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Our purpose
Over the last 140 years, we’ve learned that people live their best 
lives when they feel secure. Everything we do is built around this 
understanding. Principal® meets people where they are on their 
financial journey, understanding their progress, possibilities, and 
hurdles—then offering choices for a clear path forward. 

We are driven to help more people around the world share in this 
confidence. We’re committed to expanding the population 
of those living in financial security, doing so through long-term, 
responsible actions, and creating new opportunities for 
generations to come.  

This report details our comprehensive approach to sustainability. 
In this report we will highlight our specific commitments to 
sustainability and the progress we’ve made in 2021. We recognize 
and lean into the understanding that our sustainability journey 
is one that’s focused on progress over perfection, and we will 
continue to adapt our environmental, social, and governance  
(ESG) efforts to the changing needs of the world around us.

We’re committed to expanding 
the population of those living 
in financial security. 
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In April we set multiyear corporate 
responsibility commitments as part of our 
environmental, social, and governance (ESG) 
strategy. These clearly defined measures 
demonstrate how we’re contributing to a 
more inclusive and sustainable world while 
continuing to build strength across our 
businesses for the benefit of all stakeholders.   

  

I believe the measure of a successful company 
goes beyond a strong bottom line. It’s about 
building on our proven business fundamentals 
to deliver strong results for our stakeholders, 
while finding innovative ways to make a 
meaningful difference in the world. As a 
global financial services company, we have 
a unique opportunity to accomplish both.

Guided by our core values, we stay true to 
our purpose—to help more people and 
businesses around the world gain access to 
education and resources that can help them 
make financial progress and become more 
financially secure. 

Letter from our CEO
Standing up for what we believe in has 
always been a priority at Principal. We’re 
focused on: 

• Taking care of people, as an advocate for  
   security and inclusion among employees,  
   customers, and community. 
• Taking care of our environment, by creating  
   sustainable practices through long-term  
   responsible actions. 

We’re closely tracking social, environmental, 
and demographic changes that include 
longer lifespans, income and wealth gaps, 
environmental challenges, and opportunities 
to expand global access to the financial 
system across all segments of the population. 
As a global leader in retirement, insurance, 
and investments, we strive to act in a way 
that improves the wealth and well-being of 
all people and our planet.
 
This is who we are, and it’s more critical than 
ever, as consumers increasingly seek out 
companies with values that align to their own. 

Knowing how important sustainability is to 
our stakeholders, I’m proud to share that 
at the outset of 2022, Principal was named 
one of Barron’s “100 Most Sustainable 
Companies,”  landing seventh on the list—a 

Dan Houston
Chairman, President, & CEO 

I believe the measure  
of a successful company 
goes beyond a strong 
bottom line.
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jump of 59 spots from our 2021 ranking. The Barron’s ranking system looks at 
ESG performance indicators like workplace diversity, data security, and green-
house gas emissions, as well as how the company performs for shareholders, 
employees, customers, communities, and the planet.

Holding ourselves accountable
Throughout this report, you’ll learn more about our progress toward the  
corporate responsibility commitments we made last year. So many of our over  
18,000 employees play a role in this work and take great pride in it because 
they believe in doing the right thing.

We remain steadfast in ensuring we make a positive impact—advocating for security 
and inclusion today, to create opportunities for future generations tomorrow.  

For our employees, we’re
• creating and maintaining a work environment based on integrity, respect,  
   and trust—enabling employees to contribute to their full potential and to do  
   their best work for our customers.
• building an inclusive workforce and work environment to help us attract  
   talent, increase employee engagement, and develop the next generation 
   of leaders. 
• prioritizing the health, wellness, and satisfaction of our employees while  
   embracing a flexible work approach that enables them to integrate life and 
   work based on their unique needs and job responsibilities.  

For our customers, we’re
• creating accessible products and inclusive services to meet them where  
   they are and in ways they choose to interact. 
• offering sustainable products and services through responsible investments 
   aligned to the United Nations Sustainable Development Goals (U.N. SDGs).

For our communities, directly and via the Principal® Foundation, we’re
• providing financial support to underrepresented groups, like small and midsize     
   businesses owned by women and people of color, and programs that enable  
   access to education, microfinance, and community networking.
• strengthening our pledge to be a responsible steward of the environment.  
   We insist on environmentally responsible behaviors by our company, our 
   employees, and our services-focused business partners.

Principal stands by our belief that business can thrive financially for the benefit 
of all stakeholders, while also putting our ingenuity and resources to work to 
address the most significant challenges facing humanity and the environment. 
We’re proud of the results we’ve achieved and excited about what’s next. 

Letter from our CEO (continued)

Dan Houston 
Chairman, President, & CEO
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Our ESG strategy is governed by an executive task force reporting  
to the Nominating and Governance Committee of the Board.

2021 Sustainability highlights 

*2021 greenhouse gas emissions and energy consumption values will be verified in Q2 2022, and final figures will be disclosed in the CDP. Data represents U.S. figures only.

Information within this report is related to Principal Financial Group® unless noted otherwise. The Principal Financial Group Foundation, Inc. (the “Principal® Foundation”) is a duly recognized 
501(c)(3) entity focused on providing philanthropic support to programs that build financial security in the communities where Principal Financial Group, Inc. (“Principal”) operates.

6.5%* emissions reduced 61%* renewable energy 4-star global ESG benchmark
Net reduction in our U.S. scope 1 and 
market-based scope 2 greenhouse gas 
(GHG) emissions of 6.5% from 2020 
to 2021

Approximate percentage of energy consumed 
in the U.S. from renewable sources

The global ESG benchmark rating 
for real estate, awarded to Principal 
Real Estate Investors for the 6th 
consecutive year

$30 million for economic mobility 79% employee engagement 31,554 microloans
The amount the Principal® Foundation 
has committed over the next two years 
to support economic mobility and 
financial empowerment

Employee engagement due to flexible 
workplace arrangements and overall job 
satisfaction

The number of microloans provided 
to female entrepreneurs in 35 
countries, together with the 501(c)(3) 
Kiva, increasing access to capital 

New human rights statement U.N. Global Compact CFO Task Force 8 out of 13 (62%)
Publicly demonstrating our commitment 
to respect and support human rights 
principles

Joined to support companies transitioning 
to sustainable development and to leverage 
corporate finance and investments toward 
the U.N. SDGs

Board of Directors members who 
are either women or people of color

Environment
Create sustainable 
 pathways through long-term 
responsible actions.

Sustainability bond ESG integration Four Article 8 status products

Issued our first in the amount of $600M as 
part of our commitment to integrate and 
advance ESG practices and initiatives

Principal Global Investors formalized
the ESG Integration strategy and began 
mapping assets under management 
(AUM) to the U.N. SDGs

The number of products converted  
to Article 8 status, a regulatory  
process in Europe that labels  
products that promote social 
and environmental characteristics

Social
Advocate for security and 
inclusion among our employees, 
customers and community. 

Governance
Be a good steward of the 
resources entrusted to us.

Investment approach
Drive impact through 
our investments.

https://www.kiva.org/
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COVID-19 care & response

• Our world headquarters remained open throughout 2021. We continued to monitor the external  
   environment and adjusted our COVID-19 protocols when changes were warranted, which included  
   responding to local masking and vaccination mandates in some of our locations. Additional offices  
   around the world opened as conditions warranted in-person work arrangements.

• We recommended employees get vaccinated and provided time off for them to do so (and recover  
   from side effects if needed). We arranged vaccination clinics for employees and their families in  
   several office locations, including our largest offices in both the U.S. and India.

• We empowered our U.S. employees to discuss with their leaders the best work arrangement for  
   them going forward—embracing flexibility through three options; in-office, hybrid, or full-time  
   remote. We were not prescriptive about the number of days required to work hybrid. Our locations  
   outside the U.S. are using consistent, regional guidance to inform their new normal on a timeline  
   conducive to their external environment.

• Employee confidence in how we’re managing through the pandemic remained high (80%+)  
   around the globe all year.

• In the U.S., as we moved to establish new working arrangements, 85% of leaders expressed 
   high confidence in those new arrangements, and 86% were confident in how we’re working as 
   an organization.

• To assist with the transition to our new normal, we launched an intranet hub of resources for 
   employees and leaders. We also offered more than a dozen live sessions to answer questions and  
   talk through scenarios to help ensure a smooth transition for both employees and leaders.

• We continued our temporary pay policy to ensure employees are paid if they miss work due to  
  COVID-19.

• We shared best practices across our global locations, understanding that while we’re all in different  
   places, we can learn from each other’s experiences by sharing insights and recommendations.

• We continued to operate through the pandemic in more than 80 nations and territories.

• We continued to help business owners navigate the array of relief programs set up to assist them— 
   with tools and resources to help them evaluate options and case studies of other businesses 
   managing similar situations. Our Business Needs Assessment identified best practices 
   recommendations to help them protect their business, employees, and personal financial security.

• We temporarily halted rate increases for employers who hold group benefits.

• We conducted proprietary research among our customers (plan sponsors and participants) to 
   monitor and respond to pandemic-related financial security trends and sentiments.

• We provided business owner and employer clients with education on the mental health impacts 
   of COVID-19 and offered them ideas of ways they could support employees. We also expanded  
   mental health resources for group benefits customers. 

Employees Customers

https://www.principal.com/businesses/assess-your-needs
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Our business
We’re a global leader that helps growing businesses, individuals, and 
institutional clients. Whether it’s working to achieve greater security, 
finding success, or feeling confident about their financial journey, we 
know how to deliver long-term stakeholder value. 

WHAT WE DO 

Founded in 1879 as a small life insurance company in Des Moines, Iowa, we’ve 
become a strong global leader in retirement, long-term savings and asset 
management, while expanding our insurance business. Twenty years ago, 
Principal debuted as a public company. Since the IPO, our assets under 
management have soared to more than six times their 2001 level, and our 
customer count has nearly quadrupled. Today, we’re a member of the 
FORTUNE 500®, serving 51 million customers in more than 80 nations and 
territories. Our common stock trades on Nasdaq Stock Market under the 
ticker symbol of PFG. Read more: 2021 Annual Report (PDF) and 10K (PDF). 

For Principal Life Insurance Company® and 
Principal National Life Insurance Company

“A+” Superior 
A.M. Best Company*:
Second highest of 13 rating levels

“AA-” Very strong 
Fitch Ratings*:
Fourth highest of 19 rating levels

“A1” Good
Moody’s Investors Service*: 
Fifth highest of 21 rating levels

“A+” Strong 
S&P Global*:
Fifth highest of 20 rating levels 

*Third-party ratings relate to the noted companies only, and do not reflect any ratings actions or notices relating to the U.S. life insurance sector generally. Ratings are not a recommendation to buy, sell, or hold a security. Ratings are 
subject to revision or withdrawal at any time by the assigning agency, and each rating should be evaluated independently of any other rating. Information is current as of the creation of this piece. Keep in mind that portfolio holdings are 
subject to risk. Current as of March 2022. 

https://s21.q4cdn.com/251671177/files/doc_downloads/2021/PrincipalFinancial2021AR.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0001126328/dad6382f-e88d-43a3-9399-d80dfa6e4509.pdf
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Products and services
We offer a broad range of solutions to help individuals, growing businesses, 
and institutions build, protect, and advance their financial well-being. 

Helping people save for retirement, grow investments, and protect—and enjoy—the life 
they’ve worked so hard to build through: 

• retirement plans—401(k), 403(b), defined benefit, nonqualified deferred compensation, 

• IRAs—rollover, traditional, Roth, 

• estate planning and personal trusts, and 

• mutual funds.

Helping employers set themselves, their employees, and their business up for success 
with employee benefits and a range of business owner and executive solutions including: 

• group insurance—dental, vision, life, accident, critical illness, and income protection,

• owner and key employee benefits,     

• employee retirement plans—defined contribution, defined benefit, nonqualified deferred  
   compensation, employee stock ownership plans, trust and custody, and 

• business planning and protection solutions. 

Helping institutions meet financial goals through specialized investment portfolios,  
customizable strategies, and long-term savings and pension solutions including: 

• long-term savings and pension (voluntary and mandatory),

• group employer-paid and voluntary insurance products, and 

• investment management—equities, real estate, fixed income, alternatives, multi-asset.

Individuals 

Businesses

Institutions 

U.S. Insurance Solutions 
We help businesses and individuals grow and protect their assets and 
enable them to live their best lives through a broad range of solutions 
including life and disability insurance, business owner solutions, 
nonqualified deferred compensation, and group employer paid and 
voluntary solutions.  
 
Principal International  
We help mass and mass affluent customers in our chosen emerging 
markets plan and invest for their financial future through our 
retirement and long-term savings franchise. 

Principal Global Investors®

We meet the needs of institutional, retirement, and retail investors 
globally by providing investment management expertise, products 
and solutions, and digital tools and resources across a broad range of 
capabilities and investment vehicles.

Retirement and Income Solutions 
We help people save enough, protect enough, and have enough in 
retirement through a range of savings solutions including annuities, 
IRAs, employer-sponsored retirement plans, pension risk transfer, trust 
and custody services, and investment-only solutions.

Our businesses

Everything we do ladders 
up to one goal: growing 
financial security
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Principal has a clear purpose: to foster a world 
where financial security is accessible to all. We 
are committed to increasing the number of 
people reaching financial security around the 
globe. This purpose guides us as we work with 
customers, investors, communities, and 
employees. We remain dedicated to our 
commitments to corporate sustainability and 
the social, environmental, and economic impact 
we have on our stakeholders. 
 
In 2021, through the ongoing efforts of our 
ESG Task Force, we solidified our strategic 
pillars and announced multiyear corporate 
responsibility commitments focused on employee 
empowerment, financial inclusion, and 
sustainability. We made considerable progress 
on integrating our ESG commitments into our 
ongoing business operations, strategy, and 
decision-making, managing the challenges 
and barriers for these commitments. In 2022, 
we will work to further develop and refine 
our roadmap. 
 
We developed our ESG strategies in alignment 
with several of the United Nations Sustainable 
Development Goals (U.N. SDGs). The U.N. SDGs 

are an urgent, universal call to action to end 
poverty, improve health and education, reduce 
inequality, and spur economic growth.  

Principal Financial Group remains committed 
to advancing progress toward our ESG goals. 
In 2021, we continued to monitor employee 
engagement and satisfaction through the 
Engagement Index, Inclusion Index, Diversity 
Index, and other formal and informal 
mechanisms. Principal Financial Group 
launched its first Sustainability Bond and 
expanded its ESG investment philosophy, ESG 
investment criteria, and ESG investments.

Our ESG strategy
Purpose is the intersection of the  
business you are in, the impact you 
make, and the change you ignite.

While our core belief has always been that good 
business is about people, good business is also 
about putting our words into action and making 
a positive impact on the world around us. 

ESG 
Vision

Help people today by  
advocating for security and 
inclusion, creating opportunity 
for future generations

Grow a sustainable and secure 
society through long-term,  
responsible actions

ESG 
Approach
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As investors, we understand the impact our investment decisions can have on global 
warming. Our ESG approach guides these investment decisions, enabling us to contribute 
to reducing greenhouse gas emissions, while still seeking to drive the best outcomes for 
our customers. 

By 2035, we will reduce our U.S. carbon emissions by 40%, and by 2050 we aspire to 
achieve net-zero carbon emissions. 

Principal has a global footprint, with products and services 
that help make financial security accessible for millions 
around the world. This requires us to stay abreast of macro 
shifts that influence the consumer’s ability to access 
financial security, as well as those that influence how 
we conduct business in the places we operate. 

Climate change Growing mass and mass-affluent 
segments in emerging markets

The rapid urbanization of the planet is seeing the migration of populations from 
rural settings and into developed towns and cities. As a result, education levels are 
increasing, particularly in emerging markets, and countries have seen growing mass 
and mass-affluent segments. 

Growing our business in these markets provides us with an opportunity to meet 
new customers, understand their cultures and customs, and adapt our products 
and services to their needs.

Technology and digitalization have been redefining working practices, a trend very much 
set to continue in the era of big data, artificial intelligence (AI), and cloud computing. 

Attitudes to work are also shifting. Millennials and Gen Zers are looking for greater 
alignment between their careers and personal values, and ESG will play an increasingly 
important role in determining career decisions. This more selective workforce will look 
for greater flexibility, autonomy, and control in their careers. 

Future of work
Life expectancy and time spent in retirement is increasing; having a financial plan in 
place has never been more important. 

As a retirement and pension plan service provider, we have a responsibility to share 
our global expertise by advocating for sustainable and accessible retirement and 
savings policy design. We are committed to helping more individuals over this longer 
time frame so retirement represents an exciting new chapter—one free from financial 
anxiety and insecurity.

Aging global population 

Macrotrends
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Financial inclusion

Though poverty has been in decline for many years now, the rate of decline notably 
slowed with the onset of the pandemic1 and the wealth gap grew,2 illuminating 
fundamental inequities in society.

The pandemic has left some families on the brink of poverty and demonstrated just 
how fragile financial security is for many. Governments haven’t been able to provide 
for everyone, with many families left to secure their own financial well-being.  

We invest in actions that contribute to broadening accessibility to financial inclusion 
through product access, microfinance, economic development, and financial education.

Growing income inequality

At Principal, our long-term vision is financial security for all. But before one can reach 
financial security, they first must have access to foundational financial services, 
education, systems, products, and advice that helps meet their short- and long-term 
needs. Unfortunately, access to well-developed financial resources is not readily available 
in all parts of the world. 

When it comes to financial inclusion, developing clear and consistent measures of 
progress matters. It’s not just about good intentions—but about understanding the 
realities of the situation as well as setting goals and accountability.

In 2022, Principal will launch the Global Financial Inclusion Index (GFII), in collaboration 
with the Centre for Economics and Business Research, which will track financial inclusion 
on a market and sector basis through a scoring system and associated analysis. This 
comprehensive research initiative will evaluate the degree to which governments, 
employers, and financial systems promote financial inclusivity in more than 40 markets, 
as well as track related consumer perspectives. We’ll inspire action by providing 
unique, comprehensive data-driven insights. 

As part of the Sustainable Development Goals, the U.N. clearly states the expectation 
that companies shift from a compliance stance to a greater emphasis on value creation. 

This is why Principal is on a journey to lead the sustainability agenda and set the standard 
for a purpose-led company in our sector. In the years ahead, we will continue our effort 
to democratize financial security so that it’s attainable for all.

Companies leading on ESG measures

1https://blogs.worldbank.org/opendata/global-poverty-reduction-slowing-regional-trends-help-understanding-why
2https://inequality.org/facts/wealth-inequality/

Macrotrends (continued)

That’s why we’ve made the intentional 
decision to focus on financial  
inclusion—one of the first and most 
vital steps toward greater financial  
security. Financial inclusion is  
at the core of global progress. 

$

https://blogs.worldbank.org/opendata/global-poverty-reduction-slowing-regional-trends-help-understanding-why
https://inequality.org/facts/wealth-inequality/
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Our sustainability 
commitments
A comprehensive approach to align business decisions, values, 
and ethics with ESG considerations.

We are taking action, making progress,  
and driving outcomes for a more diverse, 
inclusive, and sustainable world. 
We remain focused on our corporate sustainability commitments:

1. Harnessing the power of our people: We hold ourselves accountable to 
advance and support a work environment of integrity, respect, community, 
and trust. We track our progress through regular surveying and analysis of 
employee diversity, advancement, sentiment, and pay data. We’re committed 
to leveling the playing field for individuals, with a focus on improving the 
employee experience and advancement of women and people of color. 

2. Embedding sustainable practices: We continue our focus on sustainability 
in how we go to market and serve our customers around the world. We’re 
setting significant environmental goals for our company to combat the 
climate crisis and working to advance our commitment to sustainable sourcing.

3. Advancing inclusive products and services: We’re committed to doubling 
the number of diverse, small and midsized businesses we support by the end of 
2025. The Principal® Foundation has committed $30 million over the next two 
years to support economic mobility and financial empowerment, helping us 
deliver on our broad mandate to help more people and businesses gain access 
to financial systems and benefit from greater financial security.

Information within this report is related to Principal Financial Group® unless noted otherwise. The 
Principal Financial Group Foundation, Inc. (the “Principal® Foundation”) is a duly recognized 501(c)
(3) entity focused on providing philanthropic support to programs that build financial security in the 
communities where Principal Financial Group, Inc. (“Principal”) operates. While Principal Foundation 
receives funding from Principal, Principal Foundation is a distinct, independent, charitable entity. Principal 
Foundation does not practice any form of investment advisory services and is not authorized to do so.

ACTIVATION PILLARS

Employee 
engagement

Governance, ethics & risk
Environmental impact
Sustainable sourcing

Consumer and product impact
Responsible investing

Financial inclusion 

STRATEGIC PRIORITIES

PEOPLE PRACTICES PRODUCTS &  
SERVICES

MATERIAL AREAS

Achieve gender equality 
and empower all women 

and girls

Reduce inequality within 
and among countries

Take urgent action to  
combat climate change  

and its impacts

Revitalize the global 
partnership for sustainable 

development

Promote sustained, inclusive, and 
sustainable economic growth, full and

productive employment, and decent work for all
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Sustainability bond
Principal was included in Fortune Magazine’s 
World’s Most Admired Companies of 2021  
from 670 companies considered worldwide.

Principal Financial Group issued our first 
sustainability bond on August 16, 2021, 
as part of our commitment to integrating 
and advancing ESG practices and initiatives. 
The bond—issued in the amount of $600 
million—will finance eligible initiatives 
such as green buildings, renewable energy, 
energy efficiency, sustainable water 
practices, clean transportation, pollution 
prevention and control, living natural 
resources, financial inclusion, health and 
education services, affordable housing, 
and socioeconomic advancement 
and empowerment.   
 
This is a critical step in our journey to  
advancing our support of the U.N. SDGs 
and exemplifies our purpose: to make 
financial security accessible to all while 
doing right by our customers, communities, 
and the planet.

The Principal® Sustainability Financing 
Framework will help Principal live out 
our purpose of making financial security 
accessible to all while doing right by our 
customers, communities, and the planet. 
Learn more about our framework (PDF).

“Principal is committed to being sustainable 
in our actions and solutions, and intentional 
in how we’re making progress toward our 
purpose,” says Deanna Strable, executive vice 
president and chief financial officer for Principal. 
“The issuance of a sustainable bond gives us 
an additional pathway to stimulate positive 
change in areas we believe we can have the 
greatest impact for the customers we serve 
and the communities where we work.”

Deanna Strable
Executive Vice President and 
Chief Financial Officer for Principal

https://s21.q4cdn.com/251671177/files/doc_downloads/2021/2021_sustainable_financing_framework.pdf
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Materiality 
methodology
Two years ago, we went through a stringent evaluation process of our reporting 
landscape to review material ESG factors alongside developments in industry 
regulations, trending and emerging industry research, and shareholder resolutions 
on ESG topics. We checked these against industry peers, consulted area experts, 
and cross-referenced our reporting frameworks (Global Reporting Initiative (GRI), 
Sustainable Accounting Standards Board (SASB), Task Force on Climate-related 
Financial Disclosures (TCFD), and Climate Disclosure Project (CDP)). This year, we 
conducted a similar analysis to update and ensure our ESG strategy is informed 
by sustainability factors that are important to our stakeholders and contribute 
to positive social and environmental impact. In the context of our industry and 
areas of expertise, the following topics are material to Principal:

• Responsible investing
• Financial inclusion
• Consumer and product Impact
• Employee engagement 

Within these focus areas are specific ESG topics that drive our sustainability 
targets, goals, and initiatives and are covered throughout this report. Refer to 
our Materiality Matrix on the next page for more detail.

• Environmental impact
• Sustainable sourcing
• Governance, ethics, and risk

https://www.principal.com/sustainability/esg-strategy
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Materiality matrix 

Responsible investing Consumer and product impact

Environmental impact Sustainable sourcing

Governance, ethics, and risk

Employee engagement 

Financial inclusion

HIGHER PRIORITY           

HIGHER PRIORITY           
LOWER PRIORITY           

Si
gn

ifi
ca

nc
e 

of
 E

SG
 im

pa
ct

Influence on stakeholder decisions

Responsible 
proxy voting

Community 
investments

Engagement  
& satisfaction

Diversity, equity, 
& inclusion

Leadership & 
development

Climate 
impact

Energy 
consumption

Fair marketing 
& advertising

Customer 
education & 
empowerment

Product equity 
& access

Financial 
security  
for all

Digital 
engagement

Waste 
management

Water 
consumption

Sustainable 
sourcing

Anti-corruption

ESG 
integration

Sustainable 
products

Data security 
and privacy

Transparency, 
accountability, 
and reporting

Talent 
attraction 
& retention



Our ESG 
strategy

Page 17

Investing in 
our employees

Protecting the 
environment

Our 
business

Integrity in our 
business practices

Responsible 
investment practices

Consumer & 
product impact

Advocating for 
financial inclusion

Principal® 
Foundation

ESG topics 
Responsible proxy voting
Proxy voting is a means to voice our shareholder view to corporate management teams 
on important issues, including ESG-related topics. Principal undertakes all investment 
stewardship engagements and proxy voting with the goal of protecting and enhancing 
the long-term value of our clients’ assets, which we believe includes ESG factors that 
enhance company value and mitigate risk.

ESG integration 
ESG integration is the practice of incorporating ESG information into investment decisions 
to help enhance risk-adjusted returns, regardless of whether a strategy has a sustainable 
mandate. At Principal, part of our investment philosophy is to embed ESG integration into 
the fundamental analysis of the companies we invest in. 

Sustainable products
Products impact society and the environment in a positive way and generate returns that 
allow Principal to create additional value for our clients. Our sustainable products are 
aligned to the United Nations Sustainable Development Goals. 

Transparency, accountability, and reporting
Providing transparency into our business practices and sustainability strategy helps 
hold our organization accountable to a variety of stakeholders including our employees, 
customers, investors, the environment, and the community we serve. Accurate and 
accessible reporting of our financial and ESG metrics enables these stakeholders to 
make informed decisions regarding Principal.

Data security and privacy
It is critically important to protect the data security and privacy of our customers as well 
as our business. The right to protect one’s personal data is a human right and the ability 
to protect our business from cyberattacks is our responsibility as fiduciaries of data.

Anti-corruption 
Tackling corruption and abuse of the financial system is vital to ensuring we maintain the 
trust of our customers and the public. Preventing corruption requires strong corporate 
governance and employees that are trained in identifying corruption, such as money 
laundering, identity fraud, and market manipulation. 

Climate impact
Our operations and products have a climate impact. At an operational level, we are 
monitoring our emissions from the buildings we own and operate as well as the carbon 
footprint of our supply chain. The climate impact of our products comes from the portfolio 
emissions of companies we own and/or manage on behalf of clients. 

Energy consumption
The energy we consume comes from utility providers, most of which are still utilizing fossil 
fuel (although we are working with our providers to move toward a more renewable grid). 
Therefore, it’s important to reduce our energy consumption in the buildings we occupy to 
help reduce our carbon emissions. 

Water consumption
The impacts of climate change are changing the availability of water across the globe. 
Therefore, it’s important to be responsible with the resources we utilize in the buildings 
we occupy, which means taking measures to reduce our water consumption, such as 
upgrading our buildings to incorporate low-flow toilets, automatic sinks, and landscape 
plants that require minimal water.

Waste management
Large amounts of greenhouse gas emissions come from landfills. Diverting waste from 
landfills via reducing material use, recycling, and composting helps to decrease our 
carbon footprint. 
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Sustainable sourcing
Our supply chain also has a carbon footprint, from the types of items we procure, to 
the creation and transport of these goods and services. We work with our suppliers to 
understand their sustainability practices and use this information when making 
purchasing decisions.

Fair marketing and advertising 
Fair and ethical marketing and advertising is critical to customers, suppliers, and other 
business partners as it allows them to make decisions based on truthful claims. Unethical 
behaviors such as price wars, selective advertising, and deceptive marketing can hurt 
brand reputation. 

Customer education and empowerment
While our company prides itself on financial expertise and knowledge, it’s important for 
our customers to feel educated and empowered. This allows them to get the most use 
out of our products and services and to create long-term financial security. 

Product equity and access
Equitable products that are accessible to all, including those in underserved populations, 
are pivotal to our mission of creating financial security for all. Based on product offerings, 
Principal is uniquely positioned to make financial products more accessible to small and 
midsized businesses.  

Digital engagement
Having additional ways to engage with our potential and existing customers through a 
variety of digital channels is critical to relationship building. Also, meeting our customers 
where they are through digital channels opens more access to our products and services, 
and creates a more seamless experience.

Talent attraction and retention
Creating a pipeline of new talent helps enable our company to continuously grow and 
improve, adding diversity of thought and experience to our culture. It is equally important to 
listen to our employees to ensure we are fostering the best environment to retain top talent.

Leadership and development
The talent pipeline should not stop at the hiring door. Investing in our employees’ growth 
and development is essential to paving the way for diverse leadership throughout each 
level of the firm.

Engagement and satisfaction
Employee productivity and well-being are directly correlated to their engagement and 
satisfaction at work. We take a pulse of how our employees are feeling about their work-
load, environment, culture, and career development multiple times per year to ensure we 
are incorporating feedback in real time to keep engagement and satisfaction levels high. 

Diversity, equity, and inclusion
A workplace encouraging diversity, equity, and inclusion (DEI) can empower people by 
respecting and appreciating what makes them different (for example in terms of age, 
gender, ethnicity, religion, disability, sexual orientation), ensuring policies and programs 
are impartial, fair, and provide equal possible outcomes for all to create a sense of belonging 
in the workplace. 

Community investments
Investing in the global communities where Principal has a presence is important to show 
support for the places our employees call home and build goodwill. This often spurs 
beneficial relationships and builds stronger bonds with local stakeholders.

Financial security for all
Creating financial security starts with meeting basic needs of today, which include housing, 
resources, and income needs. Once this is achieved, the focus shifts to planning for 
tomorrow through financial education and empowerment and equitable and accessible 
financial products and services. 

ESG topics (continued)
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Stakeholder input
We’ve gathered feedback from clients, institutional customers, employees, and investors 
to understand their priorities and performance expectations for ESG material topics. 

• Diversity, equity, & inclusion
• Talent attraction & retention
• Leadership & development
• Engagement & satisfaction

• ESG integration
• Responsible proxy voting
• Sustainable products
• Data security & privacy
• Climate impact

• Digital engagement
• Customer education & empowerment
• Fair marketing & advertising
• Product equity & access
• Sustainable products

• Climate impact
• Sustainable sourcing
• Sustainable products
• Transparency, accountability, & reporting
• Anti-corruption

• Financial security for all
• Product equity and access
• Community investments
• Sustainable products
• Climate Impact

• Community investments
• Diversity, equity & inclusion
• Financial security for all
• Product equity and access

• Performance reviews and career path/professional development discussions
• Employee engagement/satisfaction survey via periodic pulse checks and  
   formal year-end questionnaire
• Direct outreach to Employee Resource Groups (ERGs) via forums, company  
   meetings, and events

• Touch points with dedicated account managers
• Focus groups for new and existing products
• Fact sheets, prospectus, website
• Third-party ESG ratings as a screening mechanism

• Direct outreach through digital chat interface
• Social media & gamification to engage on values alignment story
• Surveys and polling to gather voice  of customer feedback; insights used   
   to enhance future experiences

• Utilize sustainability/annual reports to analyze how ESG factors at the  
   corporate level reduce costs and enhance brand value
• Press releases, conference calls, webinars, and proxy statements to learn  
   about ESG-focused products that are an added revenue stream
• Third-party ESG ratings as a screening mechanism

• Joining sustainably aligned industry organizations
• In person/virtual meetings
• Thought leadership on policy forums
• Speaking at events/conferences
• Teaming on initiatives

• Digital chats
• Social media & gamification
• Surveys

Ongoing pulse check of employee engagement and 
satisfaction as well as professional development and 
engagement with ERGs; formal performance review 
and satisfaction and engagement surveys annually

Ongoing touch point with dedicated account 
managers for voice of client feedback; focus 
groups (with global representation) as needed

Ongoing feedback from digital platforms and 
social media; voice of customer surveys and 
polling at least annually

Ongoing Investor Relations engagement; 
quarterly shareholder meetings and 
earnings calls

Annual review of philanthropic and company 
sponsorship partner alignment; continuous 
engagement at events and forums

Ad hoc polling/surveys of various community 
groups; ongoing feedback from digital platforms

FrequencyStakeholder 
group

Employees

Institutional 
customers

Retail 
customers

Investors

Governments 
& industry 
associations

Communities

Nature of engagementESG alignment to 
material metrics
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JANE KEAIRNS 
Director, ESG & 

Emerging Strategies

KEVIN FARLEY 
Vice President 

Enterprise Worksite Services

The Principal Financial Group ESG Task Force is made up of members 
appointed by Chairman, President, and CEO Dan Houston. The 
members are leaders across the organization and report quarterly 
to the Principal Board of Directors. The role of the ESG Task Force is 
to ensure that material issues are integrated into and help guide our 
business decisions, drive our comprehensive ESG strategy, and 
continually engage with stakeholders. This keeps us aligned with 
internal goals and third-party standards, including those of the U.N. 
Global Compact, which we joined at the participant level in January 
2021, as well as other business groups such as the Business Roundtable 
and the CEO Action for Diversity and inclusion. 

Throughout 2021, the ESG Task Force met monthly to discuss our 
approach to sustainability reporting frameworks, such as GRI, SASB, 
TCFD, and CDP, public policy engagement, social and environmental 
key performance indicators, goal setting, performance against our 
ESG commitments, and the company’s long-term purpose strategy. 

“The value of ESG and our enterprise Task Force is about augmenting our drive 
for business performance with an enterprise commitment to addressing some of 
the most significant issues facing our planet and communities. As a global firm, 
we see the opportunity to put our expertise to work, improving access to financial 
education, products, and systems, particularly for underserved individuals such 
as women and people of color. Through our partnerships, we can also improve 
access to the foundations that help people feel more secure, such as reliable 
housing, food, and education. We’re excited to continue our collaborative and 
cross-functional work to drive further change for and through Principal.” 

ESG Task Force 

MIRIAM LEWIS 
Chief Inclusion Officer

CHRIS REDDY  
Executive Director 

Investments & Client Solutions

JO CHRISTINE MILES 
Director of Principal® 

Foundation & Community 
Relations

BETH WOOD 
Chair, EVP,

Chief Marketing Officer

Principal Financial Group ESG Task Force

Beth Wood
Chair, EVP, and Chief Marketing Officer
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Annually, our goal is to reach an Inclusion Index  
score of 80% or above. Our Inclusion Index measures:
• culture of learning and trying new things,
• employees feeling comfortable being  
   themselves,
• a supportive environment for sharing  
   ideas, and
• employees feeling valued and respected.

By 2035, we will reduce our U.S. scope 1 
and 2 greenhouse gas emissions by 40%, 
and by 2050, we aspire to achieve net-
zero carbon emissions.

Over the next five years, we will double the number 
of diverse small to mid-size businesses we support 
through product access, microfinance, community 
development, and/or financial education.

On track Maintain goal of 80% or above for 
Inclusion Index

Set intermittent, annual reduction 
targets in order to achieve a 40% 
net reduction in U.S. scope 1 and 2 
greenhouse gas emissions by 2035

Conduct baseline assessment of 
scope 3 emissions

Aim to support at least 2,923 
additional small and midsized 
businesses that are owned by 
women or people of color in 2022

2021 progressActivation pillars

Harness the 
power of  
our people

Embrace 
sustainable 
practices

Advance 
inclusive 
products 
& services

StatusCommitments

2021 Scorecard

2022 target

79% Inclusion Index

On track

On track

Reduced carbon emissions 
by 6.5% in 2021 compared 
to 2020

Supported 16,415 small and 
midsized businesses that are 
owned by women or people of 
color in 2021, representing a 
12% growth rate for each 
segment from 2020

By 2022, we will have implementation planning 
in place to align our responsible investment with 
seven U.N. Sustainable Development Goals (SDGs):*
• no poverty,
• quality education,
• affordable and clean energy,
• decent work and economic growth,
• reduced inequalities,
• climate action, and
• peace, justice, and strong institutions.
 *Unless a client specifically mandates otherwise

On track Report global AUM aligned to 
the U.N. SDGs and implement 
appropriate reporting tools

Completed inventory of Principal 
Global Investor strategies that 
align with our ESG integration 
framework (more than 150+ 
aligned strategies)
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Investing 
in our 
employees
Fostering a culture that empowers 
our employees and demands the 
best of our leadership.
Principal is prioritizing the engagement, inclusion, and 
overall health and wellness of our people. This helps 
our organization adopt our own values and principles 
and deliver on our collective purpose.

03

PEOPLE
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Here at Principal, we are continuing to build a more 
inclusive and engaged workforce, knowing that this will 
help us attract and retain high-quality talent, increase 
employee engagement and satisfaction, and help develop 
the next generation of leaders. Prioritizing the engagement, 
satisfaction, and overall health and wellness of our people 
helps our organization adopt our own values and principles 
and deliver the highest values for our customers. It also 
makes us a better company (and it’s simply the right thing 
to do). We want our employees to find their time with us 
meaningful and rewarding. 

To understand employee sentiment and engagement, we 
believe it’s best practice to collect feedback directly from our 
workforce on a routine, consistent basis. We formally survey 
our global employees three times per year and deliver 
targeted pulse surveys to specific audiences, such as team 
leaders, as needed throughout the year. These ongoing 
mechanisms allow us to conduct routine temperature 
checks on the employee experience, culture, and satisfaction 
by inviting employees to confidentially tell us how they 
feel about working with us—and in turn enable leaders and 
teams to quickly respond to challenges and identify areas 
of opportunity.

Engagement Index
In 2021, we maintained a strong level of employee satisfaction 
with a global employee Engagement Index of 79%. While 
slightly below our 2020 Engagement Index target, analysis 
of our 2021 engagement score relative to the last six years 
of surveying shows a higher average Engagement Index in 
2021 than years prior. 

Our target is to maintain an Engagement Index of 79% in 
2022. When setting our annual targets, we take into careful 
consideration our historical engagement performance data, 
as well as internal and external trends we’ve observed over 
the past several years—such as changes in the talent 
market due to the ongoing COVID-19 pandemic and 
challenging business goals—to inform our future goal.

 
We also collaborate with our people analytics and 
enterprise readiness team leads to ensure that the voice 
and explicit feedback from our employees are incorporated 
into our analysis, intermittent action plans, and the 
following year’s target. Finally, as our Engagement Index 
impacts our sustainability commitments, our results are 
shared with our Board of Directors on an annual basis.

Employee engagement

Principal was recognized by 
IDG’s Computerworld as one of 
its 100 Best Places to Work in IT 
for the 20th consecutive year.

Engagement Index results 

2019 2020 2021

75% 83% 79%
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Some notable firsts:

1980
Named our first 
woman board 
member

1991
Named our 
first woman 
vice president

2015
Named two women 
as our first division 
presidents

Global inclusion
Fostering a diverse workforce and inclusive 
culture is foundational to who we are and 
the change we seek throughout our  
business operations. And as a company 
operating in more than 80 nations and 
territories, we’re committed to advancing 
inclusion, representation, accessibility, and 
equity within our workplace, our business 
practices, and the communities in which 
our employees and customers live and 
work. We recognize that our employees are 
the key drivers behind our success, and we 
want to ensure every individual working 
with us is empowered to bring a broad set 
of diverse perspectives, skills, and beliefs. 
We strive to embody these principles every 
day through our commitment to diversity, 
equity, and inclusion. We’re committed to 
nurturing an inclusive culture and diverse 

workforce based on the highest ethical 
standards and a dedication to fairness, 
respect, integrity, and trust across and 
throughout all levels of our organization. 
Our leadership team reflects these values. 
Today, 62% of our Board of Directors are 
either women or people of color (eight out 
of 13). Furthermore, 42% of our executive 
management group are women (five out 
of 12).

1998
Named our first 
woman senior 
vice president 

2004
Named our first 
woman executive  
vice president

Today, 62% of our 
Board of Directors 
are either women  
or people of color.

Scott Mills
Lead Director 
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Inclusion Index
In 2021, we maintained a strong level of workplace belonging with a global 
Inclusion Index score of 79%. Our Inclusion Index measures the extent to which 
employees feel valued and respected, our progress toward fostering an inclusive 
and comfortable environment where employees can truly be themselves, and 
our success at creating an environment where diverse perspectives can not only 
be shared, but also are encouraged. While our annual result of 79% was slightly 
below our annual Inclusion Index goal of 80% and down two points from 81% in 
2020, we are proud of our two-year average result of 80% and will continue to 
review and incorporate employee feedback into our global inclusion strategy 
and solutions. 

Some of our recent actions include: 
• We deployed INCLUDE training—the neuroscience of smarter teams—to our  
   leaders worldwide. With a 96% completion rate and 5,000 hours of training,  
   our leaders are equipped to lead more inclusively and unlock the benefits of a  
   diverse team.
• Principal joined the Coalition for Equity in Wholesaling to work with other  
   industry leaders to develop a more inclusive path to wholesaling through 
   education, attracting, engaging, and providing connections for people of color 
   to potential job opportunities.
• We launched a global independent pay equity study focused on race and  
   gender. Results show our management of pay equity ranks best in class among  
   financial services companies reporting pay equity data.
• Our CEO serves as the executive sponsor of our Executive Inclusion Council.
• We continued action to support commitments made in 2019 when our chairman,  
   president, and CEO signed the CEO Action for Diversity & Inclusion pledge.

Principal was named a member of the 2021 Bloomberg Gender-Equality Index, 
and for the seventh straight year, we received a score of 100/100 on the Corporate 
Equality Index, naming us one of the “Best Places to Work for LGBTQ Equality.” 
Principal was also ranked #12 on Diversity MBA’s 50 Out Front: Best Companies 
to Work for Women and Diverse Managers. And finally, for the second year in a row, 
Principal® scored 100/100 in the Disability Equality Index® by Disability: IN and 
American Association of People with Disabilities for our disability inclusion efforts.

Global inclusion (continued)
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Growth in 
diversity
To serve a broad set of customer needs around the 
world, our employees must reflect the same diversity 
of the individuals, families, businesses, and communities 
we serve. We track gender representation for our global 
population and racial/minority representation within 
our U.S. employee population to ensure our organization 
continues to make progress toward our diversity, equity, 
and inclusion goals. 

Our diversity is framed by many dimensions including 
our extensive global operating footprint. With approximately 
38% of our workforce located outside of the U.S., we benefit 
from a global perspective. Having a geographically diverse 
footprint invites continuous cultural learning, creativity, 
and development for our people across the organization. 
And we celebrate our differences authentically through 
meaningful cross-cultural collaboration.

GlobalEmployees as of 12/31/2021

Total workforce*

InternationalU.S.

11,479 (62%)  7,107 (38%)   18,586

101 (59%)  71 (41%)   172

11,378 (62%)  7036 (38%)   18,414

68   11    79

455   Not currently reported  455

5   Not currently reported  5

Total full-time

Total part-time

Total temporary (interns)

Total active contractors

Total independent contractors

With approximately 38% of 
our workforce located outside 
of the U.S., we benefit from a 
global perspective.

Global representation

Munirah Khairuddin  
Chief Executive Officer
Principal Asset Management,  
Malaysia

*Inclusive of full-time and part-time employees
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Growth in diversity (continued)

Diversity Index

Our Diversity Index comprises 17 metrics and measures 
our ability to attract, engage, promote, and retain diverse 
talent. Our performance over the last year tells us that 
we’re making genuine progress on hiring, retaining, and 
promoting women and people of color across the 
organization. We know there’s more work to be done in 
2022 and beyond, as we have a collective opportunity to 
increase our diverse representation. 

We continue to have wide representation of women across 
all levels of our global workforce. Out of our total global 
workforce, 54% of our employees are women. Our executive 
management group (EMG) is made up of 42% women

leaders (five out of 12). Two of our EMG members are 
based outside of the U.S. And 46% of all management and 
senior management positions are filled by women leaders. 

Our goal of increasing the representation of racially diverse 
employees across the company is increasing, and we 
have plans to accelerate the pace. Currently, only 4% of all 
management and senior management positions are filled 
by individuals who identify as racially diverse in our U.S. 
locations. As of December 31, 2021, approximately 14% 
of our U.S. employees identify as people of color. We are 
currently collecting racial and ethnic demographic data 
for our U.S.- based employees. 

We’re proud of our progress but we’re not content— 
there’s more to be done.  
To keep making progress we’re:
• fostering diversity in everything we do, including 
   our workforce, mentorship, and early leader 
   development programs
• continuously refreshing our people processes (i.e., 
   recruitment and retention; growth path to promotion 
   and development; compensation and benefits) to 
   ensure we’re nurturing an inclusive environment
• amplifying the voice of our employees to drive 
   engagement and a sense of belonging.

Executive Management Group  
as of 12/31/2021

Global employees 
as of 12/31/2021

12%

88%

United States employees 
as of 12/31/2020

14%

86%

United States employees 
as of 12/31/2021

42%

58%

46%

54%

FemaleMale FemaleMale People of colorWhite People of colorWhite

12%

88%

14%

86%
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Education and awareness
• Our “Culture of Inclusion” training had a 99% completion  
   rate for all new hires in the U.S. in 2021.
• Similarly, our “Managing Diversity for Leaders” training  
   had a 96% completion rate for all new leaders in the U.S.  
   in 2021.

Diversity Initiatives in 2021
• We continued to promote, support, and participate in  
   diversity related initiatives to foster diversity and inclusion.  
   These efforts include ongoing training for leaders and  
   mentoring opportunities for women and people of color.
• To continue to diversify our supply chain, we remain  
   committed to purchasing at least 9% of our U.S. spend from  
   vendor companies owned by women and people of color.

Employee Resource Groups (ERGs)
Our ERGs serve an important role in creating an inclusive 
and welcoming environment for employees across our 
global organization. The purpose of these resource groups 
is to facilitate social/cultural learning, personal and 
professional development, and to connect back to our 
employees and business through programming, events, 
and initiatives. Our ERGs are essential to cultivating and 
sustaining our culture. To enable global participation, our 
ERGs are structured as a franchise model to help ensure 
connectivity to the global inclusion strategy and to better 
engage employees worldwide.

breaking bias, allyship, and privilege. The purpose of this 
solution is to: 
• Build confidence by providing guidance and structure to  
   further embed the Principal Global Inclusion Strategy,
• Advance inclusion by learning, discussing experiences, 
   and sharing ideas during small-group dialogue, and
• Deliver continuous guidance to support the use of 
   consistent and intentional inclusion practices to help 
   team members feel a deep sense of belonging at work.

More than 800 employees from around the world 
participated in the Principal Inclusion Connect program.

Priorities for 2022   
• Improving our existing engagement and diversity indices  
   this year. These indices are two of twelve equally weighted  
   measures in our corporate balanced scorecard, the most  
   critical measures in understanding company-wide performance  
   and informs business decisions as well as determines the  
   company bonus multiplier for eligible employees.   
• Continuing to hire and advance leaders of diverse 
   backgrounds.  
• Creating a more inclusive culture.  
• Continuing to deploy our INCLUDE training to global 
   leaders to promote creativity, collaboration, and 
   connectedness across our virtually operating teams.
• Maintaining flexible workplace arrangements across 
   our workforce. 
• Strengthening our employees’ sense of value, respect, 
   and purpose.

As of December 31, 2021, we have 10 employee resource 
groups and a total of 3,725 ERG members. 
• African American/Black
• Asian
• Green Team
• Hispanic/Latino
• Idea Inclusion Connection

Premier Inclusion Events
At Principal, we host large-scale global inclusion events 
that provide a safe space for robust dialogue on topics and 
current events that are important to our employees and 
customers. These forums brought heightened awareness 
to and understanding of relevant and timely social and 
cultural topics, including “Courageous Conversations” on 
hate crimes against Asian Americans, Earth Day, the global 
inclusive mindset, mindful leadership in the modern world, 
mental health awareness, PRIDE and working fearlessly, 
Dia de los Muertos, veterans appreciation, and celebrating 
Native American culture. 

These virtual events are open to all employees, and we have 
consistent participation from all subsets of our population, 
including our executive management group.

Principal Inclusion Connect
In 2021, we launched Principal® Inclusion Connect, a 
10-month experience involving monthly small-group guided 
discussions on important diversity, equity and inclusion 
(DEI) topics, including social identities, intersectionality, 

• LGBTQ+
• OneAbility
• Veterans
• Women in Leadership
• Women in Technology

Resources & 
initiatives
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As we endeavor to expand our thinking, foster innovation 
and new ideas, and stay connected and engaged with the 
people and communities we serve, we continue to hire 
and advance leaders of diverse backgrounds. Through 
our Diversity Index, we monitor our representation and 
progress across multiple leader teams, including tracking 
advancement within Principal for our female and racially 
diverse employees in the U.S. 

At the end of 2016, women comprised 56.3% of our global 
workforce. That percentage held fairly steady at 54.3% at 
the end of 2021 with an average annual growth rate of –0.7%.

In the U.S., 925 of our employees identified as persons of 
color (POC) at the end of 2016—that’s only 9.2% of our 
total U.S. workforce of 10,033 employees. By the end of 
2021, 1,564 employees identified as POC, or 13.6% of 
11,479 employees in the U.S. workforce. That’s an average 
annual growth rate of 9.5% since 2016 and 13.9% growth 
rate from 2020 to 2021.
 
Principal was also included in Forbes list of Best Employers for 
Women and was again recognized as one of the Seramount 
Top Companies for Executive Women —Hall of Fame.

*Includes five individuals who did not report their gender. Figures presented 
here include our global workforce.
**Racial and ethnic demographic data is currently only collected in the U.S. 
Figures presented here include our U.S. workforce. Includes 10 individuals 
that did not disclose racial/ethnic minority status.

Forbes named Principal one 
of America’s Best Employers 
for Diversity, ranking 109.

Leadership & 
advancement

Global

Gender* Race/Ethnicity**

U.S.

7
(58%)Executives

Senior 
management

Management

Professionals & 
administrators

Total workforce

Diversity by the numbers

Job category Male Female White People of color

5
(42%)

17
(65%)

9
(35%)

1,460
(54%)

1,247
(46%)

7,007
(44%)

8,829
(56%)

8,491 
(46%)

10,090 
(54%)

10
(100%)

0 
(0%)

21
(87.5%)

3
(12.5%)

1,544
(93.3%)

110
(6.7%)

8,330
(85.2%)

1,451
(14.8%)

9,905 
(86.4%)

1,564
(13.6%)
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Leadership development program
This three-year rotational program teaches our next generation of leaders the ins and 
outs of global financial services.  

Each year, 11 high-performing entry-level employees participate in rotations across 
the company based on their unique career interests. During the program they are 
mentored by senior managers, complete leadership skills assessments and development 
plans, engage in learning projects, and interact with customers, investors, and 
employees around the world. After the program, associates can accelerate their 
careers through full-time placement into high-impact areas. 

Sales development program
Applicants get professional training, hands-on field experience, tools, and resources. 
They receive a competitive salary and benefits while learning the employee benefits 
industry without the pressures of commission-based sales. 

Recruiting talent 
through university 
associations 
and grants
In 2021, we continued to focus our early career and recruitment efforts on 
recruiting diverse and underrepresented talent. We do this by investing in 
programs that help build valuable social connections and financial capability 
for students and young adults looking to enter the workforce.

Shekinah Young
Diversity and inclusion 
Principal employee

McKenzie Kerry
Leadership development program

Principal employee
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Training & internships

iJAG Partnership
Principal also has a longstanding relationship with the 
Iowa office of Jobs for America’s Graduates network (iJAG). 
iJAG’s mission is to provide support, skill development, 
and opportunities for underrepresented students at the 
highest risk of disengaging from school. 100 employees 
at all levels and areas of the organization participated as 
trainers, guest speakers, and mentors. They connected with 
students virtually in spring 2021 and in person in fall 2021 at 
13 schools across central Iowa. Our employees volunteered 
one to two hours per week to meet with students and 
teach résumé building, college and career optioning, 
interview skills, and financial literacy.

In 2021, we hired nine iJAG graduates to complete an 
eight-week program on career exploration and professional 

development. Training was focused on developing 
foundational business skills, learning and practicing 
important personal finance concepts, and enhancing 
interpersonal skills. Five accepted internship roles at Principal. 
Our goal is to increase our full-time conversion rates to 
provide long-term growth opportunities for iJAG graduates 
who are specifically interested in Principal as a place to 
launch their careers.

Principal community relations supports the communities where affiliates  
of the Principal Financial Group®, Des Moines, IA 50392 operates.

Internship Program
Recruiting employees with unique experiences, backgrounds, 
and talents strengthens our company. Along with a significant 
financial investment in recruiting diverse talent in the U.S. 
during 2021, we also invested 140 hours at recruiting and 
student events and an estimated 350+ hours interviewing 
candidates for internships. These efforts led to hiring over 
200 interns, representing 28 different states and 75 colleges. 
We continue to see increasing interest and participation of 
diverse candidates in our internship cohorts.
 
Two years ago we started a relationship with the 
Management Leadership for Tomorrow (MLT) program, 
which provides access to over 1,000 diverse undergraduate 
and MBA candidates targeting technology, accounting, 
finance, and investments. This year, of the 800 résumés 
received, this competitive program yielded 10 active 
candidates that are the top talent from their junior- and 
senior-level classes. This internship partnership is aimed 

at building our pipeline into early career full-time 
opportunities at Principal. For students within the MLT 
organization, we hosted a summer webinar series centered 
on professional development with topics such as “Inclusion 
in technology,” “Becoming an effective analyst,” and 
“Crafting a values-driven career.”  

We had 235 individuals hired into these learning and 
development programs in 2021, with 38% of participants 
being women and 30% being people of color. Our last three 
years of intern conversion rate-to-employment averaged 33%.
 
Every year, Principal awards higher education-focused 
grants to key university partners. A total of $500,000 was 
awarded again in 2021. The focus of these grants is to help 
universities increase their DEI efforts on campus. Examples 
of scholarships we’ve funded include:
• University of Iowa: Women in Finance
• Tippie College of Business Gateway program (targeted   
   to underrepresented populations in business)
• Iowa State University: Women in Science  
   and Engineering
• University of Wisconsin Milwaukee—scholarships    
   awarded by the African American Faculty Staff Council
• University of Northern Iowa School of Business  
   diversity initiatives
• Drake University diversity scholarships

Principal community relations supports the communities where affiliates of 
the Principal Financial Group®, Des Moines, IA 50392 operates. 

Total eligibleHiredYear

Intern to full-time conversion 
rates over the last three years

% Converted

2019

2020

2021

3-YR TOTAL

40

39

51

130

131

123

138

392

31%

32%

37%

33%   

https://jag.org/
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with competitive benefits and aim to slightly exceed 
market standards.

Retention strategies are thoughtfully woven into our 
compensation and retirement programs. The programs 
for the broader population include our employee stock 
purchase program, of which approximately 27% of our 
global employees were actively participating at the end 
of 2021, our annual incentive program, and a cash balance 
defined benefit retirement plan (excluding our asset 
management employees). For select employees, we offer 
a long-term incentive program. 

 
Additionally, we’re taking a deeper look at our culture, 
workforce, workplace flexibility, and the capabilities and 
strength of our leaders to ensure that our people feel 
connected to their work in a meaningful way and maintain 
a healthy work-life balance.

We know that employees occasionally have concerns or 
suggestions for improvement related to compensation 
and pay that require communication beyond our existing 
employee listening and enterprise readiness team. Our goal 
is to create an environment of inclusion and freedom to 
associate, which includes the right to associate with each 
other to discuss the terms and conditions of employment 
in accordance with the local laws. 

We’re proud of our open-door philosophy and continuously 
encourage all employees to speak up and share their 
concerns and feedback with us. Employees can also raise 
pay-equity concerns through an Ethics Hotline, the Principal 
Human Resources Department, or their leader.

Attracting and retaining 
the best people
We’ve built our workplace on principles of fairness and 
respect. We believe that all employees should have a safe 
and inclusive work environment where everyone is treated 
fairly, with high standards of professionalism, and in full 
compliance with local, national, and international laws.

As of December 2021, the average tenure of our global 
workforce is 8.9 years. This number increases slightly to 
11.4 years for U.S.-based employees. Our global employee 
turnover rate in 2021 was 23% and 13% for U.S. employees. 

We continue to monitor patterns and incorporate our key 
findings into our strategic planning and oversight, which 
directly feeds into the 17 indicators we monitor via our 
Diversity Index. Our goal is to ensure that the employee 
experience is positive, holistic, and inclusive for all of our 
talented employees. While we have a long road ahead, 
we’re committed to ensuring that we continue to drive 
change and make progress toward our diversity, equity, 
and inclusion goals. To continue this important work, our 
human resources teams remain focused on building on 
the following beliefs:  
• The future workforce demands a new set of skills 
   and competencies. 
• Organizational design strategies are critical.
• Our global growth has continued and is core to  
   our business. 
• An inclusive culture and a diverse workforce are  
   imperative to our continued growth and success.
• Our employee value proposition is the foundation 
   for a shared purpose and set of beliefs.

Retaining Employees
At an industry level, we recognize that diverse talent is highly 
sought after in the current economic and labor markets, 
which has been exacerbated by the ongoing COVID-19 
pandemic. Now more than ever, workers have the ability to 
step back and reflect on what they are looking for in their 
career and are in positions to advocate for what they want.

We conduct annual benchmark analyses against other 
financial services companies to ensure we’re on par 

MaleGlobalU.S White

Average tenure (years)

11.4 8.9 7.6 12.09.0 6.3

Female People 
of color

Recognized by Pensions & Investments as 
one of the Best Places to Work in Money 
Management for the 10th consecutive year.

20192020

Employee turnover results

 Employee turnover results (% of total employed)

2021

Global: 23%
(4,161 terminations)

U.S.: 13% 
(1,446 terminations)

Global: 17%
(2,934 terms)

U.S.: 8% 
(811 terms)

Global: 26%
(4,528 terms)

U.S.: 11% 
(1,145 terms)

https://www.principal.com/about-us/our-company/policies/report-fraud-or-unethical-conduct
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Pay 
equity
Creating a diverse and inclusive culture at 
Principal is of utmost importance to us. 
Ensuring that all individuals are compensated 
equitably for equal work and experience 
and have an equal opportunity to contribute 
and advance is fundamental to our ability to 
attract, retain, and motivate our qualified 
and diverse workforce. We provide 
competitive compensation for our employees 
around the world. Our human resources 
department uses third-party market data, 
obtained through our annual participation 
in salary surveys administered by unaffiliated 
consulting firms, to help ensure base salary 
and incentives are appropriately aligned in 
the markets where we compete for talent. 
Employees receive an annual compensation 
statement that explains the components 
of their pay and how their performance 
influences the awards they receive.

Pay equity is central to our existing 
comprehensive compensation practices and 
policies. We conduct an annual, global pay 
audit to identify unexplained differences in 
pay between employees doing like work 
in commensurate positions. To ensure that 

the findings are objective, we conduct our 
annual pay audit with a credible third party. 
On a global level, our pay audit includes 
a gender pay gap assessment. In the U.S., 
where the majority of our employees are 
based, our pay audit includes both a gender 
and a racial pay gap assessment. While we 
do not currently disclose the specific results 
of our pay audit, we continue to be proud 
of our gender and racial pay equity  
performance, which support that our pay 
aligns with our stated non-discriminatory 
compensation philosophies. As of  
December 31, 2021, the ratio of the annual 
total compensation of the CEO to the 
annual total compensation of the median 
employee was 236:1.  

Promoting pay transparency 
Pay transparency, particularly disclosing 
wage ranges in job postings, is gaining 
public attention due to ties to ESG and 
DEI efforts.
 
At least nine U.S. jurisdictions where we 
hire talent have enacted legislation 
regarding pay transparency, with some 
states now requiring job postings to contain 
wage range information for positions 
physically located in that state, as well 
as remote positions nationwide.
 
Roughly 65% of our positions are remote 
eligible. To promote pay transparency 
throughout the company, starting in 
2022 we are posting the minimum and 
maximum salary ranges for all open  
positions in the U.S.—both internally  
and externally. We believe that disclosing 
the salary range for all U.S.-based open 
positions is not only crucial to giving  
individuals, especially women and 
people of color, more agency, but also 
a necessary step to reducing pay  
disparities, creating a fair application 
and recruitment process, and finding 
highly qualified candidates.

Learn more about our employment 
policies and global pay philosophy.

To promote pay  
transparency  
throughout the  
company, starting  
in 2022 we are  
posting the minimum 
and maximum salary  
ranges for all open  
positions in the U.S.

https://www.principal.com/about-us/our-company/policies/employment-policies#:~:text=Global%20pay%20philosophy%20Principal%20will%20design%20and%20implement,with%20the%20goals%20of%20Principal%20and%20its%20shareholders.
https://www.principal.com/about-us/our-company/policies/employment-policies#:~:text=Global%20pay%20philosophy%20Principal%20will%20design%20and%20implement,with%20the%20goals%20of%20Principal%20and%20its%20shareholders.
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Voice of employees
2021 was the second year of our Voice  
of Employee program—a multifaceted 
and agile approach that allows us to  
better understand employees’ needs, 
quickly sense and respond, and ensure 
we’re best positioned to adapt our  
business strategies based on the ongoing 
feedback we receive from our employees. 
The Voice of Employee program  
combines the power of short, frequent 
pulse surveys, which are conducted three 
times per year, with our enterprise  
readiness team—a network of 350 
employees around the globe that help 
connect insights and action at a local 
level based on the relevant context.

This approach allows us to be engaged 
with “always-on” listening and further  
embeds active listening techniques  
and methods into our employee  
feedback process. We’re always on a 
mission to  improve the overall employee 
experience. In 2021, themes we heard 
from employees included:
• insights of the ongoing COVID-19  
   pandemic 
• continued work-life balance  
   and flexibility
• workload management
• compensation

Through town halls, communications,  
and targeted tactics, leaders and teams 
continue to respond to employee  
feedback at the enterprise and local levels 
to address opportunities and react quickly 
to employee sentiment.

This approach 
allows us to  
be engaged  
with “always-on”  
listening 

Katie Babcock
Principal employee
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Training & development
Encouraging a growth mindset, embracing innovation,  
and driving continuous improvement are characteristics 
that we expect our employees to have. And we want our 
employees to feel enabled, independent, and willing to 
push their boundaries.

We believe that embracing a growth mindset, expressing 
empathy, and thinking critically directly contributes to our 
team’s overall happiness and well-being. We believe in 
taking steps to advance your own personal and professional 
goals, and we’ll do whatever we can to help ensure our 
employees have the tools, resources, and support to do 
just that.

At Principal, we encourage development in a variety of 
ways, including formal development opportunities, 
experiential and on-the-go education, and professional 
relationship building.  

To encourage our employees on their learning and 
development journeys, we deliver online, digital core job 
function training opportunities through a learning app in 
our human resources system. To promote cross-job and  
life-skills training, employees and leaders also have access 
to Harvard Manage Mentor (HMM), which provides 
on-demand training and interactive exercises on key topics 
such as career, stress, time, and change management, 
difficult interactions, decision making, global collaboration, 
diversity, negotiation, innovation and creativity, and many 
more relevant topics.  
 
LinkedIn Learning
In 2021, we began offering LinkedIn Learning to all our 
employees to provide another vehicle through which 
employees can access the training content and materials 
that interest them most. The Top 3 most viewed courses 
covered topics related to learning from failure, increasing 
resiliency, and building trust. Over the course of the year, 
24,644 courses were completed by more than 7,400 
employees across our organization, resulting in a total 
of more than 27,600 hours of additional skills and  
life-based learning.

Mentoring 
As a company, we’ve proactively taken steps to help ensure 
we’re better positioned to adapt to a rapidly changing 
environment, and a key enabler of the transformation is 
our individual development.    

In 2021 we continued our global mentoring program in its 
second year for a combined total of 7,162 mentoring hours 

across the three programs on this platform. The global 
program is our largest mentoring program and offers a 
development opportunity to all Principal employees by 
cultivating formal mentoring relationships. Each fall we 
enroll participants from across the organization, find strong 
matches, and support mentoring pairs as they connect 
with each other over a nine-month structured experience 
around specific goals.  
 
The top three areas of mentoring focus reported by 
participants in 2021 were working together, getting ahead, 
and developing a customer mindset. We also have mentoring 
opportunities for targeted groups and within businesses.
This includes a mentoring program in our retirement 
business and multiple programs within our technology 
community. One new program in 2021 was designed to pair 
a group of women in Latin America to mentor other women 
in the region. Their discussions over an eight-month period 
were focused on breaking paradigms (e.g., glass ceiling 
and imposter syndrome). In 2021, we had more than 
1,800 global employees participate in the program and 
successfully made 1,035 matches.

Educational assistance 
The Principal Educational Assistance Program supports 
our core values of people development by offering 
employees financial assistance with their job-related 
educational pursuits. The program is a key developmental 
tool that’s designed to encourage employees to complete 
courses or degree programs directly related to their current 
job or future growth opportunities.   

In 2021, approximately 242 employees participated in our 
educational assistance program, totaling over $700k in 
investment by the organization. 
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Compensation, 
benefits, & amenities
In order to meet the needs of our demographically and 
geographically diverse employees, we continue to offer 
comprehensive compensation and benefits packages that 
offer a lot of choice at an affordable cost and vary by location. 
Ensuring the financial security, health, and wellness of our 
people is core to how we attract and retain the best talent. 
Plus, it’s just good business practice.

Comprehensive benefits
Guaranteed perks: All active employees are eligible to utilize 
an inclusive suite of health benefits, including medical, 
dental, insurance, short-term and long-term disability, life 
insurance, and other comprehensive benefits. All global 
employees receive benefits either through Principal or through 
their local government sponsored health care programs. 

Work-life balance 
Flexible work arrangements: The extraordinary 
circumstances we’ve been through since the onset of the 
pandemic have taught us what’s possible about how we 
work together. We’re embracing more flexibility than ever 
before and recognize that will include a variety of in-office, 
hybrid, and remote arrangements. As we step into our new 
normal, we’re anchoring to the following guidance:

• Flexible work is based on situational needs. We expect  
   flexibility will continue to be core in what we do. However,  
   flexibility in work arrangements relies heavily on continued  
   productivity and performance.

• There’s zero compromise on performance. We’ll enable  
   as much flexibility as possible with the continued 
   expectation that performance isn’t compromised.

• The office environment plays a critical role in 
   collaboration and innovation. Where possible, we 
   believe the office environment provides important 
   opportunities for us to connect, collaborate, and innovate.   
   We will continue to invest in physical locations where  
   it makes sense for us to have presence and bring 
   people together.

• We’re taking a global, enterprise approach. We’ve 
   provided a clear set of enterprise-wide criteria to help  
   employees and their leaders evaluate and establish an  
   arrangement that works for individuals, teams, and 
   the business. 
 
Flexible time off (FTO) programs: Exempt employees 
(full-time and part-time who work at least 20 hours per 
week) can use FTO for personal reasons. They don’t accrue 
time off, there’s no set number of days, and it’s not tracked.
   
Paid parental leave: Parents can take four weeks of paid 
leave within 12 months of the birth or placement of a child 
(adoption or foster care) for bonding—dads and partners 
included. Paid maternity leave, combining short-term 
disability and the family medical leave act (FMLA) is at 
minimum 12 weeks for exempt employees (this may be 
higher in other countries depending on local laws). 

Volunteer time off (VTO): We provide eight hours of paid 
time away from work to volunteer at nonprofit organizations 
and schools each year. In 2021, our employees volunteered 
45,189 hours of their time to a variety of causes around 
the globe.   

Health and wellness  
Health. We offer medical and prescription drug coverage, 
dental and vision insurance, flu vaccines, flexible savings 
accounts, health savings accounts, telehealth, and weight 
management programs. 

Mental Health. We care a great deal about the mental 
health of our employees and their families. Our Employee 
Assistance Program (EAP) is a free resource to all U.S. 
employees (even if they don’t utilize Principal medical 
benefits) to explore mental health resources 24/7. Virtual 
telehealth services also offer mental health visits and 
beginning in 2022, any mental health provider offering 
outpatient services, whether in-network or out-of-network, 
will be charged at the reduced in-network price. 

Healthy pregnancy program. Employees and their covered 
dependents who choose medical coverage have access to 
specialized resources for expectant mothers, including an 
incentive for those who complete the program. 
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Compensation, benefits, and amenities (continued)

Fitness center. We provide a state-of-the-art fitness 
center at our company headquarters, plus health 
club reimbursements. 
  
Mothers’ rooms. Our back-to-work moms appreciate 
the convenience, flexibility, and private space to 
continue breastfeeding.   

Domestic partner benefits. If an employee elects to 
cover a domestic partner, the benefits are the same as 
any spouse covered under our plans.   

Office environment that promotes well-being. We have 
sit/stand workstations, treadmill walk stations, healthy 
options in cafeterias, and an area to retreat, relax, play 
games, and connect with colleagues. 

Financial security
Retirement plans. We match 75% of the amount an 
employee elects to defer to the 401(k) plan, up to 8% of 
eligible pay. We provide a defined benefit pension plan, 
with benefits based on earnings and years of service.  
 
Employee stock purchase plan. Employees can buy 
Principal stock at a 15% discount.  
 
Free access to financial professionals. We offer one-on-one 
meetings, financial education seminars, financial needs  
analysis and planning, and discounts on Principal products. 
 
 Adoption reimbursement. After an adoption is finalized, 
employees can request reimbursement for adoption 
expenses (up to $10,000 for lifetime maximum).   
 

Educational assistance program. We offer employees 
financial assistance with job-related educational pursuits. 

Scholarships for dependents. We sponsor renewable 
National Merit Scholarships for dependents of employees 
who are program finalists. In addition, we award up to 20 
Principal Scholarships for Excellence each year. A third 
program awards money to incoming freshman at the 
University of Iowa.   
 
Will preparation services. Employees have access to free 
online standard will preparation and other legal documents 
and identity theft prevention resources provided by ARAG®.  
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Protecting the 
environment
To continue to create a more secure world, we’re 
mindful of our impact on the environment, 
strengthening our pledge to be responsible stewards 
and mitigating our impact on the planet. We insist 
on environmentally responsible behaviors by our 
company, our employees, and our business partners. 

PRACTICES
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Our approach to ecological stewardship starts with having 
comprehensive knowledge of how our behaviors impact 
our physical environments. We are committed to minimizing 
our impact on the environment, which includes reducing our 
carbon footprint, using energy and water efficiently, and 
minimizing waste.

At the outset of 2022, scientists at the European climate 
agency Copernicus announced that the last seven years 
were the Earth’s hottest on record. The persistence of 
extreme weather events around the world offers a warning 
of our climate impact trends. 

To combat the climate crisis, we remain dedicated to taking 
actions to mitigate our climate impact and create climate 
positive outcomes. In 2020, we achieved our goal of reducing 
our scope 1 and 2 U.S. greenhouse gas (GHG) emissions 
by 30% from our 2010 baseline. By 2035, we aim to reduce 
scope 1 and 2 U.S. GHG emissions by another 40%, and by 
2050, we aspire to achieve net-zero carbon emissions. 

In 2021, we continued to measure our scope 1 and 2 GHG 
emissions for all U.S.-owned-and-controlled operations. 
We’re proud to share that for the third year in a row, we  
had a net reduction in our emissions. Specifically, from  
2020 to 2021 we reduced our scope 1 and scope 2 

Reducing 
climate 
impact

*2021 values will be verified in Q2 2022, and final figures will be disclosed in the CDP, U.S. figures only. Principal is in planning and development 
for scope 3 and worldwide initiatives.

METRIC TONS 
CO2E

Scope 1 direct 
emissions 

Scope 2 market-
based emissions

Total Scope 1 and 
2 market-based 
emissions

Scope 2 location-
based emissions

Greenhouse 
gas emissions Unit 2019 2020 2021*

6,668

METRIC TONS 
CO2E

31,664

METRIC TONS 
CO2E

38,332

METRIC TONS 
CO2E

36,313

METRIC TONS 
CO2E

42,981

6,454 4,400

24,226 13,187

30,680 17,587

34,166 24,400

40,620 28,800

4,021

12,417

16,438

23,739

27,760Total Scope 1 and 
2 location-based 
emissions

% reduction 
since 2020

8.6% 

5.8%

6.5%

2.7%

3.6%

2018
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Reducing climate impact (continued)

In 2021, we initiated a global GHG data 
collection project to capture our scope 1 
and 2 global emissions for all Principal 
controlled facilities by collecting historic 
utility bills from international offices.

market-based GHG emissions by 
approximately 6.5% and our scope 1 and 
scope 2 location-based GHG emissions by  
approximately 3.6%. 
 
As a global company, we know that our 
climate action plans require the involvement 
of all business operations for which we have 
operational control. In 2021, we initiated a 
global GHG data collection project to  
capture our scope 1 and 2 global emissions 
for all Principal controlled facilities by  
collecting historic utility bills from  
international offices.
  
Once we have our verified baseline of our 
scope 1 and 2 GHG emissions for each of our 
global sites, we plan to collaborate closely 
with our local partners to set reduction 
targets that align with the Science Based 
Targets initiative (SBTi) for each location 
and expand our current environmental goal 
from U.S.-only to worldwide. To help ensure 
effective and long-term success of our 
climate action strategy, we will support our 
global sites in improving energy and building 
efficiencies, prioritizing renewable energy 
wherever possible, engage international 
offices on sustainability initiatives, and 
streamline reporting to our global 

headquarters in Des Moines.  
Operating in the finance and insurance 
industry, we understand that while it’s 
important and meaningful to measure and 
reduce our direct scope 1 and indirect scope 
2 greenhouse gas emissions, our largest 
emissions impact is from our owned and 
managed portfolios. Calculating our scope 3 
portfolio emissions is a complex and lengthy 
process, requiring us to review different 
frameworks, consult industry experts, and 
adopt new ways of working across our 
investment teams. We have made significant 
progress in calculating emissions for those 
asset classes with readily available emissions 
data (mainly public equities and real estate 
equities that complete our ESG question-
naire), and we’re eager to advance this work 
in 2022 across our other asset classes and 
investments globally as emissions reporting 
and data transparency is enhanced across 
the industry.

In December, Principal earned “Management” 
status for environmental stewardship from 
CDP, after receiving a B rating on its 2021 
CDP Climate ChangeReport, based on 2020 
data. Our B rating is higher than the North 
American Regional average (C) and is equal 
to the Financial Services sector average (B).
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*2021 greenhouse gas emissions values will be verified in Q2 2022, and final figures will be disclosed in the CDP. 
All data represents U.S. figures only. Principal is in planning and development for scope 3 initiatives.

Our climate action commitments

WE ARE HERE

METRIC TONS CO2EGoal: Total Scope 1 + 
market-based Scope 2 emissions

Goal: Reduction against 2019 
baseline year (market-based)

Goal: Market-based reduction

Total Scope 1 + location-based 
Scope 2 emissions

Greenhouse gas emissions Unit
2025

30,680

METRIC TONS CO2E N/A

% DECREASE FROM 
BASELINE YEAR N/A

METRIC TONS CO2E 40,620

METRIC TONS CO2E

N/A

26,078

4,602

15%

34,527

15%

Goal: Reduction against 2019 
baseline year (location-based)

2035

18,408

12,272

40.0%

24,371

40.0%

2019
Baseline year Target Target

Goal: Location-based reduction % DECREASE FROM 
BASELINE YEAR

N/A 6,093 16,248

2021 2021*
Target Performance

29,146 16,438

1,534
ACTUAL MARKET-

BASED REDUCTION 
OF 46.2% FROM 

2019 TO 2021
5%

38,589 27,760

5%

ACTUAL LOCATION-
BASED REDUCTION 

OF 31.6% FROM 
2019 TO 2021

2,031

Carbon intensity trends and goal-setting 

We exceeded our 2021 glidepath goal of a 5% reduction from our 2019 
baseline, with a total GHG reduction of 46% between 2019 and 2021.
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Improving outcomes
We are extremely proud of our emission 
reduction outcomes over the last few 
years. One of the main drivers of our 
electricity reduction and—by extension— 
our scope 2 GHG emissions was our 
demolition of two buildings on our Des 
Moines campus (which we created into 
green space), lighting retrofit projects, 
and operational optimization.

In addition, we acknowledge that we are 
direct beneficiaries of the innovative and 
significant work that our primary utility 
provider in Des Moines (MidAmerican 
Energy) has done to invest in renewable 
energy projects in Iowa, including wind and 
solar generation, and the exploration of 
new technologies to advance the company’s 
transition to net-zero greenhouse gas 

emissions. These innovations and 
investments into cleaner energy have 
significantly reduced our scope 2 GHG 
emissions in 2020 and 2021. 

At the end of 2021, we did a deep dive 
to understand where our emissions 
reductions over the previous two years 
were coming from. Our preliminary analysis 

indicates that 60% of the 14,242 
mtCO2e reduction in GHG emissions 
is from cleaner energy provided by our 
primary utility provider in Des Moines. 
For the remaining 40%, more than half is 
due to lower electricity consumption, and 
the remainder is from lower fuel usage.

Principal carbon emissions 10-year performance

Scope 1 + Location-Based Scope 2 Scope 1 + Market-Based Scope 2

*2021 greenhouse gas emissions values will be verified in Q2 2022, and final figures will be disclosed in the CDP. All data represents U.S. figures only.
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We recognize that our vision of a more secure world is 
intertwined with the health and well-being of the planet. 
As such, we continue to be mindful of our operating 
realities and how our daily functions contribute to our 
impact on the environment. 

While our consumption of energy and water and production 
of waste are not significant or material to our industry, 
we remain committed to measuring these environmental 
indicators so that we continue to comprehensively 
understand our impact on the environment and formulate 
thoughtful action plans to reduce these impacts. 

Energy and carbon reduction
We pursue opportunities to invest in energy-efficient 
systems and processes that reduce carbon and energy 
usage, and we’re always exploring the market for more 
innovative and advanced technologies to help reduce our 
energy consumption and emissions. We’re acting diligently 
and thoughtfully to reduce our energy consumption and 
our scope 1 and 2 greenhouse gas emissions in the U.S., 

as well as expanding our GHG inventory to all Principal 
controlled operations around the world. In 2021, we saw a 
net reduction in energy consumption of 5% compared to 
2020, and a 6.5% reduction in scope 1 and scope 2 market- 
based GHG emissions.

Moving toward renewable energy
We pursue opportunities to invest in energy-efficient 
systems and processes that reduce carbon and energy 
usage, and we’re always exploring the market for more 
innovative and advanced technologies to help reduce our 
energy consumption. Our utility provider in Des Moines 
(MidAmerican Energy) recently announced plans for a 
renewable energy project in Iowa, including wind and solar 
generation, and the exploration of new technologies to 
advance the company’s transition to net-zero greenhouse 
gas emissions to meet their goal of achieving 0% grid 
emissions by 2024. MidAmerican Energy has been 
significantly increasing the percentage of renewable energy 
in its energy portfolio since 2013 and estimates that 88% 
of their grid energy came from renewable sources in 2021. 
Of our total energy consumption in the U.S. in 2021, we 
estimate that approximately 61% came from renewable 
sources. We’re aiming to increase this percentage in 2022 
through our long-standing relationship with MidAmerican 
Energy, and we’re exploring renewable energy options in 
our other global locations.

Climate risk scenario analysis
As asset owners, Principal Real Estate Investors assess our 
portfolio’s exposure to climate-related risks and opportunities. 
As part of each new development project and property 
acquisition, we review physical and transitional climate 
risks through a third-party climate risk data provider. 
Physical risks reviewed include sea level rise, flooding, 
tropical cyclones, extreme heat and extreme cold. Upon 
closing, the asset manager and property manager are 

notified of the property’s climate risks and prescribed 
climate risk mitigation strategies for each identified risk. 
The transition risk analysis reviews emissions and 
benchmarking regulations. Carbon emissions are  
reviewed relative to current and predicted regulations  
to determine the level of emission reduction required  
at the property to meet common warming scenarios  
(1.5, 2, and 3 degrees Celsius).   

For the fourth consecutive 
year, Principal Financial 
Group® has been named an 
ENERGY STAR® Partner of 
the Year Sustained Excellence 
award winner.

Environmental 
performance

Approximate amount of energy in our U.S. 
operations that came from renewable sources

Waste diverted from landfill through recycling, 
composting, and donations

Absolute reduction in energy consumption 
for our U.S. operations in the last year

5%

71%

61%

0 10 20 30 40 50 60 70 80
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Environmental performance (continued)

Building green  
We utilize Leadership in Energy and Environmental Design 
(LEED®) certification to ensure efficient and healthy work 
environments. 

Of the Principal owned and occupied portfolio in Des 
Moines, 95% is LEED certified, as measured by square feet.

Water efficiency
We incorporate responsible water management practices 
to meet or exceed LEED guidelines for water efficiency. We 
continue to monitor our water consumption and implement 
water savings techniques wherever possible.

Waste and recycling
We integrate waste and recycling practices into business 
operations and construction projects to improve landfill  

diversion. Our goal: meet or exceed LEED guidelines for 
waste and recycling. In 2021, we diverted 71% of the 
hazardous and non-hazardous waste produced at our U.S. 
facilities through recycling, donating, and composting 
efforts. We continue to make small but meaningful changes 
in our offices, such as replacing our waste bin liners with 
compostable materials.

Food diversion and composting
Even while our onsite cafeteria was closed on and off 
throughout the year for the health and safety of our 
employees, at our U.S. headquarters in Des Moines, 8,811 
pounds of food was diverted from the landfill in 2021. 
Approximately 15% (1,361 pounds) was donated to individuals 
and families in need, and nearly 85% (7,450 pounds) was 
composted thanks to our food service provider, Sodexo. 

Employee awareness
We communicate regularly with employees and stakeholders 
about sustainability initiatives and progress. We support 
employee efforts to make a positive impact on the environment.  

At the same time, we engage our employees, stakeholders, 
and supply chain through environmental awareness initiatives. 
We established a system and policy that is modeled after 
ISO14001 and designed to:  
• reduce energy use and GHG emissions
• improve water efficiency
• reduce waste to landfills
• increase employee awareness   

*2021 energy values will be verified in Q2 2022, and final figures will be disclosed in the CDP. All data represents U.S. figures only.

Our employee grassroots initiative, the Green 
Team, implements practices to help reduce our 
environmental footprint and promote green 
practices among employees. In 2021, the Green 
Team hosted on-campus recycling events to keep 
electronics and paper out of landfills. Through 
these efforts, we were able to recycle 3,516 
pounds of electronics and 6,000 pounds of paper. 
Additionally, the Green Team hosted a volunteer 
event in October to help Trees Forever plant 58 
trees around Weeks Middle School in Des Moines.

MWHEnergy consumption

Waste produced

% of waste diverted

Water usage

Unit 2020 2021*

91,970

MT 1,322

MT 64%

KGAL 37,301

77,496 73,496

449 799

74% 71%

27,750 28,275

2019Environmental 
performance*
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Getting back to nature 
to reduce emissions 
and improve health
As part of our strategic campus renovation, 
where we improved the efficiency and work 
environment in many of our existing offices 
at our headquarters, we no longer needed 
the 680 8th Street and 575 7th Street 
buildings. These buildings had come to the 
end of their lifecycle, so we decided to tear 
them down. During demolition, we were 
very mindful of the environment as well 
as our surrounding neighbors. At 680 8th 
Street, more than 81% of the demolition 
waste was recycled (1,267 tons) and at 575 
7th Street, 94% (6,932 tons) was diverted 
from landfills and was recycled. More than 
30 tons of furniture from the buildings was 
donated to more than 10 local nonprofit  
organizations in the Des Moines area. 
Collectively, the GHG reductions of the 
buildings was 2,320.5 metric tons of CO2e; 
that is equivalent to removing 505 passenger 
vehicles from the road. 

In place of the building there is now an 
attractive green space named Keo Green, 
which was completed in the fall. Employees 
of Principal planted 50 trees in the green 
space, further improving the aesthetic and 
carbon sequestering power of this new
outdoor area. Keo Green sits along a 
prominent gateway to downtown and serves 
as the north entrance to our corporate 
campus. The sign greets passers-by with 
a clear declaration of our global role in 
financial services. With that, this sign is 
not only a greeting for employees, but to 
the entire community.

Keo Green can serve as a great place to 
bring a blanket, sit on the grass, and enjoy 
the outdoors when Mother Nature provides 
us with a beautiful day. It is also a prime 
space to take in the view of our campus.
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Integrity in 
our business 
practices
We pride ourselves on our legacy as an ethical 
company. This has always set us apart.

05

PRACTICES
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Corporate governance
Good governance is essential for any sustainable 
business and is especially important for financial 
service companies like ours, which are dependent 
on public trust. Our Board and management regularly 
review best practices for corporate governance and 
modify policies and practices as necessary.

Our corporate governance approach in action 
• Board independence: 92% of directors are independent 
   (12 out of 13).
• Board diversity: 62% of directors are women or people 
   of color (eight out of 13).
• All board committees are composed entirely of 
   independent directors.
• A director resignation policy is invoked if the support 
   of a majority vote of shareholders isn’t achieved.
• A policy monitors directors’ service on other public 
   company boards.
• Director assessments are conducted as needed alongside  
   those that are a part of the director nomination process.
• Robust shareholder engagement program obtains valuable  
   feedback on our compensation and governance programs.
• CEO succession plans are reviewed annually by the 
   independent directors, with and without the CEO present.

Anti-corruption
Bribery and corruption are not only against our company 
values, they’re illegal and can expose both our employees 
and our company to fines, penalties, and reputational 
damage. In 2021, no charges were filed by any regulator 
against Principal for corruption. To ensure our employees 
stay vigilant, they receive annual training. 

Links to policies and related resources:
Anti-bribery and corruption policy | Anti-money laundering 
policy | Global Code of Conduct | Reporting fraud or unethical 
conduct | OFAC/Sanctions Policy | Political activity policy 

Global Code of Conduct
The Global Code of Conduct (herein referred to as the 
“Code”) is our foundation for ethical behavior and business 
conduct. Ethics and integrity are central to who we are. Our 
core values (among them, “Do what’s right”) serve as the 
foundation for ethical decision-making across the company. 
Every director and employee of Principal, regardless of 
function, position, or location is accountable for following 
the Code. All employees annually certify that they have 
read the Code and agree to abide by it. 

Read our Global Code of Conduct (PDF).

In 2021, 99% of employees across the company completed 
computer-based training (CBT) on the Code, which totaled 
4,672 training hours. In 2022, we plan to roll out a new CBT 
for our Code, which will include training topics related to 
human rights and human trafficking. As part of our ongoing 
commitment to the U.N. Global Compact, we plan to 
release our new human rights statement in early 2022. 

All Board of Directors members received training on anti- 
money laundering in 2021. Principal remains committed 
to delivering training materials on anti-corruption to our 
Board of Directors on an annual basis.

Principal believes that all business decisions should be 
made objectively and in the best interests of our company, 

including impacts to our stakeholders. If our employees or 
business partners need to report concerns about unethical 
or fraudulent activity pertaining to Principal, they can 
submit a report through the Ethics Hotline by phone 
(U.S. only) or submit an online reporting form. Both offer 
anonymous options. Concerns reported anonymously go 
directly to a third party not affiliated with Principal.

Read about our corporate governance overview, Board and 
committees, corporate governance guidelines, and policy 
on director independence.  

Links to policies and related resources:
Bylaws | Audit Committee charter | Finance Committee 
charter | Human Resources Committee charter | Nominating 
and Governance Committee charter

Code training is one significant part of our ethics 
and compliance training and awareness program. 
Training topics also covered by the ethics and 
compliance program and delivered to designated 
employees include:

• conflicts of interest (5,309 global employees),

• preventing antitrust and competition law 
       violations (299 U.S. employees),

• anti-money laundering  
       (1,160 global employees),

• anti-bribery and corruption (4,688 global 
       employees), and

• financial exploitation of elder and vulnerable  
       adults (468 U.S. employees).

https://www.principal.com/about-us/our-company/policies/anti-bribery-and-corruption-policy
https://www.principal.com/about-us/our-company/policies/anti-money-laundering
https://www.principal.com/about-us/our-company/policies/anti-money-laundering
https://investors.principal.com/investor-relations/our-business/corporate-governance/default.aspx
https://www.principal.com/about-us/our-company/policies/report-fraud-or-unethical-conduct
https://www.principal.com/about-us/our-company/policies/report-fraud-or-unethical-conduct
https://www.principal.com/ofacsanctions-policy
https://www.principal.com/about-us/our-company/policies/political-activity
https://s21.q4cdn.com/251671177/files/doc_downloads/code-of-conduct-english.pdf
https://investors.principal.com/investor-relations/our-business/corporate-governance/default.aspx
https://investors.principal.com/investor-relations/our-business/corporate-governance/default.aspx
https://investors.principal.com/investor-relations/our-business/corporate-governance/default.aspx
https://s21.q4cdn.com/251671177/files/doc_downloads/bylaws.pdf
https://investors.principal.com/investor-relations/our-business/corporate-governance/audit-committee/default.aspx
https://investors.principal.com/investor-relations/our-business/corporate-governance/finance-committee/default.aspx
https://investors.principal.com/investor-relations/our-business/corporate-governance/finance-committee/default.aspx
https://investors.principal.com/investor-relations/our-business/corporate-governance/human-resources-committee/default.aspx
https://investors.principal.com/investor-relations/our-business/corporate-governance/nominating-and-governance-committee/default.aspx
https://investors.principal.com/investor-relations/our-business/corporate-governance/nominating-and-governance-committee/default.aspx
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Board of Directors
Board diversity
Having diverse representation of experience, knowledge, 
and background of the Board of Directors is a valued 
objective of ours. In addition to other considerations, when 
recruiting new directors, the Nominating and Governance 
Committee reviews the Board’s diversity. Characteristics 
for diversity include—among other criteria—age, race,  
gender, national origin, backgrounds, experiences, and 
areas of expertise.

The current Board reflects these values. As of December 
31, 2021, 62% of the members on our board of directors 
are diverse.

Board leadership structure 
Our Board exercises flexibility to structure its leadership as 
needed. Historically, the positions of chairman of the board 
and CEO have been held by two people, or combined and 
held by one person, depending on circumstances such as 
tenure and experience of the CEO and the economic and 
operating environment. 

The Board regularly reviews the effectiveness of this shared 
leadership approach. Read more about our Board structure 
in our Proxy Statement (PDF).

The Board held 21 meetings in 2021, five of which were 
in-person meetings that spanned two days. All Directors 
attended at least 75% of the board and committee meetings 
in which that Director was a member.

Role of the board in risk oversight 
Risk management is an essential component of our culture 
and business model. Management within our business units 
and functional areas is primarily responsible for identifying, 
assessing, monitoring, and managing risk exposures. 

Our company-wide Enterprise Risk Management program 
includes a chief risk officer, whose team operates 
independently from the business units, and an Enterprise 
Risk Management Committee, composed of members 
from the executive management team, that provides 
enterprise-wide oversight for material risks. We also have 
a robust internal audit function. 

The Board oversees execution and performance of its risk 
management responsibilities. The Board also reviews 

strategic threats, opportunities, and risks that Principal 
and its businesses or functions manage. This includes 
oversight of credit, market, liquidity, product, operational, 
cybersecurity, and general business risks that the Board or 
board committees handle directly.    
    
Our board committees: Audit, Finance, Human Resources, 
and Nominating and Governance. 

The Nominating and Governance Committee monitors 
risks and mitigation related to our environmental, 
sustainability, and corporate governance responsibilities, 
as well as our political contribution activities. The committee 
also monitors whether the Board and its committees have 
the collective skills and experience necessary to monitor 
the risks facing Principal. 

The enterprise chief risk officer and other members of 
senior management provide reports and have discussions 
with the Board and its committees regarding our risk profile 
and risk management activities, including reviews of ongoing 
adherence to policy, current and planned mitigation, 
impacts of external events, and how strategy, initiatives, 
and operations integrate with our risk objectives. 

The Board also receives input on these issues from external 
entities, such as our independent auditor and consultants. 
These activities provide the Board with a greater 
understanding of the material risks we face, the level of 
risk in matters presented for Board approval, and how risks 
are related.

Directors who are 
people of color

Independent 
members

Female 
directors

12 out of 13

Five out of 13

Four out of 13

https://d18rn0p25nwr6d.cloudfront.net/CIK-0001126328/7412516e-e307-4ff8-904a-28e7ba398a60.pdf
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ESG risk 
and oversight
We insist on environmentally responsible behaviors by our 
company, our employees, and our business partners globally. 
The Charter of the Nominating and Governance Committee 
is charged to “review environmental and corporate 
governance responsibility matters of significance to the 
Company.” The review process includes our performance 
against specific sustainability metrics, such as carbon 
emissions reductions, waste diversion, and water consumption. 
Senior management reports the company’s progress 
toward its carbon emissions reduction goal twice per year 
during two of the quarterly Nominating and Governance 
board of director committee meetings. 

Principal has also taken steps to review its business 
continuity plans and implement mitigation strategies, such 
as maintaining plans across its geographical footprint to 
help ensure key roles and processes are distributed among 
locations and developing contingency plans for alternate 
operations. Additionally, we’ve defined priorities to address 
concentration, interdependence, third-party risks, and loss 
of information technology (IT) through the validation and 

stress testing of recovery strategies and better integration 
of business continuity and disaster recovery (IT) testing. 

We continue to mature program design, processes, and 
automation to ensure this is aligned to business requirements 
and regulatory focus on operational resilience. We remain 
flexible in processes and procedures to implement risk-based 
considerations (e.g., climate risk or ransomware) within the 
business continuity exercises allowing us to adjust based on 
internal/external factors. Further, we regularly assess ESG 
commitments across Principal using a risk-based approach 
that includes but is not limited to the following: human 
capital and rights, product and governance oversight 
activities (organizational structure, committees, etc.),  
data privacy, cyber, and scope 1, 2, and 3 progress.

Mortality and morbidity risk management 
Principal employs a variety of risk management practices 
that mitigate the climate-related mortality and morbidity 
risks. In particular:

• Portfolio concentration risk management. We have a  
   broad-based distribution network that markets our 
   products across the entire U.S. This mitigates concentration  
   risk across our book of business. In addition, we actively  
   manage concentration of exposure for our group mortality  
   risks. Principal also utilizes reinsurance to mitigate risk  
   exposure from claims and to protect against unexpected  
   significant events.

• Risk monitoring and trend analysis. We conduct ongoing  
   monitoring and assessment of mortality and morbidity  
   experience relative to that assumed in pricing and in force  
   management, including, but not limited to valuation,  
   capital management, stress testing, and cash flow testing.  
   We carry out significant analysis around claims and actual- 
   to-expected mortality and longevity ratios to understand  
   trends and potential emerging risk. If experience significantly  
   deviates from our expectation, then we’re able to adjust  
   assumptions used in our pricing accordingly, and enforce  
   management processes if necessary.
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Cybersecurity 
and privacy
At Principal, safeguarding the confidentiality, 
integrity, and availability of information is 
one of our highest priorities. Therefore, we 
protect information in many ways—from 
ensuring our buildings are secure, to 
proactively preparing for disasters and 
business interruptions, to using secure 
computing practices. 

Principal also believes in protecting the 
confidentiality of the personal data  
entrusted to us by our customers, employees, 
business partners, and other individuals. 
We limit access to personal data to those 
with a business need, and only disclose such 
information as required or permitted by law. 
Our enterprise approach combines information 
security, privacy, and data governance to 
foster a culture of data protection. 

Data protection practices
Information at Principal is kept secure 
and confidential through various security 
features and procedures. Throughout 2021, 
we made the following enhancements to 
our cybersecurity and privacy practices to 
support our strategy of constantly looking 
for opportunities to improve these features 
and procedures:

• increased our awareness and training  
   efforts focused on the dangers of phishing, 
• invested in cloud security training for  
   employees across the organization,
• established formal procedures to satisfy  
   our security control standards,
• focused our attention on resiliency 
   considering worldwide emerging 
   ransomware risks,
• added insider threat and attack surface  
   management capabilities,
• enhanced our call center authentication  
   processes to further improve security  
   measures already in place,
• continued to grow our cybersecurity  
   team, which is now at 200+ employees  
   globally, and our enterprise privacy team,  
   which doubled in 2021, and
• incorporated additional NIST-based 
   privacy controls into our information  
   security control standards.

As threats evolve, the way we monitor, 
manage, and respond to data security 
breaches and cyberattacks also progresses. 
Below are examples of new or enhanced 
operational measures in place to help 
mitigate these threats:

• Threat detection and response: Principal  
   utilizes an extensive collection of technology  
   solutions, including a security monitoring  
   platform, endpoint detection/response,  
   malware sandbox, network intrusion  
   detection, and a rogue wireless monitoring  
   system. Information from these systems  
   is consolidated into a security information  
   and event management (SIEM) tool that  
   effectively combines network intelligence,  
   context correlation, vector analysis, anomaly  
   detection, hotspot identification, and auto- 
   mated mitigation capabilities to help identify,  
   manage, and eliminate network attacks  
   and maintain network security compliance  
   readily and accurately. 

• Logging and monitoring: Successful login  
   attempts, user activity, and critical network  
   functions are also logged, centrally stored,  
   and monitored using the SIEM system. On  
   average, the system collects more than 1  
   billion events per day across all perimeter  
   devices and key infrastructure on the 
   network. Typically, about 100 of these events  
   rise to the level of manual investigation. 

• Suspicious activity: If unauthorized  
   activity or an attack occurs, the sensors  
   will detect the abuse in real time, forward  
   alarms to an administrator, and/or  
   perform automated or manually induced  
   blocking functions. A dedicated cyber  
   defense investigation (CDI) team researches  
   unauthorized activity or attacks, performs  
   forensics, analyzes logs, and more. Playbooks    

   for investigations and responses are 
   documented and followed. A hotline 
   number is also available for employees 
   to report cybersecurity incidents.

• Threat intelligence: Our Threat 
   Intelligence Program creates awareness  
   and understanding of potential cyber  
   adversaries. Information gathered from  
   a variety of internal and external sources  
   is analyzed, verified, and reported on as  
   needed to help protect our technology 
   environment and enable us to make 
   informed risk-based decisions, and 
   occasionally reach out to customers to  
   inform them of targeted activity.

• Simulated cyberattacks: Our Red Team  
   performs simulated cyberattacks on  
   the organization no less than four times a  
   year to assess our ability to defend against  
   real-world attacks. The Red Team’s activities  
   mirror a specific and known attack through  
   all phases of the cyber kill chain. At the end  
   of a simulation, the Red Team summarizes  
   opportunities for improvement to help us  
   continuously advance our defense 
   techniques and protect the organization  
   from attacks. 

• Insider risk: Our Insider Risk Management  
   Program formalizes controls and processes  
   aimed at identifying, detecting, protecting, 
   and responding to unintentional and  
   malicious actions by insiders that present  
   a potential threat to the organization.
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Risk 
assessment
Privacy risk assessment process
Principal is committed to reviewing, documenting, and 
mitigating privacy risk any time customer or employee 
personal data is used or shared. We do this by completing 
privacy risk assessments (PRAs) during the planning 
process of internal business projects and engagements 
with third parties. 

Our privacy risk assessment process is twofold:
• A privacy threshold assessment (PTA): A PTA is a 
   preliminary review of how personal data may be used in a  
   new or updated business process. The PTA will determine 
   if a full privacy impact assessment is needed.
• Privacy impact assessment (PIA): A PIA is a documented,  
   in-depth evaluation that is designed to identify and 
   mitigate potential privacy risks.

Other ways we protect information
• Information Security and Risk collaborates with other 
   areas across the enterprise to provide 10 information  
   security and privacy-related online courses to new hires  
   within their first month of employment and to existing 
   employees on a quarterly basis. In 2021, 96.4% of newly  
   hired employees completed cybersecurity trainings. 
   Additional role-based training (e.g., access management,   
   cloud security, secure software, etc.) is also required 
   annually for security professionals. For example, 3,163 
   employees participated in secure software training in 
   2021, with a completion rate of 97.3%.

• All employees must complete and sign a confidentiality  
   acknowledgement, which is also required on a regular  
   cadence during every employee’s time at Principal. 
• Principal provides information about privacy practices to  
   its customers and employees in several ways. We provide  
   privacy notices to employees and customers as required  
   by law and explain how Principal may collect, use, store,  
   transfer, and safeguard personal data. Our global privacy 
   policy and standards outline the privacy principles with  
   which all Principal workers are expected to comply. Our  
   online privacy policies also detail how personal data may  
   be collected, used, or shared at Principal.
• Principal facilitates a phishing simulation program to  
   train employees to recognize and report phishing attacks.  
   Employees receive at least two phishing simulations each  
   quarter. Targeted employee groups may also receive  
   additional phishing simulations to help increase their 
   confidence when it comes to spotting phish. We 
   closed out 2021 with the following averages for our 
   simulation program:

2021 phishing simulations average results*

Users who failed

Users who reported tests

Users who failed 3 or more phishing 
tests in the last 12 months*

5.94%

46.68%

1.35%

* As of January 21, 2022.

• We regularly conduct supplier risk reviews to help ensure  
   access to and the proper handling of confidential, personal,  
   and/or proprietary data. 
• Our Enterprise Written Information Security Program  
   aligns with the National Institute of Standards and  
   Technology (NIST) Cyber Security Framework functions:  
   identify, protect, detect, respond, and recover. 
• We have cybersecurity insurance that provides network  
   security and privacy liability insurance coverage. It  
   includes any network security or privacy event discovered  
   during the policy period affecting a majority-owned  
   member company of Principal and events originating  
   from our third-party service providers. 
• Several information security control measures roll up  
   into a metric on our Corporate Balanced Scorecard for  
   increased visibility, oversight, and accountability across  
   the enterprise. 
• Information security is a board-level topic, so quarterly 
   board reports include key metrics, an overview of the  
   threat landscape, progress on strategic initiatives, and  
   timely awareness topics. 
• Annual cybersecurity incident response exercises are  
   conducted and involve business recovery leaders, as well  
   as senior management. Quarterly reports to the audit  
   committee of the board include key privacy metrics and  
   progress on enterprise privacy initiatives. Additionally in  
   2021, the full board of directors participated in a dedicated  
   data privacy education session.
• Our Cybersecurity Working Group—made up of 
   individuals with expertise from privacy, legal, compliance,  
   risk, audit, and other functions—provides valuable input  
   and feedback to formal information security governance  
   groups.
• To help validate the effectiveness of our security program,  
   we conduct an external maturity and risk assessment  
   every two years and an external maturity assessment of  
   the secure software program every three years. Enterprise- 
   level external penetration tests occur annually.

Our risk oversight and operational 
diligence has contributed to us not 
experiencing any significant security 
incidents in 142 years of being in business.

https://secure02.principal.com/publicvsupply/GetFile?fm=WW1064&ty=VOP
https://secure02.principal.com/publicvsupply/GetFile?fm=WW1064&ty=VOP
https://www.principal.com/privacy-policies
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Public policy outreach 
and advocacy
Here at Principal, we’re also involved in 
various external cybersecurity, data 
protection, and privacy efforts. 

Principal is an active participant in the 
Financial Services Information Sharing and 
Analysis Center—a global cyber intelligence 
sharing community focused on financial 
services that leverages its intelligence 
platform, resiliency resources, and a trusted 
peer-to-peer network of experts to anticipate, 
mitigate, and respond to cyber threats.

We’re also an advisory board member to the 
nonprofit Cyber Readiness Institute. Through 
this collaboration, our goal is to make cyber 
readiness understandable and achievable for 
small and midsized businesses around the 
world, creating a safer cybersecurity land-
scape for all. 

We’re a member of the Society of Profes-
sional Asset Managers and Record Keepers, 
which is a U.S.-based advocacy organization 
for the retirement plan industry focused 
on issues of policy, regulation, and privacy 
at the federal level that aims to strengthen 
retirement security.

We’re also a member of the International 
Association of Privacy Professionals (IAPP) 
and have several IAPP Certified Information 
Privacy Professionals (CIPP/U.S.) and 
Certified Information Privacy Managers 
(CIPM) on our privacy team. 

Finally, we have representation on the Privacy 
Committee of the American Conference 
of Life Insurers (ACLI) and the Investment 
Company Institute (ICI) Privacy Issues 
Working Group.

At Principal, our collaborative approach 
to data security, privacy, and governance 
positions us well to navigate the complex 
and evolving global data security and 
privacy landscape. Our cross-functional 
teams understand these difficult risks and 
work collaboratively to create a global 
culture of responsible data protection, 
enabling Principal to use data sensibly 
and strategically in our innovative, 
customer-focused business strategy. 
 
Links to policies:
Online privacy policy | Security policies | 
European Economic Area online privacy policy

https://www.principal.com/privacy-policies
https://www.principal.com/security-policies
https://www.principal.com/european-economic-area-online-privacy-policy
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Supplier diversity 
Principal values doing business with diverse 
suppliers. Through our supplier diversity 
program, we actively support and facilitate 
the purchase of products and services from 
businesses owned or operated by individuals 
representing varied demographics.  We are 
an active member of the Financial Services 
Roundtable for Supplier Diversity, a group 
dedicated to building strong supplier diversity 
practices in the financial services industry.

Our goal is to source at least 9% of our total 
spend in the U.S. from diverse suppliers. In 
2021, we achieved nearly 100% of our goal 
by spending 8.9% of our total U.S. spend 
from suppliers that are either women- 
owned or owned by people of color. 

2021 program highlights 
• We continued working with the Financial  
   Services Roundtable for Supplier Diversity,  
   benefiting from its benchmarking survey  
   and supplier-development committee. 
• We focused on tier two reporting from  
   non-diverse suppliers and improved 
   communication on timing and reports. 
• We expanded our goal of spending at  
   least 9% of total U.S. spend with diverse  
   suppliers to both tier one and tier two  
   suppliers individually.

2022 program goals
• Update our Supplier Code of Conduct 
   by integrating more comprehensive 
   sustainability related guidelines, thereby  
   encouraging our suppliers to remain 
   committed to positive social and 
   environmental performance.
• Research and evaluate supply chain  
   management solutions to help manage  
   supplier risk, environmental performance,  
   and human rights. 
• Continue to drive inclusion through 
   category management and a preferred  
   supplier program. 
• Allocate 9% of U.S. spend with diverse  
   suppliers for both tier one and tier 
   two vendors.

We expect all suppliers, vendors, and 
businesses we do business with to comply 
with our Global Supplier Code of Conduct, 
and/or our Global Code of Conduct.

Supplier Diversity | Principal

  

We are an active member of the 
Financial Services Roundtable 
for Supplier Diversity, a group 
dedicated to building strong 
supplier diversity practices in 
the financial services industry.

https://www.principal.com/about-us/our-company/supplier-diversity
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Our commitment 
to human rights
Respecting human rights is a core value 
at Principal. As a participant in the U.N. 
Global Compact, we are committed to the 
Ten Principles on human rights, labor, 
environment, and anti-corruption. 

Principal respects and supports human 
rights principles as defined by the principles 
of the Universal Declaration of Human 
Rights (UDHR), the International Labor 
Organization’s Declaration on Fundamental 
Principles and Rights at Work (ILO 
Declaration), the United Nations Global 
Compact, and the United Nations Guiding 
Principles on Business and Human Rights. 
We will not tolerate human rights violations 
of any kind, including human trafficking or 
slavery, forced labor, and child labor, and we 
are committed to implementing effective 
systems and controls to prevent violations 

from taking place anywhere in our business 
or supply chains.

As a global company, we’re committed to 
nurturing an inclusive and diverse workforce 
based on the highest ethical standards and 
a dedication to fairness, integrity, and trust. 
We strive to uphold the principles set forth 
in these standards and expect our employees, 
business partners, suppliers, vendors, and 
those who sell our products to adhere to 
these same standards. 

Violations of our commitment to human 
rights are to be reported to our Ethics 
Hotline or submitted via written format 
in our online reporting mechanisms.

Read our Human Rights Statement and find 
it within our Global Code of Conduct

As a global company, we’re committed to 
nurturing an inclusive and diverse workforce 
based on the highest ethical standards and a 
dedication to fairness, integrity, and trust.

https://www.principal.com/about-us/our-company/policies/human-rights-statement
https://investors.principal.com/investor-relations/our-business/corporate-governance/default.aspx
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06

Responsible 
investment 
practices
“We believe how we do things is just as important 
as what we do. Ethical corporate governance, social 
responsibility, and sustainability are the values we’re 
committed to living out every day.”  

Pat Halter
CEO of Principal Global Investors

PRODUCTS & SERVICES
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Principal 
Global Investors
The commitment of Principal Global 
Investors to responsible investing 
revolves around one key factor: 
dedication to our clients’ best interests. 

Principal Global Investors comprises 
multiple specialist investment teams and 
manages assets on behalf of a broad range 
of sophisticated investors in more than 70 
countries including public and private pension 
funds, foundations and endowments, central 
banks, insurance companies, sub-advisory 
arrangements, sovereign wealth funds, and 
individual investors. Given the global span 
of our investment services, staying at the 
forefront of ESG regulatory changes and 
listening to our diverse client base to translate 
their ESG preferences into investment 
solutions is key. 

In 2021, Principal Global Investors 
established the ESG Oversight Committee 
to assure alignment of new and existing 
investment options and strategies with 
the appropriate Principal Global Investors- 

wide ESG framework. Additionally, the 
Committee reviews global policy accord 
recommendations and regulatory/industry 
policy submissions. The chairperson of this 
committee, Christopher Reddy, also sits on 
the corporate ESG Task Force and represents 
our responsible investment efforts to 
ensure consistent strategy, communication, 
and alignment between the enterprise and 
Principal Global Investors. 

The Principal Global Investors ESG 
Investment Council supports sharing of 
ESG best practices among investment 
professionals when constructing and 
managing client portfolios. Historically 
reliant on our specialist investment teams 
and our global support functions to promote 
and educate on our ESG expertise, in 2021 
we built out our dedicated and centralized 
ESG Leadership team focused on ensuring 
our investment professionals have the infor-
mation and resources needed to create and 
maintain ESG investment 
products and solutions for clients.

*AUM as of December 31, 2021. Due to rounding, figures and 
percentages shown may not add to the totals or equal 100%.

DANIELA SPASSOVA, CFA  
Managing Director 

Investments & Client Solutions

JEFF VORWERK, CIMA 
Strategic Portfolio Director 

ESG Operations

SYD DEL CID 
Senior ESG 

Research Analyst

RYAN FITZGERALD 
ESG Stewardship & 

Engagement Analyst

CHRIS REDDY  
Executive Director 

Investments & Client Solutions

$590.6B 
Fixed income

$237.8B

PRINCIPAL GLOBAL INVESTORS
Assets under management in billions

Alternatives
$3.4B 

Real estate
$106.6B  

Equities
$242.7B

Our AUM by Asset Class

Total $590.6B AUM*

Principal Global Investors ESG Leadership Team
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Our philosophy
At Principal Global Investors, our 
commitment to responsible investing and 
ESG issues revolves around a key factor—
our fiduciary responsibility to our clients. 
Acting in their best interests comes first 
and foremost. Our approach to responsible 
investing is always driven by that priority. 
As the ESG landscape is evolving, our 
flexible approach to these issues allows 

us to offer options that follow a 
repeatable investment process while 
supporting client values and helping 
support their financial goals.

ESG offers the potential to enhance 
security analysis by providing a holistic 
view of the factors driving risk and return. 
ESG factor examples include:

  

Environmental
• Climate change 
• Natural resources 
• Pollution and waste  
• Environmental opportunites

Social
• Human capital 
• Product liability 
• Stakeholder opposition 
• Social opportunities

Governance
• Corporate governance 
• Corporate behavior

Todd Jablonski
Chief Investment Officer

Asset Allocation
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Sustainable 
products
Regulatory changes in Europe have led to alignment of 
existing and new products with new ESG-related standards.  

Sustainability via our ESG integration practices is an inherent part 
of our investment strategies and products, but with changing client 
demands, regulatory influence and the need for more transparency in 
sustainable investment management, we have focused on converting 
and launching new funds that comply with heightened expectations, 
by regulators and clients alike, as sustainable. For products domiciled 
(or marketed) in the European Union, the recently launched Sustainable 
Finance Disclosure Regulation (SFDR) is an enhanced classification 
system that helps to highlight to investors the various levels of ESG 
and/or sustainability integration among products. SFDR classifies 
financial products into three categories: 
• Article 6 products do not integrate any kind of sustainability into  
   the investment process.
• Article 8 products promote environmental or social characteristics.
• Article 9 products have an objective that includes sustainable  
   investment outcomes. 

In 2021, four existing products were converted to Article 8 status 
under SFDR and many more products are in the process of converting. 
Additionally, we’ve launched four new funds; two with enhanced 
ESG integration features, a thematic fund focused on environmental 
infrastructure best practices, and an impact fund that is aligned with 
the United Nations Sustainable Development Goals (U.N. SDGs).

SFDR 
ConversionGlobal High Yield Fund

Preferred Securities UCITS

Post Short Duration 
High Yield Fund

Global Responsible 
Equity UCITS

Product Description

Article 8 
conversion

SFDR 
Conversion

Article 8 
conversion

SFDR 
Conversion

Article 8 
conversion

SFDR 
Conversion

Article 8 
conversion

Status

Sustainable Asia Income Fund New Fund ESG integration—
enhanced features

Principal Sustainable 
Dynamic Bond Fund

New Fund ESG integration—
enhanced features

Global Sustainable Listed 
Infrastructure Fund

New Fund Article 9; 
thematic

Muni Impact SMA New Fund Impact
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U.N. SDG alignment
As we continue to align our responsible investments to the U.N. SDGs, our scope has expanded 
past the initial seven included in our public commitment. These goals are highly interconnected 
and when applied together create a stronger strategy for transformation as well as lead to a 
larger investable universe. While we are still in the process of taking inventory of our alignment 
to U.N. SDGs 1,4,7,8,10,13, and 16, the below inventory captures our ongoing work of integrating 
U.N. SDG alignment into new and existing products as well as our corporate sustainability bond, 
the pillars of responsible property investing initiative, and continuous ESG engagement work. 

Goal Product/strategy alignment Goal Product/strategy alignment

Goal Product/strategy alignment

• Muni impact SMA
• Corporate Sustainability Bond
• Pillars of Responsible Property 
   Investing Initiative

• Muni impact SMA

• Engagement - Principal Global 
   Equities

• Global Sustainable Listed 
   Infrastructure Fund
• Muni impact SMA
• Pillars of Responsible Property 
   Investing Initiative

• Global Sustainable Listed 
   Infrastructure Fund
• Corporate Sustainability Bond
• Pillars of Responsible Property 
   Investing Initiative

• Global Sustainable Listed 
   Infrastructure Fund
• Pillars of Responsible Property 
   Investing Initiative

• Global Sustainable Listed 
   Infrastructure Fund
• Pillars of Responsible Property 
   Investing Initiative
• Engagement - Principal Global Equities
• Corporate Sustainability Bond

• Product - Infrastructure Fund
• Pillars of Responsible Property 
   Investing Initiative
• Corporate Sustainability Bond

• Pillars of Responsible Property 
   Investing Initiative
• Engagement - Principal Global Equities

• Global Sustainable Listed 
   Infrastructure Fund
• Pillars of Responsible Property 
   Investing Initiative
• Engagement - Principal Global Equities

• Pillars of Responsible Property 
   Investing Initiative

• Pillars of Responsible Property 
   Investing Initiative
• Engagement - Principal Global Equities
• PFG and Principal Global Investors are  
   signatories/participants in the 
   following organizations:
   • UN PRI (Principles of Responsible 
      Investment)
   • Better Building Alliance
   • Environmental Protection Agency
   • United States Green Building Council
   • Energy Star Partner
   • Global Real Estate Sustainability  
      Benchmark (“GRESB”)
   • U.S. Department of Energy Better  
      Buildings Initiative
   • The Council of Institutional Investors   
      (CII)
   • The International Corporate 
      Governance
   • Investor Alliance for Human Rights
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Integrating 
ESG principles

For Principal Global Investors, ESG integration means incorporating those issues that 
are material and relevant to the evaluation of sustainable earnings trends, sentiment, 
and valuations. In our view, considering ESG factors can potentially improve investment 
outcomes as it:
• enhances our investment management capabilities and drives results by aligning interests,
• provides a deeper perspective,
• facilitates operational excellence, and
• thereby, potentially reducing risk, and powering a competitive advantage.

Integration of ESG factors takes place across all asset classes that Principal Global 
Investors actively manages. 

The integration approach is determined by the specific investment process of the underlying 
asset class, whether it’s equities, fixed income, asset allocation, or real estate. Our ESG 
Oversight Committee has worked with each investment team to help categorize ESG 
integration as foundational, enhanced, thematic or impact where applicable.

Our Responsible Investment Policy lays out our approach to ESG integration.

Principal Global Investors ESG-Integration evolution

1990s
Began managing custom 
screened, socially responsible 
mandates for institutional clients

2010s
Became a signatory to the Principles 
for Responsible Investing (PRI)

2020s
Maintains:
• Strong ESG Integration capabilities
• Internal ESG Ratings
• ESG Guiding Policies
• Principal Global Investors ESG Investment Council
• Principal Global Investors ESG Oversight Committee

https://www.principalglobal.com/terms-conditions/us?redirect=node/19070
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Principal Global Investors 
responsible investing continuum
Throughout our responsible investing continuum, ESG stewardship and engagement is a 
critical part of our strategy. Our investment process includes engagement with companies 
on ESG matters, not only to maximize shareholder value and long-term returns, but also 
to promote greater transparency, awareness, and adherence to higher ESG standards by 
encouraging companies to disclose the relevant ESG metrics through public reporting. 

Read more about our Principal REIT engagement policy statement, Principal Global 
Equities engagement policy statement, and our EFAMA Stewardship Code. 

The exclusion or inclusion of 
certian sectors, companies or 
practices based on specific 
ESG criteria

Main objective is performance 
while demonstrating ESG 
integration and engagement. 
Three major integration 
methods: ESG score as an 
added factor, ESG score as 
a filter, individual E, S, and G 
scores as filters. We define 
foundational ESG integration 
as using an ESG score as 
another risk factor.

Main objective is performance 
while demonstrating ESG 
integration and engagement.
Strategies that integrate ESG 
into the investment process 
and commit to promoting 
specific ESG characteristics, 
which could include:
• Sector/Security Exclusions
• Carbon Risk Management

SCREENING
ESG INTEGRATION

FOUNDATIONAL ENHANCED FEATURES
THEMATIC IMPACT

Investment in themes or 
assets specifically related 
to sustainability (for 
example clean energy, 
green technology or 
sustainable agriculture)

Targeted investments 
aimed at solving social or 
environmental problems, 
and including community 
investing that generate 
measurable environmental 
or social impact.

STEWARDSHIP AND ENGAGEMENT

Striving for shared value and employing stakeholder power to influence corporate behavior, including through direct corporate engagement (i.e., communicating with senior management 
and/or boards of companies), filing or co-filing shareholder proposals, and proxy voting that is guided by ESG objectives.

https://www.principalglobal.com/documentdownload/84618
https://www.principalglobal.com/documentdownload/66071
https://www.principalglobal.com/documentdownload/66071
https://www.principalglobal.com/documentdownload/87823
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Engagement case 
study: Company X’s 
ESG update
In March of 2021, as part of Principal 
Global Equities engagement process, the 
investment analyst spoke with Company 
X (CPX) regarding general business 
updates as well as to ask about its ongoing 
ESG efforts. CPX iterated its recently 
announced three targets: sustainability, 
diversity, and economic mobility. 
Sustainability has always been more 
prominent in the real estate side of 
the business. But it’s trying to develop 
internal measures to enable tracking 
and disclosure for portfolio companies 
as some of the current frameworks, 
such as SASB, do not exactly meet the 
needs of what they want to measure 
(although they did admit that they’ll 
eventually have to adhere to whatever 
framework the market deems as the 
“winner”). The level of confusion on 
what sustainability framework to adopt 
(SASB/TCFD/SDGs) from companies 
large to small is still a hurdle to 
overcome for widespread adoption.

In November, CPX issued its ESG update 
whereby it had become a TCFD adopter. 
Our analyst engaged again discussing 
the merit of joining the TCFD as the topic 
was broached during the March meeting. 
Investor Relations responded that TCFD 
had informed CPX’s climate strategy to 
date, and it had officially become a TCFD 
supporter in October 2021. We also asked 
for follow-up tracking metrics for portfolio 
companies and their Carbon Footprint 
Assessment. While the carbon footprint 
mentioned in the ESG update related to 
Company X’s carbon footprint, it also has 
a project underway to measure emissions 
of its investments. In all, we felt the 
positive impact of our engagement and 
are encouraged by the progress the 
company made in eight months on the 
TCFD front, which demonstrates its 
commitment to more transparency 
and reporting on the EGS front. 
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Equities
For equities, the consideration of ESG 
factors is in direct alignment with our 
focus on businesses becoming better. 
We have a client-first approach 
centered around due diligence that 
ensures we are fully aligned with the 
interests of each client we serve and 
the governing fiduciary standards of 
each jurisdiction in which we operate. 
Our analysts are best placed to 
determine the importance of such 
factors in relation to a specific security 
or sector. The analysts provide essential 
insights into industry trends and 
company-specific considerations 
integrating ESG factors into their final 
investment thesis. For example, the 
energy transition permeates many 
sectors and can impact a businesses’ 
durability. Our equities teams embrace 
the clean energy imperative and are 
focused on companies who 
demonstrate strong progress and 
commitment to carbon reduction 
and renewable energy initiatives in 
their capital investment plans. These 
insights and considerations have 
always been crucial to the evaluation 
of sustainable competitive advantages 
and risks at a company-specific and 
industry level. 

We also utilize a proprietary 
sustainability framework based on 
third-party ESG scoring systems and 
underlying ESG metrics that identify 
companies with high ESG performance, 
as well as companies whose 
sustainability performance is 
improving. We pair this analysis with 
the avoidance of “bad actors” or 
companies that knowingly exploit 
economic externalities at the 
expense of others as a way of 
mitigating risk. Finally, our active 
engagement creates a consultative 
relationship where we focus on the 
company’s sustainability journey and 
share our views and preferences on 
pertinent ESG priorities. 

Read more about Principal Global 
Equities ESG Integration Practices 
and Principal Global Equities 
Engagement Policy Statement.

$4.2B in custom- 
screened socially 
responsible 
investments

https://www.principalglobal.com/documentdownload/146406
https://www.principalglobal.com/documentdownload/146406
https://www.principalglobal.com/documentdownload/66071
https://www.principalglobal.com/documentdownload/66071
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Responsible 
proxy voting
Principal Global Investors has adopted and implemented written proxy voting policies 
and procedures that are designed to reasonably ensure that proxies are voted in the 
best interests of those advisory clients who have authorized us to address these 
matters on their behalf. Our guiding principles in performing proxy voting are to 
make decisions that:
• favor proposals that have the potential to maximize a company’s shareholder value
• are not influenced by conflicts of interest.

Our Proxy Voting Policies and Procedures are designed to guide us in voting proxies, 
not necessarily in making investment decisions; our portfolio management teams base 
their investment decisions on a variety of factors.

Principal Global Investors’ general Proxy Voting Policy uses the Institutional 
Shareholder Services, Inc. (ISS) Standard Proxy Voting Guidelines,* except where a 
portfolio management team may decide to diverge from the guidelines.

During 2021, of the 5,385 votable meetings, Principal Global Investors voted in 5,351 
meetings, including 17 proxy contests. The votes cast on ballots during the reporting 
period are aligned with management recommendation in 90% of cases, which matches 
the ISS Benchmark Policy recommendations. Across categories, votes cast on 
management proposals show the closest alignment to the ISS Benchmark Policy 
guidelines, which include climate change and greenhouse gas emissions, board 
diversity, sustainability reporting, and ESG compensation related proposals. 

Learn more about how our proxy voting aligns with our shareholder engagement.

https://www.principalglobal.com/proxy-voting-policies-procedures
https://www.issgovernance.com/file/policy/active/americas/US-Voting-Guidelines.pdf
https://www.issgovernance.com/file/policy/active/americas/US-Voting-Guidelines.pdf
https://www.principalglobal.com/documentdownload/172210
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Fixed income
In fixed income, ESG Integration within the investment 
process is utilized for the purposes of risk management 
and alpha generation. Our research teams are organized by 
areas of industry sector specialization, and our analysts are 
responsible for providing essential insights into industry 
trends and company-specific considerations, which may 
include certain ESG issues deemed material and relevant 
to the evaluation of sustainable earnings trends, sentiment, 
and valuation. Every corporate issuer in our coverage 
universe is assigned a specific ESG score, with all assessments  
captured via the ESG scoring grid. That score is an 
essential deliverable of investment thesis. Both industries 
and issuers are scored using this model.

Read more about Principal Fixed Income’s ESG principles.

We integrate our ESG perspective in all levels of our investment process

Assign a specific ESG score for each issuer 
in the investment-grade (IG) and high-yield 
(HY) uinverses as follows:

This score, a numeric-based system ranging from 
1-poor to 10-excellent, indicates that analyst’s 
overall assessment of the company’s ESG standing. 
Our analysts raise any concerns about ESG issues, 
and other fundamental concerns during meetings 
with corporate management teams. The response 
feeds into the assessment of the company’s outlook 
and potential fit for the portfolio.

Explicitly utilize independent ESG score 
within FTV framework.

The analyst’s independent ESG score factored 
into the fundamentals component of out FTV 
(fundamentals, technicals, valuations) framework, 
and accounts for a meaningful portion of the total 
fundamental score.

ESG Implementaion

Our flexible investment process allows for multiple 
ESG construction options; including screening, full 
ESG integration and impact/thematic investing.

Investment Universe
IG-Over 1,000 issuers
HY-Over 1,000 issuers

Focus List
IG: 225
HY: 400

Portfolio

Surveillance
IG: 600  HY: 575

ESG Score

How it all comes together

https://www.principalglobal.com/documentdownload/137795
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Principal Global 
Fixed Income (PGFI) 
ESG Scoring Grid
Our scoring system seeks to increase clarity and comparison of a company’s ESG standing. 
The methodology used seeks to account for the current ESG risk management practices 
of the company, the future direction, and plans of the company to address existing risks, 
as well as the financial impact that could result from poor ESG management.

Company ABC - ESG Score Sheet
Ticker ABC
Sector: Construction Machinery

As a result, our ESG portfolio construction options include:

Negative screening
We can include a client’s specific screening list into their investment management agreement. 
Alternatively, we can incorporate third-party lists to exclude categories like banned weapons 
or United Nations offenders.

Full ESG integration
We can exclude all issues with poor ESG scores from the portfolio. We can construct the 
portfolio so that its portfolio ESG score is higher than that of the relevant benchmark index.

Thematic & Impact
We have the capability to focus on themes or sectors to solve specific ESG challenges or 
deliver positive ESG impact.

$6.6B in custom screened socially 
responsible investments

Factor Subfactor Suggested items of consideration Subfactor 
scoring

Subfactor 
weight

Factor 
weight Analyst comments

Toxic and 
carbon emissions 10

9 100% 100%

20%

Total

En
vi

ro
nm

en
ta

l
So

ci
al

G
ov

er
na

nc
e

Health/safety/
nutrition

Board evaluation

Percentage of operations with high/moderate/low carbon and toxic emission intensity 
and policies in place to manage/reduce emissions

Environmental 
opportunities

Optional other

Degree to which the company is investing in renewable energy, clean technology and 
green building

Risk and management of health- and safety-related issues that can lead to accidents 
causing production disruption, litigation, liabilities, etc.; nutritional evaluation of 
product portfolio

Ability to adequately motivate, compensate, retain and manage workforce; high 
reliance on skilled workers; jurisdictional & community relationships; supply chain 
labor standards

Factors include CEO/chairman independent, entrenched board, board member 
experience, the presence of key committees (audit, compensation, etc.)

Factors include management tenure, relevant experience, compensation & incentives

Risk and history of ethics issues such as fraud, corruption, misconduct, instability, etc.; 
anticompetitive practices

10

9

10

7

7

9

9

9 100% 100%

20%

20%

0%

20%

20%

0%

10%

5%

0%

5%

40%

40%

20%

Has achieved best practice ISO 14001 certifications for some 
of its facilities and has ISO 14001 audits (internal and third 
party) to mitigate toxic emissions risk.

Spending on clean tech space. Offers hybrid trucks and buses. 
NAV offers cleaner engines with better fuel economy and 
reduced NOx emissions. 

Health & Safety policy and procedures put in place. Low 
workplace accidents. 

ABC could improve by undertaking employee channel checks 
(surveys, etc.). Retention programs would also improve worker 
engagement.  

Independent majority. CEO/Chairman Combined. VW holds two 
board positions. Holds meetings in absence of executives. Fully 
independent audit committee. 

CEO and CFO 6-year tenure. Applicable experience. Compensation 
adequate versus industry but does include early vesting provisions. 

None. Great track record. 

Total

Workforce & 
community 
management

Optional other

Business ethics

Management 
evaluation

Optional other
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Real estate
Principal Real Estate Investors has a 
long-standing commitment to corporate 
stewardship and an established track record 
in responsible property investing. Since 
2013, Principal Real Estate Investors and its 
partners have used a unique, overarching 
ESG platform called the Pillars of Responsible 
Property Investing (PRPI) platform. PRPI 
is a unique, overarching ESG framework 
developed to drive superior asset 
management and fiduciary governance 
and deliver positive financial and ESG 
results. The PRPI philosophy integrates ESG 
within every aspect of Principal Real Estate 
Investors’ investment process for private 
real estate assets, including acquisitions 
and development, dispositions, operations 
management, and lending. The PRPI initiative 
demonstrates our commitment to the 
U.N. PRI and is a natural progression of 
our sustainable investment philosophy. 
Read more about our Sustainable Property 
Investing.

In 2021, Principal Real Estate Investors 
launched an enhanced PRPI program, which 
is based on our comprehensive policies, 
governance framework, reporting practices 
and research. This platform features five 
primary areas of ESG focus, which guide our 
decision making: environmental performance, 
occupant experience, community impact, 
climate resilience, and managerial excellence. 
Further, this framework outlines our ESG 
expectations throughout the property 
lifecycle, starting with analysis of key ESG 
factors during due diligence, an iterative 
performance improvement cycle during 
operations, and disposition practices such 
as sharing key ESG data.  

Sonora Village
Multifamily property in Phoenix, AZ.

https://www.principalglobal.com/principal-real-estate-investors/responsible-property-investing
https://www.principalglobal.com/principal-real-estate-investors/responsible-property-investing
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Pillars of Responsible 
Property Investing

For Institutional, Professional, Qualified and/or Wholesale Investor Use Only in Permitted Jurisdictions as defined by local laws and regulations.
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N Through our commitment to responsible property investing and strong governance practices, we seek to invest in real estate that delivers positive 

financial and ESG outcomes for all stakeholders while promoting health and well-being for our tenants and residents, minimizing our environmental 
impacts, and enhancing the communities where we operate. 

Governance    •    Policies    •   Reporting    •  Research

Management & Operations

Measure performance

Engage stakeholders

Investigate opportunities

Implement best practicesA
cq
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n/

 
D
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Occupant 
experience

Community 
impact

Climate 
resilience

Managerial 
excellence

Minimizing the environmental 
impact of energy and water 
usage, waste production, and 
GHG emissions

Enhancing occupant well-being 
by providing healthy, safe, and 
equitable spaces

Connecting with and contributing 
to the economic and social 
success of markets where 
we operate

Utilizing risk mitigation strategies 
to help ensure building safety and 
preparedness for physical and 
transitional climate risks

Environmental 
performance

Ensuring accountability and 
oversight of ESG policies, 
operations, data quality, and 
regulatory requirements

Principal Real Estate ESG Platform

D
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Climate risk analysis, 
targets, and initiatives
Climate risk analysis
We assess physical and transition climate 
risk as part of both our due diligence  
process for new developments and  
acquisitions and regularly as part of our 
portfolio-level property review. Physical 
risks reviewed include sea level rise,  
flooding, tropical cyclones, extreme heat, 
and extreme cold. Identified high-risk  
hazards are incorporated in the property’s 
design, third-party inspections, capital  
improvements, and operational 

procedures as relevant. Transition risk 
analysis estimates the property’s carbon 
reduction requirements to comply with 
the 1.5, 2, and 3 degrees Celsius warming 
scenarios in the next 15 years and any energy 
disclosure or reduction requirements to 
which the property is subject.

Targets and Initiatives
In addition to the enhanced PRPI platform, 
in 2021 we set our performance targets 
for 2035. In an effort to enhance ESG 

transparency within the real estate asset 
class, we expanded data collection at the 
borrower and property level through an 
enhanced borrower survey and increased 
utility data coverage of properties without 
whole-building data, particularly industrial 
properties. We also initiated new borrower 
engagement efforts via launching a 
proprietary toolkit to guide collaboration 
on ESG initiatives. On the strategy front, 
the European Core Strategy announced 
Principal Real Estate Investors’ first net 

zero initiative and began developing bold 
carbon action plans to achieve net zero 
by 2030, in alignment with global efforts 
to create a zero-emissions world and 
prevent the worst effects of climate 
change. Additionally, the Global REITs 
team launched a thematic and Article 9 
fund, the Global Sustainable Listed 
Infrastructure Fund, that aligns with 
U.N. SDGs 6, 7, 8, 9, 11, and 13. Learn more 
about REITS Responsible Investment and 
Engagement Policy.

Targets*

Principal Real Estate Investors greenhouse 
gas emissions reduction target:

40% 
by 2035

Portfolio targets applicable to 
participating funds by 2035:

Net Zero 
by 2050

Building  
certifications2

50% of the 
portfolio

Waste:
20% diversion

Energy1

20% reduction
Water1

20% reduction
Data coverage:  
50% coverage

Renewable 
energy: 

20% of energy 
use (on-site and 

off-site)

*The targets stated above may not materialize.
1Principal Real Estate Investors energy and water reduction goals are measured using energy/water intensity, defined as energy/water per square foot. It’s calculated by dividing the total energy/water by the gross floor area of the building.
2Building certifications include new development and operational asset certifications for all sectors within the portfolio.

https://www.principalglobal.com/documentdownload/84618
https://www.principalglobal.com/documentdownload/84618
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2021 ESG accomplishments 
and recognition
259
Properties in the Pillars of Responsible 
Property Investing (PRPI) Initiative

56.1 MM
Square feet in the PRPI Initiative

14.0%

Cumulative energy (net) savings achieved 
through PRPI Initiative since baseline year* 

$48.4 MM 
Cumulative monetary savings achieved 
through energy efficiencies in PRPI 
Initiative energy since baseline year* 

135,200
Metric tons of CO2e reduced as a result of 
PRPI Initiative since baseline year*

10.2% 
Cumulative water savings achieved through 
PRPI Initiative since baseline year* 

592,000 
Kilogallons of water savings since 
baseline year*

66.4% 
Kilogallons of water savings since 
baseline year*

ENERGY STAR Partner of the Year 
2016-2021

Sustained Excellence Award 2018-2021 

GRESB 
4-Star rating* 
Sixth consecutive year, 2021 
*represents top 40% worldwide 
performance 

Green Lease Leader 
2017-2019; 2020-2022*

34.2%

Percentage of Principal Real Estate Investors 
(PREI) portfolio with a green building 
certification, such as LEED*

53.6%

Percentage of office portfolio by square feet 
with an energy certification, such as Energy Star*

15.2%

Percentage of PREI portfolio by square feet 
with an energy certification, such as Energy Star* 

34 
Properties in the office portfolio that are 
LEED certified buildings 

69
Properties in the PREI portfolio that are 
LEED certified buildings 

26 
Properties in the office portfolio that are 
Energy Star certified buildings

31 
Properties in the PREI portfolio that are 
Energy Star certified buildings 

*The information provided is based on data input by individual property teams as of December 2021 into ENERGY STAR Portfolio Manager®, with select review and validation. Baselines represent the start date for the estimated energy, GHG, water, and waste 
savings calculations described on this page. Office baseline is generally viewed as the 12 months preceding December 2008, the year before Principal Real Estate Investors joined ENERGY STAR. Many properties have individual baselines set according to unique 
circumstances. Retail and multifamily baselines are generally set for the 12 months preceding December 2012, when they were brought into the Pillars of Responsible Property Investing (PRPI) initiative. Energy savings vs. Baseline is calculated from individual 
property baseline periods, which vary depending on the date the properties were purchased. Office building data is occupancy and weather adjusted, residential data is weather adjusted by ENERGY STAR Portfolio Manager. Retail, residential, and industrial 
data may be restricted to common areas – depending on data availability. Percent savings vs. Baseline as well as cumulative metrics include all office, residential, retail, and industrial properties in the PRPI portfolio, including savings achieved by properties under 
ownership by Principal Real Estate Investors (PREI) that are no longer in the portfolio. Cumulative avoided cost is calculated with current, state average energy rates provided from the U.S. Energy Information Administration. Source: 2021 Global Real Estate 
Sustainability Benchmark (GRESB) assessment, data as of 31 December 2020. Rating represents top 40% worldwide performance. Each year, the EPA honors organizations that have made outstanding contributions to protecting the environment through 
energy efficiency. April 2021, U.S. Environmental Protection Agency. IMT and the U.S. Department of Energy awarded Principal Real Estate Investors the Green Lease Leader with Gold Recognition5 for two consecutive awards: 2017-2019 and 2020-2022. 
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ESG and 
asset allocation

We rely on a qualitative 
and quantitative approach 
to ensure that we are 
building portfolios reflecting 
our ESG philosophy. 

Asset Allocation 
As asset allocators, the building blocks that 
Principal Global Asset Allocation (PGAA) 
selects when constructing portfolios can be 
influential in determining the overall ESG 
sensitivity of a strategy. We first determine 
the ESG rating for each asset class in our 
investment universe, using the representative 
indices as a baseline. Once we progress 
to the implementation of those selected 
asset classes, we rely on a qualitative and 

quantitative approach to ensure we are 
building portfolios reflecting our ESG 
philosophy. From a qualitative perspective, 
we assess our sub-advisors commitment 
to ESG by reviewing their ESG policy, which 
details its individual philosophy and ESG 
methodology. All sub-advisors must also 
complete our annual ESG questionnaire, 
which delves into the level that ESG is 
being incorporated into the day-to-day 
management of the portfolio. The 

questionnaire is a proprietary tool 
developed by PGAA that allows us to 
compare the ESG awareness across 
sub-advisors, disciplines, and asset classes. 
This comparison is formalized in our 
internal ranking system, which assesses 
each sub-advisor according to their level 
of ESG integration. To complement this 
qualitative assessment, we employ a 
holdings-based ESG analysis across all 
our portfolios. We examine the overall 

ESG rating and the individual E, S, and 
G ratings in absolute measure as well as 
index- or peer-group relative, as applicable. 
PGAA believes that using ESG 
considerations in its investment process 
allows for superior ESG profiles and 
enhanced investor returns, without veering 
from our primary investment objective. 
Read more about PGAA Responsible 
Investment (ESG) Policy.

https://www.principalglobal.com/documentdownload/146058
https://www.principalglobal.com/documentdownload/146058
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Consumer 
& product 
impact
We exist to enable financial security and work to 
reach more people every day. We provide affordable, 
accessible, and user-friendly products and services 
to people representing many different backgrounds. 
No matter where they live or where they are in their 
journey, they can lean on us for help reaching their 
financial goals.

07

PRODUCTS & SERVICES
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Educating consumers, 
promoting fairness, and 
advancing equity & access
To deliver on our promise to provide affordable, 
accessible, and user-friendly products, we partner with 
customer groups to develop comprehensive product 
design, explore distribution pathways to bridge 
accessibility gaps, craft more meaningful, relevant 
and inclusive language, promote ethical marketing, 
and further refine the role financial products can play 
throughout the lives of historically underrepresented 
populations. And the continued emergence of new 
technology enables us to improve accessibility and 
provide digital channels, experiences, and financial 
education—reaching more people. This, in turn, 
empowers people to make informed and educated 
financial decisions.   
 
Consumer education
Building financial security requires more than just 
access to high-quality financial products. Empowering 
our customers by providing access to education, 
resources, and tools they need to supplement their 
financial security is the other part of the equation.  
Achieving financial health and wellness requires the 
knowledge to make responsible and well-informed 
financial decisions. Meaningful education and access 
to information not only strengthens our customers’ 
financial situations, but also enables long-term 
financial wisdom.

One way we deliver financial education for our existing 
and potential customers is through our participant 
webinar series, delivered monthly and freely accessible 
to anyone who wants to attend. Our participant 
webinar series allows for us to cater to and provide 
education for participants who need it most.  In 2021 
we expanded some of the events to reach audiences 
who may be needing more help, like our Spanish-
speaking and female participants, as well as our Gen Z, 
Gen X, and Gen Y participants who have either saved 
90% of the IRS max allowed under a retirement plan or 
deferred 15% or more of their salary to their employer-
sponsored retirement account.

We transcreated four webinars last year to help ensure 
the content was culturally relevant to our Spanish-
speaking audiences on topics like debt and emergency 
savings, reassessing finances after a market downturn, 
investing basics, and estate planning. In 2021, the 
webinars topics included:
   • Expanding and protecting savings 
   • Debt and emergency savings 
   • Health care costs in retirement 
   • Reassessing finances after a market downturn 
   • Investing essentials
   • Ways women can save and build wealth 
   • Will prep 

   • Nearing retirement checklist    
   • Financing and planning for higher education
   • Estate planning
   • COVID-19 impacts on tax prep
   • Social Security

On average, more than 3,700 individuals attended our  
live monthly webinars in 2021, and more than 45,000  
people received financial education from these webinars 
during the year. 

Our online library of past webinars remains available on  
our website to enable 24/7 access to replays.

Fair marketing and advertising
Principal remains compliant with applicable legal 
requirements to ensure fair and open communication with 
customers through advertising and marketing materials. 
Principal neither engages in nor tolerates false, misleading,and 
exaggerated advertisements, and each piece of advertising is 
reviewed and approved by the appropriate compliance area. 
Employees only disclose product and service information 
that can be substantiated. In all advertising, marketing, sales 
and general presentation materials, Principal avoids false and 
misleading statements about the quality or performance of 
our product. We don’t make false and illegal claims about our 
competitors and/or their products and services. 

https://www.principal.com/learnnowondemand
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Putting customers first
Customer complaints
Fair treatment of customers is integral to business. 
Customer complaints give us valuable information to 
help improve our service, alerting us to problems that 
require our attention. Done correctly, complaint handling 
provides us with an opportunity to rebuild relationships 
with our customers when something has gone wrong. 

We take steps to resolve complaints promptly and 
appropriately. Each business area has a designated 
individual or team who is responsible for managing 
complaint-related procedures and ensuring complaints 
are recorded, resolved, and reported appropriately and in 
a timely and consistent manner. 

Customer satisfaction
Our primary mission is to help people by advocating 
for financial security and inclusion and delivering 
high-quality products to our customers. Collecting 
information about customer satisfaction provides us 
with critical insights regarding the customer experience, 
including how our customers are engaging with our 
products and their overall satisfaction with our services. 
 
Product equity and access
At Principal, we envision a world where financial security 
is accessible to all and where our products and services 
help more people save enough, protect enough, and 
have enough. 

Equitable products that are accessible to all, including 
those in underserved populations, are pivotal to the 
success of this mission. As a member of the U.N. Global 
Compact, we participate in the Sustainable Finance 
action group to work together with other industry 
leaders as we rethink the future of finance as a catalyst 
for social impact.

We’re in the 
market of creating 
accessible products 
for diverse customers. 

Digitally driven, customer- 
centric, solution-oriented
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Helping more customers  
reach their goals
Principal® Business Needs Assessment Tool
In 2021, we continued offering the Principal® Business 
Needs Assessment Tool, an innovative digital tool 
designed to help employers assess their current financial 
plan and adjust accordingly, based on both short- and 
long-term goals. The tool provides employers relevant 
suggestions of how to protect their business, employees, 
and lifestyle by uncovering planning needs with a self-
paced survey that will deliver a personalized report with 
an analysis of how they’re doing and feedback to help 
them reach their business goals. The tool also includes: 
• Next steps to help secure their financial well-being, and
• Information on topics relevant to helping protect     
   their business—from things like buy-sell planning and  
   funding, to plans for recruiting, retaining, rewarding,  
   and retiring key employees.

Reducing language barriers
 • In fall 2021, we launched Spanish-language capabilities  
   in the Principal® app, providing equitable access to 
   retirement plan information for a growing U.S. population.  
• Principal® Hola Futuro provides culturally relevant,  
   Spanish-language financial wellness resources to help  
   consumers set and meet financial goals and  
   understand the importance of retirement saving.  
• Principal® Real Start en Español then provides 
   in-language enrollment for consumers eligible for an  
   employer-sponsored plan through Principal.   

• Self-serve digital experiences add to the personal  
   element available through bilingual and bicultural  
   retirement specialists providing a multifaceted  
   experience for Spanish-speaking Principal plan participants. 

Expanding digital access and products to  
small businesses
Digital is fundamental to business continuity and 
relevancy. Evolving to a digitally driven organization 
requires us to put the customer at the center of 
everything we do, leverage the enterprise to drive 
efficiencies, partner across our markets to streamline 
solutions, and even more thoughtfully to build well-
rounded solutions that help customers save enough, 
have enough, and protect enough.

• In January 2021, we teamed with other key  
   service leaders to provide Principal® EASE, a  
   uniquely designed pooled employer plan (PEP),  
   which combines integrated retirement plan  
   administration, customer service, and  
   investment fiduciary capabilities. 
• Simply Retirement by Principal® is our digital  
   401(k) product, making retirement plans more  
   accessible to businesses with fewer than 100  
   employees. Only 56% of workers employed  
   by small businesses have access to a retirement  
   plan. Simply Retirement by Principal® presents  
   an opportunity for small businesses to expand  

   and differentiate their benefit offerings through  
   our low, flat-fee recordkeeping pricing. It’s a  
   straightforward cost that small businesses can  
   plan for each month.
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Southeast Asia
In Malaysia, we are more committed than ever to 
helping more people manage financial challenges in 
these times of uncertainty. 

We’re focused on providing more inclusive investment 
solutions so that financial security is accessible to all. 
In March 2021, we launched Principal e-Cash Fund, a 
Shariah-compliant money market fund, on Malaysia’s 
leading eWallet, Touch ‘N Go. Customers from all walks 
of life can start their investing journey with Principal 
with as little as RM10 (US $2) to enjoy daily returns 
through the eWallet.

To date, more than 2 million Malaysians invest in 
Principal e-Cash Fund, and the number continues to 
grow steadily.

Latin America
In 2021, we initiated an alliance with Women in  
Finance (Mujeres en Finanzas or MEF) in Chile and 
Mexico to support initiatives across the organization 
targeted at financial inclusion for women within the 
financial industry. 

Mexico 
Specifically in Mexico, we stepped into a leadership 
role by providing customized and relevant financial 
education and resources to underrepresented groups 
across the country. Through our financial education 

programs, we supported women entrepreneurs 
with limited access to resources, created financial 
education materials for children through a 
digital platform, delivered financial education for 
individuals with visual impairments and disabilities, 
and developed financial education materials with 
several associations to support children. We had 30 
employees dedicate 500 hours to support more than 
2,000 beneficiaries with financial education tools 
and resources.  

Chile 
In Chile, our employees led an initiative called 
Leaving a Mark (Dejando Huella), through which 
they volunteered their time and expertise to support 
high school students as they prepare for college 
and their professional careers. During 2021, we were 
able to help 545 individuals through our Leaving a 
Mark program, including high school students and 
guardians at two high schools of Fundación Comeduc, 
both located in Santiago. We were also able to expand 
our coverage of our corporate volunteer program 
with the increased usage of digital tools. During the 
year, we had 60 employees dedicate 564 hours to 
help implement 10 activities focused on delivering 
tools and skills to improve the employability of 
young adults. This included workshops on how to use 
Microsoft Excel and improving communication skills. 
Principal also donated 200 computers to the Comeduc 
Educational Foundation (Fundación Comeduc), which 
will be reconditioned and made available to their 

students and families to meet the growing need for 
computers generated by the COVID-19 pandemic, 
teleworking, and remote classes. 

Additionally, this program works to improve the 
quality of life for older adults. In 2021, we were able 
to work with elderly residents in long-stay homes 
(ELEAM) of Fundación Las Rosas and within the 
sheltered homes of Fundación Revivir.

Impact around the world
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Product responsibility and 
ethical product pricing
Principal aligns to all state regulatory guidelines and 
oversight that require insurers to consider product 
suitability and customer ethical practices. We work 
closely with our enterprise risk management partners 
and various business unit risk committees to ensure we 
maintain an appropriate level of oversight regarding our 
retirement product offerings and services as described 
in our Product and Pricing Risk Management Policy.  

Our group insurance policies and booklet certificates 
describe the terms of the benefits purchased by 
an employer for their employees. The policy is the 
legal contract with the employer and outlines the 
responsibilities of Principal Life as well as the employer 
in the administration of these benefits. 

The booklet certificates describe the benefits the 
employees are eligible for, along with eligibility 
requirements and limitations or exclusions that apply 
to the insurance coverage.

Retirement products are highly regulated by various 
federal and state laws and multiple regulatory 
agencies. Principal structures its policies, products, and 
operations consistent with those standards, including 
through product design, disclosures, and fee structures. 
We continually analyze the market to provide the 

most appropriate retirement product offerings at a 
competitive market price. We also adhere to our product 
and pricing risk management policy that provides the 
framework and guidance for managing product and 
pricing risk at Principal Financial Group. Principal has 
numerous policies and guidelines—both at a corporate 
level and the business unit level—that provides guidance 
on the management of many of our product and pricing 
practices, including actuarial practice guidelines and 
business unit policies and underwriting guidelines.

Principal Government Relations actively works to 
influence congressional and legislative activity to help 
ensure that financial products and retirement savings 
are available as needed.  
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Advocating 
for financial 
inclusion

08
Financial wellness is a healthy balance between living 
for today while planning for tomorrow. We believe that 
to reach more people every day, our financial products 
must be designed with the customer at the center.

PRODUCTS & SERVICES
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Access to financial products 
No matter where they live or where they 
are in life, Principal and the Principal® 
Foundation help people take steps toward 
feeling more financially secure.  
 
We seek to expand the accessibility, 
relevance, and quality of financial 
products for more people. This includes 
commissioning quantitative research 
to increase our understanding of how 
best to support and serve economically 
disadvantaged populations and 
underrepresented businesses.   

In 2021, Principal made its first direct 
investment of $60M in VHG Capital 
(Vista Equity Partners), who will seed 
investments in minority-owned firms. 
In addition, we publicly announced our 
commitment to double the number of 
diverse, small and midsized businesses 
(SMBs) we support by the end of 2025. This 
strategy was developed in collaboration 
with the Principal® Foundation and 
explicitly focuses on businesses owned by 
women and people of color (POC). The social 
outcomes we hope to achieve will be driven 
by product access, microfinance, economic 
development, and financial education for 
these businesses and entrepreneurs. 

Out of our total number of small and 
midsized business customers in the 
U.S. in 2021, 7% were women-owned 
businesses, and 3% were owned by people 
of color—both individually representing 
a 12% increase in the number of diverse 
businesses we supported from 2020. 
We’re proud to see an increase in diverse 
businesses, which have historically been 
underrepresented and continue to lack 
access to financial products and services. 
In 2022, we will finalize our strategy and 
identify the necessary tools, resources, 
and partnerships to achieve our goal of 
doubling the number of diverse SMBs 
we support over the next five years.

Principal community relations supports the communities where affiliates of the 
Principal Financial Group®, Des Moines, IA 50392 operates. Insurance products and plan 
administrative services provided through Principal Life Insurance Company®, a member  
of the Principal Financial Group, Des Moines, IA 50392. 

Principal Financial Group Foundation, Inc. (“Principal Foundation”) is a duly recognized 
501(c)(3) entity focused on providing philanthropic support to programs that build 
financial security in the communities where Principal Financial Group, Inc. (“Principal”) 
operates. While Principal Foundation receives funding from Principal, Principal Foundation 
is a distinct, independent, charitable entity. Principal Foundation does not practice any 
form of investment advisory services and is not authorized to do so. 

3%

97%

POC-owned SMBs

Non-diverse SMBs

7%

93%

Women-owned SMBs

Non-diverse SMBs

WOMEN-OWNED SMBs POC-OWNED SMBs

2021
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Principal® Foundation
Working to provide financial security for all.

The Principal Financial Group Foundation, 
Inc., (the “Principal® Foundation”) is a  
duly recognized 501(c)(3) entity focused  
on providing philanthropic support to  
programs that build financial security in 
the communities where Principal Financial 
Group, Inc. (“Principal”) operates. While  
the Principal Foundation receives funding 
from Principal, the Principal Foundation  
is an independent organization. The  
Principal Foundation doesn’t practice  
any form of investment advisory services 
and isn’t authorized to do so. 

The Principal Foundation directs returns  
on the investment of its endowment to 
fund grants to community organizations 
that help people become financially 
empowered. The Principal Foundation 
U.S.-based grantees reported a positive 
trend in helping people become more 
financially stable, enabling financial 
security for more people.

2021 Impact results

Job & work readiness Employment and income Savings and credit

Numerical figures are the totals reported by all 2021 domestic Financial Security Grant recipients who were able to track that data for 2021.  
Deltas are the percent of change reported by only 2021 domestic Financial Security Grant recipients who had the ability to track that data point for both 2020 and 2021. 

91,648   +6%
Number of individuals 
to receive job and skill 
development training

65,202   +7%
Number of individuals 

to receive job 
readiness training

10,157   +15%
Number of individuals 
placed in employment

9,298   +17%
Number of individuals 
with increased income

78,248   +19%
Number of individuals with new 
access to banking and financial 

services opportunities

3,159   +28% 
Number of individuals with 

an increase in savings

940   +2% 
Number of individuals with 

improved credit score
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Community investments
The Principal Foundation contributed more than $16M in 
community investments in 2021, including donations of laptops 
and other electronic equipment to various charitable partners. 
The Principal Foundation also oversees our employee volunteer 
program, where employees collectively spent more than 45,000 
hours volunteering for local organizations.  

Out of the Principal Foundation’s total spend, 22% was spent on 
supporting diverse small and midsized businesses and community 
development programs. Approximately 16% of available funding 
went toward supporting microfinance initiatives, and another 
12% was invested in efforts supporting food and nutrition 
security and inclusive food systems. Finally, the remaining 50% 
of the Principal Foundation budget focused on expanding access 
to social and cultural institutions, disaster relief, and educational 
and STEM opportunities.

Principal Community 
Learning Center
In 2021, we opened the Principal Community Learning Center at 
our global headquarters. Our employees are upskilling middle and 
high school students in technology, professional development, 
and financial literacy.    

Additionally, we provide funding to the Financial Health Network 
to perform quantitative, statistically relevant research aligned with 
the Principal Foundation mission of promoting financial security. 
Together with the CITI Foundation, we fund the release of pulse 
data throughout the year on Americans’ financial health and 
an annual financial health report. In 2022, we will release a 
comprehensive report on the financial health of women in the U.S.
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Community investments (continued)

Principal Foundation is donating a $1M grant to help fund 
a program run by World Central Kitchen (WCK) to leverage  
technology, local restaurants, and local community 
organizations to support both nutrition security and 
small businesses.

After witnessing the hours-long lines at food banks in cities 
across the country during the pandemic, WCK thought 
that there must be a better, more humane way to distribute 
meals. And so they created WCK Direct—an innovative, 
human-centered, scalable solution that both supports 
nutrition security and strengthens local economies.

WCK Direct leverages local, community-based organizations, 
local small businesses, and technology to increase nutrition 
security. They work with community-based organizations 
to identify households experiencing food insecurity. WCK 
then taps local independent restaurants, prioritizing 
those that are people of color-owned or women-owned, 
to receive a monthly fee in exchange for preparing fresh, 
hot, nourishing meals for enrolled families. Using a simple 
web-based app, families place orders which they can pick 
up in person or have delivered to them at no fee through 
DoorDash. WCK Direct is human-centered, local, scalable, 
and impact-driven.

World Central Kitchen

Disaster relief
A quick response to disaster allows people to recover 
from shocks more quickly and maintain a higher degree 
of financial security. In 2021, we were particularly active in 
Asia where the combination of natural disasters and COVID 
increased needs significantly in the communities where our 
employees live and work. 

• We constructed an oxygen generation plant at Rural  
   Hospital (RH), Kale Colony, Taluka Maval in Pune District  
   to respond to oxygen shortage issues during India’s 2021  
   COVID spike.

• We provided personal protective equipment (PPE) to families 
   impacted by heavy flooding in January 2021 in Eastern  
   Malaysia to help keep them healthy during the ongoing  
   pandemic while they rebuilt their homes and communities.

• 
• We provided PPE and age-appropriate play items for  
   families and children impacted by the Sulawesi 
   earthquake in Indonesia and also provided a grant to  
   rebuild homes and shelters destroyed in the region.

• We financed a relief fund specifically for iJAG students 
   and their families impacted by the tornadoes that 
   devastated Kentucky in 2021.

• We pulled together teams of Principal employee 
   volunteers from 12 countries ranging from the U.S. to  
   India, Australia, and Mexico to map communities in rural  
   Guatemala with the Humanitarian OpenStreetMap Team.  
   Over 36 hours, Principal employees mapped over 57,700  
   structures, which will improve the logistics planning for  
   relief agencies to respond to disasters in the area.
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Community investments (continued)

Kiva
In 2021, Principal Foundation collaborated with Kiva to engage in their 
International Women’s Day match campaign and their Gender Equality 
Access to Capital campaign. Our contributions supported 31,554 
women-owned micro/small businesses in 35 countries. These efforts 
support our commitment to women- and minority-owned businesses.

Building pipelines for future-ready 
work with EVERFI
In 2021, Principal Foundation expanded its longstanding relationship with 
EVERFI, a leader in digital learning, to double down on our commitment to 
financial security. In 2022, we will launch a first-of-its-kind digital learning 
program focused on exposing middle and high school students to data 
science as an area of study and a career option. Through DataSetGo, 
students in 12 cities across the U.S. will learn about foundational data 
science and analysis concepts. They’ll also be exposed to real-world 
applications of this knowledge through the curriculum and a bespoke 
Principal Experiential Lab. The goal is that students will increase their 
interest in data science, a future-ready career choice that is both in high 
demand and offers high compensation.
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About our 2021 report 
We began publishing a Corporate Social Responsibility (CSR) Report more than  
19 years ago. For the past eight years, we’ve produced our CSR annually for release 
on our website, and for each year moving forward we will continue to publish an 
annual Sustainability Report sharing our goals achieved and progress toward our 
comprehensive sustainability initiatives.

This Sustainability Report primarily focuses on the ESG issues that are most  
material to our business and that most affect our stakeholders. We conducted a  
materiality assessment in 2020 and reevaluated our material topics in 2021, 
through which we determined our 21 most material issues. Please refer to our  
Materiality Matrix for more details.

Please note this report includes data and activities from our global operations  
for calendar year 2021. Unless otherwise noted, all data is accurate as of  
December 31, 2021. 

This report has been prepared in accordance with the Global Reporting Initiative 
(GRI) and the Sustainable Accounting Standards Board (SASB) standards and in 
alignment with United Nations SDGs and the Task Force on Climate-related  
Financial Disclosures (TCFD).

For further information and reporting resources, visit our website. 

Contact us  
    

Corporate Sustainability

ESG Task Force

Principalsustainability@principal.com

https://www.principal.com/sustainability/esg-data-center
https://www.principal.com/sustainability/esg-data-center
https://www.principal.com/sustainability/esg-data-center
https://www.principal.com/sustainability/esg-data-center
https://www.principal.com/sustainability
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Principal® SimpleInvest is a discretionary investment advisory program that offers diversified investment 
portfolios for a fee. Principal® SimpleInvest is sponsored and managed by Principal Advised Services, 
LLC, which consults with Principal Global Investors, LLC in the creation of the portfolios and the selection 
of the underlying portfolio investments. Principal Global Investors, LLC also provides trading and 
execution services.  Principal Advised Services, LLC and Principal Global Investors, LLC are members of 
the Principal Financial Group®. Brokerage and custodial services provided by Apex Clearing Corporation, 
member FINRA, NYSE and SIPC. Apex Clearing Corporation is not affiliated with any member of the 
Principal Financial Group®. Principal® SimpleInvest portfolios are comprised primarily of Principal® 
products, including affiliated mutual funds and ETFs.

Please refer to the Form ADV and Form CRS for Principal Advised Services, LLC, the Miscellaneous Fee 
Schedule for Apex Clearing Corporation, and other applicable disclosures and agreements for important 
information about Principal® SimpleInvest and its services, fees and related conflicts of interest. All 
investments have inherent risks. Investing in Principal® SimpleInvest portfolios does not guarantee 
profit or protect against loss. 

The value-added resources provided through ARAG Services, LLC (ARAG®) and iGrad, Inc. (Enrich) are 
not a part of any insurance products and plan administrative services provided through Principal Life 
Insurance Co. or affiliated with any company of the Principal Financial Group®. All resources may be 
changed or canceled at any time.

The use of resources provided by ARAG Services, LLC or Enrich should not be considered a substitute 
for consultation with an attorney or advisor. Principal® is not responsible for any loss, injury, claim, 
liability, or damages related to the use of the ARAG Will & Legal Document Center or Enrich resources. 
Please remember that the ARAG legal documents, DIY Docs® are accurate and useful in many situations. 
Due to possible changes by a state, it is a good idea to periodically review a template used to be sure it 
is the most current template. Whether or not the document is right for you and your situation depends 
on your circumstances. If you want specific advice regarding your situation, consult an attorney. 
Information is intended to be educational in nature and is not intended to be taken as a recommendation. 

The Retirement Wellness Planner information and Retirement Wellness Score are limited only to the 
inputs and other financial assumptions and is not intended to be a financial plan or investment advice 
from any company of the Principal Financial Group® or plan sponsor. This calculator only provides 
education which may be helpful in making personal financial decisions. Responsibility for those 
decisions is assumed by the participant, not the plan sponsor and not by any member of Principal®. 
Individual results will vary. Participants should regularly review their savings progress and post- 
retirement needs.  

Principal Global Equities Investors is a specialized investment management team within Principal 
Global Investors.

Important information
Principal Global Fixed Income is a specialized investment management team within Principal Global 
Investors. Principal Global Asset Allocation is involved in the creation of asset allocation solutions 
and is responsible for the initial selection and ongoing monitoring of affiliated and unaffiliated 
investment managers. Principal Global Asset Allocation is an investment management team within 
Principal Global Investors. 

Reference to a specific investment or security does not constitute a recommendation to buy, sell, or 
hold such investment or security and is provided for illustrative purposes. Expressions of opinion and 
predictions are accurate as of the date of this communication and are subject to change without notice. 

Principal® app is available for iPhone® and AndroidTM. Apple and iPhone are registered trademarks of 
Apple Inc. Android is a trademark of Google LLC. 

Simply Retirement by Principal® 401(k) plan recordkeeping, and administrative services are provided 
through Decimal, Inc. dba Ubiquity Retirement + Savings (“Ubiquity”). Ubiquity is not affiliated with 
any plan and investment administrative services provided through Principal Life Insurance Company® 
or affiliated with any company of the Principal Financial Group®. Principal makes available the Separate 
Accounts and collective investment trusts for customers to select them through Simply Retirement 
by Principal. All other services and mutual funds are provided by service providers not affiliated with 
any company of the Principal Financial Group. Refer to related documents and agreements for more 
details on plan services available.  

Principal Financial Group Foundation, Inc. (“Principal Foundation”) is a duly recognized 501(c)(3) 
entity focused on providing philanthropic support to programs that build financial security in the 
communities where Principal Financial Group, Inc. (“Principal”) operates. While Principal Foundation 
receives funding from Principal, Principal Foundation is a distinct, independent, charitable entity. 
Principal Foundation does not practice any form of investment advisory services and is not authorized 
to do so.

Insurance products issued by Principal National Life Insurance Company (except in NY) and Principal 
Life Insurance Company®. Plan administrative services offered by Principal Life. Principal Funds, Inc. 
is distributed by Principal Funds Distributor, Inc. Securities offered through Principal Securities, Inc., 
800-247-1737, member SIPC and/or independent broker-dealers. Principal National, Principal Life, 
Principal Funds Distributor, Inc. and Principal Securities are members of the Principal Financial 
Group®, Des Moines, IA 50392. Principal Global Investors leads global asset management and is a 
member of the Principal Financial Group®. 

Principal®, Principal Financial Group®, and Principal and the logomark design are registered trademarks 
of Principal Financial Services, Inc., a Principal Financial Group company, in the United States and are 
trademarks and services marks of Principal Financial Services, Inc., in various countries around the world.  

© 2022 Principal Financial Services, Inc. 2071690-032022 | EE12496-01

https://www.sipc.org/
https://secure02.principal.com/publicvsupply/GetFile?fm=PAS8A&ty=VOP&EXT=.VOP
https://secure02.principal.com/publicvsupply/GetFile?fm=PAS8B&ty=VOP&EXT=.VOP
https://secure02.principal.com/publicvsupply/GetFile?fm=PAS7B&ty=VOP&EXT=.VOP
https://secure02.principal.com/publicvsupply/GetFile?fm=PAS7B&ty=VOP&EXT=.VOP
https://www.principal.com/principal-advised-services-legal-documents


 

“We remain steadfast in ensuring we make 
a positive impact—advocating for security 
and inclusion today, to create opportunities 
for future generations tomorrow.”     

Dan Houston
Chairman, President, & CEO
Principal Financial Group®

—

Principal Financial Group® 
711 High Street 
Des Moines, Iowa 50392 
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