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FOREWORD

Kempinski is the oldest European luxury hotel group and experience has shown us the importance 
of putting our ecological footprint at the core of our business model, from the construction or 
renovation phase through to day-to-day operations of our hotels around the world. We are 
committed to becoming the industry leader in terms of sustainability.

Only by collaborating with partners who share our values will we be able to achieve our 
ambitious goal - to celebrate the hospitality industry in a luxurious yet sustainable manner.

Benedikt G.  Jaschke

Chief Quality Officer
Member of the Management Board



SUSTAINABILITY & CORPORATE RESPONSIBILITY

OUR VISION
IS TO BE THE WORLD'S LEADING LUXURY HOTEL BRAND, 

DRIVEN THROUGH OUR PEOPLE .

Kempinski also aims to become the leading 
luxury hotel brand in terms of sustainability. 

Sustainability is perceived as an intrinsic 
part of the hospitality industry, including in 
the eyes of our customers.

The uniqueness of our services is driven by 
our people, and our sustainability 
commitment is in large part dedicated to 
making our employees feel proud to work for 
our brand.



OUR MISSION
IS TO ENCHANT OUR GUESTS FROM ONE KEMPINSKI TO THE NEXT WITH OUR UNIQUE 

AUTHENTIC EUROPEAN LUXURY. WE CRAFT BEAUTIFUL PERFOMANCES ON EACH OF OUR 

STAGES. WE USE THE HIGHEST STANDARDS OF QUALITY TO CREATE REMARKABLE 

EXPERIENCES FOR NOW AND FOREVER AFTER. 

Kempinski is expressed through a uniform set 
of standards across all our hotels, including 
sustainability policies and procedures. 
Our mission to carry our spirit forever 
incorporates sustainable business approaches. 

Our future generations must enjoy the same 
highest standards of luxury within the limits 
required by the respect of the Nature and the 
Society. 
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OUR DELIVERY PROMISE
 WE ARE CONSCIOUS OF OUR RESPONSIBILITY TO CREATE 

A SUSTAINABLE YET LUXURIOUS GUEST EXPERIENCE 

THAT IS RESPECTFUL OF THE ENVIRONMENT. 

All our operational initiatives around our 4 core pillars, namely Guest Intelligence, 
Gastronomy, Craftsmanship and Culture embed our sustainability approach and therefore 
we deliver uncompromising luxury while ensuring a minimal environmental and social impact. 

Having identified hotel operation areas with a high impact in terms of energy and water 
consumption, as well as waste management, we have implemented multiple technologies to 
optimise those areas. 

We craft unparalleled gastronomic culinary experiences in harmony with the environment, 
sharing our passion for food combined with the best of local flavours. 

We believe that our partners should share similar values, so we carefully choose to work only with 
those who have a strong sustainability vision and strong ethical values without compromising on the 
quality of their products and services. 

With people at the very heart of our business, enhancing health and wellbeing for all is vitally 
important to Kempinski. This is why we have made a firm commitment to help tackle the urgent 
issue of infectious diseases for the benefit of local communities in the countries where we have a 
presence. 
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SUSTAINABILITY & CORPORATE RESPONSIBILITY

Kempinski has set its priorities for sustainable action in regards to the following material topics:

• Energy efficiency
• Water management
• Waste management
• Carbon footprint
• Supply chain
• Diversity, development and wellbeing of our employees 
• Benefit to local communities
• Preservation of local culture
• Safety and security of employees and guests

While we analyse risks and severity and identify new opportunities, we ensure that concrete 
action plans and targets are set. 

It is of utmost importance to us that we implement systems to monitor our progress and assign 
responsibilities to dedicated teams, so that all stakeholders are accountable for ensuring our 
sustainability and responsibility goals are achieved. 

DID YOU KNOW THAT THE TOURISM SECTOR IS RESPONSIBLE FOR 8% OF 
GREENHOUSE GAS EMISSIONS?

The International Tourism Partnership recommends reducing greenhouse gas emissions by 66% 
by 2030, and by 90% by 2050, as compared to 2010. 

Kempinski is establishing the baseline for the carbon footprint and is working on setting up a 
group-wide target for the reduction of greenhouse gases. 

For more information, please watch our film:  https://youtu.be/u26QXlspis0

OUR COMMITMENT
AT KEMPINSKI, WE CONTINOUSLY ANALYSE THE NEEDS OF ALL OUR STAKEHOLDERS, INCLUDING 

OWNERS, GUESTS, EMPLOYEES, SOCIETY, SUPPLIERS AND AUTHORITIES. 

WE ENSURE THAT OUR SUSTAINABILITY STRATEGY MEETS THE REQUIREMENTS IN THE BEST POSSIBLE 

WAY BUT WITHIN THE LIMITS OF THE EVIRONMENTAL CEILING. 



AS AT NOVEMBER 2020

Our Sustainability & 
Responsibility Initiatives 



POLICIES & COMMITMENTS
OUR EMPLOYEES ARE AT THE HEART OF WHAT WE DO AND EVERYTHING WE STAND FOR. 

THEIR WORK AND DEDICATION ARE WHAT MAKES US ONE OF THE BEST 

AND MOST PRESTIGIOUS LUXURY HOSPITALITY PROVIDERS IN THE WORLD. 

Just as they are dedicated to providing the 
best possible experience for our guests, as a 
company we are committed to providing all 
our employees and contractors with a safe 
and enjoyable working environment. 

That is why we have established the 
following policies, to ensure a safe and 
respectful working environment for all 
employees and contractors, free of 
harassment and discrimination:  

• Code of Conduct and Business Ethics
• Global Whistleblowing Policy
• Labour Standards Policy

We are grateful to our employees for 
embracing our values and standards and for 
living by them every day. 

For more information, please visit: 
www.kempinski.com/en/hotels/about-us/
sustainability/policies-and-commitments
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EARTHCHECK
AS PART OF OUR COMMITMENT TO OFFERING SUSTAINABLE  LUXURY EXPERIENCES ALONG 

WITH SAFE AND QUALITY SERVICES AND FACILITIES, KEMPINSKI IS ACTIVELY ROLLING OUT 

THE AWARD-WINNING EARTHCHECK CERTIFIED PROGRAMME. 

Hotels participating in EarthCheck Certified 
actively monitor and report their environmental 
and social impact from their operations, 
including indicators such as energy  
and water consumption, carbon footprint, 
waste generation, community engagement and 
much more.  

Using a science-based approach, each of  
our hotels aims to increase efficiencies,  
maximise guest experience and minimise its 
environmental footprint. Economic concerns  
addressed in the EarthCheck Certified 
programme include employment conditions, 
support of the local economy, use of fair trade 
goods and services, and recognition of the 
seasonality of revenue streams – all contributing 
to the economic and social health of the region.
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ELIMINATING  
S INGLE-USE PLASTIC

Being aware of the damaging effect that 
plastic waste has on the environment and 
the significant carbon footprint of plastic 
production, Kempinski is rolling out the 
gradual ban on single-use plastic, where 
suitable product alternatives are available. 
Therefore, as of 2019, our hotels no longer use 
plastic straws and stirrers. 

Since 2020, plastic cocktail pickers, 
stirrers, combs, toothbrushes, and 
packaging for all bathroom items (hygiene 
set, emery board, cotton buds, cotton 
pads, etc.) have been replaced by 
sustainable alternatives, using paper 
wrapping or wooden alternatives, where 
possible. Kempinski’s liquid bathroom 

amenities, by Ferragamo, are offered in 
packaging made of 100% recycled plastic.

We are proud of the fact that we have 
eliminated single-use plastic not in only our 
rooms and bars but also the back-of-house 
areas. Our operating bedroom and 
bathroom supplies, which are delivered 
from our preferred suppliers, are now 
packaged with paper-wrap, instead of plastic 
packaging. 

Based on the first results in our 
European, Middle  Eastern and African 
hotels, Kempinski expects to avoid 48 
tonnes of plastic use every year.

SUSTAINABILITY & CORPORATE RESPONSIBILITY LAUNCHED IN 2018



Environmental protection and careful use of 
resources are complex undertakings. For this 
reason, Kempinski Hotels regularly reviews 
the use of all materials and products. 

The desire to keep our ecological footprint as 
small as possible is always at the forefront of 
our minds.

Many of our hotels are surrounded by nature, 
so it is only natural that our properties will 
switch from plastic key cards to wooden 
key cards as of 2020. 

WOODEN KEY CARDS
REPLACING PLASTIC GUEST ROOM KEY CARDS WITH WOODEN KEY CARDS.

SUSTAINABILITY & CORPORATE RESPONSIBILITY LAUNCHED IN 2020



CLEAN THE WORLD
KEMPINSKI HAS PARTNERED WITH CLEAN THE WORLD, AN 

ORGANISATION THAT COLLECTS AND RECYCLES SOAP BARS AND 

BOTTLED AMENITIES DISCARDED BY THE HOSPITALITY INDUSTRY. 

By partnering with Clean the World, we 
help to ensure that our toiletries will not 
end up in landfills. Through the 
distribution of these and other donated 
hygiene products to impoverished people, 
we help prevent millions of hygiene-related 
illnesses and deaths every year. Clean the 
World provides at-risk people with access to 
soap, and information about how and when to 
use it. Their recycling programme 
signi icantly reduces waste and promotes 
a sustainable future. 

Clean the World collects the amenity bottles 
and soap bars that have been used by our 
guests. Liquid hygiene products are 
extracted from the bottles for further reuse, 
and our amenity bottles are recycled in 
a state-of-the-art process, obtaining a 
high-level-purity recycled plastic (Circular 
Economy). Soap bars are sanitised, 
transformed into new soap bars and 
distributed to communities in need, such 
as bene it shelters, children’s shelters, 
refugee camps and people struggling due to 
economic misfortune or natural disasters. 
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Through this initiative, we aim to raise 
awareness about our environmental efforts and 
give our guests the opportunity to participate 
in our vision for a sustainable future rooted 
in the local community. 

Each hotel can choose their own artefact, 
reflecting local culture and crafted by the 
local community, enabling us to support local 
businesses. 

The artefact is placed on the bed by the 
guest to indicate that they would like to have 
their linen replaced. 

By leaving the artefact on the bedside table, 
the guest indicates that they would like to 
save water by having their linen replaced 
the following day. 

GREEN LINEN ARTEFACT
IN OUR EFFORTS TO CONTRIBUTE TO A HEALTHIER PLANET WHILE DELIVERING BEAUTIFUL 

PERFORMANCES, WE CREATED THE GREEN LINEN ARTEFACT TO ENHANCE OUR GUESTS' LOCAL 

EXPERIENCE AND REFLECT THE TRUE CRAFTSMANSHIP OF KEMPINSKI.
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The Linens For Life Face Masks programme is 
a fantastic example of how Kempinski, 
together with our partner Divsersey and in 
collaboration with their NGO partners, is 
joining the global community in the fight 
against COVID-19 to support society as a 
whole.

The programme provides free face masks 
made from clean and hygienic discarded hotel 
linen to people in the local community who 
are in need. 

The following Kempinski hotels have joined 
the programme to support their 
local ccommunities: 

• Siam Kempinski Hotel Bangkok
• Sindhorn Kempinski Hotel Bangkok
• The Apurva Kempinski Bali
• Hotel Indonesia Kempinski Jakarta
• Kempinski Hotel Nay Pyi Taw

LINENS FOR LIFE FACE MASKS
DID YOU KNOW THAT 1 SINGLE SIZE BEDSHEET CAN MAKE 60 PIECES OF 3-PLY FACE MASKS? 

OR THAT 1 SINGLE SIZE DUVET COVER CAN MAKE 120 PIECES OF 3-PLY FACE MASKS?

SUSTAINABILITY & CORPORATE RESPONSIBILITY LAUNCHED IN 2020



At Kempinski, we have always taken our 
commitment to animal welfare extremely 
seriously. It is a key consideration when 
sourcing all ingredients and produce used in 
restaurants, cafés and bars across our 
international portfolio. 

That is why we are highly committed to 
sourcing 100 percent cage-free eggs - shell, 
liquid and ingredient - by 2025 across in 
our properties worldwide. 

With hotels located in what may be 
considered unusual or remote travel 
destinations, we recognise this may be 
achievable sooner in some countries than 
others, but our hotels in Central European 
locations are leading the way on this 
commitment. 

We believe that our commitment to using 
cage-free eggs will have a lasting positive 
impact on animal welfare and sustainable 
food sourcing practices where we operate 
and we will continue to work with hotels and 
their suppliers to swiftly further this cause. 

ANIMAL WELFARE

SUSTAINABILITY & CORPORATE RESPONSIBILITY LAUNCHED IN 2018



SUSTAINABILITY & CORPORATE RESPONSIBILITY

From day one, Winnow Vision has 
offered improved data accuracy by tracking 
each food waste entry, providing richer 
insight to help our teams reduce waste. 

As more image data is gathered, the system 
becomes smarter. When recognition capability 
is turned on, a state of semi-automation is 
reached where users are only required to 
confirm the suggested food. This reduces 
human error and saves users time. 

Our Food Waste Management system helps 
us to reduce the environmental impact, by 
reducing energy and waste collection costs. 

Did you know that globally a third of all 
food produced is wasted?

By piloting the Food Waste Management 
system in the Middle East & Africa region, 
we were able to save approximately 9% 
of food costs.

FOOD WASTE MANAGEMENT
KEMPINSKI USES WINNOW VISION, 

A BREAKTHROUGH PRODUCT IN THE FIGHT AGAINST FOOD WASTE. 

IT IS THE FIRST TIME THAT ARTIFICIAL INTELLIGENCE 

HAS ENTERED THE PROFESSIONAL KITCHEN ON THIS SCALE. 

LAUNCHED IN 2018



FACTS 
& FIGURES 
2019 & 2020

ENERGY AND WATER EFFICIENCY 

Tracking and technical conservation helped 

to reduce energy consumption by 12% 

and water consumption by 15% in Middle 

East & Africa hotels over the past 3 years. 

EARTHCHECK

58 Hotels registered with the leading 

sustainability certification programme 

EarthCheck, tracking environmental data and 

rigorous audits to achieve Bronze or Silver 

certification. 

See appendix for all participating hotels. 

SINGLE USE PLASTIC 

7.3 tons of plastic were saved by using paper-

wrap amenities, wooden combs, wooden 

toothbrushes and by removing the shoe polish 

amenity.

3.27 tons of plastic were saved by changing 

from plastic to stainless steel cocktail stirrers 

and pickers.

335 kg were saved by replacing polybag 

transport packaging as protection.    

ENERGY AND WATER EFFICIENCY

37.72 tons of new plastic production was 

saved when our partner Ferragamo changed 

to recycled plastic for  bathroom amenity 

bottles.

LINEN FOR LIFE FACE MASKS

Our participating hotels in Indonesia, 

Thailand and Myanmar were able to 

contribute to 15.500 face masks until end of 

October 2020. While continuing the 

programme, the goal is to contribute to a total 

of more than 90.000 face masks until first 

quarter 2021. 

Due to their participation, the water footprint 

avoided was a total of 10.901.205 liter and 

CO2 footprint avoided of 27.540 kg. 

(Results are courtesy of Diversey).
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AS AT NOVEMBER 2020

Our Partners commiting to our

Sustainability goal 



NICO ROSBERG
KEMPINSKI HAS WELCOMED NICO ROSBERG AS OUR BRAND AMBASSADOR. 

WITH HIS PASSION FOR CRAFTSMANSHIP, PRECISION PERFORMANCE, AND GREEN INNOVATION, 

FORMULA ONE(TM) WORLD CHAMPION TURNED ENTREPRENEUR NICO ROSBERG IS THE 

PERFECT BRAND AMBASSADOR FOR KEMPINSKI HOTELS. 

As we move forward into new phases of 
professional development - building on years 
of tradition and legacy - the synergies between 
our two brands are clear.

Since the earliest days of his motor racing 
career, precision engineering and 
craftsmanship had always fascinated Nico; 

an interest that gave him an edge over other 
drivers when it came to understanding how to 
get the best from his vehicle and adapt to the 
environment presented by each race. 

His views on the importance of craftsmanship 
and the vital role his colleagues play in their 
collective success illustrate one of the 
fundamental pillars of Nico's 
philosophy: team is everything. 
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GREENTECH FESTIVAL
BECAUSE CLIMATE CHANGE DOESN'T TAKE A BREAK. 

THE GREENTECH FESTIVAL IS FOR THOSE WHO ENACT CHANGE. FOR THOSE 

WHO STOP TALKING THE TALK AND START WALKING THE WALK. 

After winning the title of the Formula 1 World 
Championship, Nico made it to the top of the 
motorsport olympics to face new and 
exciting challenges. As an advocate for 
positive change and a sustainable 
entrepreneurship, Nico wants to help 
groundbreaking green innovations make 
their breakthrough. Hence the idea to create 
a unique, unprecedented festival: 

He believes that the enthusiasm of 
many people is essential for successfully 
initiating crucial changes towards a more 
sustainable lifestyle. 

Kempinski is proud to be an official partner of 
GREENTECH FESTIVAL.

For more information, please visit: 
www.greentechfestival.com 
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EARTHSAFE
KEMPINSKI WAS PART OF A SMALL GLOBAL TASK FORCE TEAM 

WHICH HELPED TO  DESIGN AND ESTABLISH A SET OF 

COVID-19 SAFE WORK PRINCIPLES AND HYGIENE GUIDELINES.

EarthSafe has been developed by EarthCheck 
to help the tourism and travel industry to meet 
the new health, wellness and hygiene 
expectations now demanded in a COVID-19 
recovery. 

EarthSafe provides an operational programme 
that allows either a business or destination to 
set up a practical management system 
for health and hygiene. It is acknowledged 
that in the context of a pandemic there is an 
ever-present risk of infection in the community. 

"Ensuring the safety and wellbeing or our guests 
and colleagues is always our top priority. We 
are delighted to have been invited to be part of 
the EarthCheck Global Hygiene Taskforce, 
which has developed a globally recognised 
certification to provide the reassurance and 
confidence to travel again. It is our shared 
responsibility to work together in defining 
consistent health and safety standards and 
certification processes across the industry."

Benedikt G. Jaschke 

Chief Quality Officer & Member of the Management Board 
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FERRAGAMO
OVER THE YEARS, THE DEEP CONNECTION WITH THE LOCAL COMMUNITY AND ITS CULTURE HAS MADE THE 

SALVATORE FERRAGAMO GROUP INCREASINGLY AWARE OF THE NEED FOR A STRONG COMMITMENT TO 

PROTECT THE PLACES WHERE IT OPERATES AND THE PEOPLE THAT WORK FOR THE GROUP.

Sustainability is a positive challenge that the 
Salvatore Ferragamo Group decided to adopt 
and interpret in favor for future generations, 
committing to place social responsibility at the 
center of its decision-making process and 
pursuing economic growth objectives that also 
take into account the positive and negative 
impacts of its operations on society and the 
environment. 
Starting from the analysis of the Sustainable 
Development Goals,  the Salvatore Ferragamo 
Group has defined and implemented its 
sustainability goals, which are broken down 
into concrete actions focused on good health 
and wellbeing, quality education, affordable

and clean energy, decent work and economic 
growth, sustainable cities and communities, 
responsible consumption and production, 
climate action, life below water, and life on 
land.
After signing the Fashion Pact in 2019, the 
Group reinforced its commitment in the field 
of environmental protection and developed 
set science-based targets to reduce 
greenhouses gas emissions in line with the 
level required to prevent the most damaging 
effects of climate change. We are proud to 
work with a company which brings 
sustainability to the forefront.

For more information, please visit: 
www.csr.ferragamo.com
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MÜHLDORFER
BEING A VERTICAL MANUFACTURER, ALL STEPS IN PRODUCTION AND 

TREATMENT ARE DONE ON THEIR OWN FACILITIES, IN AN ENVIRONMENTALLY- 

FRIENDLY WAY WITH NATURAL DOWN DETERGENT AND STEAMED. 

The secret behind the high quality of 
their processed down and feathers lies in the 
pure, calcium-free mountain spring water 
on the Bavarian Forest. 

After being washed in the fresh spring water 
and dried in an airflow, the dust and germ-free 
feathers move on to the ultra-modern filling 
plant where they are used to fill the bedding. 

The duvets and pillows are carefully made and 
finished using ecologically cultivated cotton 
which is tested for harmful substances. 

Its natural qualities comply with the 
stringent standards of the "Eco-Tex 
Standard 100". The fabric incorporates a 
special hydro-transport system for 
significantly greater and faster moisture 
absorption / release, creating a healthy 
sleep environment for undisturbed rest. 

Thanks to our partnership with Mühldorfer, 
we know that our guests will enjoy their 
peaceful night' sleep, in harmony with the 
environment.

For more information, please visit:
www.muehldorfer.com 
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Throughout the course of Diversey's more 
than 95 years of providing revolutionary 
cleaning and hygiene technology, they have 
demonstrated that protecting and improving 
the environment is good for business. 

Although it's been given many names since 
1923, sustainability is at the core of the value 
Diversey delivers. 

The United Nations 2030 Agenda for 
Sustainable Development, consisting of 17 
Sustainable Development Goals, served as 
a key reference point to develop the 
new Diversey sustainability strategy. 

We are looking forward to continued 
collaboration and innovation with Diversey.

For more information, please visit:
www.diversey.com/en/sustainability

DIVERSEY
AS OUR PARTNER IN THE LINENS FOR LIFE FACE MASKS PROGRAMME AND CLEANING AND 

HYGIENE PRODUCTS, THEIR MISSION IS TO PROTECT AND CARE FOR PEOPLE AND THEIR 

ENVIRONMENT EVERY DAY BY PIONEERING FUTURE-FOCUSED SOLUTIONS.
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As our partner for Hotel Information Systems, 
Oracle is in the unique position of providing 
solutions that cover all aspects of the nexus of 
IT and sustainability business practices, 
hardware, technology and applications, from 
cloud data centers to business intelligence to 
smart utility grids. 

Oracle uses many of these same technologies 
and business practices within their own 
operations to reuse, recycle and reduce. 

Oracle encourages its customers to 
leverage Oracle Cloud, a more sustainable 
alternative. They also recognise that there 
is always more to be done and Oracle looks 
forward to contributing to building a 
new circular economy that promotes 
greater resource productivity. We are proud 
to use Oracle technology across our 
hotels and corporate headquarter. 

For more information, please visit: 
www.oracle.com/solutions/green/

ORACLE
ORACLE SEES SUSTAINABILITY AS A NATURAL EXTENSION OF BUSINESS OPERATIONS 

AND ADDRESSES SUSTAINABILITY CHALLENGES WITH SOLUTIONS THAT CAN BE 

EASILY INTEGRATED WITH A COMPANY'S CORE BUSINESS ACTIVITIES. 
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Their corporate responsibility goals are to 
increase their employee volunteer 
participation; provide training and awareness 
on human trafficking issues; collaborate 
with stakeholders; and leverage their travel 
technology leadership to strengthen the 
industry's collective impact on society. 

Examples of their efforts include their signature 
Passport to Freedom programme, their Give 
Time Together and Give Together global 
employee programme, and environmental  
sustainability. 

SABRE was one of the first companies in 
any industry to design and build a LEED 
campus as their corporate headquarters, 
and they continue to incorporate energy 
and water conservation and waste 
reduction practices into their operations. 

We are looking forward to continued 
collaboration with SABRE.

For more information, please visit:
www.sabre.com/about/corporate-
responsibility

SABRE
AS OUR PARTNER IN HOTEL BOOKING TECHNOLOGY AND AS THE LEADING TECHNOLOGY PROVIDER 

TO THE GLOBAL TRAVEL INDUSTRY, THEIR MISSION IS TO DRIVE POSITIVE SOCIAL AND 

ENVIRONMENTAL CHANGE TOGETHER WITH THEIR EMPLOYEES AND CUSTOMERS. 
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Adyen, our new payment gateway provider, 
focused on building a robust sustainability 
framework to grow from. 

In 2019, they compensated for all greenhouse 
gases emitted in their operations since starting 
Adyen in 2006. They did this by purchasing 
credits from third-party verified emissions 
reduction projects - also known as "carbon 
offsets". These projects focuses on 
reforestation, generating solar energy and the 
capturing of methane gases from landfills so 
they don't enter the atmosphere. 

Adyen is leveraging their technology to do 
good. People want to do good and want to 
give to good causes. That's the reason why 
Adyen wants to make it easy for their 
merchants to accept charitable donations 
from their customers. To do so, Adyen 
Giving lets merchants accept donations in 
the check-out process. 

We are looking forward to a successful 
collaboration. 

For more information, please visit: 
www.adyen.com/social-responsibility

ADYEN
BUILDING AN ETHICAL BUSINESS ISN'T OPTIONAL.

SUSTAINABILITY & CORPORATE RESPONSIBILITY
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VIRTUOSO'S 
SUSTAINABILITY COMMUNITY

In 2020, Kempinski was invited to join Virtuoso's Sustainability Community. 

This allows the exchange of sustainability initiatives and ideas 
among the company's partners and advisors.

We look forward to the many new opportunities 
which will arise as a result of this collaboration.

For more information, please visit 
www.virtuoso.com/why-virtuoso/sustainability
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CERTIFICATION

BRONZE CERTIFICATION

Cuba
• Grand Hotel Manzana Kempinski

La Habana

Germany
• Kempinski Hotel Berchtesgaden

Hungary
• Kempinski Hotel Corvinus Budapest

Indonesia
• Hotel Indonesia Kempinski Jakarta

Singapore
• The Capitol Kempinski Hotel Singapore

Turkey
• Ciragan Palace Kempinski Istanbul

SILVER CERTIFICATION

Austria
• Palais Hansen Kempinski Vienna

Bulgaria
• Kempinski Hotel Grand Arena Bulgaria

Egypt
• Kempinski Hotel Soma Bay
• Kempinski Nile Hotel Cairo
• Royal Maxim Palace Kempinski Cairo

Germany
• Hotel Vier Jahreszeiten Kempinski München

Ghana
• Kempinski Hotel Gold Coast City Accra

Kenya
• Villa Rosa Kempinski Nairobi

Qatar
• Kempinski Residences & Suites Doha
• Marsa Malaz Kempinski Doha

Seychelles
• Kempinski Seychelles Resort Baie Lazare

Thailand
• Siam Kempinski Hotel Bangkok

U.A.E.
• Kempinski Hotel & Residences Palm Jumeirah
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PARTICIPATION 

Austria
• Kempinski Hotel Das Tirol Jochberg

Kitzbühel Alps

China
• Grand Kempinski Hotel Shanghai
• Kempinski Hotel Dalian
• Kempinski Hotel Beijing Lufthansa Center
• Kempinski Hotel Chengdu
• Kempinski Hotel Fuzhou
• Kempinski Hotel Guiyang
• Kempinski Hotel Hangzhou
• Kempinski Hotel Huizhou
• Kempinski Hotel Nanjing
• Kempinski Hotel Shenyang
• Kempinski Hotel Taiyuan
• Kempinski Hotel Yinchuan

Croatia
• Kempinski Hotel Adriatic Istria

Cuba
• Cayo Guillermo Resort Kempinski

Djibouti
• Djibouti Palace Kempinski Hotel

Dominica
• Cabrits Resort and Spa Kempinski

Germany
• Hotel Adlon Kempinski Berlin
• Hotel Taschenbergpalais Kempinski

Dresden

Indonesia
• The Apurva Kempinski Bali

Jordan
• Kempinski Hotel Amman
• Kempinski Hotel Ishtar Dead Sea

Kenya
• Olare Mara Kempinski Masai Mara

Latvia
• Grand Hotel Kempinski Riga

Lebanon
• Kempinski Hotel Summerland Hotel & Resort

Beirut

Lithuania
• Grand Hotel Kempinski Vilnius

Malta
• Kempinski Hotel San Lawrenz Gozo

Mongolia
• Kempinski Hotel Khan Palace Ulaanbaatar

Oman
• Kempinski Hotel Muscat

Russia
• Kempinski Grand Hotel Gelendzhik

Saudia Arabia
• Kempinski Al Othman Hotel Al Khobar

Slovakia
• Grand Hotel Kempinski High Tatras

Slovenia
• Kempinski Palace Portoroz

Spain
• Kempinski Hotel Bahia Marbella Estepona

Switzerland
• Kempinski Grand Hotel des Bains St. Moritz

Thailand
• Sindhorn Kempinski Hotel Bangkok

Turkey
• Kempinski Hotel Barbaros Bay Bodrum

U.A.E.
• Emerald Palace Kempinski Dubai
• Kempinski Hotel Mall of the Emirates Dubai



PARTICIPATION 

Austria
• Palais Hansen Kempinski Vienna
• Kempinski Hotel Das Tirol Jochberg Kitzbühel Alps

Bulgaria
• Kempinski Hotel Grand Arena Bansko

Croatia
• Kempinski Hotel Adriatic Istria

Germany
• Hotel Adlon Kempinski Berlin
• Hotel Taschenbergpalais Kempinski Dresden
• Kempinski Hotel Frankfurt Gravenbruch
• Hotel Vier Jahreszeiten Kempinski München
• Kempinski Hotel Berchtesgaden

Slovakia
• Grand Hotel Kempinski High Tatras

Slovenia
• Kempinski Palace Portoroz

Spain
• Kempinski Hotel Bahia Marbella Estepona
• 7Pines Kempinski Ibiza

Switzerland
• Grand Hotel des Bains Kempinski St. Moritz

Due to governmental rules and regulations, 
Middle East & Africa and Asia will be launched in 2020/2021. 

SUSTAINABILITY & CORPORATE RESPONSIBILITY

Singapore
• The Capitol Kempinski Hotel Singapore



KEMPINSKI HOTELS S.A. 

Blvd du Pont-d'Arve 28
1205 Geneva
Switzerland

KEMPINSKI.COM

BENEDIKT G. JASCHKE

Chief Quality Officer
Member of the Management Board

e: benedikt.jaschke@kempinski.com

JULIA MASSEY

Vice President Global Sustainability

e:julia.massey@kempinski.com


	Untitled



