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2016 was a milestone year for Best Buy as we celebrated our 50t anniversary. We are proud of our
accomplishments and look forward to continued success on behalf of all our stakeholders. One of our
key measures of success is the extent to which we positively impact the world, enriching people’s lives
through the use of technology and contributing to the common good. Specifically, we focus on five
pillars in our ongoing work to prepare Best Buy for the next 50 years of growth:

Improving the customer experience

Growing transformational leaders

Working with our vendors to drive innovation
Increasing the company'’s return to shareholders
Making the world a better place
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These have been our guiding principles the past several years and have helped steer us toward
delivering shared success through all aspects of our business. Critical to the notion of “shared success”
is our belief that we play an important role in the communities in which we live and work. In the past 50
years we have employed millions of Americans, touching countless lives as we serve customers and
help Best Buy families buy homes, pay for college, care for elderly parents or prepare for retirement. In
growing transformational leaders, our commitment to diversity delivers shared success for our
company and communities. In fact, 50 percent of my direct reports are women and nearly half of our
Board of Directors is female.

Two causes we care deeply about as we strive to make the world a better place are the environment
and education. For instance, we have been named an ENERGY STAR® Partner of the Year by the U.S.
Environmental Protection Agency for four straight years, a reflection of our commitment to help
consumers benefit from energy-efficient products. Our consumers have enjoyed millions of dollars in
energy savings, and we have cut our carbon footprint by nearly 47 percent (over a 2009 baseline).

We also help extend the life of millions of products a year through our repair service while bringing a
second life to products through our trade-in program. In addition, Best Buy operates the most
comprehensive e-waste recycling service in the U.S., collecting more than 1.5 billion pounds.

Our focus on education helps ensure America’s workforce is prepared for the jobs of the future.
Through our nationwide Geek Squad Academy technology camps and our Best Buy Teen Tech
Centers, we are inspiring underserved youth to pursue further education and consider careers in
technology. Best Buy has served more than 4.5 million youth through our community programs, grants
and partnerships with nonprofits over the past decade.

Our business extends beyond the products and services we offer. It is the pursuit of the common good
that continues to drive us.

Respectfully,

Hubert Joly
Chairman and Chief Executive Officer
Best Buy Co., Inc.
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About Best Buy

Best Buy is a leading provider of technology products, services and solutions. We offer expert service
at an unbeatable price more than 1.5 billion times a year to the consumers who visit our stores, engage
with Geek Squad agents or use BestBuy.com or the Best Buy app. The company has operations in the
U.S., where more than 70 percent of the population lives within 15 minutes of a Best Buy store, as well
as in Canada and Mexico, where Best Buy has a physical and online presence.

Headquartered in Richfield, Minnesota, the company was founded by Richard Schulze in 1966. It was

called Sound of Music (incorporated in Minnesota as Sound of Music, Inc.) before the name changed to
Best Buy in 1983.

Today, Best Buy has approximately 1,600 stores and locations in North America, including large-format
and Best Buy Mobile stores. During fiscal year 2017, the company employed approximately 125,000
people, and generated almost $40 billion in revenue.

In the U.S., our operations consist of Best Buy (BestBuy.com), Best Buy Mobile, Best Buy Direct, Best
Buy Express, Geek Squad, Magnolia Home Theater, and Pacific Kitchen and Home.

The International segment is comprised of all operations in Canada and Mexico under the brand
names Best Buy, BestBuy.ca, BestBuy.com.mx, Best Buy Express, Best Buy Mobile and Geek Squad.
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Awards and Recognition

A- on CDP Climate Change Disclosure

Listed on the FTSE4Good Global Index

Awarded ENERGY STAR®Partner of the Year Award Sustained Excellence

Achieved a perfect score of 100 in the Human Rights Campaign Foundation’s Corporate
Equality Index

Listed on the Dow Jones Sustainability Index since 2011

Named to the Newsweek Green Rankings list - 1st among U.S. specialty retailers; 2"d among
all retailers

Named to FORTUNE World’s Most Admired Companies List

Named to CR Magazine’s 100 Best Corporate Citizens List

Corporate Campus Awarded ENERGY STAR for Buildings

Sixth in the World for Employee Training from Training Magazine
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Best Buy 2020 Strategy

In November 2012, we introduced our transformation strategy called Renew Blue. Since then we have
grown comparable sales and increased our profitability. A little more than four years later, we have
now completed Renew Blue and unveiled a new strategy: Best Buy 2020: Building the New Blue.

Our customers are at the core of Best Buy 2020. Technology continues

to evolve, creating more excitement and opening up an increasing

range of possibilities for our customers. It is also creating more BEST BUY"
complexity, and we believe many of our customers need our help. Our — 2020
purpose is to help customers pursue their passions and enrich their

lives with the help of technology. We want to play two roles for them:

be their trusted advisor and solution provider; and be their source for

technology services for their home. Our customer value proposition is

to be the leading technology expert who makes it easy for our

customers to learn about and confidently enjoy the best technology.

From a financial standpoint, we seek to gradually grow our revenue, BUY

pursue ongoing cost savings necessary to both offset inflationary

pressures and fund investments, and build a more predictable set of v
revenue streams built on more recurring revenues and stickier

customer relationships.

There are three growth pillars we will pursue as part of Best Buy 2020:

1. Maximize the multichannel retail business by continuing to enhance the customer experience,
investing in growth of certain key product categories and developing broader and stickier
customer relationships;

2. Provide services and solutions that solve real customer needs and help us build deeper
customer relationships—for example, by meeting the significant technical support needs of our
customers and providing more complete solutions such as security monitoring and home
automation services as well as the associated products; and

3. Accelerate growth in our International segment, which consists of Canada and Mexico.

CRNER v

Maximize the Provide services Accelerate our

multichannel and solutions that growth in Canada

retail business solve real customer and Mexico
needs
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With the launch of Best Buy 2020, fiscal year 2018 will revolve around the following four priorities:
1. Driving growth from the pillars described above; for example:

' We will continue to innovate our digital capabilities to effectively help our customers in their
shopping journeys.

1 We will pursue growth around key product categories, including emerging product
categories like smart home, appliances, where we believe we can continue to grow revenue
and mobile where we have the opportunity to return to growth by providing a more
compelling experience to our customers.

1 We plan to expand our In-Home Advisor (IHA) program to more markets. With our IHA
program, customers receive a free in-home consultation with an experienced technology
advisor who can identify their needs, design personalized solutions and become a personal
resource over time.

1 We will continue to test new concepts around the country that have the potential to be
compelling customer experiences. We have a pipeline of opportunities, some of which we
will expect to expand later in fiscal year 2018.

1 We will pursue growth in our International segment by continuing to drive our online
channel and by expanding the launch of the successful store remodels in Canada and
opening nine new stores in Mexico over the next two years.

2. The second priority is to improve our execution in key areas. We believe we continue to have
signification opportunities from improving our sales effectiveness and proficiency, our supply
chain for large product fulfillment and small package delivery, and our services fulfillment
capabilities.

3. The third priority is to continue to reduce cost and drive efficiencies through the business. As
stated previously, we have achieved $350 million of our current $400 million cost reduction
target. We are working on the next phase of cost savings and will provide updates on the next
goal once we complete our current program.

4. The fourth priority is to build the capabilities necessary to deliver on the first three priorities,

which will involve making investments in people and systems to drive growth, execution and
efficiencies.
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Impacts, Risks and Opportunities

Best Buy is committed to being a responsible corporation. As a retailer and a contract manufacturer of
private-label products (which we call Exclusive Brands), we recognize that social, environmental and
economic impacts occur throughout our product value chain. As such, our responsibility extends from
the responsible sourcing of raw materials to the reuse and proper recycling of materials after the
product life has ended.

We believe the largest impact we make as an employer is providing jobs in local communities in the
U.S., Canada and Mexico.

The most relevant sustainability risk, as stated in our fiscal year 2017 Annual Report on form 10-K,
relates to natural disasters and changes in the climate. The risk or actual occurrence of various
catastrophic events could materially adversely affect our financial performance. Such events could be
caused by, for example, natural disasters or extreme weather. These events can adversely affect our
workforce, prevent employees and customers from reaching our stores and properties, and can disrupt
or disable portions of our supply chain and distribution network. As a consequence of these
catastrophic events, we may endure interruption to our operations or losses of property, equipment or
inventory, which would adversely affect our revenue and profitability.

Our top sustainability priority and opportunity remains our programs supporting customers through
the life of their products. Our Geek Squad Agents extend the life of products through repair services.
We provide a second useful life through the Best Buy Trade-In Program. And we continue to operate
the most comprehensive consumer electronics recycling program in the U.S. Providing these
convenient options to customers creates a competitive opportunity for Best Buy.
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Focus on Priority Issues

Utilizing internal and external points of view, in fiscal year 2017 and 2018 we partnered with Corporate
Citizenship to conduct a sustainability materiality assessment. By following the steps outlined below,
we set out to find the intersection of the areas in which stakeholders presented opportunities where
Best Buy could lead, and significantly affect our business.

Identification Prioritization Validation Review

Identification

The first step in our materiality process is identifying potential issues. Our universe of issues draws from
several inputs including: past materiality assessments, activist communication, shareholder proposals,
industry trends, peer benchmarking and laws and regulations.

Prioritization
The second step is prioritizing issues based on significant economic, environmental and social impacts
as shared by our stakeholders.

We elicit feedback by interviewing our executives and surveying leaders within the organization
including members of the following teams: Exclusive Brands, Legal, Marketing, Human Resources, Real
Estate, Supply Chain, Services, Public Affairs, Sourcing, Consumer Insights, Compliance and
Merchandising.

External stakeholders were also surveyed to gain an understanding of how our sustainability efforts are
perceived, and on which issues they believe Best Buy should focus. In addition to a survey, select
external stakeholders were interviewed for a deeper understanding of their point of view.

Validation
Next, the Corporate Responsibility & Sustainability team will review the results and set the priority
issues.

Review

The final step in our materiality cycle is reviewing the Corporate Responsibility Report with leaders and
asking for feedback from internal and external stakeholders. The fiscal year 2017 report will be
presented to the Board of Directors once published. We look forward to experiencing continuous
improvement of our report through the review process.
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Issues Matrix

The following issues will be plotted on the matrix below upon conclusion of our materiality assessment
in fiscal year 2018:

Climate Change

Corporate Governance & Accountability
Data Privacy

Digital Divide

Diversity & Inclusion

Employee Talent Attraction & Retention
Environmental Impact of Products
Ethics & Compliance

Innovation

Labor Rights

Operational Environmental Management
Product Sourcing

Supplier Relations

high

,T

Importance to Stakeholders

low

>
low Importance to the Business high

g
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Stakeholder Engagement

We form relationships with the many people and organizations that have stakes in what we do. We
interact daily with our employees, our customers and our communities in a variety of ways. We also
actively engage in dialogue with external organizations that provide valuable insights and challenge us
to grow.

Our sustainability stakeholder engagement strategy continues to evolve as we concentrate on building
relationships within our four priority areas.

1 Best Buy employees participate in a formal engagement survey every year, supplemented by
regular performance reviews and an interactive internal communication site called The
Employee Hub;

1 In addition to our direct customer conversations, we regularly survey our customers to elicit
feedback relating to their overall satisfaction with Best Buy;

1 We have regular interaction with elected officials and staff, government agencies and
associations on issues that affect our business;

' We have ongoing contact with our investors through calls and meetings, stakeholder councils
and analyst surveys where we are able to disclose specific sustainability information;

' We maintain relationships with non-governmental organizations (NGOs), such as industry
organizations, activists and community nonprofits, in order to advance the progress in our focus

areas; and

1 We partner with our product vendors and manufacturing suppliers to innovate and bring
additional business value.
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Association Memberships

Aspen Institute

Business for Social Responsibility (BSR)

Business Roundtable

Carbon Disclosure Project (CDP) Reporter Services

Ceres

Conflict Free Sourcing Initiative (CFSI) - Steering Committee
Consumer Technology Association (CTA)

Council of State Retail Associations

Electronic Industry Citizenship Coalition (EICC) - Board of Directors
Environmental Initiative - Minnesota Sustainable Growth Coalition
Ethics & Compliance Initiative (ECI)

GreenBiz Executive Network Member

Green Chemistry and Commerce Council (GC3) - Retail Leadership Council
International Association of Privacy Professionals (IAPP)
International Consumer Product Health and Safety Organization
National Association of Environmental Managers (NAEM)

National Center for Electronics Recycling

Public Affairs Council - Board of Directors

Retail Industry Leaders Association (RILA) - Board of Directors and several working groups
Society of Corporate Secretaries and Governance Professionals
World Resources Institute’s Customer Consultative Group

g
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About this Report

Store Development

We had approximately 1,200 large-format and 400 small-format stores at the end of fiscal year 2017.
Our stores are a vital component of our omnichannel strategy and represent an important competitive
advantage. In the U.S., we have the ability to ship products to customers’ homes from all of our Best
Buy stores. Customers may also elect to pick up orders initiated online in any of our stores. In recent
years, we have opened more vendor store-within-a-store concepts to allow closer vendor partnership
and a better customer experience. In fiscal year 2018 and beyond, we will continue to look for
opportunities to optimize our store space, renegotiate leases and selectively open or close locations to
support our operations.

Report Timing

Best Buy publishes a yearly Corporate Responsibility & Sustainability Report. This report covers our
fiscal year 2017 (January 31, 2016 - January 28, 2017). Our previous report covering fiscal year 2016
was released in June 2016.

Verification

An independent third-party organization (POINT380) verifies 100 percent of our Scope 1, 2, and 3
carbon emissions using the ISO14064-3 standard.

Boundaries
This report includes 99 percent of our operations in the U.S., Canada and Mexico.

The Responsible Sourcing section of this report includes our non-U.S. Exclusive Brands contracted
suppliers.

For more information and full financial disclosures, please see the Best Buy Fiscal 2017 Annual Report
on Form 10-K at Investors.BestBuy.com.

This report has been prepared in accordance with the GRI Standards: Core option.

Feedback about this report is welcome at CorporateResponsibility@BestBuy.com.
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Corporate Responsibility & Sustainability Governance

Strong governance practices are critical enablers of a company’s success. Our corporate responsibility
governance structure starts at the highest levels of our company. The independent Nominating,
Corporate Governance & Public Policy Committee of our Board of Directors oversees Corporate
Responsibility & Sustainability (CR&S). The Committee annually reviews our CR&S program and
discusses with management relevant strategies and risks. In addition, we have leaders from across the
company who advise our CR&S programs and initiatives, support integration, and assist in setting goals
and measuring results. Each of our four focus areas have a cross-functional working group that meets
to discuss programs and progress toward goals.

Board of Directors
Nominating, Corporate Governance &
Public Policy Committee

2

Executive Owner
Chief Communications & Public Affairs Officer

2

Executive Oversight
Compliance & Risk Committee

s

Functional Owner
Chief Corporate Responsibility & Sustainability Officer

2

Cross-Functional Advisory Cross-Functional Advisory
Corporate Responsibility & Conflict Minerals & Human Rights
Sustainability Steering Committee Advisory Committee

o

Corporate Responsibility & Sustainability Team “ External

‘ Stakeholders

Material Issue Material Issue Material Issue Material Issue
Work Group Work Group Work Group Work Group
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Ethics

Everything that Best Buy is now and strives to demonstrate through Building the New Blue ties back to
Best Buy's core values. Our business ethics practices support our core values through validation,
support and guidance in the decision-making process for our employees. Employees are expected to
live our values every day in their interactions with each other, and with our customers, vendors,
business partners and the communities in which we work and live. Operating within a values space, our
employees understand that doing business ethically goes beyond financial risk and reward. It is about
the people.

s EASHIE s
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Accountability to adhere to our core values is in part accomplished through the expectation that each
employee lead by example. We provide our employees with the necessary tools to manage situations
in an ethical and effective manner. We start with our guiding document for employee conduct: The
Best Buy Code of Business Ethics (the Code).

The Code is available to employees, customers and all stakeholders at BestBuyEthicsCode.com. An
annual training on the Code is required for all existing employees and is based on realistic examples of
ethical dilemmas that our employees have or may encounter in their roles.

For new employees, Code training and general ethics training is specific and intentional, with a
purpose of ensuring that each employee recognizes the importance of acting with integrity in all
decisions relating to the company. Knowing how critical it is that officers model our core values and set
the right ethical tone, we meet one-on-one with each new officer to review key ethics and compliance
policies. In addition, we lead annual roundtable trainings for all officers focused on ethical leadership.

In addition to the internal work we do to sustain and enhance an ethical culture, we also frequently
benchmark with fellow ethics and compliance professionals to stay abreast of best practices in the
industry and bring those best practices to our employee base. Service on professional trade groups
and associations allows us to contribute and learn about the thought processes and guiding principles
within the business ethics field.

Finally, chief among our responsibilities are helping business teams work through questions and
situations that touch upon business ethics and integrity, and assist individual employees who have
ethical questions or concerns. Best Buy employees have several avenues for asking questions,
reporting concerns or seeking assistance in resolving work-related issues, including:
1 Speaking directly to their manager or to an employee relations representative;
f Contacting the Ethics Office via mail, phone, email, web or in person; and
I Asking a question or reporting a concern to the Ethics Office using Best Buy's dedicated ethics
website. The website is available 24/7 and is operated by an independent third-party company
so concerns can be reported anonymously.

Best Buy Fiscal Year 2017 Corporate Responsibility & Sustainability Report |

g



Political Activity

We believe it is important to work with policymakers on issues impacting our customers, employees,
businesses, shareholders and communities. We know collaboration helps bring about change that
better serves the communities where we live and work. Our public policy work directly aligns with our
business strategy, as well as our aspiration to be environmentally and socially accountable for our
brands and business operations worldwide.

In 2016, public policy priorities for Best Buy included:

Tax Reform: Best Buy supports comprehensive efforts to reform the tax code so that it is fair,
predictable, simple, allows for fair competition and helps fulfill consumers’ technology needs while
driving much-needed investment, job creation and wage growth. Best Buy opposes efforts to include a
Border Adjustment Tax as part of comprehensive tax reform, which would impose a new 20 percent tax
on all imported products and hurt jobs across the U.S.

E-fairness: Best Buy supports passage of e-fairness legislation, which would allow all retailers to
compete on a level playing field while serving customers across all selling channels.

Financial Services: Access for consumers to unsecured credit is critical to our customers and the
growth of our business. Best Buy supports policies aimed at protecting critical credit offerings for
consumers and reducing credit and debit card interchange fees.

Competitive Workplace: Best Buy supports uniform policies that provide employers the flexibility to
attract and retain the best talent by offering competitive wages and benefits and flexible scheduling.

Cybersecurity and Data Privacy: Customer and employee privacy and data security are essential to
our customers, employees and the growth of our business. Best Buy is committed to safeguarding
customer data and also ensuring a relationship with our customers that better understands and serves
their needs and interests.

Supply Chain: Best Buy supports policies that improve and maintain the nation’s multimodal
infrastructure to help advance the free flow of commerce while promoting a safe and secure supply
chain.

Energy & Environment: Best Buy supports policies that promote the responsible recycling of
electronic waste, address growing concerns related to climate change and encourage energy

efficiency in design and sale of products.

Emerging Technologies: Best Buy supports policies that allow for the emergence of new, innovative
technologies and products that improve consumers' lives.
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Political Contributions

Best Buy did not make any corporate political contributions directly to candidates in 2016. The
organizations below received funding totaling $215,000. All contributions of more than $5,000 are
reviewed and approved by the Best Buy Contributions Steering Committee.

Democratic Governors Association

Republican Governors Association

Democratic Legislative Campaign Committee

Republican Legislative Campaign Committee

Democratic Attorneys General Association

Republican Attorneys General Association

“Defeat the Tax on Oregon Sales” (Oregon Ballot Initiative)

E

Best Buy maintains an employee political action committee (“Best Buy Employee Political Forum”) and
its activity can be viewed at www.fec.gov. Please see the Best Buy Political Activity & Government
Affairs Policy and the Best Buy 2016 Political Activity Report on Corporate.BestBuy.com/Advocacy for
additional information.
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COMMUNITY

Developing and giving back to our communities is core
to how we do business at Best Buy.
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Addressing the Opportunity Gap

Technology know-how is crucial for young people preparing to enter the job market. Yet, according to
the Bureau of Labor Statistics, underserved youth are unprepared for jobs of the future. Over the next
decade, 1.4 million jobs (or 77 percent of jobs) will require tech skills, while only 400,000 people will
be trained for them.

Youth from underserved communities and lower-income families often lack access to tech tools like
computers and internet connections — along with training in how to use them. This creates a real
challenge for preparing the next generation of talent our country needs to compete and succeed in a
global economy. We believe that we have a responsibility to share our knowledge and resources to
help underserved populations have access to and experience the benefits of technology, and build
their skills to prepare for future careers. We are partnering with national and local nonprofit
organizations across the country, the federal government and many of our vendor partners to address
this important issue.
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Best Buy Teen Tech Centers

Best Buy Teen Tech Centers provide free after-school programs year-round where underserved teens
can develop technology skills through hands-on activities. Each location is its own community, a
support system and a safe place for its teen members. We partner with The Clubhouse Network to
assist with program development, support the centers’ staff and monitor results. In fiscal year 2017, our
11 Teen Tech Centers served approximately 3,300 teens.

At Best Buy Teen Tech Centers, teens learn:

Music production and audio editing

Art creation

Photography and video editing

Coding to control robotics and make mobile applications
Animation and design for interactive poetry, stories and games
3-D object design

O O O O O O

Best Buy Teen Tech Centers are not only addressing the opportunity gap, but also helping build a
talent pipeline. We are building a Pathway to Careers program, including internships with local
companies and offering career guidance.

Not only are we adding to the programing, but we are also expanding into more cities. In fiscal year

2018, we opened our first Tech Center with a vendor partner, Sony, in San Marcos, California. Our
near-term goal is to almost triple the number of Best Buy Teen Tech Centers from 11 to 30.

Fiscal Year 2017

Los Angeles, CA
BEST BUY" Oakland, CA

TE E N ‘ Lakewood, CO
: Miami, FL
Chicago, IL
TECH Minneapolis, MN

Jersey City, NJ
CENTER Dallas, TX
@ | @ San Antonio, TX

Bellevue, WA
Washington, D.C.
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Celebrating Geek Squad Academy’s 10% Year

Geek Squad Academy (GSA) is an immersive tech education experience that provides students an
opportunity to explore the latest technology in a fun, interactive setting. Best Buy partners with local
nonprofits and other organizations to provide these experiences to students ages 10 to18 through two-
day camps and shorter one day experiences, using local Geek Squad Agents and Best Buy Blue Shirts
to teach the interactive, hands-on curriculum. In fiscal year 2017, we held GSA events in 57 cities across
the U.S.

GSA celebrated its 10t year of providing free tech training to youth across America, engaging more
than 5,600 “Junior Agents.” We visited underserved neighborhoods from Orlando to Seattle, worked
with students of the Choctaw Nation in Oklahoma, and supported military families on-base at Camp
Pendleton and Naval Air Station Oceana.

Since its inception in 2007, GSA has inspired more than 26,000 kids from underserved communities to
become the new generation of engineers, entrepreneurs, teachers, designers and dreamers.

In fiscal year 2018, we are planning 58 events nationwide. That means more than 8,500 teens will learn
how to use essential tech tools — and have fun doing so.

New in fiscal year 2018, a BB-8 Robot class will help teens work together to learn programming,
completing challenges and solving puzzles. A new pixel art class will teach teens to create original pixel
art and animation, beginning with the design of a character.
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ConnectHome

Best Buy continues to support ConnectHome, a public-private collaboration to help bridge the digital
divide for families with school-age children living in U.S. Department of Housing and Urban
Development (HUD) housing. In fiscal year 2017, as part of the HUD partnership, Best Buy provided
free digital literacy training and Geek Squad Academy courses to teens in public housing in more than
20 cities. Teen Tech Centers will be used as training and distribution locations for ConnectHome
families receiving devices and internet services.

As part of the ConnectHome initiative, we held a Geek Squad Academy camp in partnership with the
Choctaw Indian Nation and Durant Independent School District. This was the first GSA on a Native
American reservation.

Best Buy Customers and Employees Raised $18.2 Million for St. Jude

Thanks to our generous customers and supportive employees, Best Buy is proud to have presented
more than $18.2 million to St. Jude Children’s Research Hospital® and to have finished as the largest St.
Jude Thanks and Giving" campaign donor this holiday season.

Best Buy's contribution increased by nearly 80 percent over a year ago. Since welcoming the St.
Jude Thanks and Giving campaign into our stores and online four years ago, Best Buy has helped raise
nearly $40 million.

The $18.2 million can run the hospital for more than a week. It can also be used for 12,000 days of
chemotherapy or 3,600 days of intensive care costs. Every dollar donated by customers and employees
helps St. Jude remain a leader in the global effort to research, treat and defeat childhood cancer and
other life-threatening diseases.
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Partnering with Nonprofits

Every year through the Best Buy Foundation and our corporate giving programs, we help strengthen
the communities where our employees and customers live and work. We do this not just because it's
the right thing to do, but because we rely on our communities to provide a talented workforce.

Our philanthropy aligns with our commitment to help teens build their technology skills and prepare
for college and future careers. Since 1999, we have donated more than $333 million through the Best
Buy Foundation. The Best Buy Foundation is governed by a Board of Directors consisting of elected
leaders from across the company who make final decisions on funding and grant-making.

National Grants

Our National Grants program provides funds to national nonprofit partners that provide underserved
youth access to tech education. In fiscal year 2017, we awarded our National Grant recipients a total of
nearly $2 million. Our fiscal year 2017 National Partner Grantees included:

After-School All-Stars

BDPA

Collective Shift/LRNG

Common Sense Media

Cyber Seniors

DePaul University/Digital Youth Network
Dreaming Tree Foundation

EveryoneOn

FIRST

Games for Change

GRAMMY Foundation

Hispanic Heritage Foundation

Mouse

Science Buddies

The Clubhouse Network Career Program
Youth Radio

O O O 0O OO 0O o o o o o o o oo

Community Grants

Our National Grants program is complemented by our Community Grants program, which supports
local organizations that also focus on teens and technology. Our Community Grants program is unique
because our store employees review the applications from their communities and choose awards
based on their local knowledge.

As we serve customers in 1,600 locations across North America, it's important that we play a key role in
helping these communities thrive, as well. In fiscal year 2017, the average Community Grant amount
was $5,000, with a total of $2 million awarded.

Twin Cities Fund

Because we are headquartered in Minnesota, the Best Buy Foundation funds nonprofit organizations in
the Twin Cities metro area providing access to opportunities for teens through technology and arts and
culture organizations that add to the vibrancy and increase the vitality of our headquarters community.
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Employees Spent 100,000 Hours Volunteering

Our employees generously share their time and expertise volunteering with local organizations and are
essential to how we support our communities. We create opportunities for employees to participate in
everything from leading technology workshops at schools to responding in times of disaster.
Employees are encouraged to support causes that are personally rewarding, and we recognize their
involvement through the TagTeam Award program, which awards monetary donations to nonprofit
organizations where groups of employees volunteer their time.

Our employees in Asia participate in two mentoring programs, Youth for Environmental Sustainability
(YES) and Organic Garden, both of which educate students on the importance of being
environmentally aware and, in turn, being responsible citizens. YES and Organic Garden are initiatives
created by Shanghai Roots & Shoots, a nonprofit organization that was founded by primatologist Dr.
Jane Goodall in 1991 to teach young people about environmental issues and humanitarian values
through group interactions. Best Buy employees conduct “eco action” projects at local schools, where
they shed a new light for students on environmental issues through drawings, poetry, music and
drama.
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PEOPLE

Best Buy aims to treat people with respect—whether they
are our employees, customers or workers in factories
that produce our Exclusive Brands products.
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Employee Engagement

Maintaining a highly engaged workforce

Each year, we ask employees from across the organization what they think about working at Best Buy.
We use a formal survey called eVoice to establish a baseline of employee engagement and identify
areas to improve the employee experience. The eVoice survey collects feedback from employees
across the enterprise in Canada, China, Mexico and the U.S. The survey provides insight not only into
employee engagement, but also 11 other dimensions of the workplace environment.

When employees can bring their whole selves to work, there are better outcomes for the individual
and the organization. We know that a higher level of employee engagement correlates to better
customer experience, stronger financial performance and higher levels of retention, which is why we
strive for a highly engaged workforce.

In our eVoice survey in fiscal year 2017, we saw the portion of engaged employees remain at 86
percent. The most recent eVoice survey was the most favorable since its inception, with an
improvement in 91 percent of the items measured. We increased an average of 200 basis points on all
dimensions of the survey. We also experienced a participation rate of 84 percent in fiscal year 2017.

All leaders are expected to use survey results to strengthen broader engagement. They do this by
building action plans with their teams. Using feedback from the 2017 survey, leaders committed to
further improving the employee experience and action planning at enterprise and functional levels.

Engagement is a focus at Best Buy every day. Leaders understand what a difference engagement
makes and are held accountable through our Leadership Expectations program and company values.

Recognition is an important component leading to an engaged workforce. We recently rolled out a
new recognition program called True Blue, which recognizes employees who put their heart and soul
into their work every day.

Turnover Number Improves
As a measure of a highly engaged workforce, we are pleased to report a lower turnover rate. We have
reduced our turnover from 40 percent in fiscal year 2016 to 36 percent in fiscal year 2017.

Net Impact Corporate Chapter

Best Buy engages employees around sustainability issues through our own chapter of the global
nonprofit Net Impact. Net Impact's 100,000 members use the power of business to make a positive
social and environmental impact. The chapter focuses on educational events, networking, campus
“greening” projects and community service.
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Training & Development

Training Programs Soar in National Rankings

In fiscal year 2017, Training magazine ranked Best Buy No. 6 in the world for employee training,
learning and development, up from No. 11in 2016 and No. 48 in 2015.

In the U.S., we deliver product and service training to our employees through our platform called The
Learning Network. The site provides training content in the form of eLearnings, videos, virtual
environments and documents. In addition, our employees use The Learning Network to register for
instructor-led training. We deliver skills and behavior training using both classroom instructor-led
training and virtual classroom instructor-led training.

Our employees completed more than 10 million training courses in fiscal year 2017. That demonstrates
our commitment to a highly trained workforce, which creates exceptional customer experiences.

In addition to the overall training award, Training gave Best Buy its Outstanding Initiative Award for our
Gravity learning tool. Employees use Gravity to scan a product and be taken immediately to a video
that provides 90 seconds of key information. There have been more than 2 million views through
Gravity since it launched in November 2015.

Leadership Expectations

In fiscal year 2017, Best Buy continued to ensure leadership accountability for behaviors that reflect our
Values and fuel high levels of engagement and performance through the Leadership Expectations. The
Leadership Expectations are embedded in core people processes and apply to managers across the
company.

A leader at Best Buy is expected to:
f Live the values - Exhibit behaviors foundational to and characteristic of the best of Best Buy;
1 Lead people - Recognizes diverse talent and develop self, individuals and the team;
f Setdirection - See through complexity, consider alternatives and find the best possible path;
and
1 Drive results - Set expectations, drive accountability and move the team/organization to achieve
goals.

Best Buy Founder Establishes Employee Relief Fund

Richard (Dick) Schulze, Best Buy's founder and chairman emeritus, along with his late wife, Sandy,
believed that a company is a family. They embedded the spirit of giving back and taking care of one
another into the culture of Best Buy. Employees still feel that continued support from our founder
today.

As part of Dick and Sandy'’s legacy of commitment to Best Buy employees, in fiscal 2017, the Richard
M. Schulze Family Foundation established a new Best Buy Employee Disaster Relief Fund. Any
employee, full-time or part-time, who has been with the company one year or more can obtain relief
funds if impacted by a federally declared disaster.

This new fund will allow us to continue the Schulze family’s commitment to helping our employees
when they need it most. Dick Schulze made philanthropy a way of life at Best Buy, and that continues
today.
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Diversity & Inclusion

In order to achieve our Best Buy 2020 strategy, we need to have a strong, high-performance culture.
Our culture at Best Buy begins with our values. Included in the Best Buy 2020 effort is our focus on
attracting and inspiring our employees.

Best Buy believes in unleashing the power of our people and utilizing their unique talents, life
experiences, beliefs and backgrounds to create incredible experiences for our customers. We attract
and invest in top talent and foster an inclusive culture that creates growth opportunities for employees,
empowering them to bring their whole selves to work.

What is Diversity?

In our view, diversity is the understanding that each individual is unique, and
the recognition of our individual differences. These can be along the
dimensions of race, ethnicity, gender, sexual orientation, socio-economic
status, age, physical abilities, religious beliefs, political beliefs or other
ideologies.

What is Inclusion?

Inclusion is fostering these unique talents in a safe, positive and nurturing
envir

Best Buy does not discriminate based on age, sex, race, color, ethnicity, citizenship, national origin,
sexual orientation, gender identity, creed, religious preference or belief, disability, marital/family status
or any other characteristic protected by law. Other characteristics may be recognized and protected
under specific national, provincial, state or local laws, regulations or ordinances. Best Buy is dedicated
to ensuring this policy is followed during hiring, selection for training, promotion, transfer, layoff,
termination, leaves of absence, rates of pay or any other term or condition of employment. When
needed, Best Buy will provide reasonable accommodations for disabled employees or those with
specific religious requirements. Acting in accordance with these guidelines shows respect, humility and
integrity while helping to create a positive work environment for everyone.
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