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DEAR FRIENDS,

A mission statement is an organization’s public declaration of its purpose and  
focus. Huntington’s mission statement? I think it’s quite unique, because at its 
core is our belief that we will succeed by doing the right thing for our customers, 
colleagues, shareholders and communities. That mission is a very important  
part of our culture. It drives how we create new products and services, fosters  
an inclusive work environment, continuously looking for ways to generate value  
for our shareholders, and creates a positive impact within our communities.

This Corporate Social Responsibility Report highlights our commitment to our 
communities. When you set out to be THE Bank of the Midwest, it means that 
each and every Huntington colleague does business in a way that will benefit 
the communities, customers, and local economies. We work here, volunteer  
here and share the same basic goals—to live and raise a family in a vibrant 
Midwestern community.

There are many positive things happening in our region. I see it in continued 
economic stability and job growth. I see it in the companies that are locating  
or expanding here. I see it in the new partnerships between businesses, 
government, and communities. And, I see it in the bright, energetic  
entrepreneurs who choose the Midwest as the home for their start-up.

Thanks to your shared commitment to the Midwest, we believe the months  
and years ahead will be strong for you, your family, and your community.  
We look forward to being a continued part of your success.

STEVE STEINOUR
Chairman, President, and Chief Executive Officer

OUR CORPORATE 
SOCIAL RESPONSIBILITY
We strive to make our cities and towns strong, where small 
businesses thrive and grow, where everyone has access to 
affordable housing, and where neighbors are always willing 
to lend a hand to others in need. 

OUR OFFERINGS 
Providing our customers with sound financial 
information, products, and services

Fair-play banking

Equal access to products and services

Community Investment

OUR COMMUNITY INVESTMENT
Providing resources to help strengthen our communities

Community development lending and investment

Community partnerships

Supplier inclusion

Financial education

Philanthropic gifts

OUR COLLEAGUE ENGAGEMENT
Providing support, encouragement, and inspiration 
to everyone who works at Huntington

Career development opportunities

Health and wellness

Compensation and benefits

Inclusive workforce

Colleagues’ volunteerism

OUR ETHICAL PRACTICES
Providing structure and oversight for ethical business practices

Governance

Code of ethics

Risk management and compliance



ACCOUNTABILITY
We hold ourselves and each other 
responsible for doing what we say.

COMMUNICATION
We share information and ideas openly 
and demonstrate a willingness to listen.

CONTINUOUS IMPROVEMENT 
We always look for ways to improve.

INCLUSION
We are open-minded to all.

PASSION
We are personally committed 
to Huntington’s success.

SERVICE
We are about exceeding expectations 
and striving to do the right thing.

TEAMWORK
We are Team Huntington. We help  
each other excel.

OUR VALUES KEEP US FOCUSED ON 
DOING THE RIGHT THING, 
THE RIGHT WAY, TOGETHER. 
THEY ARE WHAT GUIDE OUR DECISIONS, 
BIG AND SMALL.

Colleagues spruced up the benches and landscaping at West Broad Elementary, where we have pitched in for 20 years

Colleagues help prepare classrooms at West Broad Elementary in Columbus

In Detroit, Lemonade Day makes learning about business fun

Huntington colleagues volunteer many hours at the Akron/Canton Regional Food Bank



More than 30 Huntington volunteers
in our Central Indiana region taught  
financial literacy basics to kindergarten 
through third grade students in  
Indianapolis’ IPS School #27. 

Students in the Cleveland Metropolitan 
School District also participated in the JA 
program. More than 1,000 kids from Clark 
Elementary, Hannah Gibbons Elementary, 
Thomas Jefferson 9th Grade Academy  
and Glenville High School took part and 
learned about financial literacy. 

West Michigan colleagues teamed 
up to teach students at Gerald R. Ford  
Middle School, and they ended the  
all-day event with a pep rally for 300 kids. 

In Mahoning Valley, more than 60 
colleagues volunteered to present 
workshops to schools throughout 
the region.  

In West Virginia, colleagues taught “JA 
in a Day” to third, fourth and fifth graders 
in Charleston, Clarksburg and Morgantown 
last year.  

More than 375 K-5 students at Leggett 
Community Learning Center in the  
Akron/Canton region expanded their 
financial knowledge at “JA in a Day”.  
All students at the center are economically 
disadvantaged and Principal Philomena 
Vincente focuses on experiences that  
will help them with life skills. 

JA BizTown® is an experiential  
JA learning program that includes 
a day-long visit to BizTown. There, 
elementary school students operate 
14 simulated businesses, oversee 
city government, and manage their 
personal finances. In Indiana, our 
volunteers helped students deposit 
paychecks, make purchases and 
complete banking tasks as employees. 

HUNTINGTON 
AND JUNIOR 
ACHIEVEMENT 
TEAM UP 
ACROSS REGIONS

Junior Achievement’s focus on 
educating students about workforce 
readiness, entrepreneurship and 
financial literacy is a perfect match 
for Huntington and our mission to 
promote financial education. In the 
“JA in a Day” program, elementary 
school children spend a day 
completing five Junior Achievement 
lessons and earning their JA 
certificate. Huntington colleagues 
teach the curriculum in elementary 
schools throughout our footprint.

CLEVELAND
EAST MICHIGAN
WEST MICHIGAN
CENTRAL OHIO
SOUTHERN OHIO /
KENTUCKY
AKRON / CANTON
MAHONING VALLEY
NORTHWEST OHIO
WESTERN PENNSYLVANIA & 
OHIO VALLEY
INDIANA
WEST VIRGINIA 

THE BANK 
OF THE MIDWEST
Throughout the communities in our six-state footprint, we  

have a long history of supporting small businesses, revitalizing 

neighborhoods and providing financial education—it’s all just 
part of doing the right thing.

This report tells the story of Huntington’s commitment to  

our customers, shareholders, colleagues, and communities. 

Here you’ll read about our focus on social responsibility, and 

how it’s already producing results by improving the economic 

vitality and the quality of life in all of the communities where 

we live and work.  

We work to do the right thing, the right way, together.

Huntington proudly supports JA in Western Pennsylvania/Ohio Valley



Huntington is proud to continue its corporate backpack 

program that helps thousands of children from low-income 

families get the backpacks and school supplies they need 

to start the year off right. We work with non-profit organizations 

across our footprint to identify the kids in need, and colleagues 

volunteer to stuff and distribute the backpacks. Last year 

15,000 students got to enjoy new supplies and backpacks 

thanks to our program and its volunteers.

NEW GEAR 
FOR A NEW YEAR



As a lead sponsor of Pelotonia, we’re proud to have raised an 

unprecedented $2.8 million in 2013. The annual bicycle ride 

raises funds for the Arthur G. James Cancer Hospital and 

Richard Solove Research Institute at The Ohio State University™.  

Pelotonia is different than most charity events in that it donates 

100 percent of every rider-raised dollar directly to The James. 

This truly is a team effert across our footprint. Huntington 

had 1,218 riders from 19 states, 654 virtual riders and 

514 volunteers. 

The event overall has raised nearly $50 million for cancer 

research since 2009. The event is the largest bike ride in 

America by number of riders.

ONE TEAM WITH ONE GOAL



 

A DYNAMIC TEAM

At Huntington, our goal is to make sure 
every colleague has unique professional 
opportunities. Our high-energy, inclusive 
culture fosters teamwork and individual 
accountability. Each colleague’s strengths 
are recognized, and colleagues treat one 
another with trust and respect. In an 
ever-changing environment, we remain 
consistently committed to our core values: 
Accountability, communication, 
continuous improvement, inclusion, 
passion, service and teamwork. 

CONTINUOUS IMPROVEMENT

At Huntington, continuous improvement 
is how we lead and work.
 
We have developed a framework that 
equips and empowers colleagues at all 
levels of the company to re-examine 
current practices and explore new 
opportunities to drive the customer 
experience and improve our business 
results. Through their disciplined 
execution, colleagues are making our 
processes and services faster, simpler 
and more data-driven to ensure that 
Huntington continues delivering superior 
customer service across our footprint.
 
Our industry faces ongoing economic, 
regulatory and political issues that 
impact the business. We know that,  
to stay ahead in this dynamic 
environment, we must always get  
better. For us, continuous improvement 
is the engine that drives excellence for 
our customers, shareholders, colleagues  
and communities.

CREATING A GREAT 
WORKPLACE

OUR FOCUS IN 2013

At Huntington, we know we must be 
deliberate in our efforts to attract, develop 
and retain an inclusive workforce. Strategic 
Pipelining is our methodology for sourcing 
and converting high-potential candidates 
for the purpose of strengthening our 
leadership capacity and ensuring we have 
a full pipeline of diverse leaders now and 
in the future. 

BUSINESS RESOURCE GROUPS

These groups are helping Huntington 
create an ever-more inclusive environment. 
They’re made of colleagues who organize 
around a common interest or shared 
diversity dimension: Working Parents, 
African-Americans, Asians, Latinos, Young 
Professionals, Administrative Assistants, 
People with Disabilities, LGBT Individuals, 
Military Personnel, and Professional Women.

SUPPLIER DIVERSITY

We’re committed to deepening our 
relationships with minority-, women-, 
and veteran-owned business enterprises 
as part of our sourcing strategy. This 
strategy helps us better understand our 
customers; it also supports job creation 
in the marketplace.
 
Our supplier diversity manager travels 
extensively within our markets to identify
diverse suppliers and establish mutually 
beneficial relationships with them—all  
of which is good for the economic vitality 
of the communities we serve.

HUNTINGTON TOTAL HEALTH

We provide a comprehensive array of
benefits, designed to help all colleagues 
live life well. We call our benefits program 
Huntington Total Health. It includes a 
variety of programs, and addresses our
colleagues’ physical health, financial health, 
personal health, and professional health.

TALENT OPTIMIZATION

Lead the development of an inclusive workforce 

that reflects the companies we serve and the 

communities in which we operate.

SKILLS DEVELOPMENT

Enable the creation of culturally competent 

leaders and colleagues.

COMMUNITY AND CUSTOMER ENGAGEMENT

Guide the creation of an inclusive culture to fully 

leverage our diverse talent and cultural intelligence 

to win with our customers and communities.

SUPPLIER DIVERSITY 

Drive economic inclusion through strategic 

identification of diverse suppliers as part 

of our sourcing process. 

ACCOUNTABILITY, METRICS, AND MEASURES

Strive for continual improvement in outcomes, 

progress and perception of inclusion at Huntington.

We continue the work of our inclusion strategy, 

focusing on the five key themes described below.
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A CULTURE OF INCLUSION

At Huntington, we know that inclusion enables high 

performance. That’s why we are intentionally creating 

an inclusive environment that welcomes diversity 

of thought, so more and better ideas come faster. 



NAVARRO MOVES UP 
ON TOP 25 LIST
Top 25 Women in Banking  

For the fourth year in a row, Mary Navarro, 
director of Retail and Business Banking, 
was recognized on the American Banker® 
magazine list of the “25 Most Powerful 
Women in Banking.” Moving up to 
number 8 on the list this year, Navarro 
was recognized for helping to increase 
customer households by 12 percent 
(more than three times the industry 
average) and in terms of the number of 
newcomers, more than Huntington grew 
in the three previous years combined.

RECOGNIZED FOR WORK 
WITH CUSTOMERS
TNS 

TNS, the largest custom research firm 
in the world, awarded Huntington with 
the TNS Choice Award for Consumer 
Banking in the Central Region. Huntington 
outperformed its competitors in acquiring, 
retaining and developing customers, 
based on an analysis of more than 
7,900 customer interviews. 

HUMAN RIGHTS CAMPAIGN 
FOUNDATION

The Human Rights Campaign (HRC) 
Foundation rated Huntington among the 
best places to work for LGBT equality and 
gave them a 100% score on the Corporate 
Quality Index. The index is the leading 
national measurement of LGBT corporate 
support and recognizes Huntington’s 
equal employment and nondiscrimination 
policies, as well as LGBT colleague and 
community engagement. 

TOP HONORS FOR 
EXPORT SUPPORT
U.S. Department of Commerce

Huntington received the President’s 
E Star Award for Export Service. This 
award is the highest recognition any 
U.S. entity may receive for supporting 
export activity. Huntington stands out 
as the only banking institution among 
a handful of corporate America’s 
companies to receive the award. 

Fisher College of Business, 
The Ohio State University
Corporate Diversity Award

Mid-Ohio Food Bank
Best Online Giving Campaign

Columbus Historical Society
Lucas Sullivan Award for support 
of development of City of Columbus

AWARDS AND RECOGNITION

COMMUNITY PARTNER 
OF THE YEAR
Ohio CDC Association

The Ohio Community Development 
Corporation Association named 
Huntington Community Development 
Partner of the Year in 2013. As a 
follow-up to its $100 million investment 
program in 2010, Huntington announced 
an additional $150 million commitment 
in 2013. It will generate approximately 
2,000 new or refurbished affordable 
housing units for nearly 4,500 Ohio 
residents and is expected to support 
1,000 construction jobs. 

At Huntington, we believe in growing 
the local economy by supporting small 
businesses and the jobs they create.  
We’re currently the #1 SBA 7(a) lender  
in the region made up of Indiana, 
Kentucky, Ohio, Michigan, West Virginia 
and Western Pennsylvania.* 

*Source: U.S. Small Business Association data  
for federal fiscal year ending 9/30/13.

O U R  R E G I O N ’ S

#1 
SBA 

LENDER

For more information about the community impact we’re creating, 
visit huntington.com/regions



ABOUT HUNTINGTON

Huntington is a $57 billion regional bank headquartered  

in Columbus, OH. We provide full-service commercial, small 

business, and consumer banking services; mortgage banking 

services; treasury management and foreign exchange services; 

equipment leasing; wealth and investment management services; 

trust services; brokerage services; customized insurance 

brokerage and service programs; and more. Our principal 

markets are six states: Ohio, Michigan, Pennsylvania, Indiana, 

West Virginia, and Kentucky. We have more than 700 traditional 

branches and convenience branches in grocery stores and 

retirement centers. Our banking channels also include internet, 

mobile, and telephone banking and more than 1,350 ATMs.

The Huntington National Bank is an Equal Housing Lender and Member FDIC.      ®, 
Huntington®, 24-hour Grace® and Asterisk-Free Checking® are federally registered service 
marks of Huntington Bancshares Incorporated. Huntington.® Welcome.TM is a service 
mark of Huntington Bancshares Incorporated. The 24-Hour Grace® system and method  
is patented. U.S. Pat. No. 8,364,581. 

©2014 Huntington Bancshares Incorporated.


