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Foreword

Nykredit puts customers first. Nykredit was founded by its
customers and is governed by its customers.

Therefore, customer focus must permeate all activities of
the Nykredit Group, and our customers and their needs
must remain the pivotal point for Nykredit in the period up
to 2015. This includes the way we deliver our social respon-
sibility.

As a financial mutual governed by its customers, Nykredit
is unique in the Danish financial sector, and our special
ownership structure is essential to the way we operate. The
object of Foreningen Nykredit is to always be able to pro-
vide loans to Danish borrowers — also in times of crisis. We
call it Financial Sustainability. And it is a key element of our
social responsibility.

Active lending to Danish borrowers requires equity in an
amount that meets the requirements of legislation and
bond markets. Requirements that will tighten over the next
few years, one reason being Nykredit's designation as a sys-
temically important financial institution (SIFI). During the
financial crisis, we managed to grow our lending, and we
want this development to continue.

Securing loans for our customers in all parts of Denmark is a
central part of Nykredit's social responsibility. Thus, our so-
cial responsibility goes hand in hand with our business ac-

tivities, creating a foundation for future growth in Denmark.

Nykredit wants to contribute to society as best we can.
Therefore, our CSR projects must reflect our core skills and
be directly associated with our business concept.

We must prioritise the CSR initiatives that provide the best
value for money. Value to society, customers and Nykredit's
staff. We give — and we get something in return. When for
instance we advise battered women on their finances, it is

first of all to improve their lives and make their finances
more sustainable going forward, but our staff also benefit in
the form of learning and motivation.

The homes and home finances of our customers lie at the
heart of Nykredit's activities. Customers must perceive
Nykredit as an attentive financial partner that caters for
their needs in a fast and efficient way, whether face-to-face
or digitally.

Nykredit works with legislators to ensure a stable Danish
mortgage system going forward. Efforts are made to secure
the survival of mortgage lending in the EU as well as to
future-proof the Danish mortgage system.

Another way in which Nykredit delivers its social respon-
sibility is by contributing to home energy renovation. We
include energy economics in our advisory services and form
strategic partnerships with energy providers to make home
energy renovation an easy choice for our customers.

"About Nykredit 2013" is Nykredit's CSR report on Financial
Sustainability. It supplements our Annual Report and differ-
entiates the picture of a company that is much more than
just numbers.

Enjoy the read!

Michael Rasmussen
Group Chief Executive



Meet the customer

What do we talk to our customers about?

Personal customers

1.1 million customers
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Housing Day-to day  Investment Pension Insurance
banking

X

Commercial customers
m 400,000 personal customers
100%

m /5,000 commercial customers
80%

0% m 627,000 personal customers
40% under the Totalkredit brand
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Asset finance Day-to-day banking Investment

Customers are online ...

... mainly via online banking ... using their PC in the morning and their iPad in
the evening

Online banking Mobile and tablet
banking

Telephone Letters, e-mails etc



