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Our Company

C.H. Robinson Worldwide, Inc. (“C.H. Robinson”) solves logistics problems for companies 
across the globe and across industries, from the simple to the most complex. 

With nearly $20 billion in freight under management and 18 million shipments annually,  
we are one of the world’s largest logistics platforms. Our global suite of services accelerates 
trade to seamlessly deliver the products and goods that drive the world’s economy. 

With the combination of our multi-modal transportation management system and expertise, 
we use our information advantage to deliver smarter solutions for our more than 119,000 
customers and 78,000 contract carriers. Our technology is built by and for supply chain 
experts to bring faster, more meaningful improvements to our customers’ businesses. 

Our Company Values (E.D.G.E.)

We are committed to creating an impact and achieving our goals through the lens  
of our company values.

INTRODUCTION

EVOLVE 
CONSTANTLY

DELIVER 
EXCELLENCE

GROW
TOGETHER

EMBRACE
INTEGRITY

Our Mission 

Our people, processes and technology improve the 
world’s transportation and supply chains, delivering 
exceptional value to our customers and suppliers. 

Our Vision

Accelerating commerce through the  
world’s most powerful supply chain.

Awards

 y  Fortune: World’s  
Most Admired 
Companies (2019)

 y  Best Places to Work 
Voted by Women in 
Trucking (2019)

 y  Inbound Logistics  
2019 Green Supply 
Chain Partner (2019)
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2019 BUSINESS PERFORMANCE HIGHLIGHTS

15,000+
Employees Worldwide

119K
Active Customers Worldwide

$15.3B
Billion (USD) in 2019 Gross Revenues

78K
Active Contract Carriers and Transportation Providers
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For over a century, C.H. Robinson has delivered products 
and goods to people and businesses around the world. 
While the way we work has evolved over time, our values 
have remained constant and continue to guide us forward 
in all that we do. These values are especially important in a 
year where we have been challenged by a global pandemic 
and have seen a long-overdue spotlight placed on the 
racial inequities around the world. Through it all, I am proud 
to see our people living out our values and stepping up to 
make a difference in our society.

Since COVID-19 emerged in late 2019, C.H. Robinson  
has prioritized the health, safety and well-being of our 
employees, as well as our commitment to helping our 
customers navigating their supply chain. From food and 
water to hand-sanitizer and PPE, our people have leveraged 
their industry expertise to help our customers deliver 
essential goods when and where people needed it most. 

Our efforts around diversity and inclusion have been  
a strategic focus for C.H. Robinson for years; however,  
after George Floyd’s death in May, we have placed an 
increased emphasis on our efforts internally and within  
our communities. Some of this work is outlined in this 
report and more will be highlighted in our next release.  

As President and CEO, I am committed to ensuring  
C.H. Robinson remains a responsible corporate citizen  
and an industry leader on Environmental, Social and 
Governance (ESG) topics. Integrating this work across  
our business is not only core to our values, but also helps 
drive our short-term and long-term success across the 
organization, with our customers and partners, and within 
the communities where we live and work. 

With that, I am proud to be releasing our 2019 sustainability 
report, which is based on the results of our first materiality 
assessment, completed earlier this year, and includes 
information on topics most critical to our business strategy. 
While this release is one step in sharing our sustainability 
journey, we will continue to expand our work and increase 
our transparency in these areas in future reports shared 
each spring. 

I hope you find this report as inspiring as I do. It is tangible 
proof of how company-wide and individual action have the 
power to make a positive difference. I am proud of all that 
we have done and look forward to sharing more with you  
as we continue moving forward together. 

Bob Biesterfeld
Chief Executive Officer

CEO LETTER

This report represents our first Global Reporting Initiative (GRI)-informed sustainability 
disclosure, based on our inaugural materiality assessment. The release of this year’s report 
was delayed due to COVID-19; unless otherwise noted, it represents information from 2019. 

We welcome your questions and feedback; please contact us at esg@chrobinson.com. 

For additional information about C.H. Robinson, visit chrobinson.com.

ABOUT THIS REPORT
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At C.H. Robinson, we are committed to responsible 
business practices that help ensure a positive impact on  
our communities, our people, and our planet—today and 
into the future. As an industry leader, we hold ourselves  
to the highest standards. 

Core to understanding our sustainability program is 
understanding our flexible business model. As a third  
party logistics company, we arrange the transport of our 
customers’ freight and support supply chain optimization 
through data services. Industry classifications often label  
us as a transportation company; however, we are unique 
from many transportation companies, in that we leverage  
a global network of logistics solutions without an owned 
fleet. As part of our engagement on ESG topics, we focus 
on the issues that relate to this unique business model.

We are affecting change not only by the way we conduct 
our internal operations, but also by helping our customers 
on their own sustainability journeys. Our smarter solutions 
reduce empty miles on the road, create more efficient 
supply chain and transportation systems, and therefore 
reduce carbon and greenhouse gas (GHG) emissions 
around the world. We are leading the way forward in 
logistics and sustainability by addressing customer needs 
and implementing responsible business practices, laying  
a foundation for future generations.

Our chief human resources and environmental, social, and 
governance (ESG) officer, who sits on the senior leadership 
team, manages our ESG activities and strategy. On at  
least an annual basis, C.H. Robinson’s Board of Directors 
receive a comprehensive update on our ESG work, and the 
Governance committee conducts an in-depth review of 
ESG performance to provide guidance on future strategy. 
Our CEO receives ESG updates on a quarterly basis.  
C.H. Robinson leadership is invested in the success of the 
company’s ESG work and understands that the landscape  
is constantly changing; they receive additional updates and 
provide guidance on specific ESG issues, as appropriate. 

This year, we took our most ambitious sustainability  
actions to date. We added a vice president of ESG  
who oversees strategic sustainability progress and 
implementation across our enterprise. To inform our 
long-term sustainability vision, we conducted our first 
materiality assessment and prioritized which ESG issues  
are most material to our business and stakeholders.  
We also conducted our first GHG inventory to track  
the impact of our operations on the environment. 

We regularly engage and report on environmental, social, 
and corporate governance issues through several channels, 
including the CDP, EcoVadis, SAM, MSCI, and Sustainalytics. 

Our mission of improving the world’s transportation and 
supply chains is interlinked with creating a more sustainable 
future. As we continue leveraging our smart solutions, we 
plan to expand our sustainability initiatives and pursue new 
opportunities in support of this vision.

Materiality Assessment

To deliver exceptional value, we engage with our internal and external stakeholders on  
C.H. Robinson’s ESG opportunities and risks. In 2019, we conducted our first formal 
materiality assessment to identify and prioritize the ESG topics most critical to our business 
and stakeholders. Working with third-party experts, we conducted benchmarking of public 
reporting, engaged with our stakeholders via interviews, and mapped potential issue  
impacts across our value chain. We then validated results of the assessment with senior 
executives and subject matter experts.

Using a matrix, we determined which ESG issues were most critical to our business relative  
to importance for our external stakeholders. The top-ranked issues are discussed in this 
report and included in the table below; the remaining ranked issues will continue to be 
monitored and evaluated.

SUSTAINABILITY AT C.H. ROBINSON

Capital C.H. Robinson Material Topic

Environmental  y Climate Change 

 y  Environmental Management Systems & Reporting

 y GHG Emissions & Air Quality 

Social  y Customer Satisfaction

 y Stakeholder Engagement 

Intellectual  y Innovation & Intellectual Property

Human  y  Talent Attraction, Engagement & Retention

 y Training & Development

 y Diversity & Inclusion (D&I)

Governance  y Ethics & Compliance

 y Supply Chain Management

 y Data Privacy & Cybersecurity
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Stakeholder Engagement

At C.H. Robinson, we regularly engage with our stakeholders to identify priorities, gauge 
risks and opportunities, and help ensure responsible business practices. This year’s 
materiality assessment represented an important part of our stakeholder engagement. 
Beyond the assessment, we engaged with key stakeholder groups in a variety of ways.

 
Employees

Engagement Activities
 y Onboarding programs

 y  Trainings: Compliance and 
ethics, role specific courses 

 y  Employee Listening Strategy: 
surveys, focus groups,  
and feedback 

 y  Bi-annual performance  
reviews and quarterly  
performance discussions 

 y Anonymous hotline

 y Employee Hardship Fund 

 y  Employee Scholarship Program

 
Customers 

Engagement Activities
 y Customer surveys

 y C.H. Robinson Blog

 y Emails and newsletters

 y  Logistics events, including  
trade shows, industry 
conferences, and summits

 y Social media

 y Webinars and videos

 y White papers

 y Case Studies

 y Trade guides

 y Materiality interviews

 
Investors 

Engagement Activities
 y Annual shareholder meeting

 y ESG engagement calls

 y  Ongoing shareholder meetings

 y Quarterly calls and webcasts

 y Materiality interview

 y Investor-facing website

 y SEC filings

Government  
& Regulators 

Engagement Activities
 y  Industry association 

involvement

 y  Customer workshops, business 
reviews, and webinars

 y Industry events

 y C.H. Robinson Blog

 y EPA SmartWay partnership 

 y  Compliance Committee 
meetings

 y  Hosted visits at local offices 
with U.S. Senators and 
Representatives 

 y  Participation with Minnesota 
Freight Advisory Committee

Suppliers, Contract 
Carriers & Growers 

Engagement Activities
 y  Logistics events, including  

trade shows, industry 
conferences, and summits

 y Online resources

 y Emails

 y Social media

 y Carrier surveys

 y Materiality interviews

 y C.H. Robinson Blog

 y Carrier Scholarship program

 
Community 

Engagement Activities
 y C.H. Robinson Foundation

 y Employee volunteerism

 y  Employee giving and 
volunteer match program

 y Annual grants program

 y Strategic grantmaking

 y Global giving campaign

 y Corporate gifts

 y Event sponsorships
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Management Approach 

We recognize our imperative as an industry leader to conduct 
our business responsibly, sustainably, and transparently.  
We also realize the increasing importance of reducing our 
environmental impact. Of the most critical issues to our 
stakeholders, three are related to the environment: Climate 
Change, GHG Emissions & Air Quality, and Environmental 
Management Systems & Reporting. As we move forward, we 
will build upon our progress and commitment to a sustainable 
future by setting additional environmental goals, establishing 
strategic programs, and improving our reporting capacity and 
environmental disclosures.

The company and all of our employees share the 
responsibility of knowing the requirements of applicable 
laws and our company practices and procedures. Our 
company Code of Ethics requires that every C.H. Robinson 
employee obey all applicable environmental laws.

Climate Change

The risks and impacts of climate change are one of the most 
pressing issues facing our planet and society, and was a top 
concern for our stakeholders. C.H. Robinson’s internal audit 
team leads risk management for the company, which is 
reviewed on a quarterly basis and is aligned to the Risk Factors 
reported annually in our 10-K. ESG issues and impacts of 
climate change, its consequences, and opportunities are 
included in this process, including the impact that severe 
weather events could have on our general operations, the 
transportation industry, and our fresh produce sourcing.  

In addition to our ongoing risk assessment and reporting 
process, we are evaluating the possibility of conducting 
climate modeling and additional risk assessments in the 
coming years. 

GHG Emissions & Air Quality

We create a more efficient transportation system and supply 
chain by reducing empty miles on the road, and consequently 
GHG emissions. This year, we launched a formal energy and 
emissions management system, which we will use to increase 
transparency on our environmental impact. 

We currently track and carefully monitor our Scope 1 and 2 
(direct and indirect) emissions globally, and in 2019 conducted 
our first GHG Inventory. Our GHG inventory reflects the 
boundaries of our unique business model. C.H. Robinson 
does not own a fleet, but rather provides logistical solutions 
for our customers through a network of relationships. We are 
continuing to assess if and how Scope 3 emissions will be 
measured in future years.

In 2019, we set a science-aligned goal to reduce our 
emissions intensity 40% by 2025 (using base year 2018), and 
we have established an energy roadmap to support that 
target. This year, we installed energy efficient lighting at our 
corporate headquarter buildings. Additionally, we purchased 
Renewable Energy Credits (RECs) to offset all electricity used 
at our headquarter buildings in Eden Prairie, MN. In coming 
years, we will continue to conduct energy audits and identify 
opportunities for energy conservation at our largest owned 
and operated facilities, assess the feasibility of onsite 
renewable energy use, engage with offset projects, and 
continue to responsibly leverage RECs.

ENVIRONMENT

Environmental Goals and Initiatives

 y  Reduce our carbon intensity 40% by 2025 over  
our 2018 baseline numbers

 y Find energy efficiencies within our facilities

 y Leverage renewable energy

 y Invest in renewable energy certificates (RECs)

 y Participate in offset projects

 y  Achieved Gold LEED certification in our largest 
operating facility in Chicago

 y  Continue paperless invoicing for customers,  
with a goal of going 100% paperless

 y  Carbon Fund offsets for all European employee 
business travel
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Environmental Management  
Systems & Reporting

As part of our ongoing compliance with environmental 
regulations, and in anticipation of increased environmental 
regulation, we monitor emissions across our global 
operations. We calculate and report our emissions 
according to the GHG Protocols. 

Supporting Customers’ Sustainability 

C.H. Robinson’s global suite of services supports growing 
interest in and expectation of measuring environmental 
impacts, as customers seek support in improving efficiencies 
and impacts of their own supply chains. C.H. Robinson 
supports our customers’ sustainability efforts by helping  
them leverage headhaul and backhaul capacity and reduce 
inefficiencies in their supply chains. Our scope and scale 
provide unique insight into a customer’s footprint, which  
in turn results in efficient solutions such as load and  
mode optimization strategies, enhanced utilization of 
transportation equipment, reduce empty miles, and  
reduce supply chain emissions. 

C.H. Robinson also offers sustainability services to help 
customers better understand and reduce their own carbon 
footprint. Through reporting and analytics, we help customers 
better understand their GHG emissions from transportation 
and identify ways to reduce their footprint. Customer 
reporting is aligned with the Global Logistics Emissions 
Council (GLEC). We can also provide an analysis that gives 
opportunities for carbon reduction throughout a company’s 
supply chain. These services help our customers advance  
their sustainability initiatives, and allow C.H. Robinson to make 
a positive impact on the planet beyond our own operations.

Other customer-facing initiatives: 

 y   Members of the Sustainable Packaging Coalition and  
How 2 Recycle program for projects with key customers; 

 y  Fair Trade certification for certain products in distribution; 
and our Misfits Program helps address the issue of food 
waste by selling imperfect produce at a discounted price.

For more information click here.

Industry Relationships

Since 2005, we have been a part of the U.S. Environmental 
Protection Agency (EPA) SmartWay program, which helps 
companies advance supply chain sustainability by measuring, 
benchmarking, and improving freight transportation 
efficiency. The program is a voluntary partnership between 
various freight industry sectors and the EPA. It establishes 
incentives for fuel efficiency improvements and GHG 
emission reductions.

In 2019, we began our engagement with GLEC to enhance 
our customer reporting capabilities. In 2020, we anticipate 
becoming an accredited partner of GLEC. 

Finally, to advance sustainability efforts within the 
transportation industry, C.H. Robinson collaborated with 
the Massachusetts Institute of Technology (MIT), Center  
for Transportation and Logistics (MIT-CTL) to develop new 
research to support more accurate less than truckload (LTL) 
emission calculations. The white paper for this original 
research can be found here and C.H. Robinson has been 
collaborating with Smartway to test and further improve  
the methodology and seek Smartway’s endorsement for 
this approach.

Through reporting and analytics, we help  
customers better understand their GHG  
emissions from transportation and identify  
ways to reduce their footprint.
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Management Approach

We earned our reputation as an industry leader through the 
service and dedication of over 15,000 employees around the 
globe, a performance-driven culture, and a proven track 
record of success. Our people are unequaled in this industry. 
Contract carrier and customer feedback underscore that our 
people are core to their service satisfaction, and we work to 
support those positive experiences and recognize our 
employees for their hard work. 

Customer Satisfaction &  
Our Customer Promise

As a customer-centric organization, we understand the 
importance of delivering superb and reliable service to our 
customers. Our Customer Experience team is responsible 
for gauging overall customer satisfaction with our services 
as well as organizational visibility to feedback, ensuring 
appropriate responses and action.
 
To understand our customers’ needs, we capture feedback 
via surveys. Senior leadership has real-time visibility to all 
feedback and receive quarterly reports. Even with 90% 
positive feedback from our customers, we continue to 
improve our customers’ experience. 

We train customer- and contract carrier-facing employees 
on how to interact with all our systems to provide the  
best support and manage feedback, both positive and 
negative. We also offer our customers 24/7 support with  
our afterhours support center.

We have established ambitious internal customer 
satisfaction goals based on appropriate actions taken  
in response to feedback and, as of this year, have tied 
compensation to those goals.

Our client platform directs us to any pain points in delivery 
operations and allows us to reconcile these as fast as 
possible. This tracking system also enables us to identify 
waste and provide guidance on impact reduction. We help 
customers become a shipper of choice through further 
reducing waste in the loading and unloading process.

As we look to the future, we will further integrate into 
customer- and contract carrier-facing technology and 
improve our customer-oriented learning. In addition,  
we will be translating our customer surveys into domestic 
languages in our global markets, including Latin America, 
Europe, Asia, and Oceania.

SOCIAL 
Our Customer Promise: C.H. Robinson is uniquely 
suited to deliver value to our customers.

GLOBAL SUITE OF SERVICES 

We are a provider that can reliably meet our  
customers’ logistics services and technology  
needs today and in the future. 

TECHNOLOGY BUILT BY AND  
FOR SUPPLY CHAIN EXPERTS  

Our tailored, market-leading solutions work for supply  
chain professionals and drive supply chain outcomes.

INFORMATION ADVANTAGE  
DRIVING SMARTER SOLUTIONS

We drive better outcomes for our customers’ businesses 
because of our experience, data and scale. 

PEOPLE YOU CAN RELY ON 

Our global network of experts acts as an extension  
of our customer teams.
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Management Approach

At C.H. Robinson, our people drive our success. Our chief 
human resources officer and ESG officer is responsible for 
leading the company’s global talent, diversity and inclusion, 
sustainability, and community engagement strategies. The 
goal is to attract and retain the right talent and engage 
every employee with meaningful work. We want our 
employees to feel proud to work at C.H. Robinson, and 
know they are surrounded by colleagues and leaders who 
respect their ideas and recognize their achievements.

Our talent strategies focus on the following priorities:

 y  Right Talent: Enable successful business transformation 
by acquiring, developing, and aligning the right talent  
for the future.

 y  People Experience: Empower employees to succeed by 
providing a modern, engaging, employee experience 
and fostering a culture of inclusion and belonging.

 y  Strong, Diverse Leaders:  Accelerate the development  
of the next generation of diverse leaders who are high 
performing and better represent the communities we 
serve. Accomplish this by identifying and high-potential 
talent, and creating deep leadership bench strength.

 y  Total Rewards: Strengthen culture of performance  
and employee well-being by providing flexible and 
competitive rewards and benefits.

Talent Attraction,  
Engagement & Retention

We work to create an unmatched experience for our 
people, beginning when they are job seeking, and 
throughout their entire career journey. By creating a 
positive people-experience and offering competitive 
rewards and benefits, we attract, engage, and retain  
top talent across the organization. 

As part of our three-year talent acquisition roadmap, we  
have identified milestones related to strategic initiatives, 
including talent brand, candidate experience, diversity 
recruitment, strategic talent advisement, and operational 
excellence. We are also continuing to increase our focus on 
diversity hiring by reviewing where we source our candidates, 
how we market ourselves, ensuring our interview processes 
are inclusive, and providing additional training for recruiters 
and hiring managers.

Listening to our employees is an important component  
of our talent strategies. This is why we regularly receive 
feedback from our employees via focus groups and surveys, 
including an employee engagement survey and more 
frequent “pulse” surveys throughout the year. Results directly 
impact our management strategy, policies, and processes. 

HUMAN
Another way we engage our employees is through our 
global performance management process. The process 
motivates employees and teams to perform to their highest 
ability through alignment of individual and company goals, 
frequent and clear communication and feedback, and a 
focus on employee development and growth. Having one 
standard performance review process helps ensure that  
all employees are consistently assessed on both what they 
achieve (goals) and how they achieved it (competencies). 
Review engagement is high, with a more than 95% 
completion rate. Additionally, these processes enable 
manager-to-employee, employee-to-manager, and 
peer-to-peer feedback, helping to establish a culture  
of transparency and communication. 

We consistently review our compensation and benefits  
to help ensure we are competitive in the marketplace, 
meeting the needs of our diverse teams, and leveraging 
this to attract and retain talent. Based on employee 
feedback, C.H. Robinson has invested in U.S. employee 
benefits to include increasing paid time off (PTO), 
increasing the short-term disability policy, introducing 
parental leave, offering expanded fertility services, and 
increasing the 401K match. 
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Training & Development

C. H. Robinson employees help shape the future of  
supply chains, and we provide development opportunities 
designed to accelerate employees’ careers along the way. 
Our human resources team is responsible for assessing our 
business objectives; creating and delivering new learning 
solutions; and measuring and evaluating their effectiveness. 
Through this process, we create role-specific content and 
skill development courses to help ensure that employees 
can grow and thrive throughout their careers.

After joining the C.H. Robinson team, employees take  
part in the ACCELERATOR onboarding program, which 
prepares them for success in their roles. The program is 
tailored to meet various needs by segmenting participants 
into “lanes” catered to employee experience level and  
role. In 2020, this program was expanded across the globe 
and moved to a virtual format to accommodate a remote 
work environment.

We work to provide a path for advancement while 
developing high performing leaders in the field. This  
is why we provide ongoing training and development 
programs, ranging from short video clips available  
on demand, to on-the-job experiences and stretch 
assignments, to formal year-long development programs 
like our women’s leadership program. 

Diversity & Inclusion 

At C.H. Robinson, we work to create a culture of belonging 
that leverages the diverse experience of our employees 
around the globe. This is not only core to our EDGE values, 
but it is also critical to our business success. 

In 2019, we conducted inclusivity training for senior leaders, 
and integrated Diversity & Inclusion (D&I) into all 
development courses. We created a Talent Acquisition 
Diversity Committee to further integrate D&I into our 
recruitment and hiring processes. We also identified 
strategic focus areas, and in early 2020 created five-year 
goals to help us improve in those areas. 

While we consider all dimensions of diversity in our work,  
we are currently focused on women and Black, Indigenous, 
and people of color (BIPOC) representation in these  
goals, as we believe that targeting populations will help  
us make a more significant impact. Our focus areas  
include diversity in our leadership teams, retention rates, 
engagement scores, rate of first promotion to management, 
and commercial or revenue-generating roles. We will 
continue to provide additional transparency on D&I metrics 
and goals in the future.

In 2020, we are continuing to expand and accelerate our 
D&I work within our company and in our communities. 
Some key work includes rolling out four Employee Resource 
Groups, launching inclusivity training across the company, 
hosting listening sessions with employees, enhancing our 
hiring and recruitment processes, and further integrating 
D&I into our leadership development and succession 
planning work. 
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Innovation & Intellectual Property 

We have been an agile, can-do company since the 
beginning. Our customers and contract carriers expect 
high-tech solutions to strengthen their competitive position 
and optimize efficiencies. We are committed to solving  
the toughest logistics challenges with smarter solutions.

C.H. Robinson relies on the ingenuity of our team and 
technology to innovate. We use machine learning to 
identify and flag logistics issues, allowing our teams to 
execute solutions and collaborate with customers to 
prevent future occurrences. As innovative solutions develop 
across our business, we proactively scale solutions to all  
our customers, compounding efficiencies. We deliver 
accuracy and precision, ultimately creating efficiencies  
and environmental benefits.

Innovation is a collaborative endeavor at C.H. Robinson. 
Our technology team reports to the chief technology 
officer, who reports to the CEO; however, innovative ideas 
and solutions often come from each business division. 
Divisional leaders coordinate to determine which initiatives 
deserve investment.

In 2019, we committed to investing $1 billion (USD)  
dollars over the next five years in innovation, advanced 
technologies, and talent to shape the future of the  
logistics ecosystem. We will continue to capitalize on  
rapid advancements in technology and our information 
advantage to remain one of the largest and most  
powerful logistics platforms in the world.

INTELLECTUAL

New Innovation Incubator, C.H. 
Robinson Labs, Drives Supply 
Chain Technology Solutions

In early 2020, we launched Robinson Labs, an 
innovation incubator that works hand-in-hand 
with our technology team of more than 1,000 
data scientists, engineers, and developers. Our 
logistics experts and innovation teams collaborate 
with customers and contract carriers to create 
personalized solutions for shipper challenges, 
using the industry’s premier technology that is 
built by and for supply chain experts. 
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Management Approach

Our 10-member Board of Directors is chaired by 
independent board member, Scott P. Anderson. Our  
Board is accountable for ensuring responsible governance  
and setting the strategic path forward for C.H. Robinson.  
The Board of Directors has oversight of ESG strategy  
and performance, and board committees also engage  
on ESG topics within the scope of their charters regularly.

Ethics & Compliance

For us, compliance is more than just checking a box; it 
is crucial that our customers, contract carriers, vendors, 
and shareholders feel comfortable and confident doing 
business with us. It is equally important that employees 
trust that we are a reputable company that they can be 
proud to work for. We help ensure that of our activities 
comply with, if not exceed, industry standards.

We have robust structures to help ensure compliance 
and safeguard against unethical behavior. Our chief legal 
officer is responsible for all global ethics and compliance 
protocols, training, and related matters, an internal 
annual review that integrates stakeholder input, as well 
as addresses new regulations. A quarterly Compliance 
Committee meeting provides an open forum to review  
and discuss employee concerns; key findings are elevated 
to the Board of Directors for review. 

Additionally, all employees undergo internal training 
to help ensure full alignment with our policies and 
expectations. At the time of hire, and subsequently  
every three years, employees participate in our Code  
of Ethics training, which is reviewed annually and updated  
as appropriate. On an annual basis, all employees must 
review the Code of Ethics and complete additional 
compliance trainings. 

Supply Chain Management

Our vast network of 78,000 contract carriers and our 
Robinson Fresh® growers provide the backbone of our 
operations. While we do not have a broad vendor-specific 
Code of Ethics, we hold our suppliers and business 
collaborators to state and federal standards, as well as 
our internal Code of Ethics. Robinson Fresh® growers 
also comply with the Global Supplier Code of Conduct. 
Additionally, if a contract carrier or collaborator breaches 
compliance, we seize the contract and catalog them on a 
“do-not use” list. We also operate an anonymous hotline  
to allow employees, contractors, or other third-party workers 
to report complaints or vendor issues.

This year, we updated our procurement policy to focus 
on supplier diversity. Next we plan to formulate baseline 
diversity metrics for our suppliers and build out a tier two 
supplier diversity program.

GOVERNANCE
Data Privacy & Cybersecurity

As we continue to expand globally and the threat 
landscape evolves, the data security and privacy of 
company, carrier, employee and customer information 
around the world remains a top priority. Our Global Cyber 
Security Team, reporting into our chief technology officer, 
works closely with our data privacy director, who reports 
into our chief legal officer to inform our approach on 
these matters.  Together, they are responsible for network 
security, engineering processes, and business continuity, 
while ultimately safeguarding the data and privacy of our 
customers, collaborators, employees, and suppliers. They 
partner with leaders from all of our global regions to align 
strategic goals for data and security with business priorities. 

As a global company, we understand our compliance 
obligations and ensure we have processes and programs  
in place to meet those obligations and be good stewards 
of the data entrusted to us by our customers, collaborators, 
employees and suppliers. However, we go beyond 
compliance by ensuring security and privacy principles  
are integrated into the way we all do business every day. 
To help our people understand their accountabilities in 
these areas, all employees undergo training on compliance, 
privacy and security on an ongoing, regular basis. 

The Global Cyber Security Team is responsible for network 
security, engineering processes, and business continuity, 
while ultimately safeguarding the data and privacy of our 
customers, collaborators, employees, and suppliers.

Additional Information

C. H. Robinson Investor Relations 

2020 Proxy Statement

2019 Annual Report

Code of Ethics

Privacy Notice

Governance Committee Charter
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https://investor.chrobinson.com/Governance/Board-of-Directors/default.aspx
https://www.robinsonfresh.com/en-us/-/media/robinsonfresh/redesign-2019/growers/grower-documents/robinson%20fresh%20global%20supplier%20code%20of%20conduct%20v1117%20(1).pdf
https://investor.chrobinson.com/Home/default.aspx
http://d18rn0p25nwr6d.cloudfront.net/CIK-0001043277/21e96a7d-9e8a-449b-a800-14d94ad70512.pdf
https://s21.q4cdn.com/950981335/files/doc_financials/2019/Annual/2019-chrobinson-annual-report-w10k.pdf
https://s21.q4cdn.com/950981335/files/doc_downloads/codeofethics/2018/07/C.H.-Robinson-Code-of-Ethics-(English).pdf
https://www.chrobinson.com/en-us/privacy-notice/
https://investor.chrobinson.com/Governance/Governance-Documents/default.aspx


Indicator 2015 2016 2017 2018 2019

Corporate Governance

Number of Non-Executive Directors on Board 8 8 7 8 9

Percent of Non-Executive Directors on Board 89 88 89 89 90

Number of Independent Directors 8 7 8 8 8

Percent of Independent Directors 89 88 89 89 80

CEO Duality Yes Yes Yes Yes No

Independent Chairperson No No No No No

Independent Lead Director No No No No Yes

Number of Corporate Executive Officers  
on Board of Directors

1 1 1 1 1

Poison Pill Plan No No No No No

Proxy Access Bylaw or Provision Yes Yes Yes Yes Yes

Stakeholders’ involvement in remuneration Yes Yes Yes Yes Yes

CEO pay ratio — — — 130:1 135:1

Number of Directors 9 9 8 9 10

Number of Women on Board 3 2 2 3 3

Percent of Women on Board 33 25 22 33 30

Number of Female Executives 1 1 1 1 1

Percent of Female Executives 9 9 9 10 10

Clawback Provision for Executive Compensation No No No No No

Indicator 2015 2016 2017 2018 2019

Data Privacy & Cybersecurity

Substantiated complaints concerning breaches  
of customer privacy and losses of customer data

0.00 0.00 0.00 0.00 0.00

Diversity & Inclusion

Percent of Women in Workforce 43.28 43.60 44.83 44.84 45.72

Percent of Women in Management* 34.28 34.39 35.06 37.14 38.87

Percent of BIPOC in Workforce 21.86 22.22 22.23 22.62 23.66

Percent of BIPOC in Management* 13.64 15.20 14.63 14.97 16.26

Percent of Disabled in Workforce 1.19 1.33 1.47 1.66 1.98

Percent of Women of New Hires 44.61 45.84 48.66 47.35 47.44

Environmental Management Systems & Reporting

Total Energy Consumption (thousand MWh) — — 85.99 83.94 82.74

Energy consumption within the organization (GJ) — — 309,556 302,196 297,869

Electricity Used (thousand MWh) — — 51.13 51.55 53.59

Renewable Energy Certificates — — — — Yes

Fleet Fuel Consumption (MWh) — — — 9,937.00 6,746.00

Environmental Fines (Number) 0.0 0.0 0.0 0.0 0.0

Environmental Fines ($USD) 0.00 0.00 0.00 0.00 0.00

Non-compliance with environmental  
laws and regulations

0 0 0 0 0

Total Waste—HQ Only (tons, averaged over three years) — — 308.4 308.4 308.4

ANALYST DOWNLOAD

*Management defined as an employee with at least one direct report.
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Indicator 2015 2016 2017 2018 2019

Hazardous Waste (tons, averaged over three years) 0.0 0.0 0.0 0.0 0.0

Waste Recycled—HQ only  
(tons, averaged over three years)

— — — — 90.4

Waste Organic—HQ only  
(tons, averaged over three years)

— — — — 73.0

Waste Sent to Landfills—HQ only  
(tons, averaged over three years)

— — — — 145.0

Number of Spills 0 0 0 0 0

Ethics & Compliance

Operations assessed for risks related to corruption Yes Yes Yes Yes Yes

Communication and training about  
anti-corruption policies and procedures

Yes Yes Yes Yes Yes

Confirmed incidents of corruption and actions taken 0 0 0 0 0

Legal actions for anti-competitive behavior,  
anti-trust, and monopoly practices

0 0 0 0 0

GHG Emissions & Air Quality*

GHG Scope 1 Emissions (MtCO2e) — — — 2,834 2,168

GHG Scope 2 Location-Based Emissions (MtCO2e) — — — 31,391 30,075

GHG Scope 2 Market-Based Emissions (MtCO2e) — — — — 22,980

Total Location-Based GHG Emissions (MtCO2e) — — — 34,225 32,243

Total Market-Based GHG Emissions (MtCO2e) — — — — 25,148

GHG Scope 3 Emissions (MtCO2e) — — — — —

Indicator 2015 2016 2017 2018 2019

Carbon Offsets (MWh) — — — — 12,375

GHG emissions intensity (MtCO2e/USD Revenue) — — — 0.00000206 0.00000164

Direct CO2 Emissions (thousand MtCO2) — — 2.19 1.92 1.40

Indirect CO2 Emissions (thousand MtCO2) — — 30.05 29.93 29.91

Total CO2 Emissions (thousand MtCO2) — — 32.24 31.85 31.31

Direct HFC Emissions (thousand MtCO2e) — — 0.74 0.74 0.74

Occupational Health, Safety & Well-being

Hazard identification, risk assessment,  
and incident investigation

Yes Yes Yes Yes Yes

Occupational health services Yes Yes Yes Yes Yes

Worker training on occupational health and safety Yes Yes Yes Yes Yes

The number of fatalities as a result  
of work-related ill health

— — 0 0 0

The number of cases of recordable  
work-related ill health

— — 24.00 29.00 20.00

Workforce Accidents — — 24.00 29.00 20.00

Lost Time from Accidents (days) — — 246.00 62.00 10

Lost Time Incident Rate — — 0.08 0.08 0.01

Total Recordable Incident Rate — — 0.23 0.29 0.19

Fatalities—Total — — 0 0 0

Fatalities—Employees — — 0 0 0

Fatalities—Contractors — — 0 0 0
*Note that C.H. Robinson updated our GHG inventory methodology in 2020, impacting our 2019 inventory.
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Indicator 2015 2016 2017 2018 2019

Supply Chain Management

Percent of Suppliers’ Operations Covered  
by an Environmental Management System

0 0 0 0 0

New suppliers that were screened  
using environmental criteria

0 0 0 0 0

Code of Vendor Conduct addresses collective 
bargaining or working hours

— — — — —

Code of Vendor Conduct that clearly references 
conformance with ILO standards

No No No No No

Talent Attraction, Engagement & Retention

Number of Employees 13,044 14,006 14,906 15,123 15,327

Number of Temporary Employees 123 129 143 132 124

Number of Contractors 622 691 877 994 1,074

New Employee Hires 2,988 3,196 3,683 3,588 3,088

Employee Turnover Percent 16.6 17.9 20.7 21.3 19.2

Training & Development

Percentage of employees receiving regular 
performance and career development reviews

— — — — 97.82

Average Hours of Training per Employee per Year — — 8.30 9.06 10.10

Volunteerism & Giving

Corporate Cash Giving ($USD) 1,092,478 818,499 673,056 647,473 821,341

Total Corporate Foundation and Other Giving ($USD) 1,086,734 1,250,227 1,163,178 1,447,226 1,770,108

Total Community Giving ($USD) 2,139,521 2,068,726 1,836,234 2,094,701 2,593,468
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