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Dear stakeholders,

With great satisfaction, we present our fourth Sustainability Report of 

Grupo Televisa, Connecting with Sustainability, through which we 

communicate the main actions we carried out in 2016 to promote 

sustainable development based on a long-term vision. The preparation and 

presentation of this report reflects an important evolution because of the 

following actions. First, the report has been prepared in accordance with the 

Global Reporting Initiative G4 Sustainability Reporting Guidelines: core option. 

Also, our sustainability performance is based on a commitment to continuous 

improvement that has allowed us to obtain outstanding results in environmental, 

economic and social aspects.

I present to you our main achievements: 

In the economic sphere, we made significant progress in terms of operating 

profit margin, obtaining a value of 40.2% in 2016. Without doubt, our vision is 

to continue maintaining high margins in our business, increasing revenues and 

controlling costs in the operating segment.

For the same period, our cable and video companies managed to have 

a consolidated base of more than four million cable television, or video 

subscribers and 12.7 million homes passed. At the same time, through our 

26 Pay-TV and 52 national and international feeds, we reached more than 44 

million subscribers throughout Latin America, the Caribbean, the United 

States, Canada, Europe, Africa and Australia in 2016. Also, we licensed 93,473 

hours of programming in 80 countries throughout the world.

Since the beginning, Televisa has been recognized for its attributes as 

a world class brand, plural, diverse, and close to people, and this year it 

remained like that. In 2016, WPP and Kantar Millward Brown positioned us in 

the Top 3 of the Mexican Brands. On the other hand, Interbrand, the global 

brand consultancy, considered us as the 7th most valuable brand in Mexico in 

the Entertainment and Media sector.

In 2016, we implemented various initiatives in order to spread to our 

stakeholders the value of our brand. One of these were the Children’s wards, 

which consisted of installing  specially designed wards for children from 7 to 12 

years old, in order to offer didactic and entertainment spaces where children can 

live the Televisa brand in a fun way.

In Grupo Televisa, the ethical behavior of all our employees is a fundamental 

and obligatory issue. In 2016, we delivered 113 face-to-face sessions to 2,844 

employees,  equivalent to 8,532 training hours, related to our code of ethics. 

Also, 22 induction courses were held for new employees, with the participation 

of 682 employees, where 20% of the time and content were allocated to the 

awareness of the Code of Ethics.

Additionally, in the same period, we started with the development of an anti-

corruption institutional training campaign for our employees. Several stages in 

(G4-1, G4-2, G4-32)
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the implementation are considered throughout 2017 and, as an institutional 

program, it will have a permanent validation within the organization. Only in the 

first stage, we plan to train approximately 5,000 employees.

Our corporate governance presented significant changes over last year. 

The Audit and Corporate Practices Committee, as well as their respective 

responsibilities, was divided into two committees: the Audit Committee and 

the Corporate Practices Committee. Also, two new members were integrated 

into the Board of Directors: Mr. Carlos Hank González and Mr. Marcos Eduardo 

Galperin.

As part of our commitment to sustainability, we have appointed a 

Sustainability Director and established, since 2012, a Sustainability Committee, 

which includes some of our senior executives as well as independent 

consultants. This Committee is responsible for monitoring initiatives in this 

area, evaluating annual results and setting objectives aligned to the business 

strategy, defining strategies and programs for the Group's growth and 

sustainable development.

Regarding labor aspects, in 2016 our team was made up of 42,288 

employees. We make various efforts to improve the quality of life of our 

workers, providing them with benefits that support them to achieve a highly 

satisfactory personal and professional life. We provide benefits such as 

discounts of up to 25% in supermarkets and department stores and more 

than 600 agreements with third parties in health, travel, vehicles, education, 

entertainment, gastronomy, and specialized stores. 

Through the "Payroll with Cause" (Nómina con causa) program, we 

provide facilities to the affiliates to obtain health services such as breast x-rays, 

routine check-ups, prostate antigen analysis, among others.

We also aim to increase job satisfaction in Grupo Televisa by granting our 

employees with the opportunity to improve their careers through continuous 

training. In 2016, we taught 4,853 courses and workshops as part of our 

training management model, with the attendance of 42,490 participants and 

a total of  45,644 hours. This was reflected in an investment in training that 

exceeded 70 million pesos. 

At Grupo Televisa we are aware of the importance of the family to our 

employees, so we continue to implement the Corporate Family Responsibility 

(RFE, for its acronym in Spanish) program in the company. The actions that 

have been undertaken in this program are the constitution of a Corporate 

Family Responsibility Committee, the Open Doors program, the Healthy Life 

campaign, the consent of day cares for mothers, participation in the business 

fair Together with Mexico (Juntos con México), and the Televisa-SITATYR 

Communication Race,  among others.

For the first time, we have spread to the public the history we have followed 

in terms of equity to achieve our vision: to be one of the most inclusive and 

respectful companies in Mexico. Along these lines, we reaffirm for the second 
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consecutive year our commitment to Éntrale, an initiative of the Mexican 

Business Council that promotes the culture of employment inclusion for 

people with disabilities, which in turn resulted in a greater number of people 

with disabilities than were integrated into our workforce.

The safety of our employees and those attending the events we organize is 

a priority for us. In 2016 we published more extensive information on the risks 

at work and the mechanisms we have implemented to mitigate them. We also 

focused on two main areas: safety training and the Safe Stadium program. We 

continue to implement safety training courses to our employees, delivering 

more than 51,496 hours to 12,925 employees. As for Azteca Stadium, we 

endorse our commitment to physical integrity through the "Estadio Seguro" 

safety manual, where we commit ourselves with authorities and visitors to 

establish risk mitigation mechanisms that help us take care of the safety of all 

people who attend the Stadium.

On the environmental aspect, we continue to implement our management 

system. In 2016, we re-certified this system through the certification of ISO 

14001: 2004, as well as in the certificates of Environmental Quality, Clean 

Industry and Certificate of Environmental Compliance in different facilities. 

We want to go beyond by establishing policies and procedures to implement 

solutions based on clean energy, so we started planning an energy tri-

generation project at the facilities of Televisa San Angel, which is expected to 

provide us with significant energy savings once launched by the end of 2017.

In this way, in addition to supporting the achievement of our emission 

reduction targets, it will allow us to be aligned with the goal of 35% of clean 

energy generation by 2024 and the Sustainable Development Goal (SDG) 

number seven, which refers to promoting the use and access to affordable, 

reliable, sustainable and modern energy for all.

Fundación Televisa has proved to be, once again, a fundamental pillar 

of Grupo Televisa's sustainability strategy. Through programs with other 

institutions, we have made a significant contribution to the Sustainable 

Development Goals (SDGs), such as End of Poverty (SDGs 1), Health and 

Wellness (SDGs 3) and Education Quality (SDGs 4), among others.

In general, through Fundación Televisa's programs, we have benefited 

more than 800,000 people, placing us at only 12% of reaching our 2017 vision:  

to benefit more than one million people. This is due to the commitment of 

our employees, who participated actively in our programs, investing up to 

six thousand hours of volunteering; as well as to the positive impact of the 

Foundation which granted significant monetary and non-monetary donations, 

which reached more than 2,000 million pesos by 2016.

The achievements and actions that I have just mentioned have also been 

reflected in a recognition from third parties of our sustainability model. Since 

February 1st, 2013 we have been part of the IPC Sustainability Index of the 

Mexican Stock Exchange. On January 31st, 2017 we reaffirmed our permanence 
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as a sustainable issuer of the Stock Exchange for the period from February 1st, 

2017 until January 31st, 2018. The Sustainability Index is currently integrated by 

30 companies which have been selected based on its commitment to relevant 

aspects of sustainability such as corporate governance, corporate social 

responsibility and environmental management. Also, in December 2016, the 

Company was included as a component of the FTSE4Good Emerging Index.

Based on the above and the many achievements detailed throughout the 

report, it is possible to state that 2016 has been a groundbreaking year for 

Grupo Televisa on sustainability. The information presented and addressed 

to our stakeholders aims to communicate our performance and endorse our 

position as a leading company in sustainability in Mexico. We are committed to 

follow this path by promoting greater and better initiatives. I am grateful to all 

our stakeholders who, during this year, joined us and gave us their confidence 

to accomplish these important achievements.

Emilio Azcárraga Jean

President and CEO of Grupo Televisa
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G
rupo Televisa presents for the 

fourth consecutive year the 

Televisa Sustainability Report, 

as a result of the commitment we 

confirm with generating value to our 

stakeholders and the development 

of a sustainable world for our future 

generations. Through this report, we 

present in a transparent manner the 

achievements and results of Grupo 

Televisa in the areas of environment, 

society, ethics and economy, 

accomplished throughout the year. 

The report was made based on the 

principles of materiality, completeness, 

sustainability context and stakeholder 

inclusiveness. 

Under the principle of materiality, in 

Grupo Televisa we share environmental, 

social and economic information that is 

considered of high importance for the 

Company and for our stakeholders. 

By this means, we communicate 

and reveal information about the 

business that can be substantial for 

assessments and decisions of our 

stakeholders.

Under the principle of 

completeness, we cover the material 

aspects and their boundaries in a 

way that allows us to reflect their 

significant impacts in the economic, 

environmental and social dimensions, 

so that our stakeholders can analyze 

Televisa’s performance in the 

reporting period.

Finally, under the principle of 

sustainability context, we carry out 

an analysis of the opportunities and 
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threats for our environment and business strategy; as well 

as the strategic responses, vision and objectives to perform 

them in the countries where we have a significant presence. 

At the same time, we communicate the magnitude of our 

impacts and benefits. 

The information we report is also based on the principles 

for defining report quality, such as balance, comparability, 

accuracy, timeliness, clarity and reliability.

The information is reported for the period effective as of 

January 1st, 2016 through December 31st, 2018. The report 

includes information on the subsidiaries and companies 

of Grupo Televisa, related to the countries or regions in 

which we operate: Mexico, Latin America, the United States 

and Europe. In some cases, the boundary and scope of 

information related to certain indicators is specified.

Our report is prepared in accordance with the Global 

Reporting Initiative (GRI) G4 sustainability reporting 

guidelines: core option, widely used at international level. 

The reporting processes used are aligned with the Principles 

of Inclusiveness, Materiality and Responsiveness defined by 

AccountAbility AA1000APS (2008).

Also, the results of the materiality analysis of Grupo 

Televisa are used as reference for the establishment of 

relevant topics and sub-topics for the Company and its 

stakeholders. Throughout the report, relevant information is 

highlighted for specialized stakeholders such as investment 

funds, among other stakeholders, based on significant 

information for decision making and performance evaluations 

on economic, ethical, environmental and social issues.

This report represents a milestone on reporting practices 

by Grupo Televisa, given that it has been developed under 

methodological considerations, addressing the relevant 

environmental, social and economic issues of our operations. 

The commitment to the topics we manage is reinforced 

through communication to our stakeholders and society. 

At Grupo Televisa we are aware that, as an important 

part of the media industry in Mexico, we have a major 

responsibility towards our audience and environment, so 

through this report, we spread our progress in terms of 

sustainability and the value we generate.
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The information contained in this report has been 

prepared by Grupo Televisa, S.A.B. and does not contain 

or aims to contain all the information necessary to take any 

investment decision related to the Company and/or any 

securities issued by the Company. The information in this 

report contains subjective estimates, analyzes and value 

judgments. 

No statement is made regarding the accuracy, 

sufficiency, truthfulness or accuracy about the information 

and opinions contained herein; or about the estimates or 

projections; or that all assumptions related to estimates 

or projections have been considered or declared; or that 

such projections will materialize. This presentation does not 

constitute, or is part of, an offer to sell or issue securities 

or a request of an offer to buy or acquire securities in 

any jurisdiction; activities that may only be carried out in 

accordance with applicable law. Likewise, this presentation 

does not constitute an invitation to carry out investment 

activities, or a basis for the conclusion of any contract or 

commitment in any way.

This report contains statements that constitute 

forward-looking statements (including statements related 

to the development of activities and general conditions 

of the Company) that are not based on historical facts 

but reflect current views about the Company and its 

management with respect to performance, business 

management and future events. These forward-looking 

statements include, but are not limited to, statements 

that may predict, predict, indicate or imply future results, 

performance or achievements and may contain words 

such as "believe", "anticipate", "expect", or any other word 

or phrase of similar meaning.

These statements include descriptions of current 

intentions, beliefs, or expectations. These statements can 

be recognized by the use of words such as "expect," "plan," 

"estimate," "project," "anticipate," or words of similar meaning. 

Such forward-looking statements are not guarantees of 

future performance and involve risks and uncertainties 

and the results that are actually obtained may differ from 

those contained in forward-looking statements as a result 

of various factors and assumptions.

Given their nature, forward-looking statements involve 

both general and specific risks; for which uncertainties 

and forecasts, predictions, projections and other forward-

looking statements may not be met. Investors should 

be aware that there are several factors that could cause 

actual results to differ materially from the plans, objectives, 

expectations, estimates and intentions expressed or 

implied in the forward-looking statements. Should one 

or more of the uncertain risks or factors described above 

materialize, or if the assumptions underlying the forward-

looking statements are incorrect, actual results could 

differ materially and adversely from expected, estimated, 

predicted or desired results.

Any person who receives this report should not 

understand the content as a legal, tax or investment 

advice, but such persons should consult their own advisors 

for such purposes, acknowledging that the information 

contained herein is for informational purposes only. The 

forward-looking statements are only valid as of the date 

of this report and we do not undertake any obligation to 

update them in the event that we acquire new information 

or events or facts that occur.

In addition, from time to time, additional factors that 

affect our activities may arise and it is impossible to predict 

all of these factors, to evaluate their possible effects on 

our operations or to determine the extent to which a given 

factor or series of factors could cause the results to differ 

adversely and significantly from those expressed in the 

forward-looking statements. 
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We cannot guarantee that we will comply with the plans, 

intentions or expectations declared expressly or implicitly 

in the forward-looking statements contained in this report. 

In addition, investors of securities issued by the Company 

should not interpret statements regarding prior trends or 

activities as a guarantee that such trends or activities will 

continue in the future. All forward-looking statements, 

whether in writing or in electronic format, referred to us 

or to our representatives, are expressly subject to the 

qualifications described above.

All relevant information related to the Company, 

particularly regarding risk factors, is contained in the annual 

report for the year ended December 31, 2016 which is 

available on the website of the Mexican Stock Exchange 

Bolsa Mexicana de Valores, S.A.B. de C.V. in www.bmv.

com.mx. The investor is advised that any decision on his 

investment in securities issued by the Company must 

be made based on the information provided only in the 

corresponding placement prospectus.
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G
rupo Televisa is a limited liability stock corporation or sociedad anónima 

bursátil, under the name Grupo Televisa, S.A.B., incorporated on 

December 19th, 1990. Our main executive offices are located in Santa 

Fe, Mexico City, Mexico (G4-3, G4-5, G4-7). 

We are acknowledged as a leading media company in the Spanish-

speaking world for our audiovisual content production and wide presence. We 

also stand out as one of the main cable operators and a leading direct-to-

home operator of satellite pay television system in Mexico and some Latin 

American countries (G4-6).

We distribute the content we produce through several broadcast channels in 

Mexico and in over 50 other countries through 26 pay-tv-brands and television 

networks, cable operators and over-the-top or “OTT” services (G4-4).

Through various platforms of Univision Communications Inc., one of the 

leading Spanish-speaking media companies in the United States, Grupo 

Televisa distributes audiovisual content in the USA. In addition, Televisa has 

equity and warrants that upon their exercise, would represent approximately 

36% on a fully-diluted, as-converted basis of the equity capital in Univision 

Holdings Inc., the controlling company of Univision1.

Through Televisa’s cable business, 

we offer integrated services, including 

video, high-speed data and voice 

services to residential and commercial 

customers as well as managed 

services to domestic and international 

carriers through five cable Multiple 

System Operators in Mexico. 

We own a majority interest in Sky, 

a leading direct-to-home satellite pay 

television system in Mexico, operating 

also in the Dominican Republic and 

Central America. (G4-6). We have 

also interests in magazine publishing 

and distribution, radio production and 

broadcasting, professional sports and live 

entertainment, feature-film production 

and distribution, and gaming2.

1 This shareholding is calculated through dilution 
and total conversion of the capital of the Company 
of Univision Holdings Inc., once such shares are 
exchanged.

2 Source: Form 20-F.
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We are one of the most acknowledged Spanish-speaking companies in the 

national and global entertainment market due to our strength, vast resources and 

valuable experience. We are a successful competitor with leadership skills that 

drive the industry and set a standard of excellence and quality.

We own a portfolio of powerful and diverse brands. The diagram of brands 

is divided into the corporate brand, corporate sub-brands, aggregator brands, 

property brands and independent brands, and is represented in the following 

graph (Graph 1), which shows some examples of brands.

Graph 1. . Televisa brand
architecture scheme

BRAND
STRATEGY
(G4-DMA)
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BRAND RECOGNITION 

We are acknowledged for our attributes as a world class 

brand, plural and diverse, and close to the people. This 

has led us to be granted with important acknowledgments 

from external and independent evaluators. According to the 

ranking presented by WPP and Kantar Millward Brown 2017, 

Televisa is in the Top 3 of the Mexican Brands, and in the Top 

5 in Latin America.

Additionally, Interbrand, global branding consultant 

which published the 25 Most Valuable Mexican Brands and 

Best Mexican Brands 2017, positions Televisa as number 7 in 

Entertainment and Media sector. Currently we do not have 

internal metrics to measure the impact of the brand, so we 

only refer to external and independent sources that qualify us.

Televisa has three main attributes and several complementary values that differentiate our brands (Table 1).  

Table 1. Main Attributes of Televisa 

Source: http://www.millwardbrown.com/brandz/
top-latin-american-brands/2017

Source: http://interbrand.com/mx/newsroom/inter-
brand-publica-best-mexican-brands-2017/ 

Main Attributes Description Complementary Values

Televisa is a world 
class leader

We are a leading media consortium in the Spanish speaking 
world, our productions are exported to more than 115 
countries and are translated into 27 more languages.

• Scope
• Technologic quality
• Experience

Televisa is plural and 
diverse

Through the nature of its contents, its wide reach and the 
Spanish language, Televisa can be identified as a holder that 
manages to include all the profiles that creates an identity, 
not only of Mexicans, but of Hispanics.

• Multiple
• Inclusive
• Diverse
• Open communication
• Representative of the   
    Mexican idiosyncrasy

Televisa is close to 
the people

Televisa reflects itself on the enormous diversity of Hispanic 
people and cultures, regardless of their latitude or origin in 
the world.

• Reliable
• Valuable
• Unconditional
• Empathic 
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Televisa, spreading the

strengths of the brand 

At Grupo Televisa, we are aware 

that our commitment to sustainability 

is reflected in our brand. Our 

strategy is to increase the brand's 

strength through initiatives aimed 

at growing the brand awareness 

of our stakeholders. In 2016 we 

implemented initiatives to educate 

both consumers and employees 

about the brand (Table 2). It is 

important to mention that the annual 

Sustainability Report of Grupo 

Televisa is part of the Company's 

efforts towards sustainability 

strategy. 

Table 2. Initiatives to increase Brand 
awareness of our stakeholders in 2016
 (G4-25, G4-M6)

Stakeholders Initiative Description

Consumers Corporate Digital 
Platform

The corporate digital platform where we provide official and current 
information of Televisa, allows us to build a coherent, transparent 
and relevant message that leads us to create a good reputation and 
knowledge of our company.

The corporate digital platform is made up of the televisa.com/corporativo 
website and the different profiles in social networks such as:

Facebook/Televisa
Twitter @Televisa
Instagram/Televisa 
LinkedIn Televisa

Children’s wards The wards are designed especially for children from 7 to 12 years old, and 
its purpose is to offer didactic and entertainment spaces where children 
can live the Televisa brand in a fun way.

Through role-playing and team-based dynamics, the wards offer a unique 
immersion to the brand, and reinforces skills such as teamwork, while 
encouraging participants’ language and awareness about the care of the 
environment.

Televisa has presence in five children entertainment complexes: Kidzania 
Sta. Fe, Kidzania Monterrey, Kidzania Cuicuilco, Papalote (Interactive 
museum) and La Granja (petting zoo).

Together with 
Mexico (“Juntos con 
México”)

Together for Mexico is a meeting place for national movements, 
institutions, and associations. Televisa participated in the event with 
a stand presenting the main attributes of the brand, as well as general 
information about Grupo Televisa.

Employees Intranet There is a corporate information section where we integrate all the 
information of the brand. 

Induction course When an employee joins Televisa, he/she goes through an induction 
course, which addresses different topics of the brand, from its history to 
its attributes and complementary values.
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COMMUNICATION WITH A SOCIAL PERSPECTIVE (G4-M3)

Televisa: communications with a social perspective with “Better in family” 

Since its creation in 2010, the project "Better in Family" has the objective to reassess the importance of the family in 

society as a containment method to various social problems. In this sense, several messages have been developed for 

television, radio and internet, as well as specialized content in TV and radio programs. The webpage mejorenfamilia.org 

provides families with tools that will guide them with content developed by specialists, government institutions and civil 

associations.

The website has become a tool for consulting specialized information and linking with social assistance programs 

that provide Mexican families with prevention recommendations and the possibility of addressing them to free care 

programs. Some of the campaigns that have been carried out since it began with this program are the following:

• Bullying prevention (2011): in alliance with two civil associations, we provide specialized attention and 

audience guidance. 

• Addiction Prevention (2013-2014): in a partnership with the United Nations Office on Drugs and Crime 

(UNODC), a group of 12 addiction prevention specialists was created with the participation of Private 

Assistance Institutions (IAPs, for its acronym in Spanish), Non-Governmental Organizations (NGOs) and 

Government. Likewise, the Communicator's Guide was published, presented to various media outlets. More 

than 150 exclusive contents were created for the portal. 

• Obesity Prevention (2015): created in partnership with the Ministry of Health to promote healthy consumption 

habits to prevent obesity.

In addition to the above, Televisa broadcast programs 

such as La Rosa de Guadalupe, with high value and 

social content where messages are transmitted with 

the purpose of promoting values and traditions while 

addressing social issues such as prostitution, domestic 

violence, drug addiction, among many others. The 

program has heartened more than one Mexican, because 

with deep reflections and stories based on real events, not 

only it inspires young people and adults to be better, but 

also allows us to thank and appreciate each of the things 

that happen in our lives.

BUSINESS STRATEGY OF GRUPO TELEVISA

As a leading media company in the Spanish-speaking 

world, we perform with a high level of responsibility, quality 

and commitment. Our strategy is to leverage our position 

and to continue expanding our business while maintaining 

profitability and financial discipline. We intend to do so by 

maintaining our leading position in the Mexican television 

market, by contributing to sustainable development and 

satisfying the expectations of our audience and stakeholders.

In order to continue to strengthen our leadership in 

the Mexican television industry, we produce high quality 

programming for our audience. At the same time, we 

establish improvements in sales and marketing, while 

maintaining high operating margins and expanding our 

cable business.

We seek to maximize the value of our content and 

distribution channels, leveraging all our business segments 

and capitalizing our synergies to obtain maximum value 

from our content and our distribution channels. We 

maintain and strengthen our position in all our markets, 

among which our cable business stands out. We are also 

committed to increasing our international programming 

sales worldwide and strengthening our position in the 

growing U.S. - Hispanic market.
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Other business units that we intend to continue 

developing and expanding include Sky, our DTH platform, 

and our cable businesses, through substantial investments 

in these industries. We will also continue developing our 

publishing business and maintain our efforts to become 

an important player in the gaming industry.

This expansion strategy is based on new business 

initiatives and/or through business acquisitions and 

investments in Mexico, the United States and elsewhere. 

Given the above, we have the following strategic lines 

(Graph 2).

Graph 2. Main aspects of our 
business strategy

Maintaining our leading position in the Mexican television market.

Strengthening our platforms.

Expanding our business in the Mexican telecommunications markets.

Expanding our business in the Mexican telecommunications markets.
Continue expanding the portfolio of programs in Mexico and abroad.

Transforming our publishing business.

Increasing our international programming sales worldwide and
strengthening our position in the growing U.S.-Hispanic Market.

Developing new businesses.

Graph 2. Main aspects of our business strategy
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Maintaining our leading position in the Mexican television market 

Continuing to produce high quality programming

In order to maintain our leading position in the Mexican television market, 

we aim to continue producing the type of high quality television programming 

that in the past has propelled many of our programs to be among the most 

watched in Mexico. We have launched a number of initiatives in creative 

development, program scheduling and on-air promotion. These initiatives 

include improved production of our highly rated telenovelas, new comedy and 

game show formats and the development of reality shows and new series. 

We are aware of what our audience wants so we have improved our 

scheduling to be better aligned with viewer habits by demographic segment 

while improving viewer retention through more dynamic on-air graphics and 

pacing. We have enhanced tune-in promotion both in terms of creative content 

and strategic placement.

One of our objectives is to continue expanding and leveraging our Spanish-

language video library, rights to soccer games and other events, as well as 

cultural, musical and show business productions3. 

Improving our sales and marketing efforts

Over the past few years we have improved, and we are continuing 

to improve, our television broadcasting advertising sales strategy in the 

following ways:.

•We have developed strategies for monetizing Televisa’s greatest asset, its 

content by, for example, increasing special events prices.

• Our sales force is organized in teams focusing on groups of clients in order 

to also provide multi-platform offers.

• We are emphasizing a performance-based compensation policy for 

salespeople such that a larger portion of total compensation comprises 

variable incentives tied to year-end results.

• We are continuing to provide our customers with increased opportunities 

for custom made product placement and branded entertainment. 

3   Refer to Form 20-F for further detail.
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Maintaining high operating segment income margins

Our Content operating segment income margins for 

2015 and 2016 were 42.4% and 40.2%, respectively. We 

intend to continue maintaining high operating segment 

income margins in our Content businesses by increasing 

revenues and controlling costs and expenses.

Continue building our DTH and cable platforms

We believe that Ku-band DTH satellite services offer 

an enhanced opportunity for expansion of pay television 

services into cable households seeking to upgrade 

reception of our broadcasting, as well as in areas not 

currently serviced by operators of cable or multi-channel, 

multi-point distribution services. 

We own a 58.7% interest in Innova, or Sky, our venture 

with DIRECTV. Innova is a DTH company with services 

in Mexico, Central America and the Dominican Republic 

with more than 8.0 million subscribers, of which 2.4% were 

commercial subscribers as of December 31, 2016. (G4-9). 

Through this platform we focus on achieving the following 

objectives.

•Offering high quality programming, including rights 

to our four over-the-air broadcast channels, such as 

broadcasts of sporting events. 

•Capitalizing on our relationship with DIRECTV and local 

operators in terms of technology, distribution networks, 

infrastructure and cross promotional opportunities.

•Capitalizing on the low penetration of pay-TV services 

in Mexico.

•Providing superior digital Ku-band DTH satellite 

services and emphasizing customer service.

•Providing HD offerings and expanding our 

programming in HD.
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Cable (G4-4, G4-8, G4-9)

We are a shareholder of several Mexican cable 

companies. For example:

•We own a controlling stake in Cablevisión, which 

operates in Mexico City and its metropolitan area, where 

it offers cable television, high speed internet and IP 

telephony services.

•We own TVI, which offers cable television, data and 

voice services in the metropolitan area of Monterrey and 

other areas of northern Mexico.

•We own Cablemás, which operates in approximately 

103 cities in Mexico where it offers cable television, high 

speed internet and telephony services.

•We own Cablecom, which offers cable television, 

internet access, telephony services, value added services 

and virtual networks to corporate customers around 15 

states of Mexico.

•We own Telecable, a cable company that provides 

video, data and telephony services in Mexico, primarily 

in the states of Guanajuato, Jalisco, Aguascalientes, 

Queretaro, Tamaulipas, and Colima, among others.

With a consolidated subscriber base of 4,205,864 

cable television, or video subscribers and 12.7 million 

homes passed4 as of December 31, 2016, these 

companies are important service providers in Mexico 

(G4-9). 

Nuestra estrategia de cable tiene como objetivo 

aumentar nuestra base de suscriptores, ingresos y la tasa 

de penetración a través de las siguientes acciones.

•Continuing to offer high quality programming.

4 “Homes passed” refers to any residential homes or businesses that are 
connected to telecommunications systems, or those prepared to be connected to 
telecommunications systems but are not currently connected or that require some 
type of investment in order for them to be connected. For instance, each apartment 
located in a building that is prepared to be connected to telecommunications systems 
represents one home passed. It is generally understood that a home or business 
counts as a home passed when it can be connected to a telecommunications 
network without additional extensions to the main transmission lines.
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•Continuing to upgrade our 

existing cable network into a 

broadband bidirectional network;

•Aiming to provide digital services 

in order to stimulate new subscriptions, 

substantially reduce piracy and offer 

new value-added services.

•Increasing the penetration of 

our high-speed internet access and 

other multimedia services as well as 

providing a platform to offer internet 

protocol, or IP, and telephony services.

•Continuing the roll out of 

advanced digital set-top boxes 

which allow the transmission of 

high definition programming and 

recording capability.

•Continuing to leverage our 

strengths and capabilities to 

develop new business opportunities 

and expand through additional 

investments and/or acquisitions, 

which can be substantial in size5.

Continue expanding the portfolio 

of channel offerings in Mexico and 

abroad 

Network subscription 

We have 26 pay-TV channels 

and 52 national and international 

feeds, reaching in 2016 more than 44 

million subscribers throughout Latin 

America, the Caribbean, the United 

States, Canada, Europe, Africa and 

Australia in 2016 (Graph 3). Our pay-

TV channels are divided into the 

following categories: music, movies, 

variety and entertainment, sports 

and news. Some popular channels 

are Bandamax, De Película, Distrito 

Comedia and TDN.

Graph 3. Number of pay-TV 
channels by category

5   Refer to Form 20-F for further detail.

Pay-TV channels
by category

One news
channel

Five movie
channels

Eight variety
and entertainment

channels

Three sport
channels

Three music
channels

Graph 3. Number of pay-TV channels by category
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Transforming our publishing business 

We are leaders of the editorial business by maintaining an approximate circulation of 90 million magazines during 

2016, and by that we reinforce the pillar of literary culture. We believe our subsidiary, Editorial Televisa, S.A. de C.V., is 

the most important Spanish-speaking publisher in the world in number of magazines distributed; it includes Spanish 

language editions of some of the most prestigious brands in the world, whose titles reach 15 different countries, including 

Mexico, the United States and countries throughout Latin America (Graph 4) (G4-6, G4-8). 

Increasing our international programming sales worldwide and

strengthening our position in the growing U.S.-Hispanic market

We license our programs to television broadcasters and pay-TV providers in the United States, Latin America, Asia, 

Europe and Africa. Excluding the United States, in 2016, we licensed 93,473 hours of programming in 80 countries throughout 

the world (G4-6, G4-8). We intend to continue exploring ways of expanding our international programming sales.  

Developing new businesses and expanding through acquisitions

We plan to continue leveraging our strengths and capabilities to develop new business opportunities and expand 

through acquisitions in Mexico, the United States and elsewhere. We are constantly seeking investment opportunities that 

complement our cable strategy. We may identify and evaluate opportunities for strategic acquisitions of complementary 

businesses, technologies or companies. We may also consider joint ventures, minority investments and other collaborative 

projects and investments. Among the acquisitions made in the period 2014-2016, the following are included:

For more information on some of our recent investments and expansion strategies, please refer to the Form 20-F  
(http://www.televisair.com/es-ES/reports-and-filings/form-20-f).

Graph 4. Editorial Televisa

Table 3. Some of our recent acquisitions and 
investments performed during 2014-2016 (G4-13)

Graph 4. Editorial Televisa

Titles distributed

136
71 26

Wholly-owned
trademarks

Licensed trademarks
from world renowned

publishing houses

Date Name of the 
Company

Operation Location

August 2014 Cablecom Video, telephony and data services. Mexico.

January 2015 Telecable Video, telephony and data services. Mexico (Guanajuato, Jalisco, 
Aguascalientes, Queretaro, 
Tamaulipas, and Colima).

March 2016 TVI (50% 
remaining)

Cable Television, internet access, telephony 
services and bidirectional data transmission.

Metropolitan area of Monterrey and 
other areas of northern Mexico.
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STRATEGY
SUSTAINABILITY
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S 
ustainable development is 

and will continue to be a 

fundamental part of Grupo 

Televisa business strategy, necessary 

for the Company's permanence 

and growth, and for meeting the 

expectations of our stakeholders by 

creating added value for Televisa and 

for them. 

As a result of our commitment 

to sustainability, since February 1st, 

2013, we were named one of the 

members of the IPC Sustainability 

Index of the Mexican Stock Exchange. 

On January 31st, 2017, we were 

confirmed as a sustainable issuer for 

the period effective as of February 

1, 2017 through January 31, 2018. 

The Sustainability Index currently 

includes 30 issuers which have been 

selected based on their commitment 

to relevant aspects of sustainability 

such as corporate governance, 

corporate social responsibility and 

environmental management.

Since 2014, we have presented 

our report for climate change and 

water through the CDP (Carbon 

Disclosure Project). As of March 2016, 

we committed to join the United 

Nations Global Compact, the largest 

corporate sustainability initiative in 

the world, and we are committed 

to integrating its ten principles into 

our corporate culture and strategy. 

Also, in December 2016 Televisa 

was included as a component of the 

FTSE4Good Emerging Index.

These achievements are the result 

of constant review and enhancement 

of internal policies, procedures 

and management plans regarding 

sustainability. Sustainability is a critical 

business focus for our management 

committees and directive groups. 

As a result, we established key 

performance indicators (KPIs) in social, 

economic and environmental relate 

matters, which allow us to evaluate 

our internal and external impact, 

promoting continuous improvement 

and reinforcing our performance in the 

long term.

In 2016 we implemented high 

impact actions and programs, mainly 

on environmental related matters. 

In terms of energy, we continue to 

manage our carbon footprint by 

estimating greenhouse gas emissions, 

setting reduction targets, monitoring 
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SUSTAINABILITY COMMITTEE POSITIONS

Name Position in the Committee Position in Grupo Televisa

Salvi Rafael Folch Viadero President
Vice-president of Finance

and Administration

 Joaquín Balcarcel Santa Cruz Secretary Legal Vice-president 

Juan Fernando Calvillo Armendariz Member
Vice President and

Corporate Controller

Jorge Agustín Lutteroth Echegoyen Member Vice President of Internal Audit

Alicia Lebrija Hirschfeld Member
Executive President of Fundación 

Televisa 

Alex Olhovich Pérez Member Human Resources Vice-president 

José Antonio García González Member
Corporate Administration

Vice-president 

Carlos Madrazo Villaseñor Member
Shareholders Relationship

Vice-president 

Julio Barba Fernández Sustainability Officer Sustainability Officer

Gustavo Alanis Ortega Independent member
President of the Mexican Center of 

Environmental Rights

compliance with the General Law on Climate Change, and creating and 

strengthening alliances with renewable energy companies. 

As part of our commitment to sustainability, we have named Sustainability 

Officer and established (since 2012) a Sustainability Committee, which 

comprises some of our high level executive officers as well as independent 

consultants, and which will reinforce our efforts related to sustainability. This 

Committee is responsible for monitoring initiatives, evaluating annual results 

and setting objectives aligned to the business strategy, defining strategies and 

programs for the Group's growth and sustainable development (G4-46, G4-47, 

G4-48, G4-49, G4-50).
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GRUPO TELEVISA STAKEHOLDERS

(G4-16, G4-24, G4-25, G4-27) 

We establish a direct commitment to sustainability by being aware that the success of an organization depends on 

economic, environmental and social related matters (Graph 5). Therefore, we have adopted a variety of initiatives, which 

we classify into six different pillars to strengthen our relationship with our stakeholders and contribute through alliances, 

to a sustainable future.

Graph 5. Initiative pillars with
our stakeholders

Grupo Televisa
Stakeholders

Education 

Culture

Environment

Community
Development

Employees

Communication 

Graph 5. Initiative pillars with our stakeholders



26

In the same way, we know that our success depends not only on our profitability as a company, but on our commitment 

and communication with the various stakeholders with whom Grupo Televisa relates. Our stakeholders are those entities 

or individuals with whom we establish a commercial/social relations, who can be expected to be affected by our 

operations, and whose actions can impact Grupo Televisa.

We know that a healthy integration, full development and effective participation with stakeholders are essential to 

continue to continue achieving our objectives (Table 4).

Table 4. Grupo Televisa Stakeholder’s 
classification (G4-25, G4-26, G4-27)

Stakeholders Commitments Measuring
mechanisms

Contact
mechanisms

Employees

•Manage and evaluate talent
development through training,
safety and promotion programs. 
•Support programs and benefits to 
employees and their families. 

•Turnover.
•Work climate.
•Performance evaluation.
•Integral strengthening of
employees.

•Code of ethics.
•Internal policies.
•Internal communication media
•Complaints and suggestions 
mailbox.

Shareholders and
investors

•Profitability and transparency of 
actions and results.

•Financial indicators.
•Results and utilities.
•Information on website. 

•Annual report.
•Quarterly reports.
•Press releases.
•Website. 

Suppliers

•Strengthen the good
performance of our suppliers.
•Manage the administration and the 
compliance of service
agreements.

•Contracts policies. •E-mail, website, purchasing
department.

Strategic alliances 
and commercial 

partners

•Generation and development of 
projects on all platforms. 

•Results of strategic alliances.
•Sum of commercial allies in 
different lines of business.

•Website.
•Press releases.
•Sector’s magazines.

Clients/ Purchase of
advertising space

•Attractive commercial proposals on 
all platforms. 

•Guidelines in advertising spaces available and 
adaptable for each type of product. 
•Service surveys.
•Prospecting clients.

•Business plans.
•Website.
•Events. 

Government

•Compliance with the quality standards 
and corresponding regulations.

•Environmental regulation
•Civil protection.
•Certifications.
•Links with the government in 
compliance of the Securities Market Law.

•Website.
•Press releases. 

Public

•Provide the public with quality
content and information on all
platforms.

•Market research studies. •Content across all media 
platforms and webpage.
•Events.
•Sale of products.
•Open calls. 

Society

•Strengthen closeness to people 
and contribute to society through 
actions that seek an improvement 
in the environment in which we live. 

•Social responsibility actions and
impacts on communities.
•Human resources. 
•Value and social investment of the Company.

•Social campaigns. 
•Website. 

Academy

•Link with projects.
•Sharing knowledge and
information.
•Training.
•Professional practices and social 
service. 
•Scholarships.

•Project management and results
•Participation in events.
•Student calls.

•Linking.
•Events.
•Website.
•Labor Exchange. 
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As part of our relationship with stakeholders, Grupo 

Televisa has an active and dedicated involvement 

with associations and institutions. Our participation 

covers various organizations and sectors (non-profit 

associations, banking, business, communications, 

government, institutions, messaging and sports, 

among others) throughout Mexico. Among our most 

important participations in associations and institutions, 

there are those referred in Appendix 1 of this report.

At Grupo Televisa, we have designed a 

communication policy with stakeholders based on 

specific guidelines to define the objectives, priorities 

and methods for establishing such communication, 

which we plan to implement in the short term. 

Also, we have a complaints and allegations line for 

our stakeholders. It is managed by the Internal Audit area. 

(http://capturadenuncias.televisa.com.mx/

DenunciasCaptura/denuncias_tel.aspx).

Interaction with stakeholders: Young Mexicans 

and television program “Sin Filtro”.    

Inspired by the #Yo Soy 132 movement, which 

emerged in Mexico throughout 2012, a television 

program was developed. It consists of a panel 

discussion where four independent, critical and 

analytical university students, discuss any topic, 

without any filter. The objective of "Sin Filtro" is to 

analyze, discuss and communicate the main issues 

of social and political situation, both national and 

international.

We have a young audience, but they also interact 

with different age ranges people through social 

networks. It is the only program of its kind in Mexico. 

Since it transmits the discussion without any filter, 

young guests can say and discuss what they want 

without any intervention of production.

Recordings can be viewed online through 

the following link: http://noticieros.televisa.com/

programas/sin-filtro/
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Fundación Televisa stakeholders

Our goal is to turn each stakeholder into an ambassador for Fundación Televisa. 

Table 5 shows the interaction that Fundación Televisa has with its main stakeholders 

(allies, beneficiaries and public opinion), as well as its value propositions, commitments 

and the activities they carry out.

Table 5.Fundación Televisa 
ambassadors
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MATERIALITY ANALYSIS OF GRUPO TELEVISA

(G4-18, G4-19, G4-20, G4-21)

At Grupo Televisa, we seek to exceed the expectations 

of our stakeholders, while improving the environmental, 

social and economic performance of the services and 

products we offer to the Mexican and international 

markets. We continue to develop in a global, dynamic and 

competitive environment, which requires us to be aware 

of the opportunities and challenges that are generated in 

our sector, as well as the needs and preferences of our 

consumers and clients (G4-18).

We developed a methodical analysis, focused on 

identifying and analyzing the expectations our stakeholders 

have about our sustainability performance, the vision and 

interest of our workforce and the advancement of the 

media sector in this area. For this analysis, we consider the 

following stakeholders: 

• Investors.

• Relevant companies of the sector.

• Sector and social regulators/leaders.

• Non-Governmental Organizations (NGOs).

• Press. 

As a result of the identification, validation and review of 

the material aspects of our stakeholders, we obtained the 

materiality matrix shown below (Graph 6). It is important 

to mention that the material information refers to each of 

the entities that integrate Grupo Televisa. Some indicators, 

only consider specific entities; please refer to each 

indicator to learn more about their boundaries (G4-20).

Graph 6. Materiality analysis of Grupo Televisa 
(G4-19, G4-21) 
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The matrix classifies the topics in two criteria, risk and maturity of the sector. They are shown in the horizontal and 

vertical axis, respectively, and are obtained from a weighting of relevant aspects.

The first criteria - risk - refers to the attention that social and sectorial regulators/leaders lend to a certain aspect of 

sustainability. The higher the risk, the more attention is given by these stakeholders, being the most critical risks those 

related to the reputation or relevant aspects of the organization that could affect the trust of society in the Company.

The second criteria - maturity of the sector - indicates the importance that our competitors lend to a specific aspect 

of sustainability. The topics in which the sector has a greater maturity, will be those to which our competitors give them 

more attention 

In the materiality analysis graph, the necessary topics quadrant includes topics with a high level of maturity and 

risk. These require, on behalf of Grupo Televisa, a systematic response with a focus on risk management, since they 

represent a possible threat to the sustainability of the business in the long term. The aspects classified in this quadrant 

were the following (Graph 7).

In the area determined by urgent issues are presented the most relevant aspects for our stakeholders, but whose 

current situation is not of much interest to the media sector. These aspects should be addressed in the shortest possible 

time, although not immediately, under the premise that eventually they will be considered as necessary topics.

The scope of the materiality study took into consideration the following main sectors where Grupo Televisa operates: 

a) Content, b) Telecommunications, c) Publishing and e) Other. The topics per sector were identified and Grupo Televisa 

must manage and communicate them to its stakeholders.

The materiality analysis was complemented with a baseline study, which consisted in determining Grupo Televisa’s 

progress compared to its competitors in sustainability issues. Interviews were conducted with key executives of the 

organization and internal reports of the company, which enabled us to evaluate the strengths and weaknesses compared 

to the average of the industry.

Graph 7. Necessary topics identified 
in the materiality analysisGraph 7. Necessary topics identified in the materiality analysis
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COMPLIANCE
ETHICS  AND

(G4-DMA, G4-56, G4-57, G4-58, G4-SO3, 
G4-SO4, G4-SO5, G4-SO7, G4-SO8)
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I
n Grupo Televisa we have a Code of Ethics which objective is to guide and 

regulate the behavior of the directors, executives and employees, including 

all of the corresponding divisions and subsidiaries. Since its beginning in 

2003, the implementation and compliance of the Code of Ethics has been 

reinforced with courses and internal communication mechanisms, under the 

supervision of Audit and the Corporate Practices Committee6. 

The Code of Ethics addresses four main issues: corruption and conflict of 

interests, discrimination, confidentiality of information and anti-competitive 

practice. (Graph E1)

CODE OF 

ETHICS
AND CORPORATIVE

STANDARDS

6  Name of the Committee in force as of December 
2016. As of April 2017, there is an Audit Committee 
and a Corporate Practices Committee
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Graph E1. Relevant aspects 
mentioned in the code of ethics 
(G4-56) 

Graph E1. Relevant aspects mentioned in the code of ethics (G4-56)

Corruption and 
conflict of interests

In Grupo Televisa we are committed to the 
implementation of programs focused on preventing 
corruption and conflict of interests, as well as their 
sanction. All the employees and executives of the 
company must fully accomplish the internal politicy 
to prevent corruption and comply with the Code of 
Ethics. 

Discrimination In Grupo Televisa we acknowledge that everybody 
deserves the same treatment, despite of his or her 
gender, civil status, age, religion, race, 
socio-economical class, nationality, political 
preference, impairment, and personal convictions 
among others. No employee or executive can carry 
out discriminatory practices of any kind.

Confidentiality of 
information  

Business information, projects and operations are 
managed with absolute confidentiality and 
discretion, based on an ethical conduct. Therefore, 
we cannot publish third-party information without 
their previous consent. 

Antitrust  practices Any possible situation or incident of antitrus 
practices must be reported to the Legal Vice 
Presidency, including invitations and offers from 
competitors or clients to engage in what may be an 
illegal activity. The purpose of antitrust laws is to 
protect, promote and preserve free, fair, honest and 
vigorous competition. Compliance with laws and 
our antitrust policy form a fundamental part of our 
ethical conduct.
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Our employees sign an adhesion letter to the 

Code of Ethics when they are hired. They assume the 

commitment to accomplish and respect the code. 

On the other hand, the executives endorse their 

commitment to the Code of Ethics twice a year. The 

referendum must be signed, and an adherence and 

compliance letter must be send through the Human 

Resources area.

Graph E2. Grupo Televisa values 
(G4-56)

Graph E3. Principles of conduct 
(G4-56)

The Code of Ethics defines ten fundamental values that 

help us accomplish our business mission and vision, while 

we continue fulfilling the expectations of our stakeholders 

about our ethical behavior (Graph E2, Graph E4).

At Grupo Televisa, the viability and success of our 

professional work depend, to a great extent, on the credibility 

we forge with our clients, investors and the general public. 

This credibility is based on the commitment to four principles 

that govern our behavior (Graph E3).

Graph E2. Grupo Televisa values (G4-56)

Credibility

InnovationProfessionalism

Profitability

Ethics

Communication

Leadership

Acknowledgement

Integration

Human Relationship

Graph E3. Principles of conduct (G4-56)

Respect

Discretion

Discipline

Integrity

Perform any activity in accordance with internal policies and norms, as well as laws and 
regulations, since these give order to everything that we do and consequently guarantee 
the achievement of the organization’s objectives and assure the institution’s patrimony.

Be consistent between what it is said and done.
Demonstrate a genuine interest in dealing with shareholders, clients, suppliers, 
employees and authorities in a respectful manner, always with professional conduct.
Consolidate our reputation of integrity through an ethical attitude.

Act within a framework of respect and tolerance towards others, since this will 
allow us to strengthen the interpersonal relationships which are basic for the 
adequate development of our activities.

Treat business information, projects and operations with absolute reserve and 
confidentiality, avoiding disclosure to third parties without previous authorization.
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Graph E4. Grupo Televisa mission 
and vision

Graph E4. Grupo Televisa mission and vision

Vision To be the world leader in the production and distribution of 
Spanish-language entertainment and information.

Mission
“To satisfy our audience’s needs for entertainment and infor-
mation, complying at the same time with our need for profit-
ability by means of the highest world-class standards of quali-
ty, creativity and social responsibility.”
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In addition to the Code of Ethics, 

we have several internal policies 

to establish clear rules and guide 

specific behaviors of our employees. 

These address anticorruption issues 

and conflict of interests.

ANTICORRUPTION POLICY

The anti-corruption policy 

establishes the general anti-corruption 

guidelines and is addressed to 

employees, agents and directors of 

the Company. This policy establishes 

as an act of corruption any activity that 

has the purpose of paying, promoting, 

offering, promising or authorizing 

the payment of any amount of 

money; delivering or offering gifts or 

valuables, or promising delivery. As 

well as to carry out a bribery actions 

or the provision of an unauthorized 

service that represents a value.

Also, it establishes that 

contributions cannot be made 

to political entities, candidates 

or political parties. Donations to 

charities are allowed as long as they 

are reasonable. The Company must 

try to ensure that donations to any 

charity are not illegal underpayments 

to clients, suppliers, or government 

officials. 

Also, it establishes that the 

Company, through the Internal Audit 

area, must carry out periodic audits 

to ensure compliance and obtain 

certifications issued by the executives 

of all subsidiaries.  

 

Policy of execution and 

verification of expenses by 

interest 

The policy of execution and 

verification of expenses by interests 

aims to regulate the expenses and 

the form of verification that can be 

exercised by the concept of attention.

All staff with employees in charge, 

knows that one of their responsibilities 

is to act according to the Code of 

Ethics and set an example to their 

subordinates. For its part, the Vice-

Presidency of Internal Audit carries 

out revisions in particular aspects of 

the Code of Ethics.

As part of the institutional 

training efforts of the Code of Ethics, 

ethics courses are delivered to our 

employees on an annual basis. In 

2016, 113 face-to-face sessions 

were delivered to 2,844 employees, 

equivalent to 8,532 hours (Graph E5). 

On the other hand, 22 sessions were 

delivered to 682 attendees as an 

induction course for new employees, 

where 20% of the time and content 

was assigned to the communication 

of the Code of Ethics. (G4-57, G4-HR2, 

G4-HR7, G4-HR9, G4-SO4). 

Graph E5. Training on the
Code of Ethics

8,532113

Graph E5. Training on the Code of Ethics

Face to face sessions Trained employees Trainning hours according
to the Code of Ethics

2,844
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Grupo Televisa has anonymous and confidential means of addressing 

complaints through a communication channel for employees and subsidiaries. 

The complaints system policy establishes the guidelines for the reception and 

attention of complaints about acts committed by employees or third parties, 

opposed to what is established in the Company's Code of Ethics. 

The Audit Committee holds the responsibility to respect the anonymity 

of the people who makes a complaint and to ensure that no action is taken 

against them. Employees and third parties are allowed to report anonymously 

violations to the provisions established by the Code of Ethics, and communicate 

any situation that affects interests, business objectives and human capital.

Anyone can report unethical acts through the internal site or INTRANET (for 

employees), website, call center, traditional mail and e-mail (Graph E6) (G4-57). 

Personal attention and complaints mechanisms are available in Spanish, five 

days a week. Nevertheless, the request for information and complaints can be 

made 24 hours a day, 365 days a year, through the channels mentioned.

COMPLAINT
MECHANISMS:
FOSTERING AN ETHICAL 

CULTURE WITHIN
GRUPO TELEVISA

(G4-DMA, G4-58) 

Graph E6. Complaint channels

INTRANET site

Grupo Televisa INTRANET site

Website

http://capturadenuncias.televisa.com.mx/DenunciasCaptura/Denuncias_Tel.aspx

Call center

Free call at 01-800-007-8477 from anywhere in the Mexican territory.

Traditional Mail

Postal Code 82-145, México, Mexico City, addressed to Audit Committee.

Email

denuncias@televisa.com.mx

Graph E6. Complaint channels
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Through our complaints system policy we formally 

regulate the aspects of reception and attention of 

complaints through different mechanisms set up to 

address this issue. First, any act committed that represents 

a conflict of interest, human rights violation, practice of 

corruption, or any other aspect that opposes to the Code 

of Ethics, must be denounced immediately through 

established means. 

At Grupo Televisa we define that it is our responsibility 

to address the complaint received to the Audit Committee 

(formerly, to the Audit and Corporate Practices Committee) 

through the electronic means available. Any individual 

who notices or observes that there is a circumstance that 

is related to non-compliance with the Code of Ethics is 

responsible for reporting the fact to the Audit Committee, 

providing a detailed description and protecting the 

corresponding evidence.

The complaints process involves both employees and 

third parties. On one side, the Audit Committee is in charge 

of establishing the mechanisms of advice and attention to 

complaints, through the Vice-Presidency of Internal Audit. 

The Vice-Presidency of Internal Audit is responsible for 

providing attention to each of the complaints received, 

without any distinction. 

Once a person sends the complaint, the Internal Audit 

staff receives, registers, analyzes, researches, and reports 

the informed situation. When it is required, Internal Audit 

establishes the pertinent corrective actions regarding the 

investigation. On a quarterly basis, the Audit Committee 

is informed with cases reported related to corruption 

and non-compliance with the Code of Ethics. The areas 

involved must comply with the corrective measures 

defined (Graph E7).

Graph E7. Complaints 
attention process 

Sends the complaint through the different complaint channels.

Receives and records all complaints received.
Analyzes and instructs research on informed situations.
Run analysis and reviews.
Produces and records the results report and corrective actions.
It reports quarterly to the Audit Committee for it to follow up.

Follow up all of the complaints received and makes additional recommendations.

Comply with the corrective measures.

Graph E7. Complaints attention process

Staff/third parties

Internal Audit 

Audit Practices
Committee

Areas involved 
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During 2016, 99 complaints were 

received, 99% of the complaints 

were resolved and 1% of them are 

in the process of being addressed. 

The type of complaints that were 

presented are related to supervisors’ 

reports warning, inadequate use of 

resources, promotion of positions and 

other behaviors (G4-HR12, G4-SO1).

The telephone complaint box is 

operated by an independent third 

party, however all other channels are 

managed by the Internal Audit Vice-

Presidency (G4-58).

Also, the internal Communication 

area is responsible for communicating 

corporate issues to employees. 

Among other communication 

mechanisms, they publish 

announcements and campaigns 

on corporate boards located in 

various areas of administrative and 

operational offices; they send emails 

by areas and employees (mailing 

campaigns); and they provide 

with "wallpapers" in the computer 

connected to the corporate network, 

among other activities.

Prevention of conflicts of interest 

in Grupo Televisa

Conflicts of interest

Employees are expected to 

dedicate their effort, energy and total 

loyalty to the Group. Bearing this in 

mind, the Company discourages 

employees from engaging in 

outsourced work or providing 

services to profit entities. Invariably, 

there is a conflict of interest if a Group 

employee works for a competitor, 

customer or supplier. In addition, 

Grupo Televisa seeks to encourage 

our employees to participate in 

volunteer programs, charities or any 

other non-profit community activity, 

when they do not interfere with the 

employees' performance, duties and 

responsibilities.

Another restriction is to suggest, 

coerce or impose a situation that 

involves the Company in business with 

any company, supplier or customer in 

which an employee or relative of the 

same obtains personal gains directly 

or indirectly. In those cases where 

operations will potentially be carried 

out with family businesses or other 

businesses, in which an employee is 

a director, partner, owner, employee, 
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adviser or shareholder, and that 

generates conflicts of interest that 

could interfere with their work duties, 

must be communicated to the 

Internal Audit Vice-Presidency, who 

will verify that the operations to be 

carried out are in accordance with 

applicable policies and laws.

Fight against corruption and 

antitrust practices 

In 2016, Grupo Televisa identified 

main anti-trust behaviors (Graph E8).
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We prohibit, through our Code 

of Ethics and our Anti-Corruption 

Policy, any type of action, direct or 

indirect, that aims to pay, promise, 

promote, offer or authorize any 

economic reward, gift or value 

service provided to any official 

Government or candidate for public 

office in Mexico or abroad, in order 

to enable Grupo Televisa to obtain 

or retain any business contract, 

concession, benefit or permit, either 

for personal benefit or to refer a 

business to third parties.

The guidelines contained in the 

Code do not seek by any means to 

restrict the right to comply with the 

civic activities of our employees in 

support of candidates or political 

causes, according to what is 

established by law. However, we 

emphasize that, in related activities, 

we must ensure that the effects 

of such civic participation are not 

understood by third parties as an 

action to influence decisions at the 

government level in order to obtain 

benefits or business in benefit of 

Grupo Televisa. 

We are committed to comply 

with current regulations on issues 

of sanction and prevention of 

corruption, and we mitigate related 

risks through the implementation 

of training programs. Through the 

Code of Ethics, we encourage 

our employees to comply with 

the guidelines established at the 

Group level, including the Anti-

Corruption Policy, which establishes 

the responsibilities of different key 

actors for the prevention of acts of 

corruption (Graph E9).

Graph E8. Some corruption
significant risks

Graph E8. Some corruption significant risks

Fraud Conflict o
interests

Bribery Coercion
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Graph E9. Key actors and responsibilities for preventing corruption

KEY ACTORS AND RESPONSIBILITIES FOR PREVENTING CORRUPTION 

Employees
• Know the guidelines of the internal policy, its principles and main consequences.
• Report through the complaint mechanisms any act of corruption linked to a person related to the Company.
• Notify the Anti-Corruption Supervision Group of the moment and circumstances in which a supplier, client or any 

natural or legal person who has business projects with Grupo Televisa, intends to obtain benefits for the Company, 
before any government official.

• If receiving a request for a bribe or a suspicious payment, it must be reported immediately through the complaint box.

Anti-Corruption Compliance Committee
• Monitor anti-corruption programs.
• Report to the Audit Committee any incidents of improper activities in this area, as well as corrective actions undertaken 
• Establish the review processes to address the issues denounced through the communication mechanisms.
• Update, at least once a year Televisa's anticorruption program.
• Submit to the Audit Committee a report on Grupo Televisa's compliance with the anti-corruption program. In case the 

Anti-Corruption Compliance Committee requires it, a compliance status must be presented to the Board of Directors.

Anti-corruption supervision group
• Review and follow up on complaints received regarding anti-corruption.
• Evaluate the complaints and present the results of those complaints that may be submitted to the Anti-Corruption 
Compliance Committee and its respective president.
• When this is determined, approve the expenses according to what is contained in the Anti-Corruption Program 
Manual.
• Participate in internal audits related to anti-corruption at the time of purchase, generation of alliances, mergers and 
associations, among others.
• Prepare and submit quarterly reports to the Anti-Corruption Compliance Committee, including well-supported 
statistical information on compliance program and irregularities identified.
 
Internal Audit 
• Evaluation and implementation of internal controls to prevent and avoid acts of corruption in the company.
•  Implement continuous audit processes, operate the reporting system based on them,
• Carry out the investigations that the Anti-Corruption Supervision Group deems necessary due to its complexity.

Audit Committee 
• Follow-up on cases included in the report of the Anti-Corruption Compliance Committee.
  
Human Resources Vice-president 
• Update the training programs for employees of the company, as well as the communication mechanisms on anti-

corruption.
• Communicate the Anti-Corruption Policy internally and to all Company employees.

Legal Vice-president 
• Monitor and address any legal issues that may arise from the reviews on anti-corruption.
• Constantly update the Anti-Corruption Compliance Committee on the applicable legal framework and the 

modifications and new regulations that are presented in matters related to the prevention of acts of corruption.



Ethics and professionalism are two of the fundamental 

values of Grupo Televisa, as referred in previous 

paragraphs. Our desire is to succeed based on our 

merits and not to gain undue advantages over others. In 

this sense, we prohibit any act of bribery, or delivery of 

something of value in exchange for obtaining a benefit for 

Grupo Televisa.

Our interest is that companies with which we enter into 

business relationships do not provide gifts, bribes or other 

payments to any employee, agent, potential suppliers, 

customers, tenants, competitors or any other person 

related to the Company.

No employee should receive unapproved gifts, and if 

so, they must return it to the person or institution according 

to the procedures established by Grupo Televisa. If it is 

determined that rejecting a gift may negatively impact 

the existing or potential relation with the client, supplier or 

intermediary, the Vice President of Internal Audit should 

be informed in order to take appropriate action.

All the members of the Board of Directors and the 

relevant directives are aware of the anticorruption 

procedures established in the Company. Corporate 

policies, including the Anti-Corruption Policy, are available 

within the Intranet for consultation by any interested party. 

Each employee has the responsibility to know them, so the 

Internal Communication area delivers a general message 

each time a new version is available for consultation, 

knowledge and application.

For 2017, it is considered the incorporation of the anti-

corruption training online for third parties that have a 

commercial relationship with the Company.

During 2016, Grupo Televisa started with the 

development of an anti-corruption institutional training 

campaign that seeks to train 100% of our employees. 

Several stages in the implementation are considered 

throughout 2017 and will have a permanent validity within 

the organization. In the first stage, it is planned to carry out 

face-to-face training to an average of 5,000 employees. 

Also, we aim to expand the scope of trained employees 

in later stages through the internal development of an 
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online training system. For 2017, we aim to identify in 

an automated way, operations that provide indicators 

of possible acts of corruption, through the information 

systems of Grupo Televisa. 

As part of the actions carried out throughout 2016, 

a face-to-face training was conducted by specialized 

personnel on the subject of Corruption, from the 

perspective of the Foreign Corrupt Practices Act (FCPA).

During 2016, no confirmed cases of anticorruption 

were presented, nor any legal claim for corruption against 

the organization or its employees. The evidence obtained 

from the Internal Audit do not reveal the existence of any 

act of corruption during 2016 fiscal year (G4-EC5).

Antitrust practices and Grupo Televisa approach 

Antitrust laws are intended to protect, preserve and 

promote free competition, and to operate under the 

principles of justice, honesty and vigor. One of Televisa's 

main priorities is compliance with internal antitrust laws 

and policies. In the business practices section of the 

Code of Ethics, we establish the following actions that our 

employees are prohibited from doing.

• Set prices or other terms or conditions of sale or purchase.

• Divide a market by awarding clients or territories.

• Accept refusal to perform operations with third parties.

• Limit or reduce production.

• Exchange information with competitors regarding prices 

and other terms or conditions of sale, costs or profit margins.

• Attend a meeting with a competitor in which it is likely to 

deal with price issues or confidential business matters.

• Participate or allow any employee to participate in 

commercial association activities without carefully observing 

the rules outlined in these guidelines

• Require a customer to buy from the Group as a condition 

for the Group to buy from that company or threaten a 

customer by telling them that the Group will not buy from it 

unless it buys from the Group.

• Require a customer to purchase a product or service to 

purchase another product or service.

• Prohibit a customer from acquiring a competitor from the 

Group.

Our Code of Ethics mentions that any risk related to 

antitrust practices should always be reported on time 

to the Legal Vice Presidency. The foregoing involves 

invitations or any offer from clients or competitors to be 

part of an activity that may be illegal.

We reject any behavior that encourages antitrust 

practices by our employees.
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NORMATIVE
COMPLIANCE

The regulatory framework applicable to the activities of the company is described in 

the section "Regulation" of the 20-F. In addition, we adhere to relevant codes such as the 

Self-Regulation Code of Advertising of Foods and Non-Alcoholic Beverages directed at 

the Public for Children (PABI Code).

Refer to: http://www.promocion.salud.gob.mx/dgps/descargas1/programas/

codigo_pabi.pdf



46

CORPORATE
GOVERNANCE



CREATING“
“
O

ur corporate governance practices are based on a transparency, 

accountability, equity and compliance framework, based on policies 

aimed at strengthening our structure, generating value and long-term 

presence in the market. Our Corporate Governance framework is fundamental 

to achieve a strong risk management, conflict of interest prevention, transparent 

communication, collective decisions and performance evaluation of our operations.

We are Company listed on the Mexican Stock exchange (BMV, for its 

acronym in Spanish). Our corporate governance practices are ruled by the 

Mexican Securities Market Law, and the regulations issued by the CNBV and 

the BMV, as the internal procedures of the company. Likewise, we annually 

publish through the BMV a questionnaire on our degree of adherence to the 

Code of Best Corporate Practices issued by the Business Coordinating Council.

As a foreign private issuer with shares listed on the New York Stock Exchange 

(NYSE), we are subject to different corporate governance requirements 

to those applicable to U.S. Company under the NYSE listing standards7. 

7   Pursuant to Rule 303.A11 of the 
NYSE listed company manual, we 
are required to provide a summary 
of the significant ways in which our 
corporate governance practices 
differ from those required for U.S. 
companies under the NYSE listing 
standards.



CORPORATE GOVERNANCE STRUCTURE

Corporate governance policies, as well as the 

design, integration and proper functioning of the 

Company, regulate the responsibilities and powers of the 

shareholders, members of the Board of Directors and the 

Company's main executives and officers.

The management of our business is vested in our Board 

of Directors, which has an Executive Committee, whose 

members are appointed for a one-year term at each 

annual general stockholders’ meeting. Our bylaws provide 

that the Executive Committee may generally exercise the 

powers of the Board of Directors, except those expressly 

reserved for the Board in our bylaws or by applicable law 

(G4-34).

The Company also has an Audit Committee and 

a Corporate Practices Committee, both of which are 

composed by three independent members elected by 

the Board of Directors.

Board of Directors

The Board of Directors is responsible for the 

management, administration and definition of the strategic 

vision of the company's business, with the powers granted 

by applicable laws and bylaws. Pursuant to the Mexican 

Securities Market Law and our bylaws, our Board of 

Directors must approve, among other matters:

• With input from the Audit Committee, on an individual 

basis: (i) our financial statements; (ii) unusual or non-

recurrent transactions and any transactions or series of 

related transactions during any calendar year that involve 

(a) the acquisition or sale of assets with a value equal to or 

exceeding 5% of our consolidated assets, or (b) the giving 

of collateral or guarantees or the assumption of liabilities, 

equal to or exceeding 5% of our consolidated assets; (iii) 

agreements with our external auditors; and (iv) accounting 

policies within IFRS;

• With input from the Corporate Practices Committee, 

on an individual basis: (i) any transactions with related 

parties, subject to certain limited exceptions and (ii) 

the appointment of our Chief Executive Officer and his 

compensation;

• Creation of special committees and granting them the 

power and authority, provided that the committees will 

not have the authority, which by law or under our bylaws 

is expressly reserved for the stockholders or the Board;

• Matters related to antitakeover provisions provided 

for in our bylaws; and
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• The exercise of our general powers in order to comply 

with our corporate purpose (G4-35).

All of the current and alternate members of the Board of 

Directors were ratified in their positions by our 2017 annual 

stockholders’ special and general meetings, which were 

held on April 28, 2017. It consists of twenty members, five of 

which are executives, while the remaining are four external 

related and eleven external independent (Table GC1). 

As a result, we comply with what is established by the 

Ley del Mercado de Valores, or the Mexican Securities 

Market Law, which states that at least 25% of the members 

of the Board of Directors must be “independent directors”, 

based on the recommendations of the Mexican Code of 

Best Corporate Practices (Código de Mejores Prácticas 

Corporativas).

A majority of the members of our Board of Directors 

must be Mexican nationals and must be elected by Mexican 

stockholders. Our bylaws prohibit the appointment 

of individuals to our Board of Directors who: (i) are 

members of the board of directors or other management 

boards of a company (other than the Company or its 

subsidiaries) that has one or more concessions to operate 

telecommunications networks in Mexico; or (ii) directly 

or indirectly, are shareholders or partners of companies 

(other than the Company or its subsidiaries), that have 

one or more concessions to operate telecommunications 

networks in Mexico, with the exception of ownership 

stakes that do not allow such individuals to appoint one 

or more members of the management board or any other 

operation or decision making board.

The Company also has an Audit Committee and a 

Corporate Practices Committee, both are integrated of 

three independent members of the Board of Directors.
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Member Main Activities Age Tenure Number of 
Committees

Status Independence

Emilio 
Azcarraga 

Jean (CEO)*

Chairman of the Board, President and Chief Executive 
Officer, and Chairman of the Executive Committee 
of Grupo Televisa Member of the Boards of Grupo 
Financiero Banamex and Univision. Member of the 

Board since: December 1990.

49 26 12 Active Inside/
Executive

Alberto 
Baillères 
González

Chairman of the Boards of Grupo Bal, Industrias 
Peñoles, Fresnillo PLC, Grupo Palacio de Hierro, 

Provincial National Group, Grupo Profuturo, Controller 
Petrobal, Energía BAL, Enerab and Tane, Director 

of Valores Mexico Casa de Bolsa, Chairman of The 
Government Board of the Autonomous Technological 
Institute of Mexico (ITAM) and the Associate Founder 

of the Alberto Baillères Foundation. Member of 
the Board of Directors of Dine, Grupo Kuo, Grupo 
Financiero BBVA Bancomer, BBVA Bancomer and 

Fomento Económico Mexicano. Member of the Board 
since: April 2005.

85 12 13 Active Outside 
Related

Alfonso de 
Angoitia 
Noriega

Executive Vice-President, Member of the Executive 
Office of the Chairman and Member of the Executive 

Committee of Grupo Televisa.
Member of the Board of Directors of Univision 

Communications and Grupo Financiero Banorte. 
Member of the Board of Directors of Fomento 

Económico Mexicano, S.A.B. de C.V. Former Vice 
President of Administration and Finance of Grupo 
Televisa. Member of the Board since: April 1997.

54 19 10 Active Inside/
Executive

Bernardo 
Gómez 

Martínez

Executive Vice-President, Member of the Executive 
Office of the Chairman and Member of the Executive 

Committee of Grupo Televisa. Former Deputy Director 
of the Presidency of Grupo Televisa and Ex

President of the National Chamber of the Radio and
TV. Member of the Board since: April 1999.

49 17 3 Active Inside/
Executive

Carlos Hank 
González

Chairman of the Board of Directors of Grupo 
Financiero Banorte. Former Vice-Chairman of the 

Board of Directors of Gruma, S.A.B. De C.V., Former 
General Manager of Grupo Financiero Interacciones, 

Interacciones Casa de Bolsa and Hermes Group, 
Former Deputy General Manager of Grupo Financiero 

Banorte.

45 0 4 Active Outside 
Independent

David M. 
Zaslav

President and CEO of Discovery Communications, Inc. 
Member of the Boards of Directors of Sirius XM Radio, 

Inc., Lionsgate Entertainment Corp., National Cable 
and Telecommunications Association,

Cable, Communication Center, Paley Media Center, 
Skills for the Future of America, Mount Sinai Medical 

Center, The USC Shoah Foundation and the New York 
Association. Member of the Board since: April 2015.

57 1 11 Active Outside 
Independent

Eduardo 
Tricio Haro

Chairman of the Board of Directors of Grupo LALA, 
S.A.B. de C.V. Member of the Board of Directors of 

Mexichem, S.A.B. de C.V., Grupo Aeroméxico, and Vice 
President of the Mexican Council of Business Men. 
President of the LALA Foundation. Member of the 

Board of several foundations such as the Children’s 
Hospital of Mexico “Federico Gomez”, National 

Institute of Cancerology, National Institute of Medical 
Sciences and Nutrition Salvador Zubirán, Mexicanos 

Primero, The Latin America Conservation Council 
of the Nature Conservancy. He holds a bachelor’s 

degree in Agricultural-zootechnical Engineering from 
the Monterrey Institute of Technology and Advanced 

Studies. Member of the Board since: May 2012.

53 4 5 Active Outside 
Independent

Table GC1. Members of the Board of Directors (G4-38)8

8   At the date of submission of the report.
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Enrique 
Francisco 

José Senior 
Hernández

Managing Partner of Allen & Company LLC. Member 
of the Boards of Directors of Coca-Cola FEMSA, 

Cinemark, FEMSA and Univision Communications. 
Member of the Corporate Practices Committee of 

Grupo Televisa. Member of the Board since: April 2001.

74 15 8 Active Outside 
Related

Enrique 
Krauze 

Kleinbort

General Director and Shareholder of Editorial Clío 
Libros y Videos y Editorial Vuelta. Member of the 

Mexican Academy of History and National College. 
Member of the Board since: April 1996.

69 20 1 Active Outside 
Independent

Fernando 
Senderos 

Mestre

Chairman of the Board of Directors and General 
Director of Grupo Kuo, S.A.B. de C.V. and Chairman of 
the Board of Directors of Dine, S.A.B. de C.V. Member 
of the Boards of Directors of Kimberly-Clark México, 
Industrias Peñoles, Alfa, S.A.B. de C.V., and National 
Provincial Group. Member of the Board since: April 

1992.

67 24 20 Active Outside 
Independent

Francisco 
José 

Chévez 
Robelo

Member of the Board of Directors and Chairman of 
the Audit Committee of Grupo Televisa.Co-founder 

and retired partner of the firm Chévez, Ruiz, Zamarripa 
and Co., S.C., Member of the Board of Directors of 

Apuestas Internacionales, S.A. de C.V. And Raspafácil, 
S.A. de C.V. And Former Managing Partner of Arthur 

Andersen & Co. (Mexico). Member of the Board since: 
April 2003.

87 13 2 Active Outside 
Related

Jon 
Feltheimer

CEO of Lionsgate Entertainment Corp. Former 
President of Columbia TriStar Television Group and 
Former Executive Vice President of Sony Pictures 
Entertainment. Member of the Boards of Directors 

of Lionsgate, Pop Media Group, EPIX, Celestial Tiger 
Entertainment and Telltale Incorporate. Member of the 

Board since: April 2015.

65 1 3 Active Outside 
Independent

José 
Antonio 
Bastón 
Patino

President of Televisa Internacional and Member of 
the Executive Committee of Grupo Televisa. Former 

member of the Board of Directors of Univision 
Communications. Former Corporate President of 

Television and Content, Former Vice President 
of Operations and Former Director General of 

Programming of Grupo Televisa. Member of the Board 
since: April 1999.

49 17 4 Active Inside/
Executive

José 
Antonio 

Fernández 
Carbajal

Chairman of the Board of Directors of FEMSA and 
Coca-Cola FEMSA. Member of the Board of Directors 
of Industrias Peñoles, S.A.B. Member and Chairman 

of the Board of the Technological Institute of 
Higher Studies of Monterrey, Vice-Chairman of the 

Supervisory Board of Heineken NV and Member of the 
Preparatory Committee, Selection and Appointment 

and Chairman of the Heineken Committee for 
Americas. Member of the Board of Heineken Holdings 
NV. President of the Board of Directors of Fundación 
FEMSA and President Emeritus of the United States-

Mexico Foundation. Co-President of the Mexican 
Chapter of the Woodrow Wilson Center. Member of 

the Board since: April 2007.

63 9 6 Active Outside 
Related

José Luis 
Fernández 
Fernández

Managing Partner of Chévez, Ruiz, Zamarripa and 
Co., S.C. Member of the Audit Committee of Grupo 
Televisa. Chairman of Grupo Televisa’s Corporate 

Practices Committee. Member of the Board of 
Directors of Arca Continental Corporativo, S. de R.L. of 
C.V., Genomma Lab International, S.A.B. De C.V., Unifin 
Financiera, S.A.P.I. Of C.V., Controller Vuela Compañía 

de Aviación, S.A.P.I. de C.V., Grupo Financiero 
Banamex, Banco Nacional de México and Apuestas 
Internacionales, S.A. de C.V. Alternate Member of the 
Board of Directors of Raspafácil, S.A. de C.V. Member 

of the Board since: April 2002.

57 14 3 Active Outside 
Independent
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Lorenzo 
Alejandro 
Mendoza 
Giménez

Chief Executive Officer, Member of the Board and 
President of the Executive Committee of Empresas 

Polar. Former Member of the Board of AES La 
Electricidad de Caracas, CANTV-Verizon and BBVA 

Banco Provincial and Member of the Board of 
Directors of Grupo GEPP. Member of the Board since: 

April 2009.

51 7 1 Active Outside 
Independent

Marcos 
Eduardo 
Galperin

President, General Manager and Co-Founder of 
Mercadolibre, Inc. Member of the Board and Vice 
President of Endeavor and Fundación Universidad 

de San Andrés. Member of the Board of Directors of 
Globant S.A. And Onapsis. Former Associate of Futures 

and Operations of YPF S.A.

45 0 7 Active Outside 
Independent

Michael 
Thomas 

Fries

President, General Manager of Liberty Global, PLC. 
Member of the Economic ForumWorld. Member 

of the World Organization of Presidents. Choice for 
Education and Wesleyan University, Vice President 

and Member of the Board of Directors of Liberty 
Global, plc. Member of the Board of Directors of the 

Denver Biennial of the Americas, Member of the 
Board of Directors of Lionsgate, Cable Center, Cable 

Television Laboratories, Inc, Denver Museum of 
Contemporary Art and Teaching for America. Member 

of the Board since: April2015.

53 1 5 Active Outside 
Independent

Roberto 
Hernandez 

Ramirez

Chairman of the Board of Directors of Banco 
Nacional de México. Honorary Member of the Board 
of Directors of Grupo Financiero Banamex Accival. 
Member of the Corporate Practices Committee of 

Grupo Televisa. Member of the Board since: April 1992.

74 24 2 Active Outside 
Independent

Salvi Rafael 
Folch 

Viadero

Vice President of Finance and Administration of 
Grupo Televisa. Former Vice President of Financial 

Planning of Grupo Televisa. Former General Manager 
and Former Director of Commerce Finance Más, S.A. 

de C.V. And Former Vice-President of the National 
Banking and Securities Commission. Member of the 

Board since: April 2002.

49 14 1 Active Inside/
Executive
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Table GC2. Alternate Directors (G4-38)

Member Main Activities Age Tenure Independence

Herbert A. 
Allen III

President of Allen & Company LLC. Former Executive Vice President 
and Managing Director of Allen & Company Incorporated, Alternate 

Member of Coca-Cola FEMSA and Former Board Member of 
Convera Corporation. Member of the Board since: April 2002.

50 15 Outside 
Independent

Félix José 
Araujo Ramírez

Vice President of Digital and Open Television. Chairman of the Board 
of Directors of Television Independiente de México, S.A. de C.V. 

And Televimex, S.A. de C.V., Former Director General of Telesistema 
Mexicano, S.A. de C.V. Member of the Board since: April 2002.

66 15 Inside/Executive

Joaquín 
Balcárcel Santa 

Cruz

Legal Vice President and Legal Director of Grupo Televisa. Former 
Vice President and Legal Director of the Television Division. Former 
Legal Director of Grupo Televisa. Member of the Board since: March 

2000.

48 17 Inside/Executive

Leopoldo 
Gómez 

González 
Blanco

Vice President of News of Grupo Televisa. Former Director of 
Information for the Group PresidentTelevision Member of the Board 

since: April 2003.

58 14 Inside/Executive

Julio Barba 
Hurtado

Legal Adviser of Grupo Televisa. Secretary of the Audit Committee 
and Member of the Group Executive Committee Television Former 

legal advisor to the Board of Directors of Grupo Televisa. Member of 
the Board of Directors of Coisa Consultores Industriales; Alternate 

Member of the Board of Directors of Distribuidoras Unidas and 
Editorial Televisa Colombia. Member of the Boardsince: December 

1990.

84 26 Inside/Executive

Jorge Agustín 
Lutteroth 

Echegoyen

Vice President and Controller of Grupo Televisa. Former Senior 
Partner of Coopers & Lybrand Office Roberto Casas Alatriste, S.C. 
And ex Comptroller of Televisa Corporation. Member of the Board 

since: April 2000.

64 17 Outside 
Independent

Alberto 
Javier Montiel 
Castellanos

Director of Montiel Font y Asociados, S.C. And Member of the Audit 
Committee of Grupo Televisa and Empresas Cablevisión. Member 

of the Board of Directors and of the Audit Committee of Blazky, 
S.A. de C.V., adviser of the Association of Graduates of the Faculty 

of Accounting and Administration of the National Autonomous 
University of Mexico. Former Vice-President of Grupo Televisa and 
Former Tax Director of Wal-Mart de México. Member of the Board 

since: April 2002.

71 15 Inside/Executive

Raúl Morales 
Medrano

Partner of Chévez, Ruiz, Zamarripa and Co., S.C. Member of the 
Audit and Corporate Practices Committee of Empresas Cablevisión. 
Member of the Board of Directors of Chévez, Ruiz, Zamarripa y Cía., 

S.C. Member of the Board since: April 2002.

47 15 Outside 
Independent

Guadalupe 
Phillips Margain

General Director of Empresas ICA, S.A.B. de C.V.Former Chief 
Restructuring Officer of Empresas ICA, S.A.B. de C.V. Former Vice 

President of Finance and Risk Management of Grupo Televisa. 
Former Director of Finance and Risk Management of Grupo Televisa. 
Former Director General of Administration and Finance of Empresas 

Cablevisión and Member of the Board of Directors of Grupo 
Financiero Banorte. Member of the Board since: April 2012.

46 5 Outside 
Independent



At our Annual Stockholders’ 

General Meeting, which was held 

on April 28, 2017, a majority of the 

holders of the Series “A” Shares 

voting together elected eleven of 

our directors and corresponding 

alternates and a majority of the 

holders of the Series “B” Shares 

voting together elected, five of 

our directors and corresponding 

alternates. At our special 

stockholders’ meetings, a majority 

of the holders of the Series “L” 

Shares and Series “D” Shares will 

each continue to have the right 

to elect two of our directors and 

alternate directors, each of which 

must be an independent director. 

Each alternate director may vote 

in the absence of a corresponding 

director. Directors and alternate 

directors are elected for one-year 

terms by our stockholders at each 

annual stockholders’ meeting, and 

each serves for up to a 30-day term 

once the one-year appointment 

has expired or upon resignation; 

in this case, the Board of Directors 

is entitled to appoint provisional 

directors without the approval of 

the stockholders’ meeting (G4-40).

In order to have a quorum for a 

meeting of the Board of Directors, 

generally at least 50% of the directors 

or their corresponding alternates 

must be present. However, in the 

case of a meeting of the Board 

of Directors to consider certain 

proposed acquisitions of our capital 

stock, at least 75% of the directors or 

their corresponding alternates must 

be present. In the event of a deadlock 

of our Board, our Chairman will have 

the deciding vote. Our bylaws provide 

that our Board must meet at least 

quarterly, and that our Chairman, 

25% of the Board members, our 

Secretary, alternate Secretary, the 

Chairman of the Audit Committee 

or the Chairman of the Corporate 

Practices Committee may call for a 

Board meeting.

The Mexican Securities Market 

Law imposes a duty of care and a 

duty of loyalty on directors. The duty 

of care requires our directors to act 
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in good faith and in the best interests of the Company. 

In carrying out this duty, our directors are required to 

obtain the necessary information from the Chief Executive 

Officer, the executive officers, the external auditors or any 

other person to act in the best interests of the Company. 

Our directors are liable for damages and losses caused to 

us and our subsidiaries as a result of violating their duty of 

care (G4-45).

The duty of loyalty requires our directors to preserve 

the confidentiality of information received in connection 

with the performance of their duties and to abstain from 

discussing or voting on matters in which they have a conflict 

of interest. In addition, the duty of loyalty is breached if a 

stockholder or group of stockholders is knowingly favored 

or if, without the express approval of the Board of Directors, 

a director takes advantage of a corporate opportunity. The 

duty of loyalty is also breached, among other things, by (i) 

failing to disclose to the Audit Committee or the external 

auditors any irregularities that the director encounters 

in the performance of his or her duties; or (ii) disclosing 

information that is false or misleading or omitting to 

record any transaction in our records that could affect our 

financial statements. Directors are liable for damages and 

losses caused to us and our subsidiaries for violations of 

this duty of loyalty. This liability also extends to damages 

and losses caused as a result of benefits obtained by the 

director or directors or third parties, as a result of actions 

of such directors (G4-41).

Our directors may be subject to criminal penalties of up 

to 12 years imprisonment for certain illegal acts involving 

willful misconduct that result in losses to us. Such acts 

include the alteration of financial statements and records. 

For more information on the legal actions that Grupo 

Televisa can take for damages to the Company, consult 

the form 20-F 2016 (http://www.televisair.com/es-ES/

reports-and-filings/form-20-f). 

Chairman of the Board

The Chairman of the Board of Grupo Televisa is Emilio 

Fernando Azcárraga Jean, who is the Chief Executive 

Officer and of the Company as well. He is appointed by 

the Board of Directors.

Management, conduction and execution of the 

Company, as well as the subsidiaries it controls, are the 

responsibility of the Chief Executive Officer, in accordance 

with the provisions of the Mexican Securities Market Law, 

and to the strategies, policies and guidelines approved by 

the Board of Directors (G4-42).
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The Chief Executive Officer, for the exercise of his 

functions and activities, as well as for the due fulfillment of 

his obligations, is assisted by relevant directors appointed 

for that purpose and by any employee of the Company or 

of the legal entities controlled by it.

By the mere fact of his appointment, the Chief Executive 

Officer is the principal executive of the Company and, in 

addition to the faculties and duties that correspond to him 

in accordance with the Mexican Securities Market Law, 

has the following faculties:

a)To be the executor of the resolutions and measures 

issued by the Annual Stockholders’ Special and General 

Meetings, by the Board of Directors and by the Executive 

Committee.

b)Appoint or remove the Vice-presidents of the 

Company, as well as other officers, employees, external 

auditors and attorneys-in-fact that are necessary for 

the proper attention of the Company's affairs and 

its subsidiaries, indicating their faculties, duties and 

remunerations.

c) To manage the businesses and assets of the Company.

d)To nominate the members of the Executive 

Committee of the Company.

e)The creation of special committees and the 

designation of the executives who must integrate them, 

defining their faculties, duties and remunerations (G4-39).

Compensation of Directors and Officers

(G4-51, G4-52, G4-53) 

The information on the payment to the members of the 

Board of Grupo Televisa, as well as the benefits to which 

they have access, is published in the form 20-F 2016 (see 

page 106, http://www.televisair.com/es-ES/reports-and-

filings/form-20-f).

Share Ownership of Directors and Officers 

Grupo Televisa publishes the information regarding the 

share ownership directors and officers through its form 

20-F 2016 (see page 109, http://www.televisair.com/es-

ES/reports-and-filings/form-20-f).

In the aforementioned section, the information 

on the share ownership by shareholders, alternate 

members, executives and other persons holding more 

than 5% of Series "A", Series "B" shares ( currently in 

circulation), Series "L" or Series "D" shares as of March 

31, 2017 is presented.

Antitakeover protections are publicly specified on page 

125 of the form 20-F 2016 (http://www.televisair.com/es-

ES/reports-and-filings/form-20-f).

As of April 2017, there is an Audit Committee and a new 

Corporate Practices Committee, whose functions and 

responsibilities are detailed below.

Audit Committee 

The Audit Committee is currently composed of three 

independent members: Francisco José Chevez Robelo, 

the Chairman, Alberto Javier Montiel Castellanos 

and José Luis Fernández Fernández. The Chairman 

of this Committee was confirmed in our latest annual 

stockholders’ meeting held on April 28, 2017. The other 

members were confirmed at our Board of Directors 

meeting held on April 26, 2017. The Chairman of the 

Audit Committee is appointed at our stockholders’ 

meeting, and our Board of Directors appoints the 

remaining members.

The Audit Committee is responsible for, among other 

things: (i) supervising our external auditors and analyzing 

their reports, (ii) analyzing and supervising the preparation 
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of our financial statements, (iii) informing the Board of Directors of our internal 

controls and their adequacy, (iv) requesting reports of our Board of Directors 

and executive officers whenever it deems appropriate, (v) informing the 

Board of any irregularities that it may encounter, (vi) receiving and analyzing 

recommendations and observations made by the stockholders, directors, 

executive officers, our external auditors or any third party and taking the 

necessary actions, (vii) calling stockholders’ meetings, (viii) providing an 

annual report to the Board of Directors, ( ix) providing opinions to our Board 

of Directors, (x) requesting and obtaining opinions from independent third 

parties and (xi) assisting the Board in the preparation of annual reports and 

other reporting obligations.

In addition to the above mentioned, the Chairman of the Audit Committee 

shall prepare an annual report to our Board of Directors with respect to the 

findings of the Audit Committee, which shall include, among other things, the 

following information:



1. The status of the internal controls and internal audits and any deviations and 

deficiencies thereof, taking into consideration the reports of external auditors and 

independent experts.

2. The results of any preventive and corrective measures taken based on results of 

investigations in respect of non-compliance of operating and accounting policies

3. The evaluation of external auditors.

4. The main results from the review of our financial statements and those of our 

subsidiaries.

5. The description and effects of changes to accounting policies.

6. The measures adopted as result of observations of stockholders, directors, executive 

officers and third parties relating to accounting, internal controls, and internal or external 

audits.

7. Calling stockholders’ meetings.

8. Compliance with stockholders’ and directors’ resolutions.

9. Observations with respect to relevant directors and officers.

Currently, a renowned auditing entity acts as our independent registered public 

accounting firm for the fiscal years ended December 31, 201 6 and 2015. The chart below 

sets forth the total amount billed by our independent registered public accounting firm 

for services performed in the years 201 6 and 2015, and breaks down these amounts by 

category of service:

Table GC3. Amount billed to independent 
registered public accounting firm for services 
(in millions of Pesos) in 2016

Audit Fees 98.6

Audit-Related Fees 25.3

Tax Fees 8.3

Other Fees 4.2

Total 136.4
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Corporate Practices Committee

 The Corporate Practices Committee is currently 

composed of the following independent members: 

José Luis Fernández Fernández, the Chairman, Roberto 

Hernández Ramírez and Enrique Senior Hernández. 

The members were appointed at our Board of Directors 

meeting held on April 26, 2017.

The Corporate Practices Committee is responsible for, 

among other things: (i) reviewing and approving corporate 

goals and objectives relevant to the compensation of the 

Chief Executive Officer, and evaluating the Chief Executive 

Officer’s performance in light of those goals and objectives, 

(ii) reviewing and approving the annual base salaries and 

annual incentive opportunities of the executive officers, 

evaluating the executive officers’ performance and 

recommending executive officer compensation policies 

and guidelines to our Board of Directors, (iii) reviewing 

all other incentive awards and opportunities (cash-based 

and equity-based), any employment agreements, any 

change in control agreements and change in control 

provisions affecting compensation and benefits and any 

special or supplemental compensation and benefits for 

the executive officers and individuals who formerly served 

as executive officers, (iv) providing regular reports to the 

Board of Directors, (v) reviewing and recommending 

transactions entered into with related parties, (vi) preparing 

an annual report to the Board of Directors with respect to 

the performance of any executive officer, any related party 

transactions (vii) the remunerations paid to directors and 

officers, and (viii) reviewing annually its own performance.
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Sustainability Committee

In Grupo Televisa, we have a Sustainability Committee 

responsible for monitoring sustainability initiatives, 

evaluating annual results and setting objectives aligned 

to our business strategy (G4-36, G4-43).

As part of our sustainability commitment, a 

Sustainability Officer has been appointed, as well as this 

Sustainability Committee with the purpose to reinforce 

our sustainability efforts at all levels of the organization. 

The Sustainability Committee is composed of senior 

executives and independent consultants, 

A system of sustainability monitoring at a corporate 

governance level is currently being developed. The 

objective is to continue communicating, through formal 

mechanisms, all the concerns, recommendations, 

management approaches and performance of the 

Company in terms of economic, environmental and 

social aspects; which is substantial for the business and 

for the evaluations and decisions of our stakeholders 

(G4-34, G4-44).

Process for Consultation 

In Grupo Televisa, we are aware that the success of 

the Company depends (in addition to profitability) on our 

commitment and communication with our stakeholders. 

Therefore, the business strategy is aimed at generating 

actions that allow a complete integration, full development 

and effective participation with our stakeholders while 

building a sustainable scenario (Table GC4) (G4-37).

Table GC4. Process for consultation 
with stakeholders

Stakeholder Process for Consultation

Employee
Code of Ethics, internal policies, internal communication 
mechanisms, hotlines.

Shareholders Annual report, quarterly reports, press releases, web page.

Suppliers Email, web page, purchasing department.

Strategic Alliances Web page, press releases, sectorial magazines.

Clients Commercial plans, web page, events.

Government Web page, press releases.

Audience
Content through all our platforms (TV and digital), events, and 
products advertising.

Society Social campaigns and web page.

Academy Binding programs, events, web page and career opportunities.
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RISK
MANAGEMENT

At Grupo Televisa we carry out an evaluation of the material risks that could affect our business. The areas 

responsible for risk management are, within the scope of their responsibilities:

- Vice President of Finance, who reports the results directly to the CFO.

- Vice President of Internal Audit, who reports to the Executive Vice President and Audit Committee.

The areas responsible for auditing and monitoring risks are, within the scope of their responsibilities:

- Director of Corporate Finance-Risk Management Committee, who reports to the Vice President of Finance.

- Vice President of Internal Audit, who reports to the Executive Vice President and Audit Committee (G4-44, 

G4-45).

The Internal Audit area performs a risk-control matrix to assess the level of impact of the risks identified in 

our business, specifically for the operation. This analysis considers the risks that could affect the operation of 

the Purchasing, Human Resources, Information Technology, Accounting and Fiscal areas. The Investments area 

evaluates the correlation and materiality of these factors from the financial and profitability point of view. In 

the same way, the Treasury area develops a sensitivity analysis of the parameters considered to determine the 

impact of the variability on the sustainability of the business.

The result of the risk analysis is included annually in the 20-F Form. The risks are divided into four main areas, 

related to our economic performance: risks related to Mexico, risks factors related to our major stockholders, 

risks factors related to our business and risks factors related to our securities. The main risks considered for each 

area are presented below (Graph R1). The breakdown of these can be found in form 20-F published on April 28, 

2017 in the following link. 

http://www.televisair.com/es-ES/reports-and-filings/form-20-f y

http://www.televisair.com/~/media/Files/T/Televisa-IR/documents/spanish/bmv/infoanua.pdf
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Graph R1. Some risks of Grupo Televisa Graph R1. Some risks of Grupo Televisa

Economic and political evolution in Mexico.Risks factors related
to Mexic

Adverse economic conditions in Mexico.

Influence and interests of our main shareholders.Risks related to our
major stockholders

Possibility of some shareholders to restrict the capitalizacion of the Company. 

No revocation of our transmissions and concessions. Risks related to
our business

Intensification of competition in the markets where we have presence. 

Events and the perception of risk in other countries.

Uncertainty in global financial markets. 

Devaluation and depreciation of the Mexican peso.

Renegotiation of US and Mexico trade agreements. 

High inflation rates in Mexico. 

High interest rates in Mexico

Insecurity situation in Mexico 

Enforcement of fines by regulators 

Legal reforms related to the telecommunications industry. 

Constraining of our stocks related to the nationality of our shareholders (restritcions
on the purchase of shares and limited votes)

Risk related to
our securities

Secondary effects of the establishment of mechanisms for protecion of stocks. 

Seasonal nature of our business. 

Barriers in the use of satellite transponders.

Any incident that affects our networks or information systems. 

Operational results of some of the companies in which we have participation. 

Regulations on advertising on television, radio and other media. 

The decrease of the public interest in our stocks in case of disadavanteges in the voting
rights of our shareholders. 

Regulation differences between Mexico and the United States. 
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safety conditions distinguish us as an 

attractive company that demonstrates 

its commitment to its most valuable 

capital: human talent.

In 2016, our team consisted of 

42,288 employees, decreasing by 

3.8% as compared to the previous year 

(Graph L1). The majority of our labor 

force was located in Mexico, while 

the second region with the largest 

number of employees was the rest 

of Latin America (Graph L2). Also, 

54.9% of our workforce was made up 

of non-union employees, 44.9% from 

unionized employees and the rest 

from executives (Graph L3) (G4-10, 

G4-11). 

Graph L1. Workforce 
2010-2016

G
rupo Televisa is integrated 

by highly committed 

individuals working together, 

contributing the best of their talent, 

abilities and knowledge for the 

effective achievement of objectives. 

The improvement and continuous 

development of our individuals are 

distinctive elements of our workforce, 

which translates their efforts into the 

generation of value for Televisa and 

for our stakeholders. 

In response to the increasing 

commitment and high performance 

of our employees, we offer an 

environment where the work place, 

development, benefits, health and 

EMPLOYMENT 
AND WORK

RELATIONS
(G4-DMA)Graph L1. Workforce 2010-2016
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Graph L2.  Workforce 
distribution by region in 
2016*

Graph L3. Workforce 
distribution by category in 
2016

All employees classified as "unionized" work under 

collective agreements that comply with the working 

conditions required by the applicable regulations. 

The salary tabulators are not based under gender 

considerations and include compensations and permits. 

In some cases, bonuses and benefits are higher than 

those established by law.

Unionized employees of Grupo Televisa performing 

in the radio and television industry can work under 

different types of contracts, such as collective contracts, 

which are signed between individuals and a trade union 

representation; contract law, which is the same contract 

that governs all employees of the radio and television 

industry; and clauses agreements, which are an addendum 

to the contract law.

The following table shows the age distribution of 

Grupo Televisa’s workforce in 2016. It can be observed 

that most of our employees are represented by the age 

group between 31 and 40 years old (36.4%).  Executive 

employees are distributed in equal proportion into the age 

group between 41 and 50 years, and the employees who 

are over 51 years. (G4-10) (See Graph L4).

*Latin America includes the following countries: Chile, Argentina, Peru, 
Ecuador, Panama, Colombia and Venezuela 

Graph L2.  Workforce distribution by region in 2016*

*América Latina incluye los siguientes países: Chile, Argentina, Perú, Ecuador, Panamá, Colombia y Venezuela
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Graph L3. Workforce distribution by category in 2016
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GRAPH L4.  EMPLOYEES’ DISTRIBUTION BY AGE (G4-10)

Graph L4.1. Total of executive employees, by age

Graph L4.2. Total of non-unionized employees, by age
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Graph L4.  Employees’ distribution by age (G4-10)
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Graph L4.3Total of unionized employees by age 

Graph L4.4. Total of employees  by age 

(G4-LA1, G4-LA12)
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In 2016, 7,185 employees left the Company, 

The turnover rate for that year was 18.9%. Graph L5 shows the percentage 

of employees who left on 2016.

* Other refers to contract terminations, deaths, permits, absences, transfers to other companies, 
disability, finished projects.

Graph L5.  Percentage of 
employees who left the Company 
in 2016*

Resignation
21%

Dismissal
18%

Other
61%

Graph L5.  Percentage of employees who left the Company in 2016*
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BENEFITS:

EMPLOYEES

COMMITMENT
TO OUR

(G4-DMA, G4-EC3,
G4-LA2, G4-LA4)

COMPENSATION AND

At Grupo Televisa we are 

committed to provide to our 

employees with benefits that enable 

them to achieve a highly satisfactory 

personal and professional life. We 

recognize that work performance 

is closely related to the quality of 

life of our employees and the time 

they enjoy with their loved ones. 

Encouraging them to feel satisfied 

with their personal life, allows us to 

continue having energetic, motivated 

and great professionals.

In that sense, we are 

implementing in the Company efforts 

that aim to improve the quality of 

life of our employees, such as the 

establishment of flexible hours and 

remote work. In addition, one hundred 

percent of our employees have the 

right to request and make effective 

their maternity or paternity leave, as 

well as to access to discounts for day 

care center (G4-LA3).

We also grant additional benefits 

such as discounts of up to 25% in 

supermarkets and stores, as well 

as more than 600 agreements with 

third parties in health, traveling, 

vehicles, education, entertainment, 

gastronomy and specialized stores.

Through the "Payroll with Cause" 

(Nómina con causa) program, we 

provide facilities to perform breast 

x-rays, routine check-ups, prostate 

antigen analysis, and other preventive 

health mechanisms, free of charge 

for members of the program.

Graph L6.  Some benefits for 
our employees in Mexico*

*Undetermined contract (UC); Determined contract (DC). 
Benefits may vary according to the company where the 
employee works.
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Graph L6.  Some benefits for our employees in Mexico*
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A stock purchase plan has been implemented in 

several stages since 1999, through a series of conditional 

sales to plan participants of CPOs. At our general  

extraordinary and ordinary stockholders’ meeting held 

on April 30, 2002, our stockholders authorized the 

creation and implementation of a Long-Term Retention 

Plan, as well as the creation of one or more special 

purpose trusts to implement the Long-Term Retention 

Plan.  Pursuant to our Long-Term Retention Plan, we have 

granted eligible participants, who consist of unionized 

In 2016, a survey was carried out by Grupo Televisa’s employees in order to know their sense of belonging, the comfort of 

the physical spaces where they work and the atmosphere of fellowship, among other factors (see Graph L7). This evaluation 

allowed us to identify our areas of improvement and strengths. We are convinced that knowing where we are, allows us to draw 

a roadmap to reach where we want to be, and continue to increase the level of satisfaction of our employees.

In the 2016 Organizational Climate survey conducted in November, more than 89% of the participants were involved and 

we obtained score of 75.9%. The three areas that obtained the highest rating were: sense of belonging, strategic alignment and 

normativity.

The results show that the actions made to improve the working environment have had positive effects on some areas, but we 

must continue to work on the remaining topics to improve the working environment of Grupo Televisa.

and non-unionized employees, including key personnel 

(“Plan Participants”), awards as conditional sales. As of 

October 2010, our stock purchase plan and our Long-

Term Retention Plan were consolidated under a single 

special purpose trust.

The strategic decisions we make and which 

significantly impact the development of the operation are 

communicated to our employees in advance. In response 

to commitment to our workforce, such changes are 

notified with a four weeks’ notice (G4-LA4).

ORGANIZATIONAL CLIMATE 2016: MEASURING THE SATISFACTION OF OUR EMPLOYEES.

Graph L7.  Analyzed factors of our 
organizational climate survey, 2016

Sense of
belonging

Physical
environment 

Development
opportunities

Strategic
alignment 

Teamwork 

Salary
and benefits

Equality
and respect 

Recognition

Identification
with area 

Leadership

Normativity 

Communication

Graph L7.  Analyzed factors of our organizational climate survey, 2016



Club America: Great Place to 
Work 2015 

We recognize that the best 

places to work are the result of the 

relationships between employees 

and leaders, where the common 

factor is trust. Being recognized as a 

Great Place to Work, our employees 

consider that Club America is an 

excellent place to work, where they 

trust the people they work for, feel 

pride in what they do, and enjoy the 

people they work with. An excellent 

place to work is where the objectives 

of the organization are achieved, 

people give their best and work as a 

team in an environment of trust.

"Trust is the cornerstone of the 

excellent work environment, which 

is generated through credibility 

with leaders, the feeling of respect 

the employees feel towards them, 

and the justice with which they 

expect to be treated. The feeling 

of pride in the organization and the 

levels of authentic connection and 

camaraderie that the employees feel 

are essential components" (Great 

Place to Work, 2015)9.

9  Adapted from Spanish original statement.
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Corporate Family Responsibility 

Since 2015 we have implemented 

the Corporate Family Responsibility 

program (CFR) at Grupo Televisa, 

given that we are aware of the 

importance of the family for our 

employees. 

This program was developed as 

part of our commitment to promote 

the culture, processes and policies of 

flexibility that facilitate the integration 

of work, family and personal life of 

our employees. We are convinced 

of the importance of trying to ensure 

that both work and family have a 

positive balance, for the employee 

and for the company.

Based on several work climate 

studies conducted jointly with the 

academic sector, including the 

Pan American Institute for High 

Business Direction (IPADE, for its 

acronym in Spanish), IESE of the 

University of Navarra, and a team 

of external consultants, we decided 

to implement and institutionalize 

new actions that complement those 

existing through the CFR program, 

with the objective to provide our 

employees the necessary tools to 

achieve a balance between family 

and work. 
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We have the following actions that have been 

implemented in the program: 

• CFR Committee. Corporate body whose objective 

is the design, implementation and approval of practices 

within the company aimed at strengthening gender 

and family equity initiatives, and solving specific related 

problems.

The Committee is chaired by the Vice President of 

Human Resources and is composed by the Vice President 

of Programming and Sales, Executive Producers of 

Televisa, General Director of Televisa Consumer Products, 

Director of Human Resources of Izzi Telecom, Deputy 

Director of Administration and Finance, Director of 

Sustainability, Director of Labor Relations, Director of 

Benefits to Personnel and Internal Communication and 

Manager of Special Projects of Human Resources.

• Open Doors. Program that aims to provide family 

members of employees with the opportunity to get to 

know Televisa from inside, and courses and training in the 

Televisa San Angel forum to develop specific skills. Each 

week two groups of 30 family members are received. 

This represents an average attendance of more than one 

thousand people per year.

• Healthy Life. This campaign seeks to grant the 

relatives of our employees free of charge access to the 

information portal of the Mayo Clinic, where they can 

know their health status and find valuable information to 

have a healthier life.

In alignment to this program, we organize an annual 

soccer tournament of two categories, male and female, 

where the children of our employees participate. We 

provide them with soccer clinics where they can develop 

their physical abilities and create family harmony. 

• Day Care. Establishment of agreements with more 

than 14 private kindergartens, to which our employees can 

access with a preferential price. Currently we are working 

in a way that allows to increase the savings of the mothers 

who require this service.

• Together with Mexico. A business fair that, for the 

second year, was held in collaboration with the Mexican 

Business Council. At the same time, employees and 

family members were invited to learn about the actions 

in corporate social responsibility that are being developed 

by Mexican companies.

• Communication race Televisa-SITATYR. This event 

is developed with SITATYR. It consists of fostering family 

coexistence between our employees and their children, 

between 8 and 11 years of age, through sports activities.
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Graph L8. Grupo Televisa and Family 
Responsibility throughout time. Graph L8. Grupo Televisa and Family Responsibility throughout time.

Study carried out with IPADE in order to analyze the best practices for the
retention and development of women in the Senior Management level of
Grupo Televisa and other nine transnational companies.2011

2016

2015

2013

2012

“Participation of women in spaces of expression” seminar. Together with UNESCO (United Nations Educational,
Scientific and Cultural Organization) and OTI (Latin American Telecommunication Organization). For more
information, see the report "Gender-sensitive Indicators for Media" by UNESCO.

Participation and working group with the OECD (Organization for Economic Co-operation and Development),
through Emilio Azcárraga Jean's statement on gender equity in the "Business Case for Women's Economic
Empowerment" group.

2014

IPADE published the book "Faces of Senior Management" in which eight
executives of Televisa collaborated and where they presented the results
of the study carried out in 2011.

Development of the diagnostic study "Level of Corporate Family Responsibility" (IFREI),
with an external consultant and the ICWF (International Center for Work and Family)
of the IESE of the University of Navarra.

Implementation of the Family Business Responsibility program. 
Creation of the CFR Committee.

Follow up of the CFR program by implementing actions such as the "Open Doors"
and "Healthy Living" programs and the events "Together with Mexico" and
"Communication race Televisa-SITATYR ".
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Emilio Azcárraga Jean

CEO and President of the Board of Directors of Grupo Televisa, S.A.B. and 

President of Fundación Televisa.

As part of the policies and initiatives that guide the global and innovative vision of Televisa, we have decided to 

strengthen and regulate the implementation of pro-gender practices to increase the attraction and retention of woman 

talent, reflecting consistency with our corporate values in the aspects of human relations, integration, ethics, leadership 

and recognition.

Beyond building a model of gender equality with the reality of our organization and society, Televisa aims to create 

greater economic development for Mexican families and for our country, as well as for the other countries where we 

operate, focusing on the following objectives:

− Successfully integrate women into their different roles, promoting a balance between their personal, family and 

professional lives.

− Strengthen a culture of gender equality, based on the common support between both genders while providing equal 

opportunities.

− The impact of these practices must go beyond people, business, family and society in general.

− Promote that women do not abandon brilliant careers, without neglecting their family, which is the basis of society.

The range of initiatives includes gender equality policies and specific benefits to support women's lives.

Televisa supports the global trend of recognizing a gender perspective, and goes beyond it, taking into account the 

invaluable talent of its employees and the great challenge they face in their family and professional life.

EMILIO AZCÁRRAGA JEAN STATEMENT ABOUT GENDER EQUALITY. 
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TRAINING AND DEVELOPMENT:

EMPOWERING OUR TALENT

(G4-DMA)

At Grupo Televisa, we encourage our employees 

to continue developing their skills to the fullest and 

strengthen their work and personal skills, regardless of 

their position within the company. We have training plans 

and performance evaluations that seek to ensure the 

success of our employees in their career plan (G4-LA9, 

G4-LA10).

Our training management model is led by the Human 

Resources area, which establishes the coverage of the 

training plan for the Group and its subsidiaries, based on 

feedback from each of the areas. The two main axes of the 

management model are the strengthening of institutional 

competencies and the alignment of generic competences 

to the strategic objectives of the business. The diagram of 

the model is shown below, showing each one of the key 

stages (Graph L9). 

In the stages of generation of training plans and performance of knowledge, we offer human development programs 

that seek the development of those personal aspects required to achieve professional success and, at the same 

time, maintain a satisfactory personal life; programs of excellence in the middle management, which aim to develop 

administrative, operative and teamwork skills; and dissemination programs of the code of ethics, which seek to promote 

the importance of ethics in the workplace (Graph L10).

Graph L9. Training
management model
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Graph L9. Training management model
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In 2016, we delivered 4,853 courses and workshops as part of our training management model, with the attendance 

of 42,490 participants and a total of 45,644 hours (Graph L11), which represents an average of 1.1 hours per Full Time 

Employee, (FTE). The investment in training throughout the Group was over $70'000,000, equivalent to approximately 

$1,600 per employee.

This is invested to develop and implement training models that enable the development of knowledge, skills and 

abilities of our employees, making them to grow as individuals while improving the performance of their activities and 

achieving business objectives. See Graph L12.

Graph L10. Development programs 
of technical, management and 
personal dimensions. 

Human Development Program
It is a confidential and free program of emotional development for employees 
and direct relatives (father, mother, brothers, spouse and children). It also 
supports organizational issues related to mental health, stress and human 
development workshops and / or issues related to addictions.

Program of Excellence in the Middle Management
(“PEMM”, for its acronym in Spanish)

Mid-level positions are the link between the strategy (governing body) and 
the operation (operational level). They have the responsibility for things to 
happen according to how they were stated.

The objectives of the program are the development skills for people 
management, integration of work teams and development of administrative 
skills and operational efficiencies.

Dissemination Program and Code of Ethics
This program has the purpose of improving awareness while training 
Televisa’s staff on the importance of ethics in the behavior of its employees. 
It aims to achieve a commitment based on individual responsibility. As a 
company it aims to perform based on the highest ethical standards, through 
the development of workshops, online courses and internal communication 
programs.

Graph L10. Development programs of technical, management and personal dimensions.
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We continue to implement the performance 

evaluation program for subsidiaries of Grupo Televisa 

through which we measure the progress of our 

employees based on objectives set at the beginning of 

the year and based on the competencies and objectives 

(only for senior management positions). A competency 

assessment applies to all non-union staff. 

We use a continuous feedback scheme, where 

the leader and the evaluated employee exchange 

experiences and opportunities for improvement. At 

the executive level, a performance bonus is awarded 

to some individuals to encourage the achievement of 

business objectives in key areas. The amounts and rules 

for the granting of such bonds vary within the different 

divisions and subsidiaries of the Company and/or the 

executives. The amounts to be paid as productivity 

bonds depend on the results obtained and include 

qualitative and/or quantitative targets, which may be 

linked to the Company's sales and/or operating profit, 

budgets, stock price, among others.

In 2016, the performance of 1,782 female employees 

and 2,998 male employees was evaluated, 94% were 

non-unionized employees and 6% held executive 

levels. Through this effort we continue to drive the 

improvement of the professional performance of our 

employees, and increasing the positive results for the 

company (G4-LA11).

Graph L11. Number of hours, 
number of courses and number of 
participants in 2016. 

Graph L12.  Investment in training, 
total and by employee

Graph L11. Number of hours, number of courses and number of participants in 2016. 
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At Grupo Televisa we seek to attract the best talent, 

who contribute to the sustainable growth of the business 

with their gallantry, effort and ability. We aim to attract 

the best artists in the field through the Center of Artistic 

Education (CEA, for its acronym in Spanish), a school that 

forms professional actors from a comprehensive approach. 

The student is conceived not only as a subject capable of 

acquiring specific techniques but also as a person in all its 

human dimension. All students who enter receive a 100% 

scholarship, so they do not pay for registration or tuition. 

Approximately 30,000 applications are received each year 

and 5,000 are called to casting. At the end of the selection 

process 100 people are accepted. 

Source: http://www.lasestrellas.tv/cea/

ATTRACTING THE BEST TALENT IN THE FIELD OF ENTERTAINMENT
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Grupo Televisa aims to ensure that our employees, women and men, work 

under fair working conditions. The wages we offer are competitive for both 

genders, and these are established based on salary tabulators aligned with the 

law, so that criteria that differentiates remuneration by gender, economic, social 

or cultural status are not used. Since 2015, we have a Responsibility Committee 

which addresses issues related to gender equality and non-discrimination.

The distribution of our employees by gender varies by labor category. In 

2016, the highest concentration of women was observed in the non-unionized 

category (38.0%). The category of unionized members presented a proportion 

of women of 19.7%. In total, 29.7% of the workforce of Grupo Televisa and its 

subsidiaries was made up of women. 

(G4-EC5)

EQUALITY
AT

WORK
(G4-DMA, G4-10, G4-LA13)

GRAPH L13.  EMPLOYEE DISTRIBUTION BY GENDER

Graph L13.1. Total of executives by gender

Graph L13.3. Total of unionized employees by gender
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There is equity in remuneration 

between men and women. As our 

employees perform as professionals 

in the company, the salaries are 

established depending on the 

performance and labor category of 

each employee (G4-EC5).

At Grupo Televisa, we are committed to promote a culture of equity 

at work by hiring people with disabilities. This is a commitment that we 

formalize through our alliance with Éntrale, an initiative of the Mexican 

Business Council that seeks to promote a culture of job inclusion for 

people with disabilities in Mexico.

In only one year, the companies allied to Éntrale managed to hire 

more than 681 people with disabilities. 15% held management or 

executive positions.

At the annual ceremony of the initiative, Mr. Emilio Azcárraga 

said: "The most valuable thing we have achieved in this year is not 

the numbers in positions reached, but the numbers of companies 

convinced to do this ... in the country where we live in, where disability 

is not the only inequality that exists.”

*Source:: http://noticieros.televisa.com/ultimas-noticias/
nacional/2017-04-04/entrale-celebra-su-primer-aniversario/ 

EQUITY AT WORK: HIRING PEOPLE WITH DISABILITIES 
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Promoting the physical, mental 

and social well-being of our 

employees is a fundamental part 

of our sense of responsibility, so we 

are committed to promote personal 

balance to enhance healthy lives. 

For this reason, we implement 

occupational health programs based 

on our internal health policy, whose 

implementation is responsibility of 

the Internal Committee on Safety and 

Civil Protection and the Health and 

Safety Commission (G4-LA6).

In addition, we carry out risk 

assessments associated with the 

health of our employees. We become 

aware of the different diseases that 

could affect them and we develop 

programs of care and prevention. Most 

of the diseases identified are related 

to public health patterns; for example, 

respiratory diseases in cold months 

or gastrointestinal diseases in warm 

months. The rest of the diseases can be 

classified, mainly, in three categories: 

musculoskeletal, diabetes and HIV/

AIDS (G4-LA7).

HEALTHY
WORK

ENVIORMENT
(G4-DMA, G4-LA6,

G4-LA7)

Graph L14.  Some health programs in Grupo Televisa
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Graph L14.  Some health programs in Grupo Televisa
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In 2016 we continued to implement the "Payroll with 

Cause" program, which offers breast x-rays, routine check-

ups, prostate antigen analysis, and other preventive 

health mechanisms free of charge to members of the 

program. When an employee presents a serious illness, 

such as HIV/AIDS, he or she is supported throughout the 

process of improvement and health care, by providing 

the necessary medical services and permits.

We promote the Healthy Life Program, a 

communication portal oriented to motivate people in 

health practices, provide food advice and suggestions 

for disease care. This platform also enables online 

check-up. In addition, work programs are carried out 

in Televisa’s facilities and yoga and dance classes are 

offered to promote physical movement and reduce 

the negative effects that could trigger the level of 

work stress.

In 2016, investments were made in furniture so that our 

employees have the appropriate ergonomic conditions 

to perform their functions. We provide a physical 

environment with an adequate level of illumination that 

is above the specifications by the Ministry of Labor and 

Social Security (STPS, for its acronym in Spanish) and 

provide a work environment with low noise levels.

Also, we carry out air quality, ultraviolet ray and air 

filtration analysis. The majority of our offices are equipped 

with air conditioning systems, which allows us to regulate 

the level of humidity and temperature in closed spaces. 

We prevent health-related risks through internal 

magazine articles for employees and posters on 

electronic screens (Graph L15), as well as enable medical 

check-ups within the workplace, where our employees 

can attend if they feel some discomfort or if they seek 

guidance on a particular health issue (Graph L16).

Graph L15 Internal communication of occupational 
health and safety risks 

Graph L16. Number of medical check-ups performed 
in the period 2014-2016

Graph L15 Internal communication of occupational health and safety risks 
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We address various issues in periodic announcements to our employees 

where we include sections related to their health. We cover topics related to 

sexual health, chronic diseases, nutrition and general medicine that may be 

useful to them. The list of the main topics covered in internal health and safety 

announcements is shown below (Graph L17).

Graph L17 Main topics covered in internal health and 
safety communications
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Graph L17 Main topics covered in internal health and safety communications
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Through the identification, analysis and implementation of labor practices we aim to achieve the objectives of 

business, job growth and decent work. For this reason, Grupo Televisa allocates resources and efforts to maintain the 

physical integrity of our employees and provide them with safe installations in each of the Group's companies, through 

the promotion and verification of regulatory compliance, improvement of facilities and prevention of accidents.

We communicate to our employees the importance of meeting and exceeding the operational needs of the business, 

as well as the relevance of creating and maintaining safe habits that can be transformed in a self-care culture. In order to 

promote this culture, we carry out different programs and initiatives to take care of our employees and create awareness. 

This are some of the initiatives (Graph L18).

Safety at work at our facilities 

Grupo Televisa and its subsidiaries 

are responsible for the integration 

and operation of health and safety 

commissions. Currently, there is 

an Internal Committee on Safety 

and Security and a Health and 

Safety Commission that monitor 

and promote the existence of safe 

working conditions (G4-LA5). It is 

important to mention that the formal 

agreements with the unions that 

represent our employees consider 

health and safety issues (G4-LA8).

The main risks associated to the 

health and safety of our employees 

are related to television. At the time 

of filming a television program 

outside our facilities, risks are factors 

associated with the insecurity of the 

area where it will take place. These 

factors can be related to climate or 

associated with organized crime or 

lack of public safety. 

In order to mitigate these risks, 

before any filming, a team of 

security specialists goes to the area 

and performs a risk assessment 

to make a report to the production 

team, where they point out the main 

security measures to be followed in 

order to take care of our employees 

and their integrity. 

Graph L18. Safety and civil protection initiatives
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During the recording studios, one of the risks related 

to the safety of our employees is the construction of 

a stage at a significant height. For this reason, in 2016 

ropes and lifelines systems were installed, which allow 

to reduce the risk of injury or even loss of life in the 

event of a fall.

At the workshops, where carpentry and painting 

are performed, there are risks related to the use of 

machinery and chemicals. To mitigate these risks, our 

employees use the Personal Protective Equipment 

(PPE, for its acronym in Spanish) designated by the 

Ministry of Labor and Social Security. Depending on 

the activity they perform, it can involve safety glasses, 

ear plugs, ear muffs, gloves, specialized footwear and 

overalls, to name a few.

We perform a constant monitoring of the accidents 

that occurred in one of our work centers, and properly 

file each of the cases while providing close follow up 

of to the recovery of our employee. We present the 

accident rate and days lost rate for 2016 for every 

200,000 work hours.

Graph L19. Accident rate for 2016 (per 200,000 working hours) 
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Table L1.  Health and safety courses conducted in the 
period 2014-2016

Graph L20. Lost days rate for 2016 (per 200,000 
working hours)

Safety at work training 

In order to prevent accidents at work, we provide training to our employees 

focused on risk mitigation, civil protection, emergency brigades, major injuries and 

prevention methods, among others. In 2016, we delivered 88 courses in health and 

safety to more than 12,925 employees. The courses taught increased by 18.9% as 

compared to 2015.

Graph L19. Accident rate for 2016 (per 200,000 working hours)
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The Azteca Stadium is one of the largest stadiums in America, with a capacity of 87 thousand people. It was 

inaugurated in 1966, and has been considered one of the most iconic stadiums in Mexico. Major sporting events 

have been held, such as the 19th Olympic Games, the IX and XIII World Cup, and the Century Game and various 

meetings of the National Football League (NFL), among other events.

Music icons such as Elton John, Michael Jackson and U2 have performed there. Also, in 1999 Pope John Paul II held 

a mass. Since it started, it is owned by Grupo Televisa. 

We are aware that hundreds of thousands of people who visit our stadium imply a great responsibility for us. 

Therefore, we have a program of security and civil protection, through which we seek to safeguard the life and 

integrity of each attendee. Before each event, the following actions are performed:

• Inspection by the Public Security and Civil Protection authorities.

• Establishment of a logistics and emergency plan.

• Coordination of the activities of the authorities, such as civil protection, public safety, firefighters, trade and 

entertainment inspectors, medical services, private security, among others.

• Establishment of meeting points in the case of an emergency.

• Safety rings installation: the first, at the entrance of the city. The second, at a minimum distance of 500 meters 

from the Stadium. And the third, right at the entrance of the Stadium.

Also, we constantly train our private security forces. They are certified by the authorities, which is essential for them 

to carry out their work. 

Our focus is based on risk prevention and mitigation, while we maintain a strict security control during an event. 

We constantly carry out internal security audits, for both internal and external personnel, as well as the physical 

characteristics of the facilities in order to comply with applicable regulations in this area.

As part of our commitment to safety, and in order to continue our close cooperation with the authorities, we have 

signed our participation to the "Safe Stadium" Security Manual, coordinated by the Public Safety and Civil Protection 

authorities, Stadium Security Directors, Private Security and the LIGA MX/ASCENSO MX, for the professional soccer 

matches that take place in the national territory. In 2015, this manual was publicly presented in the Azteca Stadium.

ESTADIO AZTECA: SAFETY OF ASSISTANTS, OUR PRIORITY

Sources: https://www.estadioazteca.com.mx/linea-del-tiempo/

http://ligamx.net/docs/Reglamentos/Generales/14_Manual_General_de_Seguridad_Estadio_Seguro/Manual_
General_de_Seguridad_Estadio_Seguro.pdf
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ENVIRONMENTAL

(G4-14) 

RESPONSIBILITY
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INITIATIVES
AND CERTIFICATES

I
n regard to environmental care and protection, we understand that the 

media sector's responsibility goes further than communicating the audience 

about the risks and threats associated with environmental degradation. For 

that reason, we perform specific actions through Environmental Management 

Systems (EMS) at the operational level; developing initiatives directed towards 

improving energy efficiency, water management, efficiency in materials 

used, compliance, waste management, biodiversity protection and other 

environmental mitigation measures.

In 2016, at Grupo Televisa we keep implementing the recycling program and 

promoting treated water use in our operations, we work with our suppliers to 

offer energy efficiency solutions through their domestic electronic appliances, 

and continued implementing at our main offices our certified Environmental 

Management System. 

At Grupo Televisa we have gone further than just monitoring and quantifying 

our environmental impact. We keep taking part in several environmental 

initiatives which started in 2008 and recertified our Environmental Management 

System in some of the most emblematic facilities over 2016. A summary of 

these programs and certificates are shown as follows.

ENVIRONMENTAL
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 Table P1. Voluntary environmental 
initiatives and certifications 
(G4-14, G4-15)

Initiative or 
certification

Brief description Location/ Televisa’s 
facilities

Site’s web link (if any)

ISO-14001:20014 EMS Certification Transition Santa Fe, San Angel and 
Collection center

Environmental 
quality

Evaluation and certification of 
environmental performance and 

of compliance with the Company’s 
standards.

Santa Fe, San Angel, 
Collection center and 

Chapultepec

http://www.gob.mx/semarnat

Environmental 
compliance

Evaluation and certification of an 
environmental performance superior 

to the one required by the local laws in 
force.

Santa Fe, San Angel, 
Collection center and 

Chapultepec

http://www.sedema.cdmx.gob.mx/

Sustainable 
Building

Evaluation and certification of 
environmental sustainability and 
efficiency in buildings (in process)

Azteca Stadium and 
Insurgentes Theater

http://www.sedema.cdmx.gob.mx/

CDP Disclosure of the information on the 
company’s environmental impact

Grupo Televisa with 
information on water and 

emissions

https://www.cdp.net

Global Compact 
(UN)

Promotes universal social, 
environmental and sustainability 
principles in the business sector

Grupo Televisa with 
information on human rights, 
labor relations, environment 

and anti-corruption

https://www.unglobalcompact.org/

Carbon
footprint

The Company’s emissions to the 
environment generated by its 

operations

Grupo Televisa with 
information on water, energy 

and emissions

Emissions
Report 
(RENE)

CO2 emissions from facilities 
exceeding the maximum required by 

the standard (voluntary)

Grupo Televisa with 
information on emissions 
(reporting by Televisa and 

Televimex)

http://www.gob.mx/semarnat
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Purpose 2015 (%) Avance (%)

1 Recycling program 60 86.76

2 Hazardous waste recycling (RPE) 90 82.31

3 Special management waste recycling 
(vinyl paint, tapes, plastics)

70 57.97

4 Internal environmental training 9.41 8.61

5 Reduction of electric energy 
consumption 

4 - 5.2

This year, the environmental analysis we performed was based on the based 

on the materiality principle. Our environmental analysis covers information 

of the facilities and entities that together come to more than 50% the size of 

Grupo Televisa. The information related to energy, water and carbon emissions 

indicators, cover over 68% of the Group companies; regarding waste generated, 

the entities and facilities considered were the following (Graph P1).

Likewise, the Senior Management levels assessed the progress in terms 

of the goals and targets stated the year before. The targets for 2016 and 

their percentage of progress achieved are shown in the following table. New 

performance indicators will be applied to improve measuring, coverage and 

consistency of already established indicators on 2017 (Table P2). 

Graph P1. Entities and facilities 
considered for waste generation 
indicators

Table P2. Performance indicators, goals and percentage of progress for 2016 (G4-EN27)

Graph P1. Entities and facilities considered for waste generation indicators

Environmental
analysis scope

Televisa,
S.A. de C.V.

Altavista Sur
Inmobiliaria
S.A. de C.V. 

Futbol del
Distrito Federal,

S.A. de C.V.

San Ángel

Recollection
center

Santa Fe

Chapultepec

Rojo Gómez Azteca Stadium
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POLICY
MANAGEMENT

ENVIRONMENTAL

We place value on generating an Environmental Management System (EMS) 

on the basis of our commitment with the compliance of Mexican regulations; 

however, Grupo Televisa pursues to go beyond by adopting international 

best practices. Because of this, during 2016 we renewed the ISO 14001: 2004 

standard certificate, obtained previously from 2013, for a number of our centers. 

ISO 14001 is an international standard which includes the essential 

requirements for implementing an EMS. Because of its international nature, 

the standard requires compliance with applicable legal framework, as well 

as other terms implemented by Grupo Televisa in order to pursue continuous 

improvement and greater protection of our natural resources. 
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Name Purpose General aspects

Matrix of legal 
requirements

Identify and keep the legal and statutory 
requirements on federal, state and municipal 

levels up-to-date.

All the parties involved are responsible for 
identifying changes in the activities or services and 
to communicate them to the EMS representative for 

its legal and regulatory impact to be assessed.

Evaluation of legal 
compliance

Evaluate the environmental management 
programs and determine their compliance with 

the regulatory requirements.

The EMS person in charge must evaluate the 
compliance with the legal requirements periodically, 

with the assistance of the related areas.

Corrective action or 
preventive action 

request

Establish the methodology and allocation of 
responsibilities to start, inquire, implement and 
confirm the effectiveness of the corrective and 
preventive actions deriving from the respective 

actual and potential Non-Compliances, resulting 
from the activities of the facilities.

When a regulatory or non-regulatory requirement 
is not complied in a quarterly basis, a Non-

compliance should be sent to the area responsible 
for the application, and immediate correction 

must take place.  In the event of recurrence of the 
non-compliance for two consecutive times, the 
cause must be analyzed to prevent any further 

recurrences.

Table P3. Some of the environmental 
management system requirements

To achieve a first-rate and efficient environmental 

policy within Grupo Televisa, internal documents have 

been determined to comply with the Environmental 

Management System Mexican Standard (Norma Mexicana 

de Sistema de Gestión Ambiental) (NMX-SAA-14001-

IMNC-2004) (Table P3).

Responsible participants of the

Environmental Management System (EMS)

1.1 Head of the EMS: responsible for ensuring that 

the training in environmental matters is delivered to the 

workers of the facilities.  

1.2 EMS Committee: responsible for supporting 

these activities and for providing the necessary resources. 

1.3 EMS Supervisor: responsible for coordinating the 

activities resulting from the documentary and field review of 

the EMS, as well as for coordinating any changes to the EMS.

1.4 EMS Assistant: responsible for recording 

and keeping the EMS documentation up-to-date in 

coordination with the EMS Supervisor and other persons 

in charge of the area.  

1.5 Area officers: responsible for collaborating 

in the evaluation of the environmental compliance of 

the activities executed in their area, as well as for the 

instrumentation of the measures required therefor.  

1.6 Observer auditor: responsible for participating 

in the audit, but only by observing the process and 

development thereof.  

1.7 Auditor in training: responsible for participating in 

the audits partially, in other words, he/she may take part 

and make questions for the collection of evidences. 
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Graph P2. Organization chart of 
the Environmental Management 
System (EMS)

Table P4. Investment by type of 
project of the EMS, in MXN (G4-
EN31, G4-EC1)

External certifications 

(G4-DMA, G4-EN31)

Grupo Televisa’s EMS is certified by external third 

parties, which enables us to formalize our environmental 

targets, goals and indicators. To this day, we have assured 

facilities based on the Standards ISO 14001: 2004 (Table 

P5) and we have been granted with the environmental 

quality certificate issued by the Ministry of Environment and 

Natural Resources (SEMARNAT) and Federal Environmental 

Protection Agency (PROFEPA).  Also, we have obtained 

Type of Project Investment

Purified and wastewater analysis and emissions to the atmosphere, CRIT 2 million

SEDEMA and PROFEPA audits 3.5 million

ISO-14001 audits 117 thousand

SEDEMA audits (Sustainability) 60 thousand

Clean Industry certifications (Table P6) and certificates 

of environmental compliance granted by the Ministry of 

Environment in Mexico City (SEDEMA) (Table P7).

Environmental certifications and recurrent investment 

in environmental audits are aligned. The breakdown of the 

investment by project or certification type is shown in the 

table that follows (Table P4).Graph P2. Organization chart of the Environmental Management System (EMS)

Coordinators of the
Environmental
Management

System

Accountability and
decision-making

Committee

Environmental
Protection Manager

EMS Operative and 
internal auditing

staff 

Area Coordinators
for the

implementation
of the EMS

Internal Auditors
in training

Responsible
Supervisor

for the EMS 

Hygiene
& Safety
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Table P5. ISO 14001:2004 
certifications

* Currently in process of issuance of the certification



97

Table P6. SEMARNAT-PROFEPA Environmental Quality 
Certificate and Clean Industry Certificate

NA: Not Available
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Table P7. SEDEMA Environmental Compliance Certificate

NA: Not Available
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CONSUMPTION

EFFICIENT
ENERGY

Energy consumption at Grupo 

Televisa comes from four main 

sources: gasoline, diesel, natural gas, 

and LP gas. Gasoline is used in staff 

transport to the Santa Fe, San Angel 

and Chapultepec offices; diesel is 

used in emergency generators and 

different services; natural gas is used 

in machines such as stoves, ovens 

and heaters; finally, LP gas is used 

mainly in employee canteens. The 

fuel consumption for the years 2015 

and 2016 (G4-EN3) is shown below. 

It is worth mentioning that a 

significant rise in the use of gasoline in 

2016 as compared to 2015 is reported. 

This is because as of January 1, 2016, 

companies from the Telecom Division 

of Televisa, which has various facilities 

across the country, were taken into 

Graph P3. Fuel consumption in liters, 2015-2016 

Graph P3.1 Gasoline

Graph P3.2 Diesel

(G4-DMA, G4-EN3, G4-EN30)

Graph P3.1 Gasoline
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Graph P3.2 Diesel
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20162015Graph P3.1 Gasoline
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3,433,293.78

43,314,880.99

Graph P3.3 Natural Gas

593,865,520.00
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Graph P3.4 LPG
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20162015

Graph P3.2 Diesel

951,383.57

1,201,055.32

20162015
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account in the scope, therefore the fuel data accounts for the 

total of companies of Grupo Televisa.

The company's utility vehicles take part in a preventive 

service and vehicle inspection program that seeks to keep 

an efficient operation, reducing pollutant gases emissions. 

With this program we aim to make the best use of the staff 

transport by means of effective and efficient itineraries in order 

to minimize the mileage traveled by person.

Fuel consumption expenditure reached around $170 

million pesos in 2016. Accounting for 90.5% of the total amount, 

gasoline was the most expensive fuel. The percentage of the 

total cost of each of the fuels consumed in 2016 is shown as 

follows (Graph P4).

Graph P3.3 Natural Gas

Graph P3.4 LPG

Graph P4. Percentage of fuel 
costs in 2016

Graph P3.1 Gasoline

Graph P3. Fuel consumption in liters, 2015-2016
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43,314,880.99

Graph P3.3 Natural Gas
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20162015

20162015

Graph P3.4 LPG

593,865,520.00

537,930.67

20162015
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951,383.57

1,201,055.32
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Graph P3. Fuel consumption in liters, 2015-2016
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Graph P4. Percentage of fuel costs in 2016
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Electricity consumption (G4-EN4)

In 2016, the electricity consumption of 

Grupo Televisa was 355,897.08 MWh, which 

means an increase of 6.4% as compared to 

the previous year, as a result of the inclusion 

of the Telecom Division of Grupo Televisa. The 

comparative chart is shown as follows (G4-

EN4) (Graph P5).

Total energy consumption

(G4-EN5, G4-EN6, G4-EN7)

Considering fuels and electricity, the total 

amount of energy consumption of Grupo 

Televisa in 2016 was 2’727,545.03 GJ, increasing 

by 85% as compared to 2015, given that 

Telecom Division of Televisa was taken into 

account in the scope (Graph P6). The energy 

intensity, in terms of the number of employees, 

was 64.50 GJ/employee, increasing by 92% as 

compared to 2015 (Graph P7) (G4-EN5).

Graph P5. Electricity consumption 
2015-2016, in kW

Graph P6. Energy consumption of 
Grupo Televisa 2015-2016, in GJ

Graph P5. Electricity consumption 2015-2016, in kWh

334,539,862.19

355,897,079.85

2015 2016

Graph P6. Energy consumption of Grupo Televisa 2015-2016, in GJ

1,474,359.27

2,727,545.03

2015 2016
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Graph P7. Energy intensity of 
Grupo Televisa 2015-2016, in GJ/
number of employees

In 2016, the total cost of energy of Grupo Televisa was 

around $740 million pesos; 77% of which are related to the 

cost of electricity and 23% to the cost of fuels.

We expand our energy efficiency endeavors beyond 

our facilities in order to involve our suppliers through 

Telecom Division, a subsidiary of Grupo Televisa. 

Based on an environmental commitment for the 

delivery of pay television services, we demand our 

suppliers at Telecom, as part of the selection process, 

that their equipment fulfill global energy efficiency 

standards. In general, set-top boxes with terrestrial, 

cable, satellite or PI television signal reception, must 

have a standby mode electrical power equal or less 

than 15.0 W in the case of digital video recording (DVR), 

or equal or less than 5.0 W if there is no DVR. 

Similarly, the devices offered by Telecom include 

reduction measures in materials used. Some models 

reduced their weight up to 33% less than previous 

models, including a 20% recycling post-consumer 

plastics. The packaging is 100% recyclable and uses up 

to 75% recycled cardboard. 

 

ENERGY EFFICIENCY IN OUR SUPPLY CHAIN

Graph P7. Energy intensity of Grupo Televisa 2015-2016,
in GJ/number of employees

33.54

64.50

2015 2016
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Grupo Televisa is confident that clean energy use is one of the best ways to achieve its reduction targets, but 

also to line up with 35% clean energy generation goal by 2024, as well as to be aligned to Sustainable Development 

Goal (SDG) number seven, regarding to foster the use and access to affordable, reliable, sustainable and modern 

energy for all. 

To that effect, in 2016 we began a power trigeneration project planning at Televisa San Angel facilities. The 

project consists of taking advantage of the energy contained in the fuels of the operation by reintegrating it into the 

process, or to other operating processes.

The project will initiate by the end of 2017, estimating the following savings in energy use:

 • Hot water: 4,488 MMBTU/year

 • Steam: 14,599 MMBTU/year

 • Cold water: 8,741,919 kWhc/year

 • Electricity: 15,260,006 kWhe/year

Note: MMBTU = Millions of BTUs, kWhc = Kilowatt hour cold, kWhe = Kilowatt hour electric

RENEWABLE ENERGY GENERATION (G4-EN6, G4-EN7)
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MATERIALS
USE

Most of the printed material use of Grupo Televisa comes from the 

manufacturing and distribution of magazines and other printed material of 

Televisa's publishing business. Along the production and printing process, 

we need different packing materials which monthly average use is shown 

as follows (Table P8). It is worth mentioning that 81% of the thermal treated 

platforms are recycled.

As a part of the recycling activities in the manufacturing and distribution 

center of magazines and other printed documents, a materials reuse program 

is implemented. In 2016, we reused an average of 58% of the distributed 

magazines, such as magazines, comics, collectibles, albums as well as other 

pieces produced by third parties. The recycled material that has undergone a 

conditioning process is reinstated into the manufacturing process. The amount 

of recycled material by type of material in 2016 is shown below. 

Table P8. Packing materials used, monthly average in 2016 (G4-EN1)

Table P9. Percentage of recycled material per product in 2016 (G4-EN2, G4-EN28)

Packing Material Unit Piece

Cardboard boxes Piece 1,000

Gorilla tape Piece 150

18” Film Piece 1,700

3” Photographic Film Piece 1,300

Thermal Treated Platforms Piece 500

Concept Percentage recycled

Own Magazines 54.40%

Own Comics 53.90%

Third-Party Magazines 48.90%

(G4-EN1, G4-EN2, G4-EN28)
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MANAGEMENT
WASTE

(G4-DMA, G4-EN23,
G4-EN24, G4-EN25)

In 2016, Grupo Televisa produced a total of 448,312.63 kilograms of waste, 

from which 62.9% were non-hazardous waste sent to dump, 26.1% recycled 

waste and 10.9% hazardous waste (G4-EN23).

With the purpose of reducing the volume of waste for final disposal, we 

have implemented a waste management plan that enables the management 

systems, methods, controls and logs for their monitoring. In 2016, we sold 

waste for recycling - such as paper, cardboard, PET, aluminum, scrap and 

plastics - to third parties in order to deliver various environmental benefits. The 

total amount of recycled waste was 117,224.9 kilograms. The percentage of 

recycling per material in 2016 is shown below (Graph P8). 

Graph P8. Percentage of recycled waste by material in 2016

Graph P8. Percentage of recycled waste by material in 2016
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Preventive measures are implemented in order to avoid pouring our waste into the 

environment and confine it at proper spots based on relevant security measures. Grupo 

Televisa's hazardous waste includes mostly empty batteries and vinyl paint, as well as 

other hazardous waste from the operation and maintenance of facilities. In 2016, the total 

amount of hazardous waste was 66,344.13 kg. The percentage of waste generated by 

type is shown in the chart below (Graph P9). 

Graph P9. Percentage of 
hazardous waste generated 
in 2016

Graph P9. Percentage of hazardous waste generated in 2016

Operation and
maintenance

65%

Dead batteries
23%

Vinyl
painting

12%
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Graph P10. 2012-2016 battery recycling, in kilograms

Graph P11. 2014-2016 hazardous waste generated,
in Tons

In the last four years, the empty 

battery recovery and recycling 

program has shown a significant 

progress. A total amount of 52,895.60 

kg of this waste has been recycled. 

In 2016, we managed to recycle 10.1 

times more than in 2015. A breakdown 

of recycling per year is shown below. 

The total amount of hazardous 

waste recycled per year (2014-2016) 

is shown below, including battery 

recycling. In 2016, the amount of 

hazardous waste produced was 

66,344.13 kilograms, increasing by 

240% as compared to the previous 

year (Graph P11).

 Graph P10. 2012-2016 battery recycling, in kilograms

Recycled batteries

17,184.20

2012

4,630.00

12,121.00

1,704.00

17,256.40

2013 2014 2015 2016

Graph P11. 2014-2016 hazardous waste generated, in Tons
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20
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Part of the hazardous waste are treated by a certified 

supplier in order to recycle components and reuse them 

in new products. The remaining amount is destroyed in 

cement factories by incineration, using it as an alternative 

fuel.

Around 70% of the materials used in producing 

batteries are recycled through mechanical and physical 

processes, in order to reuse them in plastic products not 

intended for food or beverage for human consumption, 

fertilizers, metallic cable liner, supplies and batteries.

We transfer 30% of the waste to companies with the 

technology to continue removing materials for recycling. 

Since the country has no confinement sites for lead, heavy 

metals and/or neutralized acids, sometimes the recycling 

companies send these materials for confinement to 

international authorized spots. The hazardousness of the 

waste produced by Grupo Televisa facilities does not 

require confinement or destruction in foreign territory 

(G4-EN25). Additionally, no significant events related to 

hazardous waste spills were reported in 2016 (G4-EN24).

Environmental benefits resulting from the recycling 

program

The environmental benefits resulting from our recycling 

program are shown below. These contain the number of 

trees saved, water savings and fuel use reduction, among 

other categories. Six facilities were considered: San 

Angel, Santa Fe, Collection Center, Chapultepec, Azteca 

Stadium, and Rojo Gómez (see Table P10 to Table P15).
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Table P10. Environmental 
benefits in San Angel in 
2016

Table P11. Environmental 
benefits in Santa Fe in 
2016
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Table P12. Environmental 
benefits in the Collection 
Center in 2016

Table P13. Environmental 
benefits in Chapultepec in 
2016
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 Table P14. Environmental 
benefits in Azteca Stadium 
in 2016

Table P15. Environmental 
benefits in Rojo Gómez in 
2016
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USE
SUSTAINABLE

WATER

(G4-DMA, G4-EN8, G4-EN9, 
G4-EN10, G4-EN22, G4-EN26)

At Grupo Televisa we implement water-preservation actions mainly focused 

on the treatment of waste water from some of our facilities. We monitor the 

water we use and identify the supplying source. 

The consumption of water at Grupo Televisa in 2016 was 27,243,533 m3; 

from this amount, 98.89% was obtained from the public water supply system, 

0.74% was reused and 0.37% came from Wastewater Treatment Plants (WWTP) 

(G4-EN8, G4-EN10). Water supply information from the public supply system 

account for the total number of entities integrating Grupo Televisa. 

Graph P12. Grupo Televisa 
supplying water sources

Graph P12. Grupo Televisa supplying water sources
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The historical consumption of water recycled is shown as follows. In 2016, the volume of recycled water consumed 

was 102,287.82 m3, increasing by 6.0% as compared to the previous year (Graph P13). 

In the WWTPs, some of the waste water undergoes an ionic and biological 

electro chlorination process. Santa Fe, San Angel, Collection Center, and Rojo 

Gómez facilities use this system. Such treated water is used in toilets, fire 

systems, and green-area irrigation. 

Total volume of water discharged to the public water system was 

27’020,698.33 m3, which equals to the total volume of clean water minus the total 

water recycled and recirculated (G4-EN22). The recycling process consists of a 

closed and treatment water circuit avoiding regular discharges to the municipal 

sewer system. These discharges are only made in case of an overflow, which 

are not quantified.

There are no direct water sources affected near our facilities, neither by 

withdrawal nor by discharge, as this water is also discharged to the municipal 

sewer system in case of an overflow (G4-EN9, G4-EN26).

Graph P13. 2014-2016 Historical 
consumption of water recycled, in m3

Graph P13. 2014-2016 Historical consumption of water recycled, in m3
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EMISSIONS

GREENHOUSE
GAS (GHG)

(G4-DMA, G4-EC2, G4-EN15, 
G4-EN16, G4-EN17,
G4-EN18, G4-EN19)

The consequences and 

generating activities of climate 

change account for an imperative 

topic at international dialogues, such 

as the COP22 in Morocco, where 

governments pursue the agreements 

and generation of actions in order 

to provide a theoretical, practical, 

and solid framework as a critical 

component to further emission 

reduction targets.

As a result, Grupo Televisa reports 

its greenhouse gas (GHG) emissions 

inventory with the purpose of 

consolidating the information of all 

entities making up the Group. 

To prepare this inventory, we 

use international standards, as 

well as the secretarial agreement 

setting out technical issues and 

formulas for the implementation 

of methodologies to calculate 

gas emissions of greenhouse 

compounds. Therefore, estimating 

direct (Scope 1) and indirect (Scope 

2 and Scope 3) emissions, enables 

us to develop a metric to account 

for those sustainability actions to be 

implemented, as well as to assess 

the results of those actions already 

implemented in previous years.

Direct or Scope 1 emissions result 

from the operations of Grupo Televisa, 

and may be directly linked to the 

Company from both fixed and mobile 

sources. All our direct emissions 

result from fuel consumption, such as 

diesel, gasoline, LPG, and natural gas. 
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Indirect or Scope 2 emissions are related to operations 

of Grupo Televisa but are not directly associated to the 

Company because these are emissions generated outside 

the Company. In our case, this category only involves 

emissions related to electricity consumption. 

Other or Scope 3 emissions are those generated 

by Grupo Televisa’s operations that are not classified 

within the previous categories—i.e. emissions from our 

employees' plane flights; however, this type of emissions 

are not reported herein.

Total CO2e emissions in 2016 amounted to 262,202.18 

tons of CO2e, increasing by 34.7% as compared to last 

year. This increase results from the fact that Telecom - 

a subsidiary of Grupo Televisa - was included within the 

emission calculation scope, which has several facilities 

throughout Mexico. From this amount, Scope 1 or direct 

emissions accounted for 37.8% of the total, while Scope 2 

or indirect emissions accounted for 62.2% of total emissions 

(Graph P14). From Scope 1 emissions, 2.5% come from 

fixed sources and 97.5% from mobile sources.
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Graph P14. Tons of CO2e during 
2014-2016, by Scope 1, Scope 2, 
and total emissions
(G4-EN15, G4-EN16)

Note: This information could be updated according to de CDP 2016 Report. 

Total emissions considering the number of employees in 2016 amounted to 6.2 tons of CO2e, increasing by 40.1% as 

compared to 2015 (Table P16). 

Also, in compliance with the requirements of the General Law on Climate Change, one of our main objectives is to 

continue identifying those facilities that exceed 25,000 tCO2e and report to the authorities accordingly.

Table P16. Intensity of emissions 
in Tons of CO2 by number of 
employees.

2014 2015 2016

Total emissions 195,045.60 194,605.03 262,202.18

Number of employees 39,615 43,964         42,288 

Intensity of emissions 4.9 4.4 6.2

10   Note: Through the True Value tool (KPMG, 2016) total 
CO2 emissions can be quantified in monetary terms, 
resulting in a value of $ 7.8 million USD, where each ton of 
CO2 is quantified at $ 30 USD considering the Inflation to 
2016 (adaptation from the Interagency Working Group on 
Social Cost of Carbon, United States Government).

Graph P14. Tons of CO2e during 2014-2016, by Scope 1, Scope 2, and total emissions

2014

Scope 1

Scope 2

Total emissions

2015 2016

33,297.89 20,652.58 99,201.32

161,747.71 173,952.46 163,000.86

195,045.60 194,605.03 262,202.18
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Mexico: a highly-diversified country 

Mexico ranks fourth as the 

country with the greatest biodiversity 

worldwide, because of its important 

natural and cultural wealth related to 

its geographical location. Therefore, 

Mexico holds most ecosystems 

worldwide given that its different 

climates and environments are home 

to a significant variety of species—

almost 12% of the world's total 

biodiversity11. 

The Official Mexican Standard for 

Environmental Protection (Norma 

Oficial Mexicana de Protección 

Ambiental)12 includes over 2,600 

species at risk as a result of the serious 

deterioration of ecosystems due 

to the impact of economic growth, 

misuse of land, and overexploitation of 

natural resources. These ecosystems 

provide all Mexicans with the essential 

and vital goods and services, such as 

clean water, clean air, and medicines; 

thus Grupo Televisa confirms its 

commitment with the care and 

protection of the environment and its 

natural resources. 

MEXICAN ALLIANCE FOR 

BIODIVERSITY AND BUSINESS 

(ALIANZA MEXICANA DE 

BIODIVERSIDAD Y NEGOCIOS)

Grupo Televisa is committed 

to Mexico's ecosystem care and 

protection so that, together with 

some Mexican NGOs and Mexican 

companies such as CEMEX, BASF, and 

Grupo Bimbo, established the Mexican 

Alliance for Biodiversity and Business 

(AMEBIN, for its acronym in Spanish). 

Through this association, actions and 

projects are intended to be defined with 

the purpose of contributing to Mexico's 

biodiversity conservation, sustainable 

use, and restoration according to five 

working groups:

• Natural capital.

• Funding mechanisms and schemes.

• Projects, business, and innovation.

• Communication.

• Development of indicators.

Our quality of life and survival are 

directly dependent upon the services 

provided by ecosystems, whose care 

and preservation may bring benefits 

favorable to the entire Mexican 

population. For instance, if we 

support the protection of our forests 

and rivers, we will be helping with 

natural bodies' water supply, which in 

turn implies that many communities 

throughout Mexico may access this 

resource. Also, we will be promoting 

health issues, such as hygiene and 

clean drinking water. 

The way all Mexicans' welfare 

improves depends on our 

collaboration, work, and commitment 

to the protection and preservation of 

ecosystems and their biodiversity. 

Grupo Televisa is committed to 

strengthen the awareness of the 

foregoing and, through our alliance, 

to offer solutions for its preservation.  

OF BIODIVERSITY AT

GRUPO TELEVISA

PRESERVATION

(G4-DMA, G4-EN11, G4-EN12, 
G4-EN13, G4-EN14)

11 http://www.biodiversidad.gob.mx/pais/quees.html  
12   For further information, please visit: http://www.
biodiversidad.gob.mx/pdf/NOM-059-ECOL-2001.pdf
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AMEBIN Message: “Businesses, economy and every 

human activity depend on the ecosystems and their 

biodiversity, as well as on their environmental and 

biological services. Consequently, companies - as the 

main units of economic development - must take part 

in their conservation, restoration, and sustainable use, 

together with institutions and society as a whole.”

http://www.cespedes.org.mx/alianza-mexicana-de-biodiversidad-y-negocios/

ASSESSMENT OF BIODIVERSITY IMPACTS

Grupo Televisa monitors its impact on biodiversity 

by identifying activities that could affect it. Even 

most of Grupo Televisa’s facilities are located in low-

environmental-impact areas, we have four broadcasting 

and/or rebroadcasting equipment located in protected 

natural areas or areas with high biodiversity, including the 

Izta-Popo Zoquiapan National Park (Parque Nacional Izta-

Popo Zoquiapan), the Cerro de la Silla, the Cerro del Fortín 

Ecological Reserve (Reserva Ecológica Cerro del Fortín), 

and the Tehuacán-Cuicatlán Biosphere Reserve (Reserva 

de la Biósfera Tehuacán-Cuicatlán). 

Grupo Televisa conducted an evaluation of the main 

species depending on these natural strengths, identifying 

the characteristic biodiversity of each area.



Name State Plants/Flora Fauna Inventory of Endangered 
Species

Izta-Popo 
Zoquiapan 
National 
Park

Protected 
Natural Area  

Pines, sacred firs 
(oyameles), zacatones 
plants, and diverse 
flowers.

Rabbits, skunks, squirrels, 
gophers, gray foxes, 
wildcats, coyotes, and 
white-tailed deer.

−467 species of 
invertebrates, animal and 
plant kingdom.
−14 species within the 
endemic category.
−2 species in danger of 
extinction.
−18 endangered species. 
−16 species with special 
protection.

Cerro de la 
Silla

Protected 
Natural 
Area in the 
National 
Monument 
category

Low shrubs with a great 
variety of cetaceans.

Black fluffy-tailed squirrels, 
insects such as centipedes 
and worms, northern 
mockingbirds (zenzontles), 
wild boars, wildcats.

NA*

Cerro del 
Fortín 
Ecological 
Reserve

Protected 
Natural Area 

Oak (Quercus) lowland 
forest, thorny scrubland, 
eucalyptus forest, guaje 
and jacaranda forest, and 
pastureland.

Black vulture, white-winged 
pigeons, Mexican grackle 
(zanate), sparrow, finch, 
Toxostoma (cuitlacoche), 
northern mockingbird, 
and ruddy ground dove 
(tortolitas). Some specimens 
of skunks, Mexican mouse 
opossum (tlacuache), wood 
mouse, rattlesnake.

NA*

Tehuacán-
Cuicatlán 
Biosphere 
Reserve 
(Reserva 
de la 
Biósfera 
Tehuacán-
Cuicatlán)

Protected 
Natural Area

Xerophilous shrubland, 
deciduous tropical forest, 
thorny forest, sub-
deciduous tropical forest, 
Quercus forest, conifer 
forest, pine-oak forest, 
Juniperus forest, mountain 
mesophyll forest, palm 
grove, pastureland, and 
aquatic-underwater 
plants.

Puma, oncilla, eyra cat 
(jaguarundi), white-tailed 
deer, hooded skunk, gray 
fox, coyote, northern 
raccoon, badger or nasua, 
river otter, 37 species of bat, 
among others.

NA*

 Table P17. Biodiversity in areas 
where we have presence

* For those marked Reserves and Natural Areas, no list of endangered species issued by CONANP or other 
governmental environmental agency was found. 
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POR EL

PLANETA:

INITIATIVE 
BIODIVERSITY 

(G4-M3)

"We only love what we know... and we only protect what we love"

“Por el Planeta”, a Grupo Televisa’s initiative with the purpose of showing 

our audience Mexico and the world's natural wealth. The objective, through 

Televisa's multiplatform, is to share with our audience the outermost and 

the most pristine places left on the planet and which, in turn, are part of the 

wonders of nature.

The Por el Planeta team has traveled over 63,000 miles (100,000 kilometers) 

around the world—equivalent to walking twice around the world. Here are 

some of the places shown in the documentary series:

Graph P15. Places shown by the 
“Por el planeta” series
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Throughout four seasons, 20 documentaries and three 

special editions have been produced, accounting for 

1,380 minutes on air. Through the most important news 

programs of Channel 2, over 60 “Por el Planeta” video clips 

and reports have been broadcasted. This program was 

the first Televisa's 4k recording format production and the 

only Televisa News (Noticieros Televisa) production in 4k 

format, with an image and interview file exceeding 70,000 

gigabytes. 

Through the “Por el Planeta” program we align ourselves 

with efforts of the global conservation movement, since 

we share the same values and commitment: listening to 

the voices of nature. 

Our stories and images show moments of transition, 

turbulence, and tranquility of the most diverse ecosystems 

and of the most spectacular species living there, allowing 

our viewers to emotionally connect with distant places 

they might not even imagine. We would rather focus on 

beauty than on devastation, as a way of experiencing 

sublime nature, since we are convinced that - through 

emotions - it is likely to create a reaction inspiring both 

viewers and listeners to protect ecosystems and preserve 

species.

By visiting the following website the audience can 

access these reports: http://noticieros.televisa.com/por-

el-planeta/
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Graph P16. “Por el Planeta” photo 
competition figures

POR EL PLANETA, WILDLIFE, NATURE & CONSERVATION, PHOTO COMPETITION

At Grupo Televisa we focus our actions on promoting environmental conservation through different projects. Among 

the most prominent initiatives there is a conservation photo competition called “Por el Planeta, Wildlife, Nature & 

Conservation, Photo Competition,” which purpose is reasserting photo narrative as an instrument of natural conservation 

and appreciation of biodiversity. The first-edition call for the competition was addressed to professional and amateur 

photographers. Last edition was attended by 2,949 contestants from 88 countries and 28,578 photos were registered.

Throughout the competition campaign, we managed to build a strong community in different digital media (website 

and social media networks such as Facebook and Instagram). One of the goals of the competition is bringing the issue 

of conservation closer to larger audiences, which we attained with the following figures.

182 countries
23 mil

followers in
Instagram

16,518
Facebook

likes

400,000
visits

One million
page
views

268,166
unique
users

Graph P16. “Por el Planeta” photo competition figures

Website Social Media International community



During the Awards Gala, the winners of each category and the winners of 

special awards are announced officially, as well as the conservation initiatives 

that would receive the donation of the competition registration fees. The 

ceremony is attended by Emilio Azcárraga, President of Grupo Televisa, officials 

of the Ministry of Environment and Natural Resources (Secretaría de Medio 

Ambiente y Recursos Naturales, Semarnat), the Ministry of Tourism (Secretaría 

de Turismo) (Sectur), and the National Council for Culture and Arts (Consejo 

Nacional para la Cultura y las Artes, Conaculta), the winners of the competition, 

members of the Jury, representatives of Televisa, National Geographic, and 

personalities from the world of conservation and photography. 

The photo competition grants over USD$400,000 (official currency of 

the United States, “dollars”) in awards, donations, and resources to support 

conservation projects. The last ceremony of this competition ended with a 

thank-you speech delivered by Paul Nicklen, President of the Jury.

One of the commitments of the competition was to donate all the money 

raised at its registration to conservation projects. “Por el Planeta”, in its last 

edition, raised over  USD$39,000 which was donated as follows: 50% to National 

Geographic Projects and 50% to Grupo de Ecología y Conservación de Islas, 

A.C. (GECI), a Mexican organization devoted to the conservation and restoration 

of Mexican islands and their species. 

The amount donated to GECI will be allocated to the implementation of its 

National Seabird Conservation Program (Programa Nacional de Conservación 

de Aves Marinas), benefiting 31 bird species, including three cormorant species. 

“

“

VISUAL
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Table P18. Side-events

Likewise, there were side-events to the photo competition, such as the 

presentation of the “2015 Book for the Planet” (Libro por el planeta 2015) and 

“Walking through the Planet” (Caminando por el planeta). Table P18 describes 

all events.

Environmental compliance

(G4-DMA, G4-EN29, G4-EN34)

Grupo Televisa constantly 

monitors amendments made to the 

environmental legislation in Mexico 

and assesses and compares our 

Environmental Management System 

(EMS) against such legislation. 

Likewise, we communicate with 

our stakeholders (government, 

consumers, costumers, certifiers, 

and consultants, among others) on 

a regular basis, establishing direct 

and open communication channels, 

in order to report complaints of any 

environmental occurrence. One 

of the communication channels 

through which our stakeholders 

can report complaints regarding 

environmental issues is Grupo 

Televisa’s complaint box (http://

capturadenuncias.televisa.com.

mx/DenunciasCaptura/denuncias_

tel.aspx).

So far, we have not received 

any environmental claim; also, no 

significant fine has been received 

for environmental non-compliances 

(G4-EN29, G4-EN34).

Event Year Description

Book for the Planet (Libro por 
el planeta)

2015 Televisa, together with National Geographic, published the 2015 For the 
Planet commemorative book with the best photos registered in the com-
petition. This book will be distributed among the winners and finalists of 
the competition, Gala attendees, public libraries, research centers, civil 
society organizations and art, culture, and education institutions. The book 
was also present in the finalist photo exhibition touring through different 
cities in Mexico and abroad in 2016.

Walking through the Planet 
(Caminando por el planeta)

2016 Exhibition with the finalist photos of the international competition, 106 sto-
ries of different species, countries, and ecosystems having something in 
common: their commitment to conservation. More than half a million peo-
ple attended.

Festival for the Planet
(Festival por el planeta)

2016 For the Planet Community Conferences: Karine Aigner, Steve Winter, Fran-
cis Pérez, Luis Javier Sandoval, and Kaitlin Yarnall.

Family activities 2016 Children photo workshop by Karine Aigner; Rally “Looking for the Imperial 
Carpenter” (Buscando al Carpintero Imperial) by Recrea A.C. 

Storytellers of Ecoalternativas, A.C. and Organic Honey Tasting (Cata de 
miel orgánica) by Son de Miel. 

Screenings of documentaries and films, told by its directors and members 
of the conservation community.

Exhibition From October 29, 
2016 to February 

12, 2017

The exhibition was made at the Cenart National Arts Center (Centro Nacio-
nal de las Artes Cenart)—94,208 was the total number of visitors on green 
spaces.
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TO THE
COMMITMENT

COMMUNITY
 (G4-DMA, G4-SO1, G4-SO4, G4-SO6, G4-EC1) 
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W
e are fully devoted to strengthening communities throughout 

Mexico, as well as committed to the investment, so that 

such communities may attain sustainable, equitable and fair 

development. For the last 16 years, through Fundación Televisa, we have 

created and supported programs providing educational opportunities, fostering 

cultural identity, and promoting community commitment. Fundación Televisa 

provides a great variety of programs and opportunities benefiting millions of 

Mexicans, supported by the eight main areas of impact (Graph F1). 

Graph F1. Main areas of impact 
of Fundación Televisa's programs

FUNDACIÓN TELEVISA'S STRATEGIC FUTURE

Since 2015, the Foundation's strategic future was defined with the purpose of operating pursuant to strategic objectives 

and keystones, aiming the vision to achieve in 2017 one million of annual beneficiaries, measuring its achievement through 

the "Value Gap," which divides beneficiaries into 5 categories according to their type of impact (Graph F2). 

From these categories it was determined that only three would contribute to hitting the one million beneficiaries’ goal.

• Multipliers: people sharing their knowledge and inspiring others to improve themselves. 

• Transformed: people who have improved their quality of life through the benefit they received.

• Trained: people who have been supported or received a training opportunity with the potential to improve their quality of life. 

Graph F1. Main areas of impact of Fundación Televisa's programs

Education

Beyond Borders 
Más alla de las

fronteras):
Fundación Televisa

Culture, Photography,
and Audiovisuals

Values

Communication
Platforms

Community
Development

Social Entrepreneurs:
Possible (Posible)

Digital
Opportunities
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The other two categories taken into account to 

measure Fundación Televisa's results, but not included in 

the one million beneficiary goal, are the following:

• Involved: people who are interested in receiving 

further information or having a simple participation in 

programs.

• Reached: people who receive information by any 

means of communication.

After analyzing Fundación Televisa's projects impacting 

on trained, transformed, and multipliers, the three 

categories of the "Value Gap" analysis, it was estimated 

that the number of beneficiaries in 2016 was 880,490 

people—12% from achieving our next year goal. The three 

programs with a major impact were "Visual Arts" (Artes 

Visuales), "Possible" (Posible), and "Knowledge Olympics" 

(Olimpiadas del Conocimiento). 

As for the two categories not achieving the one million 

goal (involved and reached), it is estimated that total 

beneficiaries in 2016 were 8’157,118 people.

Graph F2. Fundación Televisa's 
strategic future 

Graph F2. Fundación Televisa's strategic future

FUNDACIÓN TELEVISA
Strategic keystones

Bear a high impact on one
million people annually,

serving as the social
reference for educational

and cultural matters.

We work to inspire and develop
the persons’ potential through
our commitment with education
and culture

We believe in the great potential of
all people and therefore:

•We’re committed and passionate 
•We’re effective
•We’re creative and enterprising
•We’re transparent  
•We’re empathic

FUNDACIÓN TELEVISA

Mission
FUNDACIÓN TELEVISA

Vision

FUNDACIÓN TELEVISA

Principles

High-impact program

Alliances that build up

Synergies

Innovation and pioneering

Strategic use of communication
platforms
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Table F1. Fundación Televisa's 
monetary and non-monetary 
value 

Investment in communities (G4-DMA, G4-EC1, G4-SO1)

In 2016, at Fundación Televisa, we measured the monetary and non-monetary value of the projects conducted. Resulting 

figures were as follows:

As for fiscal year 2016, here is the percentage reported 

by the following cost categories, within the total amount 

of CSR programs:

• Social Investment: 29%.

• Community Investment: 16%. 

• Business Initiatives: 36%.

Sustainability strategy of Fundación Televisa

Fundación Televisa established a sustainability strategy 

aligned to some Sustainable Development Goals (SDG) of 

the UN. From the 17 established goals, the foundation's 

top three are (1) End Poverty, (3) Good Health and Well-

Being, and (4) Quality Education. To know more about 

how Fundación Televisa contributes to some of the SDG 

through specific programs, please refer to Table F2. 

Concept Description Amounts/quantity

Time Volunteering during paid
working time 

6 thousand hours of volunteering

Donations Donations of products or
services, projects, associations or 
similar. 

Over two billions of pesos through in-kind 
and cash donations.

General administration expenses Administration and operating cost of 
Fundación Televisa’s projects

Around 36 million pesos
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Table F2. Fundación Televisa’s 
contribution to SDGs13  

13 This table only includes the 
SDG that show an impact by 
Fundación Televisa; therefore, 
numbers 6, 9, 10, 11, 12, and 14 
were omitted.

The goal of all our programs is to improve social distribution and 
equality. Some of them are about basic needs, such as early 
stimulation, health, and better opportunities.

310,825 children and their families received nutrition and development 
packages. Refer to the “Community Development” section.

Campaigns for organ transplants, prevention of diseases (cancer), 
cataract surgeries, against obesity, among others. 
Cyberbullying and sexting campaign (“Mucho ojo en la red” or “Beware 
in the net”).

Since the scholarship program “Bécalos” began, it has benefited more 
than 264,000 youngsters and teachers, and 181,029 students have 
graduated. Refer to the “Education” section.

Our entrepreneurship program “Posible” has become a large scope 
non-governmental program in Latin America, with more than 83,000 
people enrolling in 2016. From this amount, 40% are women, which 
makes it one of the most gender-balanced programs in Mexico.

In order to offset the effect of greenhouse gases produced by the 
operation of the Santa Fe offices, Fundación Televisa offered the 
following environmental services in Oaxaca:
•7,656 compensated tons through the purchase of carbon capture 
certificates.
•448 hectares were reforested and included reforestation maintenance.
•576 people were directly benefited.
•2,791 people were indirectly benefited.
•10 communities participated in the project (G4-EN27).

With our “Posible” program, more than 11,000 business models 
concluded successfully. Refer to the “Social Entrepreneurship” section.

We work together with The Nature Conservancy to support the 
conservation of marine and fishing resources of the region and the 
development of the fishing communities in Baja California, specifically 
in the San Cosme corridor, Puerto Peñasco corridor and the major 
islands of the Sea of Cortez.

Green Goals: due to the Mexican National Soccer Team’s goals, 22 
hectares were reforested by planting more than 22 thousand trees in 
the State of Mexico.

In 2016, 570,000 “Calendarios de Valores” (Calendars of values) were 
taught, which helped more than 14 million children. Refer to the 
“Values” section.

We work in alliance with institutions in the health, housing, and 
education sector and we work together to reach more people with our 
programs.
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To Fundación Televisa, it is 

imperative to develop programs that 

support education in Mexico and 

that impulse the future generations 

of Mexicans to have a thorough and 

complete education that helps them 

develop all their skills, and position 

them with the tools for a better quality 

of life. The objective of the programs 

of Fundación Televisa is to generate 

results outside the classroom by 

obtaining active participation of 

society to improve the country's 

educational quality.

We have seized the wide selection 

of media platforms of Grupo Televisa to 

promote social awareness campaigns 

and digital platforms to foster civic 

participation. Fundación Televisa has 

developed several digital educational 

platforms which, through innovation 

and creativity, have let users improve 

substantially their capabilities and 

needs. These free self-learning tools 

have been widely diffused, reaching 

many Mexicans who otherwise would 

have lacked the basic tools, as well as 

access to these opportunities. Many 

of these efforts have improved the life 

of many people.

Education
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Graph F3. Education programs of Fun-
dación Televisa (G4-EC7, G4-EC8)Graph F3. Education programs of Fundación Televisa (G4-EC7, G4-EC8)

“Aulas de medios” (Media Classrooms)

“Olimpiadas del conocimiento” (Knowlegde Olympics) 

“Bécalos” (Sponsor Them) 

Cuantrix

In its first 11 years, “Bécalos” has helped more than 264,000 young people and
teachers.
The program has 181,029 graduate students.

In 2016, Fundación Televisa launched the “Cuantrix”, a program that looks for children
and young people to learn IT and programming, to go from being technology users to
technology creators.
This year it began with 11,000 children and young people, and more than 370 teachers
in six states of the Republic.

Fundación Televisa, in liaison with the Union of Entrepreneurs for Educational
Technology, equipped 8,928 media classrooms in public elementary schools.

In its tenth anniversary, the History Olympics meeting got together more than
195,000 students from around the country.

Educacción” (educ-action)

“Empieza temprano” (Start Early)

Parents in “Educacción” is a meeting to stimulate the active participation of parents
in their children’s school. 
Projects included substantial improvements in three main areas: infrastructure,
school fellowship, and academic quality.
Ten schools, 4,000 students, and 154 teachers received the benefits.

It is a project with UNICEF that generates awareness regarding the importance of
child development in the first stages of life.

“ImaginaLee” (ImagineRead)

“Imaginalee” already has a network of more than 450,000 followers.



132

VALUES CAMPAIGN 

(G4-SO4)

We have created and supported programs that provide educational 

opportunities, promote cultural identity, and foster a commitment with the 

community. In Fundación Televisa, we offer a wide selection of tools and 

opportunities that shape the life of millions of Mexicans (Graph F4) (G4-SO4).

Graph F4. Main “Values” 
campaigns

Graph F4. Main “Values” campaigns

Values
Program

Values Campaign

Values Website Valores Plus

Calendar and Book
of ValuesThe television campaign 

“Aprende a decir NO” 
(Learn to Say No) was 

broadcasted: we are part 
of the lack of values, but 

we can also be part of the 
solution.

www.values.com.mx 
offers useful information 
to teachers and parents 

for the education of 
children and young 

people.

In 2016, 570,000 
“Calendarios de Valores” 
(Calendar of Values) were 

taught, which helped 
more than 14 million 

children. 

The portal “Valores Plus” 
includes 11 continuous 

education online courses. 
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SOCIAL ENTREPRENEURS

“Posible” (Possible) is a program that offers education, 

tools, knowledge, and necessary contacts so you can start 

your business idea successfully. Our entrepreneurship 

program “Posible” has become a large scope non-

governmental program in Latin America, with more than 

83,000 people enrolling in 2016. From this amount, 40% are 

women, which makes it one of the most gender-balanced 

programs in Mexico. In 2016, the program increased by 

98% as compared to 2015, concluding more than 11,000 

business models successfully, which represents a 300% 

increase in the number of models. 

The program has three models: Posible LINX, Posible 

Plus, Posible Media.

• Posible Linx: it is a platform that launches with 

2,000 users that are aiming to connect 248 startups or 

new companies with potential employees, partners, and 

interns. Requests until now: 1,521.

• Posible Plus: it is a platform that offers 44 free online 

courses to support entrepreneurs. More than 42 thousand 

finished courses were registered with 15 thousand enrolled 

students.

• Posible TV: we reached more than 142 thousand 

people through our mail system and we have more than 

207 thousand active people in social media.
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As part of a media company, we recognize the great impact and the 

importance that Grupo Televisa has in the communities. Therefore, we are 

looking to strengthen them by launching social projects that promote social 

responsibility with our people and the community that generate an exchange 

of benefits to grow together (Graph F5). 

Graph F5. Community development 
programs in Fundación Televisa14 
(G4-SO1) 

COMMUNITY
DEVELOPMENT

(G4-SO1)

14 Total figures in 15 years until 2016

Gol por México

Página de internet

Graph F5. Community development programs in Fundación Televisa   (G4-SO1) 

It is a program with GNP and Televisa Deportes that supported more than 30,000 people with 
435 goals scored this year. There are now 1'126,614 people who have benefited since the 
beginning of the program in 2001.

Education

608,013 people benefited with access to a computer and internet, encouraging reading, living 
expenses scholarships, and English lessons.

Nutrition

310,825 children and their families benefited with nutrition and development packages.

Health

9,141 people were helped with hearing aids, wheelchairs, organ transplant, orthosis, prosthet-
ics, cataract and heart surgeries, mammograms, and dental follow-up.

Housing

22,050 people benefited from decent housing.

Natural disasters

176,585 resources to victims.

Environment

Around 351 thousand planted trees.
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OTHER COMMUNITY 

DEVELOPMENT INITIATIVES

IN 2016

• Natural Disasters:  we store 

an inventory of more than six 

thousand provisions to be distributed 

immediately by the Ministry of National 

Defense in case of emergency caused 

by natural disasters.

• Volunteering: more than 16 

thousand employees from different 

subsidiaries of Grupo Televisa give 

their time, money, and talent in favor 

of social causes.

• Caring for the Enviornment: 

with our environmental programs, 

we have benefited directly more 

than 15 thousand people.

• We work together with The 

Nature Conservancy to support 

the conservation of marine and 

fishing resources of the region and 

the development of the fishing 

communities in Baja California, 

specifically in the San Cosme 

corridor, Puerto Peñasco corridor and 

the major islands of the Sea of Cortez.

• “Entrelazando vidas” (Intertwining 

Lives): The documentary was filmed in 

360 3D format, which goal was to create 

awareness regarding the conservation 

of the Sea of Cortez. It shows the 

wonders of the marine ecosystems of 

the region and the way the fishermen’s 

lives intertwine. It is a pioneer in the 

world for combining aerial, ground, and 

marine takes.



• “Neutralízate” (Neutralize): in order to try to offset 

the effect of greenhouse gases produced by the operation 

of the Santa Fe offices, Fundación Televisa offered the 

following environmental services in Oaxaca.

-7,656 compensated tons through the purchase of 

carbon capture certificates.

-448 hectares were reforested and included 

reforestation maintenance.

-576 people were directly benefited.

-2,791 people were directly benefited.

-10 communities participated in the project.

• “Reciclatón”:  7,500 participants. An awareness 

campaign was carried out to teach about the proper 

disposal of electronic waste across the different states 

of the Republic. It prevented 500 thousand kilograms of 

wastes polluting conservation areas, rivers, or seas in our 

country.

• Cuantrix Rally: An activity where more than 600 

students participated building robots from electronic 

waste.

• Green Goals: Thanks to the Mexican National Soccer 

Team’s goals, 22 hectares were reforested by planting 

more than 22 thousand trees in the State of Mexico.

• Bolaluz: It helped communities without electric power, 

together with several social organizations, delivering more 

than 1,000 “bolaluz” balls in the mountains of Jalisco and 

the Bay of Kino, Sonora.
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Payroll with a cause

Televisa employees supported with 

a voluntary donation to address several 

health causes like mammograms, Pap-

smears, colposcopies, densitometries, 

physicals, hearing aids, glasses, 

prosthetics, wheelchairs, and early 

stimulation packages, among others. 

In 2016, more than 19 thousand studies 

and benefits helped the people 

affiliated to the program. 

SOCIAL

RESPONSIBILITY
OF OUR

PEOPLE
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Culture, photography, and audiovisual

At Fundación Televisa, we focus on expanding the scope 

of the Mexican culture. We promote our cultural values 

inside and outside Mexico, sponsoring and promoting 

several shows, contributions, and digital and editorial 

research projects that receive the benefit from the access 

to our photography and audiovisual collection –one of 

the most important visual arts collection of Latin America, 

which includes more than 70 shows in different countries.

•Anish Kapoor: we contributed with the show in the 

Contemporary Art University Museum (MUAC, for its 

acronym in Spanish), which had more than 460 thousand 

visitors, more than 200 thousand new followers in social 

media, and more than 34 thousand app users for the show 

in Mexico, US, and UK. 

•Juan Guzmán: more than 1.3 million visitors of Juan 

Guzmán’s image selection, which appeared in public 

spaces around Mexico City.

•Juan Guzmán’s City Chronicle: a show based on Juan 

Guzmán’s book including 59 images from the German-

Hispanic-American photographer. It was carried out in three 

public places of Mexico City: “Rejas de Iztapalapa,” the 

Mexican Petroleum Institute, and the National Polytechnic 

Institute. It received 1.3 million visitors.

•“Zona Maco” (Maco Zone):  Fundación Televisa 

participated and had more than 45 thousand visitors. 

Photographs representing Mexico City’s archaeology 

were shown. 

•Paul Strand: a show at Amparo Museum in the city of 

Puebla. It received 20 thousand visitors.

•“¿Actuamos como caballeros o como lo que 

somos?” (Are we acting like gentlemen or like who 

we really are?) Comedy in the Mexican film industry: we 

collaborated with the show celebrated at the National 

Cineteca, which received eight thousand visitors.

•Morelia Film Festival:  Julio Bracho’s show, the 

mystery of the twilight, dedicated to the film director's 

work with images from Fundación Televisa’s archives. It 

received 50 thousand visitors. 

•The Street of Alex Webb: A show that began in the 

United States in the Aperture Gallery of New York and had 

15 thousand visitors

• “Katharsis, imágenes de la lucha libre en 

México” (Katharsis, images of lucha libre in Mexico): a 

show at La Plaza Cultural Center in Los Angeles, California, 

with 30 thousand visitors. 
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BEYOND FRONTIERS: FUNDACIÓN 

TELEVISA   

In the United States, through 

Fundación Televisa, we support the 

Hispanic community. Our efforts 

focus mainly in improving the life of 

children and young people.

•“Technolochicas”: selected 

by the UN as one of the five most 

important programs of the world 

to close the gender gap in the 

technological sector. It is the first 

national campaign regarding this 

topic in the United States. We 

reached seven cities with after-

school programs. The program 

offered workshops and field trips to 

more than 200 girls. Likewise, we 

participated in educational fairs by 

Univision in three cities to present 

to the Latino families the benefits 

of an education based on science, 

technology, engineering, and math. 

Information was offered to more than 

six thousand people in Los Angeles, 

Sacramento, and Fresno.

•“Aprende con el Chavo” (Learn 

with El Chavo): the platform reached 

2.5 million users and it was named as 

one of the best apps of the year by 

Google.

•“Empieza temprano” (start 

early): acknowledged by the UNICEF 

and World Bank as a high impact 

education project.

•Possible Us: it had an effect 

in more than 120 people in the 

US through their business model 

workshops.

•Bilingual Students and Teachers: 

together with Coursera and Arizona 

State University, it offered online 

training to more than 12 thousand 

teachers who work with bilingual 

children in the US. It also grant support 

through free courses for teachers who 

specialize in teaching English. More 

than six thousand teachers enrolled 

in the courses and currently there are 

more than four thousand active users. 

Communication programs

(G4-DMA)

Twenty-one internal and external 

campaigns were advertised, with 

more than 97,000 impacts, which 

represent the donation of millions of 

pesos in air time for our campaigns 

and for the other foundations and 

independent projects. Among other 

causes, the annual collection of the 

Red Cross received support, as well 

as the INCAN (National Institute of 

Cancerology) with an anti-tobacco 

campaign and the race “Yo corro 

contra el cáncer” (I run against cancer) 

were communicated.

Digital opportunities 

In 2016, at Fundación Televisa we 

participated by implementing several 

cultural and educational projects 

that create virtual and augmented 

reality, combining aerial, ground, and 

submarine 360-3D images.
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Social campaigns and messages 

(G4-M3)

−We advertised 21 campaigns, 

benefiting millions of watchers 

through more than 97 thousand spots 

with social awareness messages. 

Four new campaigns were created: 

“Empieza temprano” (Start early), 

“Mucho ojo en la red” (Beware in the 

net), “Pasión que da vida” (Passion that 

gives life), and “Aprende con el Chavo” 

(Learn with El Chavo).

−Diffusion of social causes:  in 

2016, we increased diffusion by 70% 

to support social causes of nine 

institutions like the annual collection 

of the Red Cross, INCAM, “Cambio 

para la vista” (Change for sight), Anish 

Kapoor, Zona Maco, Los Cabos 

International Film Festival, Morelia 

International Film Festival, “Carrera 

contra el cáncer,” International Day of 

the Fight Against Childhood Cancer, 

and the CONFE Race. 

−“Pasión que da vida”: A 

campaign that was carried out as 

part of the Club America’s 100th 

Anniversary festivities, where more 

than 221 thousand people registered 

as organ donors.

−“Empieza temprano”: the 

campaign that promotes early 

stimulation was promoted for 

children from 0 to 3 years of age, 

helping about 145,000 people via 

Facebook, news, and text messages.

Shows with a cause (G4-M3)

•Contents in television shows: 

During Televisa shows, social 

responsibility topics were broadcasted 

and important donations were carried 

out. In the show “Hoy”, glasses, books 

about values, computers, hearing 

aids, and wheelchairs were given, and 

mammary reconstruction surgeries 

were given to women who suffered 

breast cancer. “Matutino Express” 

delivered wheelchairs and computers. 

•Soap operas with a Cause:   

the show “Como dice el dicho” (As 

the saying says) was added to the 

more than 80 soap operas that have 

participated with Fundación Televisa 

in order to transmit Messages about 

encouraging reading and caring for 

the environment. In the soap opera 

“Un camino hacia el destino” (A path 

to destiny) messages of values and 

education were broadcasted.

Digital opportunities

All our efforts are focused on 

generating digital opportunities on 

education and culture so Mexicans 

have free access to our offer. We are 

present in social media and we use 

them to inspire, invite, and broadcast 

our shows and campaigns.

•Digital Ecosystem:  a space 

made up of our social media. We 

have around one million users.

•Websites: there are over 3.5 

million users in our different websites.

•Televisa.com: we communicate 

our shows in the televisa.com 

platform, generating over 15 million 

impressions through “Bécalos”, 

“Empieza temprano”, and “Posible.”

•:"Posible": More than 300 

thousand people active in social 

media, two thousand users in Posible 

Linx, and over 300 thousand visits to 

Posible Plus. 



SATISFACTION
CLIENT'S

(G4-DMA, G4-PR5)
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A
t Grupo Televisa we are convinced that 

clients’ satisfaction is imperative for the good 

development of the company. In this sense, 

we have a continuous process based on qualitative and 

quantitative research that help us estimate the needs 

of our clients; therefore, developing and implementing 

courses of action that allow us to improve constantly.

CREATING CONNECTIONS – 

UNDERSTANDING OUR CLIENT

Throughout 2016, we focused on collecting qualitative 

information. We carried out face interviews with clients 

from different sectors to collect insights of the industry, 

what Televisa is, how it acts in each of its communication 

strategies, as well as to understand their expectations in 

regards to gender, talents, contents, and formats. With 

this, the report called “Creando conexiones” (Creating 

Connections) was prepared (G4-PR5).

At the beginning of this year, the event “Detrás de las 

ideas” (Behind the Ideas) was carried out. It emerged as a 

result of our clients’ interest to know what was behind the 

strategies, ideas, and actions of Grupo Televisa. As part 

of this event, a quantitative investigation was carried out, 

providing a questionnaire to more than 80 clients focused 

on knowing their opinion regarding the commercial 

services of Televisa. The objectives of such study were as 

follows (Graph C1).

Graph C1. Objectives of the study 
carried out in “Detrás de las ideas” 

Graph C1. Objectives of the study carried out in “Detrás de las ideas”
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Based on the results, courses of action were established to address 

effectively the clients’ needs and requirements; i.e., to integrate their products 

into a functional and innovative way in our contents.

As next step, a study is expected through an external agency that allows us 

to get objective and impartial results to understand the clients’ needs with two 

approaches: 1) loyalty and customer service strategies; and 2) commercial and 

marketing strategies that help our clients communicate with their consumers.

ONLINE CONTENT

(G4-M6)

The largest portion of Grupo Televisa's content is designed for television; 

however, we also interact with our clients through several online platforms, 

which include:

• Corporate platforms: we have a public corporate website (http://www.

televisa.com/) and platforms for the content viewers (“Señal En Vivo de las 

Estrellas,” “Canal 5,” “Televisa Deportes,” “Gala-TV,” soap operas, among others).

• Social media: they are addressed mainly to consumers and allow us to 

broadcast digital content in a directed way. We are present in LinkedIn, Twitter, 

Facebook, Instagram, Snapchat, among others.

• Customer service online platform, which is used by 95% of our clients.

• Online sales through programmatic mode (<1% of sales).

• Email: we have a newsletter with a monthly distribution to more than 920 

clients, which includes relevant information of the industry and the company.

• Client’s online analysis abilities.

These platforms allow us to broadcast our contents in the media that 

prove to be increasingly more effective and attractive to our audience and 

stakeholders.



INFORMATION

AND
OF

HANDLING
PROTECTION

(G4-DMA, G4-PR8)
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SECURITY“

“
W

e are currently facing several challenges 

associated with the correct handling of 

information and its protection. In this situation, 

at Grupo Televisa we have specific policies that enable us 

to guarantee confidentiality, integrity, and availability of 

information.

Our policies states that Grupo Televisa and its 

subsidiaries must adhere to the IT strategy and institutional 

standard provisions, as well as having the following 

security items: (i) security assessment to infrastructure, 

(ii) information security risks analysis, (iii) information 

security awareness program, (iv) monitoring plan of critical 

information assets; and (v) plans to address information 

security incidents.

We have mechanisms to promote information security 

to manage and update the strategy, at least on a yearly 

basis, by implementing awareness, coordination, and risk 

evaluation programs, as well as the timely addressing of 

any security incident (G4-PR8). 

 



SUSTAINABILITY
COMMITTED TO

SUPPLY CHAIN
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Description of our supply chain

(G4-DMA, G4-12, G9-EC9)

 

W
e are aware that we cope in an interconnected 

world and that our impact goes beyond our 

operations. We boost our supply chain through 

directed actions that look to increase efficiency, innovation, 

quality, time and cost of the products and services we 

purchase. At the same time, we align said actions to 

sustainability standards that establish the minimum 

requirements that our suppliers need to comply with.

All of our companies are adhered to Grupo Televisa's 

general purchasing guidelines.  However, due to its 

variable needs, we have several areas in charge of 

acquiring goods and services, attending to the particular 

requirements of each of the business units, such as SKY, 

Content, Cable or Other Business (editorial, football and 

radio stations, among others).

In the case of Cable's business unit, the goods and 

services that are supplied are acquired mostly from large 

transnational companies in the technological field. These 

are manufacturers, contractors and distributors, whose 

products, digital services and innovative platforms allow 

us to take advantage of technological opportunities 

and position ourselves at the forefront of the market; 

moreover, the goods and services provided to the rest of 

Grupo Televisa are delivered by small and medium-sized 

national companies such as independent contractors, 

consultants, wholesalers, manufacturers, intermediaries 

and subsidiaries of transnational companies. The main 

goods that are supplied include electrical materials, paper 

and printing services, automobiles, technology, hardware, 

maintenance, office supplies, scenery and clothing 

materials, among others.

We establish commercial relations with strategic allies 

with a long-term vision based on the quality, innovation 

and sustainability.

Commercial strategy in our supply chain

The commercial strategy in our supply chain establishes 

the courses of action to comply with the expectations of 

our stakeholders regarding the provision of materials. Said 

strategy is based on the following five keystones (Graph S1).

Graph S1. Keystones of our supply 
chain commercial strategy

Graph S1. Keystones of our supply chain commercial strategy
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An interaction process with new suppliers is established, 

based on the keystones previously described. The 

Purchasing of Goods and Services Policy establishes the 

criteria that needs to be followed along this process when 

purchasing inputs that Grupo Televisa requires as part of its 

operation. When the acquired good or service requires so, 

a technical assessment is conducted. 

Suppliers hiring and selection policy  

(G4-DMA)

We have a supplier hiring and selection policy, which 

needs to be complied by each one of our suppliers and 

implemented by each one of the Purchasing and Supply 

employees. This policy includes mechanisms to detect 

a possible conflict of interests with related parties. The 

Company discloses recurring transactions with related 

parties that establish the applicable legislation mentioned 

in its 20-F form and in the Annual Report. Through the 

commercial relationship with our suppliers, we encourage 

an ethical behavior related to the working conditions, anti-

corruption, human rights, health and safety, as well as fair 

competition. 

In some cases and where applicable, we request that 

our suppliers inform us or demonstrate that they are up-to-

date in their social security obligations. Likewise, we prohibit 

child and forced labor. Also, we demand our suppliers to 

respect the working hours within established by Mexican 

legislation or that which may apply, in the case of services 

provided in other jurisdictions (G4-HR1, G4-HR4, G4-HR5).

As part of our commitment with the supply chain’s 

sustainable management, we have established as a goal 

for 2017 to include criteria related to the conservation and 

protection of the environment within the suppliers hiring 

and selection policy.  

Sustainable management in our supply chain

(G4-DMA)

Our commitment through our supply chain is that 

products and services provided comply with high efficiency 

standards, innovation, quality, time, cost, and compliance 

with legal provisions. These are the six keystones that 

govern us when establishing and maintaining relationships 

with our suppliers and allies.  

We are conducting a risk assessment in economic and 

social topics of our suppliers based on the following criteria:

a) Company’s profile. 

b) Legal incidences such as suits regarding health and 

safety, work practices, corruption, ethics, and human rights. 

c) Corporate governance.  

d) Work practices such as payment of obligations. 

We conduct a risk assessment, among other methods, 

through a third party, where we carry out a supplier 

performance study under the aforementioned criteria. 

Should the company show a negative aspect in the 

number of legal incidences (e.g., labor lawsuits, unfair 

competition lawsuits, among others), it is ruled out as a 

possible supplier. Accordingly, Televisa maintains a high 
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level of exigency on the compliance of high standards in economic, ethical, and 

social matters, which seeks to extend to all its supplier chain.  

In 2016, there was no significant negative impact in our supply chain 

regarding labor practices, human rights, or any other social area. (G4-LA15, 

G4-HR11, G4-SO10)

Over the last three years, we have evaluated our suppliers in social and 

economic matter. In 2016, we evaluated 35 of our critical suppliers (36% of the 

total of these suppliers) and 1,288 non-critical suppliers (70% of the total of these 

suppliers) in labor and economic matters (Table S.1, Table S.2). In the last 

case, ten suppliers were detected as non-compliant with our ethical standards, 

conflict of interests, and quality. Consequently, these were discarded. As part of 

a continuous improvement process, we have established a goal to increase the 

percentage of suppliers who are evaluated in these matters for the following 

years, in addition to the integration of environmental criteria in the evaluations 

(Graph S2) (G4-EN32, G4-EN33). 

Country Number of suppliers Percentage of purchase/acquisitions

Mexico 1,550 8%

USA 379 70%

Other 9 22%

Note: The information shown in this table includes the purchase of high technology equipment that comes mainly from abroad.

Table S1. Distribution of suppliers by 
region (G4-12, G4-EC9) 

Type of 
Suppliers

Number of
suppliers

Suppliers
evaluated

High risk suppliers in 
sustainability

Critical 98 35 0

Non-critical 1,840 1,288 10

Note: The high risk in sustainability is related to the breach or non-compliance topics of legal standards applicable to all areas of the company, such 
as those related to respect for human rights, health care and occupational safety, compliance with labor standards, use of child labor, forced labor, 
labor ethics and respect to the indigenous communities’ rights, among others. In addition, in our materiality study we identified those specific topics 
which represent a higher risk to the industry and our stakeholders. 

Table S2. Annual evaluation of 
suppliers (G4-LA14, G4-HR6,
G4-HR10 G4-HR11, G4-SO9)



150

Graph S2. Objectives of supplier 
assessment for 2017 

Sustainable paper and cardboard in our supply chain

Paper is an essential input to produce magazines in 

Editorial Televisa and cardboard is a material widely used 

for different activities: from the construction of sets used for 

soap operas, to packaging other materials and products 

for our manufacturing processes. We have important 

suppliers certified under environmental standards, which 

guarantee that the wood used in the production of paper 

and cardboard comes from a sustainable source based 

on responsible management of forests. Some of the 

aforementioned are PEFC™ and FSC™ certifications.

The specific evaluations that Grupo Televisa conducts 

on sustainable economic and labor matters, are the starting 

point which allows us to set goals for the years to come, 

adopting environmental standards in our policies and 

procedures for the acquisition of goods and services. With 

this, we want to keep moving forward in our sustainability 

actions throughout our supply chain.  

Source: (Fuente: (http://www.upm.com/responsibility/forests/forest-certification/pages/default.aspx))

Graph S2. Objectives of supplier assessment for 2017
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Please refer to the 2016 Fundación Televisa’s Annual Report at 

https://fundaciontelevisa.org/informe-2015/Informe-Fundaci%C3%B3n-Televisa-2015.pdf
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Index LA-Performance

Variation 2007-2016

Total number of employees
per year (M 1)

Comments

Year Total of employees

2007 17,810

2008 22,528

2009 24,362

2010 24,739

2011 26,314

2012 28,599

2013 32,047

2014 39,615

2015 43,964

2016 42,288

Variation 2010-2016

Workforce, in number of 
employees (G4-10)

2010 2011 2012 2013 2014 2015 2016 Comments

Total number of employees 24,739 26,314 28,599 32,047 39,615 43,964  42,288 -3.8%

Total number of employees 
by category

Non-unionized 13,617 15,342 15,995 17,522 22,585 22,856  23,213 1.6%

Unionized 11,081 10,933 12,563 14,453 16,960  21,031  19,003 -9.6%

Executives 41 39 41 72 70  77  72 -6.5%

Total number of employees 
by country

Mexico NA NA NA NA  38,443  42,941  41,394 

Latin America NA NA NA NA  850  728  597

United States NA NA NA NA  322  283  287

Europe NA NA NA NA  12  10

Total number of employees 
by type of contract

Temporary employees NA NA  5,645

Permanent employees NA NA  36,643
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Variation 2010-2016

2010 2011 2012 2013 2014 2015 2016

Employees by type of con-
tract and gender, in percen-

tage (G4-10)

Male Fe-
male

Total Male Fe-
male

Total Male Fe-
male

Total Male Fe-
male

Total Male Fe-
male

Total Male Fe-
male

Total Male Fe-
male

Total

Executives Less than 18 
years

 -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -   

Between 
18 and 20 

years

 -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -   

Between 
21 and 30 

years

 -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -    -   

Between 
31 and 40 

years

 1  1  2  -    -    -    -    -    -    2  -    2  2  -    2  1  -    1  -    -    -   

Between 
41 and 50 

years

 22  2  24  21  2  23  17  1  18  36  1  37  33  1  34  36  2  38  35  1  36 

Between 
51 and 60 

years

 15  -    15  14  2  16  19  4  23  29  4  33  31  3  34  35  3  38  24  3  27 

Bigger than 
61 years

 NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  9  -    9 

Non-unionized Less than 18 
years

 NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  -    -    -   

Between 
18 and 20 

years

 33  23  56  13  19  32  7  11  18  29  26  55  55  25  80  38  16  54  111  75  186 

Between 
21 and 30 

years

 2,204  1,718  3,922  2,113  1,957  
4,070 

 2,061  1,828  3,889  2,742  2,302  5,044  4,180  3,080  7,260  3,613  2,853  6,466  3,754  2,925  6,679 

Between 
31 and 40 

years

 3,522  1,918  5,440  3,852  2,368  
6,220 

 4,111  2,373  6,484  4,336  2,400  6,736  5,398  3,027  8,425  5,448  3,235  8,683  5,515  3,406  8,921 

Between 
41 and 50 

years

 2,215  867  3,082  2,464  1,162  
3,626 

 2,692  1,331  4,023  2,747  1,356  4,103  3,297  1,628  4,925  3,573  1,784  5,357  3,411  1,789  5,200 

Between 
51 and 60 

years

 830  287  1,117  1,032  362  1,394  1,155  426  1,581  1,166  418  1,584  1,385  510  1,895  1,691  605  2,296  1,424  579  2,003 

Bigger than 
61 years

 ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  173  51  224 

Unionized Less than 18 
years

 NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  -    -    -   

Between 
18 and 20 

years

 37  18  55  58  13  71  54  13  67  105  41  146  31  18  49  72  15  87  132  41  173 

Between 
21 and 30 

years

 2,171  903  3,074  2,072  635  2,707  2,499  850  3,349  3,134  1,237  4,371  3,742  1,544  5,286  4,924  1,822  6,746  4,342  1,512  5,854 

Between 
31 and 40 

years

 2,693  735  3,428  2,944  612  
3,556 

 3,302  683  3,985  3,667  879  4,546  4,196  1,119  5,315  5,418  1,401  6,819  5,232  1,228  6,460 

Between 
41 and 50 

years

 2,730  351  3,081  2,650  362  3,012  2,903  398  3,301  3,045  509  3,554  3,435  648  4,083  3,990  728  4,718  3,527  641  4,168 

Between 
51 and 60 

years

 1,230  213  1,443  1,366  221  1,587  1,622  239  1,861  1,596  240  1,836  1,933  294  2,227  2,319  342  2,661  1,929  284  2,213 

Bigger than 
61 years

 ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  95  40  135 

Total Less than 18 
years

 NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  NA  -    -    -   

Between 
18 and 20 

years

 70  41  111  71  32  103  61  24  85  134  67  201  86  43  129  110  31  141  243  116  359 

Between 
21 and 30 

years

 4,375  2,621  6,996  4,185  2,592  
6,777 

 4,560  2,678  7,238  5,876  3,539  9,415  7,922  4,624  
12,546 

 8,537  4,675  13,212  8,096  4,437  
12,533 

Between 
31 and 40 

years

 6,216  2,654  8,870  6,796  2,980  
9,776 

 7,413  3,056  
10,469 

 8,005  3,279  
11,284 

 9,596  4,146  13,742  
10,867 

 4,636  
15,503 

 10,747  4,634  
15,381 

Between 41 
and 50 years

 4,967  1,220  6,187  5,135  1,526  
6,661 

 5,612  1,730  7,342  5,828  1,866  7,694  6,765  2,277  9,042  7,599  2,514  10,113  6,973  2,431  9,404 

Between 
51 and 60 

years

 2,075  500  2,575  2,412  585  
2,997 

 2,796  669  3,465  2,791  662  3,453  3,349  807  4,156  4,045  950  4,995  3,377  866  4,243 

Bigger than 
61 years

 ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  ND  277  91  368 
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Variation 2014-2016

Health and safety communications 2014 2015 2016

Number of queries  51,135   53,740  51,097

Health communications 43 43 44

Articles in the internal magazine 6 6 3

Posters and screens 6 44 6

Number of diseases cases identified (G4-
LA7)

2014 2015 2016

Osteomuscular  -    -    171 

Diabetes  -    -    86 

HIV/AIDS  -    -    43 

Health and Safety (G4-LA6)

Injury rate (IR)  1.9 

Occupational diseases rate (ODR)  64.2 
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Arq. Julio Barba Fernández 

Corporate Director of Sustainability 

Vasco de Quiroga Ave. 2000, Building A, 3rd floor.

Santa Fe, Mexico City. 01210

Phone +52 1 (55) 5261 20 00, ext. 12363

jbarba@televisa.com.mx

Lic. Carlos Madrazo 

Relations with Investors Director 

Vasco de Quiroga Ave. 2000, Building A, 4th floor.

Santa Fe, Mexico City. 01210

Phone +52 1 (55) 5261 25 25, 5261 2494, ext. 12446

ir@televisa.com.mx

CONTACT
(G4-31)

Looking for a continuous improvement in our communication and transparency 

process, Televisa used, during this year, the Sustainability consulting services of 

KPMG México. They focused on providing suggestions and recommendations 

on issues such as (i) defining critical/material issues to be disclosed in our report, 

based on a perspective of total transparency to our stakeholders; (ii) providing 

support to develop our sustainability report under international principles and 

standards such as GRI G4, AA1000, and (SDGs), as well as iii) integrating diverse 

initiatives of Televisa in the economic, environmental and social sphere, through 

a synergic effort aimed at the generation of the shared value between diverse 

stakeholders, the strengthening of its business model and the  permanence in 

the long term of the organization. We were also given suggestions for continuous 

improvement that are in the process of being implemented in our constant effort 

to evolve in sustainability.
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GLOBAL COMPACT
INDEXGRI
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W

GRI G4 CONTENT INDEX FOR 'IN ACCORDANCE' - CORE OPTION

ASPECT CONTENT PAGE
Ten Principles of the UN Global 

Compact

GENERAL STANDARD DISCLOSURES

Contenidos básicos

STRATEGY AND ANALYSIS

G4-1

Statement from the most senior decision-
maker of the organization about the relevance 
of sustainability to the organization and 
the organization’s strategy for addressing 
sustainability.

1

G4-2
Description of key impacts, risks, and 
opportunities.

1

ORGANIZATIONAL PROFILE

G4-3 Name of the organization. 10, 11

G4-4 Primary brands, products, and services. 10, 11, 19

G4-5 Location of the organization’s headquarters. 10, 11

G4-6

Number of countries where the organization 
operates, and names of countries where either 
the organization has significant operations 
or that are specifically relevant to the 
sustainability topics covered in the report.

10, 11, 21

G4-7 Report the nature of ownership and legal form. 10, 11

G4-8
Markets served (including geographic 
breakdown, sectors served, and types of 
customers and beneficiaries).

10, 19, 21

G4-8
Mercados servidos (incluyendo el  desglose 
geográfico, los sectores que abastece y los 
tipos de clientes y destinatarios).

19

G4-9

Scale of the organization, including: Total 
number of employees, total number of 
operations, net sales (for private sector 
organizations) or net revenues (for public sector 
organizations), total capitalization broken down 
in terms of debt and equity (for private sector 
organizations), and quantity of products or 
services provided

10, 18, 19  

G4-10

Total number of employees by employment 
contract and gender, number of permanent 
employees by employment type and gender, 
total workforce by employees and supervised 
workers by gender, total workforce by region 
and gender, and any significant variations in 
employment numbers.

64, 65, 66, 80,
153, 154

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.
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G4-11
Percentage of total employees covered by 
collective bargaining agreements.

64

G4-12 Organization’s supply chain. 147, 149

G4-13
Significant changes during the reporting period 
regarding the organization’s size, structure, 
ownership, or its supply chain.

10, 21

G4-14
Whether and how the precautionary approach 
or principle is addressed by the organization. 

89, 91

G4-15

Externally developed economic, environmental 
and social charters, principles, or other 
initiatives to which the organization subscribes 
or which it endorses.

91

G4-16
Memberships of associations and national or 
international advocacy organizations in which 
the organization participates.

25

IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES

G4-17

List of all entities included in the organization’s 
consolidated financial statements or equivalent 
documents, and if whether any entity included 
in the organization’s consolidated financial 
statements or equivalent documents is not 
covered by the report. 

Forma 20-F p. 227

G4-18

Process for defining the report content and the 
Aspect Boundaries, and how the organization 
has implemented the Reporting Principles for 
Defining Report Content.

29

G4-19
Material Aspects identified in the process for 
defining report content.

29

G4-20
Aspect Boundary within the organization for 
each material Aspect.

29

G4-21
Aspect Boundary outside the organization for 
each material Aspect.

29

G4-22
Effect of any restatements of information 
provided in previous reports, and the reasons 
for such restatements. 

5

G4-23
Significant changes from previous reporting 
periods in the Scope and Aspect Boundaries.

5

STAKEHOLDER ENGAGEMENT

G4-24
List of stakeholder groups engaged by the 
organization.

25

G4-25
Basis for identification and selection of 
stakeholders with whom to engage.

14, 25, 26

G4-26

Organization’s approach to stakeholder 
engagement, including frequency of 
engagement by type and by stakeholder 
group, and whether any of the engagement 
was undertaken specifically as part of the 
report preparation process. 

26
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G4-27

Key topics and concerns that have been raised 
through stakeholder engagement, and how the 
organization has responded to those key topics 
and concerns, including through its reporting. 
Report the stakeholder groups that raised each 
of the key topics and concerns.

25, 26

REPORT PROFILE

G4-28
Reporting period (such as fiscal or calendar 
year) for information.

5

G4-29 Date of most recent previous report. 5

G4-30 Reporting cycle (such as annual, biennial). 5

G4-31
Contact point for questions regarding the 
report or its contents.

156

G4-32

The ‘in accordance’ option the organization has 
chosen, the GRI Content Index for the chosen 
option and the reference to the External 
Assurance Report, if the report has been 
externally assured.

1, 5

G4-33
Organization’s policy and current practice with 
regard to seeking external assurance for the 
report.

External verification 
of the report has 
not been carried 
out. However, we 

have been audited 
by third parties 
in financial and 
environmental 

aspects.

GOVERNANCE

G4-34

Governance structure of the organization, 
including committees of the highest 
governance body, and any committees 
responsible for decision-making on economic, 
environmental and social impacts.

48, 60

G4-35

Process for delegating authority for economic, 
environmental and social topics from the 
highest governance body to senior executives 
and other employees.

49

G4-36

Whether the organization has appointed an 
executive-level position or positions with 
responsibility for economic, environmental and 
social topics, and whether post holders report 
directly to the highest governance body.

60

G4-37
Processes for consultation between 
stakeholders and the highest governance body 
on economic, environmental and social topics.

60

G4-38
Composition of the highest governance body 
and its committees.

50, 53

G4-39
Whether the Chair of the highest governance 
body is also an executive officer.

56
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G4-40

Nomination and selection processes for the 
highest governance body and its committees, 
and the criteria used for nominating and 
selecting highest governance body members.

54

G4-41

Processes for the highest governance body 
to ensure conflicts of interest are avoided and 
managed. Report whether conflicts of interest 
are disclosed to stakeholders.

55

G4-42

Highest governance body’s and senior 
executives’ roles in the development, approval, 
and updating of the organization’s purpose, 
value or mission statements, strategies, 
policies, and goals related to economic, 
environmental and social impacts.

55

G4-43

Measures taken to develop and enhance 
the highest governance body’s collective 
knowledge of economic, environmental and 
social topics.

60

G4-44

Processes for evaluation of the highest 
governance body’s performance with respect 
to governance of economic, environmental and 
social topics.

60, 61

G4-45

Highest governance body’s role in the 
identification and management of economic, 
environmental and social impacts, risks, and 
opportunities.

55, 61

G4-46

Highest governance body’s role in reviewing 
the effectiveness of the organization’s risk 
management processes for economic, 
environmental and social topics.

24

G4-47
Frequency of the highest governance body’s 
review of economic, environmental and social 
impacts, risks, and opportunities.

24

G4-48

Highest committee or position that formally 
reviews and approves the organization’s 
sustainability report and ensures that all 
material Aspects are covered.

24

G4-49
Process for communicating critical concerns to 
the highest governance body.

24

G4-50

Nature and total number of critical concerns 
that were communicated to the highest 
governance body and the mechanism(s) used 
to address and resolve them.

24

G4-51
Remuneration policies for the highest 
governance body and senior executives.

56

G4-52 Process for determining remuneration. 56

G4-53

How stakeholders’ views are sought and taken 
into account regarding remuneration, including 
the results of votes on remuneration policies 
and proposals.

56
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ETHICS AND INTEGRITY

G4-56
Organization’s values, principles, standards and 
norms of behavior such as codes of conduct 
and codes of ethics. 

31, 33, 34

Principle 10. Businesses should 
work against corruption in all its 
forms, including extortion and 
bribery.

G4-57

Internal and external mechanisms for seeking 
advice on ethical and lawful behavior, and 
matters related to organizational integrity, such 
as helplines or advice lines.

31, 36, 37

Principle 10. Businesses should 
work against corruption in all its 
forms, including extortion and 
bribery.

G4-58

Internal and external mechanisms for reporting 
concerns about unethical or unlawful behavior, 
and matters related to organizational integrity, 
such as escalation through line management, 
whistleblowing mechanisms or hotlines.

31, 37, 39

Principle 10. Businesses should 
work against corruption in all its 
forms, including extortion and 
bribery.

SPECIFIC STANDARD DISCLOSURES

CATEGORY: ECONOMIC

ASPECT: ECONOMIC PERFORMANCE

G4-DMA
Generic Disclosures on Management 
Approach.

10

G4-EC1
Direct economic value generated and 
distributed.

95, 125, 128

Form 20-F p. 6-7

G4-EC2
Financial implications and other risks and 
opportunities for the organization's activities 
due to climate change.

114

G4-EC3
Coverage of the organization’s defined benefit 
plan obligations.

69

G4-EC4
Financial assistance received from 
government.

We do not receive 
financial assistance 
from government.

MATERIAL ASPECT: MARKET PRESENCE

G4-DMA
Generic Disclosures on Management 
Approach.

80  

G4-EC5
Ratios of standard entry level wage by gender 
compared to local minimum wage at significant 
locations of operation.

44, 80, 81

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

G4-EC6
Proportion of senior management hired from 
the local community at significant locations of 
operation.

Form 20-F p. 105

Principio 6. Las empresas 
deben apoyar la abolición de las 
prácticas de discriminación en el 
empleo y la ocupación.

ASPECT: INDIRECT ECONOMIC IMPACTS

G4-DMA
Generic Disclosures on Management 
Approach.

128
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G4-EC7
Development and impact of infrastructure 
investments and services supported.

131

G4-EC8
Significant indirect economic impacts, 
including the extent of impacts.

131

MATERIAL ASPECT: PROCUREMENT PRACTICES

G4-DMA
Generic Disclosures on Management 
Approach.

147

G4-EC9
Proportion of spending on local suppliers at 
significant locations of operation.

147, 149

CATEGORY: ENVIRONMENTAL

MATERIAL ASPECT: MATERIALS

G4-DMA
Generic Disclosures on Management 
Approach.

95

G4-EN1 Materials used by weight or volume. 104

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges.
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN2
Percentage of materials used that are recycled 
input materials.

104

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges.
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

MATERIAL ASPECT: ENERGY

G4-DMA
Generic Disclosures on Management 
Approach.

99

G4-EN3 Energy consumption within the organization. 99

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges.
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN4
Energy consumption outside of the 
organization.

101

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN5 Energy intensity. 101

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.
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G4-EN6 Reduction of energy consumption. 101, 103

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.
Principle 9: Businesses should 
encourage the development 
and diffusion of environmentally 
friendly technologies.

G4-EN7
Reductions in energy requirements of products 
and services.

101, 103

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.
Principle 9: Businesses should 
encourage the development 
and diffusion of environmentally 
friendly technologies.

ASPECT: WATER

G4-DMA
Generic Disclosures on Management 
Approach.

112

G4-EN8 Total water withdrawal by source. 112

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges.
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN9
Water sources significantly affected by 
withdrawal of water.

112, 113

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN10
Percentage and total volume of water recycled 
and reused.

112

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

ASPECT: BIODIVERSITY

G4-DMA
Generic Disclosures on Management 
Approach.

117

G4-EN11
Operational sites owned, leased, managed in, 
or adjacent to, protected areas and areas of 
high biodiversity value outside protected areas.

117

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN12

Description of significant impacts of activities, 
products, and services on biodiversity in 
protected areas and areas of high biodiversity 
value outside protected areas.

117

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN13 Habitats protected or restored. 117

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.
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G4-EN14

Total number of IUCN Red List species and 
national conservation list species with habitats 
in areas affected by operations, by level of 
extinction risk.

117

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

MATERIAL ASPECT: EMISSIONS

G4-DMA
Generic Disclosures on Management 
Approach.

114

G4-EN15
Direct greenhouse gas (GHG) emissions
(Scope 1).

114, 116
Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges.

G4-EN16
Energy indirect greenhouse gas (GHG) 
emissions (Scope 2).

114, 116

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges. 
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN17
Other indirect greenhouse gas (GHG) emissions 
(Scope 3).

114

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges. 
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN18 Greenhouse gas (GHG) emissions intensity. 114

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN19 Reduction of greenhouse gas (GHG) emissions. 114

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.Principle 9: 
Businesses should encourage 
the development and diffusion 
of environmentally friendly 
technologies.

MATERIAL ASPECT: EFFLUENTS AND WASTE

G4-DMA
Generic Disclosures on Management 
Approach.

105, 1112

G4-EN22
Total water discharge by quality and 
destination.

112, 113

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN23
Total weight of waste by type and disposal 
method.

105

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.
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G4-EN24 Total number and volume of significant spills. 105, 108

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN25

Weight of transported, imported, exported, or 
treated waste deemed hazardous under the 
terms of the Basel Convention Annex I, II, III, 
and VIII, and percentage of transported waste 
shipped internationally.

105, 108

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN26

Identity, size, protected status, and biodiversity 
value of water bodies and related habitats 
significantly affected by the organization's 
discharges of water and runoff.

112, 113

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

ASPECT: PRODUCTS AND SERVICES

G4-DMA
Generic Disclosures on Management 
Approach.

95

G4-EN27
Extent of impact mitigation of environmental 
impacts of products and services.

92, 129

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges.
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.
Principle 9: Businesses should 
encourage the development 
and diffusion of environmentally 
friendly technologies.

G4-EN28
Percentage of products sold and their 
packaging materials that are reclaimed by 
category.

104

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

ASPECT: COMPLIANCE

G4-DMA
Generic Disclosures on Management 
Approach.

124

G4-EN29

Monetary value of significant fines and total 
number of non-monetary sanctions for non-
compliance with environmental laws and 
regulations.

124

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

ASPECT: OVERALL

G4-DMA
Generic Disclosures on Management 
Approach.

95

G4-EN31
Total environmental protection expenditures 
and investments by type.

95

Principle 7: Businesses should 
support a precautionary approach 
to environmental challenges.
Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.
Principle 9: Businesses should 
encourage the development 
and diffusion of environmentally 
friendly technologies.
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ASPECT: SUPPLIER ENVIRONMENTAL ASSESSMENT

G4-DMA
Generic Disclosures on Management 
Approach.

148

G4-EN32
Percentage of new suppliers that were 
screened using environmental criteria.

149

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

G4-EN33
Significant actual and potential negative 
environmental impacts in the supply chain and 
actions taken.

149

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

MATERIAL ASPECT: ENVIRONMENTAL GRIEVANCE MECHANISMS

G4-DMA
Generic Disclosures on Management 
Approach.

124

G4-EN34
Number of grievances about environmental 
impacts filed, addressed, and resolved through 
formal grievance mechanisms.

124

Principle 8: Businesses 
should undertake initiatives to 
promote greater environmental 
responsibility.

CATEGORY: SOCIAL

SUB-CATEGORY: LABOR PRACTICES AND DECENT WORK

ASPECT: EMPLOYMENT

G4-DMA
Generic Disclosures on Management 
Approach.

64

G4-LA1
Total number and rates of new employee hires 
and employee turnover by age group, gender 
and region.

67

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

G4-LA2

Benefits provided to full-time employees 
that are not provided to temporary or part-
time employees, by significant locations of 
operation.

69

G4-LA3
Return to work and retention rates after 
parental leave, by gender.

69

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

ASPECT: LABOR/MANAGEMENT RELATIONS

G4-DMA
Generic Disclosures on Management 
Approach.

69

G4-LA4
Minimum notice periods regarding operational 
changes, including whether these are specified 
in collective agreements.

69, 70

Principle 3: Businesses should 
uphold the freedom of association 
and the effective recognition of 
the right to collective bargaining.

ASPECT: OCCUPATIONAL HEALTH AND SAFETY

G4-DMA
Generic Disclosures on Management 
Approach.

82



168

G4-LA5

Percentage of total workforce represented 
in formal joint management-worker health 
and safety committees that help monitor and 
advise on occupational health and safety 
programs.

85

G4-LA6

Type of injury and rates of injury, occupational 
diseases, lost days, and absenteeism, and total 
number of work-related fatalities, by region and 
by gender.

82, 155

G4-LA7
Workers with high incidence or high risk of 
diseases related to their occupation.

82, 155

G4-LA8
Health and safety topics covered in formal 
agreements with trade unions.

85

ASPECT: TRAINING AND EDUCATION

G4-DMA
Generic Disclosures on Management 
Approach.

76

G4-LA9
Average hours of training per year per 
employee by gender, and by employee 
category.

76

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

G4-LA10

Programs for skills management and 
lifelong learning that support the continued 
employability of employees and assist them in 
managing career endings.

76

G4-LA11
Percentage of employees receiving regular 
performance and career development reviews, 
by gender and by employee category.

78

Principle 3: Businesses should 
uphold the freedom of association 
and the effective recognition of 
the right to collective bargaining.
Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

ASPECT: DIVERSITY AND EQUAL OPPORTUNITY

G4-DMA
Generic Disclosures on Management 
Approach.

64

G4-LA12

Composition of governance bodies and 
breakdown of employees per employee 
category according to gender, age group, 
minority group membership, and other 
indicators of diversity.

67

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

ASPECT: EQUAL REMUNERATION FOR WOMEN AND MEN

G4-DMA
Generic Disclosures on Management 
Approach.

64

G4-LA12

Composition of governance bodies and 
breakdown of employees per employee 
category according to gender, age group, 
minority group membership, and other 
indicators of diversity.

67

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.
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ASPECT: EQUAL REMUNERATION FOR WOMEN AND MEN

G4-DMA
Generic Disclosures on Management 
Approach.

80

G4-LA13
Ratio of basic salary and remuneration of 
women to men by employee category, by 
significant locations of operation.

80

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

ASPECT: SUPPLIER ASSESSMENT FOR LABOR PRACTICES

G4-DMA
Generic Disclosures on Management 
Approach.

148

G4-LA14
Percentage of new suppliers that were 
screened using labor practices criteria.

149

G4-LA15
Significant actual and potential negative 
impacts for labor practices in the supply chain 
and actions taken.

149

ASPECT: LABOR PRACTICES GRIEVANCE MECHANISMS

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-LA16
Number of grievances about labor practices 
filed, addressed, and resolved through formal 
grievance mechanisms.

No grievances about 
labor practices were 
received during the 

reporting period.

SUB-CATEGORY: HUMAN RIGHTS

ASPECT: INVESTMENT

G4-DMA
Generic Disclosures on Management 
Approach.

31, 147

G4-HR1

Total number and percentage of significant 
investment agreements and contracts 
that include human rights clauses or that 
underwent human rights screening.

148
Principle 2: Business should make 
sure that they are not complicit in 
human rights abuses.

G4-HR2 

Total hours of employee training on human 
rights policies or procedures concerning 
aspects of human rights that are relevant 
to operations, including the percentage of 
employees trained.

36

Principle 1: Businesses should 
support and respect the 
protection of internationally 
proclaimed human rights.

ASPECT: NON-DISCRIMINATION

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-HR3
Total number of incidents of discrimination and 
corrective actions taken.

No discrimination 
incidents occurred 

during the reporting 
period.

Principle 6: Businesses should 
uphold the elimination of 
discrimination in respect of 
employment and occupation.

ASPECT: FREEDOM OF ASSOCIATION AND COLLECTIVE BARGAINING

G4-DMA
Generic Disclosures on Management 
Approach.

148
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G4-HR4

Operations and suppliers identified in which 
the right to exercise freedom of association 
and collective bargaining may be violated or at 
significant risk, and measures taken to support 
these rights.

148

Principle 3: Businesses should 
uphold the freedom of association 
and the effective recognition of 
the right to collective bargaining.

ASPECT: CHILD LABOR

G4-DMA
Generic Disclosures on Management 
Approach.

148

G4-HR5

Operations and suppliers identified as having 
significant risk for incidents of child labor, and 
measures taken to contribute to the effective 
abolition of child labor.

148
Principle 5: Businesses should 
uphold the effective abolition of 
child labor.

ASPECT: FORCED OR COMPULSORY LABOR

G4-DMA
Generic Disclosures on Management 
Approach.

148

G4-HR6

Operations and suppliers identified as having 
significant risk for incidents of forced or 
compulsory labor, and measures to contribute 
to the elimination of all forms of forced or 
compulsory labor.

149
Principle 4: Businesses should 
uphold the elimination of all forms 
of forced and compulsory labor.

ASPECT: SECURITY PRACTICES

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-HR7 
Percentage of security personnel trained in 
the organization's human rights policies or 
procedures that are relevant to operations.

36

Principle 1: Businesses should 
support and respect the 
protection of internationally 
proclaimed human rights.

ASPECT: ASSESSMENT

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-HR9
Total number and percentage of operations 
that have been subject to human rights reviews 
or impact assessments.

36

Principle 1: Businesses should 
support and respect the 
protection of internationally 
proclaimed human rights.

ASPECT: SUPPLIER HUMAN RIGHTS ASSESSMENT

G4-DMA
Generic Disclosures on Management 
Approach.

148

G4-HR10
Percentage of new suppliers that were 
screened using human rights criteria.

149
Principle 2: Business should make 
sure that they are not complicit in 
human rights abuses.

G4-HR11
Significant actual and potential negative human 
rights impacts in the supply chain and actions 
taken.

149
Principle 2: Business should make 
sure that they are not complicit in 
human rights abuses.

ASPECT: HUMAN RIGHTS GRIEVANCE MECHANISMS

G4-DMA
Generic Disclosures on Management 
Approach.

37
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G4-HR12
Number of grievances about human rights 
impacts filed, addressed, and resolved through 
formal grievance mechanisms.

39

Principle 1: Businesses should 
support and respect the 
protection of internationally 
proclaimed human rights.

SUB-CATEGORY: SOCIETY

ASPECT: LOCAL COMMUNITIES

G4-DMA
Generic Disclosures on Management 
Approach.

37, 125

G4-SO1
Percentage of operations with implemented 
local community engagement, impact 
assessments, and development programs.

39, 125, 128, 134

Principle 1: Businesses should 
support and respect the 
protection of internationally 
proclaimed human rights.

ASPECT: ANTI-CORRUPTION

G4-DMA
Generic Disclosures on
Management Approach.

31

G4-SO3
Total number and percentage of operations 
assessed for risks related to corruption and the 
significant risks identified.

31

Principle 10. Businesses should 
work against corruption in all its 
forms, including extortion and 
bribery.

G4-SO4
Communication and training on anti-corruption 
policies and procedures.

31, 36, 125, 132

Principle 10. Businesses should 
work against corruption in all its 
forms, including extortion and 
bribery.

G4-SO5
Confirmed incidents of corruption and
actions taken.

31

Principle 10. Businesses should 
work against corruption in all its 
forms, including extortion and 
bribery.

ASPECT: PUBLIC POLICY

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-SO6
Total value of political contributions by country 
and recipient/beneficiary.

We do not 
make political 
contributions.

Principle 10. Businesses should 
work against corruption in all its 
forms, including extortion and 
bribery.

ASPECT: ANTI-COMPETITIVE BEHAVIOR

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-SO7
Total number of legal actions for anti-
competitive behavior, anti-trust, and monopoly 
practices and their outcomes.

31

ASPECT: COMPLIANCE

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-SO8
Monetary value of significant fines and total 
number of non-monetary sanctions for
non-compliance with laws and regulations.

31
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ASPECT: SUPPLIER ASSESSMENT FOR IMPACTS ON SOCIETY

G4-DMA
Generic Disclosures on Management 
Approach.

148

G4-SO9
Percentage of new suppliers that were 
screened using criteria for impacts on society.

149

G4-SO10
Significant actual and potential negative 
impacts on society in the supply chain and 
actions taken.

149

ASPECT: GRIEVANCE MECHANISMS FOR IMPACTS ON SOCIETY

G4-DMA
Generic Disclosures on Management 
Approach.

31

G4-SO11
Number of grievances about impacts on 
society filed, addressed, and resolved through 
formal grievance mechanisms.

No grievances 
about impacts 

on society were 
received during the 

reporting period.

SUB-CATEGORY: PRODUCT RESPONSIBILITY

ASPECT: PRODUCT AND SERVICE LABELING

G4-DMA
Generic Disclosures on Management 
Approach.

141

G4-PR5
Results of surveys measuring customer 
satisfaction.

141, 142

ASPECT: MARKETING COMMUNICATIONS 

G4-DMA
Generic Disclosures on Management 
Approach.

12

G4-PR6 Sale of banned or disputed products.
We do not 

commercialized 
prohibited services.

G4-PR7

Total number of incidents of non-compliance 
with regulations and voluntary codes 
concerning marketing communications, 
including advertising, promotion, and 
sponsorship, by type of outcomes.

We have not 
breached voluntary 

codes related 
to marketing 

communications.

ASPECT: CUSTOMER PRIVACY

G4-DMA
Generic Disclosures on Management 
Approach.

144

G4-PR8
Total number of substantiated complaints 
regarding breaches of customer privacy and 
losses of customer data.

144, 145

ASPECT: COMPLIANCE

G4-DMA
Generic Disclosures on Management 
Approach.

31
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G4-PR9

Monetary value of significant fines fo
non-compliance with laws and regulations 
concerning the provision and use of products 
and services.

No significant 
fines for non-

compliance with 
laws and regulations 
regarding products 
and services were 

received during the 
reporting period.

SECTOR DISCLOSURE: CONTENT CREATION

G4-DMA
Generic Disclosures on Management 
Approach.

12, 139

M3
Actions taken to improve adherence to content 
creation values, and results obtained

15, 120, 140

SECTOR DISCLOSURE: AUDIENCE INTERACTION

G4-DMA
Generic Disclosures on Management 
Approach.

12, 141

M6 Methods to interact with audiences and results. 14, 143


