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Consolidated Communications Holdings, Inc., 
(NASDAQ: CNSL) is a top 10 fiber provider in 
the U.S. and a leading broadband and business 
communications provider serving consumers, 
businesses and wireless and wireline carriers 
across rural and metro communities and a 
23-state service area.  

Leveraging an advanced fiber network spanning 
37,500 fiber route miles, Consolidated Commu-
nications offers a wide range of communications 
solutions, including high-speed Internet, data, 
phone, security, managed services, cloud 
services and wholesale carrier solutions.  

From our first connection over 125 years ago, 
Consolidated is dedicated to turning technology 
into solutions, connecting people and enriching 
how they live and work.

We pride ourselves on delivering a better       
experience by putting our customers’ needs first; 
building a stronger community through employee 
volunteerism and company giving; and evolving 
and innovating to meet and exceed the needs 
and expectations of our customers.

With a rich history and track record of stability 
and innovation, we are here today and tomorrow 
as a trusted, long-term provider.
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A LETTER FROM BOB UDELL

Since Consolidated Communications was founded over 125 years ago, 
we have focused on turning technology into solutions, connecting 
people and enriching how they work and live. 

Our core values - Integrity First; People Make the Difference; Deliver a 
Better Experience; Evolve and Constantly Improve; Build a Strong 
Community and Celebrate Successes – guide our actions as we fulfill 
our responsibilities to our customers, investors, business partners, 
employees and the communities we serve. 

Today, as a leading broadband and business communications 
provider across a 23-state service area, we are committed to building stronger communities 
and being a responsible neighbor in the communities where we work and live.  

We carry out this commitment every day by ensuring: 

• the highest standards of legal and ethical business conduct in all business transactions.

• our workplaces embrace diversity and inclusion.

• compliance with legal requirements and ethical practices related to human rights.

• workplaces are are free from discrimination and harassment.

• the safeguarding of our customers’ privacy, data and personally identifiable information.

• a commitment to the communities we serve through continued volunteer efforts and the 
sharing of Company resources.

• advocacy to lawmakers to build awareness of the needs of our customers and all        
stakeholders through political support and engagement.

• the creation and provision of a safe, healthful and secure workplace.

• honest and fair business practices and utilizing vendors and suppliers who adhere to the 
same standards of legal and ethical business conduct.

• operating a sustainable business with minimal impact on the planet and environment.

We are proud to serve our customers, investors, business partners, and communities as 
responsible corporate citizens and good stewards of, and respect for, the Earth and the           
environment. 

Our Company values and the principles that guide us inspire us to be a good neighbor, deliver 
the most reliable services and products and connect people in all that we do, every day.

Bob Udell
President & CEO, Consolidated Communications
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At Consolidated Communications, we’re committed 
to the highest standards of legal and ethical business 
conduct. Our Code of Business Conduct and Ethics 
(available at www.consolidated.com/ethics) 
summarizes the legal, ethical and regulatory 
standards we follow and is a reminder to our 
directors, officers, employees and vendors of our 
obligation to uphold this commitment.  

We have built our business based on excellence 
in services and products. We provide quality 
services and products for our customers, and our 
employees and representatives adhere to the 
highest standards of honesty, ethics and fairness 
in their business dealings. 

We place the highest value on the integrity of our 
directors, officers and employees and demand the 
same level of integrity in all business transactions. 
We insist on ethical dealings with others and on 
the ethical handling of actual or apparent conflicts 
of interest within personal and professional 
relationships.

When an ethical issue or concern needs to be 
addressed with a supervisor, we attempt to foster 
a work environment where these discussions can 
take place without the fear of retribution and also 
provide a system of reporting and access for 
anyone who wishes to report a suspected          
violation.  

Directors, officers and employees are required to 
deal honestly and fairly with our customers, 

collaborators, competitors and third parties. In 
our dealings with customers and suppliers, we 
prohibit making or receiving bribes, kickbacks or 
any other improper payment, direct or indirect, 
to any representative of government, labor union, 
customer or supplier in order to obtain a contract, 
commercial benefit or government action.

BUSINESS PRACTICES AND ETHICS

COMPANY VALUES:

Integrity First

People Make the Difference

Deliver a Better Customer Experience

Evolve and Constantly Improve

Build a Strong Community

Celebrate Successes

https://www.consolidated.com/about-us/social-responsibility/business-practices-ethics
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Consolidated Communications believes it is 
critical to promote and protect human rights in all 
communities we serve, and in our relationships 
with our employees and vendors. As a long- 
standing employer and business partner, we 
strive to foster a work culture that respects 
fundamental human rights and ensures that our 
business practices in no way contribute to human 
rights abuses. Consistent with these goals, we 
have established a Human and Labor Rights 
Policy (available at www.consolidated.com/- 

laborpolicy) to create awareness and establish 
expectations related to legal requirements, 
ethical practices and human rights. 

HUMAN AND LABOR RIGHTS

https://www.consolidated.com/about-us/social-responsibility/human-labor-rights
https://www.consolidated.com/about-us/social-responsibility/human-labor-rights
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AFFIRMATIVE ACTION/
EQUAL OPPORTUNITY EMPLOYMENT

Consolidated Communications has been and will 
continue to be an equal opportunity employer. We 
strive to maintain workplaces that are free from 
any type of discrimination or harassment by 
recruiting, hiring, assigning and promoting without 
regard to race, color, religion, sex, age, national 
origin, disability or any other factor prohibited by 
law. Consolidated Communications will reasonably 
accommodate qualified applicants with covered 
disabilities who can perform the essential functions 
of the job with or without reasonable accommo-
dations.

DIVERSITY AND INCLUSION

At Consolidated Communications, we seek 
high-quality employees of all backgrounds and 
experiences. We believe diversity of backgrounds 
contributes to different ideas, which in turn 
drives better results for our customers and our 
shareholders. We respect differences and diversity 
as qualities that enhance our efforts as a team 
and believe embracing diversity and a culture of 
inclusion makes Consolidated Communications 
a better Company. In accordance with these 
core values, Consolidated Communications is 
committed to pursuing diversity in the workplace 
and in our leadership team.

We strive to create a work environment that 
provides all our associates equal access to 
information, development and opportunity. 
Across the Company, we are working to help us 
advance in our diversity journey and build our 
practices on diversity, inclusion and fairness. We 
garner our employees’ feedback through formal 
surveys and informally through their participation 
in our town halls.



We prohibit unlawful discrimination and protect 
against behavior that creates an offensive, hostile, 
or intimidating work environment.  We work to 
create a safe, healthy and secure workplace 
where employees are able to do their jobs 
without fear of harassment or discrimination 
based on race, color, religion, sex, age, national 
origin, disability, sexual 
orientation or any other 
factor prohibited by law or 
which violates our work-
place policies or proce-
dures. Physical harm or 
threats, direct or implied, 
and illegal acts of harass-
ment, including sexual 
harassment, are violations 
of the Consolidated     
Communications Code of 
Conduct and are not 
tolerated.

Safety is a top priority at 
Consolidated Communica-
tions as demonstrated in 
our Safety Policy Statement. 
We have a strong, ongoing 
commitment to providing a safe and healthful 
workplace and to ensure employees are properly 
trained and have appropriate safety and emergency 
equipment. We provide employees with proper 
general environmental health and safety training 
and relevant training on work-related hazards 

they may experience.

The work of the Safety & Risk Management 
Department ensures all employees are educated 
on emergency procedures so at the time of an 
emergency all employees will be able to respond 
without hesitation or undue stress.

SAFE AND HEALTHY WORKPLACE  
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SAFETY IS OUR #1 PRIORITY.

Employees are the cornerstone of our success. Consolidated Communications is 
committed to providing a healthy, safe and productive work environment for all 
employees and customers. As we strive to fulfill our mission to turn technology 
into solutions, connecting people and enriching how our customers work and live, 
our employees’ commitments and positive attitudes toward safety and safe practices 
at work and at home is integral to our success. 

An effective safety culture prospers with personal accountability, collaboration and 
by embracing innovative ideas. These practices complement our core values of 
“Integrity First” and “Evolving and Constantly Improving.”  

We believe that extending safe, responsible work habits into the communities we 
serve help to make them better places to live and work. And, a sincere commitment 
to safety at all levels of the Company will support our vision                                       
to be the preferred choice for communication solutions. 
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For more than 125 years, we have forged a 
strong legacy and tradition of philanthropy and 
volunteerism within the communities we serve. 
We believe engaging in and supporting the 
community improves the quality of life and 
creates a more vibrant place to live and work.

INVESTMENTS IN THE COMMUNITIES 
WE SERVE

Last year, Consolidated Communications invested 
more than $2 million in the communities it serves 
through company giving programs, Foundation 
grants, economic development initiatives,     
community events and sponsorships.

COMMUNITY VOLUNTEERISM

We believe contributions of time are just as 
important as financial gifts and are proud to 
support employees who dedicate their time to 
serving the community. Every year, the Company 
recognizes those distinguished employees who 
are committed to corporate stewardship and 
supporting the communities we serve with 
Community Service Awards.

In 2019, our employees reported over 18,000 
volunteer hours in support of important initiatives 
and groups.

• 125th Anniversary – Consolidated Communi-
cations commemorated its125th anniversary in 
2019 by making special contributions every 
month to an organization in our service area. The 
special gifts – selected by employees – were 
made in addition to our established annual 
giving programs across the 23 states we serve. 

In addition to the financial support provided to 
community organizations to celebrate this 
important milestone, employees also collected 
and donated thousands of pounds of food, 
packed thousands of meals and volunteered 
hundreds of hours toward hunger-related         
initiatives across the country. 

• Operation Honor Guard – Consolidated 
Communications is also committed to supporting 
Operation Honor Guard, an organization providing 
charitable assistance to groups providing military 
funerals for veterans and service members. 
Employees help organize and staff local Day of 
Giving collection events every year in Illinois.   

CORPORATE PHILANTHROPY AND VOLUNTEERISM 



SPECIAL OLYMPICS 
FAMILY FESTIVAL (SOFF)

Every year since 1984 on the third Saturday in 
September, Consolidated Communications 
employees, family members and community 
volunteers host the Special Olympics Family 
Festival (SOFF) in Mattoon, Ill., for Illinois Special 
Olympian Athletes from east central Illinois. The 
daylong event, planned throughout the year by a 
committee made up of Consolidated employees 
and business and community leaders, is filled 
with noncompetitive games and activities in a 
carnival-like atmosphere. 

It began as another way for co-founder and 
former Consolidated Communications founding 
Board Director and Chairman Richard A. Lumpkin 
to engage Consolidated Communications 
employees in the community and included a 
few hundred athletes and volunteers.

SOFF has grown and evolved, but the focus 
remains on inclusion, friendship and having fun. 
Today, Special Olympics International calls it the 
“biggest event of its kind in the world” with more 
than 600 Special Olympian Athletes and 1,200 
volunteers. More information is available at 
www.consolidated.com/SOFF.

MINNESOTA COMMUNITY FUND
Over the past 50 years, the Consolidated       
Communications Community Fund has given 
more than $6 million to non-profit organizations 
throughout southern Minnesota. The Community 
Fund is a donor-advised fund, administered 
through the Mankato Area Foundation. An advisory 
board comprised of current local Consolidated 
Communications employees directs grants and 
gifts from the Community Fund. 

CALIFORNIA AND KANSAS 
CCI FOUNDATION
The California and Kansas chapters of the     
Foundation have given over $5.5 million to 
communities through local nonprofits and orga-
nizations serving those in need and creating more 
vibrant communities. The Foundation is funded 
through the generosity of employees who volun-
tarily make payroll contributions that are matched 
by the company.

Consolidated Communications is proud to 
support programs and organizations that address 
essential and critical community needs and key 
community and educational initiatives, improving 
the quality of life for our friends and neighbors.
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Thanks to the dedicated employees at Consolidated Communications, our athletes 
have a day of unforgettable fun and fellowship to look forward to annually.
              –Dave Breen, President & CEO, Special Olympics

https://www.consolidated.com/about-us/community-matters/special-olympics-family-festival


At Consolidated Communications, we are     
committed to the natural environment that 
surrounds us and we know our actions have a 
direct and indirect impact on our local, regional 
and global footprint. By ensuring our over 1,600 
buildings and facilities are in compliance with 
federal, state and local environmental regulations 
and laws, using our network, and through a number 
of other actions and initiatives, Consolidated 
Communications stands firmly behind our 
Environmental Responsibility Statement and 
pledges to continually evaluate how we can 
operate our business more sustainably while 
minimizing the impact on the Earth and            
environment. Our environmental objectives help 
us operate our business in a more sustainable 
manner, and are as follows:

• Minimize Waste – We continue to find sensible 
ways to minimize waste in our offices and 
facilities.  Through the proper disposal of old 
computers and office technology products to 
the recycling of cardboard, paper, electronics, 
glass, plastic, aluminum and other items at our 

primary offices and larger employee locations, 
Consolidated Communications believes in the 
importance of recycling.  

Out in the field, all wire and equipment is 
processed and sorted for shipment to 
approved recyclers.  

Recognizing the effect waste can have on the 
communities we serve, we provide consumer 
education on the value of recycling phone 
directories, offer recycle bins and promote local 
recycling events.  

Consolidated Communications phone directories 
are printed on recycled paper and include an 
option for customers to opt-out of receiving 
future directories, further reducing their envi-
ronmental impact. Customers also have the 
option to enroll in paperless billing, which we 
promote continuously.

Employees receive their pay checks via direct 
deposit and Form W-2s electronically as another 
way to reduce waste.

(Continued on the next page.)

OUR ENVIRONMENTAL COMMITMENT 
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We comply with all state, federal and local laws 
related to hazardous waste. When necessary, we 
hire certified and compliant waste disposal 
companies to dispose of materials in a safe and 
environmentally friendly manner.

• Energy Conservation and Efficiency – Our 
investments in energy conservation and 
efficiency reflect our commitment to reducing 
the impacts our energy use has on the environ-
ment. In our buildings and facilities, important 
steps have been taken to reduce our energy 
consumption, including updating boilers and 
HVAC systems with high-efficiency units; adding 
motion-sensitive and/or LED lighting in several 
offices so lights stay on only if employees are 
present and employing active-monitoring of our 
heating and cooling facilities to adjust to changes 
in ambient temperature and humidity.  

Consolidated Communications also purchases 
Renewable Energy Credits, when possible, to 
utilize renewable sources for our electricity.

In an effort to reduce transportation and fuel- 
related emissions, Consolidated Communica-
tions encourages employees to limit air and 
automobile travel and encourages the use of 
technology solutions, such as video or phone 
conferencing, when possible. When travel is 
necessary, employees are encouraged to use 
surface-based options, including the use of 
low-emission and flex-fuel fleet vehicles and 
are reminded to not idle vehicles, when possible, 
to reduce air pollution and gas usage.

• Low- and Reduced-Energy Products and 
Services – Through the utilization of Voice over 
Internet Protocol (VoIP), the need for travel by 
business customers is reduced as the service 
allows for effective and productive telecommuting 
options.

Additionally, the need for traditional cable set-top 
boxes that contribute to carbon emissions and 
energy use is eliminated through Consolidated 
Communications’ new, cloud-enabled TV 
product, CCiTV.

• Environmentally Conscious Suppliers and 
Partners – By working with business partners 
who also embrace green initiatives and the 
conservation of natural resources, we are able 
to continuously ensure sustainability from 
within our supply chains. We strive to balance 

environmental and fiscal responsibilities when 
making purchasing decisions.

• Environmental Awareness and Education – 
By educating our employees and customers on 
environmental issues, our sustainability initiatives 
and providing them with information on how 
they can put environmentally friendly practices 
in place at home and work, we are able to 
establish and maintain a culture of awareness 
and action. 
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The safeguarding of our customers’ personal 
information is of the highest importance to 
Consolidated Communications. We do not sell, 
rent or disclose personally identifiable information 
to any third party for any reason that is not 
directly related to providing products and 
services except as required by applicable law or 
unless our privacy policy specifically permits it.

Occasionally, we will use personally identifiable 
information to offer a customer new products 

and services but customers have the ability to 
opt out at any time. As a data privacy champion, 
Consolidated Communications recognizes and 
supports the principle that all organizations share 
the responsibility of being conscientious stewards 
of personal information.

More information on our Customer Privacy Policy 
is available at www.consolidated.com/privacy.

Rapid changes in policy require Consolidated 
Communications to assert its voice to continually 
inform and educate lawmakers on issues affecting 
all stakeholders and, most importantly, the 
needs of our customers. While we are members 
of various trade organizations that advocate on 
our behalf, at times our position on an issue 
may differ from that of other members.

As such, our Political Action Committees    
(PACs) allow us to more effectively reach policy 
makers at the federal and state levels to share 
our stories and voice our opinions. Voluntary 
contributions by employees are made in accor-
dance with all applicable state and federal laws 
and are a meaningful way for Consolidated 
Communications employees to engage in the 
political process.

PRIVACY AND DATA SECURITY 

POLITICAL SUPPORT AND 
ENGAGEMENT 

https://www.consolidated.com/support/terms-policies/privacy-policy
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Consolidated Communications is committed to 
doing business with suppliers and vendors that 
positively influence our strategic and operational 
goals as outlined in our Vendor Code of Conduct 
(available at www.consolidated.com/vendorpolicy). 

Notwithstanding compliance with all applicable 
laws and regulations, vendors must also provide 
high-quality goods and services, exceptional 
customer service and competitive pricing. 

Consolidated Communications offers a Lifeline 
Program for eligible low-income residential sub- 
scribers at their primary residence. The FCC’s 
Lifeline Program allows eligible subscribers to apply 
a monthly discount to a voice service OR qualifying 
Internet service. Services and availability vary by 
state, and in some states an additional monthly 
voice discount may also be available. For eligibility in 
your area, please visit consolidated.com/lifeline.

Eligible subscribers who apply the Lifeline Program 
discount to their CCI voice service may also qualify 
for free toll blocking to help control long distance 
usage.

More information on the Lifeline Program can be 
found at www.usac.org.

VENDORS AND SUPPLIERS 

LIFELINE PROGRAM

https://www.consolidated.com/about-us/social-responsibility/vendors-suppliers/vendor-code-of-conduct
https://www.consolidated.com/support/residential-support/lifeline-assistance-programs
https://www.usac.org/
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