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One of ACCO Brands’ core values is acting responsibly in our global community. We believe 
that doing well as a business goes hand-in-hand with being good citizens. This commitment 
will help us grow consumer loyalty, attract the best employees, and create goodwill and 
support for our business in locations where we operate. Our initiatives are global in scope 
and include environmental, social, employment, governance and charitable programs that 
benefit our employees, shareholders, customers and the society at-large.

This inaugural ACCO Brands Environmental, Social and Governance Report demonstrates 
some of the ways in which we have attempted to achieve that commitment.

We believe that acting responsibly in our global community is ultimately an integral part of 
what makes ACCO Brands the Home of Great Brands Built by Great People.

Sincerely,

Boris Elisman
Chairman, President and Chief Executive Officer

A MESSAGE TO OUR STAKEHOLDERS

Chairman and CEO
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ACCO BRANDS COMPANY PROFILE

ACCO Brands is one of the world's largest designers, marketers 
and manufacturers of branded academic, consumer and business 
products.  Our widely recognized brands include 
AT-A-GLANCE®, Derwent®, Esselte®, Five Star®, GBC®, Hilroy®, 
Kensington®, Leitz®, Mead®, Quartet®, Rapid®, Rexel®, 
Swingline®, Tilibra®, Wilson Jones® and many others.  Our 
products are sold in more than 100 countries around the world.  

More information about ACCO Brands, the 
HOME OF GREAT BRANDS BUILT BY GREAT PEOPLE, 
can be found at www.accobrands.com. 
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ACCO BRANDS COMPANY PROFILE

We have Manufacturing, Distribution and Office locations in these countries: 

• Australia
• Austria
• Belgium
• Brazil
• Canada
• Chile
• China
• Czech Republic
• Denmark
• Finland
• France
• Germany
• Greece
• Hong Kong
• Hungary
• Italy
• Japan

• Malaysia
• Mexico
• Netherlands
• New Zealand
• Norway
• Poland
• Portugal
• Romania
• Russia
• Singapore
• Spain
• Sweden
• Taiwan
• Turkey
• United Kingdom
• United States
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ACCO BRANDS COMPANY PROFILE VISION, VALUES AND LEADERSHIP PROMISE

OUR VISION
Achieve. Create. Collaborate. Organize.

Essential Brands. Innovative Products. Smart Investment. Winning Team.

OUR VALUES

We are a winning team that:

• acts with integrity,

• treats others with respect,

• embraces diversity,

• encourages creativity, and

• acts responsibly in our global community.

OUR LEADERSHIP PROMISE

As management stewards of our talent 
and resources, we are fully committed to…

• Leading by example, holding ourselves to the highest 
standards of behavior and performance, taking full 
accountability for our results.

• Creating a safe workplace with a culture of high performance 
that rewards achievement, teamwork, honesty, and action.

• Advancing the best interests of ACCO Brands and enabling 
our employees and our company to grow and succeed.
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OUR COMMITMENT

Our commitment to sustainability is anchored firmly in our corporate values. Environmental protection, social responsibility 
and corporate governance have been integral parts of our corporate culture for more than 100 years.

ENVIRONMENTAL SOCIAL GOVERNANCE

We strive to optimize resource 
utilization and reduce our 

environmental impact.

• We are committed to protecting the 
earth’s forests and wood resources.  We 
therefore utilize certified or recycled 
wood/fiber where possible.

• We aim to minimize energy use in our 
facilities as much as possible, and thus 
lower related air emissions.

• Water is a scarce resource in many parts of 
the world and we are committed to 
reducing our water consumption.

• We aim to minimize our waste in all 
processes including manufacturing, 
distribution and administration.

We grow and develop together.

• We invest in our employees.

• We foster and promote teamwork, inclusion and diversity.

• We are committed to pursuing continuous improvement in Health & 
Safety at all our locations and to attain our goal of zero accidents and 
zero incidents. 

• We are committed to giving back to our communities.

• We are committed to ensuring that workers are treated with respect 
and dignity, that working conditions in ACCO Brands’ supply chain are 
safe and that manufacturing processes are environmentally 
responsible.

• Our Product Safety program sets core requirements for manufacturing 
our products including minimum product composition and safety 
standards based on human health and environmental safety factors.

We act responsibly and with integrity.

• We are committed to responsible corporate 
governance.

• We encourage our employees to speak up if 
they see, or suspect, something improper.

• We strive to continuously improve our 
compliance programs to reflect changes in 
our risk profile.



ENVIRONMENTAL
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ENVIRONMENTAL ENVIRONMENTAL MANAGEMENT HIGHLIGHTS

ISO 14001

ISO 14001 is recognized as an environmental management system standard.  Based on the Plan-Do-Check-Act 
methodology, it provides a systematic framework for integrating environmental management practices by supporting 
environmental protection, preventing pollution, minimizing waste and reducing energy and materials consumption.

The following ACCO Brands facilities have achieved ISO Environmental Management14001 certification:

• Esselte Office Products, GmbH, Leobersdorf, Austria
• Esselte Business BVBA, Sint-Niklaas, Belgium
• Tilibra Produtos de Papelaria Ltda., Bauru/São Paulo, Brazil
• Esselte Stationery (Shanghai), Shanghai, China
• Esselte s.r.o., Lánov, Czech Republic
• Esselte s.r.o., Prague, Czech Republic
• Esselte ApS, Herlev, Denmark
• Esselte Office Products Oy, Espoo, Finland
• Esselte S.A., Clichy, France
• Rapid SAS, Vagney Cedex, France
• Esselte Leitz GmbH & Co KG, Heilbronn, Heilbronn, Germany
• Esselte Leitz GmbH & Co KG, Individual, Uelzen, Germany
• Esselte Leitz GmbH & Co KG, Stuttgart, Germany
• Esselte KFT, Budapest, Hungary
• Esselte Srl, Gorgonzola, Italy
• Esselte AS, Oslo, Norway

• Esselte bv., Woerden, The Netherlands
• Esselte Polska Sp.z.o.,o ul., Kozienice, Poland
• Esselte Polska Sp z.o.o., Warsaw, Poland
• Estrada Portugal, Oeiras, Portugal
• ESSELTE Sales SRL., Bucharest, Romania
• Esselte, Moscow, Russia
• Esselte, Moscow Region, Russia
• Esselte S.A., Mogoda, Spain
• Esselte S.A., Barcelona, Spain
• Esselte Sverige AB, Solna, Sweden
• Isaberg Rapid AB, Hestra, Sweden
• Esselte Leitz Switzerland GmbH., Allschwil, Switzerland
• Esselte Leitz Büro, Istanbul, Turkey
• Esselte Leitz Büro, Tekirdag, Turkey
• Derwent House, Workington, UK
• ACCO Europe Limited UK, Aylesbury, UK
• ACCO UK Ltd, Halesowen, UK

ENVIRONMENTAL MANAGEMENT

We strive to optimize resource utilization and reduce our environmental impact.
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ENVIRONMENTAL PAPER STEWARDSHIP HIGHLIGHTS

ACCO Brands uses a large quantity of paper-based 
materials to produce its products, so sourcing timber 
legally and from responsibly managed sources is 
important to us.

We are proud that our locations that use the vast 
majority of this paper hold various third-party paper 
certifications. See chart on right for a list of these 
certifications and next page for a description of the 
certifications.

FSCTM COC PEFCTM COC SFI®
COC

SFI® CERTIFIED 
SOURCING

ACCO 
BRANDS 
USA LLC

√
FSC-C111069

√
SFI-01359

√
SFI-01359

ACCO 
BRANDS 
CANADA LP

√
FSC-C111069

√
SFI-01359

√
SFI-01359

ACCO 
BRANDS BRAZIL 
(Tilibra Produtos
de Papelaria
Ltda.) 

√
FSC-C003148

ACCO BRANDS 
AUSTRALIA PTY 
LTD.

√
FSC-C116493

√
PEFC/21-31-260

ACCO BRANDS 
EUROPE LIMITED

√
FSC-C106700

PAPER STEWARDSHIP

Where possible, we strive to use certified wood fiber.

In 2017, we sold 295,470,317 units of 
product that carried a paper 
certification globally.
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ENVIRONMENTAL PAPER STEWARDSHIP HIGHLIGHTS

The Forest Stewardship CouncilTM (FSCTM) is an international organization whose mission is to promote 
responsible management of the world's forests. The intent of the FSC system is to shift the market to eliminate 
habitat destruction, water pollution, displacement of indigenous peoples and violence against people and 
wildlife that may sometimes accompany logging. For more information, visit http://www.fsc.org.

The Sustainable Forestry Initiative® (SFI) program is based upon principles that promote sustainable forest 
management, including measures to protect water quality, biodiversity, wildlife habitat, at-risk species and 
forests with exceptional conservation value. For more information, visit http://www.sfiprogram.org.

Certified products are considered beneficial for the environment since they are made from fibers that are 
certified to be from legally and responsibly managed forests. 

The Programme for the Endorsement of Forest Certification (PEFC) is an international non-profit, non-
governmental organization dedicated to promoting Sustainable Forest Management (SFM) through 
independent third-party certification. They work throughout the entire forest supply chain to promote good 
practice in the forest and to ensure that timber and non-timber forest products are produced with respect for 
the highest ecological, social and ethical standards.  For more information, visit http://www.pefc.org.

SFI marks are registered marks owned by Sustainable Forestry Inc.
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ENVIRONMENTAL PAPER STEWARDSHIP HIGHLIGHTS

ACCO Brands Australia is a brand sponsor of the 
Restoring Australia initiative through the Spirax brand. 

What is Restoring Australia? 

Restoring Australia is an Australian first initiative from Officeworks and Greening 
Australia, which will see two trees planted for every one sold, based on the 
weight of the paper and wood used in its office supplies products. Officeworks is 
a major Australian retailer.

How many trees will Officeworks plant?

By September 2017, 78,000 seeds and seedlings were planted in three 
locations across Australia. Each subsequent year, a minimum of 200,000 
seeds and seedlings will be planted across Australia. This number may 
increase depending on the weight of the paper and wood-based office 
supplies products sold.

What has ACCO Brands Australia’s contribution been in the first year? 

ACCO Brands Australia supported the planting of over 5,000 seeds and seedlings in 2017. In 
2018 and beyond the ACCO Brands Australia’s contribution to the program will likely result in 
around 10,000 new trees being established in Australia. 

What are the key environment outcomes of the initiative?

The initiative’s impact will be felt immediately, with more than 20 species local to the area 
being planted, increasing water quality and revegetating bushland, so that local endangered 
wildlife, such as the Eastern barred bandicoot, Eastern quoll and Eastern Bettong can flourish.

The initiative will help relink the land that has been destroyed, enabling species to move more 
easily through the landscape in search of food, homes and breeding partners. These newly 
connected habitats become less vulnerable to the impact of climate change.
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ENVIRONMENTAL PACKAGING HIGHLIGHTS

AUSTRALIA

The Australian Packaging Covenant Organization (APCO) is a co-regulatory, not-for-profit 
organization charged by government to make all packaging reusable, recyclable or 
compostable by 2025. To achieve this goal, APCO is working closely with government and 
industry to deliver a range of sustainable design, recycling, waste-to-landfill reduction and 
circular economy projects. Recognized as one of Australia’s leading product stewardship 
organizations with a strong national and global collaborative network, APCO is committed 
to reducing the environmental impact of packaging on Australian communities by moving 
toward a circular economy.

By meeting our APCO membership obligations, ACCO Brands Australia is meeting 
requirements under environmental packaging legislation, as well as our commitment to the 
environment. Our APCO Annual Report total score for 2017 was 63 percent, which achieved 
a Performance Level 4 (with 5 as the highest possible score). Our efforts and achievements 
were recognized, as ACCO Brands Australia was awarded the APCO Homewares Sector 
Award in 2018 for our 2017 performance. We are currently focused on assessing our 
packaging against APCO's Sustainable Packaging Guidelines in order to identify 
opportunities for improvement, which should result in a higher performance.

Where possible, we strive to reduce packaging.
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ENVIRONMENTAL PACKAGING HIGHLIGHTS

Quartet Infinity Glass Dry Erase Board Packaging

The packaging for the Infinity line of glass dry erase boards 
was redesigned to improve performance of the packaging 
while reducing the environmental impact.

The new packaging used on some of our smaller glass boards 
has 79 percent fewer internal parts than the original version. 

The new packaging used on some of our larger glass boards 
has 61 percent fewer internal parts than the original version.

NORTH AMERICA

Leitz Improved Packaging

In the packaging for the New Nexxt range of Leitz staplers and 
punches, we have removed the PET “window“ on the standard 
boxes. The boxes are now 100 percent paper-based and made of 
approximately 90 percent recycled fibers.

By removing the window, we are saving around 10 tons of plastic!

Some retailers require a plastic clam pack. This makes up less than 5 
percent of total sales and have been switched from PVC to PET.

EUROPE
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ENVIRONMENTAL ENERGY MANAGEMENT HIGHLIGHTS

ISO 50001 is a voluntary International Standard, developed by the International 
Organization for Standardization (ISO), to provide organizations an 
internationally recognized framework to manage and improve their energy 
performance. This certification represents the company's commitment to the 
efficient use and consumption of its energy resources, with significant reduction 
of environmental impacts. 

The standard addresses the following:

• Energy use and consumption

• Measurement, documentation and reporting of energy use and consumption

• Design and procurement practices for energy-using equipment, systems and processes

• Development of an energy management plan and other factors affecting energy 
performance that can be monitored and influenced by the organization.

ISO 50001 Energy Management Certification

Four ACCO Brands locations have ISO 50001 
Energy Management certifications

• Heilbronn, Germany

• Stuttgart, Germany

• Uelzen, Germany

• Bauru, Brazil

We strive to minimize energy usage in our facilities.
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ENVIRONMENTAL ENERGY MANAGEMENT HIGHLIGHTS

Energy Star Certified Building

The ACCO Brands headquarters building in Lake Zurich, Illinois, is Energy Star certified.

By purchasing all of its electricity from government accredited 
renewable energy generators, which produce electricity from sources 
like wind, solar, water and bioenergy, our cleaning products 
manufacturing facility in Australia operates with 100 percent 
GreenPower. 

15 Percent Energy Consumption Reduction

In Lerma, Mexico, our facility updated its air compressor usage plan which 
generated a 15 percent savings in energy.

100 Percent GreenPower Utilization

UNITED STATES

AUSTRALIA MEXICO
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ENVIRONMENTAL ENERGY MANAGEMENT HIGHLIGHTS

BRAZIL

Energy Consumption Reduced 12 Percent 

In addition to its high cost, the power supply in Brazil is inconsistent, often 
bringing unexpected surges which increase the consumption of energy and 
damage equipment, requiring costly maintenance and replacement expenses.  

The most common issues are:

• Harmonic distortions,
• Variations in voltage levels, and
• Frequency

In 2017, to reduce energy consumption and mitigate maintenance costs, we 
installed electromagnetic retainers on all energy frames in the manufacturing 
area. Through an electronic system that identifies the electrical surges, the 
electronic retainers eliminate problems that can arise during the generation and 
transportation of the energy before the excess energy is consumed and the 
equipment is damaged. In the first year, the project delivered a 12 percent 
reduction in energy.
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ENVIRONMENTAL ENERGY MANAGEMENT HIGHLIGHTS

Projects Result in 30 Percent Reduction in Energy Consumption 

The ACCO Brands Mississauga, Canada, team received the GAMECHANGER Award from Alectra Utilities. 
The recognition was earned as a result of the success of the following three major energy reduction projects 
completed from 2016 to 2017.

Building LED Lighting Retrofit
43 Percent Reduction 

In 2016, we determined that approximately 38 percent of 
total building energy usage was being consumed by the 
electrical lighting load. 

Over the period of eight weeks between February 2017 to 
March 2017, all 4,350 fluorescent lamps in the building were 
replaced with T5 and T8 LED lamps,  more energy-efficient 
and cost-effective LED direct replacement lamps.  
A post-retrofit energy audit was conducted, and findings 
showed that the lighting load dropped from 208 kW to 118 
kW – a decrease of approximately 43 percent. The annual 
energy savings were 783,209 kWh/year.

Air Compressor Upgrade 
30 Percent Reduction 

Two older 75 HP fixed-speed compressors were replaced 
with a new 67 HP variable-speed compressor and a more 
energy-efficient 75 HP fixed-speed compressor. Energy 
savings were approximately 549,774 kWh/year. As part of 
this project – we reduced our base load through a regular 
air leak inspection program and installed isolation valves 
on six ruling machines.

Paper Trim System Variable Frequency 
Drive (VFD) Upgrade

32 Percent Reduction 

In June 2017, the fixed speed motor starter for the 100 HP 
main motor on our paper trimmer system was replaced 
with a new variable-speed drive system. After removal of 
mechanical dampers, the VFD motor frequency dropped 
from a max of 60Hz to 51Hz, while still maintaining the 
pre-retrofit duct static pressure. A post-retrofit energy 
audit was conducted. The total kW dropped from 68kW to 
45kW – a decrease of approximately 32 percent and a 
savings of 73,423kWh/year.

CANADA
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ENVIRONMENTAL EMISSIONS HIGHLIGHTS

ACCO BRANDS EMEA CO2 EMISSIONS PER KG/TON PRODUCTION
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At ACCO Brands EMEA, we have been tracking our 
CO2 emissions for a number of years. As the total 
emissions vary according to the sites in scope, it is 
useful to follow emissions per (metric) ton produced as 
shown here. This provides a clear indicator of our 
improvements. We are working toward a target of 94 
kg/ton.

Many projects have been completed across the EMEA 
organization to achieve this improvement, including 
improved and more efficient heating systems, re-use 
of heat from compressors and machines, switching to 
LED lighting and more.

The chart shows scope 1 and 2 CO2 emissions for our 
manufacturing facilities.

For additional information, please view the ACCO 
Brands EMEA Sustainable Development Report 2017:  
https://accoblobstorageus.blob.core.windows.net/acc
oassets/Accobrands/ACCO%20Brands%20EMEA%20S
ustainability%20Report%20FY%202017.pdf.

Target 2020: 94 kg CO2 / Ton

ACCO Brands acquired Esselte Group Holdings AB in 2017.
Data for 2017 includes all ACCO Brands EMEA warehouses, except Born and Tornaco. 
All previous years refer to legacy Esselte sites only. Previous years cover all sites reported in those years, comparable, as CO2 is related to production volumes.

We aim to minimize energy use in our facilities as far as possible and thus 
lower the related air emissions.

https://accoblobstorageus.blob.core.windows.net/accoassets/Accobrands/ACCO%20Brands%20EMEA%20Sustainability%20Report%20FY%202017.pdf
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ENVIRONMENTAL EMISSIONS HIGHLIGHTS

ACCO BRANDS EMEA CO2 EMISSIONS
ACCO Brands EMEA measures total scope 1 and 2 CO2 emissions 
to be aware of our total impact on the environment.

In 2017, two additional sites were included. but the emissions were 
only 2.6 percent higher than the previous year.

Project Example: In the Cerkezkoy, Turkey, facility, an 
automatic start/stop system for all vacuum cleaners in 
the production area help to reduce energy 
consumption and emissions.

ACCO Brands acquired Esselte Group Holdings AB in 2017.
Data for 2017 includes all ACCO Brands EMEA warehouses, except Born and Tornaco. 
All previous years refer to legacy Esselte sites only.
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ENVIRONMENTAL WATER CONSUMPTION HIGHLIGHTS

The property irrigation system at the Mississauga, Canada, facility was 
performing insufficiently and leaking.  The onsite engineer engaged a program 
offered by the local utility service provider, called the Water Smart Irrigation 
Professional Program.  This program was created by Landscape Ontario, in 
partnership with the Region of Peel and York Region. Water Smart Irrigation 
Professionals (WSIP) have specialized training in irrigation system efficiency, 
assessment and maintenance services. WSIP contractors are industry leaders 
committed to sustainable irrigation management. The ACCO Brands 
Mississauga, Canada, facility installed a smart outside irrigation controller. The 
new smart system knows when to irrigate, based upon the local weather data 
and how many sprinkler heads are needed for each zone of the property. The 
facility saved 907,600 liters/year in the first year.

Canada Irrigation Project Results in 50 Percent Reduction of 
Water Consumption

We strive to minimize water consumption. CANADA



21

ENVIRONMENTAL WATER CONSUMPTION HIGHLIGHTS
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Water is a scarce resource in many parts 
of the world. By focusing its efforts, our 
EMEA business has reduced its water 
consumption by almost 40 percent since 
2005.

The 2017 figure includes water 
consumption for three legacy 
ACCO Brands sites, not previously 
counted. This accounted for an additional 
1,835 kl of water. This additional amount 
was almost completely equalled by 
savings in the other plants and 
warehouses.  Even with adding three sites 
to the measurement in 2017, water 
consumption was only 123 kl more than 
reported in 2016.

ACCO Brands acquired Esselte Group Holdings AB in 2017.
Data for 2017 includes all legacy Esselte ACCO Brands EMEA sites.  All previous years refer to legacy Esselte sites only.
Year 2014 and earlier years show European manufacturing only; 2015 onward also includes the Shanghai, China, factory and warehouse.

ACCO BRANDS EMEA WATER CONSUMPTION
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ENVIRONMENTAL WASTE REDUCTION HIGHLIGHTS

Ogdensburg, New York 

In January 2017, the Ogdensburg, New York, facility began utilizing a third-party recycling 
company for its used stretch wrap, cardboard and polypropylene scrap. We were able to decrease 
the number of dumpster load pickups from our waste provider by 35 percent, compared to 2016.  

Sidney, New York

The Sidney, New York, site recycles everything except food waste and restroom garbage. The total 
amount of waste recycled has reduced slightly year-over-year, despite shorter production runs.  
More frequent machine set ups usually lead to more waste, but with process improvements put in 
place by the Sidney team, this has been kept in check.

UNITED STATES
We strive to minimize waste.
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ENVIRONMENTAL WASTE REDUCTION HIGHLIGHTS

Tilibra has completed multiple projects to 
reduce waste in its facility in Bauru, Brazil.

Contaminated liquid material: To maintain high-quality production, the liquids in 
machinery must be kept clean. With the aim of improving the length of usage for liquids and 
a reduction of waste, Tilibra invested in machinery filter equipment. As a result, the liquid 
disposal rate was improved, lowering the frequency of fluid replacement from every 15 days 
to approximately every six months.

Contaminated solid material: It was observed that there were several sizes of smaller 
disposal packages utilized in the facility, which created additional chemical packaging waste 
materials.  Machines were reviewed and it was determined that instead of using multiple small 
disposal packages, larger 1000L cardboard packages lined internally with plastic could be 
used. After this change, instead of generating waste packaging for 50 containers, one 
cardboard box that measures 1m³ is used, which results in fewer chemical packaging waste 
materials.

Cleaning cloth: It was observed that production and maintenance staff had open access to 
cleaning cloths and had a higher than necessary usage. A reasonable fixed quantity of 
cleaning cloths was established for each machine and training on the conscientious use of 
cleaning clothes was provided.

Adhesive paper: Due to the difficulty of recycling adhesive paper, this material had to be 
sent to a co-processer before it could be recycled. The team found a better solution, allowing 
this material to be used directly as a raw-material by another company. 

Wastewater Treatment Station sludge: Sludge is a residue with high moisture content, 
which makes it heavy and difficult to process. Staff technicians were specially trained by an 
external party to handle the treatment of this type of effluent. 
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ENVIRONMENTAL WASTE REDUCTION HIGHLIGHTS

Reducing scrap and waste sent to landfill is a key focus 
in ACCO Brands EMEA. 

ACCO Brands EMEA has implemented many projects 
to achieve this. For example, it reduced scrap levels 
during machine set up in its Kozienice, Poland, factory. 
By implementing standard work for quality and 
cleaning, introducing new controlling procedures and 
focusing on maintenance, scrap of flats was reduced by 
83% during machine set up.

ACCO BRANDS EMEA

Total scrap was down 5% in 2017, despite the addition of three sites. If we 
compare the same sites that were used for 2016 calculations, scrap was 
down 12% in 2017.



SOCIAL
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SOCIAL EMPLOYEE DEVELOPMENT

The company's strategic plan for Human Resources, the ACCO Brands People Plan, established in 2014, 
includes four areas of focus: Talent, Leadership, Collaboration and a strong HR Foundation. The first priority, a 
focus on talent, is intended to strengthen the talent pipeline; attract, recruit, engage and develop the best 
talent available to achieve short- and long-term goals; and become an employer of choice for prospective 
hires. 

In support of our focus on talent, six priority initiatives are being pursued. One priority, “Raising the Bar” on 
manager training, supports the company’s mission to provide more managerial training opportunities and 
tools.

A three-pronged approach to “Raising the Bar” on manager training includes the development and 
execution of the following ACCO Brands leadership development programs:  

Leadership Academy – People Management training for existing managers
Leadership Basecamp – People Management basic training for new managers
On-going Leadership Development – Continuous, targeted capability building for all managers.

We invest in our employees.
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Raising the Bar

“Raising the Bar” Leadership Academy is a four day in-person training 
designed for a small group. Twenty existing people managers from around the 
world, create a diverse mix of functions, leadership levels and geographies.  
The program is designed to sharpen people-management skills and help 
illustrate the ACCO Brands way of leading people to foster an environment of 
inclusion and engagement and to enable individual and company growth and 
success. 

“Raising the Bar” Leadership Basecamp, lays the foundation of people 
leadership skills for new people managers who were recently hired or 
promoted into the role. This six-month learning process consists of self-paced 
activities, virtual learning groups and a three-day in-person capstone class. 

SOCIAL EMPLOYEE DEVELOPMENT



28

Employment Brand

The goal of ACCO Brands Employment Brand is to elevate our culture as an 
important differentiator and key pillar of our People and Business strategy.  

• Lead by example, holding ourselves to the highest standards, as expressed in our 
Vision, Values and Leadership Promise.

• Invest in our talent by providing leadership experiences that develop business 
perspectives and relevant knowledge and skills.

• Provide training experiences, such as the Leadership Academy and Basecamp 
programs, to help us continue to grow talent within the organization.

• Listen to our employees’ and act on feedback and ideas on what we can do to truly 
make this a great company.

• Recruit the best diverse talent, as a means of providing an inclusive environment 
that reflects the ideas of the communities in which we do business.

SOCIAL ELEVATING OUR CULTURE

With an established Employment Brand, 
HOME OF GREAT BRANDS BUILT BY GREAT PEOPLE,

we will:
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Employee Engagement Survey

As the Home of Great Brands Built by Great People, we believe our employees are the key reason for our success. In alignment 
with our Vision, Values and Leadership Promise, we want to create a company environment that attracts and retains the best 
talent in the industry and makes ACCO Brands a Great Place to Work.

In 2017, the Employment Engagement Survey was sent to all ACCO Brands employees in North America, Latin America and 
Asia. An overall response rate of 88 percent was achieved. ACCO Brands leadership received feedback from employees across 
many different areas and regions about our perceived strengths and areas of opportunity. The leaders of each region and 
function received their results, held focus groups and have developed action plans for their area’s top priority items.  

Strengths (company overall) from 2017

• Our scores exceeded the average industry benchmark and came close to the High 
Performing benchmark.

• Employees are proud and committed to the company’s success.
• Employees understand how their work contributes to the company's goals.
• Employees recognize the care and concern the company has for employee well-being.

As a result of the 2017 Employee Engagement Survey, ACCO Brands has identified collaboration as an enterprise-wide 
action item. The company has developed an action plan to improve collaboration throughout the organization.

In May 2018, ACCO Brands launched the 2018 Employee Engagement Survey to employees in Europe, Shanghai, New 
Zealand and Australia.  

SOCIAL ELEVATING OUR CULTURE

Opportunities (company overall) from 2017

• Provide more consistency in support of coaching and development.
• Provide a clearer understanding of criteria used to evaluate and recognize performance, and ways to 

grow careers.
• Improve cross-functional collaboration and improve alignment on objectives.
• More timely communications when changes occur in the business are needed.
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ACCO Brands Corporate Communications

The ACCO Brands Corporate Communications team helps the company achieve its 
strategic and business objectives by reinforcing the corporate strategy and enabling 
cross-functional collaboration and best practices sharing. The Corporate Communications 
team also enhances employee access to information by organizing and managing 
corporate information and channels that facilitate open and honest communication. 

Quarterly Communication Meetings led by our Chairman, President and CEO, give 
employees in all global locations an opportunity to understand the current state of the 
business and ask questions of our leader. Business leaders hold Monthly Business Update 
Meetings in ACCO Brands sites to share successes and provide business guidance, in 
addition to interacting with employees from all levels of the organization, which provides 
valuable input on challenges and change opportunities related to project work. The 
corporate intranet provides business news, people features and product updates to our 
employees, as well as tools for feedback and collaboration with other functional teams.  

SOCIAL ELEVATING OUR CULTURE
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Mission Zero

ACCO Brands is committed to pursuing continuous improvement in Health 
and Safety within all our locations and to attain our goal of zero accidents 
and zero incidents. This is our Mission Zero!

We have implemented our “Comprehensive Environmental and Safety 
Management Plan“ (CESMP) as an overall management system for all of 
our manufacturing and distribution locations.  Audit performance is a 
measurement of the proactive steps each location is taking to prevent 
injuries.

We strive to achieve a culture where all employees contribute and take 
ownership for creating and maintaining a safe working environment.

The CESMP consists of eight elements:

• Teammate Involvement
• Recordkeeping and Documentation
• Hazard Assessment, Prevention, and Control
• Injury and Illness Investigation Medical Management
• Training and Education
• Environmental
• Measurement
• Key Achievements

ACCO BRANDS USA - America’s Safest Companies Award

In 2017, ACCO Brands USA was one of 14 companies recognized by EHS Today 
magazine as one of America‘s Safest Companies.  We are one of only a handful of 
companies to have received the award twice.

ACCO Brands earned the award based on the following factors: demonstrating EHS 
leadership in the form of support from management and employee involvement; 
innovative solutions to safety challenges; injury and illness rates significantly lower 
than the average for the industry; comprehensive training programs; evidence that 
prevention of incidents is the cornerstone of the safety process; and excellent 
communication internally and externally about the value of safety.

SOCIAL OCCUPATIONAL HEALTH AND SAFETY HIGHLIGHTS

We strive to provide a healthy a healthy and safe place to work.
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SOCIAL OCCUPATIONAL HEALTH AND SAFETY HIGHLIGHTS

The American Heart Association 
(AHA) recently presented our 
Sidney, New York, location with the 
prestigious Bronze Award for the 
second consecutive year. 

This level of recognition reflects the organization’s 
Workplace Health Achievement Index, a scientific, 
evidence-based way to measure workplace health 
programs.  The Association’s Workplace Health 
Achievement Index allows companies to measure 
the effectiveness of their workplace health 
programs, as well as the overall heart health of 
their employees. The Index is grounded in data-
driven science and a quality improvement 
framework. 

National Safety Council Operational Excellence Achievement 
Awards in 2017 

• Sidney, New York
• Pleasant Prairie, Wisconsin
• Ontario, California
• San Mateo, California
• Kettering, Ohio
• Booneville, Mississippi
• Lake Zurich, Illinois
• Ogdensburg, New York

IF YOU SEE SOMETHING…. SAY SOMETHING

Teams look for areas of potential risk or react to near misses by 
looking for ways to prevent a recurrence of the event.  

Our employees are encouraged to always speak up if they see an 
unsafe condition or witness an unsafe act as part of our "See 
Something, Say Something" initiative.
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SOCIAL OCCUPATIONAL HEALTH AND SAFETY HIGHLIGHTS

RoSPA Health & Safety Awards

In 2017, ACCO Brands EMEA was awarded the ROSPA Order for Distinction for having 
received 21 consecutive Gold Medal Awards. This shows that our approach to 
providing safe and healthy workplaces for our employees is a sustainable one.

The RoSPA Awards are open to businesses and organizations of all types and sizes 
from across the U.K. and overseas. Judges consider entrants’ overarching occupational 
health and safety management systems, including practices such as leadership and 
workforce involvement.

Improving Ergonomics and Workplace Fatigue

Kaizen events help to find ways to improve the flow of materials. In our 
Arcos, Portugal factory, we assemble large and complex machines with 
many parts. A Kaizen event for certain machines introduced an assembly 
trolly, which resulted in operators no longer having to lift a 30kg product 
to assemble it. This also reduced walking distance for one unit from 
222m to 50m.

ACCO BRANDS EMEA
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Over $2 million in cash and in-kind donations
In 2017, ACCO Brands donated approximately $2 million in cash and in-kind contributions to 
charitable organizations around the world. In addition to our overall corporate commitment to the 
City of Hope, our employees and our company support many local charities.  
Here are just a few examples.

Mexico Team Donated 
Supplies to Local Schools

In 2017, Mexico suffered a major 
earthquake that destroyed many 
schools in Mexico City and surrounding 
areas. Our ACCO Brands team in 
Mexico reached out to some of the 
schools in the community that were in 
need of school supplies for their 
students, and donated notebooks, 
whiteboards, binders, staplers and 
other needed equipment that was 
destroyed or lost.

SOCIAL PHILANTHROPY HIGHLIGHTS

Supporting City of Hope

ACCO Brands and the business products industry have long been strong supporters 
of City of Hope. In 2017, ACCO Brands’ giving campaign in support of City of Hope 
raised over $1.4 million through company-sponsored efforts in the U.S.
City of Hope is a California-based world leader in the research and treatment of  
cancer, diabetes and other serious diseases, City of Hope research led to the 
development of such cancer-fighting drugs as Herceptin, Rituxan, Avastin and 
Erbitux, and the development of synthetic human insulin for treating diabetes.

Over more than three decades, the business products industry has raised more than 
$170 million, and last year alone, our industry raised over $14.8 million. 

Donations help fund research that leads to the development of life-saving medicines 
and treatments all over the world.  

Giving back is more than just good business, it's the right thing to do.



35

Kettering, Ohio Employee Recognized by Local 
BBBS

Jeffrey (JB) Brown, Senior Manager of Data Standards, has been 
involved for 10 years with Big Brothers Big Sisters (BBBS) of the 
Greater Miami Valley, supporting the organization with fundraising 
campaigns and serving as a Big Brother.  To recognize and thank JB 
for his commitment and dedication to the organization, BBBS named 
him the 2017 “Big” of the Miami Valley.

For the last two years, JB has repelled down a 27-story building 
helping to raise thousands of dollars in support of BBBS. Over that 
same period, ACCO Brands employees have helped raise close to 
$9,000 for BBBS.

Big Brothers Big Sisters of America provides children facing adversity 
with strong and enduring, professional supported 1-to-1 relationships 
that change their lives for the better, forever.

Kids In Need 

Today, more than 16 million kids live in poverty and come to school 
without the necessary tools to learn and succeed in the classroom. 
ACCO Brands is proud to be a part of this initiative in partnership with 
Kids In Need Foundation whose mission is to ensure that every child is 
prepared to learn and succeed in the classroom by providing free 
school supplies nationally to students most in need. 

Since 2011, ACCO Brands U.S. has served as a Kids In Need national 
notebook sponsor. In addition to financial contributions, ACCO Brands 
U.S. has donated more than 600,000 notebooks and folders for needy 
kids. We have also sponsored backpack events in three facilities, 
supporting kids in the communities in which we live and work.

SOCIAL PHILANTHROPY HIGHLIGHTS

KETTERING, OHIO

NORTH AMERICA
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The Florence Nightingale Hospice Charity was the 2017 
Charity of the Year in Aylesbury, UK

The Florence Nightingale Hospice Charity (FNHC) provides palliative and end-of-
life care for those with life-limiting illnesses.  The Aylesbury, U.K., office held a 
variety of events and fundraisers to support the efforts of the charity.

In addition, to enhance the charity’s everyday operations, the Aylesbury site 
donated and installed a number of ACCO Brands products and supplies. One of 
the larger projects that employees took part in was refurbishing the charity’s head 
office and education suite with donated office equipment. The equipment included 
shredders, laminators, whiteboards, projection screens, monitors and other 
innovative products. Another special donation made by ACCO Brands EMEA was 
an abundance of Derwent art supplies that offered patients at FNHC a therapeutic 
and creative experience.

SOCIAL PHILANTHROPY HIGHLIGHTS

Four ACCO Brands U.S. Facilities Supported United Way

The United Way is an organization focused on creating community-based 
and community-led solutions that strengthen the cornerstones for a good 
quality of life: education, financial stability and health.

More than $100,000 was donated to United Way thanks to site contributions, 
employee contributions, one-time donations and fundraisers in our facilities in 
Alexandria, Pennsylvania; Booneville, Mississippi; Kettering, Ohio; and Sidney, New 
York. In addition, the ACCO Brands Sidney New York, team was named as the 
recipient of the 2017 Community Matters award in recognition of the site’s support 
of its local United Way and the Sidney community. The Sidney New York facility’s 
2017 campaign for the United Way raised more than $30,000 to support the work of 
the local United Way.

EUROPENORTH AMERICA



37

Matching Gifts Program

• Matching Gifts - Dollar-for-dollar, company-matching of monetary gifts/contributions 
of $25 or more, up to a maximum of $1,250 to eligible organizations. 

• Grants for Volunteers - A $125 grant can be earned when 25 hours of volunteer 
service is reached.

• Grants for Volunteer Leaders - The company will issue a grant to a qualifying organization 
for $1,250 if the employee or spouse (or domestic partner) is currently serving on the governing 
board of directors or board of trustees of that organization.

The program is open to U.S.- and Canada-based full-time and part-time employees and their spouses or domestic partners.

The ACCO Brands Matching Gifts Program encourages personal financial and 
volunteer support to non-profit, tax-exempt groups that are involved in cultural, 
health and welfare and youth activities. The Matching Gifts Program is made up of 
three components:  

SOCIAL PHILANTHROPY HIGHLIGHTS

NORTH AMERICA
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Social Responsibility Program 

ACCO Brands is committed to ensuring that workers are treated with respect and 
dignity, that working conditions in ACCO Brands’ supply chain are safe and that 
manufacturing processes are environmentally responsible.

We monitor supplier compliance with the Supplier Code of Conduct through a 
system of regular audits, which are performed by a third-party audit firm. If non-
conformances are identified, we require the supplier to create a corrective action 
plan, and we provide support to assist non-compliant suppliers with corrective 
actions and to monitor the implementation of corrective action plans until all major 
non-conformances are resolved. 

ACCO Brands’ compliance experts support our suppliers by providing tailor-made 
training and coaching on specific social, environmental and governance issues, 
capacity building and sharing best practices.

SOCIAL SUPPLY CHAIN RESPONSIBILITY

We are committed to responsible sourcing and we engage, support and 
collaborate with our suppliers in their pursuit of this objective.



39

Anti-Slavery and Human Trafficking 

ACCO Brands prohibits human trafficking and slavery. Our employees, contractors, subcontractors, vendors, 
suppliers and business partners must not engage in any practice that constitutes trafficking in persons or 
slavery.

Our commitment to human rights is guided by international human rights principles encompassed in the 
Universal Declaration of Human Rights.

In 2018, in addition to audits, we intend to enhance our due diligence through supplier engagement and 
reporting based on Organisation for Economic Co-operation and Development (OECD) due diligence 
guidelines on responsible sourcing.

Conflict Minerals

Our commitment to responsible sourcing is demonstrated by our responsible sourcing of minerals and we 
expect our suppliers to share our commitment.  We implement measures in our supply chain to ensure that our 
products are not directly or indirectly funding violence in the Democratic Republic of the Congo. We annually 
investigate our supply chain to identify smelters of tin, tantalum, tungsten and gold in our supply chain and we 
have committed not to purchase raw materials, subassemblies, or supplies that support conflict.

SOCIAL SUPPLY CHAIN RESPONSIBILITY
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Product Safety Policy 

ACCO Brands customers and consumers can be certain that our 
products are safe when used as intended.  We take a risk-based due 
diligence approach when assessing the consumer safety of our products.  
Our program defines core requirements that include minimum product 
composition and safety standards, based on human health and 
environmental safety factors.

An important step of this assessment process is a product safety and 
compliance review which incorporated in our product development 
process.  For our global products developed or engineered in North 
America and EMEA, we have a four-step engineering gate process for 
engineered or developed products.  This ensures the safety of our 
products before they go to market.  Based on scientific data and 
regulatory requirements, we either avoid or restrict use of chemicals in 
our chemical-intensive products so they meet our safety criteria and all 
applicable legal requirements.

Plant-Based Product Highlight:  Quartet Whiteboard/Dry Erase Board

In 2017, we introduced our ECO dry-erase board cleaning products. Our ECO dry-erase board 
cleaning products are plant based and remove ink, dust and dirt from all dry-erase surfaces and keep 
your board surface stain free, all with its ECO friendly formulation.

Key features of these products include:

• New and improved ECO friendly formulation

• Non-toxic, low odor

• Plant based chemistry

• pH balanced

• No phosphates

• Meets U.S. EPA Safer Product Standards

• U.S. EPA DfE program

SOCIAL SUPPLY CHAIN RESPONSIBILITY
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Restricted Substances List (RSL) 

As part of ACCO Brands’ commitment to protect consumers, employees and the environment, we have a 
Restricted Substances List (RSL) to guide production of safe and legally compliant finished products including 
packaging, raw materials, components, parts, subassemblies and OEM parts. This listing of chemical 
substances brings together all the legal, safety and customer requirements to which ACCO Brands is 
committed with regard to the chemical substances contained in our products. 

Suppliers are responsible for ensuring that all materials, parts, components, subassemblies, products, labels, 
packaging, user manuals, chemicals, and other items used to manufacture our products are in compliance with 
limits and other restrictions described or referred to in the RSL.   

We monitor supplier compliance with the RSL through a certificate of conformity program. On an annual basis, 
key suppliers are required to certify that the products they supply to ACCO Brands meet the requirements 
outlined in the RSL.

Chemical Management Assessment Program

We believe our Chemical Management Assessment Program program drives continuous improvement 
through the development and maintenance of controls and processes for managing product safety.  These 
assessments evaluate the suppliers’ manufacturing facilities against ACCO Brands’  compliance assessment 
tool which is based on safety, compliance and hazardous substances management system standards and 
criteria.

This program provides a standard that drives continuous improvement through controls and processes for 
managing product safety.  In partnership with our third-party audit firm, we provide training sessions for our 
suppliers. Our compliance experts regularly visit suppliers to provide on-site consultancy and training and we 
invite suppliers to participate in trainings programs.

Minimizing PVC

As part of ACCO Brands commitment to providing consumers with safe and 
environmentally responsible products that meet evolving regulatory 
requirements, our long-term goal is to eliminate or minimize applications of 
polyvinyl chloride (PVC) in products and packaging where technologically and 
economically feasible.

In order to make PVC more pliable, phthalates are added. Many phthalates are 
known endocrine disruptors and many others are thought to be carcinogenic at 
certain levels.  Due to potential environmental and human health risks associated 
with flexible PVC, it is banned or regulated in a number of countries. In addition, 
due to safety concerns with elevated levels of phthalates in consumer products, 
several phthalates have come under increased scrutiny and global regulatory 
actions.

Beginning in 2017, our default design specification for all new products and 
packaging development and procurement is PVC-free plastic and the use of 
suitable alternatives that do not require plasticizers.  Also starting in 2017, our 
Global Sourcing policy gives preference to the use of PVC free materials, 
providing they are of the same or better functionality as PVC and are readily and 
reliably available at reasonable prices.

SOCIAL SUPPLY CHAIN RESPONSIBILITY
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AUSTRALIA

GECA Certification 

Approximately 13 percent of our Northfork brand range of cleaning chemicals are Good 
Environmental Choice Australia (GECA)-certified. These cleaning and personal care products are 
manufactured by our chemical manufacturing facility in Australia.

The Good Environmental Choice Label is the only environmental labelling program in Australia that 
indicates the environmental performance of a consumer product for the entire product lifecycle. The 
label is awarded to products that meet voluntary environmental performance standards which have 
been created and assessed in conformance to international environmental labelling standards. The 
program is internationally recognized and growing in demand and awareness throughout different 
industries

Our GECA-certified products have met GECA’s robust standards, developed in line with ISO 14024 
principles. GECA’s standards address multiple environmental attributes such as toxicity, air quality, 
energy use, recyclability, VOCs, carcinogens, reducing water consumption, protecting waterways, use 
of sustainable materials and minimizing material usage. They also consider impacts across the entire 
life cycle of a product or service, from raw material extraction through to use and eventual disposal or 
breakdown.

SOCIAL SUPPLY CHAIN RESPONSIBILITY



GOVERNANCE
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Board of Directors and Committees

• All directors elected annually
• Lead Independent Director
• Ninety percent of our directors are independent
• Fully independent Audit Committee, Compensation Committee and Corporate

Governance and Nominating Committee
• Executive sessions of non-employee directors held at each regularly scheduled 

quarterly board meeting
• All directors attended over 80 percent of Board and committee meetings held in 2017

Our global family of brands is built upon trust.  We believe good corporate governance practices serve the long-term interests of 
our stockholders.  We are committed to managing our corporate affairs in a transparent and objective manner that builds trust with 
our stockholders and other stakeholders.

Stockholder Interests

• Majority voting standard for election of directors in uncontested elections
• No rights or "poison pill" plan
• All directors and executive officers have met or are on track to meet stock ownership guidelines
• Hedging, pledging and short sales of company stock are prohibited

GOVERNANCE HIGHLIGHTS

The Board of Directors has adopted Corporate Governance Principles which, along with it Restated Certificate of Incorporation and Bylaws, the charters of the Board of Directors' 
committees, our Code of Conduct and other key policies and practices of the Board of Directors, provide a framework for the governance of the company. These are available on 
our website at: http://ir.accobrands.com/phoenix.zhtml?c=112835&p=irol-govhighlights&language=us&country=us.

The Board of Directors, under the leadership of its Nominating and Corporate Governance Committee, regularly monitors trends in corporate governance and evaluates the 
company’s governance practices making changes it believes are in the best interests of the company’s stockholders.  

Compensation Highlights

• 2017 say-on-pay proposal approved by 97 percent of stockholders voting at meeting
• Eighty-two percent of CEO 2017 target compensation is at-risk based on financial performance measures or stock price appreciation
• No executive employment agreements except in the international markets where it is common practice
• Clawback and recoupment policy
• Performance metrics aligned with business strategy and shareholder value creation
• Double-trigger change-in-control provisions in executive severance plan
• Incentive compensation plan includes good corporate governance features
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LEADERSHIP STRUCTURE

Chairman and CEO

Our Chairman and CEO is responsible for the 
day-to-day management of the company’s 
business affairs and presides at all Board of 
Director meetings. 

Our leadership structure consists of our Chairman and CEO, our Lead Independent Director and our robust committee 
structure. We believe the independent composition of our principal Board committees, together with the Lead Independent 
Director, provides independent effective oversight of our management and our company while maintaining a single leader for 
the company, to convey to our customers, business partners, investors and other stakeholders strong, unified leadership.

GOVERNANCE BOARD OF DIRECTORS

The ACCO Brands Board of Directors is responsible for overseeing the company's business, consistent with 
its fiduciary duties to stockholders and the creation of stockholder value.  We currently have 10 directors 
and four committees: Audit, Compensation, Finance and Planning, and Nominating and Governance.  

Lead Independent Director

We also have a Lead Independent Director, who 
presides at meetings of all non-employee directors in 
executive session. The Lead Independent Director 
works closely with our Chairman and CEO in 
establishing the agenda for each meeting of the Board 
of Directors and acts as a conduit for contact between 
our Chairman and CEO and the other directors. 

Executive sessions of non-employee directors are held 
at every regularly scheduled meeting of the Board of 
Directors. 

Independent Committee Structure

Our four standing Board committees, which are 
comprised entirely of independent directors, provide 
appropriate oversight and further balance to the 
combined Chairman and CEO role. 
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Each currently serving member of the Board of Directors, other than our Chairman and CEO, has been affirmatively 
determined by the Board of Directors to be independent, as defined in our Corporate Governance Principles and in 
accordance with NYSE independence requirements. 

When considering director qualifications, the Board of Directors and the Governance Committee evaluate the entirety 
of each director’s credentials, including factors such as diversity of background, experience, skill, age, race, ethnicity 
and gender with a view toward having the Board reflect a diverse mix of skills, experiences, backgrounds and opinions. 

In the past five years, three new independent directors have joined our Board.

Two of our current directors are women and two (including one of the women) are ethnically diverse. Our Audit 
Committee chairperson is a woman.

ACCO Brands has been recognized as a 2020 Women on Boards Winning ‘W’ Company for 2017. Winning companies 
promote board diversity by having 20 percent or more of their board seats held by women.  

GOVERNANCE BOARD OF DIRECTORS

We recognize the importance of independence and diversity on our Board.
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ACCO Brands maintains an Enterprise Risk Management program (ERM) which is designed to identify in a timely manner the material risks we face and communicate 
necessary information about those risks to senior management and, as appropriate, to the Board of Directors or its relevant committees. Our ERM includes policies and 
procedures designed to help identify, evaluate, monitor, manage and mitigate the major internal and external risks we are exposed to in our business and to align risk-
taking appropriately with our efforts to increase stockholder value.

Our senior management has primary responsibility for managing enterprise risks as well as the day-to-day risks associated with our business, including strategic, 
operational, financial, legal, regulatory, technology, geo-political, reputational and emerging risks.

Our Board is responsible for the oversight of our risk management. 

• The Board currently oversees our risk management primarily through the Governance Committee which oversees the ERM policies and procedures established by 
management and the delegation of specific areas of risk to other Board committees to ensure proper risk oversight.

• Our Board receives regular reports from each Board committee regarding topics discussed at the committee meetings, which include the areas of risk overseen by 
each of the committees.

• Our Governance Committee oversees management's administration of the company's ethics and corporate compliance, social responsibility and sustainability 
programs which includes its activities in the areas of product liability/safety, employee health and safety, anti-corruption and bribery, trade compliance and privacy.

• Our Audit Committee oversees certain financial risks associated with the preparation of the company's financial statements and our financial compliance activities, 
including the adequacy of our internal controls over financial reporting, our disclosure controls and procedures and our information technology general controls. 
The Audit Committee also oversees management actions and controls related to cyber and data security risks, disaster recovery and business continuity. The Audit 
Committee receives regular reports from the company's Vice President of Internal Audit and its General Counsel.

• Our Finance Committee oversees financial risks with respect to the company's capital structure, investments, use of derivatives and hedging instruments, currency 
exposure and other business and financing plans and policies.

• Our Compensation Committee considers risk and structures our executive compensation programs with an eye to providing incentives to appropriately reward 
executives for growing stockholder value without undue risk taking. It reviews, at least annually, the relationship between the company's ERM, corporate strategy 
and executive compensation and has oversight over the company’s succession planning process.

GOVERNANCE ENTERPRISE RISK MANAGEMENT

We strive to continuously improve our compliance programs to reflect changes in our risk profile.
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Code of Business Conduct

GOVERNANCE CORPORATE COMPLIANCE AND ETHICS

Our Code of Business Conduct is an essential guide to the way we conduct business. 

The collection of policies, practices and procedures that comprise the Code are 
intended to promote ethical and lawful behavior in all aspects of business for 
employees, officers and directors. The Code embraces the corporation’s values of 
integrity and respect for others, commitment to diversity and responsible behaviors in, 
and support for, the communities in which we work and live. Above all, it requires that 
everyone associated with ACCO Brands, including our suppliers and other partners, 
conducts himself or herself in an ethical manner which respects the dignity of others.

The Code of Conduct can be found at:
https://www.accobrands.com/us/us/6125/code-of-conduct-#.WyE3tFUzqM_

We encourage our employees to speak up if they see, 
or suspect, something improper.
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Speaking Up

GOVERNANCE CORPORATE COMPLIANCE AND ETHICS

ACCO Brands encourages the active involvement of its employees, officers and 
directors in the detection and prevention of misconduct and encourages the reporting 
of such activity to the employee’s manager, another manager they trust, the Human 
Resources department, the Legal and Corporate Compliance department or 
MySafeWorkplace – a telephone and internet-based reporting system. The company 
does not allow retaliation against employees for reports made in good faith.

Anti-Corruption and Bribery 

Our Anti-Corruption and Bribery compliance 
program is premised on the idea of continuous 
improvement, with the ultimate goal of protecting 
the communities where we do business. As part of 
that, we have recently revised and updated our Anti-
Bribery and Anti-Corruption Policy and launched 
enhanced third-party due diligence screening 
procedures. Third-party due diligence is a key 
process by which ACCO Brands reviews its business 
partners to ensure that it is working with companies 
that share its values and commitment to doing 
business in an ethical way.

Data Privacy Commitment

ACCO Brands is committed to securely protecting the data 
of its employees, customers, and consumers, as well as 
ensuring that it processes that data in a fair and transparent 
manner in compliance with applicable laws. As part of that 
commitment, ACCO Brands ensures that individuals are 
aware of how it processes personal data and the rights they 
have over their data. With data protection laws across the 
globe continuing to evolve, ACCO Brands firmly believes 
that guarding and using data appropriately is crucial to 
protecting its brands and maintaining stakeholders’ 
confidence in its business.

To that end, ACCO Brands has self-certified to the EU-US 
and Swiss-US Privacy Shield frameworks. By adhering to 
certain core principles, Privacy Shield certified companies 
fulfill their pledge to adequately protect personal data 
received from the European Union and Switzerland. Those 
core principles also guide ACCO Brands global approach to 
privacy.
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Acting responsibly in our global community goes beyond doing the minimum of 
what we are required to do or what we are expected to do. It includes having a 
positive impact on the environment, as well as protecting and helping the 
people who work for our company or who live in the places where we do 
business.  It also means that we act in an ethical and conscientious manner in 
conducting business and managing our company. 

We recognize that our actions can have impacts across the globe and we are 
committed to ensuring that those impacts are positive ones. 

Acting responsibly in our global community is a key part of what makes us the 
Home of Great Brands Built by Great People. 

CLOSING THOUGHTS



THANK YOU


