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At Delta Galil, we believe long-term 
economic growth and business 
success must go hand-in-hand 
with a deep commitment to 
sustainability. I am pleased to share 
our Corporate Social Responsibility 
Report for 2013-2014, which 
details our sustainability principles 
and our recent progress.

As we celebrate Delta Galil’s 40th 
year in business during 2015, 
we are proud of our focus on 
driving continuous growth through 
innovation. That focus has driven 
us to top $1 billion in net sales, 
increase our business in branded 
products, and invest in expanded 
manufacturing resources. We 
apply the same spirit of innovation 
to the needs of our customers, 
employees, suppliers, consumers, 
shareholders, communities, and 
other stakeholders. 

This year, for the first time, we 
are reporting according to the 
Global Reporting Initiative (GRI), 
at Application Level “A”. We 
have enhanced the scope and 
transparency of our sustainability 
reporting with expanded information 
and parameters and we look 
forward to submitting our next 
report according to the GRI G4 
guidelines.

Our strategic priorities for 
sustainability include: being 
responsible stewards of our 
environment; ensuring a safe, 
diverse and inclusive workplace; 
maintaining the highest standards 
of corporate governance and 
ethical behavior; and advancing 

the well-being of our community. I 
would like to highlight a number of 
key accomplishments during 
2013-2014:

Environmental Stewardship. We 
continued to drive positive trends 
in energy efficiency and our carbon 
footprint. Total energy consumption, 
as well as total greenhouse gas 
emissions, decreased from 2013 
to 2014 and we continue to work 
intensively on both water and waste 
reduction efforts. 

Having met most of the long-
term environmental objectives 
we set in 2009, we have set new 
goals for energy, water and waste 
management and related factors for 
2016, and are working diligently to 
reach those new targets.

Diversity, Inclusion and Safety. 
Delta Galil is proud of being a multi-
cultural company. We are a diverse 
team of over 8,500 employees 
who share one goal: building a 
great company by helping our 
customers become and remain 
market leaders. Our employees 
are our most valuable resource; 
we are committed to providing 
them with a safe, healthy working 
environment and the opportunity to 
grow and develop individually and 
professionally. 

Ethical Conduct and the Supply 
Chain. As a global business, we 
aim to ensure that our operations 
and those of our suppliers are 
conducted ethically. Suppliers 
must comply with our Delta Code 
of Ethical Conduct, with regular 

inspections and audits. In addition, 
a growing number of suppliers 
take part in a program where we 
evaluate their practices regarding 
management systems, energy and 
water usage, waste management, 
safety and workers’ rights.             

Community and Stakeholder 
Engagement. Delta Galil supports 
organizations in our communities 
that promote tolerance and respect, 
youth education and enrichment, 
and equal opportunity. We have 
greatly increased our donations to 
such organizations in recent years. 
This is on top of investing in future 
generations of textile designers. 

Delta Galil’s vision for a sustainable 
future includes: managing our 
environmental impact as we grow, 
providing a safe and healthy 
workplace for a diverse employee 
team, ensuring compliance across 
our global supply chain, and 
promoting economic opportunity. 
While there will be challenges along 
the way, we will master those 
challenges through the innovative 
spirit of our talented associates, the 
partnership with our customers, the 
confidence of our investors, and the 
support of our other stakeholders. 
We look forward to continuing our 
track record of growth, and our 
efforts to be a positive force for 
social and environmental progress.

Sincerely,

Isaac Dabah
CEO

de

ra
StakeholderS,

Ceo letter

.1110.



delta Galil – 
40 yearS 
oF Creativity 
and innovation

aWardS reCeived in 
the reportinG period

Femmy aWard – 
manuFaCturer 
oF the year
On February 2014, Mr. Isaac Dabah, Delta Galil CEO, 

received the Manufacturer of the Year Award for 

Delta Galil at the annual gala organized by FEMMY- 

an organization aimed at providing leaders of the 

intimate apparel industry a professional forum to share 

information and ideas and to support the underfashion 

market as an essential branch of the fashion industry, 

through Femmy’s continued commitment to the 

education and encouragement of new talent.

Femmy’s annual gala is an important fundraising event 

that enables members of the Underfashion Club to 

support its scholarship program, its awards, mentoring 

and grants. Delta Galil is honored to have received the 

Femmy’s Manufacturer of the Year Award for 2014.

delta Galil’S elite 
SoCkS WinS nike’S 
maxim aWard
The ELITE socks category, developed by Delta Galil’s 

socks division in cooperation with Nike’s  SOCK center of 

excellence, was awarded the consumers choice award at 

Nike’s annual MAXIM AWARDS competition. This was the 

second time ever that a product belonging to the socks 

section was nominated in this competition, and the first 

time in the history of Nike that the MAXIM AWARD was 

awarded to a sock.

Upon introducing the series to consumers on Nike’s 

competition website, it was written: “Elite socks can be 

seen everywhere today. They are eminent in their design 

and colorfulness, they enable consumers to show their 

team solidarity alongside their individual style and have 

become part of the teen “uniform.” The extraordinary 

popularity motivated the launch of additional lines that 

offer a wider selection of performances, colors and 

design styles.”

From our original base in Israel, in over 4 decades 

we have established strategically located design, 

development and manufacturing centers spread 

across four continents and became a leading global 

manufacturer and marketer of branded and private 

label apparel products for men, women and children. 

We employ approximately 8,500 people worldwide and 

serve over 50 industry-leading customers in the US, UK, 

Europe and Israel.

We anticipate new fashion trends and develop cutting-

edge technologies and fabrics, all in-house and all built 

on a 40-year tradition of uncompromised excellence in 

manufacturing, marketing and service. 

Delta Galil leverages a deep knowledge base and enjoys 

flexible core manufacturing competencies in knitting, 

dyeing and finishing, as well as in cutting, sewing, 

seamless, and molding.

Delta Galil, with its vertical capability from concept 

through to manufacturing, is uniquely positioned to 

deliver cutting edge fabric innovation. 

Our business model, which includes private label 

products (46% from 2014 sales) and branded 

products (54%), working with retailers, through 

licensees and through our owned brands, 

enables us to serve best our customers.

All of the above led us to a record high 

sales and operating income.

At the end of 2014 Delta Galil achieved its 21 

consecutive quarter of year-over-year sales 

growth. We expect further growth in 2015.

Delta Galil is publicly traded on Tel Aviv Stock 

Exchange (Delta Galil IT).

.1312.



our
miSSion 

We create products that make people feel 
stylish, comfortable and special from birth to 
maturity. We aim at an integrative approach in 

At Delta Galil we strive to maintain our 

position as global leaders in the field of 

high quality apparel. Led by the desire to 

support our customers, we aspire to fulfill 

and exceed their expectations through 

continuous innovation and creativity, all the 

while staying true to our universal social 

and environmental ideals.

Delta Galil’s mission is to continue our tradition 

of global leadership in high quality apparel and 

socks and commit ourselves to promoting 

universal ideals of community and service.our 
viSion

designing and producing our products which 
focuses on innovation, advanced technologies 
and special attention to our customer’s needs 
and lifestyles.
Delta Galil is committed to supporting our customers, fulfilling 

and exceeding their expectations, and enabling them to be 

more competitive in the market place.

Delta Galil employs individuals from all over the world. We are 

proud of being multicultural global firm and believe in mutual 

respect and co-existence within the Delta Galil family and in the 

communities and environments in which we work.

The company is committed to being a safe and healthy work 

place that provides its employees with the opportunity to grow 

and develop with in the Delta Galil family.

The company is committed to continue to grow and evolve 

while considering our corporate social and environmental 

responsibilities and stewardship throughout the process

.1514.
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produCtS
We strive to improve apparel for men and women by developing 

products that introduce real innovation and reflect our body-

before-fabric™ approach.  Innovation is our way of living.

We explore human physiology, examine the body’s interaction 

with different textile materials, consistently considering changing 

lifestyle needs.

Delta Galil is a power house of innovative technologies and 

intellectual properties, which give our customers a leading 

advantage in their markets.

We work in creative teams that comprise fashion, textile, 

product and graphic designers, as well as knitting, dyeing and 

At DEltA GAlIl our ExPErtS lEvErAGE 
thE CoMPAny’S vASt knoWlEDGE 
bASE AnD CorE MAnufACturInG 
CoMPEtEnCIES, to DElIvEr 
CoMPrEhEnSIvE SolutIonS thAt 
ADDrESS thE DynAMIC ChAnGES 
In thE InDuStry.

folloWInG our boDy-bEforE-fAbrIC 
PhIloSoPhy, WE PlACE EquAl EMPhASIS 
on CoMfort, AESthEtICS AnD quAlIty.

thE ACquISItIon of frAnChISE rIGhtS, 
AlonGSIDE thE PurChASInG AnD 
DEvEloPMEnt of brAnDS ArE PArt 
of DEltA GAlIl’S GroWth StrAtEGy, 
WhICh AlonGSIDE thE DEvEloPMEnt 
AnD ProDuCtIon AS A PrIvAtE lAbEl, 
InCrEAS ItS MArkEt ShArE AS A 
brAnDS’ CoMPAny AS WEll AS A 
frAnChISE ProDuCEr for lEADInG 
GlobAl brAnDS.

finishing specialists. For design and development, we follow 

a systematic innovation process (SIP). This process is a 

structured approach to innovative thinking, aimed at bringing 

groundbreaking products to the company’s customers, 

while retaining the company’s added value and competitive 

edge. The process includes cross-disciplinary collaboration 

— design, marketing, development, and technology — from 

the early stages of research and investigation, through 

development and design, to presenting the final product to 

the client and drawing conclusions.

.1918.



bra 
Delta Galil is a leading bra resource with 

a center of excellence that manages 

bra business in the US, a dedicated bra 

factory in Thailand and bra innovations 

that have revolutionized the 

bra industry.

aCtiveWear 
Professional activewear for 

leading brands, as well as 

activewear for ‘soft sports’ 

– yoga, studio. 

men’S underWear  

Delta Galil has been the leader in the Men’s underwear 

category since it’s early days, producing product with 

a focus on comfort, fit and functionality.

produCt 
CateGorieS

linGerie 

Ladies underwear items, 

including panties, seamless 

products, shapewear and bras. 

Using of fabric expertise 

for extremely delicate light 

feminine fabrics.

ShapeWear 

Delta Galil’s fabrics 

are breakthrough 

developments in the 

field. We offer extremely 

light yet powerful fabrics 

for ultimate comfort 

and ease.  Delta Galil 

is a world leader in the 

design, development and 

production of shapewear, 

using state-of-the-art 

technologies. The 

shapewear category is 

a strategic one for Delta 

Galil and a growth engine.

.2120.



produCt 
CateGorieS

SoCkS 

Socks for men, women and kids in dress, casual and 

sporting styles.

Delta Galil is one of the leading companies in the world in 

the socks segment. The technological level and innovation 

have turned Delta Galil into a leading partner for top global 

sporting brands. Alongside its global leadership as a 

franchise holder, Delta Galil, as a brand, is also the market 

leader of Israel’s socks market.

kidS 

Underwear and apparel for 

boys and girls.

produCt CateGorieS (% From 2014 SaleS)

ladieS

46%

menS

23%

SoCkS

18%

kidS

13%

topS 

Taking advantage of our unique fabric development capabilities enables 

Delta Galil to expands its range to offer tees and tops, to be ‘worn to see’.

buildinG a 
Winner’S Suit - the 
neW atrG SyStem
Delta Galil’s unique Body-Before-Fabric 

approach, which explores human 

physiology and examines the body’s 

interaction with different textiles, led 

Odlo and its sponsored athletes to the 

winners’ podium, and Delta Galil to 

new frontiers in the field of High-tex 

(Hi-tech in the textile industry) at the 

winter Olympics. 

Delta Galil and Odlo reached a 

significant breakthrough, and 

developed a new generation of 

competitive seamless suits: ATRG - 

a suit for professional runners with 

a temperature regulation system.

.2322.



Ever aware of the pulse of 

the marketplace, Delta Galil 

is depended on by leading 

apparel designers and retailers 

worldwide to help them 

introduce new products and 

innovative manufacturing 

solutions that answer consumer 

demands and help grow their 

market share. 

Our customers are leading 

retailers and brands in the world 

who enjoy Delta Galil’s know 

how and high-end capabilities in 

design and manufacturing.

We are proud to have 

contributed to the success of: 

Wal-Mart, Marks & Spencer, 

and Target as well as leading 

fashion brands such as Calvin 

Klein, Nike and Victoria’s Secret. 

In addition Delta Galil sells its 

products under brand names 

licensed to the company, these 

include Wilson, Maidenform, 

Columbia, Lacoste, Marc 

O’polo, Penguin and others. 

REtaIlBRanDS

We maintain open, transparent working relationships 

with our customers regarding all aspects of our 

corporate social responsibility performance. Customer 

audits are conducted at our production sites as well as 

those of our finished goods suppliers. In addition, some 

of our customers audit our environmental performances 

via evaluation surveys sent to all their suppliers. We 

maintain a high score through all these ratings.

CuStomerS & liCenSeS

lICEnSES

.2524.



our
brandS
Delta Galil sells its products through collaboration with 

the biggest retailers in the world, under licensed and its 

own brands.

Over the past few years, we have enlarged our branded 

activity from 20% to about 50% of our total sales.

Delta Galil’s owned brands are: Delta Israel, Schiesser, 

LittleMissMatched, Karen Neuburger and Nearly Nude.

.2726.



The original Delta Galil brand, known as Delta, has been a 

household name throughout Israel for decades. Accompanying 

people throughout their lives and seeing children grow into 

adults. Delta is the first name to pop to mind when requiring 

every day wear – with their young, innovative, stylish garments 

Delta’s range is always comfortable and always the answer.

Delta’s garments are distributed and sold through the country’s 

major retailers as well as in Delta’s own 160 stores and online 

store. All garments are sold and promoted under the Delta 

name, as well as under the names of local affiliate brands – 

Yodfat, Machtonim, Comfort, Punch and Touch.

Delta has exclusive licenses agreements with Disney, NICI, 

Power Rangers and Keds, for design, production and 

marketing of intimate apparel, pijamas and children’s wear.

www.delta.co.il

delta

.2928.



www.schiesser.com

Known for creating quality products that are “closest 

to you” since 1875 Schiesser, is a true success story. 

With the aim of holding onto their basic values of 

quality, innovation, flexibility and natural materials – all 

as relevant today as they were back then – Schiesser 

products accompany people throughout their lives. 

It is no wonder people feel so close to the Schiesser 

brand, making it the best known underwear brand in 

Germany.

Purchased by Delta Galil in July 2012, Schiesser holds 

Germany’s top market share in the men’s segment 

as well as solid shares in the women’s and children’s 

segments.

Sold primarily under the Schiesser brand, the 

company also carries a youth-oriented line called: 

Schiesser-Uncover, and a trendy retro collection 

known as Schiesser-Revival.

All Schiesser brands retail in department stores, 

specialty stores, and in company-owned stores 

located throughout Germany. Other key markets 

include Belgium, Netherlands, Switzerland, Austria 

and Italy.

SChieSSer

.3130.



littlemiSSmatChed
www.littlemissmatched.com

LittleMissMatched started with a very simple 

mission: Build a girls’ clothing brand that 

is FUN, inspires CREATIVITY, embraces 

individual STYLE and celebrate self Xpression. 

In the LittleMissMatched World, matching is 

mundane, but mixing patterns and colors is 

monumentally cool.

Our girls’ clothing line started with colorful girls’ 

socks sold in packs of three, Realizing there is a 

whole market segment that shares the passion 

for demonstrating creativity and self-expression 

through clothes, LittleMissMatched grew its 

line to include bold girls’ clothing and beauty 

accessories, colorful bedding, sporty arm and 

leg warmers, as well as awesome backpacks, 

handbags and slippers.

LittleMissMatched was acquired by Delta Galil 

in 2012 and maintains the motto “Be bold and 

think outside the socks. Fashion is fun!”

.3332.



www.karenneuburger.com

Established in 1994 Karen Neuburger – KN, is a lifestyle brand 

of women’s sleepwear, which was purchased by Delta Galil in 

2011. Passionate about maintaining their heritage softness, 

comfort and appeal, KN produce sleepwear in the classic KN 

signature interlock knit, a very soft 2-way stretch fabric.

With a flattering fit and boasting a knCool® smart fabric with 

cooling technology, KN is able to offer more updated styling 

possibilities and a range of tops that you can wear out – all in 

line with Delta Galil’s philosophy of comfort.

Over the years the KN collection has expanded to include 

sleep-shirts, gowns, short-sets and robes.

karen 
neuburGer

34. .35



Nearly Nude is a vital fashion foundation garment 

designed to slip comfortably under any outfit, loving your 

body and providing support where you need it.

Founded and designed by Lucy Hosken, after an endless 

search for invisible yet supportive underwear, Nearly 

Nude was established in 2005 to close a gap that Lucy 

spotted in the Australian market. Nearly Nude serves 

women of all shapes and sizes with a range of classic, 

feminine, comfortable seamless shape wear that can be 

worn every day.

Known for its innovative technology and engineered to 

slim, smooth and compress, Nearly Nude is the ultimate 

shaping underwear. Nearly Nude was purchased by Delta 

Galil in 2010 and is currently stocked in close to 400 

stores worldwide, including countries such as: Japan, 

USA, United Kingdom Canada, Singapore, Indonesia, 

New Zealand, Hong Kong, Sweden and France.

www.nearlynudeunderwear.com

nearly 
nude

.3736.
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One of our top obligations to our customers  and 
consumers is to provide them with the highest 
quality and safest products, which are most suited 
to their needs.

In order to be able to meet the highest standards 

regarding the quality of a product, we take various 

measures in various stages of development and 

production of the products.

Delta’s Quality Assurance system is tailored to the 

customer’s needs. We maintain a close dialogue with 

our customers through every step of the design and 

development, production and distribution processes.

Quality

We use quality management systems in our business conduct 

that comply with customer requirements and with other relevant 

standards. Our sites in Israel and our facility in Egypt are ISO 

9001 certified. 

Our own production facilities are audited, at least once a year 

by a second or third party, in addition to internal audits that are 

carried out regularly.  Our facilities have always passed audits 

successfully. All correctional and recommended requests by 

auditors are fully addressed. 

The majority of Delta Galil's products are OEKO-TEX certified. 

The OEKO-TEX Standard 100 is an independent test and 

certification system for textile raw, intermediate and end 

products at all stages of processing and it guarantees that the 

product is allergenic or carcinogenic dyes free, pesticides and 

chlorinated phenols free, free from formaldehyde or contain 

trace amounts that are significantly lower than the required 

legal limits, Have a skin friendly pH, free from biologically active 

finishes and more.

All our products are labeled to show where they were 

manufactured, the materials they are made from (including 

the percentage of each material in the product), together with 

instructions and directions for optimal washing, tumble-drying 

and ironing. 

No incidents of non-compliance with regulations and voluntary 

codes concerning product and service information and labeling 

were recorded during current reporting period. 

Quality at Delta Galil Incorporates:

 Self accreditation and compliance

 QA professional presence in all our production 

sites around the globe

 Inspection of incoming raw materials 

specifications

 Systematic sampling of work while in process

 Pre-delivery audit of finished goods

nuMbEr of DEltA GAlIl’S oWn SItES quAlIty 
AuDItS, 2013-2014

Product quality is one of the key elements which we 
consider when developing a new product and when 
choosing materials and technologies for that product, 
as well as when manufacturing, distributing and 
marketing our products.

.3938.
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Over the years, we have established an ongoing 
dialog with our stakeholders. We truly believe that this 
continuous open dialog with our various stakeholders 
is essential to Delta Galil’s continuous growth.

Defining the groups of stakeholders was a process, and a few 

years ago, we have identified eight different groups of them: 

our employees, our suppliers, our customers, our consumers, 

the communities around our sites, the authorities, various civic 

organizations and us who take an interest in how we operate. 

We have previously identified the key topics of interest for 

these groups, but as part of our preparations for transforming 

Stakeholders 
& key topics 
of Interest

to the G4 reporting guidelines, and as the first step 

of performing materiality assessment, we reviewed 

those topics, and identified 20 key interest topics: 

1. Transparency

2. Regulatory compliance

3. Environmental compliance

4. Corporate governance

5. Business & ethical conduct

6. Competitiveness

7. Business success

Shareholders

Surrounding 
Communities

Customers - 
retails, brands

Delta Galil 
Stakeholders 
& key topics 
of interest

1, 2, 3, 5, 6, 9, 10 
11, 13, 14, 16, 20

1, 4, 7, 8, 16, 
17, 18, 19

1, 2, 3, 4,  5

5, 8, 20

1, 5, 7, 13

1, 2, 3, 4, 5, 6, 7, 8, 12, 16, 201, 2, 3, 15

1, 9, 10, 11, 12, 14

Consumers

Employees

Authorities 

Suppliers - 
of finished 
goods 
and raw 
materials

Industry and 
professional 
organizations 
(Civil society)

8. Financial stability

9. Service

10. Product quality and safety

11. Product comfort

12. Branding

13. Innovation

14. Value for money

15. Social contribution

16. Labor conditions

17. Employee welfare and wellbeing

18. Employee development

19. Employment stability

20. Supplier screening

The following figures shows the 

groups of stakeholders and the 

specific topics that interest them from 

the list of key interest topics above.

.4342.



There may be other topics not listed for a certain group 

of stakeholders, which are also of interest to them. The 

distinction was made according to topics that could interest 

the majority of the members of certain groups. For example, 

it is highly likely that some consumers are also interested 

in the topic of labor conditions when they shop at a Delta 

Galil store, and they wish to know what the shirt they are 

buying was manufactured under adequate labor conditions. 

However, to our understanding, most consumers are more 

concerned about the topics listed in the diagram, and so 

those are the ones discussed here. A materiality assessment 

process will be used to examine the integrity and accuracy 

of this distinction.

We conduct our business in a shared and 

transparent manner with all our stakeholders. 

Our methods of communicating with stakeholders 

are many and varied:

 Customers - Periodic face to face meetings, periodical 

reports submitted by Delta Galil, ongoing mutual dialog

 Consumers - Focus groups for products, 

questionnaires, wear trials, customers feedback, sales, 

costumer club, social media

 Employees - Questionnaires, round tables, town hall 

meetings, internal global newspaper in 5 languages, 

feedback meetings, educational programs, managerial 

courses, internal portal

  Suppliers - Periodic face to face meetings, second and 

third party compliance audits, Environmental Awareness 

program for suppliers

  Shareholders - Annual Shareholder assembly, 

quarterly reports

 authorities - Financial reviews, updates upon 

request, meetings

 Civil society organizations - Disclosures and feedback

 Surrounding communities - Social media, unformal 

& formal dialog with the Director of Corporate 

Communication & External Relation

In 2014, Delta Galil's new website was launched. 

In the new website, alongside updated visibility, Delta Galil offers 

accessibility and greater   transparency into what goes on inside 

the company – the people, products, processes and more. The 

human touch that was added to the site creates closer contact; 

this way stakeholders are provided with relevant company 

information on what is happening inside, which encourages 

involvement.

Visit our site and learn more about us: http://deltagalil.com/

You can also watch the video about the new site, as well as other 

videos of the company, in our YouTube channel:

http://youtu.be/l3wdK4c0tZI

Delta Galil's Website – Sophisticated tool for transparency

We consider this report as part of our transparency to our 

stakeholders. The data presented here forms a basis for 

conducting an intelligent dialogue with our stakeholders in 

all topics of interest mentioned above. 

.4544.
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Marketing & Strategic 
DevelopmentFinance

Information 
Systems

Human 
Resources

organizational 
Structure

holdings

Delta IsraelSchiesser
Global 

Upper Market Delta USA

Segments

Delta Headquarters Units

Business 
Development

CEO

Delta Galil is controlled by Mr. Isaac Dabah - the company’s 

CEO since 2008, who holds a controlling interest of about 55% 

(49% directly and additional 6% through Sterling macro fund). 

Mr. Noam Lautman - The son of the late Dov Lautman, Delta 

Galil’s founder – is the chairman of the Board, and he holds 

approximately a 10% stake in the company. The remaining 

shares (35%) are publicly traded. “Clal” holds approximately 7% 

of the publicly traded shares.

The following is the structure of the Company’s holdings in 

material subsidiaries as of December 31, 2014. 

There were no significant changes during the reporting period regarding size, structure, or ownership

All of the below company’s holdings in 
the Group companies are 100% holdings:

Production sites

Century Wear 
Corporation (WLL)

Thai Progress 
Garment

Delta Textile 
Egypt S.A.E

Schiesser AG 
Pleas S.A

Delta Galil Holland B.V. Delta Galil USA Inc.Delta Textile

Delta Textile 
Bulgaria Ltd.

Delta Galil Industries Ltd.
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Slovakia

Size (m2)

Main Use

28,700 

Knitting Plant

CzeCh RepubliC

Size (m2)

Main Use

bulgaRia

Size (m2)

Main Use

8,640

Sock Production Plant, 

Warehouse

egypt

Size (m2)

Main Use

35,300

 Knitting and Cut 

& Sew Plants    

Packing Operation  

Storage

Size (m2)

Main Use

89,354

Headquarters & Offices  

Seamless & Sock Production 
Plants    

Fabric and Sock Development 
facilities   

Stores  

Warehouses 

iSRael

79,000 

Distribution Centers
Offices 
Warehouses

uSa

Size (m2)

Main Use

45,500 

Marketing Offices

CanadaSize (m2)

Size (m2)

Main Use

1,400
 
Offices 

uk

Size (m2)

Main Use

JoRdan

Size (m2)

Main Use

5,330 

Cut & Sew Plant 

geRmany

Size (m2)

Main Use

99,555

Offices 
Stores 
Warehouse

1,870

Offices

China

Size (m2)

Main Use

1,700

Cut & Sew Plant 
Warehouses

thailand

Size (m2)

Main Use

uSa

Canada

thailand

China

egypt

iSRael

bulgaRia

Slovakia
uk

CzeCh RepubliC

belgium

netheRlandS

denmaRk

tuRkey

JoRdan

geRmany

PresenceGlobal

148,000 

Cut & Sew Plant 
Knitting Plant
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the Delta Galil board of Directors includes eight 
members, two of which are independent external 
directors.  the board convenes quarterly to review 
and approve the company’s financial results and 
meets to review the company’s future strategic plans. 

Four of the directors have background in the textile industry. 

A minimum of two board members must have accounting 

and financial skills. 

Currently, the Board comprises seven men and one woman. 

The Board of Directors consists of three committees that 

monitor its financial and managerial activities: 

Audit Committee - consists of three members, two of which 

are independent external directors. Committee members are 

elected by shareholders and appointed by the shareholders’ 

assembly. The committee appoints an internal auditor, and 

meets once a year to approve its annual work plans. Delta 

Galil’s accountants regularly conduct internal and external 

audits. The Committee meets to discuss audit reports and their 

findings on a regular basis.

Financial Reports Committee - consists of three members, two 

of which are independent external directors. The Committee 

meets quarterly to discuss the financial results and makes 

recommendations to the Board for approval.

Compensation Committee - consists of three board members. 

The committee deals with salary and employment conditions, 

as well as, bonuses and options for senior executives. Delta 

Galil operates a compensation plan for senior management. 

The plan includes compensation based on individual 

achievements, division achievements and meeting consolidated 

budget goals.

Delta Galil’s 
board

The Board of Directors meets to discuss the relationship 

between the remuneration given to senior managers and 

stakeholders and their contribution to the company. Company 

management reviews the work and contributions of every 

manager, or other relevant party, to the company’s business 

objectives and their compliance with work and data plans. 

Management examines the company’s performance across 

various areas in relation to the different responsibilities of the 

company’s managers. 

Some remunerations (bonuses) given to senior company 

officials are conditional on their achieving personal and 

measurable objectives, as well as on company results. The 

Board of Directors examines these data and determines a 

fair and reasonable remuneration for each associate and 

senior manager, which reflects his or her contributions to the 

company throughout the given year.

To avoid situations of conflict of interest, Delta Galil employees 

act according to procedure that specifies the conduct 

required from directors of the company with respect to conflict 

of interest. The procedure requires full disclosure and full 

transparency anytime there is a chance to conflict of interest.

Company Secretary is responsible in Cooperation with the 

Company legal advisor for the preparation of a training 

program for new directors, which its main purpose is to explain 

about the company’s businesses and about the legal aspects 

as they apply to the Company and its directors. Furthermore, 

the Chairman of the Board of Directors periodically examines 

the necessity of additional training programs for serving 

directors, in order to update their knowledge in areas that are 

under their responsibility.
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Economic 
Performance
Delta Galil is a company that is steadily and consistently growing. In 2014, our sales crossed $1 billion and 
amounted to $1,031.9 million, for a 6th consecutive year of growth. 

Delta Galil is a publicly traded company and publishes annual and quarterly financial reports that provide information regarding its 

financial performance and market presence.  Highlights of our financial performance are also presented here.

* Excluding non-recurring items

Our annual increase reflects top-line growth in all key 

geographic regions, as well as the positive impact of 

Delta Galil’s diverse customer mix and growing sales 

of branded products.

In 2013-14 Delta received governmental financial assistance 

only in the form of Tax rebate in Egypt (2013-1.66M$, 

2014– 1.25M$). 

In addition, Delta benefits from free trade agreements between 

Israel and the United States, Canada, and the European Union. 

These trade agreements allow the company to sell products 

manufactured in Israel to those countries, exempt from 

customs duties and import quotas.

As a public company, Delta maintains uncompromisingly 

rigorous standards with regard to records and reports released 

to its stakeholders, the public, and various authorities. 

All financial reports and business data published by the 

company accurately and wholly reflect transactions and 

events associated with its activities, in compliance with 

the conventional accounting standards, applicable legal 

regulations, and the company’s internal control protocols.

At the end of 2014, Isaac Dabah, Delta Galil’s CEO, was 

ranked first in the Israeli economic newspaper “Calcalist” 

ranking as the best manager in Israeli economy. The rating 

examines all Israeli companies traded on the stock exchange 

and included in the TA-100. The rating is determined by 

journalists, analysts and capital market professionals and 

is composed of the following criteria for the manager and 

the company: credibility, consideration of shareholders, 

performance and transparency.

2012 2013 2014

Net Sales 817.8 974.7 1031.9

Operating Profit* 50.7 67.9 74.4

EBITDA* 64.8 86.2 93

Net income attributed to compny’s shareholders* 33.8 44.1 47.7

Operating cash flow 72.9 46.2 53.3

fInAnCIAl PErforMAnCE 2012-2014 
($ million)
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the textile industry in which Delta Galil operates has 
various known risks; the most substantial of them are 
related to changes in fashion and to the availability of 
raw materials. We are also exposed to risks deriving 
from increased labor and other input costs, from 
changes in exchange rates, changes in target markets 
economies and changes in defense and political 
situation. Analysis of the risk factors affecting the 
company and assessment of extent of their influence 
can be found in our annual financial report.

We employ various management tools to help us understand 

the risks that lie ahead and to estimate their level of severity 

in order to prepare ourselves accordingly. Company’s risk 

management is carried out in accordance with the risk 

management policy which is set by the board and senior 

management.

We employ several key methods in the normal course of our 

operations with which we minimize the typical risks facing 

companies in the textile industry. First and foremost, we invest 

in development through examination of local and global fashion 

risks and opportunities
trends and progressions, and we work on the development 

of new and special fabrics that help position Delta Galil in the 

lead of our industry. In addition, we use high-quality versatile 

materials to provide state-of-the-art finished goods. 

Our internal auditing team is responsible for implementing 

risk management processes, which include conducting risk 

surveys.

Issues that are identified as such that may present a risk for 

our activity are discussed within the framework the board of 

directors meetings. For example, following the Bangladesh 

factory collapse, though Delta Galil did not have anything to 

do with this incident, the event and its implications on Delta 

Galil were discussed on the company’s board. The purpose 

of this discussion was to ensure that Delta Galil will continue 

to implement its policies regarding not getting into any 

business relationships with suppliers who do not comply with 

requirements for the safety and health of their employees. For 

more details see box below “Safety risk management on our 

supply chain in Bangladesh”.

Membership in 
Associations
Ma’ala - Delta Galil is a member of the non-

profit organization Ma’ala-Business for Social 

Responsibility. Ma’ala is Israel’s leading advocate 

on corporate responsibility. As a member of 

the organization, Delta Galil receives updated 

professional information and is connected to a local 

and international network of socially responsible 

companies. Joining Ma’ala is a declaration of Delta 

Galil’s support for corporate responsibility. 

In the ranking of Ma’ala for the performance of 

2014, Delta Galil has improved it’s ranking from 

“Gold” to “Platinum”.

Manufacturers association of Israel - Delta Galil 

is also a member of the Manufacturers Association 

of Israel which promotes economic independence 

and security. The Association influences decision-

making at the macro-economic level, including 

labor and foreign trade – both at the level of 

proposed parliamentary legislation, as well as the 

execution of laws.

ecological Risks and 
opportunities
Prior to making decisions that are related to the impact 

and opportunities from climate change on the company’s 

operations, Delta Galil conducts risk assessments through 

different forums and discussions. Our decisions in this matter 

are based on stakeholders’ dialogue, market analyses, 

legislative trends and benchmarking on environmental issues in 

the textile industry. 

As a global corporation, Delta Galil is subjected to international 

and local environmental regulations that along with their 

related costs pose a risk on our business. We work to keep 

ourselves updated with the relevant environmental regulations 

and expected legislation for every market we operate in. In 

Israel, for example, we joined the voluntary reporting platform in 

preparation for the upcoming carbon reporting legislation. 

As a measure for dealing with expected financial implications 

from carbon regulations on our business and value chain, 

we continue to evaluate and invest in minimizing the carbon-

intensive supply chain, as well as develop supplier support and 

awareness programs. 

The main identified risk Delta Galil faces from climate change 

and extreme weather patterns is the sensitivity of cotton, 

which is our principal raw material. Most of the cotton sourcing 

countries (India, Bangladesh, Pakistan) were severely affected 

by droughts in recent years, which influenced the price of 

cotton. The same weather patterns are expected to be 

dominant in the coming decades. 

To hedge against the risk that extreme weather patterns will 

affect the price of cotton, we diversify and work with suppliers 

from different regions.  Delta Galil also develops fabrics from 

different yarns in order to offer alternatives to cotton.

Other indirect effects we identify in this context are possible 

increases in our input costs, such as costs of electricity and fuel 

or water consumption costs.

Safety risk Management on our 
Supply Chain in bangladesh
On April 24, 2013, the eight-story Rana Plaza building, outside of 

Bangladesh's capital Dhaka, collapsed during work hours. More than 

1,100 people, most of them employees of several garment and apparel 

factories housed in the building, were killed. About 2,500 others were 

pulled from the wreckage.

It is considered the worst industrial accident in the international 

apparel industry.

Following this event, the organizations ACCORD (Europe) and ALLIANCE 

(US) were established by brands and retailers in the UK and the US, in 

order to examine in depth the topics of safety with suppliers, with an 

emphasis on fire systems, electricity and stability of building. Despite 

the fact that Delta Galil was not involved in this accident, all suppliers 

of finished goods that Delta is working with in Bangladesh have been 

assessed, some even before the establishment of ACCORD and 

ALLIANCE . All issues raised during the assessments have been corrected 

except for one supplier who is making structural changes under the 

guidance of ALLIANCE  and will complete the work in the near future.
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responsible 
Supply Chain
Delta, as a global company encompassing a wide 
range of activities, operates a supply chain that 
includes a large number of collaborators, factories, 
suppliers, and distributors. We use a variety of raw 
materials — including cotton yarn, cotton blend, 
and synthetic yarn — as well as other materials 
such as elastic bands, lace, and other textile 
components, which we acquire from the finest  
suppliers. In our manufacturing process, we 
also work with suppliers of finished products 
and through joint ventures and, naturally, 
through Delta-owned factories.

We are aware that our social and environmental impact is 

much greater than our on-site operations and consider the 

management of every stage of our supply chain to be of the 

utmost importance. 

We at Delta believe that continuous business growth can only 

be sustained through ethical conduct, and so we choose 

partners that share our conceptions in this matter.

The importance of inspecting our supply chain and supervising 

our suppliers was made clear after the events that took place 

in Bangladesh in 2013. Though Delta did not work with any of 

the suppliers in the building that collapsed, we reexamined our 

professional relationships with our suppliers, with an emphasis 

on suppliers from countries which are defined as places where 

there is a higher risk of encountering factories that operate in 

a way that may pose a risk to the safety and health of their 

workers, and we enhanced our enforcement efforts with 

regard to the relevant topics (see page 56).

We inspect the progress of the different entities that form our 

supply chain regularly and ensure that our business partners 

do not violate any laws, particularly employee rights, safety, 

health and environment protection laws. We also ensure that 

those with whom we work do not employ anyone under the 

legal age of employment, employ forced-labor or use corporal 

punishment to discipline their employees.  We inform our 

business partners of our expectations and perform audits at 

their sites of operation. 

Each of our business partners receives the Delta Code of 

Ethics and is required to work according to it, in addition 

to any applicable legal requirements.

Audits are carried out mainly based on ETI, WRAP and BSCI 

standards. We also adhere to specific customer standards, 

including ethical, environmental, product safety and C-TPAT 

(Customs – Trade Partnership against Terrorism) requirement.

the Ethical trading Initiative 
http://www.ethicaltrade.org

The initiative brings together a wide range of organizations 

working to promote and improve the implementation of 

corporate codes of practice for working conditions.  The Base 

Code consists of 13 principles that ensure certain worker 

rights, including prohibiting discrimination as harsh or inhumane 

treatment, while guaranteeing that living wages are paid, 

working hours are not excessive, etc.

bSCI – business Social Compliance Initiative 
http://www.bsci-intl.org

The organization unites over 1,500 companies worldwide 

around one common Code of Conduct. the organization 

support the companies in their efforts towards building an 

ethical supply chain by providing them with a step-by-step 

development-oriented system, applicable to all sectors and 

all sourcing countries. The Initiative is a leading business-

driven initiative for companies committed to improving working 

conditions in factories and farms worldwide.

flA - fair labor Association 
http://www.fairlabor.org/

On 2013, Delta decided to became an affiliate supplier of the 

FLA, with the aim of raising the level of worker conditions in 

the Delta owned factories by complying with the FLA Code-of-

Conduct and Principles. 

Delta customers such as Nike, Under Armour, PVH and Hanes 

Brand are members of FLA and their Codes-of-Conduct are 

based on that of the FLA. We are also planning to establish our 

own Code-of-Conduct based on that of FLA.

Audits carried out by FLA, follow-up and constant monitoring 

will help Delta to improve the factory standards.

Delta supports its suppliers in addressing the problems that 

arise in these and other audits, in order to make sure their 

sites are safe and properly managed, and comply with all legal 

requirements and relevant standards.

As defined in Delta Galil's procedure for Engagement with 

Service Providers, our policy is to select and enter into 

commercial engagement with service providers in different 

areas in a way that will enable to gain best value to the 

company while maintaining a high level of ethical standards and 

complying with strict rules and regulations.

In light of the fact that Delta's many customers each have their 

preferred supplier that caters to their particular specifications, 

and due to the fact that in some cases, for certain materials 

essential for Delta's activities no alternative supplier can 

be found, Delta does not take geographic proximity into 

consideration when selecting a supplier of raw materials. Of 

course, a geographic proximity between supplier and target site 

is preferred where possible.

However, we do have several conditions for dealing with 

suppliers that must be met before we enter in a business 

relationship:

1. Delta requires that every supplier provides a certified 

confirmation indicating that they do not work with 

unpermitted chemicals, including third-party certificates, 

if available. Every supplier is required to declare that he is 

not making any use of the restricted substances, as listed 

in the REACH RSL and also that the products/goods 

provided by him to Delta Galil Industries do not come into 

contact with any other restricted substances, as listed in 

the RSL, for as long as they remain within his premises.

2. Every supplier we deal with is requested to sign our 

Purchase Terms and Conditions, which touch on subjects 

like ethics, fair employment practices, and sustainability 

in Delta's supply chain, among others. The document 

stipulates that Delta believes in doing business with 

those who embrace and demonstrate high standards of 

ethical business behavior and will not knowingly engage 

Suppliers that operate in violation of applicable laws or 

regulations, including local environment, employment and 

safety laws. Also, the Supplier is asked to acknowledges 

that Delta is committed to a responsible management of 

its environmental effects, wherever it operates around the 

world. Delta encourages any Supplier worldwide, as part 

of the daily routine, to make steps for creating a positive 

environmental impact.

The validity of these statements is confirmed by a compliance 

audit of the supplier. Compliance with all and any law is of 

course a prerequisite for dealing with suppliers. Moreover, 

approximately 80% of our first tier suppliers undergoes human 

rights screening.  
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Another tool we use to evaluate the performance 
of our supply chain and enact positive change is a 
plan called "(AD)Dressing a Sustainable future." 
As part of this plan, all our suppliers were handed a 
social and environmental responsibility guide that 
details guidelines for conduct in these areas, as 
well as Delta Galil's expectations on this subject, 
and provides tools for implementation.

The key goals of this program are to ensure sustainability of 

our supply chain, as well as learn and implement the different 

approaches used by our supply chain, which assists Delta in 

its quest for continual improvement of its standards.

As part of this plan, since 2010, we have been asking our 

suppliers to fill out a questionnaire. Following an initial pilot 

phase, we evaluated the overall supplier participation, 

the best ways of putting the collected data to use, and 

our capability to enact a change among our suppliers by 

implementing this program. Our 2013/14 questionnaire 

was amended accordingly and the circle of participating 

suppliers that take the survey once a year was expanded 

considerably. As of 2014, supply chain questionnaires focus 

on management systems, energy and water consumption, 

waste management, safety, and worker's rights.

In 2014, after modifing the survey's method of distribution, 23 

suppliers took part; that is the largest number of participating 

suppliers since the program's initiation, and the participants 

constitute a substantial and representative percentage of all 

our suppliers, in terms of the scope of their 

activity associated with Delta Galil.

Engaging our Supply Chain

95%

95%59%86%

5%

59%41%

Moreover, 100% of the suppliers that answered the 

questionnaire reported on tracking their environmental 

performance (energy and water consumption, waste treatment) 

and that they record all work accidents and injuries.

In addition to the improvements and modifications the survey 

had undergone in the past two years, we intend to update 

and upgrade our supplier performance rating system to 

factor in their answers to the survey. Our aim is to establish 

a rating system that will allow us to compare an individual 

supplier's performance over several years and examine 

avenues of improvement, and to compare between suppliers. 

A byproduct would be creating a cross-learning platform for 

suppliers themselves and a helpful tool for Delta when selecting 

suppliers.

Delta, as a supplier of other companies itself, is part of its 

customers' supply chains. Among Delta’s longstanding 

customers, there are a few organizations that are world leaders 

in the field of corporate responsibility. Delta is required to report 

to those customers on its performance regarding water and 

energy consumption, waste, chemicals etc., and action taken 

in order to improve our performance. We report to our suppliers 

what we have learned from our customers, and consequently a 

learning network is created.

thIrD PArty SoCIAl 
CErtIfICAtIonS

Suppliers with H&S Committee that 
includes managment&employee 
representatives 

Suppliers with 
Third Party Social 
Certifications

Suppliers have 
environmental 
management system

h&S CoMMIttEE thAt 
InCluDES MAnAGMEnt & 
EMPloyEE rEPrESEntAtIvES 

EnvIronMEntAl 
MAnAGEMEnt 
SyStEM

86%

14%

Some of the data that was uncovered after the results of our supply chain questionnaire were analyzed is demonstrated in the 

charts below: 
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Delta Galil’s code of ethics was first presented in 
2002, and it outlines our principles for ethical and 
proper behavior. these principles stem from our 
vision and values, direct our activity and provide 
the foundation for the ethical management of the 
company.

The importance of the Code is that it sets standards that reflect 

the core values of the company, and indicate the appropriate 

course of action in different situations and decision-making.

Presenting the code of ethics allows us to define clear 

procedures, which is an indispensable  part of Delta’s actions 

as a leading global company.

Since 2002, we have updated the code at the beginning of 

2011 and distributed it (in Hebrew, English and Arabic) to 

all Delta employees worldwide. Training for employees and 

managers were held at various sites of the company, and 

within the framework of these trainings discussions were held 

regarding ethical issues that arise from the code.

During 2014 we started another process of updating our 

Code of Ethics. Delta has undergone rapid and dramatic 

growth in recent years and there have been many changes in 

the company, so it became necessary to adapt the code in 

respect to the company's current activities, as well as regarding 

changes made in regulations affecting the company.

Ethical Code
As part of the process of updating the code of ethics, an ethics 

workshop for senior executives was held, with the participation 

of the company's CEO, Mr. Isaac Dabah. The workshop 

included a discussion on the strengths and challenges of the 

company on its sites around the world, in issues of ethics. It 

was determined that issues that were identified as such that 

require improvement, will be addressed during 2015.

 The code Includes rules of conduct related to subjects such 

as preventing discrimination and harassment; integrity, fairness 

and transparency; avoiding conflicts of interest; prohibition 

of receiving gifts and benefits; precise and timely financial 

reporting, giving back to the community and environmental 

protection.

We are preparing for a process of implementation of the 

revised code, through trainings and through the company's 

internal communication channels. This implementation will be 

accompanied by monitoring, evaluation and measurement of 

the effectiveness of the process.

To see the full version of the code in Hebrew, English or Arabic, 

please visit our website: 

http://deltagalil.com/sustainability/ethical_code/

.6362.
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Delta’s 
Sustainability Policy

Climate Change and Energy

 Energy Efficiency - pursue energy conservation at our 

offices and production facilities.

 Green Building – Consider building and retrofitting 

factories and offices that are carbon efficient and 

environmentally responsible, including the use of renewable 

energy where feasible.

 Materials transportation - Reduce the environmental 

impact of materials transportation by optimizing methods 

and packaging techniques.

Waste Management

 Aggressively promote each of the 3 R’s: Reduce, Reuse, 

Recycle.

 Continuously expand our recycling program in terms of 

percentage and materials recycled.

Water Management

 Minimize water pollution at our production facilities.

 Actively pursue water conservation strategies.

Products, Production Processes and Packaging

 Continue to develop and promote environmentally friendly 

raw materials in our products, including developing our 

own eco-brand.

 Continuously optimize our production processes to reduce 

chemical use and improve chemical selection.

 Optimize product packaging including reduction and 

material selection.

Corporate Culture

 Promote environmental awareness 

in all areas of sustainability.

 Promote environmentally responsible 

behavior including energy use, 

recycling, and transportation 

amongst all employees.

 Provide procedures, objectives and 

targets for all Delta Galil facilities 

regarding energy use, water use, 

recycling, and waste management.

Corporate Citizenship

 Strive to operate a zero-accident 

facility.

 Promote the health and safety of our 

employees.

 Provide sound employee benefits  

as well as support their development 

and wellbeing.

 Obey local regulations and prohibit 

child labor.

 Support the community, including 

peaceful co-existence, education 

sport activities and women 

empowerment.

 Encourage employee community 

involvement and volunteering.
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the world in which we live and operate is a closed 
system with limited resources. Delta recognizes that 
fact, and for that reason, has been conducting its 
business with the understanding that protecting our 
environment is a critical endeavor, for each and every 
one of us as individuals and for Delta’s long-term 
business activity.

Early in our work on issues related to sustainability in 2008, 

we were looking to identify our impact on the environment, 

from the sites we own and operate. We found that our main 

environmental impacts are closely tied to the raw materials 

we consume, primarily cotton fiber and synthetic fibers, to 

the water we consume and wastewater we release, to energy 

consumption and greenhouse gas emissions and to waste 

created as part of our activities. All of these issues, and others, 

are monitored and handled in each of our sites regularly.

During 2013, we decided on a change in the way we handle 

environmental aspects in Delta’s sites. After several years 

in which it was handled from corporate headquarters, it 

was decided to create a “Green Officers Team” which will 

be responsible for all environmental matters in each of our 

production sites and logistic centers, and will raise the issues 

from the field to the corporate headquarters. In this framework, 

new goals were set for energy efficiency, water consumption 

and waste treatment and detailed work plans for achieving 

those goals were set. More on this issue in the text box below.

It should be noted in this context that in 2014 we’ve begun 

forming and implementing an environmental management 

system in our fabric factory in Israel, in adherence to 

ISO 14001 standards.

Our environmental performance in 2013-2014 is detailed below. 

For the first time, we are evaluating performance as it pertains 

to a particular product, for example: energy consumption per 

Green officers team – Starting Environmental 
Improvement from the Production floor
One of the central processes implemented during 2013-14, in order to maintain Delta’s leadership in the field of environmental 

responsibility, is the transition to environmental management at every site and the appointment of a Green Officer at each of the 

Company’s sites.

A structured process was created, aimed at creating a community of environmental protection officers at the sites. The green officers 

serve as a lateral professional group, which enables reciprocal sharing of successful solutions in the fields of energy efficiency, waste 

management, water conservation, etc. The process provides a more precise and complete picture of the environmental impact and 

activity at each site, assesses the existing solutions and possible alternatives and creates work plans and sets targets for the sites- 

in cooperation with people in the field who are familiar with the challenges and options from the inside. Company-wide goals were 

derived from the goals at the individual sites. Those in charge at the sites are in contact with headquarters and with the managers at 

the plants, and they help raise awareness and implement the environmental management system.

The processe was designed as a circular process of improvement, in which each of the subjects is considered periodically to investigate 

whether progress has been made and if it can be further advanced.

sock. Most of our factories produce a variety of products, 

making it difficult to evaluate the performance of one 

particular product type; but in factories where only one 

type of product is produced, it is possible to normalize 

performance values to represent one unit of the specific 

manufactured product category — and so we have. 

The data appears throughout the various sections 

of this chapter.

When referring to the performance of our factories as a 

whole, performance is normalized by one ton of product.  

In addition, and also for the first time, this report includes 

performance values for our three largest logistics centers 

— one in Israel and two in the United States — with their 

performance normalized by distribution units, which is the 

relevant measurement for that type of activity.

our 
Influence 
on the 
Environment
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When we study our environmental impact, we must first and foremost look into the product itself, meaning, the 
technologies utilized in manufacturing our products.

We put emphasis on developing sustainable products with positive environmental and health attributes. We have developed various 

innovative sustainable technologies, which are grouped into four sustainability pillars:

Sustainable 
technologies 

Materials 
and Waste

These technologies allow us to provide our customers with a diverse selection that addresses consumers' need for a product that will 

not only be fashionable, comfortable, and of high quality, but more wholesome and environmentally friendly.

Foot health 
& Comfort

Specialty 
bras for 
health & 
comfort

healthy

Innovative sustainable technologies

One size 
fits all

One Size 
for plus size

resource Efficiency

Innovative sustainable technologies

ReaLasting 
Cotton™

ReaLasting 
Softness™

RealCool 
Softness™

long lasting

Innovative sustainable technologies

Real EcoLife 
Cotton™

Thermal 
Comfort 
sleepwear

EcoLife®

Energy Saving

Innovative sustainable technologies

our industrial cycle begins with our consumption of raw materials to manufacture our products and ends 
with the byproducts of this activity. We aim to streamline this cycle to make it more efficient by consuming 
more environmentally-friendly materials from the initial stages of product design and development, while 
minimizing depreciation and by-products of processes and ultimately, by doing everything in our power to 
minimize landfill waste and increase the volume of by-products that can be reused and recycled.

We manufacture our products from a large variety of materials 

and accessories, but the main raw materials used for 

manufacturing our products include cotton yarns, cotton blends 

and synthetic fibers.

In 2014, we used 5,514 metric tons of yarn, out of which 4% 

comes from sustainable sources – Lenzing Modal™ (a natural 

fiber manufactured from Beech wood) and recycled polyester. 

On this matter, our influence is relatively low. Most of the 

products we manufacture are tailored to customer requirements 

and his clear specification, so that in fact the materials we 

use are an expression of market demand and consumer 

trends. Wherever possible, we present our customers with the 

possibility to use yarn from a sustainable source.

In addition to the raw materials we use in manufacturing 

the garments themselves, we also use a great amount of 

packaging material, mainly cardboard boxes and pallets. We 

make sure to reuse packaging materials as often as possible 

(see also page 79), and in most sites, non-reusable packaging 

materials are sent off for recycling.

By-products of our activities are many and various, but they can 

be classified to number of key streams. Out of those streams, 

the most significant is the by-products of our operations, 

i.e. textile waste from cotton or non-cotton sources. Other 

principal waste types are plastic/nylon waste, metal waste, and 

cardboard and paper waste, which are used for logistics and 

administrative purposes.

In 2013, as we had pledged to do, we have engaged in a 

wide range of activities on the subject of waste management, 

in collaboration with our green officers. Our aim was to 

better understand and identify waste streams produced by 

our factories, learn about existing ways of treating different 

streams, and investigate environmentally preferable methods 

of treatment. We have set for ourselves the goal of minimizing 

the initial amount of waste produced by our sites and sending 

off as much of it as we can to be reused or recycled, with 

the ambition of reducing the amount of landfilled waste to a 

minimum.

All our sites have joined our cause and implemented work 

programs designed to improve their performance in this 

area. Our factory in Israel is a perfect example of a significant 

improvement made on the issue of waste management as 

a result of our investigation. During our investigation, we 

discovered that a significant amount of waste is sent out to 

landfill, even though in Israel there are many existing solutions 

for reusing and recycling the type of waste produced by the 

Materials Consumption

Waste

.7170.



Delta factory. Subsequently, we looked into the possibility of 

retaining the services of a waste management service provider, 

and selected one that offers a comprehensive solution to many 

of Delta’s waste streams. Today, waste previously designated 

for landfill is sent off to the provider for recycling: over 50% of 

the Israeli factory’s waste is recycled, compared with just a few 

percent in the past (these data are not yet present in the current 

performance report, as the plan started during 2015).

In 2013, Delta’s global sites produced 3,058 tons of solid waste 

(non-hazardous), and in 2014 the amount of total solid waste 

was 3,296 tons.

As part of our lateral action to improve our performance in this 

area, two objectives were set (see Table of Objectives on page 

102), one of which being a 5% reduction in total waste/ton 

production between 2013-2016. In 2013, our manufacturing 

sites (excluding offices — meaning, factories and logistics 

centers) produced 0.312 tons of waste per 1 ton of product, 

and in 2014, 0.315 tons of waste per 1 ton of product. These 

figures reflects an increase of approximately 1%. We estimate 

that our efforts in detecting flaws and making the required 

modifications will be reflected in our numbers for 2015 and 

on, so that by 2016 we will be able to report all our current 

objectives met and set new, more ambitious ones for the 

road ahead.

totAl WAStE PEr ProDuCtIon 2013-2014

20142013

0.3150.312
Another objective is a 10% reduction of landfill waste/ton 

product between 2013-2016. In 2014, 69% of waste produced 

by out sites was sent for reuse or recycling, compared with 

72% in 2013. A slight decrease in performance is observed 

here as well, for the same reasons mentioned above, and due 

to the natural duration of the work in progress, but we persist 

in our efforts to have this objective too met by 2016.

In addition to improving our performance with regard to 

reducing the amount of waste produced by our manufacturing 

activities and improving our methods of managing that 

waste, we have also worked to improve in the field of 

waste management by implementing logistic changes and 

modifications in our logistics centers, to help us produce 

less waste and reuse cartons for storage and distribution. 

For example, in our center in Israel, we reexamined the 

different sizes and volumes of cardboard boxes supplied to 

the warehouse and distributed to stores, in order to maximize 

storage area and reuse of boxes. As a result, the dimensions 

of cardboard boxes delivered from the factories to the logistics 

center were modified to allow us to store more boxes per 

shelf and use recycled boxes for distribution. We have also 

considered using thinner cardboard boxes but decided against 

it, for fear of the boxes becoming worn and non-reusable. 

As for hazardous waste — our activities produce relatively low 

amounts of it, mainly in the form of chemical residue, empty 

containers used for hazardous materials, used oil — all waste 

is transferred for treatment in sites authorized for collecting 

hazardous waste.

No hazardous waste from our sites is exported to treatment 

sites abroad.

Ton Waste/Ton Product

.7372.
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174,068

165,041

161,695
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one of the most dramatic challenges humanity 
faces today is the need to reduce greenhouse gas 
emissions and minimize the disastrous impact 
they have on the environment — not an easy task, 
considering the ever-growing human population 
and its increasing demand for food, energy, housing, 
and various consumer goods, including the garments 
we ourselves manufacture.

In Delta, as part of our purchasing, development, manufacturing, 

marketing, and distribution activities, we consume a considerable 

amount of energy (in the form of electricity, steam, and different 

kinds of fuel), and so our efforts are ongoing to minimize our 

energy consumption and maximize our energy efficiency in every 

site and with every venture.

Energy and 
Climate Change

Energy

Between the years 2013-2014, Delta’s absolute energy 

consumption has decreased. While this figure represents 

an increase in energy consumption relative to the previous 

reporting period, that period did not include two of our factories 

(one in the Czech Republic and one in Slovakia) as they were 

not yet part of Delta. Therefore, comparing the absolute energy 

consumption between the current reporting period and the 

previous one would be without merit. For this reason, and due 

to the fact Delta Galil is a growing company with a wide scope 

of activities that increases yearly, we evaluate our performance 

relative to one ton of product, and, where possible, in 

correspondence to a particular product, as demonstrated in the 

following graph for the Bulgarian site:

EnErGy ConSuMPtIon PEr ton SoCkS (Bulgaria site)

As the graph shows, various projects for reducing energy 

consumption implemented in Bulgaria (such as the 

BEERECl-award-winning project detailed in page 76) have 

resulted in a continuous decrease in the amount of energy 

required to manufacture one pair of socks.

Delta operates three large logistics centers — one in Israel 

and two in the United States. Until today, the centers’ activity 

was analyzed as part of Delta’s overall manufacturing activity. 

However, since there is clearly no comparing a production 

factory’s activity with that of a warehouse, centers are 

referenced separately. Their activity is evaluated according to 

the measurement that most accurately represents the scope of 

their work, that being “distribution unit.” The graph in the next 

page demonstrates the three logistics centers performance in 

the years 2013-2014 relative to one million units of distribution 

(MDU) each. Here, too, we observe an improvement in 

performance between 2013-2014, as a result of various 

processes designed to improve efficiency at the logistics 

centers.

38.81 38.01

28.13

24.14

Our total energy consumption during 2013 was 339,153.4 GJ 

and 321,256.3 GJ during 2014. 

All sources of energy consumed in our 

sites are non-renewable.

totAl EnErGy ConSuMPtIon 
(GJ) 2013-2014

Indirect Energy Consumption (Electricity & Steam)

Direct Energy Consumption (Fuels) 

GJ/Ton Sock

.7574.



totAl CArbon footPrInt 2013-2014 (ton Co2e)

The Bulgarian Energy Efficiency and Renewable 

Energy Credit Line (BEERECL) was established to 

encourage energy efficiency in Bulgaria and was 

developed by the European Bank for Reconstruction 

and Development (ERBD) in 2004 . As of 2004, 

BEERECL has assisted over 140 projects, which 

have received special credit lines for investment in 

the construction and development of more energy 

efficient infrastructure or renewable energy systems.

From among the projects that have received 

assistance from BEERECL, Delta Galil is one of 

4  companies to have received a prize for the best 

project, awarded in 4 categories. Delta Galil Bulgaria 

was awarded the prize for the Most Innovative 

Investment. Delta Galil Bulgaria’s project for reducing 

energy consumption involved a technological 

change in the production methods, which included 

a transition from using two different machines to a 

more efficient process that combines both stages 

using one machine. BEERECL evaluated and 

authorized the efficiency of the process, and even 

covered 20% of the cost of replacing the machines.

As reported in our privious report, the project that 

replaced the machines in Bulgaria led in 2012 alone  

to a savings of 69,650 KWh. 

bEErECl’s Most 
Innovative Investment 
Prize Goes to Delta 
Galil bulgaria’s Project! 

We take a wide range of efficiency measures in our various 

sites, ranging from routine maintenance to prevent unnecessary 

energy consumption, to systematically switching to energy-

efficient systems and industrial machinery.

totAl EnErGy ConSuMPtIon 
In DC’S PEr M.D.u
Gj / M.D.U

Carbon 
footprint 

162.5

134.3

20142013

Delta Galil’s greenhouse gas emissions, as detailed 
in the following graph, comprise emissions derived 
from fuel combustion for manufacturing and 
transportation, and from electricity use.

Carbon footprint calculations were conducted according to the 

GHG protocols methodology for electricity and according to the 

IPCC 2006 methodology for fuels.

Our total greenhouse gas emissions during 2013 was 37,212 

and 35,801.05 during 2014. As explained above, given the fact 

that two production sites joined Delta Galil in the current reporting 

period, performance can’t be compared to previous years.

Scope 1 Emissions are all direct GHG emissions and Scope 2 

are indirect GHG emissions from consumption of purchased 

electricity, heat or steam.
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In this report for the first time we can also analyze and present part of our performance in a way that shows our GHG emissions per 

product, in a specific production site. This way we can confirm the footprint of a pair of socks, for example, in terms of GHG emission. 

The production of 1 ton socks in our site in Bulgaria is related to the emissions of 4.11 ton CO2e. As can be seen in the figure, this 

result has been improved over the last few years:

All of the activities done in order to reduce energy consumption 

that were described above lead also to a reduction in the 

amounts of GHG emission. Furthermore, advancing to better 

fuels and improved equipment also contributed to the reduced 

emissions of greenhouse gases. For example, in our site in the 

Czech republic, an old steam boiler was replaced by a new and 

improved one during  2014, which led to savings of 779t CO2e 

in that year. 

Scope 3 emissions, as defined in the GHG Protocol, are other 

indirect emissions, such as the extraction and production 

of purchased materials and fuels, transport-related activities 

in vehicles not owned or controlled by the reporting entity, 

electricity-related activities not covered in Scope 2, outsourced 

activities, waste disposal, etc.

Our scope 3 emissions as presented here are emissions related 

to our transport-related activities in the year 2014. The data 

includes all flights from Israel to destinations around the globe 

and all land freights of materials and garments from our sites 

around the world. Scope 3 emissions for Delta Galil’s activities 

in the year of 2014, as described above, are 12,461 ton Co2e.

GhG EMISSIon PEr ton SoCkS (ton Co2e)

20122011 2013 2014

In 2013, a comprehensive 

energy survey was conducted 

in our factory in Karmiel, Israel. 

The results concluded that 

higher energy efficiency can 

be achieved by insulating 

the steam system to reduce 

energy loss due to radiation. 

The factory accepted the 

recommendation to insulate its 

steam system. An analysis of 

the new system’s performance 

revealed that energy losses 

decreased significantly, from 

50% to 38%.

An overall analysis found that 

though in 2014 the factory’s 

manufacturing activity was 

greater than in 2013, energy 

costs were lower, thanks to a 

800,000 kWh drop in electricity 

consumption for that period.

Energy 
Efficiency by 
Insulating 
the Steam 
System in 
our factory 
in Israel 

transportation  
and logistics
We in Delta strive to deliver as much of our merchandise as possible 
by sea rather than by air. this is a financial objective that also serves 
our aim of improving our performance on environmental issues, as 
the environmental impact of air freight is greater than that of ocean 
freight, in terms of air pollutant emissions and their proximity to the 
atmosphere. We are working toward a specific objective: to minimize 
deliveries by air to no more than 0.5% of sales volume and maximize 
the transport of merchandise by sea and land.

The challenge we face on this issue is to find a solution for transporting goods by 

sea and not by air, as market conditions demand shorter and shorter delivery times. 

The demand to deliver our products to our customers in a short amount of time is 

greater than ever before, given that nowadays, average clothing companies change 

their collection four to six times a year. In addition, from an operational standpoint, we 

would like to be able to hold in our warehouse smaller amounts of merchandise, which 

also requires shorter delivery times. In order to cope with this challenge, we have 

implemented new supply protocols and regulations that enable us to run our business 

more efficiently and meet delivery times, without resorting to sea transport.

In general, we see a downward trend in air freight use, to an average level of 0.5%, as 

defined in our objectives.

Another course of action we take in making our logistic scheme efficient while keeping 

our environmental impact in mind has to do with product packaging. During 2013-

2014 we have worked to minimize the volumes of cardboard boxes delivered from 

factories and adapt them wisely for intake and storage by the warehouse; in our 

logistic center in Israel, box size was reduced by 20% to allow two boxes to be stored 

on one shelf. This means reducing storage space by 20%, with all the financial and 

environmental benefits that come with it.

We have set to ourselves the goal of improving the quality of our reporting by 

compiling more extensive reports that include scope-3 greenhouse gas emissions, 

by enhancing the quality of the information we receive from different sites regarding 

product delivery, points of departure and destinations, and detailed information on the 

type of vehicles used for transport. To date, we have not been able to reach a level 

of detail that will allow us to expand our scope 3 reporting beyond greenhouse gas 

emissions as a result of transport to an extent similar to the 2012 report.

With regard to Delta Galil’s fleet of private cars used by its associates, a number 

of factors is taken into consideration prior to selecting a vehicle, including its fuel 

consumption and therefore its level of air pollution. We prefer using vehicles that have 

the lowest fuel consumption rate possible. The issue of fuel consumption in vehicles is 

monitored and supervised by us on a regular basis.
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totAl AIr EMISSIonS (kG) 2013-2014

The textile manufacturing process, from start to finish, can 

have a significant impact on the environment in terms of air 

emissions. However, the industrial steps we use in our direct 

activities at Delta – knitting, cutting and sewing – have relatively 

low impact on air pollution. Most air emissions produced by 

our activities come from the steam boiler stacks in part of our 

factories, and from transportation fuels. The air emission data 

presented in the following figure are from manufacturing and 

transportation fuel usage:

Air Emissions

SOX (Sulfur Oxides) and PM (Particulate 

Matter) emissions originate almost entirely 

from fuel combustion during manufacturing. 

Our NOX (NO and NO2) and CO (Carbon 

monoxide) emissions mostly stem from fuels 

for transportation.

Our manufacturing process does not entail 

cooling, and so our factories’ ozone depleting 

substances (ODSs) emissions are negligible 

and originate from the periodic maintenance 

of air conditioning units that still use those 

kinds of gasses. As a rule, when an air 

conditioning unit fails, it is replaced by one 

that doesn’t use ODSs. 
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In our DC in Tifton, USA, we have taken a number of 

operational control measures that dramatically reduced our 

water consumption in the year of 2014: water leaks were found 

and repaired and old water meters that had leaks were replaced 

with more modern accurate meters.

In our site in Bulgaria, during the last few years, the treatment 

of nearly 80% of the production has been changed with such 

that does not require water bath but steam, a change that 

led us towards a dramatic water consumption reduction. 

However, during 2014 the site’s production consisted in a high 

percentage of a type of socks that requires relatively a high 

amount of water, due to use of water baths. The effect can be 

seen as the performance of this site dropped from 14.25 m3/

ton product to 17.03 m3/ton product.

The new target we set in this aspect is 4% reduction of water 

consumption per ton product in reference to 2013, in all our 

production sites, by 2016. We are continuing our ongoing 

efforts to achieve this goal.

off-site treatment 
facility - after
pre-treatment on-site

Sea

off-site treatment 
facility - no 
pre-treatment on-site

Water and Wastewater

totAl WAStEWAtEr DISChArGE by quAlIty AnD DEStInAtIon - 2014

Wastewater
During 2014, wastewater discharges from Delta’s sites amounted to 255,061 m3, and was treated as described in the following figure:

52%44%

4%

the textile industry, during the various stages 
of production of the raw materials and the end 
product, uses large amounts of water and various 
chemical agents (dye, detergent and so on), and as 
a result, great amounts of wastewater containing 
traces of those substances are poured out into the 
environment. Companies operating in this field, 
including Delta, are facing significant challenges 
when it comes to reducing water consumption and 
improving the quality of wastewater discharged 
from factories and dyehouses.

The activity of factories owned by Delta, detailed in this 

report, is becoming less and less intense in terms of water 

consumption and wastewater discharge. Many of our factories’ 

activities have been modified and improved in recent years, 

as detailed in previous reports. Therefore, the aspect of water 

consumption and wastewater discharge is less central than 

before when we discuss our impact on the environment today. 

Nevertheless, we are aware of the indirect impact of some of 

our suppliers, and we make sure we deal only with suppliers 

who meet all legal requirements, and follow up on their 

environmental performance (see “Engaging Our Supply Chain”). 

Water
The total water consumption in our sites (including DC’s) in 

2013 was 549,177 m3, and 530,446 m3 in 2014.

Our main water source for production sites is utilities and 

municipal water. In our sites in the Czech Republic and 

Slovakia, there is also consumption of surface water from local 

rivers. In our plant in Slovakia (Gemtex), only less than 10% of 

the total water consumption is municipal drinking water. For all 

other uses than water for drinking, we use surface water from 

the river Slaná (2021 m3 out of total water consumption of 2743 

m3 during 2014). Since drinking water in this area is a scarce 

resource, using water from the river for most of our activities 

in this site, reduces our burden on the environment with no 

negative impact on the rive’s flow rate. No water source we use 

is significantly affected by our withdrawal of water. 

In order to reduce our water consumption we are taking various 

measures, including the regular maintenance of our facilities 

and equipment replacement in such that are more efficient 

in water consumption. In our site in the Czech Republic, for 

example, we replaced 4 out of 16 dyeing machines in “iMaster 

H2O”, machines that has much lower liquor ratio. While in the 

old machines, the liquor ratio is 1:10, in the new ones the ratio 

is starting at 1:3.7.

2013

2014

The results of this change can be 

demonstrated clearly in the performance of 

the Czech site between the years 2013-14:

WAtEr ConSuMPtIon (M3) PEr 
ton ProDuCt Czech Republic Site

.8382.



Our industrial wastewater production derived from four of our plants, in the following distribution:  

totAl WAStEWAtEr froM DEltA’S SItES (M3) - 2013-2014

255,061

2013

bulgaria

Israel-karmiel

Czech 
republic

thailand

We make sure we comply with all legal requirements for 

wastewater quality; We carry out regular monitoring to check 

wastewater quality at our sites. Some of the tests are done 

internally while others are performed by external laboratories 

in accordance with local laws and regulations.

Furthermore, we take various measures to reduce our 

chemical discharges to wastewater treatment systems, 

as explained in the “chemicals” section.

No water bodies and related habitats are significantly affected 

by the discharges of water and runoff from our sites.

In our site in Israel, we are dealing with some deviations in 

the levels of sulfides in wastewater. In joint activities with the 

authorities, it was decided to replace the sand filters in order 

to get to lower levels of sulfides in accordance with the law. 

In the reporting period, we had no spill events in our sites.

246,914

bulgaria

Israel-karmiel

thailand

2014

Czech 
republic

Chemicals 
Delta Galil adheres to a strict code of practice to ensure 

that no materials, dyes or chemicals used in the production 

process of our fabrics and garments present an unacceptable 

risk to health or to the environment during their manufacture, 

use or disposal. All of the dyes and chemicals used in the 

manufacturing process are accompanied by a safety data 

sheet from the supplier giving adequate warning of the health, 

safety and environmental hazards of that product, and advice 

on appropriate measures for its safe storage, use and disposal. 

We purchase dye materials from suppliers that are members 

of the ETAD (Ecological and Toxicological Association of Dyes 

and Organic Pigment Manufacturers). ETAD aims to minimize 

any adverse impact of organic colorants on health and the 

environment.

Chemicals and other hazardous substances which are required 

for the activities and operations of Delta sites around the world 

are stored and used in accordance with all the relevant legal 

requirements. This issue is also checked during on-site audits. 

All shipments of garments to the European Union comply 

with REACH standards. Furthermore, most of our customers 

demand compliance with their Restricted Substances Lists 

(RSL) which restricts the use of dangerous chemicals in the 

garments.

Furthermore, the majority of Delta’s products are OEKO-TEX 

certified (see page 39)

Hazardous chemical waste is transferred to authorized sites for 

treatment of in accordance with all legal requirements. 

As part of the activities planned for the near future with 

our green officers, we will deal with this issue of chemicals 

management in our sites in order to examine in depth our 

activities in this issue and try to identify opportunities for 

improvement.

biodiversity
Most of our reported sites are located either in industrial or 

urban areas.

The distribution center in Pennsylvania is located in flood plain, 

adjacent to Blacklick Creek. The creak has a dike wall built on 

both sides. The DC has no known environmental impacts on 

the creek, no waste or effluents are released from the DC to the 

creek.

Our site in Slovakia, which is situated on its own land in area 

of 22975 m2, is located  in Rožnava industrial zone, which is 

adjacent to several protected areas. The town is bordered by 

Slovak Karst National Park (IUCN category II/V) to the south 

and Special Protection Area (Birds Directive) Volovec Mountains 

to the northeast. Our site is located approximately 600 m from 

the riverbank. The area of Slovak Karst is unique with high 

biodiversity value and many endemic species. Our site is not 

located in the protected area itself, nor does it effect it, and 

therefore we have no special requirements regarding 

landscape conservation and species protection from 

governmental authorities. 

Given the fact, our sites are located in areas that are not 

sensitive in terms of biodiversity and our activities are 

not expected to produce significant nuisances regarding 

biodiversity, we do not conduct detailed analysis in the subject.

.8584.
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As of the end of 2014, Delta employs approximately 
8500 employees in all its sites, divided into activities 
as shown in the chart “workforce break down 
by activity”. At the end of 2013, Delta employed 
approximately the same number of employees. there 
were some changes in number of employees in part 
of the sites, but the total number of employees in 
Delta Galil remains similar between 2013 and 2014. 

Delta recognizes and respects the legal rights of employees to 

associate and act together to maintain their rights. We respect 

the rights of Delta’s employees to associate and join collective 

bargaining agreements;

53% of our workforce in Delta is covered by collective 

bargaining agreements. 

Employment 
Data

WorkforCE brEAk DoWn by ACtIvIty (2014)

Approximately 90% of our employees are full time employees, and only 3.5% of our employees are contractor employees. There is 

no seasonality in our activity. In specific cases, there maybe be a difference in benefits provided to full-time employees and benefits 

provided to temporary or part time employees.

WorkforCE brEAkDoWn by SCoPE of EMPloyMEnt AnD rEGIon 
(2014) - MAIn SItES

Israel Jordan Egypt USA Pleas Gemtex Bulgaria Thailand

Part time employees                   Full time employees
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59%41%
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Although this turnover rate seems to be high, given the fact that 

we are in the textile and retail business, this figure is reasonable; 

In some of the countries we manufacture we see a trend of 

instability with sewers, leaving the job after getting married or 

having children. In the retail business, the turnover rate is related 

to normal changes in personnel at stores. Nevertheless, we 

examine satisfaction among our employees regularly and invest 

in programs of professional and personal development, with the 

aim of reducing the turnover rate as much as possible.

Some of our operations are situated in geographical areas 

which we identified as areas with risk to the employees’ right 

to exercise freedom of association or collective bargaining. We 

ensure this right is maintained through different means, such 

as undergoing customer and third party audits, and by Delta’s 

internal and partners’ obligation to operate according to Delta's 

Ethical Code, and more.

During 2014, we had 3244 new employee entering employment (68% of them women and 32% man), and 2712 employees leaving 

employment (76% of them women and 24% man), in the age groups as shown in the next figure: 

EMPloyEE EntErInG 
EMPloyMEnt DurInG 
2014

EMPloyEE lEAvInG 
EMPloyMEnt DurInG 
2014

4%

54%42%

38% 52%

10%

Employees under 30 years old

Employees over 50 years old

Employees between 30-50 years old

Equal and 
fair Employment
We believe it is our responsibility to provide our 
employees with a safe and healthy work place and 
the opportunity to grow and develop within the Delta 
Galil family. We believe it is our most basic duty 
to treat each and every employee fairly, equally, 
impartially and respectfully. 

In every country it operates, Delta supports laws prohibiting 

unjustified discrimination based on a person’s race, color, 

gender, national origin, age, religion, disability, or other 

characteristics.

Delta condemns any violation of employment laws and 

regulations, and prohibits child labor, forced labor, exceeded 

working hours or any other violation. In order to guarantee 

compliance with the law and with our demands, we make use 

of employment procedures that help us ensure the authenticity 

of details such as age, so that no children are employed by us. 

We also use customer and third party audits in our operations, 

as well as in our suppliers’ operations, to ensure that neither 

child labor nor forced labor occur. 

The figure below presents the total number of social audits 

performed in Delta Galil’s own sites during 2013-2014:

nuMbEr of DEltA GAlIl’S oWn SItES SoCIAl AuDItS 2013-2014

2822

2013

2014

92.



Using various tools, including audits and inspections, we 

ensure our employees’ rights are upheld without exception. 

In addition, we have established mechanisms to enable all 

employees, whoever and wherever they may be, to address 

our management and communicate with them about any issue, 

with complete discretion. During 2014, one grievance related to 

human rights was filed. To prevent the recurrence of any event 

of this kind, trainings for managers were held at the site where 

the complaint was filed.

In cases of significant operational changes, like in relocating a 

plant or a significant change in activity, we make sure to inform 

our employees ahead, usually about 3 months in advance. 

Delta abides by International Labor Organization Conventions 

relating to “zero tolerance” standards as described in most 

workplace Codes-of-Conduct. Following those standards:

 Delta employs workers on a voluntary basis, ensuring no 

use of forced labor in any of its forms.

 Delta does not tolerate employment of child labor. Young 

workers (older than the minimum age for workers but 

younger than 18) are employed under special conditions as 

prescribed by local law.

 Harassment and abuse are not tolerated. This includes 

verbal, physical, psychological or sexual harassment or 

abuse.

 Working hours are compliant with local law or customer 

standard, whichever is stricter.

 Delta ensures that all workers receive at least minimum 

wage and all other mandatory payments. Wages are 

always paid on time.

 Delta employs workers on the basis of a recognized 

employment relationship.

We see great importance in assessing employee satisfaction 

and therefore we send feedback questionnaires to employees 

on an annual basis. There is a feedback questionnaire for 

managers, which is based on management abilities on the 

principles of Delta’s growth culture, and a separate staff 

questionnaire. The feedback questionnaires, which are issued 

in Hebrew and in English, are filled out by computer, which 

enables control and data comparisons between departments 

and units. As of 2015, we are planning that 80% of Delta Galil’s 

employees worldwide will receive a one on one feedback 

meeting with their direct manager via a computerized system.

We at Delta believe that investing in the personal and 

professional growth of our personnel has its rewards, in the 

form of more professional, more satisfied employees, and in the 

influence of those employees on the business growth of Delta 

as a whole. For that reason, Delta’s managers and employees 

go through yearly workshops and training seminars, as part of 

our corporate training program. 

Furthermore, we conduct professional programs at Delta 

Galil, which support employees professional retraining and 

professional upgrading. In Israel, Delta Galil is collaborating 

with the “Maagalim” fund – a fund for abrasive professionals - 

and offers employees trainings that will allow them to advance 

professionally and enable them to remain relevant to the 

employment market.

fashion is dependent on culture and geographical 
region, and we at Delta Galil strive to create products 
that suit as wide an audience as possible, embracing 
different cultures and different points of view. to be 
able to comprehend the needs of different individuals 
from different cultures, we need to employ people 
that come from all walks of life and represent the 
diversity of our society. this is why diversity is very 
natural to us.

Furthermore, Delta sees diversity as an inseparable part of 

equal and fair employment. This notion is put into practice in 

Delta’s many sites spread across a wide range of countries and 

geographic regions around the world, with a clear policy that 

opposes any form of discrimination on grounds of race, skin 

color, sex or gender, religion, nationality, age, disability, or any 

other characteristic.

We are proud to be a multicultural global company. We believe 

in mutual respect and coexistence both within the Delta family 

and among the communities in which we work. 

We believe that empowering our society by employing 

members of all genders, races, cultures, religions, and beliefs 

directly empowers our company, as those employees are a 

significant and are a driving force for growth.

Even though we have no written procedures on local 

employment, we follow our beliefs in practice. Everywhere we 

go, our ambition is to engage employees and managers local to 

that geographic region as much as possible.

Diversity

Female 
Employees

Male 
Employees

Employees 
under 30 
years old

Employees 
between 30 -50 

years old

Employees 
over 50 

years old

Thailand 746 81 56 653 118

Bulgaria 475 171 170 351 125

Slovakia 273 11 9 198 77

Czech Republic 623 125 47 500 201

USA 493 151 181 261 202

Egypt 1,203 1,033 1,148 1,052 36

Jordan 385 45 275 146 9

Israel 1,187 320 381 725 401

WorkforCE brEAk DoWn In MAIn SItES – 
GEnDEr AnD AGE GrouP (2014) 

As of 2014, approximately 9.5% of our workforce comprises 

employees from minority groups. 

As is clear from the data, women make up the majority of our 

workforce in Delta. We are proud to provide women everywhere 

a respected employment opportunity. Moreover, women 

represents a central component in Delta’s management; when 

analyzing the composition of senior management at the various 

sites, women account for nearly 40 percent of management 

at Delta.

The marketing and advertising campaigns for Delta and its 

brands also strive to give an adequate representation of all 

races, genders, and cultures. We see our products as suitable 

for any place at any time, and express that sentiment by 

selecting presenters that embody the wide range of audiences 

we target. Furthermore, we are careful not to hurt the feelings of 

any audience or public, and adjust our advertised materials to 

the target audience.
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Delta Galil has a long heritage of giving back to the 
community. Ever since its establishment in 1975 
Delta Galil has been involved in many projects, 
mainly in Israel but also in other surrounding 
communities of our sites around the world.

In 2014, Delta Galil donated approximately $270,000 to various 

nonprofits and social activities, including donations of products. 

As can be seen in the figure, Delta Galil is expanding its 

donations every year. 

Over the Years, Delta has donated and took part in many social 

programs. Some of the programs we are taking part in and 

donating money to today are:

Semai
Semai is a program for Ethiopian students from Israel to 

learn, work and take their first steps in the world of media 

and communication. Group members enjoy lectures and 

workshops, meet with professionals in the various related areas 

and gain experience in the field. This unique project develops 

young leaders from within these communities to act as role 

models for younger members of their community and for the 

advancement of the entire community.

Ethiopian Student Scholarships in 
Cooperation with the university 
of haifa
Delta’s program to encourage academic studies among 

Ethiopians students and to provide tools for life is a unique 

opportunity to make a mark on the Ethiopian community and to 

reduce the academic and social gaps with Israeli society.

The program includes courses in study skills, personal 

empowerment and preparation for the job market. Starting 

in the second year, students are required to volunteer in the 

community for 3 hours a week.

the be’er Sheva youth football 
league
Delta has ‘adopted’ the Be’er Sheva youth football league that 

develops values and social behaviors, which will lead youths 

to a more independent and fruitful lives and to becoming 

upstanding citizens.

Delta's involvement includes: 

Mentor program – Personal mentoring of four youths by Delta 

Israel  CEO, as well as a personal grant for each of the four 

youths.

‘Excellence tournament’ with Delta – Twice a year.

‘Values in sports’ Program – Workshops to build personal 

values among youths in sporting groups.

The aim of the program is to establish an educational social 

infrastructure.

technoda (tech-Science) Project
The ‘Technoda’ is a center established in 1986, as part of a 

rehabilitation project aimed at enriching and exposing children 

from peripheral communities to the fascinating world of science 

and technology, while providing them with practical skills. On 

a social level, the center aims to bridge gaps by providing 

exposure to technology to youths from a low socio-economic 

background.

Delta is contributing to the program by preparing a special 

syllabus for youths. The syllabus discusses industry and 

innovation and is based on themes taken from Delta’s ‘world’.

‘Acharai’ (follow Me) Association
Acharai!’ Association was established in 1997 with the aim of 

creating young leaders and encouraging social involvement 

among youths living in peripheral communities, before entering 

the military. The association focuses on self empowerment 

and team work and works towards developing a love of Israel 

among the youths. Other activities include leadership courses, 

community work and supporting youths until the age of 25 

through academic preparation courses.

Though we never examined precisely the indirect effects that 

these contributions has on the surrounding community in 

particular and society in general, we believe that for the long run 

our contribution will not only affect personally but will create a 

wider circle of influence  on the community. Like a stone thrown 

into the water, creating circles around it, we hope that our 

contribution will create a positive circle effect.

Our operations has no negative impacts on local communities. 

In every site we operate in, we contribute to local employment 

and get involved in local projects whenever possible.

As a policy, we do not donate to political parties, politicians, 

and related institutions.

Community

Delta Galil has major topics that has been defined by 

management - education, women empowerment, Ethiopian 

community and sports activities. We receive various request 

from the communities surrounding us for support and we are 

proactive in finding and creating our own projects. Projects that 

are tailor made by Delta Galil and its partners are all assessed 

for their impact on a yearly basis. 

The values we strive to promote:

 Tolerance and respect

 Youth education, advancement and development

 Providing equal opportunities with an emphasis on 

peripheral communities

 Co-existence

% DonAtIonS froM ProfIt bEforE tAx on InCoME
(excluding one time items)

0.
15

% 0.
35

%

0.
37

% 0.
46

%

201320122011 2014
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On May 28th 2014, the new textile design department 

was launched at Shenkar College of Engineering and 

Design, considered to be one of the 5 top schools 

in its field worldwide, as part of the new long term 

collaboration between Delta and the college.

Delta has decided to invest in the future generation of 

textile designers and textile development in Israel and 

to strengthen its connection with Shenkar, turning it into 

an established ongoing relationship. As part of the wide 

scale collaboration, Delta has adopted the college’s 

textile design department and invested in the renovation 

of the department and its facilities. In addition, Delta will 

grant scholarships to students studying in the textile 

design and fashion design departments and will run 

activities in the field of textile innovation.

As part of this cooperation, the department has 

received financial support from Delta Galil, the Company 

owners and the Lautman Foundation, in a total sum of 

1 million NIS.

During summer vacation Delta Galil hosted 4 students 

from the fashion and textile departments of Shenkar for 

internship. This is another way for Delta Galil to promote 

the future textile design generation.

Shenkar - Shaping the future of the Industry

health and Safety
We consider the safety of our employees our top 
priority. first and foremost, we are committed to 
complying with all legal requirements related to 
safety and health. beyond that, each of our sites 
operates a safety Plan, which deals with all safety 
related issues on-site. Each site also has a health 
and Safety handbook containing all relevant rules 
and regulations. 

We conduct our activities according to the requirements of 

different codes of conduct (see page 58) which also refer to 

safety matters. 

All of our sites have formal joint management-worker health 

and safety committees, in which between 2% - 8% of total 

workforce are represented and help monitor and advise on 

occupational health and safety programs.

We raise awareness of various safety and health issues through 

seminars and guidance, and encourage our employees to 

report any potential safety or health hazard as well as any 

accident or injury.

As demonstrated in the graph, between 2013-2014 there 

was a decrease of 37.5% in the number of work accidents 

in our sites.

We assess health and safety impacts of our products in 

different stages of their life cycle. With socks, for example, we 

send them for laboratory testing to ensure they do not contain 

hazardous substances. In addition, all the socks go through the 

metal detector to ensure there will be no incidents of broken 

needles in the final product.

No incidents of non-compliance with regulations and voluntary 

codes concerning health and safety impacts of products and 

services were recorded during reporting period.

* Does not include minor injuries (first aid) 

nuMbEr of Work ACCIDEntS 2013-2014

20

2014

Israel

Jordan
Thailand

Egypt

32

2013

Egypt

Israel

Jordan

Thailand

Bulgaria
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our previous report showed that most long-term 
objectives we set for ourselves in 2009 were 
met — some even ahead of their target year. that 
is why different objectives for each topic were set 
during 2013-2014.

It should be noted that in determining our objectives for waste, 

water, and energy management, a structured examination 

process was conducted, and each of Delta Galil's sites was 

evaluated in collaboration with the site's green officer. Firstly, 

each officer was asked to fill out a questionnaire that reflected 

the site's performance status on each topic, the challenges the 

site faces, and the opportunities for improvement. Work plans 

were established accordingly to improve performance in the 

various areas. These work plans were discussed by each site's 

management, who formulated objectives for their site. all sites-

specific objectives together were then weighted to become 

Delta's corporate objectives.

It should be noted that this is our first time setting normalized 

objectives, for improvement in terms of performance by ton 

of product.

As seen in the table, most objectives are for 2016, relative to 

2013. The target year was chosen in order to allow us to set 

objectives that are not too long-term, so that progress can be 

realistically measured at any point in time.

Two other targets that were set before with the target year of 

2012 were addressed during this reporting period and you can 

read about the progress we made in those issues in this report:

To base 10% of production on eco-friendly materials – 

in “Materials consumption” chapter – page 71.

Use efficient packaging for Delta Galil’s own brands – 

in “Transportation and logistics” chapter– page 79.

targets and 
Performance

About this 
report

Index Objective
target  

date

Reprrence 

in page

Carbon footprint 5% reduction in GHG emissions per ton product  (in reference to 2013) 2016

Energy consumption 5% reduction in Energy consumption per ton product  (in reference to 2013) 2016

waste
5% reduction of total waste/ton product (in reference to 2013 2016

10% reduction of landfilled waste/ton product (in reference to 2013) 2016

Water 4% reduction of water consumption per ton product (in reference to 2013) 2016

Wastewater and 

Chemicals 

Implementation of chemical management guidelines in all of our sites  

that store hazardous chemicals and use them in its activities
2016

Supply Chain
Start rating the performance of the supply chain on issues of environmental 

protection and safety
2016

this report, presenting information for the fiscal 
years of 2013-2014, follows the GrI methodology 
(www.globalreporting.org). the report was submitted 
for the Application level Service and GrI has 
confirmed that the report was prepared according to 
the GrI G3.1 Guidelines, at Application level A.

This is the first year our report has been prepared according 

to the GRI G3.1 Guidelines, at Application Level A. The report 

is not externally assured. Our next report will be reported 

according to the G4 guidelines.

This 2014 CSR report covers 100% of Delta Galil's production, 

manufacturing and logistics sites and activities under Delta’s 

organization during the years 2013-2014. In comparison to 

previous reporting period, this report also covers activity in our 

sites in the Czech Republic and in Slovakia.

The report does not include small local offices and does not 

include electricity use in local stores in Israel. In addition, it does 

not include activity in joint ventures we have in Turkey, China 

and in Bangladesh.

Our last GRI report was published in 2013, covering the years 

2011-2012. We intend to continue to publish a full report 

biennially.

All data presented in the report is collected through direct 

measurement unless stated otherwise.

The process of defining the content of the report and selecting 

the scope of every topic reported is an ongoing process that 

began during the work on our first GRI report, with discussions 

about the content that will interest our stakeholders and 

continues in our ongoing work, feeding from specific reporting 

requirements we get from our customers. 

In the process of working on each report, our first discussion 

deals with the reporting topics and their scope, depending 

on the feedback we receive from our stakeholders regarding 

the previous report. The scope of the current report and 

emphasized issues was decided on following feedback from 

our stakeholders and according to the GRI methodology. 

According to the feedback we got we decided to report this 

time in a wider form and therefore we are reporting according to 

G3.1 Guidelines, at Application Level A.

a+aB+BC+CReport application level

Same as requirement

for Level B

Report on all criteria 

listed For Level C plus:

1.2

3.9, 3.13

4.5-4.13, 4.16-4.17

Report on:

1.1

2.1-2.10

3.1-3.8, 3.10-3.12

4.1-4.4, 4.14-4.15

Managment Approach 

Disclosures for each 

Indicator Category

management Approach 

Disclosurces for each 

Indicator Category

Not Required

Report on each core G3 

and Sector Supplement 

Indicator with due regard 

to the Materiality Principle 

by either a: reporting 

on the Indicator or b: 

explaining the reason for 

its omission

Report on minimum 

of 10 Performance

Indicators, including at

least one from 

each of: Economic, 

Environmental, Humen 

rights, Labor,

Society, Product 

Responsibility

Report on minimum

of 10 Performance

Indicators, including 

at least one from each 

of: Economic, Social 

and Environmental.
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GrI InDEx GrI InDEx

Fully reported Partially reported Not reported Fully reported Partially reported Not reported

Page Reported Cross-reference & Comments

General

PROFIlE

1.1
Statement from the most senior decision-maker of the 
organization. 

10

1.2 Description of key impacts, risks, and opportunities. 56

ORGanIzatIOnal PROFIlE

2.1 Name of the organization. 1

2.2 Primary brands, products, and/or services. 18-22

2.3
Operational structure of the organization, including main 
divisions, operating companies, subsidiaries, and joint ventures.

48

2.4 Location of organization’s headquarters. 50

2.5

Number of countries where the organization operates, and 
names of countries with either major operations or that are 
specifically relevant to the sustainability issues covered in the 
report.

50-51

2.6 Nature of ownership and legal form. 49

2.7
Markets served (including geographic breakdown, sectors 
served, and types of customers/beneficiaries).

24-25

2.8 Scale of the reporting organization. 54

2.9
Significant changes during the reporting period regarding size, 
structure, or ownership.

49

2.10 Awards received in the reporting period. 13

REPORt PaRaMEtERS

3.1
Reporting period (e.g., fiscal/calendar year) for information 
provided.

103

3.2 Date of most recent previous report (if any). 103

3.3 Reporting cycle (annual, biennial, etc.) 103

3.4 Contact point for questions regarding the report or its contents. 114

3.5 Process for defining report content. 103

3.6
Boundary of the report (e.g., countries, divisions, subsidiaries, 
leased facilities, joint ventures, suppliers).

103

3.7
State any specific limitations on the scope or boundary of the 
report. 

103

Page Reported Cross-reference & Comments

3.8

Basis for reporting on joint ventures, subsidiaries, leased 
facilities, outsourced operations, and other entities that can 
significantly affect comparability from period to period and/or 
between organizations.

103

3.9

Data measurement techniques and the bases of calculations, 
including assumptions and techniques underlying estimations 
applied to the compilation of the Indicators and other 
information in the report. 

103

3.10

Explanation of the effect of any re-statements of information 
provided in earlier reports, and the reasons for such re-
statement (e.g.,mergers/acquisitions, change of base years/
periods, nature of business, measurement methods).

105 none

3.11
Significant changes from previous reporting periods in the 
scope, boundary, or measurement methods applied in the 
report.

103

3.12
Table identifying the location of the Standard Disclosures in the 
report. 

104

3.13
Policy and current practice with regard to seeking external 
assurance for the report. 

103

GOVERnanCE, COMMItMEntS anD EnGaGEMEnt

4.1
Governance structure of the organization, including committees 
under the highest governance body responsible for specific 
tasks, such as setting strategy or organizational oversight.

52-53

4.2
Indicate whether the Chair of the highest governance body is 
also an executive officer.

49

4.3
For organizations that have a unitary board structure, state the 
number and gender of members of the highest governance 
body that are independent and/or non-executive members.

52-53

4.4
Mechanisms for shareholders and employees to provide 
recommendations or direction to the highest governance body.

52-53

4.5

Linkage between compensation for members of the highest 
governance body, senior managers, and executives (including 
departure arrangements), and the organization’s performance 
(including social and environmental performance).

52-53

4.6
Processes in place for the highest governance body to ensure 
conflicts of interest are avoided.

53

4.7

Process for determining the composition, qualifications, and 
expertise of the members of the highest governance body and 
its committees, including any consideration of gender and other 
indicators of diversity.

52-53

4.8
Internally developed statements of mission or values, codes of 
conduct, and principles relevant to economic, environmental, 
and social performance and the status of their implementation.

14,62
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GrI InDExGrI InDEx

Page Reported Cross-reference & Comments

4.9

Procedures of the highest governance body for overseeing the 
organization’s identification and management of economic, 
environmental, and social performance, including relevant 
risks and opportunities, and adherence or compliance with 
internationally agreed standards, codes of conduct, and 
principles. 

53,56

4.10
Processes for evaluating the highest governance body’s 
own performance, particularly with respect to economic, 
environmental, and social performance.

53

4.11
Explanation of whether and how the precautionary approach or 
principle is addressed by the organization. 

56

4.12
Externally developed economic, environmental, and social 
charters, principles, or other initiatives to which the organization 
subscribes or endorses. 

57

4.13 Memberships in associations 42-45

4.14 List of stakeholder groups engaged by the organization. 42-45

4.15
Basis for identification and selection of stakeholders with whom 
to engage. 

42-45

4.16
Approaches to stakeholder engagement, including frequency of 
engagement by type and by stakeholder group. 

42-45

4.17

Key topics and concerns that have been raised through 
stakeholder engagement, and how the organization has 
responded to those key topics and concerns, including through 
its reporting.

42-45

Fully reported Partially reported Not reported Fully reported Partially reported Not reported

DnA

Description Page Reported Cross-reference & Comments

DMA EC

Economic performance 54-56

Market presence 59

Indirect economic impacts 97

Description Page Reported Cross-reference & Comments

DMA EN

Materials 71

Energy   74

Water   82

Biodiversity 85

Emissions, effluents and waste 77,80 none

Products and services 73

Compliance 85

Transport 79

Overall -

DMA LA

Employment 90-91

Labor/management relations 90,92

Occupational health and safety 98-99

Training and education 94

Diversity and equal opportunity 95

Equal remuneration for women and men -

DMA HR

Investment and procurement practices 59

Non-discrimination 93-95

Freedom of association and collective bargaining 93-95

Child labor 93

Prevention of forced and compulsory labor 93

Security practices 93-95

Indigenous rights 93-95

Assessment 93-95

Remediation 94

.107106.



GrI InDExGrI InDEx

Page Reported Cross-reference & Comments

EC7
Procedures for local hiring and proportion of senior management 
hired from the local community at significant locations of 
operation. 

95

EC8
Development and impact of infrastructure investments 
and services provided primarily for public benefit through 
commercial, in-kind, or pro bono engagement. 

97

EC9
Understanding and describing significant indirect economic 
impacts, including the extent of impacts. 

97

Environment

MatERIalS

EN1 Materials used by weight or volume. 71

EnERGy

EN2 Percentage of materials used that are recycled input materials. 71

EN3 Direct energy consumption by primary energy source. 74

EN4 Indirect energy consumption by primary source. 74

EN5 Energy saved due to conservation and efficiency improvements. 79

EN6
Initiatives to provide energy-efficient or renewable energy based 
products and services, and reductions in energy requirements 
as a result of these initiatives. 

70

EN7
Initiatives to reduce indirect energy consumption and reductions 
achieved. 

79

WatER

EN8 Total water withdrawal by source. 82

EN9 Water sources significantly affected by withdrawal of water. 83

EN10 Percentage and total volume of water recycled and reused. -

BIODIVERSIty

EN11
Location and size of land owned, leased, managed in, or 
adjacent to, protected areas and areas of high biodiversity value 
outside protected areas.

85

EN12
Description of significant impacts of activities, products, and 
services on biodiversity in protected areas and areas of high 
biodiversity value outside protected areas. 

-

EN13 Habitats protected or restored. -

Fully reported Partially reported Not reported Fully reported Partially reported Not reported

Description Page Reported Cross-reference & Comments

DMA SO

Local communities 96-97

Corruption 62

Public policy  97

Anti-competitive behavior -

Compliance 54

DMA PR

Customer health and safety 96-97

Product and service labelling 39

Marketing communications 95

Customer privacy 24

Compliance 38

Economic

ECOnOMIC PERFORManCE

EC1

Direct economic value generated and distributed, including 
revenues, operating costs, employee compensation, donations 
and other community investments, retained earnings, and 
payments to capital providers and governments.

54,94

Some of the 
information can be 
found in: Delta Galil 
Industries Ltd. 2014 
Periodic Report – 
pages 82-83, 215, 
217, 224, 226-7

EC2
Financial implications and other risks and opportunities for the 
organization’s activities due to climate change. 

57

EC3 Coverage of the organization’s defined benefit plan obligations. 108

Delta Galil Industries 
Ltd. 2014 Periodic 
Report – page 142, 
“employee benefits” 
section

EC4 Significant financial assistance received from government. 54

EC5
Range of ratios of standard entry level wage by gender 
compared to local minimum wage at significant locations of 
operation.

-

EC6
Policy, practices, and proportion of spending on locally-based 
suppliers at significant locations of operation. 

59
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GrI InDExGrI InDEx

Page Reported Cross-reference & Comments

EN14
Strategies, current actions, and future plans for managing 
impacts on biodiversity.

-

EN15
Number of IUCN Red List species and national conservation list 
species with habitats in areas affected by operations, by level of 
extinction risk. 

-

EMISSIOnS, EFFlUEnt anD WaStE

EN16 Total direct and indirect greenhouse gas emissions by weight. 77

EN17 Other relevant indirect greenhouse gas emissions by weight. 77

EN18
Initiatives to reduce greenhouse gas emissions and reductions 
achieved.

78

EN19 Emissions of ozone-depleting substances by weight. -

EN20
NOx, SOx, and other significant air emissions by type and 
weight. 

80

EN21 Total water discharge by quality and destination. 83

EN22 Total weight of waste by type and disposal method. 72

EN23 Total number and volume of significant spills. 84

EN24

Weight of transported, imported, exported, or treated waste 
deemed hazardous under the terms of the Basel Convention 
Annex I, II, III, and VIII, and percentage of transported waste 
shipped internationally. 

73

EN25
Identity, size, protected status, and biodiversity value of water 
bodies and related habitats significantly affected by the reporting 
organization’s discharges of water and runoff. 

84

PRODUCtS anD SERVICES

EN26
Initiatives to mitigate environmental impacts of products and 
services, and extent of impact mitigation.

73

EN27
Percentage of products sold and their packaging materials that 
are reclaimed by category. 

-

EN28
Monetary value of significant fines and total number of non-
monetary sanctions for non-compliance with environmental laws 
and regulations. 

84

EN29
Significant environmental impacts of transporting products 
and other goods and materials used for the organization’s 
operations, and transporting members of the workforce. 

79

EN30
Total environmental protection expenditures and investments by 
type.

-

Page Reported Cross-reference & Comments

Social

SOCIal PERFORManCE: laBOR PRaCtICES & DECEnt WORk

LA1
Total workforce by employment type, employment contract, and 
region, broken down by gender.

90-91

LA2
Total number and rate of new employee hires and employee 
turnover by age group, gender, and region.

92

LA3
Benefits provided to full-time employees that are not provided to 
temporary or part-time employees, by major operations.

90

LA15
Return to work and retention rates after parental leave, by 
gender.

-

LA4
Percentage of employees covered by collective bargaining 
agreements.

90

LA5
Minimum notice period(s) regarding significant operational 
changes, including whether it is specified in collective 
agreements. 

94

LA6
Percentage of total workforce represented in formal joint 
management-worker health and safety committees that help 
monitor and advise on occupational health and safety programs. 

98

LA7
Rates of injury, occupational diseases, lost days, and 
absenteeism, and number of work-related fatalities by region 
and by gender.

98-99

LA8
Education, training, counseling, prevention, and risk-control 
programs in place to assist workforce members, their families, 
or community members regarding serious diseases.

111 none

LA9
Health and safety topics covered in formal agreements with 
trade unions. 

111 none

LA10
Average hours of training per year per employee by gender, and 
by employee category. 

-

LA11
Programs for skills management and lifelong learning that 
support the continued employability of employees and assist 
them in managing career endings. 

94

LA12
Percentage of employees receiving regular performance and 
career development reviews, by gender.

94

LA13

Composition of governance bodies and breakdown of 
employees per employee category according to gender, age 
group, minority group membership, and other indicators of 
diversity.

95

LA14
Ratio of basic salary and remuneration of women to men by 
employee category, by significant locations of operation. 

-

Fully reported Partially reported Not reported Fully reported Partially reported Not reported
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Page Reported Cross-reference & Comments

SOCIal PERFORManCE: HUMan RIGHtS

HR1

Percentage and total number of significant investment 
agreements and contracts that include clauses incorporating 
human rights concerns, or that have undergone human rights 
screening.   

59

HR2
Percentage of significant suppliers, contractors and other 
business partners that have undergone human rights screening, 
and actions taken

59

HR3

Total hours of employee training on policies and procedures 
concerning aspects of human rights that are relevant 
to operations, including the percentage of employees 
trained.  

112

52 hours in various 
sites on issues of 
sexual harassment 
prevention and  
worker rights

HR4 Total number of incidents of discrimination and actions taken. 112 none

HR5

Operations and significant suppliers identified in which the right 
to exercise freedom of association and collective bargaining may 
be violated or at significant risk, and actions taken to support 
these rights.  

94

HR6
Operations and significant suppliers identified as having 
significant risk for incidents of child labor, and measures taken to 
contribute to the effective abolition of child labor.

94

HR7

Operations and significant suppliers identified as having 
significant risk for incidents of forced or compulsory labor, and 
measures to contribute to the elimination of all forms of forced 
or compulsory labor. 

94

HR8
Percentage of security personnel trained in the organization’s 
policies or procedures concerning aspects of human rights that 
are relevant to operations. 

112 none

HR9
Total number of incidents of violations involving rights of 
indigenous people and actions taken.

112 none

HR10
Percentage and total number of operations that have been 
subject to human rights reviews and/or impact assessments.

112 none

HR11
Number of grievances related to human rights filed, addressed 
and resolved through formal grievance mechanisms.

94

SOCIal PERFORManCE: SOCIEty

SO1
Percentage of operations with implemented local community 
engagement, impact assessments, and development 
programs. 

96

SO2
Percentage and total number of business units analyzed for 
risks related to corruption.    

112 none

SO3
Percentage of employees trained in organization’s anti-
corruption policies and procedures.    

112 none

SO4 Actions taken in response to incidents of corruption. 112 There were no 
incidents of corruption

GrI InDEx

Fully reported Partially reported Not reported

Page Reported Cross-reference & Comments

SO5
Public policy positions and participation in public policy 
development and lobbying.  

97

SO6
Total value of financial and in-kind contributions to political 
parties, politicians, and related institutions by country. 

96

SO7
Total number of legal actions for anti-competitive behavior, anti-
trust, and monopoly practices and their outcomes.  

- Not relevant

SO8
Monetary value of significant fines and total number of 
non-monetary sanctions for non-compliance with laws and 
regulations.   

113 none

SO9
Operations with significant potential or actual negative impacts 
on local communities. 

96-97

SO10
Prevention and mitigation measures implemented in operations 
with significant potential or actual negative impacts on local 
communities. 

96-97

SOCIal PERFORManCE: PRODUCt RESPOnSIBIlIty

PR1

Life cycle stages in which health and safety impacts of products 
and services are assessed for improvement, and percentage 
of significant products and services categories subject to such 
procedures. 

99

PR2

Total number of incidents of non-compliance with regulations 
and voluntary codes concerning health and safety impacts 
of products and services during their life cycle, by type of 
outcomes.  

99

PR3
Type of product and service information required by procedures, 
and percentage of significant products and services subject to 
such information requirements.   

38-39

PR4
Total number of incidents of non-compliance with regulations 
and voluntary codes concerning product and service information 
and labeling, by type of outcomes.  

38-39

PR5
Practices related to customer satisfaction, including results of 
surveys measuring customer satisfaction.  

44

PR6
Programs for adherence to laws, standards, and voluntary 
codes related to marketing communications, including 
advertising, promotion, and sponsorship.  

95

PR7

Total number of incidents of non-compliance with regulations 
and voluntary codes concerning marketing communications, 
including advertising, promotion, and sponsorship by type of 
outcomes.   

113 none

PR8
Total number of substantiated complaints regarding breaches of 
customer privacy and losses of customer data. 

113 none

PR9
Monetary value of significant fines for non-compliance with laws 
and regulations concerning the provision and use of products 
and services. 

113 none

GrI InDEx

Fully reported Partially reported Not reported
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