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1 PRESENTATION OF ThE GROuP
Presentation of the Group

 
sustainabLe  
commitments

For Eurazeo, CSR creates value for Group companies  
and participates fully in accelerating the transformation  

of companies. The CSR 2020 strategy reflects this profound conviction. 

1 •  Invest 
responsibly
Ambition: integrate 
CSR at all stages of 
the investment cycle

4 •  Be a vector 
of change in 
society
Ambition: ensure 
that all companies 
improve their societal 
footprint

2 •  Establish 
exemplary 
governance
Ambition: ensure that 
all companies have 
exemplary governance 
bodies

3 •  Create 
sustainable 
value
Ambition: ensure that all 
companies have a CSR 
progress plan

4

1.1.3 Our cSr cOmmItmeNtS
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PRESENTATION OF ThE GROuP

1

Presentation of the Group

Csr, driving value creation
Eurazeo supports its investments in the long term and 
encourages them to act responsibly in the interest of all 
stakeholders. Since 2008 Eurazeo has been formalizing and 
increasing its commitment to Corporate Social responsibility 
(CSr) by incorporating environmental, social and governance 
(ESG) criteria into its activity as a responsible investor.

The role of a responsible shareholder is to help each 
investment reveal its full potential for value creation, by 
contributing the time and resources necessary for its 
transformation, while combining economic development 
with reducing environmental impacts, social progress and 
balanced governance.

In an increasingly complex and demanding environment, 
Eurazeo continues to roll-out its CSr commitment adopting a 
practical approach focused on continuous improvement and 
extending well beyond the sale of its investments.

Upstream, when identifying investment opportunities, CSr 
provides a twofold contribution:

• considering environmental, social and societal 
developments can lead to a deeper prospective analysis 
of different sectors and economic trends;

• appraising a target acquisition with respect to 
environmental, social, societal and governance issues can 

help improve the understanding of risks and opportunities, 
thereby increasing the ability to forge strong convictions 
when selecting investments.

During the transformation phase, Eurazeo mobilizes a 
full range of human, financial and technical resources to 
accelerate change within its portfolio companies and help 
them achieve their full potential.

Eurazeo carried out a study of environmental and social 
impacts avoided by six portfolio companies. Over the last 
five years, impacts avoided amounted to €181  million 
thanks to 796,000 metric tons of CO2 equivalent, along with 
5 billion liters of water, 1,812 GWh of energy and 300,000 
hours of absence avoided.

An innovative methodology was set up with a firm of experts, 
with the aim of rolling out this measure to all portfolio 
companies.

Finally, during the divestment phase, CSr assessments are 
performed to measure CSr progress while the company was 
part of the portfolio.

Csr 2020 strategy and objectives
Following an initial environmental assessment of the entire 
portfolio in 2008 and the publication of a CSr charter in 
2011,  2014 marked a new stage for Eurazeo, with the 
preparation of a CSr strategy incorporating quantified 
targets for 2020.

Eurazeo believes that Corporate Social responsibility is 
key to a company’s transformation and sustainable growth. 
Eurazeo’s commitments for 2020 embody this ambition 
aimed at combining value enhancement and responsibility 
throughout the investment cycle.

To achieve the objectives laid down for 2020, Eurazeo has 
formulated a four-part strategy and proposes, notably, a CSr 
roadmap distributed to investments to be adapted and then 
applied to their specific structures and sectors.

This CSr strategy addresses the specific issues faced by the 
business and provides an operational reference framework 
for the portfolio companies.
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1 PRESENTATION OF ThE GROuP
Presentation of the Group

Ambitions 2020 objectives 2015 2014

1•  Invest responsibly
Ambition: integrate CSR at all 
stages of the investment cycle

 � 100% of due diligence in the advanced study phase of 
acquisitions to incorporate a CSr Section(1)

 � 100% of portfolio companies to perform CSr reporting
 � 100% of divestment operations to incorporate CSr information

u 

u
u

53% 

100%
100%

67% 

79%
100%

2• establish exemplary 
governance

Ambition: ensure that all 
companies have exemplary 
governance bodies

 � 100% of companies to have at least 40% women directors on 
the Board(2)

 � 100% of controlled companies to have at least 30% 
independent Directors on the Board(2)

 � 100% of companies to have an Audit Committee and a 
Compensation Committee

u 

u 

u

13% 

50% 

63%

7% 

50% 

57%

3• create sustainable 
value

Ambition: ensure that all 
companies have a CSR 
progress plan

 � 100% of portfolio companies to have deployed Eurazeo’s 
“CSr essentials”(3)

The seven “CSr essentials”(4)

- Appoint a CSr manager
- Establish annual CSr reporting
- Create an operational CSr committee
-  Include CSr issues on the agenda of Board meetings at least 
once a year

-  Conduct an environmental and/or greenhouse gas 
assessment every three years

- Perform a social barometer every three years
- Conduct CSr audits of priority suppliers

 � 100% of portfolio companies to have quantified CSr progress 
targets

 � 100% of portfolio companies to be involved in at least one 
CSr acceleration program(3)

u 

 

 

u 

u

66% 

13/16 
16/16
13/16
11/16 

7/16 

9/16
5/16
31% 

75%

45% 

6/14
12/14
5/14
8/14 

6/14 

5/14
2/14
21% 

79%

4• Be a vector of 
change in society

Ambition: ensure that all 
companies improve their  
societal footprint

 � 100% of portfolio companies to improve the protection and 
well-being of employees(5)

 � 100% of portfolio companies to share value created or 
company profits with employees(5)

 � 100% of portfolio companies to reduce their environmental 
impact(5)

u 

u 

u 

56% 

56% 

75% 

/ 

/ 

/

(1) Due diligence is deemed to be in the advanced study phase when legal due diligence has been performed. The indicator covers all companies reviewed, including those that 
were not ultimately acquired.  
In 2015, the number of acquisition projects subject to in-depth due diligence procedures was multiplied by four. The number of CSR due diligence reviews also increased 
significantly, from four in 2014 to ten in 2015.

(2) On Supervisory Boards (SB) or Boards of Directors (BD).
(3) The result is expressed as an average percentage of actions put in place by the companies (change of methodology compared with 2014).
(4) The results are expressed in number of companies.
(5) The results were published for the first time in 2015 with 2014 as the reference baseline, explaining the lack of results for 2014.

Csr strateGy

 ↳ methODOlOgy

The scope covered by the CSR strategy includes Eurazeo SA and 
all fully consolidated companies and equity-accounted companies. 
These companies are included in the calculation of indicators no 
later than the end of the second full year of ownership. The first full 
year of ownership determines when necessary a baseline derived 
from initial CSR reporting, from which subsequent variations are 
measured.

The companies reviewed in respect of Eurazeo’s CSR strategy 
in 2015 are as follows (those with an asterisk are part of the 
regulatory reporting scope under the Grenelle II law): AccorHotels, 
ANF Immobilier *, Asmodee*, Groupe Colisée*, Desigual, 
Dessange International *, Elis, Eurazeo PME *, Eurazeo  SA *, 
Europcar, Foncia*, Fonroche, Léon de Bruxelles *, Moncler, 
Péters Surgical * and Vignal Lighting Group*.
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PRESENTATION OF ThE GROuP

1

Presentation of the Group

Governance is one of the core pillars of Eurazeo’s CSR strategy, 
underscoring the Group’s belief that good governance is a key factor 
in the success and long-term survival of businesses. Dialogue with 

stakeholders is an essential part of good governance. In 2015, 
Eurazeo updated its stakeholder mapping to identify and rank their 
importance and expectations.

MAPPING OF STAkEhOLDERS

State and 
local government

Investment 
employees

Investment 
management

Supervisory 
bodies

Eurazeo 
ERB (2)

Investment 
ERB (2)

Shareholders

Banks

Co-investors

Investment 
banks

Senior
Advisors

Service
providers,
technical
advisors

Analysts

Think tanks and 
professional 
associations

Opinion 
leaders

Consumers

AMF (1)

Local and
regional

authorities

Public sphere

Economic sphere

Professional 
sphere

So
ci

al
 sp

he
re

Associations 
and NGOs (3)

Rating 
agencies

Internal 
stakeholders
Investments
External stakeholders

(1)  French Financial Markets Authority
(2)  Employee Representative Bodies
(3)  Non-Governmental Organizations
(4)  Supervisory Board

Eurazeo

Very important
Important

Strategic

Eurazeo 
employees

Eurazeo 
management

SB(4) members

STAkEhOLDER ExPECTATIONS

main expectations means of action

Members of the 
Supervisory Board

 � recurring performance
 � Perfect control and anticipation of risks
 � Transparency of financial and non-financial aspects
 � Highest standards of governance and high quality 

dialogue

 � Supervisory Board, Board committees
 � Board meeting documentation and minutes

Shareholders

 � recurring performance
 � Perfect control and anticipation of risks
 � Transparency of financial and non-financial aspects
 � Highest standards of governance

 � regulatory and non-regulatory publications
 � Shareholders’ Meetings and investor meetings
 � Road shows and investors meetings

Employees

 � High quality employees and management,  
trust and team spirit

 � Interesting subjects and projects
 � Attractive compensation package and profit-sharing
 � Skills development

 � Personal interviews
 � Weekly and monthly internal meetings
 � Company seminars
 � Internal and external communication

Investments

 � Contribution of funds
 � Partnership
 � External growth support
 � Assistance with international expansion
 � Contribution of expertise
 � Network

 � Meetings and interviews
 � Supervisory Boards and Board committees
 � Shareholder and other agreements
 � Seminars and conventions
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2 EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy
Progress and highlights of the year

2.1 ProGress and hiGhliGhts of the year

2.1.1 cSr StrAtegy: 2015 reSultS

Eurazeo believes that Corporate Social Responsibility (CSR) is key 
to a company’s transformation and sustainable growth. Eurazeo’s 
commitments for 2020 embody this ambition aimed at combining 
value enhancement and responsibility throughout the investment cycle.

To achieve the objectives laid down for 2020, Eurazeo has formulated 
a four-part strategy. A CSR roadmap is shared with investments to be 
adapted to their specific structures and business sectors, and then 
applied.

 ↳ DetAIlS relAtINg tO thIS SectION

The scope referred to in respect of the CSR strategy includes 
Eurazeo SA and all fully consolidated and equity-accounted 
companies. These companies are included in the calculation 
of indicators no later than the end of the second full year of 
ownership. The first full year of ownership determines when 
necessary a baseline derived from initial CSR reporting, from 
which subsequent variations are measured.

The companies reviewed in respect of Eurazeo’s CSR strategy 
in 2015 are as follows (those with an asterisk are part of the 
regulatory reporting scope under the Grenelle II law): AccorHotels, 
ANF  Immobilier*, Asmodee*, Groupe Colisée*, Desigual, 
Dessange International*, Elis, Eurazeo PME*, Eurazeo  SA*, 
Europcar, Foncia*, Fonroche, Léon de Bruxelles*, Moncler, 
Péters Surgical* and Vignal Lighting Group*.

invest responsibly

Ambition: integrate CSR at all stages of the investment cycle

2014 2015

2020 objectives

100% of due diligence in the advanced study phase of acquisitions to incorporate a csr 
section(1) 67% 53%

100% of portfolio companies to perform csr reporting 79% 100%

100% of divestment operations to incorporate csr information 100% 100%

2015 monitoring indicators

% of acquisitions that included CSr due diligence 100% 64%

Number of non-financial indicators monitored 174 158

Number of companies performing CSr reporting(2) 12 16

Number of CSr workshops held with subsidiaries 52 75

Number of CSr awareness-raising seminars held with subsidiaries 1 2

Average length for which companies are held(3) 6 years 7 years

Methodological details: see Section 2.5 Methodology, p. 88.
(1) Due diligence is deemed to be in the advanced study phase when legal due diligence has been performed. The indicator covers all companies reviewed, including those that 

were not ultimately acquired. In 2015, the number of acquisition projects subject to in-depth due diligence procedures was multiplied by four. The number of CSR due diligence 
reviews also increased significantly, from four in 2014 to ten in 2015.

(2) Sixteen companies perform CSR reporting; ten were integrated into the reporting scope defined by the Grenelle II law for Eurazeo.
(3) Average time companies in the portfolio at the end of 2015 have been held.
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EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy

2

Progress and highlights of the year

establish exemplary governance

Ambition: ensure that all companies have exemplary governance bodies

2014 2015

2020 objectives

100% of companies to have at least 40% women directors on the board(1) 7% 13%

100% of controlled companies to have at least 30% independent Directors on the board(1) 50% 50%

100% of companies to have an audit committee and a compensation committee(2) 57% 63%

2015 monitoring indicators

Average percentage of independent Directors 29% 32%

Average percentage of women on Boards(1) 16% 26%

Average term of office of members of Boards(1) 3 years 4 years

Average annual number of Board meetings(1) 8 7

Average annual attendance at Board meetings(1) 88% 86%

Percentage of companies with separate executive and supervisory bodies 79% 81%

Methodological details: see Section 2.5 Methodology, p. 88.
(1) On Supervisory Boards (SB) or Boards of Directors (BD).
(2) Committees assisting the SB or BD in the decision-making process.

Create sustainable value

Ambition: ensure that all companies have a CSR 
progress plan
To facilitate the implementation of a pragmatic and value-creating 
CSR approach, Eurazeo has laid down a CSR roadmap made 
available to all of its investments. Its aim is to see it deployed by all 
of them by 2020.

The roadmap has three major objectives for 2020:

 � provide a solid CSR foundation: 100% of portfolio companies to 
have deployed Eurazeo’s “CSR essentials”;

 � identify the challenges and opportunities of sustainable 
performance: 100% of portfolio companies to have quantified 
CSR progress targets;

 � accelerate and maintain sustainable value creation: 100% 
of portfolio companies to be involved in at least one CSR 
acceleration program.

2014 2015

2020 objective

100% of portfolio companies to have deployed eurazeo’s “csr essentials”(1) 45% 66%

The seven “CsR essentials”(2)

Appoint a CSr manager 6/14 13/16

Establish annual CSr reporting 12/14 16/16

Create an operational CSr committee 5/14 13/16

Include CSr issues on the agenda of Board meetings at least once a year 8/14 11/16

Conduct an environmental and/or greenhouse gas assessment every three years 6/14 7/16

Perform a social barometer every three years 5/14 9/16

Conduct CSr audits of priority suppliers 2/14 5/16

2020 objective

100% of portfolio companies to have quantified csr progress targets 21% 31%

Number of companies with quantified CSr progress targets 3/14 5/16

2020 objective

100% of portfolio companies to be involved in at least one csr acceleration program(3) 79% 75%

Number of companies involved in at least one CSr acceleration program 11/14 12/16

Methodological details: see Section 2.5 Methodology, p. 88.
(1) The result is expressed as mean percentage of actions implemented by companies (change in methodology compared with 2014).
(2) The results are expressed in number of companies.
(3) Eurazeo has three CSR acceleration programs: environmental footprint, gender equality and responsible purchasing. Environmental footprint (or life-cycle assessment, LCA) is a 

measurement of energy consumption, raw material use and discharges into the environment, as well as potential environmental impacts associated with a product, process or 
service over its entire life cycle (ISO 14040 definition).
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2 EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy
Progress and highlights of the year

be a vector of change in society

Ambition: ensure that all companies improve their societal footprint
The results were released for the first time in 2015, with 2014 as the baseline, which explains the absence of results that year.

2015

2020 objective

100% of portfolio companies to improve the protection and well-being of employees 56%

calculation of indicators

Number of companies at which 100% of employees have access to social insurance(1) 8/16

Or

Number of companies that have reduced the number of days of absence 7/16

2020 objective

100% of portfolio companies to share value created or company profits with employees 56%

calculation of indicators

Number of portfolio companies with employee shareholders(2) 4/16

Or

Number of portfolio companies to have implemented a profit-sharing scheme(3) 9/16

2020 objective

100% of portfolio companies to reduce their environmental impact 75%

calculation of indicators

Number of portfolio companies to have decreased their carbon emissions as a proportion of EBITDA 8/16

Or

Number of portfolio companies to have decreased their water consumption as a proportion of EBITDA 7/16

Or

Number of portfolio companies to have increased their recycling rates 7/16

Methodological details: see Section 2.5 Methodology, p. 88.
(1) Health and/or disability insurance and/or retirement plan.
(2) Excluding management team.
(3) Establishment of an incentive scheme or collective bonus (outside legal obligations).

2.1.2 hIghlIghtS Of the yeAr

2.1.2.1 initiative Carbon 2020
In partnership with four other private equity companies, Eurazeo 
launched the “Initiative Carbon 2020” (iC20), the first long-term 
approach allowing private equity investors to manage and reduce 
the greenhouse gas emissions of their portfolio companies. iC20 is 
the first collective commitment by the French private equity industry in 
favor of the responsible and transparent management of greenhouse 
gas emissions by the companies of which they are shareholders. The 
iC20 signatories have pledged to take action to contribute to the 

COP21 objective of limiting global warming to 1.5°C. A publication 
of portfolio companies’ carbon footprint (direct and indirect), in 
collaboration with their management teams, is scheduled for 2020. 
The methodology is shared with all stakeholders in the sector wishing 
to get involved in the fight against climate change.

The iC20 initiative is a pragmatic approach aimed at promoting 
greater transparency and accountability within the field of private 
equity. It demonstrates the increasingly institutional character of 
this profession, which invests long-term savings, notably French, in 
unlisted companies.

Six private equity firms have signed up to iC20 since its launch in 
November 2015.
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EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy

2

Progress and highlights of the year

2.1.2.2 Measuring avoided impacts: Csr as a 
source of sustainable value creation

As a long-term investor, Eurazeo seeks to value the impact of its 
actions on social and environmental issues in order to demonstrate 
that businesses can use CSR policies to leverage their performance 
and value creation. Eurazeo has accordingly decided to establish 
a methodology for assessing avoided impacts and determining the 
financial effects in partnership with a specialized firm.

Six companies are included in the first assessment: AccorHotels, Elis 
and Foncia for Eurazeo Capital, and Dessange International, Léon 
de Bruxelles and Péters Surgical for Eurazeo PME. Eurazeo’s goal is 
to gradually extend this analysis to all of its portfolio companies, and 
to conduct year-on-year performance monitoring.

Four indicators were measured within the various companies, three 
relating to environmental issues (water, energy, fuel), and a fourth 
bearing on the social aspect (absenteeism).

Eurazeo also wished to identify specific efforts driven by the 
companies under review through innovative projects. These initiatives 
enable the creation of further environmental and economic benefits, 
outside the scope of the Company itself.

Over the last five years, CSR programs implemented by the 
companies reviewed avoided nearly €181 million in expenditure, 
with direct savings totaling €54 million, thanks to the equivalent of 
796,000 metric tons of CO2 equivalent, almost 5  billion liters of 
water, 1,812  GWh of energy, and 300,000  hours of absence 
avoided.

Key points of the methodology

Investments

Indicators
valued

Geographical
scope

Reference
year

46 countries – 56%
of owned and 
managed hotels in 2015

2011 

France – 77% 
of activity

2011 

France – 90% 
of activity

2013 

France – 100% 
of activity

2009/2011* 

France – 70% 
of activity

2011 

2 countries – 80%
of activity**

2014 

Water Energy Fuel Absenteeism

Year of
acquisition

2005 2007 2011 2008 2013 2008 

* For Léon de Bruxelles, the reference year is 2009 for social data, and 2011 for environmental data
** For Péters Surgical, the scope has been confined to France for the social indicator

 ↳ ScOpe AND ApprOAch

The calculations were carried out over a period extending from 
the year of Eurazeo’s investment until 2015 included.

The indicators subject to impact calculations were defined in 
accordance with the existence of progress approach within the 
company, materiality, availability and data quality criteria for the 
relevant years.

 ↳ cAlculAtION methODOlOgy

Whenever possible, calculations were based on operational 
indicators (e.g. kWh per kg of laundry washed for Elis, liters per 
night for AccorHotels, or a ratio to the number of meals served 
for Leon de Bruxelles). In the absence of an operational indicator, 
the calculations were based on revenue. For each company, 
a reference year was determined, allowing the trend for each 

indicator (improvement or deterioration) to be measured. Progress 
was measured and aggregated each year in relation to the 
reference year.

More detail on the methodology is available on the Eurazeo 
website, under the heading Responsibility.
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2 EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy
Progress and highlights of the year

Summary of results

                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                            

€k53,967  

Reduction of energy
consumption  

€k34,891
Equivalent of final energy 
consumption of ~ 18,000 EU 
residents  

Reduction of fuel
consumption

(€k0.27) 
Equivalent of ~ 12 times the 
circumference of the Earth driven 
by car

Reduction of water
consumption  

€k9,319  Equivalent of water consumption 
of ~ 60,000 EU residents

 
 

Reduction in absenteeism and
workplace accidents

€k9,758  
Equivalent of working time 
of employees of a company 
of ~ 169 FTEs

Direct impacts

Or 118,000 t CO2 eq.
avoided                        

Program promoting reuse
of towels by guests

€k16,824  450,000 t CO2 eq.
avoided

4.5 million trees planted through
the Plant for the Planet program                        

 

Total direct impacts

Total direct +
indirect impacts

Improved energy performance
of buildings for the benefit of

guests
€k110,468  

1,341 GWh of
energy avoided

Energy consumption of
~ 210,000 EU residents  

Or 228,000 t CO2 eq.
avoided                        

Indirect impacts

300,000 hours of
absence avoided

4.9 billion liters of
water avoided

471 GWh of energy
avoided

34,000 liters of fuel
avoided

Valuation of
avoided costs

Sum of indirect + direct impacts

300,000 hours of
absence avoided

4.9 billion liters of
water avoided

796,000 t CO2 eq.
avoided                        

34,000 liters of fuel
avoided

€k127,292  Total indirect impacts

€k181,259

1,812 GWh of energy
avoided

(in thousands of euros)

indirect impacts
aCCorhotels: Plant for the Planet
As part of the Plant for the Planet program, hotel guests of the 
AccorHotels group are encouraged to reuse their towels when staying 
more than one night. Plant for the Planet is a unique program in the 
hotel industry, based on the joint involvement of customers and hotel 
staff. Half of the money saved on laundry is donated to reforestation 
projects. In 2014, AccorHotels conducted an impact assessment of 
the Plant for the Planet program since its launch in 2009. It showed 
that the projects implemented to date will, over a reference period of 
100 years, allow the sequestering of 450,000 metric tons of CO2 
equivalent.

fonCia: enerGy effiCienCy worK
The realization by Foncia of maintenance work aimed at improving 
the energy performance of buildings resulted in over 210,000 
households enjoying total annual savings in excess of €26 million, 
i.e. over €110 million in four years, by avoiding the consumption of 
1,341 GWh of energy.

In 2015, Foncia’s efforts to negotiate the price of gas for its 
customers compounded this performance, bringing a further total 
saving of €10 million – cutting €177 off the annual energy bill of the 
58,000 homes concerned.
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2

Progress and highlights of the year

Close-up on the results of Elis and Dessange International
CSR initiatives resulted in significant environmental, social and economic gains for these two investments, as shown below:

€M saved

kt CO2 eq. 
of GHG
emissions avoided

 

 

Since 2011, 
thanks to CSR initiatives

 

2011 2012 2013 2014 2015

Avoided costs: Absenteeism
and workplace accidents (€k)

0 0

2,481

888

1,804 1,685
2,481

3,369

5,173

6,858

2011 2012 2013 2014 2015

Avoided costs:
Energy consumption (€k)

Total avoided costs (€k)
Annual avoided costs (€k)

2011 2012 2013 2014 2015

Avoided costs:
Fuel consumption (€k)

Total avoided costs (€k)
Annual avoided costs (€k)

2011 2012 2013 2014 2015

Avoided impacts:
GHG emissions (t CO2 eq)

0 0

-1,621

2,994

8,827

15,617

-1,621

1,373

10,201

25,818

0 0

-165 -85

142 70

-165
-250

-108 -38

2011 2012 2013 2014 2015

Avoided costs: 
Water consumption (€k)

0 0 43

968
1,051

1,746

43

1,011

2,061

3,807

0 0

-272

821

2,213

3,915

-272

550

2,763

6,678

17.3

26

Total avoided costs (€k)
Annual avoided costs (€k)

Total avoided costs (€k)
Annual avoided costs (€k)

Total avoided impacts (t CO2 eq)
Annual avoided impacts (t CO2 eq)

65Eurazeo 2015 Registration Document



2 EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy
Progress and highlights of the year

2011 2012 2013 2014 2015

Total avoided costs (€k)

0 0
19 21

126 129

19
40

166

295

Total avoided costs (€k)
Annual avoided costs (€k)

2011 2012 2013 2014 2015

Avoided impacts:
GHG emissions (t CO2 eq)

Total avoided impacts (t CO2 eq)
Annual avoided impacts (t CO2 eq)

0 0

-3 -5

45
58

-3 -8

37

95

 

 

2011 2012 2013 2014 2015

Avoided costs:
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Avoided costs:
Energy consumption (€k)

Total avoided costs (€k)
Annual avoided costs (€k)
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40 24

103 109
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64
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276

€k saved
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Since 2011, thanks 
to environmental

initiatives

295
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2.2 soCial information

 ↳ DetAIlS relAtINg tO thIS SectION

This Section meets the Grenelle  II law requirements and covers 
a regulatory scope different from the scope of Eurazeo’s CSR 
strategy. A comprehensive methodological note on regulatory 
reporting is available in Section 2.5, p. 88.

The list of companies reviewed in respect of 2015 and included 
in the Grenelle II reporting scope is as follows: ANF Immobilier, 
Asmodee, Groupe Colisée, Dessange International, 

Eurazeo  PME, Eurazeo SA, Foncia, Léon de Bruxelles, Péters 
Surgical and Vignal Lighting Group. The 2015 reporting scope 
includes the following changes compared with 2014: Cap Vert 
Finance, Elis and Europcar are no longer included in the scope; 
Asmodee, Groupe Colisée, Foncia and Vignal Lighting Group 
have been consolidated for the first time. These changes preclude 
trend analysis between 2014 and 2015.

In a constantly changing environment, companies must develop 
flexible models and gain agility. How can flexibility and accountability 
be reconciled? This is a priority for Eurazeo, which encourages its 
portfolio companies to practice responsible management of human 
resources, particularly in the following areas:

 � quality of life at work, which encompasses working conditions, 
social dialogue, career management, and welfare and social 
protection, including access to healthcare services, provident 
insurance and preparation for retirement;

 � employability throughout working life, particularly through a 
commitment to employee training and development, both during 
and after their time in the Company. The goal is to ensure that 

employees remain equipped with the skills needed for their 
employability, at a time when working life is becoming longer 
and life-long employment no longer exists.

Eurazeo ensures that the conditions are met to allow shareholder 
value to grow, in accordance with best practice in terms of employee 
management, regardless of the sector and the country in which the 
Company operates. Since 2014, the HRD Club, led by Eurazeo’s 
Human Resources Director, has brought together the human resources 
directors of portfolio companies to facilitate the sharing of good 
practices.

2.2.1 emplOymeNt

total workforce by gender, age and geographical region

permanent employees(1)

as of 12/31/2015

eurazeo SA eurazeo and subsidiaries

Number of employees with permanent employment contracts(2) 64 11,884

Percentage of women 55% 69%

Percentage of permanent employment contracts in the total workforce(3) 97% 92%

Percentage of managers 94% 28%

The coverage rate for Eurazeo SA and for Eurazeo and its subsidiaries was 100% in 2015.
(1) The permanent workforce represents all employees with a permanent employment contract.
(2) Including Eurazeo PME and the international offices, Eurazeo has 87 employees with a permanent employment contract.
(3) The total workforce combines permanent and non-permanent employees (employees with a fixed-term contract).

At the end of 2015, Eurazeo SA’s permanent workforce was 64 
(permanent employment contracts), and the total workforce was 66 
(permanent and non-permanent employment contracts, excluding 
combined work-study, professional training and apprenticeship 
contracts among non-permanent staff).

For Eurazeo and its subsidiaries, the permanent workforce was 11,884 
and the total workforce was 12,945 as of December 31, 2015.

The permanent workforce includes employees on permanent contracts, 
full-time or part-time, and corporate officers with employment contracts. 

The non-permanent workforce includes employees on fixed-term 
contracts, full-time or part-time, including special fixed-term contracts 
such as combined work-study programs (professional training and 
apprenticeship), replacements and seasonal contracts.

Extras and individual contractors, interns, French contracts for 
international work experience (Volontariat International en Entreprise 
– VIE), workers made available to the Company by an external 
company and who work on the premises of the contracting company, 
and interim staff are no longer counted among the non-permanent 
workforce in 2015.
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BREAkDOwN OF ThE PERMANENT wORkFORCE  
AS OF 12/31/2015
Eurazeo and its subsidiaries

25 and
under

Between 
26 and 44

45 and 
over

10%

57%

33%

The coverage rate for Eurazeo and its subsidiaries was 100% in 2015.

BREAkDOwN OF TOTAL wORkFORCE By REGION 
(PERMANENT AND NON-PERMANENT) AS OF 12/31/2015
As of end-2015, 97% of the total workforce of Eurazeo and its 
subsidiaries for the reporting scope defined by the Grenelle II law 
worked in France. The rest of the total workforce was based outside 
Europe, split chiefly between Asia and North America.

2.2.2 New hIreS AND DepArtureS

In 2015, out of a permanent workforce of 11,884, there were 2,534 new hires and 2,443 departures, a net creation of 91 jobs.

hires (permanent workforce, number of employees)

2015

eurazeo SA eurazeo and subsidiaries

total hires 7 2,534

 The coverage rate for Eurazeo SA and for Eurazeo and its subsidiaries was 100% in 2015.

Departures (permanent workforce, number of employees)

2015

eurazeo SA eurazeo and subsidiaries

retirement and early retirement 0 87

Departure at the employee’s initiative 0 1,212

Departure at the employer’s initiative 2 772

Other departures(1) 1 372

total departures 3 2,443

The coverage rate for Eurazeo SA and for Eurazeo and its subsidiaries was 100% in 2015.
(1) Other departures include the end of contracts, negotiated departures, dismissals during trial periods and death.
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2.2.3 cOmpeNSAtION AND BeNefItS

The payroll for Eurazeo and its subsidiaries was €420 million in 2015.

compensation and benefits (permanent and non-permanent workforce, in millions of euros)

2015

eurazeo SA eurazeo and subsidiaries

Total payroll(1) 16 420

Amount of incentive scheme or collective bonus outside legal obligations 0.8 9

Percentage of employees receiving payments under an incentive scheme or collective bonus 
outside legal obligations 100% 67%

Percentage of employee shareholders 69% 2%

The coverage rate for Eurazeo SA and for Eurazeo and its subsidiaries was 100% in 2015.
(1) On the total workforce (permanent and non-permanent).

The compensation policy in respect of the members of the Eurazeo SA 
Executive Board is consistent with the AFEP-MEDEF recommendations 
(see Section 3.2 p. 119). The fixed and variable compensation of 
all employees is reviewed annually, and analyzed in relation to a 
review of compensation in the market where Eurazeo SA operates. 
Fixed compensation is set on the basis of the position filled, taking 
into account the employee’s experience in the Company and the 
profession. Variable compensation aims to reward the employee’s 
individual performance each year. All employees are also eligible 
for collective compensation in the form of incentive bonuses. Eurazeo 
pays special attention to allowing employees to benefit from the 
Company’s performance. It encourages the sharing of value creation, 
notably by granting free shares and/or stock options within its team 
and among its subsidiaries. CSR criteria are also taken into account 
for the calculation of the variable compensation of all Eurazeo SA 
Executive Board members.

The Eurazeo SA incentive agreement was renewed in 2013; it applies 
to 2013, 2014 and 2015. Each employee is entitled to a bonus of 
up to 13% of his or her gross annual salary, capped at half the annual 
social security ceiling. Employees can invest their bonus in funds held 
in an employee savings account (Plan d’épargne entreprise – PEE, or 
Plan d’épargne pour la retraite collectif – PERCO), to which Eurazeo 
adds a triple employer contribution capped at €11,564 per person.

Allowing employees to share in the Company’s value creation and 
business results is central to Eurazeo’s CSR strategy. Key aims of the 
CSR strategy are to establish incentive mechanisms and increase 
the number of employee shareholders in portfolio companies (see 
Section 2.1.1, p. 60).

An incentive agreement was signed at ANF Immobilier in 2014, 
and will run until 2016. Each ANF Immobilier employee is entitled 

to a bonus of up to 10% of his or her gross annual salary, capped at 
half the annual social security ceiling.

At Asmodee, a profit-sharing agreement was signed in June 2015 
in France, and PEE and PERCO employee savings accounts have 
been established.

Péters Surgical France renewed its incentive agreement for a period 
of three years in 2014. An amendment to the agreement was signed 
in 2015.

Foncia and Vignal Lighting Group also signed agreements in 2015 
(incentive and equal opportunity agreements, respectively).

 ❚ 2015 was marked by the overhaul of the AccorHotels 
group’s bonus policy, by adding the customer assessment 
to the performance indicators, and incorporating a CSR 
criterion. More than 24,000 employees will be affected 
by the inclusion of a CSR criterion in the calculation of 
their bonuses. The revised policy was to take effect on 
January 1, 2016.

 ❚ Elis has been growing for 40 years, and its employees 
benefit. Profit-sharing and incentive bonuses are 
widespread within the Group. For instance, profit-sharing 
and incentive agreements have been concluded in each of 
the Group’s main French subsidiaries. In 2015, employees 
received an additional incentive bonus following the Elis 
IPO, and performance shares were granted to corporate 
officers subject to cumulative presence and performance 
conditions.

2.2.4 OrgANIzAtION Of wOrkINg hOurS

working hours (as a % of the permanent workforce)

2015

eurazeo SA eurazeo and subsidiaries

Percentage of full-time employees 97% 90%

Percentage of part-time employees 3% 10%

Number of temporary employees hours 2,050 352,496

Absenteeism rate(1) 1% 8%

The coverage rate for Eurazeo SA was 100% in 2015; for Eurazeo and its subsidiaries, it was between 78% and 100% in 2015.
(1) Absenteeism rate: number of hours of absence (paid or unpaid)/actual number of hours worked. The absenteeism rate is calculated on the total workforce (permanent and non-

permanent).
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At Groupe Colisée, multidisciplinary meetings are organized to 
review the working conditions of employees and to promote thinking 
on the optimization of working hours. This thinking is conducted in 
conjunction with the unions, which attend these meetings on the basis 
of their ancillary powers in respect of health and safety.

The managers of the Group’s facilities are mindful of the balance 
between employees’ professional and private lives. They implement 
rest-time solutions, and take a flexible approach to shift work and 
work schedules. The Group also applies the provisions of agreements 
related to the reduction of the working time of pregnant women and 
special leave to look after sick children.

At headquarters and on all Groupe Colisée sites, a partnership 
initiated in 2015 with a company specialized in homework 
assistance for employees children will take effect in 2016. Its aim is 
to promote education and allow employees to better reconcile their 
work and home lives.

2.2.5 lABOr relAtIONS

Eurazeo is attentive to the implementation of policies and measures 
promoting quality labor relations within its portfolio companies. It aims 
to promote voluntary initiatives such as employee surveys and social 
barometers, which are a tool for the expression of social dialogue 
in companies.

labor relations and review of collective agreements
Eurazeo SA has a team of 66 employees. This allows social dialogue 
to be based on proximity between management and employees, 
and the ability to hold discussions in an atmosphere of trust and 
transparency.

Eurazeo SA’s workforce enduringly exceeded the threshold of 50 
people in 2014. Elections for employee representatives were held, 
and representatives from each category were elected. Following 
these elections, a works council was established, and operating 
and social activity budgets were allocated. The Company opted 
for a single employee representative when the works council was 
established. Coordination meetings between the works council and 
management are held every month.

In 2015, Eurazeo SA signed two company agreements in the works 
council. The first was on professional equality between women and 
men; the second relates to the intergenerational contract mechanism. 
Both are valid for a period of three years.

Within companies of the reporting scope laid down by the Grenelle 
II law, more than 145 collective agreements were signed in 2015 
in France in the following companies: ANF Immobilier, Asmodee, 
Eurazeo SA, Eurazeo PME, Foncia, Péters Surgical and Vignal 
Lighting Group. No new agreements were signed in 2015 at 
Groupe Colisée, Dessange International or Léon de Bruxelles.

In France, Asmodee has a single employee representative, sitting on 
both the works council and employee delegate meetings. In 2015, 
12 works council meetings (including two special meetings) and ten 
employee delegate meetings were held.

Péters Surgical Thailand has a manual defining social measures 
established on its site. It includes rules governing wages, bonuses 
and employee benefits, working hours, safety measures and training. 
An advisory committee composed of seven members, including staff 
representatives, meets at least twice a year to discuss any concerns 
among employees.

employee surveys and social barometers
Employee surveys and social barometers are tools for assessing 
employees’ perceptions on topics related to life in the Company 
(quality of life at work, compensation, measurement of commitment, 
etc.), and their understanding and appropriation of the Company’s 
strategy. This makes them an important instrument of labor relations 
in the Company.

Conducting social barometers at least every three years is part of 
the CSR roadmap recommended to portfolio companies as part 
of the CSR strategy, and one of Eurazeo’s “CSR essentials” (see 
Section 2.1.1, p. 60). Six companies (Eurazeo SA, Eurazeo PME, 
Foncia, Léon de Bruxelles, Péters Surgical and Vignal Lighting Group) 
have surveyed their employees over the last three years; five of them 
did so in 2015.

In 2015, Eurazeo for the first time conducted a survey on the 
quality of work life in partnership with Great Place to Work, a 
human resources consultancy. The response rate was over 84% for 
Eurazeo SA and Eurazeo PME employees combined. Eurazeo also 
signed the “Trust and Growth” Charter alongside 37 other companies 
in November  2015. The purpose of the annual Corporate Trust 
Barometer is to better account for the human factor in the valuation 
of the Company. It will provide a common framework with the actors 
of social dialogue.

Foncia conducted the Foncia & Me survey across its entire French 
scope in 2015, with a response rate of 69% (7,042 people 
surveyed), and a staff satisfaction rate of 81%. Following the action 
plans implemented in 2014, significant improvements were recorded 
with respect to HR development processes (gain of 12 points), 
particularly thanks to better information on job vacancies and training 
courses available.

In 2013, Péters Surgical France conducted a survey on psychosocial 
risks. It identified measures to improve the quality of life at work, 
resulting in the implementation of a number of actions, such as the 
creation of a Conviviality Committee in March 2014, improvements 
in internal communication and the establishment of a company library 
in 2015.

 ❚ At AccorHotels, the extended opening hours of hotels 
results in variable working hours for employees, who may 
be forced to work nights, holidays or weekends. In 2015, 
a guide entitled “Living night work well” was distributed 
to the relevant employees in France. It provides advice 
designed to limit the effects by adopting good practices 
helping maintain a quality lifestyle.

 ❚ To satisfy customer demand, Europcar sometimes keeps its 
premises open late in the evening, as well as on Sundays 
and holidays. In all countries, the Group complies with 
the prevailing regulations and collective agreements. 
Employees required to work atypical hours of this nature 
receive compensatory bonuses.

 ❚ Within the Europcar group, 52 collective agreements 
were in effect as of December 31, 2015, eight of which 
were signed during the year. They cover such topics as 
the organization of working time, pension contracts and 
salaries.
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 ❚ In 2015, AccorHotels launched a global commitment survey, 
giving each hotel a clearer view of the level of commitment of 
its employees and their perception of the quality of work life. 
In 2015, nearly 135,000 people were asked to take part; 
the response rate was 80%.

 ❚ In 2015, Elis conducted 18 surveys within its French sites, 
involving more than 2,031 respondents. The average 
response rate was 87%.

2.2.6 heAlth AND SAfety

workplace accidents (permanent and non-permanent workforce)

2015

eurazeo and subsidiaries

Fatalities 0

Accidents with lost time 464

Frequency rate(1) 25

Working days lost due to accidents 19,770

Severity rate(2) 1.05

The coverage rate for Eurazeo and its subsidiaries was 100% in 2015.
(1) Frequency rate: accidents with time lost/actual number of hours worked x 1,000,000.
(2) Severity rate: days lost due to accidents/actual number of hours worked x 1,000.

workplace health and safety conditions, 
occupational diseases and agreements signed
The nature of Eurazeo SA’s business as a private equity company 
limits the risk of serious accidents. Eurazeo did not record any 
accidents in 2015.

However, as in any sector, the risk of occupational diseases cannot 
be ruled out, notably musculoskeletal disorders and stress. Regular 
physical activity and fitness are major determinants of health at all 
ages, and Eurazeo SA offers its employees a gym, with classes 
taught by qualified fitness instructors. Moreover, every two years, all 
employees are called in for a mandatory check-up in the occupational 
medicine department. Occupational medicine also conducts an 
annual review of workstations, offering advice on how to improve 
ergonomics.

Eurazeo also encourages all of its portfolio companies to provide 
safe and healthy work environments for their employees.

At Asmodee, the risk of accidents and illnesses varies depending on 
the various types of job, from sales representative to office staff and 
warehouse employees. Prevention is focused initially on warehouse 
employees, who are at greater risk of having an accident. As such, 
all warehouse staff had training on movements, posture on good 
handling practices in 2015. In addition, a Health, Safety and 
Working Conditions Committee (HSC) was established in 2015.

At Groupe Colisée, medical equipment available to the staff 
allows the management of residents with the greatest level of 
dependence, thereby helping reduce the risk of workplace accidents 
and occupational diseases. In addition, teams of two people are 
formed to move the heaviest and most dependent people. Personal 
protection devices and fire booklets are given to all existing and new 
employees.

In 2015, specific training courses were offered to Groupe Colisée 
employees on occupational risks (handling of residents, prevention 
of falls, gestures and postures) and psychosocial risks in a working 
environment that combines disease, addiction and grief. As part 
of its wage policy, in 2015 Groupe Colisée set quantitative and 

qualitative health and safety objectives – rooted in the health and 
safety approach – for Management Committee members present in 
its facilities.

At Dessange International, work is done to prevent risks related to 
workplace health and safety in salons, with the mainstreaming of 
musculoskeletal disorder (MSD) prevention courses in Dessange and 
Camille Albano training centers. A dedicated program has also been 
in place at the production plant since 2009.

The most common occupational disease identified by Péters Surgical 
is carpal tunnel syndrome, developed by production operators 
and warehouse employees. To lessen the risk, the Group regularly 
promotes job rotation, thereby reducing the repetition of gestures. It 
also works to improve the ergonomics of workstations. Péters Surgical 
France has created a position of Health, Safety and Environment 
(HSE) manager, whose main task is to advise and assist management 
and department heads in respect of the risk assessment, and to 
ensure the safety of employees by implementing HSE training and 
developing resources to raise awareness about chemical hazards.

At Vignal Lighting Group, numerous measures have been taken to 
improve employee well-being and prevent occupational diseases. 
They include improvements to workstation ergonomics so as to limit 
effort and reduce the need for intricate handling. A working group 
was launched in 2014 to combat occupational diseases.

In order to prevent occupational diseases, ergonomic criteria aimed 
at limiting complicated movements and handling are also included in 
specifications when buying workplace equipment. This has resulted 
in the deployment of numerous preventive actions on the positioning 
of components, providing assistance in operations requiring physical 
effort, making carts available, soundproofing new equipment and 
adjusting the height of certain equipment, etc.

Vignal Lighting Group has also ushered in a monthly safety audit 
for each Autonomous Production Area of its Vénissieux and Corbas 
sites. This policy has allowed these sites to reduce the frequency 
and severity of workplace accidents, and to halve the number of 
workplace accidents compared with 2014.
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 ❚ In 2015, AccorHotels performed an inventory covering 
the health, welfare and retirement benefits enjoyed by 
employees in owned and managed hotels in the MMOA area 
(Mediterranean, Middle East, Africa: 16,000 employees 
in 13 countries). The Group plans gradually to expand 
this diagnostic to other areas, with the aim of developing 
recommendations for improved social welfare coverage. 
29 agreements on social security insurance were signed in 
2015 in the nine countries covered by the study. In Brazil, 
AccorHotels offers wider medical coverage than that imposed 
by the regulations, and gradually seeks to increase the services 
offered.

 ❚ Desigual aims to improve the air quality and comfort of its 
interior spaces through thinking on their design. Improved 
ventilation and control of indoor pollutants contribute to the 
well-being of employees. Examples include the installation of 
CO2 sensors in the new logistics platform in Viladecans, and 
the air quality control plan rolled out to limit dust from chemical 
residues in soil, paints and glues. Employees are also regularly 
asked to express a level of satisfaction about the comfort of 
the building.

 ❚ Elis is committed to a safety approach based on the involvement 
and active participation of all employees and management 
at all levels. Safety and improved working conditions are a 
corporate priority, the key objective being zero accidents. 
The main initiatives taken in 2015 to prevent risks and 
improve health and safety conditions were the integration of 
ergonomics and safety principles in all new work equipment 
and new production lines, the choice of collective protection 
designed to better prevent certain risks, improvement to 
delivery carts and the drafting of procedures for the new 3D 
service. This work is being conducted in collaboration with 
leading suppliers of such equipment.

 ❚ Moncler is concerned about the health of its employees. In 
particular, this commitment includes organizing awareness 
sessions with experts on topics such as cancer prevention and 
nutrition. In 2015, approximately 500 employees attended 
various training and information sessions organized by the 
Company.

2.2.7 SkIllS DevelOpmeNt

training (permanent and non-permanent workforce)

2015

eurazeo SA eurazeo and subsidiaries

Total number of training hours 870 161,647

Training expenditure (in millions of euros)(1) 0.2 2.1

Percentage of employees who attended at least one training course during the year(2) 45% 62%

The coverage rate for Eurazeo SA and for Eurazeo and its subsidiaries was 100% in 2015.
(1) Training expenditure does not include payroll charges. Foncia is not included in this indicator for Eurazeo and its subsidiaries.
(2) Within the permanent workforce.

training policies implemented
Eurazeo SA strives to offer its employees the opportunity to achieve 
and maintain their full potential, and to meet their learning needs 
and expectations. Training courses are selected in relation to 
investment projects underway and/or job-related issues. The main 
topics covered by training in 2015 were finance, foreign languages, 
personal development and managerial practices.

In portfolio companies, the quality and availability of training 
guarantee business performance and the employability of staff. 
Companies spent a total €2.1  million on training. More than 
161,000 hours of training were provided.

Asmodee continued its skills development policy launched in 2014 
by strengthening training activities related to the work environment 
so as to target needs specific to each employee more closely. In 
2015, 57 employees were trained, more than 50% of the permanent 
workforce. A special effort was made on training related to 
workplace risk prevention, safety and health: electrical certification, 
fire training, first aid, gestures and postures. Additional training was 
also organized to allow employees to develop their knowledge of a 
range of software programs.

In 2015, Groupe Colisée focused its training efforts on the following 
areas:

 � at nursing homes, action focused on managing behavioral 
problems and aggressivity, as well as on the quality of the 
welcome and hospitality;

 � at aftercare and rehabilitation clinics, efforts were focused above 
all on therapeutic rehabilitation;

 � at headquarters, measures primarily targeted the strengthening 
of the expertise of media services: tools and good accounting 
practice, risk detection of fraud, use of English, etc.

Foncia France has set several goals for the training of its employees 
in 2016. They include the development of managerial skills, the 
good integration of new hires and the development of inter-business 
synergies and multiskilling among employees. In 2015, Foncia 
continued to promote the hiring of young people on professional 
experience contracts, particularly through its internal sale, rental and 
condominium school. This system will be extended to encompass 
the accounting function in 2016. Each of the internal schools brings 
together 20 students every year. Systems of this nature allow young 
people to better understand Foncia’s business, and help develop a 
sense of belonging and as such a feeling of loyalty to the Group.

72 Eurazeo 2015 Registration Document



EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy

2

social information

In 2014, Léon de Bruxelles started implementing a training plan that 
meets its strategic priorities and is built on three pillars: quality and 

commercial attitude, development of internal resources, and support 
for the development, integration and transmission of knowledge.

2.2.8 eQuAl treAtmeNt AND prOmOtION Of DIverSIty

gender equality (permanent workforce)

As of 12/31/2015

eurazeo SA eurazeo and subsidiaries

Percentage of women 55% 69%

Percentage of women among managers in the permanent workforce 52% 53%

Percentage of women on the Supervisory Board (SB) or Board of Directors (BD) 33% 24%

Percentage of women on the first decision-making body(1) 33% 23%

The coverage rate for Eurazeo SA and for Eurazeo and its subsidiaries was 100% in 2015.
(1) Companies may have several different kinds of decision-making bodies, the names of which may vary depending on the company. At Eurazeo, the first decision-making body is 

the Executive Board, composed of three members.

Eurazeo promotes gender equality in its portfolio companies, notably 
within their governance bodies. Eurazeo’s CSR strategy includes 
the goal of achieving 40% representation of women on Boards of 
Directors or Supervisory Boards by 2020, in accordance with the 
Copé-Zimmermann Law (see Section 2.1.1, p. 60). This quantitative 
goal applies to Eurazeo, as well as to all of the portfolio companies, 
regardless of their size or their legal obligations.

Measures to promote equal employment
Eurazeo believes that gender equality is a factor in the performance 
and competitiveness of companies. As such, since 2008, it has lent 
its support to the Rising Talents program, a unique network of 150 
high-potential young women created through the Women’s Forum for 
the Economy and Society. Eurazeo is actively involved in the selection 
process of the 20 young women who join the network each year.

In October 2014, Eurazeo launched Eurazeo Pluriels, the internal 
gender equality network open to all Eurazeo employees and the 
executives and high-potential employees of its portfolio companies. 
Eurazeo Pluriels aims to advance gender equality across its entire 
sphere of influence and stands out by being open to all Eurazeo 
employees on a voluntary basis, to the executives and high-potential 
employees of its portfolio companies, and to those of its partners 
(banks, law firms, consulting firms, etc.). Eurazeo Pluriels organizes 
events designed to raise awareness about gender equality among 
participants, and to draft improvement plans built on detailed 
objectives. Concurrent with the launch of Eurazeo Pluriels, Eurazeo 
joined the Financi’Elles network, one of the leading women’s business 
networks in the financial sector.

Within the Eurazeo Pluriels framework, Eurazeo conducted a 
qualitative survey of among Eurazeo and portfolio company 
managements in 2015, with the help of a specialized consulting 
firm. The survey was based on interviews designed to collect views 
freely. It is used as a diagnostic tool, but also as a means of raising 
awareness about gender equality.

In 2015, Eurazeo established a Code of Ethics, signed by all 
employees and addressing stakeholders. Among other provisions, it 
prohibits any form of discrimination based on gender, age, origin, 
religion, sexual orientation, physical appearance, health status, trade 
union membership or disability.

ANF Immobilier is vigilant as to the equal treatment of men and 
women in its hiring, promotion and compensation policy. Newly 
hired employees must adhere to these principles by signing the Code 
of Ethics and Professional Conduct.

Since late 2009, ANF Immobilier has also applied an industry 
agreement for the employment of seniors. This agreement reaffirms 
the Company’s commitment to the principle of non-discrimination 
related to age; its aim is to promote access to and retention in 
employment for older employees, as well as to remove obstacles 
weighing on their compensation and career development. The 
agreement stipulates the following key mechanisms: use of vocational 
and professional training contracts, awareness of best practices in 
respect of non-discrimination, validation of acquired experience and 
professional interviews in the second part of peoples’ careers.

In 2015, Foncia published an action plan in favor of professional 
equality between men and women in its French network. It sets out 
a number of objectives on the proportion of women in the highest 
professional categories, the proportion of women receiving training 
or promotion, and the reduction in the wage gap between men and 
women. Foncia teams dedicated to hiring are also trained with a 
module covering prohibited discriminatory practices. Foncia strives to 
promote the sustainable integration of young people in the workforce 
and to increase the employment rate of older workers, both through 
hiring and by maintaining them in the jobs. Tutoring is encouraged to 
promote skills transfer between generations.

Léon de Bruxelles is a signatory of the Corporate Diversity Charter, 
which contains six commitments: “educate and train managers 
and employees,” “respect and promote the principle of non-
discrimination,” “seek to reflect the diversity of French society,” 
“communicate with all employees,” “make diversity policy a subject 
of dialogue with employee representatives,” and “include diversity in 
the Annual Report.”

In 2015, Vignal Lighting Group undertook to provide the same 
starting salary for men and women hired as production and logistics 
operators and also to facilitate the development of part-time parental 
leave to maintain the level of employment of women.
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Measures to promote the integration of people  
with disabilities
At Groupe Colisée, the disability kit distributed to all facilities in 2014 
was updated in 2015. It includes:

 � a fact sheet outlining legal obligations, preferred means of action, 
and the regional and departmental bodies that can help facilities 
with the employment and integration of disabled workers;

 � a disability awareness poster for employees in each facility;

 � an information booklet on disability and the steps to take when a 
disability is recognized.

Léon de Bruxelles has created administrative jobs earmarked for 
disabled workers. At the end of 2015, Léon de Bruxelles employed 
63 disabled workers.

Péters Surgical has undertaken to maintain people with disabilities in 
employment. At the Quincié site, the manufacture and packaging of 
a range of products is performed in partnership with a company in 
the adapted sector so as to contribute to the integration of disabled 

workers. At the Domalain site, workstations have been adjusted to 
make them suitable for disabled people, in consultation with the 
occupational physician.

Policy against discrimination, and for the promotion 
of and compliance with the fundamental conventions 
of the international labour organization (ilo)
The Eurazeo SA Code of Ethics promotes respect for human 
rights and formalizes Eurazeo SA’s commitments in relation to its 
employees, business partners, shareholders and portfolio companies 
on these topics. The Code of Ethics was published and signed by all 
employees in 2015.

Eurazeo also promotes compliance with the ILO conventions, 
and encourages its subsidiaries to join the United Nations Global 
Compact and to adopt a code of conduct or ethics. Eurazeo SA, a 
signatory since early 2014, submitted its Communication on Progress 
(COP) at the Advanced level within a year of signing the Compact. 
Three companies in the Grenelle  II law reporting scope are also 
signatories of the Global Compact: ANF Immobilier, Eurazeo PME 
and Vignal Lighting Group. Eurazeo PME also achieved Advanced 
level within a year of becoming a signatory, in 2015.

Judging by the freedom of association index published by Freedom 
House, an NGO, and that of the ILO on forced and child labor, 
Eurazeo and its portfolio companies in the regulatory reporting scope 
operate mainly in areas with low risk: only 3% of employees work 
outside France. Activities outside France are split chiefly between 
Asia and North America.

 ❚ AccorHotels’ commitment in favor of gender equality dates 
back to the 2012 launch of its international network, 
Women at AccorHotels Generation. By the end of 2015, 
the network had more than 4,000 members worldwide. 
In 2015, the Group strengthened its commitment in favor 
of women by joining the UN HeForShe program and 
becoming a signatory of the Women’s Empowerment 
Principles.

 ❚ Europcar has made gender equality the cornerstone 
of its corporate culture. Through the development of the 
Europcar Women community and forums, the Group 
seeks to promote the presence of women at all levels of 
the organization. As such, Europcar actively supports the 
Professional Women’s Network, a European women’s 
network whose goal is to promote the accession of women 
to strategic positions.

 ❚ AccorHotels, Elis and Europcar are signatories of the 
United Nations Global Compact.

 ❚ In 2015, AccorHotels’ diversity policy was awarded the 
Grand Prix at the Diversity Trophies organized by Diversity 
Conseil, a specialized consultant.
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2.3 environmental information

 ↳ DetAIlS relAtINg tO thIS SectION

This Section meets the Grenelle  II law requirements and covers 
a regulatory scope different from the scope of Eurazeo’s CSR 
strategy. A comprehensive methodological note on regulatory 
reporting is available in Section 2.5, p. 88.

The list of companies reviewed in respect of 2015 and 
included in the Grenelle II reporting scope is as follows: ANF 
Immobilier, Asmodee, Groupe Colisée, Dessange International, 

Eurazeo  PME, Eurazeo SA, Foncia, Léon de Bruxelles, 
Péters Surgical and Vignal Lighting Group. The 2015 reporting 
scope includes the following changes compared with 2014: Cap 
Vert Finance, Elis and Europcar are no longer included in the 
scope; Asmodee, Groupe Colisée, Foncia and Vignal Lighting 
Group have been consolidated for the first time. These changes 
preclude trend analysis between 2014 and 2015.

Eurazeo analyzes the environmental impacts of its portfolio companies and measures their materiality every year.
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(1) For ANF Immobilier and Foncia, information concerning total waste production in 
2015 is not available.
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2.3.1 geNerAl eNvIrONmeNtAl pOlIcy

organization of the Company to take into account Csr and methods implemented in respect of the 
environment

cSr organization

2015

eurazeo and subsidiaries

Number of portfolio companies with a CSr manager 9/10

Number of portfolio companies with quantified CSr progress targets 3/10

Number of companies with a CSr charter 7/10

The coverage rate for Eurazeo and its subsidiaries was 100% in 2015.

Eurazeo’s CSR policy accompanies each of the three investment 
phases: during the acquisition phase, with CSR due diligence; during 
the support phase, when CSR is an integral part of long-term value 
creation; and, lastly, during the divestment period, with a CSR review.

CSR policy is a strategic issue for Eurazeo, embodied at the highest 
level by the Secretary of the Executive Board, to whom Eurazeo’s CSR 
Director reports. CSR issues feature on the Executive Board agenda at 
least three times per year.

Working groups composed of Eurazeo SA and Eurazeo PME 
employees were formed in 2014 and continued their work in 
2015 in order to propose and implement actions related to the 
following themes: Eurazeo’s exemplarity in respect of CSR, diversity, 
commitment to the broader community, governance, stakeholders 
and avoided impacts.

Eurazeo encourages the establishment of a dedicated CSR structure 
within its portfolio companies, as a means of demonstrating the 
maturity of the Company’s CSR policy and accelerating its progress. 
This approach is described in detail in Section 2.1.1, p. 60.

Nine of the ten companies in the reporting scope determined by the 
Grenelle II law have an operational CSR committee, five of which 
were created in 2015 (Asmodee, Groupe Colisée, Foncia, Péters 
Surgical and Vignal Lighting Group). Operational CSR committees 
are chaired by the CSR manager of each company. They combine 
representatives of the various departments with a role to play in 
sustainability (purchasing, human resources, communications, 
marketing, etc.). Their key task is to draft, monitor and deploy CSR 
actions within the business.

evaluation and certification process
ANF Immobilier aims to mainstream environmental certification within 
its development projects. In 2015, the Nautilus and Silky Way assets 
were certified as HQE (High Environmental Quality) tertiary buildings 
under French standards. The Silky Way building has also reached 
Very Good level under the BREEAM (Building Research Establishment 
Environmental assessment Method) certification. Ambitious energy 
performance labels are further being sought or have been obtained 
on the flagship assets.

Vignal Lighting Group’s environmental management system has 
ISO 14001 certification for the “design, manufacture and marketing 
of signaling systems for commercial vehicles” activities.

training and information of employees in 
environmental protection
In 2015, Eurazeo organized two CSR awareness-raising meetings 
for its portfolio companies, one on the reporting and monitoring of 
non-financial performance, and the other on the establishment of 
responsible purchasing.

Dessange International’s environmental footprint, disclosed to 
coincide with COP21, is a pioneer study for the Group and its sector 
as a whole. The ambitious study covers all Dessange International 
activities, using life-cycle assessment (LCA) methodology. The findings 
of the study were used to raise team awareness of the various impacts 
and possible ways of addressing them within the Group.

In 2014, Foncia took part in the development of the “Energy 
renovation of condominiums” training module for managers as part 
of the work of the French Real Estate Management Institute (Institut 
Français du Management Immobilier). This training, validated by 
ADEME, France’s Agency for Environment and Energy Management, 
was rolled out across Foncia’s French network in the final quarter 
of 2014. By the end of 2015, over 270 Foncia employees had 
attended this training.

Employees of Péters Surgical France received training on the concept 
of dangerous goods (identification and labeling), as well as the 
associated chemical hazards and the means of disposing of them.

expenditure, resources and measures devoted to 
compliance and the prevention of environmental 
risks and pollution
No significant pollution or environmental risks have been identified in 
direct relationship with Eurazeo SA's activity as an investor.

Eurazeo SA did not incur any compliance expenditure in 2015. 
Within the portfolio companies, a combined total of more than 
€73,000 was committed to compliance work in 2015.

Eurazeo SA did not record any provisions for environmental risks 
in 2015. The portfolio companies recorded a combined total of 
€430,000 in provisions for environmental risks.

 ❚ Moncler created a CSR department in 2015. It reports 
directly to the CEO. It also created a CSR Committee 
to evaluate proposals and achievements in respect 
of CSR.  Lastly, CSR issues are addressed by the Risk 
Management Committee, and also feature among the 
objectives used to determine the variable compensation of 
strategic executives.

 ❚ Desigual’s Nova Bocana boutique in Barcelona has 
obtained LEED (Leadership in Energy and Environmental 
Design) certification at Platinum level, the highest level 
available under the system. Moreover, Desigual’s Gava 
logistics site and its headquarters have ISO  14001 
certification.

 ❚ In 2015, 50% of Elis’s plants implemented an energy 
management system and obtained initial ISO  50001 
certification.

76 Eurazeo 2015 Registration Document



EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy

2

environmental information

Lastly, neither Eurazeo SA nor any of the companies in the 
Grenelle II law reporting scope paid any compensation in respect of 
environmental disputes in 2015.

In the process of reviewing investment projects, due diligence on 
environmental issues is conducted by specialized firms or internally by 

Eurazeo’s CSR department. The risks identified are factored into the 
investment decision and the subsequent monitoring of the investment.

Consideration of environmental risks in portfolio companies is dealt 
with in Section 3.4, p. 136.

2.3.2 pOllutION AND wASte mANAgemeNt

Discharges into the air

Air emissions (in metric tons)

2015

eurazeo and subsidiaries

Sulfur oxide emissions (SOx) 0.08

Nitrogen oxide emissions (NOx) 9.5

The coverage rate for Eurazeo and its subsidiaries was 56% in 2015.
Source of emission factors: Organization and Methods of the National Atmospheric Emissions Inventory of France (OMINEA), Interprofessional Technical Center for the Study of 
Atmospheric Pollution (CITEPA), 2014.

Eurazeo SA does not emit sulfur oxides or nitrogen oxides in the 
course of its business.

As part of maintenance contracts covering the Groupe Colisée 
sites, boilers are regularly monitored and checked by an approved 
external agency to limit emissions of particles into the atmosphere. 
Furthermore, biofilm paint was used on sites renovated in 2015 in 
order to purify indoor air.

water and soil discharges
Eurazeo SA does not produce any water discharge in the course 
of its business. Moreover, the industrial activities of the portfolio 
companies included in the Grenelle II regulatory scope did not 
produce significant pollutant discharges into water or soil in 2015.

total waste production
Eurazeo SA’s annual waste production is estimated at 7 metric tons 
in 2015, of which 6.6 metric tons of paper and cardboard, based 
on ADEME methodology published in 2012 and updated in 2015. 
Eurazeo SA does not produce hazardous waste.

 ❚ Europcar has over recent years reduced the average 
emissions of its fleet, bringing them well below 120 g CO2 
per km since 2014. Europcar strives to reduce its carbon 
footprint and that of its customers. A website dedicated 
to environmental awareness has been developed. It 
describes for customers the various processes implemented 
by the Group to reduce its footprint, and showcases the 
offer of “green” vehicles (hybrid or electric) available to 
them. The CO2 emissions of each model are also available 
on the Europcar website at any time during the reservation 
process. In 2015, the hybrid or electric vehicles of the 
Europcar fleet represented more than 11 million kilometers 
of mobility.

waste production (in metric tons)

2015

eurazeo and subsidiaries

Hazardous waste produced 141

Non-hazardous waste produced 10,545

total waste 10,686

The coverage rate for Eurazeo and its subsidiaries was 100% (hazardous waste) and 97% (non-hazardous waste) in 2015.

waste recycling
Eurazeo SA recycled 5 metric tons of waste in 2015, at a cost of 
nearly €31,400 over the year. In the scope covering Eurazeo and its 
subsidiaries, 49% of hazardous waste was recycled in 2015.

waste prevention, reduction and disposal measures
Paper is the biggest source of waste for Eurazeo. According to 
ADEME statistics, an employee in the services industry in France 
produces between 120 kg and 140 kg of waste on average each 
year in his or her place of work, of which between 70% and 85% is 
paper and cardboard.
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Eurazeo collects and recycles its main sources of waste, such as 
paper, plastic bottles and cans. In 2014, a pilot program was also 
established for the collection and recycling of coffee capsules. In 
2015, nearly 8 metric tons of paper were collected and recycled 
by Eurazeo SA and Eurazeo PME. The environmental impact of this 
initiative is equivalent to saving 134 trees, 236,970 liters of water 
and 4,345 kg of CO2. Eurazeo encourages its employees to use 
paperless documents and to limit printing. It has also implemented a 
paperless system for pay slips and other company documents for all 
employees.

When moving offices in December  2015, Eurazeo made an 
inventory of the furniture that was not needed for its future premises. 
This furniture was offered for sale to employees of Eurazeo. Any 
remaining items were donated to Apprentis d’Auteuil, an association 
that Eurazeo supports as part of its Corporate Sponsorship program. 
Allowing its employees and Apprentis d’Auteuil to obtain this furniture 
enabled Eurazeo to reduce the waste generated by its move.

The installation of a microfiltration system to purify tap water directly 
has allowed Eurazeo PME to significantly reduce the use of plastic 
bottles. The pilot project rolled out on Eurazeo PME’s premises 
reduced the amount of waste in the form of plastic bottles by more 
than 40% in 2015.

Asmodee has adopted a cardboard recycling system to reduce 
warehouse waste. In the stock collection area, undamaged cardboard 
packaging is reused for games shipments. Cardboard that cannot be 
reused is compacted into bales prior to being recycled.

At Dessange International, action has been taken to reduce the 
various sources of waste production: at the plant (recyclable waste 
is fully recycled through 12 sorting channels), in salons (three pilot 
salons are testing sorting via four specific pathways), in various 
offices around the world (100% of office paper is recycled) and, 
lastly, through product design (life-cycle assessment of bottles used 
for one of the group’s shampoo ranges to develop an eco-design 
packaging approach).

In 2015, Foncia reused 40% of non-hazardous computer waste 
across its network in France. With the introduction of a client extranet 
in 2012 and a major paperless document project started in 2013, 
Foncia has set the goal of reducing its paper consumption by 35% 

over the four years from 2012 to 2016, and hopes to save on 
postage costs as well. Foncia offices send out more than 20 million 
letters every year, the equivalent of roughly 100 million pages. In 
2015, the rollout of the paperless document project was completed 
in all French offices.

In each of the last six years, Léon de Bruxelles has taken action to 
reduce its waste. In 2015, it worked with its mold suppliers to reduce 
the weight of its containers and the final amount of waste. Léon de 
Bruxelles also took part in the drafting of a good practice guide 
on the management of biowaste in restaurants. The guide will be 
published by GECO Food Service in 2016. It aims to provide food 
service professionals with information allowing them to manage the 
amount of biowaste they produce and align their waste management 
system with regulatory requirements.

Vignal Lighting Group is working to reduce the consumption of its 
two main raw materials, poly-methyl methacrylate and propylene, by 
measuring daily injection and assembly scrap at its site in Vénissieux. 
This brought the scrap rate down by 32% between 2011 and 2014, 
and by a further 10% between 2014 and 2015, through action on 
tooling, optical injection processes and taillights, as well as bonding 
processes.

account taken of noise and other forms of pollution 
specific to an activity
ANF Immobilier is committed to reducing noise pollution in its 
development or renovation projects following the recommendations 
of HQE (High Environmental Quality) consultants.

 ❚ For its new logistics platform in Viladecans, Desigual has 
chosen low-impact or recycled materials for the collection, 
manufacturing and transport areas. Ten  percent of the 
materials used for the construction of the new building were 
recycled, and 20% come from local supplies. Desigual has 
reached a recycling rate of 75% of waste produced on 
this project.

2.3.3 SuStAINABle uSe Of reSOurceS

water consumption and action to optimize water consumption

water consumption

2015

eurazeo SA eurazeo and subsidiaries

Water consumption (in cu.m.) 903 639,508

Amount spent on water consumption (euros) 2,750 1,804,586

The coverage rate for Eurazeo SA was 100% in 2015; for Eurazeo and its subsidiaries, it was 99% in 2015.
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ANF Immobilier has installed several rainwater harvesting systems 
for the irrigation of the green areas of the Silky Way building in 
Lyon: 22% of the water requirements of these areas are covered by 
harvested rainwater. Furthermore, more efficient washroom fixtures 
have been fitted on the real estate assets: washbasins fitted with flow 
restrictors, efficient showers and flushing systems, etc.

Within the Groupe Colisée facilities, actions designed to optimize 
water consumption were taken in 2015:

 � a system to control and monitor the setting of flushing systems is 
effective on all Group sites;

 � an external partner checks on the water main valves to prevent 
pollution of the external network;

 � all sites are also equipped with water collectors allowing them 
to reuse water for watering gardens or for therapeutic workshops 
conducted by the Group.

Water is a priority issue for a company like Dessange International. 
The analysis of the water necessary for the production of hair and 
cosmetic products at its industrial site and during the operational phase 
in salons (everyday use, hair-styling services), has yielded important 
lessons. The salon networks account for 98% of the 800,000 cubic 
meters of water consumed annually by the Group (the measurement 
was taken as part of an assessment of the environmental impact, 
and therefore covers a broader scope than the regulatory reporting 
scope). Eighty percent of directly owned salons in France are now 
equipped with water control devices.

At Léon de Bruxelles, restaurant water meters have been read and 
analyzed weekly since 2013 in order to identify excessive water 
consumption based on theoretical consumption specific to each 
restaurant.

water supply depending on local constraints
The distribution of freshwater resources is very uneven throughout the 
world; the risk of shortages can be a source of political and social 
tension. Water stress analysis can be used to assess the situation by 
looking at needs in relation to available resources.

Dessange International has conducted an assessment of its 
vulnerability to water stress. The results highlighted several areas 
where the Group operates through franchised salons and those 
where a risk of water shortage exists, including Belgium, Morocco, 
Spain, India, South Korea and some areas in the United States. 
Special attention must therefore be given to the water footprints of 
these salons.

raw material consumption and measures taken to 
improve the efficiency of their utilization
The activities conducted by Eurazeo and its portfolio companies in 
the Grenelle II reporting scope did not involve significant consumption 
of raw materials or natural resources in 2015. No consolidated 
information can be disclosed due to the variety of the portfolio 
companies’ activities.

 ❚ Desigual has installed efficient equipment on its new 
logistics platform in Viladecans in the aim of reducing 
water consumption by 40% compared with a standard site.

 ❚ Elis has for several years had a policy designed to 
streamline its water consumption, based on the optimization 
of the laundering process and rigorous monitoring of water 
consumption. The result has been a 21.3% reduction in the 
Group’s average total water consumption ratio (liters per kg 
of linen delivered) since 2010.

 ❚ Access to water is a major challenge for a group like 
AccorHotels, which operates in 92 countries and whose 
annual consumption averages 15,000  cubic meters of 
water per hotel. In 2014, AccorHotels conducted a study 
to assess water-related risks and the availability of water in 
the Group’s various operating regions. The results showed 
that 1% of the Group’s hotels are located in arid regions, 
and 26% in areas experiencing high or very high levels 
of water scarcity. This analysis will enable AccorHotels to 
focus plans to reduce water consumption on areas at risk.

 ❚ When establishing new production units, Elis conducts 
hydro-geological surveys to determine whether water can 
be supplied by drilling or through other sources; it consults 
the competent authorities to determine the regulatory 
and technical feasibility regarding its supply of water for 
industrial purposes. Permanent access to water is a critical 
criterion for the laundry business.

energy consumption and measures taken to improve energy efficiency

energy consumption excluding fuel (in MWh)

2015

eurazeo SA eurazeo and subsidiaries

Electricity(1) 387 68,864

renewable energies 53 506

Natural gas 0 34,371

Heavy fuel oil and heating oil 0 481

Other energy(2) 0 3

total energy consumption 440 104,225

Energy expenditure (in millions of euros) 0.05 8.18

The coverage rate for Eurazeo SA was 100% in 2015; for Eurazeo and its subsidiaries, coverage rates were 100% for electricity, 47% for renewables and 56% for natural gas, 
fuel oil and other fuels in 2015.

(1) Excluding renewable energies.
(2) Other gases, district heating and cooling.
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ANF Immobilier is committed to reducing final energy consumption 
of offices and flagship assets by 15% by 2020. Among its assets, 
the Silky Way building is at the cutting edge in terms of energy 
efficiency; its aim is to deliver a 15% reduction compared with the RT 
2012 level. Incorporating advanced bioclimatic design, the building 
uses geothermal energy to heat and cool its surfaces, functions that 
account for nearly 60% of average energy requirements.

At Groupe Colisée, 2015 was marked by the launch of a consultation 
aimed at obtaining a single supplier of energy for the Group as a 
whole. From January 1, 2016, the energy used across all Groupe 
Colisée sites will be supplied under a green energy contract. In 
2015, Groupe Colisée also continued actions to improve the energy 
efficiency of its facilities, particularly at new sites, with the following 
initiatives:

 � blown glass wool insulation added on the various sites;

 � insulation (attics, crawlspaces, hot-water systems) to satisfy Energy 
Saving Certificate (EEC) requirements on all facilities;

 � installation of LED lighting systems on all new builds and renovation 
projects completed in 2015.

With over 440 GWh consumed, the Dessange International salon 
networks consume as much energy as a European town with a 
population of roughly 10,000. This estimate was made as part of the 
environmental impact assessment, and accordingly covers a broader 
scope than the reporting scope. Energy consumption from salons’ 
styling appliances, electric boilers and lighting has a direct impact 
on the carbon footprint. Energy consumption in salons is responsible 
for half of the Group’s total emissions. Dessange International has 
accordingly taken measures to encourage the use of less energy 
intensive equipment, including the installation of LED lighting for 80% 
of its directly owned salons and all French training centers.

Léon de Bruxelles continued its energy-saving measures, particularly 
among newly opened restaurants:

 � new buildings use less energy (optimized surface, change in 
materials) than old ones;

 � solar panels are used to preheat domestic hot water in 24 
restaurants;

 � at the end of 2015, 13 restaurants (renovations or new restaurants) 
were equipped with induction ovens to reduce electricity 
consumption and improve comfort for employees, bringing to 10 
the total number of restaurants equipped.

In 2014, Péters Surgical Thailand launched a project to reduce 
energy consumption. In 2015, the numerous initiatives taken 
delivered a 9% reduction in electricity bills, on a 61% increase in the 
site’s production over the same period.

Vignal Lighting Group continued its efforts to improve energy 
efficiency. For example, it replaced a thermoplastic injection-molding 
machine to reduce energy consumption on this process by 30%. 
Vignal Lighting Group reduced its overall electricity consumption ratio 
by 9% in 2015.

land use and prevention and mitigation measures 
taken to prevent soil discharges
Studies of land use and soil impact fall into the due diligence 
performed by Eurazeo as part of its acquisition process when the 
target has production sites and/or when hazardous products are 
used. Diagnostics and impact studies are also performed when 
opening new facilities.

As part of its development projects, ANF Immobilier integrates all 
regulatory requirements and recommendations on soil quality during 
the building permit application process. For projects sold off plan and 
under property development contracts, this obligation is incumbent 
upon the developer, which must provide all the supporting documents 
and evidence of treatment appropriate to the use of the asset.

Vignal Lighting Group has laid down specific protocols to prevent 
soil pollution risk, and to minimize the consequences of accidental 
spillage. The Caen site has equipment suitable for the management 
of pollution risk: a system of fixed or mobile retention walls has been 
set up for the storage of chemicals, and silt storage units have been 
installed.

fuel consumption (in liters)

2015

eurazeo SA eurazeo and subsidiaries

Gasoline 4,294 112,208

Diesel 4,637 982,855

total fuel 8,931 1,095,063

Fuel expenditure (in thousands of euros) 12 1,254

The coverage rate for Eurazeo SA was 100% in 2015; for Eurazeo and its subsidiaries, coverage rates were 84% for gasoline and 88% for diesel in 2015.
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adapting to the impact of climate change
The activities of Eurazeo and its portfolio companies have not been 
affected by the direct consequences of climate change to date. 
However, measures aimed at reducing the environmental impacts of 
their activities are conducted in cooperation with each of them.

Sixty-six employees work in Eurazeo’s offices in Paris. Environmental 
impacts relate to office activities, namely air, train and car travel, 
electricity consumption and waste production.

Eurazeo aims to be exemplary on its own scope, and is committed 
to reducing its energy consumption. Its offices have BREEAM 
certification, and are equipped with motion detectors for lighting. 
Business trips are the main source of Eurazeo’s carbon emissions. To 
reduce its impact, Eurazeo uses a taxi company that facilitates the 
reservation of hybrid vehicles.

Moreover, Eurazeo has given its commitment to managing and 
reducing greenhouse gases emissions a solid footing by founding 
the “Initiative Carbone 2020” (iC20) with four other private equity 
companies, aimed at contributing to the COP21 objective of 
limiting global warming to 1.5°C. The joint approach provides for 
the publication of portfolio companies’ carbon footprint (direct and 
indirect), in collaboration with their management teams, by 2020 
(see Section 2.1.2.1, p. 62).

At Asmodee, fuel consumption is a key factor in the choice of cars 
purchased for the Company fleet. Low-carbon vehicles are gradually 
replacing vehicles used by traveling sales representatives. At the 
end of 2015, hybrid vehicles made up half of the vehicles used by 
traveling sales representatives, and accordingly accounted for 17% 
of Asmodee’s fleet. In view of climate change, Asmodee pays close 

attention to the CO2 emissions generated by its activities, notably its 
supply chain, which is the main source of greenhouse gas emissions. 
Since 2015, Asmodee has used rail for the shipment of some of its 
merchandise from Asia to Europe. In 2015, the first 15 containers 
were transported by train, with a carbon footprint 24 times smaller 
than air transportation.

Transportation and distribution of goods to salons are a significant 
source of CO2 emissions for Dessange International. Since 2013, 
the Group has sought to reduce emissions related to the transportation 
of its goods from its industrial site to France by systematically favoring 
road transport over air transport (99% of shipments are performed 
by road).

In March 2015, Foncia became one of the first signatories of the 
“Charter for the mobilization of professional actors for the energy 
renovation of condominiums” of the Green Building Plan sponsored by 
the French ministries for housing and the environment and sustainable 
development. Foncia’s aim is to help its clients meet the challenges 
of the energy transition by improving the energy performance of 
buildings, especially during renovations. During the 2015 season 
of condominium meetings, Foncia proposed the implementation of a 
collective energy performance diagnostic nearly 170 times, and the 
performance of an energy audit over 1,650 times.

On Vignal Lighting Group’s Vénissieux site, the ratio of kilometers 
traveled to the amount of purchases was cut by 48% between 2008 
and 2015. This was achieved by streamlining the panel of suppliers 
and by optimizing the location of providers and load factors. The 
reduction allowed for a significant improvement of the Company’s 
environmental impact.

2.3.4 clImAte chANge

Greenhouse gas (GhG) emissions

ghg emissions(1) (in metric tons of CO2 equivalent)

2015

eurazeo SA eurazeo and subsidiaries

Measurement of the GHG footprint in the last three years yes 6

Scope 1(2) 22 9,964

Scope 2(3) 27 5,813

total 49 15,778

Emissions – energy consumption excluding fuel 27 12,889

Emissions – fuel consumption 22 2,889

The coverage rate for Eurazeo SA was 100% in 2015; for Eurazeo and its subsidiaries, it was between 56% and 100% in 2015.
(1) The emissions factors used to convert the data to CO2 emissions come from the Intergovernmental Panel on Climate Change (IPCC) 2006 (combustibles and fuel) and the 

International Energy Agency (IEA) (electricity consumption), in accordance with the methodology of the Greenhouse Gas (GHG) Protocol.
(2) Scope 1 emissions are direct emissions from fuel consumption on site (gas, oil, etc.), fuel consumption in vehicles and leakage of refrigerant substances.
(3) Scope 2 emissions are indirect emissions caused by the generation of electricity, steam, heating or cooling bought and consumed.
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2.3.5 prOtectION Of BIODIverSIty

Within the framework of the applicable certifications, ANF Immobilier 
aims to make the preservation of biodiversity an integral part of its 
property development projects. Recommendations by ecologists are 
factored into new projects. For Silky Way, an ecologist contributed 
during the building’s design phase to identify the ecological 
importance of the site, make recommendations for possible work 
and plan the sustainable management of the site. In addition, green 
terraces and roofs have already been installed at Milky Way in Lyon, 
as well as Nautilus and La Fabrique in Bordeaux.

The review of Dessange International’s environmental impacts (LCA 
conducted in 2015) included a section devoted to the qualitative 
analysis of biodiversity issues. The two key areas studied were 
the extraction of raw materials used in the formulation of cosmetic 
products and discharges into water (in salons and at the plant). The 
biodiversity-friendly responsible raw materials sourcing program has 
been stepped up, with the notable inclusion of the evaluation of four 
key principles: Traceability, Quality, Biodiversity and Communities. 
The Positive Sourcing Phytodess program aims to reference and 
promote the use of natural ingredients in a sustainable approach.

Léon de Bruxelles has integrated supplies of local vegetables in 
season, sourced from responsible farms and produced within 200 km 
of distribution platforms, for restaurants in Paris and its region. In 
2015, this corresponded to 12% of the tonnage of restaurants 
in Paris and its region. Action is also being taken by its upstream 
suppliers in the mussel industry:

 � reducing the weight of mussel trays and/or cardboard boxes;

 � ongoing research on the reuse of byssus, mother of pearl and 
mussel meat;

 � various certification processes (Marine Stewardship Council, 
Organic, ISO and Irish Quality Mussel).

 ❚ For the duration of the COP21 conference, and echoing 
its commitment under the Plant for the Planet program, 
AccorHotels offset greenhouse gas emissions generated 
by all people staying in hotels in Greater Paris – in its 
own establishments as well as those of its competitors. The 
offsetting resulted in the planting of 27,000 trees in Peru. 
AccorHotels also lent its support to an artistic installation, 
“One Heart One Tree,” through which “virtual trees” were 
projected on the Eiffel Tower via an application. These 
trees were subsequently transformed into the same number 
of actual trees planted as part of an agroforestry project.

 ❚ Elis has 240,000 customers in Europe and Latin America, 
meaning that logistics represent a significant part of its CO2 
emissions. The process is accordingly subject to rigorous 
management. An optimization strategy is deployed in 
close proximity to the Group’s sites through the pursuit of 
priority objectives: contain fuel consumption and reduce 
pollutant emissions. The various tests conducted by Elis 
on alternative energy vehicles should allow the Group to 
increase its objectives. In late 2015, Elis notably tested a 
small-capacity hybrid truck which offered promising results.

 ❚ Moncler has established a remote work platform system, 
consisting of telepresence and video conferencing systems, 
to significantly reduce the environmental impact caused by 
business travel for employees. It is estimated that these 
systems prevented almost 6  million kilometers of travel 
in 2015. Moncler aims to extend this system in 2016, 
notably to South Korea and Romania.
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2.4 soCietal information

 ↳ DetAIlS relAtINg tO thIS SectION

This Section meets the Grenelle  II law requirements and covers 
a regulatory scope different from the scope of the CSR strategy. 
A comprehensive methodological note on regulatory reporting is 
available in Section 2.5, p. 88.

The list of companies reviewed in respect of 2015 and included 
in the Grenelle II reporting scope is as follows: ANF Immobilier, 
Asmodee, Groupe Colisée, Dessange International, Eurazeo PME, 

Eurazeo SA, Foncia, Léon de Bruxelles, Péters  Surgical and 
Vignal Lighting Group. The 2015 reporting scope includes the 
following changes compared with 2014: Cap Vert Finance, Elis 
and Europcar are no longer included in the scope; Asmodee, 
Groupe Colisée, Foncia and Vignal Lighting Group have been 
consolidated for the first time. These changes preclude trend 
analysis between 2014 and 2015.

2.4.1 terrItOrIAl, ecONOmIc AND SOcIAl ImpAct Of the ActIvIty

Eurazeo aims to present a broader vision of its societal footprint to showcase the many different kinds of contributions that companies make to 
their ecosystem, including the value they create for civil society, in the light of its impacts on ecosystems.

Societal footprint (in millions of euros)

2015

eurazeo SA
eurazeo and 
subsidiaries

Contribution to purchasing power Number of employees(1) 66 12,945

Total payroll(1) 16 420

Community funding(3) Employer social security contributions(2) 11.8 74.7

Taxes and duties(2) 8.5 46.8

Contribution to economic activity(3) Purchases(2) 16 502

Contribution to civil society
(in thousands of euros)

Amount spent on societal actions –
partnerships and sponsorships 607 770

Number of companies with a code of ethics,
code of conduct or anti-corruption code 1 7/10

Contribution to the business climate Number of companies with an Audit Committee 1 7/10

(1) Permanent and non-permanent workforce.
(2) Data corresponds to financially consolidated sub-groups (for example, acquisitions made by portfolio companies in 2015 are included).
(3) Neither of these indicators includes Foncia.

2.4.2 relAtIONS wIth INDIvIDuAlS AND 
OrgANIzAtIONS INtereSteD By the 
cOmpANy’S ActIvItIeS

Conditions of stakeholder dialogue
Governance is one of the pillars of Eurazeo’s CSR strategy, 
underscoring the Group’s belief that governance is a key factor in 
the success and survival of businesses. Stakeholder dialogue is an 
essential ingredient of good governance.

In 2015, Eurazeo SA updated its stakeholder mapping. The 
approach is described in detail in Section 1.1.3, p. 13.

 ❚ In 2015, AccorHotels conducted the first analysis of the 
socioeconomic footprint of 3,600 hotels worldwide in 
order to quantify and analyze the impact of its activities on 
the global and local economies. The study identified more 
effective levers to reduce the negative impacts potentially 
stemming from the Group’s development and to strengthen 
its positive impact in the communities where the hotels are 
located. AccorHotels supports 880,000 direct, indirect 
and induced jobs. This means that every job created 
in AccorHotels provides support for more than four jobs 
worldwide. AccorHotels contributes €22 billion to global 
GDP, of which 83% in the communities where the Group’s 
hotels are located.
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2015 was another eventful year for Eurazeo in terms of interactions 
with its shareholders and institutional investors. 35 days were spent 
in roadshows and conferences, covering nearly 13 world regions, 
including a SRI (Socially Responsible Investment) roadshow and 
several meetings with SRI analysts and investors sensitive to these 
issues. In 2015, over 270 meetings were held with nearly 380 
institutional investors. This strategy of dialogue with the financial 
community is a pillar of our investor relations.

Groupe Colisée aims to undertake open and transparent dialogue 
with all of its stakeholders:

 � the Group promotes direct dialogue with customers (residents and 
patients) and their relatives. A Charter of Rights and Freedoms of 
Residents, establishing the fundamental rights of people living in 
the Group’s facilities, is circulated together with an ethics charter 
throughout the network;

 � dialogue with pricing bodies is regular, as part of the submission 
of periodic evaluations and certifications, budgets, the transparent 
disclosure of serious adverse events or difficulties or hazards 
encountered in a facility;

 � lastly, regular contact, sometimes covered by conventions, is also 
established with stakeholders and external partners, associations 
and volunteers.

Groupe Colisée’s dialogue with its stakeholders uses several channels 
of communication: the various advisory bodies, through which clients 
and their relatives are consulted, satisfaction surveys performed 
among clients and their families, as well as legal and regulatory 
resources such as the welcome booklet, operating rules or charters, 
the My Colisée application, a new tool providing a space for secure 
and private information sharing between residents’ families and 
Colisée facilities, as well as the Groupe Colisée website.

As part of Foncia’s Satis’Foncia program and the calculation of the 
NPS (Net Promoter Score), a wide-reaching customer perception 
survey was conducted in 2015. More than 1,400 questionnaires 
were collected from co-owners and more than 6,600 from tenants, 
while almost 7,000 phone calls were made to landlords. The action 
plans implemented in each office and monitored in 2015 resulted in 
an improvement of between 5 and 7 points of the NPS on each of 
the Company’s business lines.

Léon de Bruxelles conducted an opinion survey among its employees 
in 2015. It also publishes a quarterly internal newsletter sent to all 
teams, containing key company news. “Open tables” have also been 
in place for many years, giving management and employees time 
to share their views. Léon de Bruxelles has also set up a “COBAI” 
committee (idea box committee) at its headquarters to promote the 
organization of events promoting usability and improved working 
conditions.

Partnership and corporate sponsorship actions
Eurazeo SA has established a new sponsorship strategy focusing 
on education. Since September 2015, Eurazeo has supported two 
projects aimed at combating failure in school. Its partnership with Agir 
pour l'école and Apprentis d’Auteuil, two recognized associations, 
is geared towards addressing academic difficulties in the two most 
critical periods: early on by helping children learn to read, and later 
on by stopping them from dropping out.

Eurazeo SA’s work with these associations has given rise to specific 
projects, co-constructed with teaching professionals. The initiatives 
were selected mainly because they allow regular evaluation and 
monitoring of performance. The two programs also share a broader 
impact on the transformation of society, particularly if they are 
expanded to include institutions other than those currently concerned.

Project developed in partnership with Agir pour l’école
Recognizing that good reading skills are a prerequisite for success 
in school, Eurazeo decided to support Agir pour l'école through a 
program dedicated to the development of a digital application for 
learning to read, in addition to providing equipment in teaching 
materials and tablets to ten classes and two schools in the 19th district 
of Paris. There are plans to extend the program to other classes and 
areas in the coming years.

Project developed in partnership with Apprentis d’Auteuil
Noting that some young people are not sufficiently supported out of 
class, an innovative homework assistance program for boarders and 
day students has been established. The program has been offered 
since the start of the 2015 school year to around 50 students divided 
into small groups of the same level, three evenings a week. Eurazeo 
has undertaken to fund the payment of teachers for their work and 
to provide meals for the pupils, for an initial period of three years.

When moving offices in December 2015, Eurazeo donated furniture 
no longer needed in the future premises to Apprentis d’Auteuil. This 
furniture equipped nearly seven schools in the Apprentis d’Auteuil 
network before the start of the new school year.

Eurazeo has also maintained its long-standing support for several 
organizations including Institut Gustave Roussy and Human Rights 
Watch. Human Rights Watch is a leading independent international 
organization dedicated to the protection and defense of human 
rights. Virginie Morgon, Deputy CEO of Eurazeo, is a member of the 
Human Rights Watch Support Committee in Paris.

Eurazeo also fosters employee commitment to the various charities 
it supports by offering them the opportunity to invest their time in the 
various projects.
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financial support (in thousands of euros)

2015

eurazeo SA

Amount allocated to associations and NGOs 312

Amount allocated to think-tanks, forums and institutions 158

Amount allocated to cultural patronage 31

Amount allocated to professional bodies 106

total amounts allocated 607

In 2015, Eurazeo and its subsidiaries together allocated almost 
€770,000 to associations and NGOs and supported a total of 61 
organizations.

In 2015, Asmodee’s sponsorship took three forms. The Company 
initially continued its long-term partnership through its participation 
in funding an orphanage in Bamako, Mali, through Action Mali. It 
also supports projects proposed by Asmodee employees as sponsor 
of foot races, sporting clubs, etc. Lastly, games are donated to 
social bodies and associations in France. A set of games worth over 
€60,000 was distributed to several associations that pass the games 
donated by Asmodee on to disadvantaged children, often orphans 
or hospitalized.

Dessange International’s sponsorship policies cover three areas:

 � support for local actions in favor of people and the environment 
via the Phytodess brand, a member of the 1% for the Planet 
program; support for the third consecutive year of the Man & 
Nature project in Madagascar around the sourcing of ylang and 
support for Initiatives Océanes;

 � support for structures offering training in hairdressing (staff offering 
courses, product donations, invitations to Group event, etc.);

 � support for women facing hardship through the performance of 
beauty services.

Léon de Bruxelles has partnered with Action Enfance for the last 
seven years, and has provided total aggregate support of more than 
€350,000. The association provides a home for children (brothers 
and sisters) at risk, and protects and educates them from early 
childhood to adulthood. In 2015, the sale of mold clips by Léon de 
Bruxelles restaurant teams raised over €16,000 for the association.

Photography patronage
For over 10 years, Eurazeo has been committed to supporting 
photography. This commitment is expressed notably through the 
acquisition of the original works featured in our Annual Report and 
exhibited on Eurazeo’s premises. In 2010, Eurazeo took this policy a 
step further by creating a competition entitled Un photographe pour 
Eurazeo to reward the work of a professional or student photographer 
on a given theme.

In 2015, the theme of the sixth edition was “Awakening the Regard.” 
This year, the jury awarded the prize to Muriel Bordier for her photo 

series entitled “Les Thermes,” in which she takes an original approach 
to the world of swimming pools.

2.4.3 SuB-cONtrActOrS AND SupplIerS

inclusion of social and environmental issues in the 
purchasing policy

Responsible purchasing policy
Intellectual services account for more than 50% of Eurazeo SA’s 
purchases, followed by equipment, office supplies and services, and 
transportation. All paper consumed is sourced from forests certified 
for their sustainable management. To collect used paper, Eurazeo 
works with a company that employs people with disabilities or who 
are having difficulty finding steady employment.

During due diligence, Eurazeo pays particular attention to the 
purchasing policy and to compliance with the conventions of the 
International Labour Organization (ILO) across the entire supply 
chain. Assessments are tailored by sector to reflect the specific issues 
and risks facing each business.

Responsible purchasing is one of the key areas that Eurazeo aims 
to strengthen in its portfolio companies. For this purpose, specific 
“responsible sourcing” workshops are organized for portfolio 
companies to assist them in the process and to promote the routine 
submission of CSR questionnaires to suppliers, in addition to field 
audits. The sustainable sourcing working group brings together the 
purchasing managers, legal counsels and CSR managers of all 
portfolio companies. The objective of the first meeting of this group 
was to speed up the rollout of responsible purchasing charters in the 
portfolio companies by allowing them to share their experience and 
spread best practice.

As part of this working group, Eurazeo SA also formalized the 
integration of CSR issues into its purchasing policy by establishing a 
Business Practices code of conduct in cooperation with a specialized 
law firm. It serves as the framework established by Eurazeo for all 
business relationships. The Code contains a total of 16 commitments 
bearing on human rights, respect for the environment and business 
ethics. It will be rolled out among Eurazeo SA’s partners in 2016.

For the second year, dedicated responsible purchasing indicators 
were included in CSR reporting. This reporting notably allows a 
survey of suppliers based on their number, the volume of the relevant 
purchasers and their geographical breakdown. In 2015, Eurazeo’s 
portfolio companies had a total of 9,707 tier 1 suppliers, 88% of 
which were located in France.

 ❚ In 2014, Desigual launched eDuo, its combined work-study 
program in the field of sales. In the same year, Desigual 
signed its first tripartite agreement with the government of 
Catalonia, three vocational secondary schools and a local 
NGO partner. The first participants were mostly students 
at risk of social exclusion. This unique format in Spain 
provides students with work experience that complements 
the training received at school. In 2015, a school store 
was opened, providing students with courses on customer 
service through role playing.
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GEOGRAPhICAL BREAkDOwN OF SuPPLIERS
Eurazeo and its subsidiaries

AfricaAsiaEurope excluding
France

AmericasFrance

84%
88%

6%5% 5%4% 5% 1%3% 0%

Volume of purchasesNumber of suppliers

The coverage rate for Eurazeo and its subsidiaries was between 85% and 94% in 2015.

ANF Immobilier ensures the mainstreaming of CSR challenges 
throughout the life cycle of real estate projects. A responsible 
purchasing charter, drafted in 2015 and introduced in 2016, will 
allow ANF Immobilier to share its commitment to social responsibility 
with its business partners and their subcontractors. It will serve as the 
framework for relationships between the Company and its business 
partners, and will have to be signed by both parties when concluding 
or renewing a contract. The responsible purchasing charter has two 
annexed charters:

 � a charter governing work and projects: this charter specifically 
addresses the preservation of the environment and the well-being 
of individuals by limiting pollution and health risks, by taking 
measures to increase the safety of site personnel and by reducing 
local pollution and the amount of waste landfilled. It concerns all 
businesses and partners working on construction sites, including 
their subcontractors (contractor, prime contractor, consultants, etc.);

 � a charter governing rental and technical management: this charter 
applies to external managers or any authorized representative 
involved in the technical management of buildings. It includes 
commitments on two main themes: internal policies and sustainable 
building management.

Groupe Colisée systematically spells out environmental and social 
criteria in its tender documents and master agreements. Since the end 
of 2014, all new contracts have accordingly included a requirement 
that the supplier have an environmental and societal policy. In 2015, 
criteria analyzed included the supply of energy, food service and the 
management of potentially infectious medical waste.

In 2015, Dessange International laid down a responsible sourcing 
approach known as Positive Sourcing Phytodess. In 2016, this 
approach will involve the deployment of responsible sourcing of 
natural raw materials, with the completion of a Positive Sourcing 
Charter assessing potential “supplier risk” in respect of CSR, and the 
adoption of a supplier questionnaire so as to incorporate CSR criteria 
into the selection and evaluation of suppliers producing ingredients 
used in product formulation.

When qualifying suppliers, Vignal Lighting Group is committed to 
having them sign and comply with its CSR charter. Suppliers that 
have signed the CSR charter account for 41% of purchases for Vignal 
Systems’ production activity.

Importance of subcontracting
Eurazeo does not subcontract in the normal course of its business.

Asmodee is vigilant with regard to subcontracting, particularly for 
the manufacture of its products in Asia. Suppliers are selected on the 
basis of strict criteria, and must sign a quality charter guaranteeing 
compliance with technical, social and environmental standards. 
All production sites in Asia are also monitored by means of social, 
quality and safety audits.

Péters Surgical France has created a position dedicated to the 
control of subcontracting, with the notable objective of achieving the 
integration of CSR aspects in formal contracts and the performance 
of audits of the Group’s business partners.

Settlement periods – eurazeo SA (in thousands of euros)
< 30 day

legal limit
< 60-day

agreed period > 60-days

Trade payables as of December 31, 2015 1,007 2,278 579

Trade payables as of December 31, 2014 55 454 566

As part of its supplier payment process, Eurazeo SA strives to meet 
short settlement terms, and stresses the importance of this among 
its staff. Invoices whose settlement period exceeds 60 days as of 
December  31, 2015 represent only 1.2% of the total volume of 

purchases made during the year (down from 1.5% a year earlier). 
Moreover, in compliance with the new provisions adopted by decree 
in November  2015, Eurazeo SA has implemented the resources 
necessary to transmit more robust information on payment terms.
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2.4.4 fAIr trADe prActIceS

actions taken in the fight against corruption
The application of best practice in terms of ethics is a commitment 
under Eurazeo’s responsible shareholder policy. It is part of a process 
aimed at developing a robust and exemplary governance model. 
In this process of continual improvement, Eurazeo encourages its 
portfolio companies to implement best practice in the detection 
and prevention of fraud and corruption. At the end of 2015, seven 
companies of the 10 included in the reporting scope had established 
codes of ethics or professional conduct.

Eurazeo has prepared a guide to anti-fraud and anti-corruption best 
practice. It provides a reference framework, and aims to help portfolio 
companies build a culture of integrity by training staff on the ethical 
conduct expected of them. It also serves as a methodological tool 
in the implementation of anti-fraud mechanisms. The guide features 
an introduction by Patrick Sayer, Chairman of Eurazeo’s Executive 
Board, who reaffirms the Group’s commitment to ethics and the 
prevention of corruption.

In 2015, Eurazeo published a Code of Ethics that includes 
commitments on compliance with and support for human rights. 
Eurazeo ensures compliance with ethical principles governing its 
activities, and is committed to upholding the highest standards in the 
conduct of its business. Eurazeo further seeks to raise awareness of 
ethical behavior among staff and stakeholders.

The Code of Ethics addresses Eurazeo’s commitment to employees 
(respect for people, privacy, declaration of conflicts of interest, 
political and charitable activities, lobbying, fight against corruption 
and money laundering, etc.), but also with regard to its business 
partners, shareholders and investments. The Code also identifies 
the various issues and situations that employees and stakeholders 
are liable to face, indicating the procedure to follow and whom 
to contact. The Code of Ethics has been signed by all Eurazeo 
employees; it is available to all stakeholders on the www.eurazeo.com 
website.

ANF Immobilier has a Code of Ethics and Professional Conduct 
setting out the Company’s basic principles in terms of equal treatment, 
human rights and responsible business practices. It is signed by all 
employees and all new employees. An internal ethics charter was 
drafted in 2015, and will be released in 2016. It will supersede 
the code of conduct, laying down ANF Immobilier’s commitments 
with regard to its employees and its sphere of influence. Moreover, 
purchase and sale contracts signed by ANF Immobilier routinely 
include a clause on the fight against money laundering and the 
financing of terrorism.

In 2015, Groupe Colisée raised its employees’ awareness about 
fraud risk, and provided training on facility managers’ criminal 
and social liability. In 2015, Groupe Colisée established an Audit 
Committee. To reduce the risk of corruption and fraud, the Group also 
takes the following action:

 � organization of calls for tenders as part of any building and/or 
renovation program;

 � absence of cash within facilities.
Péters Surgical has established a charter of good business practices, 
circulated to all sales and marketing staff, to formalize its commitment 

to conducting its activities ethically and responsibly. Péters Surgical is 
committed to upholding this charter throughout the Group in France 
and internationally, and to sharing its principles with customers.

Measures in favor of the health and safety of 
consumers and customers
The management of safety risks is a priority for Groupe Colisée, and 
notably involves the identification and prioritization of risks, the search 
for the cause when risks materialize, the implementation of action 
plans and the assessment of risk management processes. A number 
of tools have been developed to help network facilities manage 
their risks. They include a crisis management procedure, an adverse 
event management procedure, tools and procedures regarding the 
risks related to health and hygiene, a self-assessment tool regarding 
risks related to the circuit of drugs, and procedures related to public 
building status.

At Léon de Bruxelles, mussel suppliers are certified in accordance 
with a framework specific to the Group, built on the basis of a quality 
management system and detailed specifications. Hygiene audits 
are conducted four times a year in each restaurant by a specialized 
provider. The process includes sampling of products within restaurants. 
Internal audits designed to verify compliance with indoor and cooking 
processes are included in these procedures. Hygiene training is also 
provided in restaurants and in the training school.

action taken in favor of human rights
Eurazeo SA’s code of conduct in respect of business relations 
commits the Group’s business partners to respect for human rights 
in the employment relationship. They undertake to promote, respect 
and enforce human rights in the context of their professional activities. 
They must ensure that the working conditions of their employees 
comply with applicable local and international laws. In particular, 
business partners must undertake to prohibit child labor, forced labor 
or slavery, to pay fair compensation, to establish decent working 
hours, to ensure the absence of discrimination, harassment and 
inhuman treatment, to protect health and to ensure health and safety 
in the workplace.

ANF Immobilier has drafted an internal ethics charter through 
which it makes the undertaking to its employees, business partners 
and shareholders to comply with principles and values covering 
the fields of equal opportunity, well-being of employees, respect for 
human rights and the ILO core conventions. ANF Immobilier has also 
been a signatory of the UN Global Compact since 2014, thereby 
confirming its commitment to the Compact’s 10 principles, particularly 
in respect of human rights and working conditions.

Asmodee requires its Asian suppliers to commit to a quality charter 
notably including compliance with labor standards. Production sites in 
Asia are subject to a specific monitoring procedure involving social, 
quality and safety audits. For example, 88% of Chinese suppliers 
had signed the International Council of Toy Industries (ICTI) code of 
conduct – which includes undertakings in respect of human rights and 
working conditions – as of the end of 2015.

87Eurazeo 2015 Registration Document



2 EuRAzEO’S CORPORATE SOCIAL RESPONSIBILITy
methodology

2.5 methodoloGy

As a listed company, Eurazeo is required to provide consolidated 
CSR reporting, including all of its portfolio companies across 100% 
of its consolidated financial scope, in respect of fiscal 2015. Thus, 
all majority-owned portfolio companies participate in CSR reporting.

Eurazeo’s reporting is part of its overall CSR approach, which goes 
beyond regulatory obligations. The annual CSR reporting campaign 
is organized in several stages stretching from October to May: 
(1 preparation of reporting; (2) collection and verification of data; 
(3) consolidation and auditing of data; (4) publication of reporting; 
(5) sharing of results with investment teams and the management 
teams of portfolio companies; and (6) drafting and monitoring of 
action plans.

The 2015 CSR reporting methodology is not materially different to 
that used in 2014, apart from developments on indicators relating 
to the Social component (see Section 2.5.3 Choice of indicators for 
details).

For questions concerning Eurazeo’s CSR report, please contact  
rse@eurazeo.com.

2.5.1 repOrtINg ScOpe

Period and frequency
The report covers the calendar year from January 1 to December 31, 
2015. Eurazeo’s CSR report has been included in its Registration 
Document every year since 2011.

scope
The reporting focuses on Eurazeo SA and the majority 
owned companies present in its portfolio from January  1 to 
December 31, 2015, in accordance with the rule laid down in the 
Grenelle II law.

The indicators consolidate the data for Eurazeo and its portfolio 
companies. Information relating to Eurazeo SA is presented 
separately for clarity. Reference to “Eurazeo SA” covers Eurazeo’s 
activity in France and excludes Eurazeo PME.

Reference to “Eurazeo and its subsidiaries” includes the following 
companies: Eurazeo SA (operations in France), ANF  Immobilier 
(operations in France), Asmodee (operations in France) and 
Eurazeo  PME (operations in France), the Groupe Colisée 
management company and its subsidiaries (operations in France), 
Dessange International (operations in France and the United States), 
Foncia (operations in France), Léon de Bruxelles (operations in 
France), Péters Surgical (operations in France and Thailand) and 
Vignal Lighting Group (operations in France and the United States).

The 2015 reporting scope includes the following changes compared 
with 2014: Cap Vert Finance, Elis and Europcar are no longer 
included in the scope; Asmodee, Groupe Colisée, Foncia and 
Vignal Lighting Group have been consolidated for the first time. These 
changes preclude trend analysis between 2014 and 2015.

The rules for the inclusion of disposals and acquisitions are identical 
for Eurazeo’s reporting and the reporting of contributing investments:

 � disposals made during the course of the year are removed from 
the 2015 reporting scope;

 � acquisitions made during the course of the year are not taken into 
account in reporting in respect of 2015. They will be included in 
2016 reporting;

 � reporting is broken down by entity; each entity is responsible for 
producing its non-financial data.

In addition to regulatory reporting obligations, the most relevant 
information and best practices in 2015 of companies outside 
Eurazeo’s Grenelle  II law reporting scope (AccorHotels, Desigual, 
Elis, Europcar and Moncler) are included in the 2015 report and 
outlined in a dotted line.

The 2015 Grenelle  II law reporting scope (“Eurazeo and its 
subsidiaries”) covers a total of 10 companies, broken down into 
15 separate entities in three countries, involving approximately 61 
contributors.

2.5.2 OrgANIzAtION Of repOrtINg

The reporting approach is set out in a protocol customized by each 
company.

Data collection
In every company, the relevant departments manage the collection 
of non-financial data. Eurazeo’s CSR Department subsequently 
coordinates the process and consolidates the information.

reporting tool
To collect and consolidate non-financial information, Eurazeo used an 
online collection, processing and consolidation tool for quantitative 
and qualitative data. The CSR reporting tool sets out the indicators 
in four areas: environmental impact, social and societal impact, 
purchasing, and governance.

Data control, consolidation and verification
In each company, unit managers carry out the necessary checks 
to ensure the accuracy and reliability of the data. Local managers 
perform initial validation of the data using the reporting software. 
The software also contains the data from previous years to facilitate 
consistency checks, with an alert system when a 10% variation 
appears between the current year and the previous year. Each 
indicator is accompanied by a precise definition in French and 
English.

At Eurazeo, several internal controls have been established to ensure 
data reliability:

 � consistency check with the data of the previous year;

 � automatic calculation of ratios and totals in the software;

 � comparison with market and/or external data.
Lastly, the consolidated data are also subject to consistency checks on 
consolidation. PwC, a Statutory Auditor appointed as an independent 
body by Eurazeo, reviewed the CSR information published in this 
report. Its opinion is provided in Section 2.6, p. 90.
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2.5.3 chOIce Of INDIcAtOrS

Eurazeo’s choice of CSR indicators is aimed at achieving two main 
objectives: managing the CSR performance of Eurazeo and its 
portfolio companies, and meeting reporting obligations as laid down 
by the Grenelle II law. The indicators are reviewed annually in a 
process of continuous improvement and to ensure the relevance of the 
indicators for the businesses conducted by Eurazeo and its portfolio 
companies. In 2015, Eurazeo’s reporting framework comprised 158 
quantitative and qualitative indicators.

In 2015, Eurazeo conducted a comprehensive review of its reporting 
guidelines. The guidelines were updated with a view to streamlining 
and improving the reporting process and also with the aim of better 
matching the international context. The social component is the area of 
the guidelines which underwent the most significant changes and for 
which Eurazeo called on the services of a specialized external firm. 
Changes to the reporting criteria involved additions and removals of 
indicators, as well as changes in the definitions of certain indicators.

The indicators formulated as yes/no questions are consolidated in 
accordance with one of the following two methods: (1) the answer 
is deemed to be “yes” for a company when units responding “yes” 
within the Company represent more than 50% of its reference scope 
(revenue for environmental indicators and total workforce for social 
indicators); or (2) only the holding company’s response is taken into 
account.

frameworks used
The indicators were defined by Eurazeo in accordance with the 
Grenelle  II law requirements in collaboration with the Statutory 
Auditors and the portfolio companies. Eurazeo also took into account 
the Global Reporting Initiative (GRI) and the Advanced Level of 
the United Nations Global Compact. A cross-reference table (see 
p. 347) details references to the different standards used: Grenelle II 
law, GRI 4, Global Compact Advanced Level and AFIC ESG charter.

Eurazeo referred to the GRI 4 framework in a first step toward 
“In Accordance: Core” compliance. The GRI 4 indicators met by 
Eurazeo this year are shown in the cross-reference table, along 
with their level of application (partial or complete). The GRI Content 
Index, which identifies all Aspects considered relevant, is available 
on Eurazeo’s website.

Eurazeo has defined the relevance of these Aspects taking into 
account the specific nature of its private equity business. Even though 
certain Aspects may concern one or more companies, they were 
deemed irrelevant if Eurazeo, in its capacity as shareholder, does not 
have the necessary leverage to take action.

2.5.4 cOverAge rAte

The data cover all or part of the total scope. For this reason, a 
coverage rate is calculated for each indicator. It is calculated on 
the basis of a reference scope completed by each reporting 
entity: revenue (environmental component), total workforce (social 
component) and total purchases (purchasing component). For each 
indicator, the contributor enters the scope covered, which allows the 
coverage rate to be calculated (equal to the scope covered divided 
by the reference scope). Thus, when data are not available for an 
entity, its coverage rate is 0%.

Some indicators are not applicable to the business lines of certain 
entities that have no industrial activity. The entities for which these 
indicators are not applicable are removed from the associated 
coverage rates.

2015 CSR REPORTING: COVERAGE RATES By TOPIC  
FOR ThE SCOPE DEFINED By ThE GRENELLE II LAw  
FOR EuRAzEO AND ITS SuBSIDIARIES

20%

40%

60%

New hires and departures

Permanent employees

(100%)

Compensation 
and benefits
(100%)

Working 
hours
(78-100%)

Training
(100%)

Workplace 
accidents 
(100%)

Equal 
treatment
(100%)

Waste
(97-100%)

Water
(99-100%)

Energy
(56-100%)

Fuel
(84-100%)

Greenhouse 
gas emissions

Suppliers
(85-94%)

80%

100%

(56-100%)

(100%)

2.5.5 methODOlOgIcAl DetAIlS AND 
lImItAtIONS

The methods used to calculate some indicators may have limitations 
due to:

 � the absence of internationally recognized definitions (e.g. status 
or types of employment contracts);

 � the limited availability and/or absence of certain underlying data 
required for calculations, creating the need for estimates;

 � difficulties in collecting data.
Eurazeo works with its Statutory Auditors and its portfolio companies 
to ensure the consistency of data in the light of these limitations. It also 
seeks to adjust reporting in accordance with the different businesses 
and geographic locations of its subsidiaries.

When information is not available within the time limit, the most 
realistic estimate possible must be made. Estimated data must be 
clearly identified as such, and the methodology used to make 
estimates explained in the collection tool. Several methods may be 
adopted, including:

 � estimate of information over the closest known rolling 12-month 
period to the closing date;

 � estimate of information known partially for the period closest to 
the period under review extrapolated to reflect a period of 12 
months;

 � extrapolation based on a close reference or from a known and 
comparable sub-sample or the previous year.
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2.6 rePort of one of the statutory auditors 
desiGnated as indePendent third-Party , on the 
Consolidated soCial, environmental and soCietal 
information  Presented in the manaGement rePort

This is a free translation into English of the Statutory Auditors’ report issued in French and is provided solely for the convenience of English-
speaking readers. This report should be read in conjunction with, and construed in accordance with, French law and professional auditing 
standards applicable in France.

To the Shareholders,

In our capacity as Statutory Auditor of Eurazeo SA, appointed as an independent third party and certified by COFRAC under number 3-1060(1), 
we hereby report to you on the consolidated social, environmental and societal information for the year ended December 31, 2015, presented 
in the management report (hereinafter the “CSR Information”), in accordance with Article L. 225-102-1 of the French Commercial Code (Code 
de commerce).

reSpONSIBIlIty Of the cOmpANy

The Chairman of the Executive Board is responsible for preparing the Company’s management report including CSR Information in accordance 
with the provisions of Article R. 225-105-1 of the French Commercial Code and with the 2015 CSR Reporting Protocol used by the Company 
(hereinafter the “Guidelines”), summarized in the management report in Section  2.5 “Methodology” and available on request from the 
Company’s head office.

INDepeNDeNce AND QuAlIty cONtrOl

Our independence is defined by regulatory texts, the French Code of Ethics governing the audit profession and the provisions of Article L. 822-11 
of the French Commercial Code. We have also implemented a quality control system comprising documented policies and procedures for 
ensuring compliance with ethical rules, professional auditing standards and applicable legal and regulatory texts.

reSpONSIBIlIty Of the StAtutOry AuDItOr

On the basis of our work, it is our responsibility to:

 � certify that the required CSR Information is presented in the management report or, in the event that any CSR Information is not presented, 
that an explanation is provided in accordance with the third paragraph of Article R. 225-105 of the French Commercial Code (Statement 
of completeness of CSR Information);

 � express a limited assurance conclusion that the CSR Information, taken as a whole, is, in all material respects, fairly presented in accordance 
with the Guidelines (Reasoned opinion on the fairness of the CSR Information).

Our work was carried out by a team of six people between October 2015 and March 2016 and took around four weeks. We were assisted 
in our work by our specialists in corporate social responsibility.

We performed the procedures described below in accordance with professional practice standards applicable in France and the decree of 
May 13, 2013 determining the conditions in which an independent third party performs its engagement and with ISAE 3000(2) concerning our 
conclusion on the fairness of the CSR Information.

(1) The scope is available at www.cofrac.fr

(2) ISAE 3000 – Assurance engagements other than audits or reviews of historical financial information.
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I. StAtemeNt Of cOmpleteNeSS Of cSr INfOrmAtION

nature and scope of our work
On the basis of interviews with the individuals in charge of the relevant departments, we reviewed the Company’s sustainable development 
strategy with respect to the labor and environmental impact of its activities and its social commitments and, where applicable, any initiatives 
or programs it has implemented as a result.

We compared the CSR Information presented in the management report with the list set out in Article R. 225-105-1 of the French Commercial 
Code.

For any consolidated Information that was not disclosed, we verified that the explanations provided complied with the provisions of 
Article R. 225 105, paragraph 3 of the French Commercial Code.

We verified that the CSR Information covers the scope of consolidation, i.e., the Company, its subsidiaries as defined by Article L. 233-1 
and the entities it controls as defined by Article L. 233-3 of the French Commercial Code within the limitations set out in the methodological 
information presented in Section 2.5 of the management report.

Conclusion
Based on this work and given the limitations mentioned above, we attest that the required CSR Information has been disclosed in the 
management report.

II. cONcluSION OpINION ON the fAIrNeSS Of the cSr INfOrmAtION

nature and scope of our work
We conducted around ten interviews with the persons responsible for preparing the CSR Information in the departments charged with collecting 
the information and, where appropriate, the people responsible for the internal control and risk management procedures, in order to:

 � assess the suitability of the Guidelines in terms of their relevance, completeness, reliability, neutrality and understandability, and taking into 
account best practices where appropriate;

 � verify that a data-collection, compilation, processing and control procedure has been implemented to ensure the completeness and 
consistency of the CSR Information and review the internal control and risk management procedures used to prepare the CSR Information.

We determined the nature and scope of our tests and controls according to the nature and importance of the CSR Information with respect to the 
characteristics of the Company, the social and environmental challenges of its activities, its sustainable development policy and best practices.

With regard to the CSR Information that we considered to be the most important(3):

 � at parent entity level, we consulted documentary sources and conducted interviews to substantiate the qualitative information (organization, 
policy, action), performed analytical procedures on the quantitative information and verified, using sampling techniques, the calculations 
and the consolidation of the data. We also verified that the information was consistent and in concordance with the other information in the 
management report;

 � at the level of a representative sample of entities selected by us(4) on the basis of their activity, their contribution to the consolidated indicators, 
their location and a risk analysis, we conducted interviews to ensure that procedures are followed correctly, and we performed substantive 
tests, using sampling techniques, in order to verify the calculations performed and reconcile the data with the supporting documents. The 
selected sample represents on average 56% of headcount and 58% of the Company’s consolidated revenue.

For the other consolidated CSR Information, we assessed consistency based on our understanding of the Company.

We also assessed the relevance of explanations given for any information that was not disclosed, either in whole or in part.

We believe that the sampling methods and sample sizes used, based on our professional judgement, allow us to express limited assurance; a 
higher level of assurance would have required us to carry out more extensive work. Due to the use of sampling techniques and other limitations 
intrinsic to the operation of information and internal control systems, we cannot provide absolute assurance that the CSR Information disclosed 
is free of material misstatement.

(3) The CSR Information that we considered to be the most important is specified in the annex to this report.

(4) Eurazeo SA, ANF Immobilier, Péters Surgical France, Dessange International, Foncia France.
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Conclusion
Based on this work, no material misstatement has come to our attention that causes us to believe that the CSR Information, taken as a whole, is 
not presented fairly, in all material respects, in accordance with the Guidelines.

Neuilly-sur-Seine, March 18, 2016

One of the Statutory Auditors

PricewaterhouseCoopers Audit

Pierre Clavié Sylvain Lambert

Partner Partner in the Sustainable Development Department
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ANNex: lISt Of cSr INfOrmAtION thAt we cONSIDereD the mOSt ImpOrtANt

Quantitative social information
 � Permanent workforce as of December  31, 2015 (number of 

employees, percentage of women, percentage of managers) and 
percentage of employees with permanent employment contracts 
in the workforce;

 � Hires and departures (by reason);

 � Organization of working hours: part-time/full-time employee 
breakdown, absenteeism rate;

 � Total number of training hours and percentage of employees who 
attended at least one training course during the year;

 � Equal treatment and promotion of diversity: Percentage of women 
in the workforce, on Supervisory Boards/Boards of Directors and 
in the first decision-making body.

Qualitative social information
 � Labor relations;

 � Occupational Health and Safety;

 � Measures to promote the integration of people with disabilities.

Quantitative environmental information
 � Water consumption and local water supply constraints;

 � Energy (total energy, renewable energy, electricity, natural gas, 
fuel oil, and other energy sources) and fuel (gasoline and diesel 
fuel) consumptions;

 � Greenhouse gas emissions (scopes I and II).

Qualitative environmental information
 � Prevention, reduction and remediation measures in respect of air, 

water and soil emissions seriously impacting the environment;

 � Waste management;

 � Measures taken to improve energy efficiency and use of 
renewable energies.

Qualitative and quantitative societal information
 � Territorial, economic and social impact of the activity;

 � Conditions of stakeholder dialogue;

 � Inclusion of social and environmental issues in the purchasing 
policy;

 � Fair trade practices – Actions taken in the fight against corruption.
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CROSS-REFERENCE TABLES 
Corporate social responsibility and environmental information cross-reference table

CorPorate soCial resPonsibility and environmental 
information Cross-referenCe table

The fifth edition of Eurazeo’s CSR report comprises several information items set out in the Global Reporting Initiative (GRI) 4 guidelines.

grI 4

Indicator page number Indicator

level of 
reporting: 

complete (c)/
partial (p) grenelle II

global compact: 
Advanced level

AfIc eSg 
charter(1)

InForMatIon on EuraZEo’S CSR 
PolIcY

Statement from the most senior decision 
maker of the organization about 
the relevance of sustainability to the 
organization and its strategy 3 G4-1 C - 19 D.16

Challenges and vision 10 to 11 G4-18 P 1 to 2; 17 to 18 D.16

CSr 2020 strategy and objectives 11 to 12 - - -
1 to 15; 17 to 

18 D.15 to 16

Commitments and recognition 10 to 13 G4-15 C - 17 to 18 D.16

History of the CSr commitment Website* - -
1 to 2; 17 to 

18; 20 D.16

CSr Strategy: 2015 results 60 to 62 Hr1; FS10 C
1 to 15; 17 to 

18; 20
B.9; D.15 

to 16

report profile and methodology 88 to 89
G4-18 to 21; 
G4-28 to 33 C - - -

GEnEral InForMatIon  
on EuraZEo

Name of the organization and location of its 
headquarters 264 G4-3; G4-5 C - - -

Organization profile
6 to 13;  

23 to 45 G4-4; G4-8 C - A.1 to 5

Countries where the organization operates 44; 211 to 219 G4-6 C - - -

Nature of ownership and legal form 264 G4-7 C - - -

Net revenues and total capital 46; 230 to 232 G4-9 C - - -

Significant changes in size, structure or 
capital 43 to 45; 271 G4-13 P - - -

Entities included in the consolidated 
financial statements 44 G4-17 C - - -

Direct economic value generated and 
distributed

49; 69;  
83 to 85;  

162 to 163 EC1 C - - D.16

risk control resources implemented 136 to 149 SO4 P A225 2-a-3 2; 10
C.10; 
D.13

GoVErnancE InForMatIon

Eurazeo’s general governance structure 96 to 118

G4-34; G4-38 
to 41; G4-45 
to 48; G4-52 C - 1; 20 D.15

Information on Eurazeo’s CSr governance 61; 76
G4-36; G4-42 
to 44; G4-51 C - 1; 19 to 20 D.15

The symbol “-“ indicates non-applicable items.
(1) “Investors for growth commitments charter” issued by the French Association of Investors for Growth (Association française des investisseurs pour la croissance (AFIC)).
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grI 4

Indicator page number Indicator

level of 
reporting: 

complete (c)/
partial (p) grenelle II

global compact: 
Advanced level

AfIc eSg 
charter(1)

governance of subsidiaries

Segregation of executive and supervisory 
functions 61 G4-39 C - - -

Members of Supervisory Boards (SB) and 
Boards of Directors (BD) 61 - - - - -

Independent Directors 61 - - - - -

Average term of office 61 - - - - -

SB and BD meetings and attendance rate 61 - - - - -

Companies with an Audit Committee and a 
Compensation Committee in the SB or BD 61 - - - - -

CSr officer 76 - - - - -

CSr charter 76 - - - - -

SocIal InForMatIon

employment

Permanent and non-permanent workforce 67 G4-9 to 10 C; P A225 1-a-1 6 to 8 -

Breakdown of workforce by gender 67 G4-10; LA12 P A225 1-a-1 6 to 8; 15 -

Breakdown of workforce by age and region 68 G4-10; LA12 P A225 1-a-1 6 to 8 -

Breakdown of workforce by employment 
contract 67 G4-10 P - 6 to 8 -

Breakdown of workforce by professional 
category 67 G4-10; LA12 P - 6 to 8 -

Hires 68 LA1 P A225 1-a-2 6 to 8 -

Departures 68 LA1 P A225 1-a-2 6 to 8 -

Net job creation 68 - - - 6 to 8 B.7

compensation and benefits

Compensation and trends 69 - - A225 1-a-3 6 to 8 B.9

Employee shareholders 69 - - - 6 to 8 B.9

organization of working hours

Part-time employees 69 - - A225 1-b-1 6 to 8 -

Temporary employee hours 69 - - A225 1-b-1 6 to 8 -

Absenteeism 69 LA6 P A225 1-b-2 6 to 8 -

Labor relations

Social dialogue mechanisms 70 - - A225 1-c-1 6 to 8 B.6

Collective agreements 70 - - A225 1-c-2 6 to 8 -

Employee surveys and social barometers 70 to 71 - - - 6 to 8 -

health and safety

Workplace health and safety 71 to 72 - - A225 1-d-1 6 to 8 -

Occupational diseases 71 LA6 P A225 1-d-3 6 to 8 -

Agreements signed on workplace health 
and safety 71 - - A225 1-d-2 6 to 8 -

Workplace accidents 71 LA6 P A225 1-d-3 6 to 8 -

The symbol “-“ indicates non-applicable items.
(1) “Investors for growth commitments charter” issued by the French Association of Investors for Growth (Association française des investisseurs pour la croissance (AFIC)).
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grI 4

Indicator page number Indicator

level of 
reporting: 

complete (c)/
partial (p) grenelle II

global compact: 
Advanced level

AfIc eSg 
charter(1)

skills development

Training policies 72 to 73 - - A225 1-e-1 6 to 8 B.8

Training hours 72 LA9 P A225 1-e-2 6 to 8 -

Training expenditure 72 - - - 6 to 8 -

equal treatment and promotion of diversity

Composition of governance bodies  
(SB or BD) by gender 73 LA12 P - 6 to 8; 15 -

Composition of governance bodies by age
97 to 99;  

102 to 110 LA12 P - 6 to 8 -

Composition of decision-making bodies by 
gender 73 - - - 6 to 8; 15 -

Measures to promote equal employment 73 to 74 - - A225 1-f-1 6 to 8; 15 -

Measures to promote the integration of 
people with disabilities 74 - - A225 1-f-2 6 to 8 -

Anti-discrimination policies 74 - - A225 1-f-3 6 to 8 -

Promotion of and compliance with key ILO 
conventions 74 - -

A225 1-g-1 
to A225 

1-g-4 3 to 8 -

EnVIronMEntal InForMatIon

environmental policy

General environmental policy and 
organization of the Company 76 - - A225 2-a-1 1 to 2; 9 to 11 C.12

Evaluation and certification procedures 76 - - A225 2-a-1 9 to 11 -

Training and information of employees in 
environmental protection 76 - - A225 2-a-2 9 to 11 -

Amounts, means and measures devoted to 
the prevention of environmental risks and 
pollution 76 to 77 EN31 C

A225 2-a-3 
to A225 

2-a-4 9 to 11 C.10

Compliance expenditure 76 to 77 - - - 9 to 11 -

Compensation paid in respect of 
environmental litigation 76 to 77 G4-EN29 C - 9 to 11 -

Pollution

Preventive, reduction and remediation 
measures in respect of air, water and 
soil emissions seriously impacting the 
environment 77 to 78 - - A225 2-b-1 9 to 11 -

Air emissions (NOx and SOx) 77 EN21 C A225 2-b-1 9 to 11 -

Water and soil emissions 77 - - A225 2-b-1 9 to 11 -

Noise pollution and other forms of pollution 
specific to an activity 78 - - A225 2-b-3 9 to 11 -

The symbol “-“ indicates non-applicable items.
(1) “Investors for growth commitments charter” issued by the French Association of Investors for Growth (Association française des investisseurs pour la croissance (AFIC)).
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grI 4

Indicator page number Indicator

level of 
reporting: 

complete (c)/
partial (p) grenelle II

global compact: 
Advanced level

AfIc eSg 
charter(1)

Waste

Waste prevention, recycling and reduction 
measures 77 to 78 - - A225 2-b-2 9 to 11 C.12

Hazardous and non-hazardous waste 77 to 78 EN23 P - 9 to 11 -

Waste processing and recovery expenditure 
and proceeds 77 to 78 EN31 C - 9 to 11 -

Water

Water consumption 78 EN8; EN31 P; C A225 2-c-1 9 to 11 -

Measures to optimize water consumption 78 to 79 - - - 9 to 11 C.12

Volume of water discharged and treated 77 EN22 P - 9 to 11 -

Local water supply constraints 79 - - A225 2-c-1 9 to 11 -

raw materials

raw material consumption and measures 
taken to improve efficiency of use 79 - - A225 2-c-2 9 to 11 C.12

energy

Energy consumption excluding fuel 79 EN3 C A225 2-c-3 9 to 11 -

Consumption of renewable energies 79 - - A225 2-c-3 9 to 11 -

Energy expenditure 79 EN31 C - 9 to 11 -

Fuel consumption 80 EN3; EN30 C A225 2-c-3 9 to 11 -

Fuel expenditure 80 EN31 C - 9 to 11 -

Measures taken to improve energy efficiency 79 to 80 - - A225 2-c-3 9 to 11 C.12

soil

Soil use and measures implemented to 
prevent soil discharges 80 - -

A225 2-b-
1; A225 

2-c-4 9 to 11 -

climate change

Measurement of the greenhouse gas (GHG) 
footprint 81 - - - 9 to 11 -

Greenhouse gas emissions (scopes 1 and 2) 81 EN15; EN16 C A225 2-d-1 9 to 11 -

Adaptation to the consequences of climate 
change 81 to 82 - - A225 2-d-2 9 to 11 C.12

Protection of biodiversity

Protection of biodiversity 82 - - A225 2-e-1 9 to 11 C.11

SocIEtal InForMatIon

territorial, economic and social impact  
of the activity

regional employment and development 83 - - A225 3-a-1 - B.7

Neighboring and local populations 83 - - A225 3-a-2 - -

The symbol “-“ indicates non-applicable items.
(1) “Investors for growth commitments charter” issued by the French Association of Investors for Growth (Association française des investisseurs pour la croissance (AFIC)).
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CROSS-REFERENCE TABLES 
Corporate social responsibility and environmental information cross-reference table

grI 4

Indicator page number Indicator

level of 
reporting: 

complete (c)/
partial (p) grenelle II

global compact: 
Advanced level

AfIc eSg 
charter(1)

relations with individuals or organizations 
interested by the organization’s activities

Dialogue with stakeholders 83 to 84
G4-16; G4-18; 

G4-24 to 27 C A225 3-b-1 21 -

Partnership and corporate sponsorship 
actions 84 to 85 - - A225 3-b-2 3 to 4; 16 -

Expenditure on societal actions 85 - - - 16 -

sub-contractors and suppliers

Inclusion of social and environmental 
considerations in the purchasing policy; 
volume of sub-contracting 85 to 86 G4-12 -

A225 3-c-1 
to A225 

3-c-2 3 to 5 -

Breakdown of suppliers by region 86 - - - 3 to 5 -

fair trade practices

Action taken in the fight against corruption 87; 140 to 141 G4-56; SO4 C A225 3-d-1 3 to 5, 12 to 15 D.13 to 14

Measures in favor of the health and safety 
of consumers 87 - - A225 3-d-2 - -

human rights

Actions taken in favor of human rights 87 - - A225 3-e 3 to 5 -

external verification of the report

report of one of the Statutory Auditors 
designated as independent third-party 
on social, environmental and societal 
information 90 to 93 G4-33 C Compliant Compliant -

The symbol “-“ indicates non-applicable items.
(1) “Investors for growth commitments charter” issued by the French Association of Investors for Growth (Association française des investisseurs pour la croissance (AFIC)).
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The swimming lesson Wind sock The inauguration

Private lesson The diving board 2 The diving board 1

The harness

For more than ten years, Eurazeo has supported photography, a reflection of society’s view of our time. This commitment 
primarily involves the acquisition, each year, of original works which Eurazeo showcases in its annual review and exhibits 
in its Paris offices. 

In 2010, Eurazeo decided to strengthen this policy by creating a competition to reward the work of a photographer on 
a given theme. 

For the 6th edition of the Grand Prix, “A photographer for Eurazeo”, the jury, presided by Jean-François Camp, Chairman of 
the photo laboratory Central Dupon Images, and comprising ten members mainly from the world of art and photography, 
selected the “Visual awakening” theme. The jury selected the Thermes series presented by Muriel Bordier from among 
110 submissions.



DOCUMENT DE RÉFÉRENCE 2015
RAPPORT FINANCIER ANNUEL

D
O

CU
M

EN
T 

D
E 

RÉ
FÉ

RE
N

CE
 2

0
15


