in online safety, will be continued in 2012. The company is offering consultation on the topics of
online safety as well as educational events for students, parents, teachers and the public OTE is cooperating in
the campaign with the University of Athens' Adolescent Health Unit, Second Department of Pediatrics, at Pedon
P. & A. Kiriakou Hospital. OTE hosted nationwide information events at locations such as the OTE Museum of
Telecommunications in Athens in 2011. More than 750 students and 100 adults participated. For the second
year running, the employees at OTE and their families were trained on the topics of online safety at information
events in 2011.

OTE also participated in numerous initiatives: The company supported the EU program for Internet safety,
www.saferinternet.gr and provided the infrastructure and technical support needed to operate a free helpline for
minors addicted to the Internet at the Adolescent Health Unit Furthermore, OTE is a member of the non-profit

organization Safenet. This promotes a regulation procedure for the safe use of the Internet and the protection of
children against inappropriate content. Safenet supported a nationwide awareness campaign that was launched
in July 2011 by the Ministry of Citizen Protection and Internet Crime.

With the Online Security software package that has been offered by the company since 2009, OTE has
developed an effective tool for the integrated protection of e-mail programs and computers. The software
combines firewalls with anti-virus, anti-spam and parental controls.

OTE also offers advice on safety topics on its customer service site.

OTE provides parents with practical tips on how to use the Internet safely in a brochure that comes with the
product. Between 2006 and early 2012, more than 150,000 brochures were distributed.

Services and campaigns at the Cosmote group.
The Cosmote group and its subsidiaries Cosmote Greece, Cosmote Romania, Globul in Bulgaria and AMC in
Albania focused their mobile communications safety activities on three areas:

= Participating in European initiatives on self-control and voluntary commitment. In this way, support is given to
all mobile communication subsidiaries in the EU for example the European Framework for Safer Mobile use by



Younger Teenagers and Childrenby the signing of the European memorandum on online safety

= Collaborating with the national Safer Internet Centers and the pan-European Insafe center (all subsidiaries
except for AMC).

= Development of services which support the parental control of Internet usage (all subsidiaries)

Cosmote Romania conducted an information campaign on online safety at its stores and online in March 2011.
Globul became an official partner of the first Bulgarian online safety hotline, which was initiated by the national
Safer Internet Center and a parent initiative in April. The hotline was set up for children, parents and teachers.

Globul gives callers a discount price of 7 cents per call, regardless of the duration of the call.

Child safety product package at Slovak Telekom. r

In response to the results of a study published by the organization eSlovensko in 2009, Slovak Telekom
launched a new range of child safety products in 2011. The study showed that 27 percent of parents in Slovakia
did not care what their kids were doing online. 64 percent of the children said that their family did not have any
rules for using the Internet.

Based on the study, Slovak Telekom became the first Slovakian telephone company in March 2011 to offer a
prepaid SIM card, giving parents control over how their children use smartphones. Parents can use the card to
block all inappropriate content and services on the Slovak Telekom portal and the websites of partner platforms.
In August 2011, Slovak Telekom launched child safety software for online access via fixed-line connections and
mobile broadband connections. In October the company integrated additional applications into prepaid cards,
such as a text message notification to parents when their child's credit drops below 50 cents.

Mobile payment without subscription or cost traps.

To protect our customers and increase customer trust in mobile payment, the four German mobile network
providers established the Value-Added services Competence Center in August 2011. The purpose of the center

is to guarantee high standards when it comes to the security and transparency of digital mobile value-added
services. A new quality standard for the online billing of paid subscription services such as ring tones, games
and sweepstakes was introduced in January 2012.

As of mid-2012, customers will also be able to check speed dial numbers and get information on the relevant
provider at http://www.mehrwertdienstekompetenz.de/20.html. This will give them more transparency regarding

the services they use. We are currently working on other measures for mobile use of the Internet.

Again and again customers unintentionally sign up for subscriptions online that are then invoiced in their cell
phone bill. Providers do not always list prices and subsequent costs with enough clarity.

That is why the Value-Added Services Competence Center focuses primarily on developing and establishing
standardized payment templates. It requires all providers of web-based services to provide important information
such as prices, possible subscription durations and cancellation periods. Users must twice confirm that they
have read this information. The participating companies have been praised by politicians and consumer
protection authorities alike for their collaboration, which is being fully rolled out in the first half of 2011.

Phone and Internet use throughout the EU for a flat rate. r

Mobile surfing abroad often leads to unexpectedly high costs for customers. That is why we introduced a



completely new data roaming model, Travel&Surf, on July 1, 2011, at almost all European subsidiaries. It
provides standardized, reasonable rates throughout the EU for mobile phone and Internet services beyond
country borders and can be conveniently booked via text message or online. As soon as they enter their country
of destination, customers are sent a text message informing them of the offer and inviting them to book it. This
information also pops up on the landing page when they open their browser. Customers can then keep track of
the costs they accrue either online or via text message.

CR Report from the previous year

Customer-friendly data privacy standards. -

In 2011 Deutsche Telekom also actively participated in the Mobile Privacy Initiative (MPI) to develop

customer-friendly data privacy standards. The first guidelines for developing mobile applications were scheduled

to be introduced in the spring after the Privacy Principles were published in January 2011. This deadline was
postponed to February 2012, however, due to differing interests among the participating companies. The new
guidelines cover all important data privacy topics and make sure that data privacy criteria are taken into account
even during the app development process. The guidelines improve transparency, offer users more options and
guarantee precise control over the personal information that is accessed by the app they are using. Just like the
other European mobile communications providers, Telekom is implementing these guidelines in Europe
step-by-step. Compliance with the regulations is checked during the product release procedure. Other topics are
currently in the planning phase. Telekom will actively participate in these as well.

CR Report from the previous year

The Mobile Privacy Initiative (MPI), which was officially founded in January 2011, was initiated by the world's
largest mobile communications association with a membership of over 800 mobile communications providers,
the GSM Association (GSMA). The purpose of MPI is to develop customer-friendly data privacy standards for

Internet-enabled and multifunctional cell phones, otherwise known as smartphones. The value chain in the
mobile communication sector is comprised of different providers, often located across the globe, specializing in
end-devices, operating systems, telecommunications services, software programs (apps) and online services.
The aim is to establish customer-friendly standards to be incorporated into products by product developers right
from the start.

Examples of voluntary commitments and codes of conduct on consumer

protection.




At a glance:

Examples of voluntary commitments and codes of conduct on consumer protection.

Data privacy code for geodata services with Bitkom

Specific price controls in the General Terms and Conditions, § 13 (3)

General Recommendations for the Provisioning of Audiotex Services

General Rules of Provision of Premium Services (Premium SMS [, Premium MMS)
Code of conduct for premium SMS/mobile services and web-based services

The GSMA's Mobile Privacy Initiative

Code of Conduct for Value Added Services Provided through Mobile Phones and for
the Protection of Minor Users

Bill Limit Service

Code of Conduct—Mobile Premium Services

Code of Ethics for Premium Rate Services

AntiSpam Policy

SMS [ Service Provision Code of Conduct

General Rules for Providing SMS [i Services for Non-branded Projects

Cellular Telecommunications & Internet Association's (CTIA) Wireless Consumer
Checklist

Cellular Telecommunications & Internet Association's (CTIA) Consumer Code for
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