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6 Introduction

Α. Social Responsibility Report
The 2010 Social Responsibility Report is the second review carried out by the 
FOURLIS Group, aiming to present the method of operation of the company 
and the Social Responsibility programs implemented out in the year 2010, 
which aimed to aid society in substantive and important ways. 

Data
Focusing on the presentation of quantitative data for publication, the firm collected the data internally. The Report contains 
data derived from direct measurement (it is pointed out where estimates are made), and, as a rule, includes figures for 
both 2010 and 2009. 

Review Scope
The Report refers to figures formed over the period 1/1/2010 - 31/12/2010 and concerns all the activities of the Group in 
Greece, with specific reference to activities abroad.

1. Introduction
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Report Principles
To facilitate the evaluation of the content, the Report follows the United Nation’s Global Compact principles for content 
and structure: “Sustainability Reporting Guidelines” (G3, 2006 Edition) of the Global Reporting Initiative (GRI).

Report Limitations
Limitations exist in this Report regarding the diffusion of practices applied by the Group and affiliates abroad, the 
presentation of further quantitative data, independent audits, and the presentation of quantitative targets for the 
following year. 

Evaluation Report
The FOURLIS Group 2010 Report is level “C” according to the “Sustainability Reporting Guidelines” (G3, 2006 Edition) of 
the Global Reporting Initiative (GRI). 

Development Report
The development of the FOURLIS Group 2010 Social Responsibility Report was done in cooperation with the companies 
STOCHASIS (www.stochasis.com) and STREAM (www.stream-eu.com) 

B. Contact Information
For any suggestions, please contact:

Mrs Lyda Fourlis
Corporate Social Responsibility Director  FOURLIS HOLDINGS S.A.

340 Kifissias Avenue, Neo Psychiko
Tel: 0030 210 - 6293000
Fax: 0030 210 - 6293205

E-mail: csr@fourlis.gr

Self-
Declared

2003 in accordance C B AC+ B+ A+

Third Party 
Checked

GRI
Checked

R
ep

or
t E

xt
er

na
lly

 A
ss

ur
ed

R
ep

or
t E

xt
er

na
lly

 A
ss

ur
ed

R
ep

or
t E

xt
er

na
lly

 A
ss

ur
ed

O
p

ti
o

n
a
l

M
a
n

d
a
to

ry



8 Introduction

C. �Message  
from the CEO 

«We give priority  
to Responsible Operation»

A
t FOURLIS Group we employ over 3.000 people 
and we influence multiple stakeholders in Greece, 
Cyprus, Romania and Bulgaria. Thus, we are well 
aware that the power of the Group lies in our 

ability to influence the purchases and sales chain through 
responsible operation. 

For this reason, our main interest lies not only in our clients, 
but also in our shareholders and stakeholders, as in our 
suppliers, local communities, authorities and, above all, our 
employees. The dedication and sensitivity of the people and 
executive staff of the FOURLIS Group is essential for us as 
ambassadors of responsible operation, the upholding of 
human rights, and the fight against corruption wherever it is 
identified.

We firmly believe that, in order for us to improve the world, we 
must firstly begin with our own internal operation. In light of 
this, the FOURLIS Group adopted, in 2008, the UN’s Global 
Compact principals, and since then we have applied them 
to our daily business practices, attempting to incorporate 
them into the total range of the company’s activities, while at 
the same time, maintaining the consistent and incompatible 
principles of “Integrity, Respect, and Efficiency.”

Apostolos Petalas
Chief Executive Officer
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D. �Message From the 
Social Responsibility 
Department   
«Social responsibility  
is a part of us»

T
hree years ago we adopted a new approach to 
our everyday lives and to the improvement of our 
corporate practices by participating in the UN’s 
Global Compact. With the Global Compact as our 

guide, our whole corporation systematically works with equal 
emphasis placed on social sustainability and responsibility, 
development and economic prosperity. 

Of course, the facilitating cornerstone is our focus on the 
Principles of Corporate Governance and Responsible 
Management, through the application of practices like the 
Code of Conduct and Internal Regulation Charter. 
Our main concern, as far as our employees are concerned, 
is that we continuously uphold meritocracy, a safe working 
environment and  creativity, while at the same time we offer 
equal opportunities for advancement and training to our 
entire workforce.

With regards to our sensitivity to Social and Environmental 
Concerns, it is notable that every year we multiply our actions, 
helping people and social groups that are at a disadvantage, 
while at the same time trying to minimize any negative 
environmental impacts that might occur. Some of the Group’s 
social actions in 2010 include the voluntary blood donation, 
the creation of recycling centers, the expansion of programs 
and activities that help to conserve natural resources, and 
the Group’s social contribution to various institutions and 
organizations that support disadvantaged groups. 

The fact that the efforts of our Group are met with much 
enthusiasm, gives us the strength to continue with our 
“Passion for better living”. 

Lyda Fourlis
Corporate Social Responsibility Director



10 The Company

2. The Company

Α. Introduction
FOURLIS Group’s activities are constantly expanding both in the domestic market but also in Cyprus, Romania and 
Bulgaria. 

The Group’s activities cover the areas of:
• Retail Home Furnishings, through the franchise of IKEA stores in Greece, Cyprus and Bulgaria. 
• Retail Sporting Goods, through the franchise of INTERSPORT stores in Greece, Cyprus, Romania and Bulgaria. 
• �Wholesale of Electric and Electronic appliances, through the representation of brand names like Samsung, General 

Electric, Liebherr, Korting and FOURLIS.

Β. The FOURLIS Group
FOURLIS Holdings S.A. is the successor to A. FOURLIS AND CO, which was founded by Anastasios Fourlis in 1950 in 
Athens in cooperation with his brothers Stelios, Ioannis and Ilias. 

The companies that constitute the FOURLIS Group are summarized below.
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GENCO Bulgaria and GENCO Romania
In 1955, the company’s goal to expand operation abroad, in conjunction with a changing political environment in 
Eastern Europe, led to the founding of GENCO Romania SRL and GENCO Bulgaria focusing on wholesale supply of 
electrical appliances. 
Since 2004, GENCO Romania has been active in the development of the athletic supplies company INTERSPORT, with 
GENCO Bulgaria following suit in 2006. In July 2010, GENCO Romania stopped wholesale supply of electrical goods 
and continued exclusively with the development and operation of the INTERSPORT stores, while GENCO Bulgaria is 
solely involved in retail sale of sporting goods. 

FOURLIS TRADE
FOURLIS TRADE has been operating in the electric and electronic appliances supply market for 10 years. It is one of the 
biggest Greek electric appliance supply companies in the Greek market with exclusive representation of well - established 
foreign brands like SAMSUNG, GENERAL ELECTRIC, LIEBHERR and KORTING. Simultaneously, it manufactures 
contemporary cooking hoods under the FOURLIS brand name. As of 1st January 2011, the company no longer supplies 
SAMSUNG electric and electronic appliances. 

EUROELECTRONICS 
EUROELECTRONICS is the exclusive representative of SAMSUNG mobile phones and accessories in Greece. Its products 
were available across a broad sales network, mainly through the three mobile networks and the large mobile phone retail 
chains. In July 2010, the company terminated operation. 

PRIME TELECOM  
The company operates in the fields of Information Technology, Office Automation and Telephony. It is the exclusive 
representative of SAMSUNG Electronics (PC screens, telephone centers, fax machines, multifunction products, 
printers) and DEVELOP products (digital multifunction products). Its products are available through an ever-expanding 
sales network. On 31st December 2010, the company terminated operation. 

INTERSPORT ATHLETICS 
INTERSPORT is the number one chain for the supply of sporting goods in the world, with over 5.200 stores in 35 
countries. On 31st December 2010, the count stood at 55 stores in Greece, Cyprus, Romania and Bulgaria. 

Greece Greece Romania

Cyprus Cyprus Bulgaria

Bulgaria

FOURLIS HOLDINGS S.A.
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HOUSEMARKET (ΙΚΕΑ)
When IKEA came to Greece, brought to the Greek market a new philosophy based on the supply of a large range of well - 
designed, functional furniture and household goods at affordable prices, allowing as many people as possible the opportunity 
of owning it. Today, there are 5 stores operating in Greece (2 in Athens, 1 in Thessaloniki, 1 in Larisa, 1 in Ioannina) and 1 in 
Cyprus. IKEA’s workforce stands at 2.000 employees, with the recruitment of staff for the new store in Sofia, Bulgaria already 
underway. 

SERVICE ONE 
SERVICE ONE is the biggest after sales service company in the field of repairs, maintenance and installation of household, 
electrical and electronic appliances.  It covers the biggest brands across the country including GENERAL ELECTRIC; 
KORTING; LIEBHERR; FOURLIS cook hoods; SAMSUNG; PANASONIC air conditioners, FRANKE and PYRAMIS - among 
others. In 2010, it undertook with the IKEA kitchens assembly and installation. 

TRADE LOGISTICS 
TRADE LOGISTICS, situated in Schimatari Viotia, began its activity in March 2008 as the first fully - automated 
warehouse in Greece. The aim of the company is to provide warehouse and delivery services for the IKEA stores 
in Greece and Cyprus. The company, with specialized and experienced staff, use of technology and application of 
innovative methods of Logistics, focuses on effective warehouse and delivery services, as well as the expansion of its 
activities. 

HISTORY

1950 
Founding of A. FOURLIS 

and CO. OE

1960  
Establishment of the 
Thessaloniki branch.  

1968 
The company is converted 
to FOURLIS Bros AEBE.

1970 - 1980 
Exclusive representation 
of GENERAL ELECTRIC 

appliances.

1981 
FOURLIS Bros AEBE holds 

one of the top positions 
in the Greek electrical 

appliances market.

1982 
Exclusive representation 

of NEFF household 
appliances.

1988 
Registered on the Athens 

Stock Exchange.

1993 
Acquisition of 51% of 

P. KOTSOVOLOS AEBE.

1994 
Supply of MOTOROLA 

mobile telephony 
products.

1995 
Founding of GENCO 

Romania and Bulgaria.

1999 
Acquisition of IKEA and 

INTERSPORT Franchises.

2000 
Exclusive representations 

of SAMSUNG.
Founding of FOURLIS 

TRADE AEBE.

2001 
The first ΙΚΕΑ store in 
Greece (Thessaloniki). 

 The first 14 INTERSPORT 
stores open.

2004 
The first ΙΚΕΑ store in 

Athens (Airport) 
The first INTERSPORT store 

in Romania.

2006 
The first INTERSPORT 

store in Bulgaria.

2007 
The first ΙΚΕΑ store in 

Cyprus.

2008 
Founding of TRADE 

LOGISTICS. The second 
ΙΚΕΑ store in Athens 

(Kifisos).

2009 
ΙΚΕΑ store in Larisa.

2010
ΙΚΕΑ store in Ioannina.
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C. Our Financial Highlights 

FOURLIS GROUP FINANCIALS SUMMARY

2010 2009 2008

Revenues (million euros) 638,1 751,7 784,4

Net profits (million euros) 15,1 31,6 55,1

Tax payments (million euros) 13,3 21,1 20,6

D. Our Goals
We are driven by the wellbeing of 
the Group, including that of the 
employees and our stakeholders; 
therefore we will continue to invest 
in new, continuously developing 
and profitable areas like household 
equipment and athletic goods. 
Specifically, the goals of the Group 
can be summarized as follows:

✓ �To increase our adaptability 
to ever-evolving market 
conditions.

✓ �To focus on development of 
trade and services to ensure 
the consistent strengthening of 
the Group.

✓ �To provide even more 
opportunities for vocational 
training for all our employees, 
giving them the opportunity to 
evolve within the company. 

Fourlis Group, during the financial year 
of 2010, realized sales in its Continuing 
Operations €435,0 million, 3,2% lower 
than the previous year (€449,5 million). 
In total, 2010 Group Sales for the 
period were €638,1 million, including 
sales of the discontinued Samsung 
operations.

In spite of the adverse conditions 
in the Greek market and in the 

neighboring countries where the 
Group is active, all three areas of 
activity of the Group increased their 
market share. Net profits reached 
€15,1 million in comparison with €31.6 
million in 2009, and the company’s tax 
charges came to €13.3 million in 2010. 

The table below presents a collective 
summary of the FOURLIS Group 
financials over the last three years. 

From the 26th of November 2008, when the FOURLIS Group became an official 
member of the UN’s Global Compact, we agreed to adopt, support and promote the 
ten principles of the UN Global Compact through our commercial activities. 

The ten principles of the UN’s Global Compact promote a safe working environment, 
the sustainability of the company, the application of environmentally - friendly 
practices, respect of human rights and the combating of any practices that promote 
corruption. 

At the same time, we seek two-way communication with our Stakeholders, aiming at 
increased understanding of their expectations and needs. 

E. Our Involvement
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Α. Introduction

T
he concept of responsibility is being incorporated into our management practices and is an integral part of the 
governance applied in all of our Group’s activities. 

We believe that responsible governance and effective responsible operation need to be incorporated in our 
daily management practices in order for us to achieve both quantitative and qualitative results. As a result, we do not 
regard Social Responsibility as a separate activity but rather as part of our management practices. 

Through our Goals, Policy, Values, Code of Conduct, and Internal Regulation Charter each day we prove that Social 
Responsibility is for us an integral part of our daily operation.

Β. Our Values
At FOURLIS Group we want to support society through the implementation of programs that have a positive outcome 
on society as a whole. 

3. Management and 
Corporate Governance




