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This is Tabcorp’s third Corporate Responsibility Review. The Review sets out the
corporate responsibility activities of the Tabcorp Group for the financial year ended 30
June 2018.
The Tabcorp Group (Tabcorp) comprises Tabcorp Holdings Limited, a public company
listed on the Australian Securities Exchange, and its wholly owned subsidiaries.
This Review is for the period 1 July 2017 to 30 June 2018 (FY18). It includes six and
a half months of data and information from Tatts Group Limited (Tatts) following the
Tabcorp-Tatts combination which became effective on 14 December 2017
(Combination) and resulted in Tatts becoming a wholly owned subsidiary of Tabcorp
(Combined Group).

This Review is available on Tabcorp’s website at tabcorp.com.au. Tabcorp’s website
is updated to provide up-to-date information about Tabcorp and its corporate
responsibility activities, and supplements the disclosures in this Review.
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This Review was prepared using the Global Reporting Initiative (GRI) Sustainability
Reporting Standards 2016 and is “GRI-referenced”. Refer to the GRI Content Index in
the Appendices for information about the extent to which Tabcorp has applied the GRI
Standards and where relevant disclosures are cross-referenced.
Front cover: TAB on-course customer service team members ask customers who look under 25
years of age for their identification as part of our enhanced customer monitoring and supervision
measures to prevent minors from gambling.
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David Attenborough
Managing Director and Chief Executive Officer

STAKEHOLDERS

Tabcorp is a significant contributor to the community. In FY18 we contributed $1.9
million in community donations and other support. This is in addition to the $917
million we return to the racing industry, the $1,166 million in state and territory
gambling taxes and GST, and $85 million in income taxes generated by our
businesses in FY18.

We will also undertake a materiality assessment of the Combined Group’s significant
economic, environmental and social impacts to update our understanding of our
stakeholders’ views of our key corporate responsibility impacts.

ENVIRONMENT

In FY18 we made good progress against our corporate responsibility framework. A key
focus has been integrating the Tabcorp and Tatts businesses policies, activities and
reporting across all five pillars of our corporate responsibility framework: community,
workplace, governance, responsible entertainment and the environment.

In FY19, our focus continues to be on bringing together the best of the Tabcorp and
Tatts practices. We will continue to embed and refine our corporate responsibility
framework in line with the Combined Group’s new strategy, purpose, vision and values.

RESPONSIBLE
ENTERTAINMENT

Tabcorp’s vision is to be the trusted gambling entertainment company. This vision
defines our values and our culture as we work together as one team to achieve this.
Corporate responsibility is critical to delivering on our new vision and purpose. It
underpins the way we do business. We aim to set the highest standards for trust and
integrity in every aspect of how we operate.

While our greenhouse gas emissions and energy use increased in FY18, this was due
to the addition of the Tatts businesses for the six months to 30 June 2018. We reduced
our environmental impact for our Melbourne operations by moving to new premises
with a 5.5 star NABERS energy rating and Green Building Council of Australia five star
green star rating.

GOVERNANCE

As this report was being prepared, we launched a new purpose, vision and values for
the Combined Group. Tabcorp’s new purpose is excitement with integrity. We exist
to create moments that engage and delight our customers, but do so sustainably and
with integrity. Importantly, our goal is to share the benefits of our success with all of
our stakeholders - our customers, people, industry partners, governments,
shareholders and the community.

Through the Combination we have strengthened our commitment to delivering
responsible entertainment solutions. We enhanced our customer monitoring
supervision measures to ask any customers who look under 25 years of age for
identification. The Lotteries business received Level 4 Responsible Gambling
Accreditation from the World Lottery Association recognising its leadership in
responsible gambling.

WORKPLACE

The 2018 financial year was a company-defining year for Tabcorp, having combined
with Tatts in December 2017 to create a leading, diversified portfolio of gambling
entertainment businesses. Since the Combination, we have prioritised the integration
of the two businesses. We have made good progress, including establishing new
leadership teams across the Combined Group and setting the foundations for a strong
and aligned organisational culture.

In FY18, we were recognised for the third successive year as an Employer of Choice by
the Workplace Gender Equality Agency. We also conducted our annual gender pay gap
analysis which found there was no pay gap in like-for-like roles across the Combined
Group. We have recently finalised new policies for inclusion and diversity, flexible work
and parental leave to support our commitment to gender equality.

COMMUNITY

Tabcorp has a long history of supporting communities in times of hardship. The drought
currently affecting eastern Australia is having a significant impact on communities in
Queensland and New South Wales that we work closely with. In August, Tabcorp
announced a $600,000 drought relief package. The package included donations and
free advertising for drought relief charities across Tabcorp’s Sky Racing TV and radio
channels. We also dollar-matched employee donations and fundraising efforts for
drought relief. The Golden Casket lotteries business directed $500,000 from unclaimed
prize money to the Queensland Drought Appeal, bringing the Group’s total contribution
to drought relief to over $1.2 million.

INTRODUCTION

M E S S AG E F R O M T H E C E O

INTRODUCTION

AB O U T T AB C O R P

COMMUNITY

The Tabcorp Group
at 30 June 2018
More than 5,0 0 0
employees

GOVERNANCE

Tabcorp is a leading Australian gambling entertainment company with
a diverse portfolio of businesses, owning iconic market-leading
Australian brands, and operating a unique multi-product, multichannel model across three businesses.

WAGERING
AND MEDIA

GAMING
SERVICES

More than 3 million
registered customers

9,000+ venues,
the biggest retail
footprint in Australia

The largest financial
contributor to the
Australian racing industry

(i) The UBET brand was integrated with the TAB brand in December 2018.

$7.2 billion of
net assets

(ii) Includes contribution from Tatts from 14 December 2017.
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$3.8 billion (ii) of
revenues in FY18

STAKEHOLDERS

$2.8 billion (ii) of taxes
and racing industry
funding in FY18

ENVIRONMENT

(i)

RESPONSIBLE
ENTERTAINMENT

LOTTERIES
AND KENO

WORKPLACE

TABCORP IS A WORLD-CLASS,
DIVERSIFIED GAMBLING
ENTERTAINMENT GROUP.

INTRODUCTION

AB O U T T AB C O R P
Tabcorp has a national footprint with operations in each Australian state and territory and overseas operations.

COMMUNITY
WORKPLACE
GOVERNANCE
RESPONSIBLE
ENTERTAINMENT
ENVIRONMENT
STAKEHOLDERS

Tabcorp Corporate Responsibility Review 2018

APPENDICES

5

INTRODUCTION

AB O U T T AB C O R P

Tabcorp is a core part of the Australian gambling entertainment industry. Tabcorp’s
operations underpin the sustainability of our racing industry partners and support the
customer offer for newsagents and licensed venues. We have a rich lotteries and
racing heritage, with our iconic Australian brands being an important part of social
experiences enjoyed by many Australians.

T ax es and indus try f unding
generated by T abc orp’s
bus ines s es in FY18

The Tabcorp businesses returned $2.8 billion to governments and industry
stakeholders in FY18. These significant returns are reflective of a model which
ensures the proceeds of our gambling operations support the Australian community.

Through our industry arrangements, licences and taxation, Tabcorp’s business returned
$2.8 billion in FY18 (including Tatts contributions from 14 December 2017) in the form of:
Returns to the racing industry of $916.8 million (FY17: $813.0 million).

•

State and territory gambling taxes and GST of $1,166.4 million
(FY17: $406.3 million).

•

Income taxes paid and payable of $84.8 million (FY17: $45.7 million).

•

Commissions to our venue partners of $593.4 million (FY17: n/a).

Taxes

In addition, Tabcorp also provided $1.9 million of community support in FY18
(FY17: $1.3 million).

Shareholders

Tabcorp Corporate Responsibility Review 2018
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STAKEHOLDERS

Tabcorp shareholders received dividends totalling 21 cents per share fully franked,
equivalent to $422.5 million, in respect of Tabcorp’s FY18 operations and performance
(for FY17: dividends totalled 25 cents and totalled $209 million).

ENVIRONMENT

Tabcorp is a significant taxpayer and returns a substantial amount of its revenue to
benefit the community through the gambling taxes levied on its operations. Tabcorp
has adopted the Board of Taxation’s Voluntary Tax Transparency Code, and the
following documents are published under the Corporate Governance section of
Tabcorp’s website.

RESPONSIBLE
ENTERTAINMENT

•

GOVERNANCE

Financial benefits to stakeholders
As the largest financial contributor to the racing industry and a key contributor to the
financial success of licensed pubs and clubs, and local newsagents, Tabcorp’s
success has a direct impact on the racing industry, licensed venues, local business
and the communities in which we operate.

WORKPLACE

$2.8 billion

COMMUNITY

TABCORP IS A SIGNIFICANT ECONOMIC CONTRIBUTOR TO
AUSTRALIA.

INTRODUCTION

C O R P O R AT E R E S P O N S I B I L I T Y S T R AT E G Y

Oversight

Our approach to corporate responsibility refers to the responsibility Tabcorp takes for
the impacts of its decisions and activities on society and the environment. Tabcorp’s
corporate responsibility strategy supports Tabcorp’s business strategy and vision to be
the trusted gambling entertainment company.

The Board of Directors has oversight of Tabcorp’s corporate responsibility framework,
which was approved by the Board in FY17. The Board regularly receives reports from
management regarding our performance and progress against our corporate
responsibility framework.

The corporate responsibility program is managed by the Office of the Company
Secretary, which is responsible for providing guidance and advice to business units to
ensure corporate responsibility activities are undertaken in accordance with the
framework.

Our corporate responsibility framework is founded on the five pillars of community,
workplace, governance, responsible entertainment and the environment.

GOVERNANCE

Tabcorp established its corporate responsibility framework in FY17, and the 2018
financial year was the first full year of operating under this framework.

The Executive Leadership Team receives recommendations and makes decisions in
accordance with the Board-approved corporate responsibility framework.

WORKPLACE

T he trus ted gam bling enter tainm ent c om pany

COMMUNITY

Introduction

RESPONSIBLE
ENTERTAINMENT
ENVIRONMENT
STAKEHOLDERS
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INTRODUCTION

C O R P O R AT E R E S P O N S I B I L I T Y S T R AT E G Y

The key highlights achieved under our corporate responsibility framework for FY18 are outlined below. More detail can be found on the pages referenced below.

RESPO NSIBLE
ENT ERT AI NM ENT

ENVIRO NM ENT

Charitable
Games

Employer of
Choice for
Gender
Equality

Integration of
the Tabcorp
and Tatts
businesses

Relocated the
Me l b o u r n e
office to a

a wa r d e d b y W G E A
for third
s u c c e s s i ve ye a r
Page 16

commenced
December 2017
f o l l o wi n g t h e
Ta b c o r p - Ta t t s
combination
Page 21

Additional
responsible
gambling tools
and practices
implemented

is now part of
Ta b c o r p f o l l o wi n g
the Combination
wi t h Ta t t s , a n d
supports the

50-50
Foundation
Page 11

total
community
contributions (up
4 4 % f r o m F Y1 7 )
Page 12

for the Board and
senior
management
Page 16

Governance
framew orks,
policies and
practices

Greyhound
Adoption
Program
National
Adoption Day

Integrated
measurement
and reporting
functions
a c r o s s Ta b c o r p
f o l l o wi n g t h e
Combination
wi t h Ta t t s
Page 27

STAKEHOLDERS

are being
combined to adopt
best-in-class
outcomes for the
Combined Group
Page 21

S k y R a c i n g wa s
the major sponsor
of the inaugural

Page 27

Page 25
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ENVIRONMENT

$1.9m

New gender
diversity
targets set

s u c h a s i m p r o ve d
p r e d i c t i ve
c u s t o m e r a n a l yt i c s
and on-course
customer
s u p e r vi s i o n
Page 24

new 5½ star
NABERS
energy rated
building

RESPONSIBLE
ENTERTAINMENT

GOVERN AN CE

GOVERNANCE

W ORKPL AC E

WORKPLACE

COM M UNIT Y

COMMUNITY

FY18 highlights

INTRODUCTION

COMMUNITY

GOVERNANCE

RESPONSIBLE
ENTERTAINMENT
ENVIRONMENT

STAKEHOLDERS
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WORKPLACE

COMMUNITY

INTRODUCTION

COMMUNITY

COMMUNITY

Our approach
Tabcorp has a long history of supporting the community. We are committed to making
a positive contribution to our industry and charity partners, and through them, the
broader community. We believe that supporting the wellbeing of the communities in
which we operate is critical to our long term success.

WORKPLACE

We have established key partnerships with a number of major Australian charitable
organisations, such as the Prostate Cancer Foundation of Australia, OzHarvest,
Starlight Children’s Foundation, Conservation Volunteers Australia as well as industry
based charitable organisations such as the National Jockeys Trust. We manage a
number of programs and events that allow us to engage with industry partners and
enable our employees to contribute to the community.

GOVERNANCE

FY18 highlights

•

$500,000 donated from the proceeds of our Golden Casket lotteries business to
the Mater Foundation healthcare group in Queensland.

•

Charitable Games is now part of Tabcorp following the Combination with Tatts, and
supports the 50-50 Foundation in delivering the 50-50 Charity Raffle and Play-ForPurpose.

FY19 focus

•

Review Tabcare, our community-employee engagement program, to align with the
Combined Group’s new values launched in early FY19.

•

Revise our community investment strategy and focus to align with the Combined
Group’s vision and purpose launched in early FY19.

10
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Continue to support our industry partners, and the broader community we operate
in, through continuously improving our existing community and industry
partnerships.

STAKEHOLDERS

•

Tabcorp team members use their volunteer leave to participate in the “Cooking for a Cause” program at OzHarvest, one
of our community partners. Our team members work with OzHarvest chefs to prepare meals for those in need, while
also building stronger team engagement.

ENVIRONMENT

Donations to charities and community organisations totalled $1.9 million (up 44%
from FY17).

RESPONSIBLE
ENTERTAINMENT

•

INTRODUCTION

COMMUNITY

In FY18, Tabcorp contributed $1.9 million in donations to charities and local
community organisations. This was a 44% increase on FY17, due largely to the
inclusion of six months’ contribution from the Tatts business following the combination.

Management costs of $589,200 for overseeing and managing community
programs, including through the Charitable Games team.

•

Cash donations of $545,369, including matched employee fundraising (excludes
third party leverage).

•

In-kind giving of $193,637, mainly via advertising on Sky Racing.

•

Time spent by employees of $87,408 for volunteering activities.

•

Leveraged support from third party donations of $453,922, the majority of
which is from employees.

Tabcorp’s community contributions are recorded and
classified in accordance with the London Benchmarking
Group’s globally recognised methodology. Tabcorp’s FY18
charitable donations were verified by the London
Benchmarking Group.

RESPONSIBLE
ENTERTAINMENT

These donations are in addition to the $2.8 billion in taxes, community contributions
and industry funding that our businesses generated in FY18 through our industry
arrangements, licences and taxation (refer page 6).

Data verification

GOVERNANCE

•

In August 2018, Tabcorp announced a $600,000 package to assist drought affected
farmers and communities in Queensland and New South Wales. The package included
cash donations and free advertising for drought relief charities across Tabcorp’s Sky
Racing TV and radio channels. Tabcorp also dollar-matched employee donations and
fundraising efforts for drought relief. The Golden Casket lotteries business directed
$500,000 from unclaimed prize money to the Queensland Drought Appeal, bringing the
Group’s total contribution to drought relief to over $1.2 million.

WORKPLACE

In FY18, our support was in the form of:

Tabcorp also makes other annual contributions from lotteries revenue and unclaimed
prize money, including $500,000 from our Golden Casket lotteries business to the
Mater Foundation healthcare group in Queensland in FY18.

Tabcorp’s voluntary contributions
and leveraged support

$1,297K

Source of Tabcorp’s voluntary contributions
Time
5%
In-kind
10%

Management
costs
31%

Cash*
54%

11

* FY18 includes Tatts from
14 December 2017

Health
59%
Social welfare
22%

* Includes leveraged support from third party donations.
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FY16 FY17 FY18*
Direct
Leveraged

Other
Education 6%
4%
Environment
9%

STAKEHOLDERS

$796K

Cause areas supported by Tabcorp’s contributions

ENVIRONMENT

$1,870K

COMMUNITY

Community Donations

INTRODUCTION

COMMUNITY

50-50 Charity Raffle

Initially established by Tatts, the Charitable Games team provides expertise,
technology solutions and innovative products that support charitable organisations in
their fundraising endeavours. Tabcorp provides its technology, people and marketing
resources to support the activities of the 50-50 Foundation.

The 50-50 Charity Raffle gives sports fans and the public the chance to play for large
cash prizes while supporting local charities. The 50-50 Foundation works with sporting
clubs and charity partners to host fundraising raffles at large sporting events.

Since establishment in 2012 with the support of Tatts, and now Tabcorp, the 50-50
Foundation has operated more than 300 charity raffles and lotteries and raised
significant funds for over 200 Australian charities and sports foundations.

Play For Purpose
Play For Purpose was launched with the support of Tatts in November 2017, and is the
first charity lottery of its kind in Australia. Play For Purpose enables participants to play
for prizes while supporting their favourite cause. The first Play for Purpose draw was
conducted in September 2018 with approximately 100 charities participating. Further
games are being organised and will be launched in FY19.

RESPONSIBLE
ENTERTAINMENT

The Foundation is governed by a pro-bono board and currently operates the 50-50
Charity Raffle and Play For Purpose which are powered by Tabcorp technology.

GOVERNANCE

Tabcorp has a partnership with 50-50 Foundation, which is a registered Australian
charity that supports charities with their fundraising programs. Tabcorp provides its
technology, people and marketing resources to support the activities of the 50-50
Foundation.

The 50-50 Charity Raffle now has over 25 sporting partners across the AFL, NRL,
Super Rugby, Big Bash, racing and A-League. In FY18, Tabcorp team members and
community volunteers conducted 144 charity raffles across Queensland, New South
Wales and South Australia raising over $370,000 for independent Australian charities.

WORKPLACE

50-50 Foundation

COMMUNITY

Charitable Games

ENVIRONMENT

playforpurpose.com.au
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5050charityraffle.com.au

STAKEHOLDERS

5050foundation.net.au

INTRODUCTION

COMMUNITY

Starlight Children’s Foundation

National Jockeys Trust

Our lotteries business has been one of the Starlight Children’s Foundation’s national
charity partners since 2015. The Lott provides fundraising activities and awareness
campaigns across our approximately 4,000 lottery retail outlets and digital channels. In
FY18 Tabcorp donated a total of $110,500 through our engagement with our generous
retail partners and customers.

FY18 was the third year of Tabcorp’s major partnership with the National Jockeys
Trust. Our partnership helps the Trust to support injured jockeys and families of fallen
riders. This year we donated $40,000 to the Trust and were the major sponsor of the
National Jockeys Trust race day at Caulfield in July 2017, and the TAB National
Jockeys Trust T20 cricket match in January 2018. The charity cricket match is the
biggest annual fundraising event for the Trust, and through the support of our team
members, industry partners, sporting and racing ambassadors, and the public, the
event raised a record $114,000. UBET is also a partner of the National Jockeys Trust,
and in FY18 UBET launched an inaugural radio appeal which raised $40,000 for the
Trust.

Community Hack Days

TAB Great Chase
In partnership with Greyhound Racing Victoria, Tabcorp’s wagering business
supported the TAB Great Chase to raise funds for local charities.

ENVIRONMENT

In FY18, Tabcorp’s Technology team developed and launched community hack days to
empower our people to provide their expertise and time to create innovative technology
solutions for our charity partners. The hack days enabled teams to collaborate,
contribute their technology-based skills, and use their annual volunteer leave day to
help charities overcome technology challenges or create new technology solutions. The
first hack day was undertaken in Melbourne in September 2017 to help Conservation
Volunteers Australia. A second hack day was undertaken in October 2017 in Sydney
for OzHarvest.

RESPONSIBLE
ENTERTAINMENT

Both Tabcorp and Tatts have been long-term supporters of Teal Pants, the harness
racing industry initiative that supports the Women’s Cancer Foundation to raise funds
for ovarian and gynaecological cancers. In FY18 we united this support for the
Combined Group. Teal Pants operates in February and March in conjunction with
Ovarian Cancer Awareness Month, during which time female harness drivers across
the country wear teal coloured pants to raise funds and awareness for the Foundation.
TAB and UBET donated a total of $37,650 to support the Foundation in FY18. These
donations were then matched by the state harness racing bodies.

GOVERNANCE

In FY17, UBET entered into a partnership with Prostate Cancer Foundation of Australia
(PCFA) and in FY18 we were pleased to extend this partnership to include TAB.
Through the extensive national footprint of our wagering businesses, Tabcorp will be
able to increase support and awareness of PCFA and men’s health issues. In June
2018, we donated $100,000 to the PCFA as part of the UBET Stradbroke Handicap
race day at Doomben Racecourse in Brisbane. Tabcorp also supports fundraising
activities in our wagering retail venues, and provides customer and staff awareness for
the “Get Checked” campaign for Prostate Cancer Awareness month in September.

WORKPLACE

Teal Pants

COMMUNITY

Prostate Cancer Foundation Australia

STAKEHOLDERS
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INTRODUCTION

COMMUNITY

COMMUNITY

Tabcare – connecting employees and communities
Tabcare is Tabcorp’s community-employee engagement program. It consists of two
elements – employee volunteering and matched fundraising – to provide opportunities
for employees to contribute to the community.

WORKPLACE

Employees receive one day of volunteer leave a year that can be used to assist any
charitable organisation. The majority of employees choose to volunteer in a team with
one of our two long-term community partners, OzHarvest and Conservation
Volunteers Australia.
Employees also raise funds for charitable organisations; Tabcorp matches funds
raised up to $10,000 per charity per annum.

GOVERNANCE

Through Tabcare, in FY18 Tabcorp contributed $64,268 to 23 charities to match the
fundraising efforts of our employees.

RESPONSIBLE
ENTERTAINMENT

As part of the integration of the Tabcorp and Tatts businesses, the Tabcare program
was rolled out to Tatts workplaces towards the end of FY18. The FY18 employee
volunteering figures therefore exclude Tatts employees.

14.7

13.2
FY17

STAKEHOLDERS

FY16

ENVIRONMENT

16.2

Percentage of employees who
took volunteer leave

FY18*

* FY18 does not include Tatts
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Community Hack Days enable Tabcorp team members to volunteer their time and expertise to build innovative
technology solutions to help our Tabcare community partners.

INTRODUCTION

COMMUNITY

GOVERNANCE

RESPONSIBLE
ENTERTAINMENT
ENVIRONMENT

STAKEHOLDERS

APPENDICES
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WORKPLACE

WORKPLACE

INTRODUCTION

W O R K P L AC E

•

Completed the organisation design for the Combination. Workforce transition was
well advanced by the end of FY18, with the Combined Group leadership cohort in
place.

•

A health and safety risk review of the Combined Group was undertaken.

•

Tabcorp’s Health, Safety and Wellbeing Policy applies to the whole Tabcorp Group
and was updated in FY18 following the Combination.

•

Integrated and updated the remuneration framework and practices for the
Combined Group.

•

The annual gender pay gap analysis was undertaken for the Combined Group and
showed there was no identified gender pay gap in like-for-like roles.

We are committed to fostering an inclusive culture that reflects a diverse workplace,
where team members openly share their unique perspectives and contribute their
experience to achieve the best possible business outcomes.
Tabcorp is committed to ensuring remuneration is equitable across all employees in
equivalent job positions, irrespective of gender, race, religion, ability/disability and any
other affiliation.
Tabcorp also provides learning and development opportunities for employees and
managers to grow, and to help them reach their potential.

Define and invest in a strong, aligned performance culture.

•

•

Create a seamless employee experience.

Continue to combine Tabcorp and Tatts policies taking a “best in class” approach,
such as the new Inclusion and Diversity Policy launched in August 2018.

•

Create a flexible and inclusive workplace.

•

•

Invest in leaders’ capability.

Update the Parental Leave Policy to increase paid leave for primary carers across
the Combined Group from 13 weeks to 18 weeks, and reduce the qualifying period
from 12 months to 3 months.

Tabcorp’s Code of Conduct sets out the expectations and behaviours required of
employees and is available from the Corporate Governance section of Tabcorp’s
website at tabcorp.com.au.

•

Launch Donesafe, a new workplace safety incident reporting system across the
Combined Group to replace legacy Tabcorp and Tatts systems.

•

Develop a new Domestic and Family Violence Support Policy.

We regularly review and benchmark ourselves against relevant indicators to ensure
we maintain our focus on culture, inclusion and diversity, employee engagement,
recognition, and health, safety and wellbeing.

•

Conduct an employee Culture and Values survey to set the culture and
engagement baseline for the Combined Group, and extend the engagement survey
to the Combined Group.

•

Combine the Tabcorp and Tatts employee management systems, including
employee performance management, contractor management and employee
assistance programs.
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STAKEHOLDERS

•

ENVIRONMENT

FY19 focus

RESPONSIBLE
ENTERTAINMENT

To achieve our goal of being the best place to work, our priorities are to:

GOVERNANCE

At Tabcorp our goal is to unlock the potential of our people and provide our employees
with a rewarding and safe working environment. We want to make Tabcorp the best
place to work where our people deliver superb customer experiences.

WORKPLACE

FY18 highlights

COMMUNITY

Our approach

INTRODUCTION

W O R K P L AC E

Proportion of Combined Group female employees
as at 30 June 2018

Tabcorp is committed to fostering an inclusive culture that reflects a diverse workplace.
To achieve this, Tabcorp’s goal is to:

•

Leverage individual strengths to harness greater innovation.

•

Treat all team members fairly and with respect, and foster an environment free
from discrimination, harassment and bullying.

•

Lead the market in gender equality and advocate for inclusion and diversity.

•

Ensure all people-related decisions are made free from bias.

•

Continuously work to integrate leading inclusion and diversity practices into our
operations, to ensure diversity of thought and drive commercial success.

Non Executive Directors
Executive Leadership Team
Senior Leadership Cohort
Whole of Tabcorp

25%

30%
36%
43%

Initiatives
As part of our commitment to inclusion and diversity, Tabcorp offers its employees:

•

A Women’s Mentoring Program, and

Tabcorp is committed to ensuring that pay is fair and equitable across all employee
demographics, including gender, race and ability. The People and Remuneration
Committee assesses gender pay equity annually and internal reviews are conducted
several times a year. In FY18 the pay gap analysis covered the Combined Group, and
found that there was no gender pay gap in like-for-like roles. Reflecting Tabcorp’s longterm commitment to improving gender diversity within the gambling entertainment
industry, CEO and Managing Director David Attenborough has pledged to be a
Workplace Gender Equality Agency Pay Equity Ambassador.

•

Fully flexible work practices.

WGEA recognition
In FY18, Tabcorp was recognised as an Australian Employer of Choice for Gender
Equality for the third consecutive year. Awarded by the Federal Government’s
Workplace Gender Equality Agency (WGEA), the citation recognises our achievements
in working towards a diverse workplace. Tabcorp is the only gambling company, and
one of only 120 Australian organisations, to receive this citation.

Diversity targets
Tabcorp has set targets for Board and management gender diversity.

DIVERSITY TARGETS:
40% FEMALE NON EXECUTIVE DIRECTORS
BY THE END OF FY23
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Tabcorp Corporate Responsibility Review 2018

APPENDICES

40% OF FEMALES IN SENIOR LEADERSHIP
ROLES BY THE END OF FY21

STAKEHOLDERS

Tabcorp’s Inclusion and Diversity Policy and our Annual Report to the Workplace
Gender Equality Act are available from the Corporate Governance section of our
website at tabcorp.com.au.

ENVIRONMENT

Market leading parental leave

RESPONSIBLE
ENTERTAINMENT

•

Pay equity

GOVERNANCE

Attract, engage and retain unique talent so we can achieve our strategic
objectives and meet the diverse needs of our customers.

WORKPLACE

•

COMMUNITY

INCLUSION AND DIVERSITY

INTRODUCTION

W O R K P L AC E

Initiatives

Tabcorp is committed to providing safe working conditions and supporting the wellbeing of our
people. Following the Combination, in FY18 we updated our Health, Safety and Wellbeing
policy to:

Seek to eliminate or reduce our health and safety risks through effective hazard
management.

•

Demonstrate leadership in, and commitment to, all areas of health, safety and wellbeing.

•

Foster a culture of wellbeing by providing resources that reinforce healthy lifestyle choices.

•

Visibly and actively support team member involvement in our health, safety and wellbeing
programs.

•

Provide a supportive and caring environment for rehabilitation following work and non-work
related injuries and illnesses.

•

Enhance our knowledge to ensure awareness of health, safety and wellbeing
responsibilities and ability to perform tasks safely.

•

Set health and safety objectives and targets and regularly review performance in support of
our goal of constant improvement.

18

2.3

•

Grace Papers: Tabcorp provides employees who are current or expectant
parents access to Grace Papers, an online platform that provides step-by-step
information and support to navigate pregnancy, parenting and their career.

•

Flexi-leave: Tabcorp offers every permanent employee one day of flexi-leave
each year.

•

Employee recognition: Star Players is Tabcorp’s program which allows our
people to nominate peers as well as teams and recognise them for superior
performance.

1.5

Employee expos: We hold annual employee expos at our main offices to
promote awareness of key issues within the workplace and benefits available to
employees.

FY17

FY18*

* FY18 includes Tatts from
14 December 2017
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FY16
There have been no workplace fatalities recorded
during FY18 (FY17: nil).

•

STAKEHOLDERS

During FY18 Tabcorp supported various employee
awareness campaigns including Safety Week, Men’s
Health Week, Prostate Cancer Awareness Week,
Harmony Day, Jobs at Home Day, RU OK Day and
National Carers Week.

Lost time injury frequency rate
(number of lost time injuries
per million hours worked)

Awareness: We regularly publish articles to promote safety, stress management,
wellness, mindfulness, flexible working, resilience and nutrition in our monthly
employee newsletter, on our intranet, in company-wide emails and at employee
expos.

ENVIRONMENT

Tabcorp continues to manage workplace safety to a
high standard. Although there was a reported
increase in lost time injuries in FY18, this was due to
the contribution from Tatts during the period. The
underlying trend for Tabcorp (excluding Tatts)
showed a reduction in FY18, with a lost time injury
frequency rate of 0.9 which is below the industry
average.

•

0.9

Lost time injury frequency rate

Employee assistance programs: Tabcorp uses My Coach and Optum to
provide confidential free independent advice to employees and managers.

RESPONSIBLE
ENTERTAINMENT

Comply with legislative and regulatory requirements.

•

GOVERNANCE

•

Mental health: Each year Tabcorp supports R U OK Day across its offices to
increase employee awareness of the importance of mental health and how to
support others. We also offer mental health and physical first aid training, and
have Wellness Champions at each office who are trained to provide mental health
first aid.

WORKPLACE

•

•

COMMUNITY

HEALTH, SAFETY AND WELLBEING

INTRODUCTION

W O R K P L AC E

•

Sky Racing Academy: Tabcorp’s third annual Sky Racing Academy was held in
June 2018. The five-day program brought together 23 emerging media
professionals and presenters from our Sky Racing business and racing industry
partners in Australia and New Zealand. This opportunity provides a unique
experience to learn and develop live broadcasting skills from experienced
broadcasters to help develop capability and careers.

•

Leadership Onboarding: A new two-day leadership onboarding course has been
implemented to support the establishment of the new group of leaders of the
Combined Group. The course covers topics such as recruitment, culture, inclusion
and diversity, Tabcorp’s values and behaviours, practical tips and orientation to
become an effective leader at Tabcorp.

•

Discover Tabcorp Day: New employees participate in an experiential induction
program called Discover Tabcorp Day. It is an exciting day where employees visit
our venues and experience our products and services to enable them to better
understand our businesses, customers and industry.

Tabcorp empowers its people to make their own development decisions and provides
self-service tools, other resources and support to help them grow their careers and be
successful.
Our Learn and Grow enterprise learning and development system and framework
provides opportunities for employees and their leaders to work together to develop
skills and gain new experiences to grow their capability in support of organisational
goals and employees’ career aspirations.
There are a range of initiatives and programs which are available to employees and
managers across the Combined Group. In addition, employees have access to a wide
range of general and targeted classroom style and online learning courses including
Effective Business Writing, High Performance Conversations, Mastering Expertship
and Presenting with Impact.

FY17

3.76

4.04

FY16

STAKEHOLDERS

Tabcorp conducted a pulse survey in December
2017 to gauge employee engagement and help
understand what is working well and where we
need to improve. The results were lower than in
the previous years due to the impact of the
Tabcorp-Tatts combination which was imminent
at that time.

Employee engagement
as assessed by Gallup (out of 5)

3.94

EMPLOYEE ENGAGEMENT
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FY18*

* FY18 survey was undertaken
before the Combination and
excludes Tatts employees
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ENVIRONMENT

Lynda online learning: All Tabcorp team members have access to Lynda.com –
the world’s largest online learning repository. Lynda is a global best practice
learning and development platform which delivers content taught by industry
experts and complements our other learning initiatives. Lynda offers thousands of
video courses and other online content, removing physical barriers to continuous
learning and enabling employees to self-serve and fast track their individual
development goals.

RESPONSIBLE
ENTERTAINMENT

•

GOVERNANCE

Tabcorp is committed to investing in the development of its people to enable them to
thrive. Developing the skills and capability of our people improves individual and
collective performance and has a direct impact on business outcomes. Investing in the
growth and development of our people correlates strongly with increased employee
engagement, and is important for making Tabcorp a great place to work. It also assists
to inspire, motivate and retain our talent.

WORKPLACE

Initiatives

COMMUNITY

LEARNING AND DEVELOPMENT

INTRODUCTION

COMMUNITY

GOVERNANCE

RESPONSIBLE
ENTERTAINMENT
ENVIRONMENT

STAKEHOLDERS

APPENDICES
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WORKPLACE

GOVERNANCE

INTRODUCTION

G O V E R N AN C E

FY18 highlights

Tabcorp’s corporate governance practices and policies are regularly reviewed and
enhanced to ensure they continue to meet the evolving needs of Tabcorp and its
stakeholders, and remain leading practice.

Tabcorp is also committed to effectively managing risks and leveraging opportunities
associated with our extensive supply chain and diverse stakeholders.

A new Board Charter was adopted and Charters for each of the Board Committees
were updated.

•

Key policies were reviewed and updated as part of the Tabcorp-Tatts combination,
including the Anti-Bribery and Corruption Policy, Securities Trading Policy,
Directors’ Shareholdings Policy and Executives’ Shareholdings Policy.

•

Procurement functions and supplier management framework were integrated
following the Tabcorp-Tatts combination.

FY19 focus
•

Continue to update policies and governance practices as part of the Tabcorp-Tatts
integration process and adopt a best-in-class approach.

•

Undertake a corporate responsibility materiality assessment to assist in identifying
our corporate responsibility priorities and focus areas.

•

Review the corporate responsibility strategy and framework to align with the
Combined Group’s strategy, vision, purpose and values.

•

Update the annual Corporate Governance Statement and associated practices to
accord with the 4th Edition of the ASX Corporate Governance Principles and
Recommendations when published.

•

Include additional corporate responsibility considerations into supplier
arrangements when selecting suppliers, and in the ongoing management reporting
of supplier performance.

STAKEHOLDERS

tabcorp.com.au
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ENVIRONMENT

Tabcorp’s Corporate Governance Statement 2018, Board
and Committee Charters, key policies and governance
documents, and information about our Board of Directors
and senior management are available at

•

RESPONSIBLE
ENTERTAINMENT

We have a number of policies and documents covering key governance matters and
risks which are published on our website, including Charters, our Anti-Bribery and
Corruption Policy, Code of Conduct, Securities Trading Policy, Directors’
Shareholdings Policy and Executives’ Shareholdings Policy.

The Board restructured its standing Board Committees to ensure appropriate focus
on the key business issues following the Tabcorp-Tatts combination.

GOVERNANCE

Tabcorp’s business strategies, governance, financial and operational risk, compliance,
people matters and reporting are overseen by the Board. Management has delegated
responsibility for managing Tabcorp’s day-to-day operations in accordance with the
governance framework set by the Board.

•

WORKPLACE

The governance arrangements adopted by Tabcorp support our business strategies
and our vision. They are reflective of a high performing, well governed organisation,
and enable the Board and management to make well informed decisions, provide
appropriate accountability and transparency, and instil and reinforce a culture and
behaviours that support our vision to be the trusted gambling entertainment company.

COMMUNITY

Our approach

INTRODUCTION

G O V E R N AN C E

Ethical sourcing

Managing regulatory compliance is a key priority across the Combined Group, which is
also applicable to our supply chain. We have arrangements in place with our key
suppliers to ensure they provide products and services in accordance with laws and
regulations that are fundamental to maintaining Tabcorp’s licensed operations.

Tabcorp is committed to ethical and sustainable sourcing of consumable products used
in our wagering and Keno venues, such as:

Supplier assessments

•

Promotional products.

•

Uniforms.

•

Banners, display stands and signage.

•

Stationery.

These products are sourced from suppliers committed to ethical sourcing, quality
control and anti-bribery. Suppliers of these products meet the following standards,
audited by an independent agency:
•

ISO 9001 Quality Management System accreditation.

•

SA 8000 (or equivalent) certification covering workplace norms, human rights,
minimum age and rights of the child.

•

Factories working towards ISO 14001 Environmental Management System
certification.

•

SEDEX accredited.

•

SMETA 4 Pillar accredited.

STAKEHOLDERS

Supply chain risks, including sustainability risks in the supply chain, are initially
identified during the process undertaken by Tabcorp to appoint suppliers. Suppliers
are required to submit a proposal to supply goods or services that address and comply
to our criteria, which includes a health and safety prequalification questionnaire,
compliance with Tabcorp policies and regulatory requirements, compliance with
service specification and Tabcorp’s standard terms and conditions.

Point of sale items.

ENVIRONMENT

Tabcorp categorises suppliers based on their relative risk and complexity, and their
business impact and value. Critical suppliers are those that score high for both these
areas, or where the procurement project has a high risk profile. This process assists
with appropriately managing supply chain risks and maximising value from the
respective supplier relationships. Critical suppliers to Tabcorp are often the key
suppliers that have a direct impact to revenue generation and/or those that provide
non-substitutable products or services.

•

Tabcorp Corporate Responsibility Review 2018

APPENDICES

Supply chain risks are also identified and managed throughout the supplier life-cycle
through Tabcorp’s Supplier Management Framework. The Supplier Management
Framework enables both the Procurement Team and business stakeholders to identify
and consequently manage risks that arise for key suppliers. The Supplier
Management Framework includes performance reviews for critical suppliers and
ongoing monitoring of supplier compliance, KPI achievement, benefit tracking and
improvement initiatives.
22

RESPONSIBLE
ENTERTAINMENT

As Tabcorp operates in the highly regulated gambling industry, some suppliers are
also subject to sustainability risk assessments performed by the regulatory body that
oversees a particular gambling product or service, particularly in respect of integrity
and customer controls. In some cases, supply arrangements may also require
regulatory approval.

Thermal rolls and betting tickets.

GOVERNANCE

Tabcorp’s Procurement Team oversees Tabcorp’s procurement strategy and
framework. Tabcorp has systems and procedures for identifying and managing key
supply chain risks. Suppliers are made aware of Tabcorp’s requirements for them to
operate with integrity and maintain high ethical standards.

•

WORKPLACE

Tabcorp’s priorities

COMMUNITY

Supply chain management

INTRODUCTION

WORKPLACE

GOVERNANCE

RESPONSIBLE
ENTERTAINMENT
ENVIRONMENT

STAKEHOLDERS

APPENDICES
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COMMUNITY

RESPONSIBLE
ENTERTAINMENT

INTRODUCTION

R E S P O N S I B L E E N T E R T AI N M E N T

Adopted improved predictive analytics risk surveillance system that uses artificial
intelligence to monitor wagering behaviour for potential problem gambling activity.

•

Added weekly deposit limits for new wagering customers using our iOS app, and
enhanced our responsible gambling online information resources.

•

Further enhanced customer monitoring and supervision measures at on-course
TAB locations across Victoria, New South Wales and ACT, including a focus on
asking any customers who look under 25 years of age for identification.

•

A new Responsible Marketing and Advertising Standards and Review Process was
implemented in our TAB business, and the Keno Standards were also updated.

We take a proactive approach to minimising potential harm through initiatives such as
education campaigns, self-exclusion programs and research. We proactively analyse
customer account activity to identify and mitigate potential gambling harm.

•

The Tatts Lotteries business received Level 4 Responsible Gambling Accreditation
from the World Lottery Association recognising the it as a leader in responsible
gambling as assessed by the Responsible Gaming Independent Assessment Panel.

The Tabcorp website provides information about the tools and resources we offer to
customers to minimise gambling harm, including information on how to access
counselling and support. Customer service staff within retail venues, on-course and at
call centres are trained to understand and promote responsible gambling, and are
equipped with tools and information to help identify problem gambling behaviour.

•

Tabcorp’s Sky Racing business was the major sponsor of the inaugural Greyhound
Adoption Program (GAP) National Adoption Day.

Customer care and customer sovereignty are at the core of our approach to
responsible entertainment. We are committed to complying with, or exceeding, the
requirements of relevant legislation in all areas in which we operate.
Tabcorp’s focus is on minimising harm from gambling. It is our goal to equip our
customers, employees and the community with information and resources to help
them make informed decisions about gambling to ensure our products and services
are used responsibly.

FY19 focus

Expand in-app and online self-exclusion tools to minimise gambling harm by
enabling customers to elect to “Take a Break” from betting for a specified period of
time, and set weekly spend and deposit limits.

•

Implement shorter customer ID verification timelines and a simplified online
customer experience.

•

Continue to enhance front-line staff training in responsible gambling.

•

Develop a website to improve customer experience and knowledge of Tabcorp’s
gambling harm minimisation tools as well as how to seek help, if necessary.

•

Revise the responsible gambling strategy and continuous improvement plan for the
wagering, lotteries, keno and B2B gaming businesses.

Customer care is a core component of our approach to responsible entertainment.

24
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•

STAKEHOLDERS

Launch a revised Employee Gambling Policy to set clear guidelines for employee
use of Tabcorp’s products, bringing together the best practices from Tabcorp and
Tatts.

ENVIRONMENT

•

RESPONSIBLE
ENTERTAINMENT

•

GOVERNANCE

We believe strong responsible entertainment practices are integral to our overall
business strategy and vital to our relationships with regulators, partners, customers
and the community.

WORKPLACE

FY18 highlights

COMMUNITY

Our approach

INTRODUCTION

R E S P O N S I B L E E N T E R T AI N M E N T

COMMUNITY

Supporting animal welfare

WORKPLACE

Tabcorp’s wagering and media businesses are connected to, and heavily reliant on
racing industries. As such we support well-regulated racing industries, where the
highest standards of integrity and animal welfare are a first and overriding priority. This
is vital to ensure a strong and sustainable future for racing industries. There is no
place for animal cruelty in racing or society in general. The community expects that
animal welfare and integrity are prioritised by racing industries, and we agree.

Greyhound Adoption Program
GOVERNANCE

Tabcorp’s Sky Racing business was the major sponsor of the inaugural Greyhound
Adoption Program (GAP) National Adoption Day, held in April 2018.

The GAP National Adoption Day was a highly successful event and saw 212
greyhounds adopted and rehomed.

“Scotty”, one of the retired greyhounds who found a new home on the Greyhound Adoption Program National Adoption Day.

RESPONSIBLE
ENTERTAINMENT

The nation-wide campaign was aimed at improving awareness of greyhounds as pets
and the importance of re-homing retired racing greyhounds. Industry organisations
Greyhounds as Pets (in Western Australia and NSW) and Greyhound Adoption
Program (in Victoria, Queensland, Tasmania and South Australia) came together to
encourage potential adopters to find out more about the greyhound breed and
potentially find the newest addition to their family.

ENVIRONMENT
STAKEHOLDERS
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WORKPLACE

ENVIRONMENT

INTRODUCTION

ENVIRONMENT

Tabcorp recognises that it has an impact on the environment, directly through our
operations and indirectly through our value chain. Our goal is to manage our
environmental impact to reduce the cost of doing business and protect the
environment.

FY18 highlights
Relocated the main Melbourne office to a new premises with a 5½ star NABERS
energy rating and Green Building Council of Australia 5 star green star rating.

•

Incorporated the Tatts environmental measurement and reporting into Tabcorp’s
reporting processes.

•

No environmental breaches have been notified to Tabcorp by any government
agency during FY18.

We are committed to complying with, or exceeding, the requirements of relevant
environmental legislation, regulation and codes in all areas in which we operate.
Our approach to managing the environmental impact of our operations is to monitor,
reduce and report on our greenhouse gas emissions and our energy, fuel, paper and
water use.

FY19 focus
•

Consolidate Tabcorp and Tatts supplier arrangements to adopt best-in-class
environmental practices and help reduce the Combined Group’s environmental
footprint.

Tabcorp’s environmental footprint is relatively low. The largest contributor to Tabcorp’s
greenhouse gas emissions is from energy use in our office premises. Our focus is on
reducing our use of natural resources through improved energy efficiency in our
premises.

•

Consolidate Tabcorp and Tatts office premises which will reduce our environmental
impact.

•

Develop an Environmental Policy for the Combined Group.

ENVIRONMENT

The following pages show the environmental indicators and performance of our
business for FY18. Additional data is available in the Appendices.

RESPONSIBLE
ENTERTAINMENT

We also encourage our employees to minimise their impact on the environment
through regular communications and providing opportunities for employees to
participate in activities that protect the environment.

GOVERNANCE

We are committed to reducing the environmental impact of our products and services
where possible, particularly through digitisation to reduce paper use.

WORKPLACE

•

COMMUNITY

Our approach

STAKEHOLDERS
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Tabcorp team members helping to regenerate habitats as part of Conservation
Volunteers Australia programs.

INTRODUCTION

ENVIRONMENT

There was a 90% increase in fuel usage in FY18 compared
to FY17. This is due to the inclusion of approximately six
months’ contribution from Tatts’ vehicle fleet.

FY17 FY18*

1,295,212
FY16 FY17 FY18*
* FY18 includes Tatts from
14 December 2017

1,959,353

* FY18 includes Tatts from
14 December 2017

FY16

21,006

FY17 FY18*

* FY18 includes Tatts from
14 December 2017
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Total greenhouse gas emissions increased by 14% in FY18.
This is due to the inclusion of approximately six months’
contribution from Tatts, and partly offset by the relocation of
the Melbourne office to a more energy efficient building.

STAKEHOLDERS

FY16 FY17 FY18*

18,941

3,136,859

Measurable greenhouse gas emissions for Tabcorp are
derived from Scope 1 sources (vehicle fuels and natural gas
used for heating offices) and Scope 2 sources (electricity
used to power offices).

18,356

tCO2-e

ENVIRONMENT

Gas usage fell by 38% from FY17 to FY18 due to the
move to the new Melbourne office, where gas is not
metered. None of the Tatts offices are metered for gas
usage.

3,483,788

Tabcorp is a low consumer of natural gas, as gas is only
used in a small number of office buildings for heating
workplaces.

RESPONSIBLE
ENTERTAINMENT

Greenhouse gas emissions
Megajoules

GOVERNANCE

* FY18 includes Tatts from
14 December 2017

Gas consumption

680,282

Tabcorp has a fleet of vehicles used by our venue support
and field services teams when visiting our network of venues
which are extensively distributed throughout Australia.

660,771

17,920,369

13,458,809

FY16

Litres

Vehicle fuel consumption

WORKPLACE

In FY18 there was a 33% increase in electricity use from
the previous year. This is attributable to the inclusion of
approximately six months’ contribution from Tatts, and
partly offset by the reduction in electricity used as a
result of relocating the Melbourne office to a more
energy efficient building.

13,831,177

Electricity is used in our offices and warehouse
premises.

Kilowatt hours

COMMUNITY

Electricity consumption

INTRODUCTION

ENVIRONMENT

FY16 FY17 FY18*

13,595

Total water consumption fell by 28% in FY18. This is
attributable to the relocation of the Melbourne office to a
more environmentally friendly premises.

18,895

Water usage is metered and measurable at three of
Tabcorp’s premises.

24,441

4.733

3.851

Kilolitres

FY16 FY17 FY18*

* FY18 includes Tatts from
14 December 2017

* FY18 includes Tatts from
14 December 2017

Tabcorp has a long standing association with Conservation Volunteers Australia
(CVA). Since 2012 we have partnered with CVA to encourage and support employees
to participate in environmental protection and wildlife conservation initiatives.

Tabcorp has for several years participated in Earth Hour, an annual event of the World
Wide Fund for Nature to promote global environmental awareness. In FY18, Tabcorp
supported the initiative and raised awareness of climate change by encouraging team
members to switch off lights, computer monitors and other non-essential devices within
the workplace and at home.

In September 2017, Wagering Technology team members in Victoria used their
annual volunteer leave day to participate in the CVA Eastern Barred Bandicoot
recovery project on Threatened Species Day.
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STAKEHOLDERS

Team members also participated in the annual CVA Tree Planting Challenge to
celebrate World Environment Day in June 2018, which resulted in almost 2,000 native
seedlings planted along the banks of Melbourne’s Yarra River.

ENVIRONMENT

Earth Hour

RESPONSIBLE
ENTERTAINMENT

Conservation Volunteers Australia

GOVERNANCE

In our recently acquired office premises, we have
implemented a number of initiatives including
adopting ‘follow-me’ print technology which has
helped reduce excessive and wasteful printing,
sourcing exclusively carbon neutral paper to help
reduce our carbon footprint, as well as promoting
employee awareness about reducing paper use.

Water consumption

WORKPLACE

In FY18 paper use for the Combined Group
increased by 23% due to the inclusion of
approximately six months’ contribution from Tatts.

3.863

Over the past three years, Tabcorp has reduced our
paper use by nearly 10%.

Million A4 equivalent pages

COMMUNITY

Paper consumption
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STAKEHOLDERS

INTRODUCTION

S T AK E H O L D E R S

Stakeholder engagement

Tabcorp recognises the important role that effective stakeholder engagement and
management plays as an enabler for Tabcorp to deliver its strategy, and for the long
term sustainability and success of Tabcorp, its industry and for all stakeholders.

The level, frequency, and method of engagement with stakeholders varies depending
on the needs and objectives of the stakeholders and of Tabcorp’s businesses. These
may include regular meetings, written communications, briefings, presentations at
forums and conferences, sponsorship/partnership discussions, industry events and
communications to stakeholders.

A stakeholder consultation program was also undertaken when we developed
Tabcorp’s current corporate responsibility framework in FY17. This program involved
engaging with and seeking feedback from a variety of stakeholders to help inform and
validate our corporate responsibility framework.

Oversight

Stakeholder engagement is regularly reported to the Board, and is an integral part
when monitoring major projects, such as the recent Tabcorp-Tatts combination. It is
also regularly discussed at Executive Leadership Team meetings.

Employees, contractors and Board of directors.

•

Racing industry and sports governing bodies and individual clubs.

•

Distribution partners, such as newsagents, clubs, pubs and other venues.

•

Industry associations which represent newsagents, venues, trainers, jockeys, and
other groups.

•

Joint venture partners.

•

Regulators (gambling, corporate and other) and law enforcement agencies.

•

Federal, state, territory and local governments, ministers and their offices.

•

Unions and employment agencies.

•

Responsible gambling groups.

•

Shareholders, investors, financiers and insurers.

•

Media and media partners.

•

Key suppliers, auditors and advisers.
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Customers and potential customers from the community.

•

STAKEHOLDERS

Tabcorp identifies each of its stakeholders and assigns senior managers within the
relevant business unit to manage the relationships. Stakeholders’ needs, objectives,
motives and potential issues are identified and managed by the relevant business unit.

•

ENVIRONMENT

Tabcorp’s Strategy team is responsible for the Group-wide management of
stakeholder engagement and for implementing the stakeholder strategy. The Strategy
team delivers a coordinated, consistent and informed approach to stakeholder
management both internally and externally. The Strategy team brings together a
number of functions integral to delivering our strategic stakeholder objectives,
involving internal and external communications, strategic marketing, government
relations and strategy personnel.

The geographic and operational diversity of Tabcorp’s businesses means that Tabcorp
has a wide range of stakeholders, including:

RESPONSIBLE
ENTERTAINMENT

Stakeholder groups

GOVERNANCE

Our stakeholder engagement framework and strategy recognises all stakeholders
which have an impact on Tabcorp, or are impacted by our operations and decisions.
We seek to maintain strong positive relationships with our stakeholders to ensure that
together we can deliver mutually beneficial outcomes. Tabcorp’s stakeholder
management approach ensures each stakeholder is engaged and their interest in
Tabcorp’s business is considered as part of our decision making processes.

As an example, since announcing the proposed Tabcorp-Tatts combination in October
2016, Tabcorp undertook a significant stakeholder engagement campaign over 14
months to inform our stakeholders about the combination and the intended benefits to
seek their support.

WORKPLACE

Tabcorp operates in a complex and highly regulated environment and is accountable
to a large number of stakeholders. These stakeholders have a material interest in
Tabcorp in diverse areas such as the provision of responsible gambling, compliance,
shareholder returns, access to products and services, commercial partnerships and
government policy.

COMMUNITY

Our approach
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AP P E N D I C E S – S O C I AL D AT A

(FY18 includes Tatts from 14 December 2017)

Total attributable to Tabcorp’s
involvement (including leverage)

Additional leverage

Community investment by source
Time $

In kind $

Management $

Total $

Year

Total $

Year

Total $

FY14

128,192

32,005

748,930

18,000

927,127

FY14

70,292

FY14

997,419

FY15

181,489

59,042

455,840

20,000

716,371

FY15

36,379

FY15

752,750

FY16

251,918

44,936

392,035

29,200

718,089

FY16

77,692

FY16

795,781

FY17

535,008

52,473

561,050

39,200

1,187,731

FY17

109,726

FY17

1,297,457

FY18

545,369

87,408

193,637

589,200

1,415,614

FY18

453,922

FY18

1,869,536

1.9%

66.6%

-65.5%

1,403.1%

19.2%

% change (1 year)

313.7%

% change (1 year)

44.1%

325.4%

173.1%

-74.1%

3,173.3%

52.7%

% change (4 years)

545.8%

% change (4 years)

87.4%

% change (1 year)
% change (4 years)

Community investment by type

Community investment by issues supported
Community
investment $

Total $

Year

Health

FY14

827,161

81,966

909,127

FY14

60.8%

7.5%

13.3%

14.5%

0.8%

3.1%

FY15

527,872

168,499

696,371

FY15

71.1%

18.2%

4.9%

3.2%

0.0%

2.6%

FY16

585,105

103,784

688,889

FY16

71.7%

11.8%

7.3%

7.6%

0.0%

1.6%

FY17

1,045,806

102,725

1,148,531

FY17

45.1%

10.6%

6.1%

11.6%

21.8%

4.8%

FY18

488,592

337,822

826,414

FY18

58.7%

22.5%

8.8%

4.4%

0.0%

5.6%

% change (1 year)

-53.3%

228.9%

-28.0%

30.2%

112.3%

44.3%

-62.1%

-100.0% 16.7%

% change (4 years)

-40.9%

312.1%

-9.1%

Change
(1Yr)
Change
(4Yrs)

-3.5%

200.0%

-33.8%

-69.7%

-100.0% 80.6%

• Excludes the cost of management time (which is an internal cost to Tabcorp).

Social Environment Education Emergency
welfare
relief

Other
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Data was verified by the London Benchmarking Group.

STAKEHOLDERS

Charitable
donations $

ENVIRONMENT

Year

RESPONSIBLE
ENTERTAINMENT

• Leverage includes donations from
employees, customers, general public
and other third parties where Tabcorp
facilitated the program.

GOVERNANCE

Cash $

WORKPLACE

Year

COMMUNITY

Community investment data

INTRODUCTION

AP P E N D I C E S – S O C I AL D AT A

Gender diversity

(FY18 includes Tatts from 14 December 2017 unless otherwise indicated)

Employee engagement

Percentile ranking

FY14

3.81

34

FY15

3.89

42

FY16

3.94

48

FY17

4.04

62

FY18

3.76

29

% change (1 year)

-6.9%

-53.2%

% change (4 years)

-1.3%

-14.7%

Executive
Senior
Leadership Leadership
Team
Cohort

Whole of
Tabcorp

FY14

33%

33%

35%

51%

FY15

33%

33%

33%

50%

FY16

33%

30%

37%

47%

FY17

33%

36%

39%

45%

FY18

25%

30%

36%

43%

% change (1 year)

-8%

-6%

-3%

-2%

% change (4 years)

-8%

-3%

1%

-8%

Lost time injury frequency rate (LTIFR)

Tabcare employee volunteering
Year

% of eligible
employees

FY14

1.5

FY14

12.7%

FY15

1.0

FY15

19.3%

FY16

0.9

FY16

16.2%

FY17

1.5

FY17

13.2%

FY18

2.3

FY18

14.7%

% change (1 year)

53.3%

% change (1 year)

11.4%

% change (4 years)

53.3%

% change (4 years)

15.7%

STAKEHOLDERS

Number per million
hours worked

ENVIRONMENT

Year
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• Excludes Tatts because Tabcare had not been
rolled out to Tatts employees until the end of FY18.
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RESPONSIBLE
ENTERTAINMENT

• Independently assessed by Gallup. Percentile ranking refers to
Gallup’s global database.
• In FY18 a pulse survey was conducted before the Combination
was completed and as expected the results reflect a higher level of
workplace uncertainty during the proposed Combination process.

• Proportion of women employees across Tabcorp at the end of the financial
year (at 30 June).
• The Executive Leadership Team comprises the CEO and executives who
report to the CEO.
• The Senior Leadership Cohort comprises the Executive Leadership Team and
the senior management team (direct reports to the Executive Leadership
Team and their direct reports, as determined by meeting a minimum role size).

GOVERNANCE

1-5 scale

Non
Executive
Directors

WORKPLACE

Year

Year

COMMUNITY

Workplace data

INTRODUCTION

AP P E N D I C E S – S O C I AL D AT A

Supply chain data

(FY18 includes Tatts from 14 December 2017 unless otherwise indicated)

(FY18 includes Tabcorp data only)

Employee training and development

Employee recruitment from within Tabcorp

FY14

10.6

FY15

5.59

FY16

5.51

FY17

4.84

FY18

4.75

% change (1 year)

-1.86%

% change (3 years)

-55.5%

Employee turnover
Year

% of positions filled by
internal candidates

FY14

12%

FY15

Tier 1 suppliers
Year

Number of
tier 1
suppliers

Number of
critical tier 1
suppliers

28%

FY14

1,297

45

FY16

25%

FY15

1,608

48

FY17

23%

FY16

1,712

106

FY18

49%

FY17

1,611

145

% change (1 year)

113.0%

FY18

1,730

158

% change (3 years)

308.3%

• Critical suppliers are those that score high for both
their relative risk and complexity (5 criteria) and
their business impact and value (5 criteria).

• Organisational changes occurred as a result
of the Combination, with sourcing conducted
internally before going to market.

RESPONSIBLE
ENTERTAINMENT

• FTE is full time equivalent employees.
• FY18 exclude Tatts, because Tatts does not track learning
hours, however Tatts employees will be incorporated into
Tabcorp systems as part of the integration process.

Year

Employee absenteeism
Total employee Voluntary employee
turnover rate
turnover rate

Year

Absent employees as a % of
total scheduled days

6.3

FY14

1.3%

FY15

9.7

5.6

FY15

1.8%

FY16

19.1

10.8

FY16

1.6%

FY17

19.7

11.2

FY17

1.1%

FY18

22.3

12.0

FY18

1.4%

% change (1 year)

13.2%

7.1%

% change (1 year)

27.3%

% change (4 years)

182.3%

90.5%

% change (4 years)

7.7%

STAKEHOLDERS

7.9

ENVIRONMENT

FY14
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• As a percentage of total number of employees.
• The above data refers to total employees including casuals. If
casuals are excluded, then total employee turnover rate
would be less at 20.1% and voluntary employee turnover rate
would be 11.3% in FY18.
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GOVERNANCE

Average hours per FTE

WORKPLACE

Year

COMMUNITY

Workplace data (continued)

INTRODUCTION

AP P E N D I C E S – E N V I R O N M E N T AL D AT A

COMMUNITY

Consumption of resources
(FY18 includes Tatts from 14 December 2017)

Total Electricity Consumption

Total Vehicle Fuel Consumption

Year

Diesel (l)

Unleaded (l)

Total (l)

FY14

17,622,058

FY14

517,924

96,980

614,904

FY15

16,010,699

FY15

572,940

80,701

653,641

FY16

13,831,177

FY16

627,160

33,611

660,771

FY17

13,458,809

FY17

673,017

7,265

680,282

FY18

17,920,369

FY18

1,247,665

47,547

1,295,212

% change (1 year)

33.1%

% change (1 year)

85.4%

554.5%

90.4%

% change (4 years)

1.7%

% change (4 years)

140.9%

-51.0%

110.6%

• Measured in litres.

Total Gas Consumption

Total Paper Consumption
Year

A4 pages equivalent

% carbon neutral

FY14

3,365,446

FY14

5,230,500

78.9

FY15

4,266,865

FY15

4,899,000

99.7

FY16

3,483,788

FY16

3,862,500

99.4

FY17

3,136,859

FY17

3,850,500

99.9

FY18

1,959,353

FY18

4,732,750

61.9%

% change (1 year)

-37.5%

% change (1 year)

22.9%

-38.0%

% change (4 years)

-41.8%

% change (4 years)

-9.5%

-21.5%

• Measured in megajoules.
• From FY18, gas use is not measurable at
any of the company’s properties.
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• Measured in number of A4 sized equivalent pages.

STAKEHOLDERS

MJ

ENVIRONMENT

Year

RESPONSIBLE
ENTERTAINMENT

• Measured in kilowatt hours.

GOVERNANCE

kWh

WORKPLACE

Year

INTRODUCTION

AP P E N D I C E S – E N V I R O N M E N T AL D AT A

Greenhouse gas emissions

(FY18 includes Tatts from 14 December 2017)

(FY18 includes Tatts from 14 December 2017)

Total Water Consumption

COMMUNITY

Consumption of resources (continued)

Total Greenhouse Gas Emissions (tCO2e) by energy type
Year

Gas

Vehicle fuels

Electricity

Total

FY14

25,220

FY14

186

1,621

19,500

21,307

FY15

23,540

FY15

236

1,733

17,601

19,570

FY16

24,441

FY16

194

1,784

16,963

18,941

FY17

18,895

FY17

174

1,847

16,335

18,356

FY18

13,595

FY18

108.6

2,978

17,919

21,006

% change (1 year)

-28.0%

% change (1 year)

-37.6%

61.2%

9.7%

14.4%

% change (4 years)

-46.1%

% change (4 years)

-41.6%

83.7%

-8.1%

-1.4%

• Measured in tonnes of carbon dioxide equivalent.
• Gas used for office heating. From FY18, gas use is not measurable at any of the
company’s properties.
• Fuels used by fleet vehicles.
• Electricity used in office buildings.

Total Greenhouse Gas Emissions (tCO2e) by Scope
Scope 2

Total

FY14

1,807

19,500

21,307

FY15

1,969

17,601

19,570

FY16

1,978

16,963

18,941

FY17

2,021

16,335

18,356

FY18

3,087

17,919

21,006

% change (1 year)

52.7%

9.7%

14.4%

% change (4 years)

70.8%

-8.1%

-1.4%
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• Measured in tonnes of carbon dioxide equivalent.
• Scope 1 includes gas used in office buildings and fleet vehicle fuels.
• Scope 2 from electricity consumption in office buildings.

STAKEHOLDERS

Scope 1

ENVIRONMENT

Year

RESPONSIBLE
ENTERTAINMENT

• Measured in kilolitres.
• From January 2015, the new Sydney office premises is not included
because water use is not measurable at that property.
• From January 2018, the new Melbourne office premises is not included
because water use is not measurable at that property.

GOVERNANCE

Total (kl)

WORKPLACE

Year

INTRODUCTION

M E M B E R S H I P S O F AS S O C I AT I O N S

COMMUNITY

Tabcorp maintains memberships or representation of industry
associations and professional bodies, including:

Australasian Gaming Council

•

Australian Lottery and Newsagents Association

•

Australian Narrowcast Radio Association

•

Business Council of Australia

•

Commercial Radio Australia Limited

•

Franchise Council of Australia

•

Group of 100

•

Lottery Retailers Association

•

National Association for Gambling Studies

•

Newsagents Association of NSW and ACT

•

Responsible Gambling Ministerial Advisory Council (Victoria)

•

Victorian Association for Newsagents

•

World Lottery Association

STAKEHOLDERS

•

ENVIRONMENT

Asian African Tote Association

RESPONSIBLE
ENTERTAINMENT

•

GOVERNANCE

Asia Pacific Lottery Association Limited
WORKPLACE
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INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

COMMUNITY

This Corporate Responsibility Review is “GRI-referenced” and has been prepared
having regard to the GRI Standards 2016 (Standards).

WORKPLACE

Tabcorp makes the following statement in accordance with GRI 101 clause 3.3.1.1
with regard to using selected Standards within this Review.

GOVERNANCE

This material references:
• GRI 101: Foundation 2016
• GRI 102: General Disclosures 2016
• GRI 103: Management Approach 2016
• GRI 201: Economic Performance 2016
• GRI 202: Market Presence 2016
• GRI 203: Indirect Economic Impacts 2016
• GRI 204: Procurement Practices 2016
• GRI 205: Anti-corruption 2016
• GRI 206: Anti-competitive Behavior 2016
• GRI 302: Energy 2016
• GRI 303: Water 2016
• GRI 305: Emissions 2016
• GRI 306: Effluents and Waste 2016
• GRI 307: Environmental Compliance 2016
• GRI 401: Employment 2016
• GRI 403: Occupational Health and Safety 2016
• GRI 404: Training and Education 2016
• GRI 405: Diversity and Equal Opportunity 2016

RESPONSIBLE
ENTERTAINMENT
ENVIRONMENT
STAKEHOLDERS

The extent to which Tabcorp has referenced the Standards to its disclosures is set out
in the tables within this section. The location where disclosures can be found are
referenced to the relevant pages within this Review, to Tabcorp’s most recent Annual
Report, Corporate Governance Statement and website. Where information is not
disclosed a brief explanation is given.
Tabcorp continues to develop its reporting in line with the GRI Standards and intends
to further evolve its practices to more comprehensively report in accordance with the
GRI Standards.
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AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 101: Foundation 2016 (no disclosures necessary)
GRI 102: General Disclosures 2016
GRI 102: 1. Organisational profile

Activities, brands, products, and services

Pages 4 and 5; www.tabcorp.com.au/who-we-are/our-brands

102-3

Location of headquarters

Inside back cover

102-4

Location of operations

Page 5

102-5

Ownership and legal form

Page 2

102-6

Markets served

Page 5; www.tabcorp.com.au/who-we-are/our-brands. Also refer to business segments
disclosed on pages 14 to 19 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

102-7

Scale of the organization

Pages 4 and 5. Substantial shareholders and the top twenty registered shareholders are
disclosed on pages 134 and 135 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

102-8

Information on employees and other workers

Pages 2, 34 and 35. Pages 30 to 33 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

102-9

Supply chain

Page 22

102-10

Significant changes to the organisation and its supply chain

Tabcorp combined with Tatts in December 2017 and the Sun Bets wagering business in the
UK ceased trading in August 2018. Refer pages 2 and 3 for more detail.

102-11

Precautionary Principle or approach

Not disclosed

102-12

External initiatives

Not disclosed

102-13

Membership of associations

Page 31

102-14

Statement from senior decision-maker

Page 3

102-15

Key impacts, risks, and opportunities

Page 3. Pages 10 to 13 and pages 37 to 40 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)
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GRI 102: 2. Strategy

ENVIRONMENT

102-2

RESPONSIBLE
ENTERTAINMENT

Page 2 and inside back cover

GOVERNANCE

Name of the organisation

WORKPLACE

102-1

INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)
COMMUNITY

GRI
Standard

GRI 102: General Disclosures 2016 (continued)
GRI 102: 3. Ethics and integrity
Values, principles, standards, and norms of behaviour

Page 3. Also refer to the Tabcorp website at www.tabcorp.com.au/who-we-are/our-visionand-purpose and page 20 of the 2018 Tabcorp Corporate Governance Statement (available
at www.tabcorp.com.au/who-we-are/corporate-governance)

102-17

Mechanisms for advice and concerns about ethics

The Tabcorp Integrity Protection Service (TIPS) is disclosed on page 21 of the 2018 Tabcorp
Corporate Governance Statement (available at www.tabcorp.com.au/who-we-are/corporategovernance) and is accessible via www.tips.deloitte.com.au

WORKPLACE

102-16

GRI 102: 4. Governance

Page 7. Also refer to page 9 of the 2018 Tabcorp Corporate Governance Statement (available
at www.tabcorp.com.au/who-we-are/corporate-governance)

102-20

Executive-level responsibility for economic, environmental, and social topics

Page 7

102-21

Consulting stakeholders on economic, environmental, and social topics

Page 31

102-22

Composition of the highest governance body and its committees

Page 7. The Board has governance oversight of corporate responsibility – refer to the
Tabcorp website at www.tabcorp.com.au/who-we-are/our-leaders for the Board composition.
Refer also to pages 6 to 10 of the 2018 Tabcorp Corporate Governance Statement (available
at www.tabcorp.com.au/who-we-are/corporate-governance)

102-23

Chair of the highest governance body

The Chairman of the Board is Paula Dwyer. Her biographical details are set out on the
Tabcorp website at www.tabcorp.com.au/who-we-are/our-leaders and page 30 of the 2018
Tabcorp Annual Report (available at www.tabcorp.com.au/investors/annual-report)

102-24

Nominating and selecting the highest governance body

Pages 6 to 8 of the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)

102-25

Conflicts of interest

Pages 10 to 11 of the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)

102-26

Role of highest governance body in setting purpose, values, and strategy

Pages 9 and 27 of the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)

102-27

Collective knowledge of highest governance body

Pages 7, 8 and 27 of the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)

102-28

Evaluating the highest governance body’s performance

Page 26 of the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)
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STAKEHOLDERS

102-19

ENVIRONMENT

Page 7. Also refer to page 4 of the 2018 Tabcorp Corporate Governance Statement (available
at www.tabcorp.com.au/who-we-are/corporate-governance)

RESPONSIBLE
ENTERTAINMENT

Governance structure

GOVERNANCE

102-18

INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)
COMMUNITY

GRI
Standard

GRI 102: General Disclosures 2016 (continued)
GRI 102: 4. Governance (continued)

Page 19 of the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)

102-31

Review of economic, environmental, and social topics

Pages 10 to 29

102-32

Highest governance body’s role in sustainability reporting

The Board has approved the corporate responsibility framework, which includes increasing
reporting and transparency in line with the framework.

102-33

Communicating critical concerns

Not disclosed

102-34

Nature and total number of critical concerns

Not disclosed

102-35

Remuneration policies

Pages 47 to 76 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

102-36

Process for determining remuneration

Pages 47 to 76 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

102-37

Stakeholders’ involvement in remuneration

Refer to 2018 Notice of Annual General Meeting available at www.tabcorp.com.au/newsmedia/media-releases/notice-of-annual-general-meeting-17-october-2018. Results of voting
at the AGM were lodged with the ASX on 17 October 2018 and are available at
www.asx.com.au

102-38

Annual total compensation ratio

Ratio of the annual total compensation of the highest-paid individual to the median annual
total compensation for all employees: 20.09

102-39

Percentage increase in annual total compensation ratio

Ratio of the annual total compensation % increase of the highest-paid individual to the
median annual total compensation % increase for all employees: 12.41
During FY18, executive remuneration was reset having regard to the increased size and
complexity of the combined Tabcorp-Tatts.

GRI 102: 5. Stakeholder engagement
List of stakeholder groups

Page 31

102-41

Collective bargaining agreements

Not disclosed

102-42

Identifying and selecting stakeholders

Not disclosed

102-43

Approach to stakeholder engagement

Page 31

102-44

Key topics and concerns raised

Page 7
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102-40

STAKEHOLDERS

Effectiveness of risk management processes

ENVIRONMENT

102-30

RESPONSIBLE
ENTERTAINMENT

Refer to the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)

GOVERNANCE

Identifying and managing economic, environmental, and social impacts

WORKPLACE

102-29

INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 102: General Disclosures 2016 (continued)
GRI 102: 6. Reporting practice

Defining report content and topic Boundaries

Page 2

102-47

List of material topics

Page 3

102-48

Restatements of information

There are no material restatements of information

102-49

Changes in reporting

Page 2

102-50

Reporting period

Page 2

102-51

Date of most recent report

Page 2

102-52

Reporting cycle

Annual with continuous disclosure of material issues on the Tabcorp website
www.tabcorp.com.au

102-53

Contact point for questions regarding the report

Inside back cover

102-54

Claims of reporting in accordance with the GRI Standards

Pages 2 and 39

102-55

GRI content index

Pages 39 to 49

102-56

External assurance

Only in relation to community investment activities, which is verified by the London
Benchmarking Group. Refer page 11.

GRI 200: Economic
GRI 201: Economic Performance
Page 6. Also refer to pages 9 to 13 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

201-2

Financial implications and other risks and opportunities due to climate change

Not disclosed

201-3

Defined benefit plan obligations and other retirement plans

Superannuation arrangements are disclosed on pages 120-121 of the 2018 Tabcorp Annual
Report (available at www.tabcorp.com.au/investors/annual-report)

201-4

Financial assistance received from government

Nil
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STAKEHOLDERS

201-1

ENVIRONMENT

102-46

RESPONSIBLE
ENTERTAINMENT

The Financial Report of the Company for the year ended 30 June 2018 comprises the
Company and its subsidiaries (the Group) and the Group’s interest in joint arrangements.
Refer pages 83 and 108 to 110 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

GOVERNANCE

Entities included in the consolidated financial statements

WORKPLACE

102-45
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Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 200: Economic (continued)
GRI 202: Market Presence
Direct economic value generated and distributed

Page 6 and 11

202-2

Financial implications and other risks and opportunities due to climate change Not disclosed

WORKPLACE

202-1

GRI 203: Indirect Economic Impacts
203-1

Infrastructure investments and services supported

Not disclosed

203-2

Significant indirect economic impacts

Page 6
GOVERNANCE

GRI 204: Procurement Practices
204-1

Proportion of spending on local suppliers

Not disclosed

GRI 205: Anti-corruption
Operations assessed for risks related to corruption

The whole Tabcorp Group is subject to the risk assessment

205-2

Communication and training about anti-corruption policies and procedures

All employees of the Tabcorp Group

205-3

Confirmed incidents of corruption and actions taken

None identified

RESPONSIBLE
ENTERTAINMENT

205-1

GRI 206: Anti-competitive Behaviour
206-1

Legal actions for anti-competitive behaviour, anti-trust, and monopoly
practices

None identified

ENVIRONMENT

GRI 300: Environmental
GRI 301: Materials
Materials used by weight or volume

Paper use disclosed on pages 29 and 36

301-2

Recycled input materials used

Not measured

301-3

Reclaimed products and their packaging materials

Not measured

Tabcorp Corporate Responsibility Review 2018

APPENDICES

44

STAKEHOLDERS

301-1

INTRODUCTION
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Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 300: Environmental (continued)
GRI 302: Energy
Pages 28 and 36

302-2

Energy consumption outside of the organization

Not measured

302-3

Energy intensity

Not measured

302-4

Reduction of energy consumption

Pages 28 and 36

302-5

Reduction in energy requirements of products and services

Not measured

GRI 303: Water
Water withdrawal by source

Pages 29 and 37. All water is sourced from metropolitan mains water supplies.

303-2

Water sources significantly affected by withdrawal of water

None identified

303-3

Water recycled and reused

None identified

RESPONSIBLE
ENTERTAINMENT

303-1

GRI 304: Biodiversity
Operational sites owned, leased, managed in, or adjacent to, protected areas
and areas of high biodiversity value outside protected areas

None identified

304-2

Significant impacts of activities, products, and services on biodiversity

None identified

304-3

Habitats protected or restored

None identified

304-4

IUCN Red List species and national conservation list species with habitats in
areas affected by operations

None identified

ENVIRONMENT

304-1

GRI 305: Emissions
Direct (Scope 1) GHG emissions

Page 37

305-2

Energy indirect (Scope 2) GHG emissions

Page 37

305-3

Other indirect (Scope 3) GHG emissions

Not measured

305-4

GHG emissions intensity

Not measured

305-5

Reduction of GHG emissions

Pages 28 and 37
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STAKEHOLDERS

305-1

GOVERNANCE

Energy consumption within the organization

WORKPLACE

302-1

INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 300: Environmental (continued)
GRI 305: Emissions (continued)
Emissions of ozone-depleting substances (ODS)

None identified

305-7

Nitrogen oxides (NOX), sulphur oxides (SOX), and other significant air
emissions

None identified

WORKPLACE

305-6

GRI 306: Effluents and Waste
Water discharge by quality and destination

None identified

306-2

Waste by type and disposal method

Not measured

306-3

Significant spills

None identified

306-4

Transport of hazardous waste

None identified

306-5

Water bodies affected by water discharges and/or runoff

None identified

GOVERNANCE

306-1

307-1

Non-compliance with environmental laws and regulations

No environmental breaches have been notified to the Group by any government agency.
Refer to page 45 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report)

GRI 308: Supplier Environmental Assessment
New suppliers that were screened using environmental criteria

Not disclosed

308-2

Negative environmental impacts in the supply chain and actions taken

Not disclosed

ENVIRONMENT

308-1

GRI 400: Social
GRI 401: Employment
New employee hires and employee turnover

Page 35

401-2

Benefits provided to full-time employees that are not provided to temporary or
part-time employees

Paid parental leave and one day of flexi-leave per annum applies to permanent employees
only.

401-3

Parental leave

Pages 16 and 17

GRI 402: Labour/Management Relations
Not disclosed
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Minimum notice periods regarding operational changes

STAKEHOLDERS

401-1

402-1

RESPONSIBLE
ENTERTAINMENT

GRI 307: Environmental Compliance

INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 400: Social (continued)
GRI 403: Occupational Health and Safety
Not disclosed

403-2

Types of injury and rates of injury, occupational diseases, lost days, and
absenteeism, and number of work-related fatalities

Pages 18 and 34

403-3

Workers with high incidence or high risk of diseases related to their occupation

None identified

403-4

Health and safety topics covered in formal agreements with trade unions

Not disclosed

GOVERNANCE

Workers representation in formal joint management–worker health and safety
committees

WORKPLACE

403-1

GRI 404: Training and Education
Average hours of training per year per employee

Page 35

404-2

Programs for upgrading employee skills and transition assistance programs

Pages 16 and 19

404-3

Percentage of employees receiving regular performance and career
development reviews

100%. All employees participate in the annual Perform & Grow cycle.

GRI 405: Diversity and Equal Opportunity
Diversity of governance bodies and employees

Page 17; Pages 25, 30 to 33 of the 2018 Tabcorp Annual Report (available at
www.tabcorp.com.au/investors/annual-report); Page 23 of the 2018 Tabcorp Corporate
Governance Statement (available at www.tabcorp.com.au/who-we-are/corporategovernance)

405-2

Ratio of basic salary and remuneration of women to men

Page 17

GRI 406: Non-discrimination
406-1

Incidents of discrimination and corrective actions taken

Not disclosed
STAKEHOLDERS

GRI 407: Freedom of Association and Collective Bargaining
407-1

Not disclosed
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Operations and suppliers in which the right to freedom of association and
collective bargaining may be at risk

ENVIRONMENT

405-1

RESPONSIBLE
ENTERTAINMENT

404-1

INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 400: Social (continued)
GRI 408: Child Labour
Operations and suppliers at significant risk for incidents of child labour

None identified

WORKPLACE

408-1

GRI 409: Forced or Compulsory Labour
409-1

Operations and suppliers at significant risk for incidents of forced or
compulsory labour

None identified

GRI 410: Security Practices
Security personnel trained in human rights policies or procedures

GOVERNANCE

410-1

100%

GRI 411: Rights of Indigenous Peoples
411-1

Incidents of violations involving rights of indigenous peoples

None identified

412-1

Operations that have been subject to human rights reviews or impact
assessments

None

412-2

Employee training on human rights policies or procedures

Not disclosed

412-3

Significant investment agreements and contracts that include human rights
clauses or that underwent human rights screening

Not disclosed

RESPONSIBLE
ENTERTAINMENT

GRI 412: Human Rights Assessment

ENVIRONMENT

GRI 413: Local Communities
Operations with local community engagement, impact assessments, and
development programs

Not disclosed

413-2

Operations with significant actual and potential negative impacts on local
communities

Not disclosed
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STAKEHOLDERS

413-1

INTRODUCTION

AP P E N D I C E S – G R I C O N T E N T I N D E X

Disclosure

Page number(s) and/or URL(s)

COMMUNITY

GRI
Standard

GRI 400: Social (continued)
GRI 414: Supplier Social Assessment
New suppliers that were screened using social criteria

Not disclosed

414-2

Negative social impacts in the supply chain and actions taken

Not disclosed

GRI 415: Public Policy
415-1

Political contributions

Refer to page 22 of the 2018 Tabcorp Corporate Governance Statement (available at
www.tabcorp.com.au/who-we-are/corporate-governance)

GOVERNANCE

GRI 416: Customer Health and Safety

416-1

Assessment of the health and safety impacts of product and service categories

Not disclosed

416-2

Incidents of non-compliance concerning the health and safety impacts of
products and services

Not disclosed

Requirements for product and service information and labelling

Not disclosed

417-2

Incidents of non-compliance concerning product and service information and
labelling

Not disclosed

417-3

Incidents of non-compliance concerning marketing communications

Not disclosed

RESPONSIBLE
ENTERTAINMENT

GRI 417: Marketing and Labelling
417-1

Substantiated complaints concerning breaches of customer privacy and losses
of customer data

There was one instance in May 2018 which impacted a limited number of UBET customers
which Tabcorp reported to the Office of the Australian Information Commissioner and
remediation actions were undertaken by Tabcorp.

ENVIRONMENT

GRI 418: Customer Privacy
418-1

WORKPLACE

414-1

GRI 419: Socioeconomic Compliance
Not disclosed
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Non-compliance with laws and regulations in the social and economic area

STAKEHOLDERS

419-1

Tabcorp Holdings Limited
ACN 063 780 709

Registered office
Level 21, Tower 2
727 Collins Street
Docklands VIC 3008
Ph: +61 3 9868 2100
General enquiries
enquiries@tabcorp.com.au
Tabcorp’s corporate
responsibility practices are
independently assessed by:

New South Wales office
Level 31
680 George Street
Sydney NSW 2000
Ph: +61 2 9218 1000
Sky Racing/Sky Sports Radio
79 Frenchs Forest Road
Frenchs Forest NSW 2086
Ph: +61 2 9451 0888
Queensland offices
Level 16
15 Adelaide Street
Brisbane QLD 4000
Ph: +61 7 3243 4100
87 Ipswich Road
Woolloongabba QLD 4102
Ph: +61 7 3435 4500
Feedback
To ask questions or provide feedback about this Review and Tabcorp’s corporate
responsibility practices, please email corporateresponsibility@tabcorp.com.au

50

tabcorp.com.au

