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Following the drastic downturn of the us economy and, in 

particular, of the building & construction market in the 

third quarter of 2008, we found ourselves having to take 

some very tough decisions – which we knew were nec-

essary to safeguard our company in this period of general 

depression but that would have signifi cantly affected 

our employees. The decrease in the new housing segment 

translated into declining sales and increasing stocks. 

We were consequently forced to assess our present and 

short-term operating needs, reaching the decision to 

reduce cement production at our plant in Oglesby (Illinois) 

for an indefi nite period. This measure was implemented 

as of 1 December 2008.

In order to pave the way for this decision, in September, 

management met with workers and trade union repre-

sentatives at the Oglesby plant to announce the decision 

and supply all possible information about the imminent 

indefi nite lay-off period. In addition, the Director of Em -

ploy ee Relations and Regional Human Resources Man-

ager personally met with all employees in order to retain 

as many as possible of them in the company, albeit in 

other positions. The aim of these meetings was indeed to 

provide additional information about the closure and 

to sound out individual employees’ willingness to accept 

temporary assignments at the other plants of our com-

panies.

We were very impressed by our employees’ response 

and by the willingness of those of Oglesby to collaborate 

wherever necessary. We managed to keep some of 

them in their original positions at the plants of Pryor 

(Okla homa), Cape Girardeau (Missouri), and Green -

castle (Indiana, Concrete Lab). Many others accepted tem-

porary assignments as part of the River 7000 project 

(Festus, Missouri). The company provides the temporary 

transferees with meal vouchers and accommodation 

cheques so as to minimise their personal expenditure.

We very much appreciated the commitment of all of 

them and we are well aware of the impact this type of 

assignment will have on their families. In exchange, 

the company is managing working hours very carefully 

indeed and refunds travel expenses to offer frequent 

opportunities to go home. For the members of the collec-

tive bargaining plan, the Plant Manager conducted a 

series of “Question & Answer” meetings to provide infor-

mation to all employ ees involved in lay-off. As follow-

up to these sessions, the company posted, in the various 

communal areas of the plant, the answers to general 

questions asked during the meetings, updating the list 

with new questions & answers arising in the meantime. 

The company also arranged for the Rapid Response Team 

of the State of Illinois and other State representatives 

to meet with the people concerned and discuss the proce-

reciprocal commitment for 
the future of oglesby

1
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dures to be following to apply for unemployment sub-

sidies. During these meetings a representative of the com-

pany’s Employee Assistance Program was also present. 

The meetings took place at the plant in November, during 

several days, in order to provide hourly-paid personnel 

every opportunity to fi nd out about the benefi ts and ser-

vices that would be available via the Company and State 

agencies, and to answer any other questions concerning 

lay-off.

Lastly, the Company arranged for a representative of the 

State of Illinois to be present at the plant towards the 

end of November to help employees complete the appli-

cation forms for unemployment subsidies. On that 

occasion, about 80 % of those concerned signed the 

application.

Of 78 employees, 2 opted for early retirement and initiat-

ed the procedure to obtain the related indemnity, paid 

for by the company. For operation of the Oglesby plan, 15 

employees were retained with the job of managing ship-

ments. Unfortunately, the economic situation was so bad 

as to force us to suspend the employment relationship 

with the remaining 61 people indefi nitely. Since the reduc-

tion on 1 December, the company has continued to pro-

vide the personnel concerned with medical & dental insur-

ance cover and a supplementary employment subsidy, 

as envisaged by the collective bargaining agreement. As 

soon as we seen an upturn in the economy and in 

demand for our products, we trust we will be able to re-

start cement production at Oglesby fast and restore 

everyone to their original full-time jobs. 

As always, in a diffi cult time like this, we apply the rule 

of equality and take all action without any type of dis-

crimination. However, the ease of transfer which we have 

seen demonstrates that our employees understand the 

situation, are doing everything possible to keep going and 

are impatiently waiting to start working together again, 

just as soon as market conditions make this possible.

deborah bahnick
Director of Employee 

Relations

Buzzi Unicem usa

usa
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the value of transparency
in financial communication

Transparency of fi nancial disclosure in dealings with the 

broad shareholder base and with the market is the natu -

ral consequence of effi cient ordinary management and of 

the application of the guidelines mapped out for the 

Company by the Board of Directors.

“Being transparent” takes on real value when the prima-

ry communication tools (Annual Report and Sustain-

abil ity Report) refl ect the salient events and risks associ-

ated with ordinary and extraordinary corporate man-

agement.

In line with the recommendations of the consob (Italian 

securities & exchange commission) concerning the 

governance, Buzzi Unicem applies a Corporate Gover-

nance system refl ecting the principles contained in 

the Self-Discipline Code for listed companies promoted 

by Borsa Italiana SpA and based on domestic and 

international best practices.

Discretionary instruments are applied in all group com-

panies, including those active abroad. Instruments that 

instead refer to legal requirements comply with require-

ments envisaged in the different regulatory environments.

The corporate Investor Relations function – dedicated to 

relations with shareholders and investors – assures full 

transparency to the market, providing thorough, proper 

and timely information via several channels of commu-

nication. The aim is to ensure that investors’ decisions are 

taken in full awareness of corporate strategies and are 

guided by the entity’s economic and operating fundamen-

tals, as well as the sustainability characteristics that are 

a distinctive feature of Buzzi Unicem.

The functions working on shareholder relations and, more 

generally, on external relations, both report directly to 

the ceo, so as to provide stakeholders with direct access 

to relevant and price-sensitive information and ensure 

that shareholders’ interests are brought to the attention 

of top management. We in fact believe that listening 

to and the consideration of each sharehol der’s proposals, 

when meeting the corporate interest, enrich our knowl-

edge base and is a valuable source of impro vement.

Financial communication is thus considered a factor for 

success in the value creation. Every year we maintain 

intense relations with domestic and international institu-

tional investors. During 2008, we held over 100 meet-

ings with fi nancial analysts and / or institutions on the 

occa sion of the results presentation, road shows or 

conferences organised by brokers, hq meetings and con-

ference calls.

2
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antonio buzzi
Investor Relator

Buzzi Unicem SpA.

Italy

Buzzi Unicem Shareholders’ Meetings generally feature 

extensive participation of shareholders representing a 

large part of the share capital, today featuring a conspic-

uous portion of non-Italian investors. Attention is of 

course gro wing to relations with ethical investors, with 

the aim of fur ther enhancing the value of the group’s 

sustainable policies.

The door of Buzzi Unicem’s fi nancial communication 

is con stantly open. The Investor Relations section of the 

group’s website (www.buzziunicem.com) is regularly 

updat ed to provide all relevant fi nancial information in 

real time. In 2008 we further improved the “timeli -

ness and usability” of contents communicated to the mar-

ket, short ening publication times for the Annual Report 

and Sustainability Report – publishing them simultaneous-

ly – and for interim reports, once approved by the 

Board of Directors.

Similarly, all institutional presentations are made available 

on the site on the day when they take place.

The publication of the Corporate Events Calendar is con-

stantly available. This advises of the corporate life key 

dates well in advance, i. e. approvals and publications of 

annual fi nancial statements, quarterly and half-yearly 

reports and relevant transactions.

Lastly, the improvements made to our online communica-

tion in 2008 helped to boost our position in the 2008 

Italian Webranking drawn up by Hallvarsson & Halvarsson 

(from 40th position in 2007 to 33rd position in 2008). 

We aim to make further progress in 2009, expanding ex- 

ist ing sections in the name of even greater transparen -

cy, to the benefi t of all our shareholders.
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customer relations

Identifying customers’ needs, developing the best solu-

tions and assigning the right level of priority are a combi-

nation of complex processes involving various drivers, 

such as human capital, corporate culture and objectives. 

They start from the establishment of close and construc-

tive interpersonal relations between the parties involved.

At Alamo, we identify customers’ needs by means of 

direct, ongoing communication, which aids in the under-

standing and solutions to those needs.

A Texas survey, sent to over 200 cement users, asked 

them to establish an “order of priorities” list. 80 % of the 

respondents indicated that the “commercial and per-

sonal relationship with individual people in our company” 

was the No. 1 item.

Creation and maintenance of this type of customer rela-

tionship makes it possible to overcome diffi culties, rec-

ognise changes fast, and apply timely adjustments, ratio-

nally programming changes in suffi cient advantage.

At Alamo, we work on six major aspects to assure con-

stant satisfaction of our customers.

1.  A sound company / customer relationship Creation of 

serious, long-lasting relationships requires develop-

ment of an action plan based on the customer’s person-

ality and key interests. Often it is easier to create 

a constructive relationship in a relaxed and pleasant 

atmosphere than during a formal offi ce meeting.

2.  Quality assurance Evidence of commitment to product 

quality strengthens the customer’s trust in our brand. 

To do this, we organise visits to the factory and semi-

nars to illustrate, for example, details of cement / con-

crete technology, with contents calibrated according to 

participants’ expertise.

Our customers have to know that, with a simple tele-

phone call, they can count on our specialised assis-

tance and proactive collaboration to solve any prob-

lems. 

A customer in Houston recently had problems with an 

engineer for the State of Texas, due to the formula 

of concrete used, which had yielded an unsatisfactory 

result for construction of a highway. The request for 

help was sent to our laboratory, activated the support 

of our technicians and enabled the customer to dem-

onstrate to the authorities the conformity with specifi -

cations of the concrete supplied for the works and 

therefore to solve the problem. Thanks to our collabo-

ration, the customer gained the trust of their client 

and confi rmed the trust placed in the Alamo brand.

3
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3.  Credit management The credit needs and standards 

of each customer require the development of specifi c 

accounting relationships, putting fi nancial & account-

ing staff in direct contact with the customer so that indi-

cations are always substantive and precise. Our activi-

ties also include sponsorship of fi nancial and account-

ing seminars and training of the customer’s internal 

resources.

4.  On-time supply Timely supply of the product can be 

assured only by knowing the specifi c needs of the 

receiving party in terms of delivery locations and tim-

ing. By defi ning all plans relating to loading hours 

together with the customer, we assure availability of 

our product by scheduled deadlines.

5.  Transport We also decide with customers on the best 

“off-take” sites, also determining how calculations 

are performed – by mile / kilometre or on a gross-load 

basis – to minimise transport costs and with the pos-

sibility of return trips and separate loads.

Customers located in Houston, Texas, for example, 

normally buy from our import terminals. For those who 

calculate on a “gross-load” basis, concessions are 

made, which allows transport from our San Antonio 

facility.

6.  Price Over time, customer relationships grow into a 

situation of trust and more open to understanding the 

systems and rationale applied by the company when 

defi ning prices. The customer knows that the supplier 

will do everything in its power to assure him com -

pet itiveness in the local market. Thanks to this esteem-

based relationship, the customer understands that 

fl uctuations in product prices may relate to an occa-

sional cost increase and therefore that his money is 

in any case well spent.

In ultimate analysis, the creation of deep relationships, 

comprehension of the customer’s needs and develop-

ment of commercial tools ideal both for individual custom-

ers and for other companies, are never casual factors 

but stem from recruiting and training the right people. 

Professionals who know and want to know what each 

customer wants, enabling us to develop the necessary 

tailor-made solutions with greater clarity.

larry parker
Vice President Sales & 

Marketing

Alamo Cement Co.

usa
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Cement production impacts the environment in various 

ways, not only because of emissions but also because of 

quarrying of an essential component of our production 

– limestone – because quarries change the landscape and 

the natural areas involved. Harmonising industrial oper-

ating requirements with a sustainable ecological protec-

tion programme is, therefore, imperative, as it means 

protecting the supplier of raw materials for our activity – 

natural resources.

Like many cement factories and lime production units, the 

Dyckerhoff factory in Lengerich (North Germany) is 

located close to a forest – Teutoburg Forest (Teutoburger 

Wald in German) – an area over which its exercises its 

infl uence and where limestone has been quarried for over 

130 years.

From 1994 and 1997 municipal representatives, the 

environmental authorities, zoning commissions, environ-

mental protection organisations, trade associations, 

cement factories and lime factories debated the future of 

limestone quarrying in the area. It all started with 

the application for new quarrying approval submitted by 

Dyckerhoff, which was working on revision of the 

development plan for the production unit located in the 

zone in question. The situation made an offi cial expert 

appraisal necessary, which in the end assured Dyckerhoff’s 

quarrying activities for the next 25 years. Following 

submittal of the appraisal report, the environmental pro-

tection organisation “Arbeitsgemeinschaft für Naturschutz 

Tecklenburger Land” (antl = task force for protection 

of nature in the Tecklenburg area) and Dyckerhoff jointly 

founded an association, Ig Teuto (Ig = Interessenge-

meinschaft = Association). This was done with the com-

mon aim of agreeing and co-ordinating all interests 

relating to environmental protection, security of raw mate-

rials supply in the western part of the Teutoburg Forest, 

and creation/implementation of products.

Later on, following development of environmental protec-

tion regulations both at the German national and eu 

levels, some parts of the forest were designated as pro-

tected areas, reserved for the preservation of fauna 

and fl ora, with negative implications for future quarrying 

activities. In order to overcome this hurdle, Dyckerhoff, 

a local lime producer, and local, regional and district au-

thorities signed an agreement indicating the compen-

satory measures to be taken by our company now in order 

to be able to expand quarrying activities in future.

In Lengerich, Dyckerhoff also supports ecological pro-

tection with voluntary activities that far exceed the com-

pensatory measures envisaged in the quarrying con-

cession, including protection of 100 animal and plant spe-

cies present in the Red List (endangered species list) 

and that live in decommissioned quarries and surround-

safeguarding nature4
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ing areas. Ig Teuto is currently implementing numerous 

projects, including a sheep-grazing project. Since 2001 

over 500 sheep have grazed in the meadows covering 

the old quarries, in the western part of the forest and adja-

cent areas, thereby sustainably aiding preservation of a 

very important natural and cultural heritage, with its fl ora 

and fauna. Dyckerhoff launched the project with a 

€ 150,000 fund.

In addition, Dyckerhoff supports project “Niederwald” 

(coppice),  whose aim is to reinstate the original use of 

the forest on the southern slope of the Teutoburg hills 

to practices used centuries ago. The use at that time was 

in fact coppicing, i. e. every 15 – 20 years the beech 

trees were cut down and used for fi rewood. New trees 

then grew from the stumps, often with several trunks. 

This type of exploitation of the underwood – which had 

disappeared with the advent of modern fuels like 

petrol, gas and coal – has in fact been reinstated, starting 

in 1999, by Ig Teuto, which started allocating numer-

ous plots of land to coppicing, where the beeches have 

been cut down to re-start the growth cycle. In the same 

period, the discovery of 270 different plant species has 

made a signifi cant contribution to the area’s biodiver-

sity.

Ig Teuto has also agreed to many nature care and protec-

tion measures applied to Dyckerhoff’s territory. Our 

company has fi nanced undergrowth clearance, authorisa-

tion of brooding & hatching stations for eagle owls, pro-

tection of bats’ hibernation areas, removal of surface soil 

to preserve the semi-dry chalk meadow, creation of a 

“Dyckerhoff path” with information boards, and rental of 

a sheepfold.

Lastly, within Ig Teuto’s sphere of action Dyckerhoff is 

involved in numerous activities benefi ting the communi-

ty. Events which take place in the quarry area, such as 

Sheep Day, have become a tradition. These events include 

sports days for young people that take place in the 

forest, excursions inside the quarry (50 have now taken 

place), Natural Park days, the Charcoal Burners’ Festival, 

and promotional days.

markus hehmann
Environment Manager

Lengerich Plant

Dyckerhoff ag

Germany
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In Corporación Moctezuma we use supplier development 

as a primary strategy.

There are basically two reasons for this choice:

1)  Implementation in our company of an integrated man-

agement system for quality, environment, safety and 

social responsibility (Mexican acronym = sicmas rs)

2)  Adoption of principles designed to ensure that relations 

with all business partners are based on reciprocal 

respect and mutual responsibilities with regard to eth-

icality, integrity, correctness and transparency.

Within this framework, we explicitly ask our main suppli-

ers to undertake and comply with requirements con-

cerning our corporate values, Code of Conduct, and inte-

grated management system.

In addition, in harmony with the 10 principles devel -

oped by the Global Compact*, we have established an 

understanding with suppliers that:

_Relations must be based on legality and remain that 

way – it is forbidden to offer, give, request, or receive pay-

ments or services outside those envisaged in contracts

_ No one can use his / her position to obtain personal 

benefi ts

_ To promote the culture of social responsibility inside 

and outside the company, contractual rules for suppliers 

must be applied specifying guidelines on employment, 

environment and safety.

Ethicality upstream from supply 

To ensure transparent processes in supply chain choices, 

we have established some guidelines for our employees, 

i. e.

_ During the process of presentation and discussion of 

offers for the supply of goods or services, it is necessary 

to maintain balanced, respectful and ethical conditions 

for both parties, via transparent, appropriate and consis-

tent negotiations

_ During the screening process, it is forbidden to main-

tain a biased attitude to favour certain suppliers who 

might be a threat for the company or to infl uence indi-

vidual persons’ decisions

_ It is forbidden to request or accept favours of any type 

implying a commitment to provide facilitated conditions 

or that may jeopardise freedom of choice in selecting the 

best bidder.

Support for suppliers

In Corporación Moctezuma we assure full support for sup-

pliers of services using on an ongoing basis at the fac -

tory, offering them the necessary training to implement 

the iso 9001 quality system and meet, when possible, 

the additional requirements of the iso 14001 and ohsas 

18001. To date, these suppliers have achieved two 

important steps forward, i. e.

1)  Appointment of an internal environment & safety man-

ager, who is responsible for training personnel, assur-

the relationship with our suppliers

*  gc: the international initiative in support of 10 universal principles concerning human rights, labour standards and the environment that unites businesses, United Nations 

agencies, trade unions, and organisations of civil society to promote corporate social responsibility and enable the business world to help identify solutions to the challeng-

es of globalisation. In our company a full system is in operation that has a tangible impact on all moments of the relationship with prospective or established suppliers.

5
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ing use of personal protection devices and for co-or-

dinating work vis-à-vis any other fi rms simultaneously 

involved in the business

2)  Introduction of regular audit procedures, designed 

both to detect and solve any non-conformities and to 

obtain and maintain the necessary certifi cations.

This attitude to the suppliers most heavily involved in our 

business has become an example for all the others 

who, convinced of the soundness of the method, are now 

taking all the measures necessary to create the same 

work culture in their businesses, following the dictates of 

our company.

Screening and assessment 

The criteria for choosing suppliers are established 

according to the type of supply involved:

_ Technical competence of staff

_ Experience in the cement production process

_ Product quality

_ Production and organisational capacity

_ Cost competitiveness

_ Appropriateness of vehicles and facilities

_ Safety and reliability of the work environment.

Once we have assured the same opportunities for all sup-

pliers, in the case of parity of conditions, we prefer to 

choose local partners, for the very reason of fulfi lling the 

group’s social responsibilities towards the communities 

that accommodate us.

Supplier auditing

The inspections and checks performed by Corporación 

Moctezuma at each supplier are intended to check con-

formity with:

_ The obligations towards employees imposed by the 

imss (the Mexican social security agency)

_ Legal environmental and safety requirements

_ Contractual clauses.

If during these visits – regular or spot without advance 

notice – we fi nd situations of non-conformity, we require 

formalisation of an action plan to implement the nec-

essary remedial actions. In the most serious case, after 

authorisation by the Factory Manager, we terminate 

the contract.

Monitoring

The results of this modus operandi are monitored con-

stantly and so far have shown that our social responsibil-

ity principles are winners.

Corporación Moctezuma has successfully built up a very 

sound reputation throughout Mexico, managing to 

sustain growth and propose a business culture very much 

appreciated by its stakeholders, and confi rmed, for 

example, by the growth of reciprocally loyal suppliers.

jorge luis martínez ocampo
Quality & Environment Manager

Corporación Moctezuma

Mexico
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ASSURANCE STATEMENT 
 
To the Board of Directors of 
Buzzi Unicem SpA 
 
1 We have carried out some testing and analysis of compliance of Buzzi Unicem 

Group (hereinafter “Group”) Sustainability Report as of 31 December 2008 
(hereinafter “Report”) following the procedures summarized in paragraph 3 of the 
present document.  

2 Our work has been conducted in accordance with the principles and guidelines 
stated within the “International Standard on Assurance Engagements 3000” 
(ISAE3000), as presented by International Auditing and Assurance Standard 
Board (IAASB), applicable to this engagement. Our work has been performed 
following the principles of a limited assurance engagement in order to evaluate the 
Board of Directors statement included in paragraph “Note concerning 
methodology”. This paragraph states that the Report has been drawn up in 
accordance with the “Sustainability Reporting Guidelines” issued by the Global 
Reporting Initiative (GRI) G3; the added value is calculated in accordance with 
“Principi di Redazione del Bilancio Sociale” by “Gruppo di studio per il Bilancio 
Sociale” (GBS). The Board of Directors of Buzzi Unicem SpA is fully responsible 
for the contents of the Report completed in accordance with the above mentioned 
guidelines; our responsibility is to attest whether the Report is in compliance with 
those guidelines. 

3 In order to evaluate the Board of Directors’ statement mentioned in paragraph 2, 
we performed the following verification procedures: 

a. adherence and correspondence of economic and financial information to those 
reported in the Buzzi Unicem Group consolidated Financial Statements as of 
31 December 2008. As for this activity we made refer to the auditors’ report 
dated 6 April 2009, issued by other auditors;  

b. analysis on the completeness and internal coherence of qualitative information 
included in the Report. This activity has been performed following the 
guidelines stated above; 

c. for the information concerning the Italian, German and Luxembourgian 
companies of the Group operating in cement sector we have performed the 
following verification procedures: 

I. interviews and discussions with key managers and personnel in order to 
achieve a general comprehension of the Group business and in order to 
collect information about information systems and accounting practices 
applied to prepare the Report;  

II. interviews and discussions with Buzzi Unicem SpA, Dyckerhoff AG and 
Cimalux S.A. delegates in order to obtain a general understanding of 
procedures supporting the collection and the subsequent management of 
data transmitted to the department responsible for drawing up the Report ; 

III. on-site verification of the Augusta plant (Italy) of Buzzi Unicem SpA; 

 

PricewaterhouseCoopers Advisory Srl 

Sede legale: Milano 20149 Via Monte Rosa 91 Tel. 02667201 Fax 0266720501 
Cap. Soc. 1.800.000 Euro i.v. C.F., P.IVA e Iscrizione al Reg. Imp. Milano N. 03230150967  

Altri Uffici: Bari 70124 Via Don Luigi Guanella 17 Tel. 0805640311 Fax 0805640349 
Padova 35138 Via Vicenza 4 Tel. 049873431 Fax 0498734399 

Palermo 90141 Via Marchese Ugo 60 Tel. 0916256313 Fax 0917829221 
Roma 00154 Largo Angelo Fochetti 28 Tel. 06570831 Fax 06570832536 
Torino 10129 Corso Montevecchio 37 Tel. 0115185322 Fax 0115172856 

Treviso 31100 Viale Felissent 90 Tel. 0422696911 Fax 0422696902 



 

IV. on-site verification of Rumelange clinker production plant and of  Esch 
grinding plant (Luxembourg) of the subsidiary Cimalux S.A.; 

V. on-site verification in the Wiesbaden headquarters (Germany) of the 
subsidiary Dyckerhoff AG;  

VI. analysis, on a sample basis, of the documentation supporting the Report 
in order to confirm the reliability of data and information collected through 
meetings, interviews and on-site verifications and to confirm they were 
properly managed. 

d. obtaining a representation letter signed by the legal representative of Buzzi 
Unicem SpA relating  the completeness and transparency of the Report, the 
information and data included, as well as the adherence to the reporting 
guidelines. 

4 Based on the procedures we carried out, nothing has come to our attention that 
causes us to believe that the Report is not in compliance with the principles and 
guidelines stated in the paragraphs “Note concerning methodology”. We can 
confirm the following as well: 

a. the economic and financial data included in the Report correspond to those 
reported in the Group consolidated Financial Statements; other data and 
information are coherent with the internal documentation and fulfill the contents 
requested by the guidelines in accordance to which the Report has been drawn 
up; 

b. the data and information included in the section “Performance indicators” 
concerning the Italian, German and Luxembourgian companies of the Group 
operating in cement sector are coherent with the internal documentation 
provided to us; 

c. regarding the comparative data relating to the 2007 Sustainability Report, 
reference should be made to our assurance statement dated 9 May 2008; 

d. the Report has been drawn up in accordance with Sustainability Reporting 
Guidelines by Global Reporting Initiative (GRI) G3, fulfilling the “A+” 
Application Level. 

 
Milano, 15 April 2009 
 
PricewaterhouseCoopers Advisory Srl 
 
 
Signed by 
Paolo Bersani 
(Partner) 
 
 
This report has been translated from the original, which was issued in Italian. 
We have not performed any control on the Sustainability Report 2008 translation. 
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