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FOREWORD

DEAR READERS,

Freedom of opinion is the cornerstone of a functioning
democracy based on freedom, security and pluralism.
The radical changes in the way media is used as a result
of digitalisation mean that digital platforms in particular,
with their information controlled by algorithms, are
increasingly restricting the aforementioned corner-
stones of our liberal-democratic basic order. It is for that
very reason that traditional media are duty-bound to
contextualize content, check facts and offer a variety of
subject matter – as a counterbalance to filter bubbles,
fake news and hate speech. The promotion of socially
relevant and democratizing content is therefore more
important than ever if we want to protect the greatest
achievement of the post-war era, namely our open and
pluralistic society based on clear rules, whose core is
pluralism of opinion and information.

As a private media group, we take our social respon-
sibility seriously. In the weeks leading up to the Euro-
pean elections, we targeted young people in particular
with detailed information in our program and used
campaigns to encourage them to exercise their right to
vote. We also use a variety of formats to make socially
relevant issues accessible to a large audience – to raise
awareness and shed light on them. An excellent example
of this was our #WirZeigenHaltung (#WeTakeaStand)
formats from spring 2019, in which we tackled the issues
of date rape drugs, stalking and civil courage.

Media companies like ProSiebenSat.1 are the fourth
pillar of a democratic society. It is their responsibility
to curate content and deliver public value for society.
They are by law a cultural asset and, at the same time,
an economic entity. This dual nature has always been
a defining characteristic of media companies, which is

>>
AS A PRIVATE MEDIA
GROUP, WE TAKE OUR
SOCIAL RESPONSIBILITY
SERIOUSLY.

why public value and sustainability are taking on a
special role in these companies.

The conception of the Group-wide sustainability strat-
egy “We love to sustain” in 2018 was a central objective
in light of these circumstances too. Since the start of
2019, we have been implementing the strategy and
developing it further in operational and organizational
terms. This report will provide you with more informa-
tion on our ambitions and action areas. We will also give
you tangible examples of how ProSiebenSat.1 lives up
to its corporate and social responsibility and tell you in
detail about our sustainability activities.

Y O U R S ,

C O N R A D  A L B E R T

D E P U T Y  C E O  A N D  G R O U P  G E N E R A L  C O U N S E L ,  P R O S I E B E N S AT. 1  M E D I A S E

GRI 102-14 Statement from senior decision-maker
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SUSTAINABILITY AT
PROSIEBENSAT.1

We are aware of the corporate and social responsibility that we bear and see
it as an integrated challenge. After all, success for ProSiebenSat.1 Group is
not just a matter of enhancing the Group’s economic performance in the long
term. To us, it also means systematically developing and improving the Group’s
sustainability performance and non-financial performance indicators, and align-
ing the interests of our target groups – particularly our employees, share-
holders, viewers, users and business customers. In this context, the Group
defines sustainable business conduct as an integrated approach for ensuring our
Group’s economic, environmental and social performance. Strategy, page 6, Organiza-

tion, page 7

DIMENSIONS OF SUSTAINABILITY

STRATEGY

ProSiebenSat.1 wants to be more than a successful
commercial enterprise. With our TV stations and digital
entertainment and commerce platforms, we reach
millions of viewers and users every day. This is a great
privilege, but also a special obligation because our reach
as a media group confers on us a material social and
journalistic responsibility. Our aim is to make a contribu-
tion to society. Foreword, page 5

In 2018, ProSiebenSat.1 developed a Group-wide sustain-
ability strategy entitled “We love to sustain.” It was
adopted in the first quarter of 2019 and has been imple-
mented gradually ever since. The objective was to tie
sustainability aspects more strongly to ProSiebenSat.1’s
corporate strategy and to strengthen the Group’s inte-
grated approach towards economic, environmental and
social performance. It also included reevaluating current

sustainability activities and aligning them to the new
strategy.

SUSTAINABILITY STRATEGY “WE LOVE TO
SUSTAIN”

SOCIETY

GOVERNANCE &  
COMPLIANCE

ENVIRONMENT

DIVERSITY

M
IS

S
IO

N

V
IS

IO
N

CORPORATE STRATEGY

SUSTAINABILITY STRATEGY

SDGs

The following steps were key to the strategic process:

GRI 102-14 Statement from senior decision-maker

Analysis of current situation and sector benchmark-
ing
Reviewing the materiality analysis and surveying
stakeholders
Defining priorities and selecting relevant UN Sustain-
able Development Goals (SDGs)
Formulating the sustainability strategy (approach,
action areas and principles, key topics)
Defining sustainability goals, strategic measures and
KPIs
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The UN Sustainable Development Goals (SDGs) define
global priorities and sustainable development goals for
2030 and aim to mobilise global efforts to achieve a
common set of goals and targets. The SDGs call for
global action by governments, business and civil society
to end poverty and create a life of dignity and oppor-
tunity for all within the confines of the planet. Unlike
their predecessor, the Millennium Development Goals,
the SDGs explicitly call on all companies to use their
creativity and innovation to address the challenges of
sustainable development. Against this background,
ProSiebenSat.1 has identified the six goals as particu-
larly relevant to its business activities.

RELEVANT UN GOALS FOR SUSTAINABLE
DEVELOPMENT (SDGS)

As a result of the strategic process, we consequently
divided our sustainability management into four action
areas, in which we will summarize our activities themat-
ically going forward; we have formulated a principle for
each action area. The implementation of the Group's
sustainability strategy and the implementation of the
defined measures have been taking place since the
beginning of 2019. In particular, the focus is on
concretizing and structuring the sustainability goals.

ACTION AREAS AND PRINCIPLES

 

Society

We form opinions and  
promote democracy.

We promote equal rights  
and equal opportunities.

We are committed to 
 ecological sustainability 
and climate protection.

We stand for openness  
and honesty.

Diversity Environment Governance & Compliance

ORGANIZATION

Non-financial aspects, sustainability performance indi-
cators and ESG information (Environment, Social, Gover-
nance) are the responsibility of the Deputy Chairman of
the Executive Board and Group General Counsel. Corpo-
rate Communications, Group Compliance and Govern-
mental Relations & Regulatory Affairs function as a
Steering Committee at ProSiebenSat.1. This Steering
Committee works together with other central Group
divisions and departments to develop sustainability
activities and is responsible for reporting and external
communications.

Employee issues and diversity management fall under
the operational sphere of the HR department, which is
led by the Chief Human Resources Officer. There are
independent organizational units for individual topic
areas such as recruitment & employer branding and
people development. Operational responsibility for the
environment and climate protection falls within the
remit of the Corporate Procurement & Real Estate
department for the Unterföhring site and is decentral-
ized for the ProSiebenSat.1 investments where it rests
with the respective management teams. Corporate
Communications is responsible for CO2 reporting and
for the reporting of environmental and climate indica-
tors.

GRI 102-18 Governance structure
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CENTRALIZED COMPLIANCE ORGANIZATION

Organizationally speaking, the Compliance Management
System (CMS) covers other key topic areas for sustain-
ability at ProSiebenSat.1 – such as prevention of corrup-
tion offenses and violations of antitrust law and the
safeguarding of data protection and compliance with
the provisions of the Interstate Broadcasting Agreement
under media law. A major aim is to anchor integrity and
lawful conduct in the thoughts and actions of all employ-
ees on a lasting basis and hereby prevent violations
of laws and regulations from the outset. The Executive
Board of ProSiebenSat.1 Media SE has overall responsi-
bility for the CMS as the parent company of ProSieben-
Sat.1 Group. The Compliance Board and the Group Chief
Compliance Officer (CCO) assist the Executive Board in
implementing, monitoring and improving the CMS. The
CCO is responsible for implementing the CMS in the
Group, carries out risk analyses and training, and
advises the Executive Board on the development and
implementation of appropriate risk mitigation
measures. Unit Compliance Officers (UCOs) are also
appointed for the Group companies and are responsible
for the CMS at this level.

Since 2011, the Group has also placed its public value
activities in a larger social context and has underscored
their relevance for the Group by establishing an Advi-
sory Board. The interdisciplinary body chaired by
Bavaria’s former minister president Dr. Edmund Stoiber
advises ProSiebenSat.1 Group on relevant social, ethical
and media policy issues, and provides impetus on impor-

tant topics such as education and culture. In 2018, the
Advisory Board met two times. Members of the Exec-
utive Board and other decision-makers in the Group
participated in these sessions.

SUSTAINABILITY BOARD

Additional steps were also taken in 2018 to expand
the sustainability organization and optimize the
corporate governance structures within the scope
of developing a Group sustainability strategy. This
led to the installation of a Sustainability Board,
which held its constituent meeting in May 2019. It
represents a centralized and interdisciplinary body
for the discussion, coordination, implementation,
monitoring and development of the Group’s sustain-
ability strategy. Its members include the Deputy
CEO and Steering Committee representatives from
the relevant central functions, the company’s oper-
ating divisions and the European Employee Board
(EEB). The Sustainability Board is a centralized
contact point for all sustainability projects and
initiatives throughout the Group and for all sugges-
tions and ideas from employees and managers. Its
responsibilities also include setting priorities for
and selecting projects and initiatives and allocating
funds appropriately to the strategic sustainability
goals set out by the Executive Board.
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WHAT WOULD  
I DO?

It’s a gray winter day; dusk is falling. Rain patters 
against the streetcar windows. Nicole Wegmann, a sales 
assistant in a drugstore, is on her way home after a 
long day at work. Hans Armbruster, a retiree who got 
on a few stops earlier, is reading a crime thriller. The 
doors are already closing when two teenagers drop 
into the seats in front of him at the last second. One 
sports a leather jacket and cap, and the other is  
holding a beer bottle. Kevin and Mike are horsing around 
and then start verbally abusing Armbruster. When the 
pair discover Meike and dark-skinned Isaac in the back 
of the streetcar, they leave Armbruster alone and move 
on. The retiree breathes a sigh of relief and goes back 
to his book. Even as Mike begins hurling vile insults at 

Isaac and shoving him. Other passengers murmur 
among themselves. “Come on, leave them alone, they’re 
just kids,” a man hisses at his companion as she makes 
a move to intervene. The provocation threatens to 
escalate and starts to get physical. And one question 
hangs over everything: Intervene or ignore? Step  
bravely in front of the aggressors and risk getting in 
harm’s way? Call the police? Or avoid trouble, just keep 
staring out the window and hope the whole thing blows 
over fast?

Witnesses to such attacks ask themselves questions 
like these every day. In Germany alone, countless cases 
of violence and vandalism occur on a daily basis, often 

THE THREE FICTIONAL STORIES IN “LAUTLOSE 
TROPFEN”, “DEIN LEBEN GEHÖRT MIR” AND “EIN 
GANZ NORMALER TAG” DEPICT FATES THAT ARE 
SHARED BY SCORES OF VICTIMS: SAT.1 USES THREE 
NEW THEME-BASED MOVIES TO RAISE AWARENESS 
ABOUT SPIKED DRINKS, STALKING AND  
INTERVENING WHEN OTHERS ARE THREATENED 
– WITH SUPPORT FROM THE FEDERAL AND STATE 
POLICE’S CRIME PREVENTION UNITS. 
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A provocation on the streetcar ends in a bloody fistfight 
between the two friends Mike (B.G. Lenz, second from left) and 
Kevin (M. Beck, left) and the couple Meike (S. Amarell) and 
Isaac (J. Dombrink).

When sales assistant Nicole Wegmann (M. E. Geroes) calls the 
police, the fight on the streetcar is already well under way.

The case seems clear at first, but when key witnesses change 
their statements, the tables turn. Can the perpetrators Mike 
(B.G. Lenz, second from left) and Kevin (M. Beck, left) get away 
with it after all?

The young lawyer Jessica Maurer (Sonja Gerhardt) represents 
the gravely injured Isaac and his family.

»
‘CIVIL COURAGE’ 
IS ONE OF THE 
MAINSTAYS OF A 
FUNCTIONING  
SOCIETY; WITHOUT IT, 
PEACEFUL, CIVILIZED 
COEXISTENCE WOULD 
NOT BE POSSIBLE.

I R I S  O H A I N , 

D E P U T Y  H E A D  O F  T H E  M U N I C H  

P O L I C E ’ S  O F F I C E  O F  P R E V E N T I O N  

A N D  V I C T I M  P R O T E C T I O N

for no apparent reason. In 2018, the 
police registered 1,131,088 street  
crimes nationwide. This represents 
a six percent decrease compared 
with 2017 (1,203,124 crimes). Yet 
people recall the cases of Dominik 
Brunner in Munich in 2009, or Tugçe, 
the college student beaten to death 
in Offenbach in 2014 when she  
stepped in to help another girl who 
was being harassed by two men. 
Fueled by incidents like these,  
public discussion heats up again and 
again over a term that is fraught 
with meaning: “civil courage,” or  
intervening when there is trouble.

For Iris Ohain of the Munich police’s 
office of prevention and victim pro-
tection, this kind of courageous 
intervention is the linchpin of her 
day-to-day work. Ohain, the deputy 
head of the unit, feels the term 
means far more than bravely  

“A PERFECTLY NORMAL DAY”
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stepping up for humane values in public. She 
describes “civil courage” as “one of the 
mainstays of a functioning society; without it, 
peaceful, civilized coexistence would not be  
possible.” Ohain has been with the police for 
many years and currently works in Munich’s pre-
vention unit, which was one of the very first of 
its kind in Germany when it was set up in 1997.

Ohain and her team provide advice and support 
when someone has fallen victim to a crime. 
Their main task, however, is to offer a range of 
tips as part of a program that includes behavior- 
based prevention and technological/physical 
deterrents. They help people learn how to act 
in threatening situations and prevent them 
before they can occur, such as with domestic 
violence, sex crimes, con games or burglaries. 
“We try to prevent crimes from happening in 
the first place.” It’s all about educating people, 
so it starts in the mind. The team’s main tools 
to accomplish this are lectures, events, a broad- 
based program of free courses for adults, along 
with special seminars for teachers designed to 
help them instill a lasting awareness in children 
and teens about key topics – including the  

SIX RULES OF INTERVENTION

1,131,088

12 T h e m e  F i l m s  S A T . 1

* Source: www.polizei-beratung.de/ 
themen-und-tipps/zivilcourage

DECREASE IN STREET  
CRIMES IN GERMANY*

HELP, BUT DON’T PUT 
YOURSELF IN HARM’S WAY!

REMEMBER THE  
PERPETRATOR’S  
IDENTIFYING FEATURES!

1

4

CALL THE POLICE!

110

ATTEND TO THE VICTIM!

2

5

ASK OTHERS TO JOIN 
YOUR EFFORTS TO HELP!

MAKE A STATEMENT 
AS A WITNESS!

3

6

2017 2018

-6%

https://www.polizei-beratung.de/themen-und-tipps/zivilcourage/
https://www.polizei-beratung.de/themen-und-tipps/zivilcourage/


observation contradicts the frequent accusation that 
helping people who are in danger is considered less and 
less important in our increasingly egotistical society. 
“Crimes committed in public scare people, of course,” 
Ohain says. The reasons bystanders most often use to 
justify looking away are insecurity and ignorance. “So 
we try to give people the security they lack: We use 
role-plays to practice the correct behavior in various 
situations, give concrete tips and also raise their  
awareness of potential danger.” This is important 
because anyone can find themselves in a situation that 
calls for intervention – whether as victim or witness, 
alone on a dark street or in the presence of other people 
on public transportation. Which brings us back to Isaac.

In his case, the other passengers’ halfhearted attempts 
to help are too little too late. When the streetcar stops, 
there is blood everywhere. Retiree Hans Armbruster 
stares at the scene before him speechlessly, unable 
to grasp what has happened. Shattered glass. Sirens. 
Isaac is unconscious as EMTs storm into the streetcar 
to perform CPR on him. His girlfriend Meike kneels by 
his side, weeping quietly. Her desperate cries for help 
have faded away. Not until the two perpetrators were 
already brutally beating Isaac did fellow passenger 
Nicole Wegmann pull out her phone and call for help. 
Too late for Isaac.

This is the shocking end to a provocation that escalated 
out of control, as described in the SAT.1 movie “Ein 
ganz normaler Tag” (“A perfectly normal day”) in stark 
detail – a fictional story in this case, a bitter reality in 
many others. It is an uncomfortable subject that leaves the 
viewer asking the disturbing question, “What would I do?”

This drama about stepping in to help is one of three  
theme-based movies SAT.1 is using to raise awareness  
for socially relevant topics. The three fictional stories told 
in “Lautlose Tropfen” (“Silent drops”), “Dein Leben gehört 
mir” (“Your life belongs to me”) and “Ein ganz normaler 
Tag” (“A perfectly normal day”) depict fates that are  
shared by many of our society’s victims: spiked drinks, 
stalking and the hesitant reactions of many people who 
witness violence. These are topics that touch viewers: The 
SAT.1 films were seen approximately 5.3 million times on 
free TV in spring 2019 (viewers aged 3 and older). “We 
use the moving stories of strong women to draw  
attention to important issues and shine a public spotlight 
on injustices,” says SAT.1 Managing Director Kaspar  
Pflüger. “With the new theme-based movies, we are taking 
a strong stand – not once but three times – and building on 
the tradition of our successful theme- based movies about 
domestic violence, organ donation and cyberbullying.”

question of how to act when you are 
the victim of or a witness to a threat 
or attack in a public place.

“We make the basic distinction  
between self-defense – meaning how 
to behave if you yourself are 
attacked – and ‘civil courage’ as 
intervening in an incident that you 
witness between third parties,” 
Ohain says. Munich’s police force has 
been offering the general public  
special courses in intervention  
for several years. “The courses are 
very popular,” Ohain remarks. Her  

»
WE ARE TAKING A 
STRONG STAND – NOT 
ONCE BUT THREE  
TIMES – AND BUILDING 
ON THE TRADITION OF 
OUR SUCCESSFUL  
THEME-BASED MOVIES 
ABOUT DOMESTIC  
VIOLENCE, ORGAN  
DONATION AND  
CYBERBULLYING.

KASPAR PFLÜGER

Managing Director SAT.1
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Under the banner #WirZeigenHaltung (we take a stand), 
SAT.1 is using an overarching flanking campaign together 
with the movies’ stars, Sonja Gerhardt, Stefanie  
Stappenbeck and Josefine Preuß, to challenge viewers 
and users to step up. Germany’s federal and state police’s 
crime prevention units are lending their support. Harald 
Schmidt, head of the Commissioner’s office, says, “TV 
is a source of information and entertainment for many 
people. When the two things go hand in hand, the actions 
the police recommend will ideally stick in viewers’ minds. 
That is one way TV content that is made with a serious 
approach can help educate people about crime.”

How effective is this educational tool? Very, as Ohain 
explains in the context of a recent incident. She recounts 
a crime prevented on the subway by onlookers and the 
intended victim doing the right thing: In the end, the 
young woman was separated from her assailant and 
the perpetrator was ultimately arrested. “We need to 
talk much more about cases where bystanders have 
intervened to effect a positive outcome to the situation. 
And these cases are much more frequent than you would 
think. After all, each and every one of us can contribute 
to living together safely and peacefully as a society.”

MORE INFORMATION ABOUT 
THE TOPIC CAN BE FOUND 
ONLINE AND AT YOUR 
LOCAL POLICE STATION:

zivile-helden.de

aktion-tu-was.de

polizei-beratung.de/
themen-und-tipps

Sonja Gerhardt (left), Stefanie Stappenbeck (center) 
and Josefine Preuß challenge viewers and users to 
take a stand.
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STRONG WOMEN, POWERFUL STORIES

SLY PSYCHOLOGICAL 
TERROR

He is attentive, attractive, almost  
perfect: In Hannes (Vladimir  
Burlakov), the doctor Malu (Josefine 
Preuß) appears to have found Mr. 
Right. But when Hannes’s behavior 
grows ever stranger, Malu leaves  
him – and a nightmare begins: Her ex 
intrudes into every sphere of her life. 
Leaving no trace, he drives the other-
wise confident young woman crazy, 
entangles her in his lies and destroys 
her credibility, until even other  
people close to Malu question her 
sanity. By reversing the roles of  
perpetrator and victim, Hannes the  
stalker gains more and more control 
and leaves the police with very little 
room to maneuver. “These elements 
of the SAT.1 thriller “Dein Leben 
gehört mir” (“Your life belongs to 
me”) reflect the reality many stalking 
victims experience,” stalking expert 
Sandra Cegla says. A former police 
officer and expert witness on stalking 
in the German Bundestag, she  
advised the writers and cast during 
filming. Additional context was  
provided in the SAT.1 report “Verfolgt 
und bedroht – wie Gestalkte leiden” 
(“Followed and threatened – how  
stalking victims suffer”) that aired 
right after the movie.

NO MEMORY

Seven former schoolmates are celebrating 
their 20th class reunion. Franziska (Stefanie 
Stappenbeck) is looking forward to the party 
with her old friends. But the morning after 
brings a bitter awakening: Franziska was 
drugged and raped during the night. No  
traces. No clues. No memory. Yet she wants 
the perpetrator caught and brought to justice 
– an all but futile endeavor. This is a fate that 
the protagonist in the SAT.1 drama “Lautlose 
Tropfen” (“Silent drops”) shares with many 
victims. Since the drugs can only be detected 
in the human body for a few hours and the 
victims are frequently unable to provide  

reliable statements, police and doctors 
attempting to shed light on the crimes usually 
find that their hands are tied. With brutal 
honesty, the film confronts a topic that all too 
often remains in the shadows: the illegal use 
of sedatives, assaults on people thus rendered 
helpless, the credibility of victims that is  
frequently called into question and the way 
the authorities handle it all.

* Source: de.statista.com/statistik/daten/ 
studie/157327/umfrage/polizeilich-erfasste- 
faelle-von-stalking-seit-2007
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DON‘T JUST VOTE FOR  
EUROPE. VOTE FOR  
YOUR EUROPE.
EVERY VOTE COUNTS: AFTER RUNNING THE  
INITIATIVE FOR THE GERMAN FEDERAL ELECTION 
LAST YEAR, PROSIEBENSAT.1 LAUNCHED THE  
“GEH WÄHLEN!” (GO VOTE!) CAMPAIGN IN MAY 
2019 ENCOURAGING PARTICIPATION IN THE  
EUROPEAN PARLIAMENT ELECTION. 

FEATURING FAMOUS FACES FROM ITS STATIONS AS WELL 
AS INFLUENCERS, THE CALL TO ACTION PROMPTED 
NOTABLY THE YOUNGER GENERATION TO EXERCISE 
THEIR RIGHT TO VOTE. THE CAMPAIGN CENTERED ON 
“GO VOTE!” COMMERCIALS ON THE GROUP’S ENTERTAIN
MENT PLATFORMS AND WAS FLANKED BY EXTENSIVE 
REPORTING IN MAGAZINES, NEWS AND INFORMATION 
FORMATS IN THE RUNUP TO THE ELECTION.

What would happen if the EU no longer existed? What impact would 
that have on our daily lives?

Europe in 2019. The European Union no longer 
exists. The euro as a common currency is  
history. For Germany, that means a return to 
the Deutsche Mark. The result? Massive price 
increases for German products with severe 
consequences for exports and consequently 
our economy. Paychecks are shrinking,  
employees lose their jobs. The unemployment 
rate rises rapidly. Trading relations are also 
exacerbated. Without EU support, Germany is 
far less influential in the world. A trip to the 
supermarket comes as a shock. Although pay-
checks are shrinking, the prices of local food-
stuffs are exploding because it is much harder 
for seasonal workers from other former EU 
countries to get permission to work in  
Germany. And then there are the long traffic 
jams at the re-established borders since the 
Schengen Agreement is no longer valid. Add 
to that the return of roaming fees for mobile 
usage abroad pushing phone bills sky high. 
And just the logistics of organizing a vacation 
are a headache. Jumping on an Irish air shuttle 
to get from Germany to Spain is a thing of the 
past. Airlines are only allowed to depart from 
their home countries.

This frightening fictional but realistically  
presented scenario was conceived by the 
ProSieben science magazine “Galileo” to  
illustrate how the economic and political  

“Don’t just vote for Europe. Vote for your Europe” – under the banner of  
the “Go vote!” campaign, Joko Winterscheidt and Klaas Heufer-Umlauf 
encouraged people to go and cast their ballot.
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fallout of leaving the EU might be felt in individuals’ daily lives. 
The report formed part of a broader information campaign that 
ProSiebenSat.1 aired on the Group’s stations in the run-up to 
the European Parliament election on May 26, 2019. “Go vote” 
was the unmistakable call to action. Conrad Albert, Deputy CEO 
and Group General Counsel of ProSiebenSat.1, summed up the 
initiative: “As a private media company, we consider it our  
mission to strengthen democracy and help people form  
opinions. That’s why we at ProSiebenSat.1 leverage the collective 
clout of our entertainment platforms to provide young people 
with information on all channels and call on them to vote. Our 
future and our Europe are at stake. Now we all have the chance 
to stand up for freedom, democracy and tolerance.”

The “Go vote!” commercials that ran on the Group’s entertain-
ment platforms formed the core of the campaign. Plus, in the 
week preceding the election, various formats on the 
ProSiebenSat.1 Group channels, such as “taff,” the SAT.1 break-
fast show and the aforementioned “Galileo” provided  
comprehensive information focusing on Europe. Additionally, 
high-profile influencers from the Studio71 Network high lighted 
the campaign on Instagram. In this way, ProSiebenSat.1 actively 
spurred an increase in voter turnout – especially among its 
young target group. And the campaign certainly made an impact. 
With its programming around the election, ProSiebenSat.1  
reached over eleven million people through traditional TV  
alone – among them just under three million young and, above 
all, first-time voters under the age of 29. Dr. Edmund Stoiber,  
former Minister President of the state of Bavaria and Chairman 
of the Advisory Board of ProSiebenSat.1, said, “The young people 
of today shape our Europe of tomorrow. That’s why it is so vital 
for us to seize every opportunity to explain what a meaningful 
role Europe plays in the life of each and every one of us.”

In view of the dismally low turnout in 2014 – only 48.1 percent 
of eligible Germans made their way to the polls at the time – 
advocating for citizens to exercise their right to vote was  
imperative. The aim was to do better than that. At 6pm on May 
26, 2019 the results were official: 61.4 percent of German voters 
had cast their ballots. It was the best turnout in 25 years and a 
huge win for democracy – and a united Europe.

In the run-up to the vote, the Group stations’ 
magazine, news and information formats covered 
the election (shown here: “Galileo,” the SAT.1 news, 
SAT.1 breakfast show, “Endlich Feierabend” (Knock-off 
time!) and “taff”). 

»
AS A PRIVATE MEDIA  
COMPANY, WE CONSIDER IT 
OUR MISSION TO STRENGTHEN 
DEMOCRACY AND HELP  
PEOPLE FORM OPINIONS. 

C O N R A D  A L B E R T ,  

D E P U T Y  C E O  A N D  G R O U P  G E N E R A L  

C O U N S E L  O F  P R O S I E B E N S A T . 1
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WE ARE #ReDI!

The ReDI School brings together people of all nationalities and not only organizes tech courses for IT-savvy refugees 
and migrants, but also – most importantly – aids and improves cohesion within our society.

SINCE THE END OF 2018,  
PROSIEBENSAT.1 HAS BEEN  
SUPPORTING THE REDI SCHOOL 
INITIATIVE IN MUNICH AS  
A COOPERATION PARTNER, 
WHICH HAS NOT ONLY PAVED  
NUMEROUS STUDENTS’ WAYS 
INTO THE PROFESSIONAL WORLD, 
BUT ALSO COUNTED A WHOPPING 
500 STUDENTS UNTIL JUNE 
2019. PATRICK KELLER, VICE 
PRESIDENT ENGINEERING AT 
PROSIEBENSAT.1 TECH SO LU-
TIONS, HIGHLY ADVOCATES FOR 
THE REDI SCHOOL STUDENTS – 
NOT ONLY IN TERMS OF HIS 
SOCIAL RESPONSIBILITY AS A 
MANAGER BUT ALSO IN ORDER 
TO GIVE YOUNG PEOPLE WITH 
VERYDIFFERENT BACK  GROUNDS 
BOTH A GOOD EDUCATION AND 
PERSPECTIVE.

He just turned 17 when he decided 
to leave his home country, his  
accustomed environment as well as 
his mother, siblings, and friends 
behind. Numerous reasons rendered 
it impossible for him to stay: poverty, 
human rights violations, torture, and 
political conflicts between ethnic 
groups. Mohamed Diallo comes from 
the West African country Guinea and 
belongs to the Fula (also called 

Fulbe), which forms the majority of 
the people with a population share 
of over 40 percent, but is politically, 
socially and economically margina-
lized. In addition to Mohamed, 
13,000 other fellow countrymen fled 
towards the north.

Within just six months, his journey 
took him from Guinea to Mali and then 
to Algeria, on to neighboring Libya 

and finally via Italy to Germany. Just 
before New Year’s Eve 2016 – and 
almost 5,000 km away from his 
family – he found himself a new home 
in Munich, where he first completed 

a six-month language course, never 
losing sight of his goal of obtaining  
a qualification and successfully  
starting his professional life.

An important part of his new life  
in Germany? The ReDI School. ReDI 
is pronounced like the English word 
“ready”  and stands for “readiness”  
for digital integration. Knowing 
about his high affinity for every-
thing IT related, it was his language 
teacher who drew his attention to  
the offered courses – enthusiastic  
and full of anticipation, Mohamed  
started his ReDI career shortly 
afterwards: “I was so lucky,”  
Mohamed recalls, reminiscing about 
his first weeks as a ReDI student. 
He has already spent two semesters 
attending classes – including courses 
on the programming language 
Python and data science. Another 
benefit of the weekly meetings: 
Mohamed quickly found his feet in 
Munich and was able to establish a 
network of valuable contacts in the 
IT industry. In addition to tech, he 
has another great passion: theater. 
Over the past few months, he has 
already been involved in various 
productions at the Bavarian State 
Opera, showing off his acting skills 
and inspiring the audience. “I  

»
MY MOTTO IS:  
IF YOU WANT TO 
DO SOMETHING, 
JUST DO IT – 
ANYTHING IS 
POSSIBLE.

M O H A M E D  D I A L L O ,  

R E D I  S C H O O L  S T U D E N T
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love meeting a wide variety of personalities 
and cultures, being surrounded by nice  
people, and trying out new things, both  
in the theater and at the ReDI School,”  
says the 19-year-old. “My motto is: if you 
want to do something, just do it – anything 
is possible.”

After studying at the ReDI School and having 
completed various internships, Mohamed is 
about to embark on a new phase of his life in 
September 2019: At ProSiebenSat.1 Media SE, 
he will be starting training as an IT specialist 
in application development. During a careers 
event at the ReDI School, Mohamed met  
Patrick Keller, Vice President Engineering at 
ProSiebenSat.1 Tech Solutions. ProSiebenSat.1 
has been a co operation partner of the  
initiative since the end of 2018, supporting  
the school financially, with know-how and  
expertise: employees provide IT courses and 
act as mentors.

Patrick Keller plays a major role internally in 
driving the cooperation forward: “Companies 
and managers have a certain social respon-
sibility, particularly to help if someone is in 
a worse situation than we are in.” Providing 
young people with good education is a  
matter close to his heart. “The ReDI School 
is the perfect partner because it provides 
initial assistance, gives their students a 

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et dolore

ReDI School student Mohamed Diallo will be starting 
his training as an IT specialist in application  
development at ProSiebenSat.1 in September 2019.

ReDI SCHOOL
of Digital Integration

The ReDI School has been existing for almost four years in 
Berlin and in Munich for about two years. So far, the school 
counted a total of 1,500 students in Munich and Berlin.  
Founder Anne Kjær Riechert’s idea is an obvious one: The 
non-profit initiative organizes free tech courses for IT- 
savvy refugees, migrants and Germans without access to 
digital education – for those who already have proven  
programming experience and for motivated newcomers. To 
make sure that participants are optimally prepared for their 
future career, the ReDI School offers workshops, tech  
talks, and company and conference visits. It also organizes 
hackathons and career counseling. Networking events and 
internships in the tech field help graduates to transition into 
the world of work. With experienced mentors and industry 
experts on hand, participants not only get to discuss  
specialist topics and learn, they are also able to establish 
a network.

Further information can be found at 
 redi-school.org

Patrick Keller, Vice President Engineering at ProSiebenSat.1 Tech  
Solutions, plays a key role internally in driving the cooperation with  
the ReDI School forward.

»
„Was wäre, wenn das 
Allheilmittel gegen Krebs 
im Kopf eines Jemanden 
steckt, der sich jedoch 
keine Bildung leisten 
kann?“ 

P A T R I C K  K E L L E R , 

V I C E  P R E S I D E N T  E N G I N E E R I N G  B E I  P R O -

S I E B E N S A T . 1  T E C H  S O L U T I O N S

direction, and at the same time encourages individual initiative.” 
Mohamed is already really looking forward to his time at 
ProSiebenSat.1, his future colleagues, and the new challenges that 
come with it. “I’ll give my very best,” he says, with confidence and 
a big grin.

19R e D I  S c h o o l

https://www.redi-school.org/


WHERE KNOWLEDGE 
IS KEY: STARTSOCIAL 
PROVIDES HELP FOR 
HELPERS

PROSIEBENSAT.1 EMPLOYEES HAVE BEEN  
SUPPORTING THE STARTSOCIAL COMPETITION 
AS JURY MEMBERS AND COACHES SINCE  
2001 – HELPING SOCIAL INITIATIVES BY  
CONTRIBUTING THEIR EXPERTISE IN A WIDE 
RANGE OF FIELDS. TWO OF THESE PROJECTS, 
WHICH SUPPORT THE INTEGRATION AND 
EDUCATION OF REFUGEES, RECEIVED AN 
AWARD FROM PATRON AND CHANCELLOR 
ANGELA MERKEL IN 2019. 

The refugee crisis is one of the biggest global challenges 
of our time. In situations of war, displacement and  
migration, it is children who suffer the most. The loss 
of the familiar environment and perhaps even family 
members and friends has a dramatic effect on the young 
souls. Furthermore, there is no chance of a regular daily 
routine, and schools in the tent camps and emergency 
accommodation are virtually non-existent or nothing 
more than a poor stopgap solution. Even if refugees 
make it to a safe country with their families, a normal 
life is still a long way off. Often a lack of language skills 
or simply a lack of social contacts makes it difficult for 
them to find their feet in their new home.

These people need some semblance of normality – that 
is what many projects supporting the integration and 
education of refugees are fighting for. Three such  
initiatives were supported this year in the 15th startsocial 
competition: The association’s aim is to support the  

founders of voluntary initiatives. The vision? A society where 
people are there for one another as a matter of course 
and receive the support, appreciation and visibility that 
they deserve. The focus of startsocial is therefore not on 
providing one-off financial aid for individual projects, but 
on creating links between business and civil society and 

»
I AM CONSTANTLY  
AMAZED BY THE NEW, 
INCREDIBLE IDEAS THAT 
THEY COME UP WITH.

D R .  S U N N I V A  E N G E L B R E C H T ,  

 M E M B E R  O F  T H E  E X E C U T I V E  

B O A R D  A T  S T A R T S O C I A L
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Is there anything in particular that has stuck 
with you during your time at startsocial? 
There are so many things that impress me about  
the participants. But what they all have in common 
is a kind of “internal engine” that drives them to  
want to make the world a little bit better. And I am  
constantly amazed by the new, incredible ideas  
that they come up with.

What is so special about the startsocial “Help 
for Helpers” concept?
In terms of this I like to talk about the “bridge- 
building effect”: We bring together areas and  
people who would not normally come into contact 
and therefore would not be able to benefit from one 
another. We enable knowledge and expertise from 
the world of business to be transferred to the social 
sector, and vice versa. That actually makes our 
association unique.

How important is the support of 
ProSiebenSat.1?
ProSiebenSat.1 is a reliable partner that supports 
us in a number of ways: The employees do great 
work as coaches and are really dedicated to the 
projects that they support – even if that means 
doing extra work after hours. We also benefit from 
airtime on the Group’s stations: That raises  
awareness of our work and helps us during the 
application phase in particular.

thus facilitating a systematic transfer of 
knowledge. Experienced specialists and  
leaders voluntarily contribute their expertise 
as part of startsocial in two different ways: 
Jury members provide helpful written feed-
back and suggestions for how to develop the 
initiatives. The startsocial coaches provide 
on-site advice and help, for example with  
organizational development, financial planning 
and project management. The aim is to set the 
initiatives up so that they are able to work  
efficiently, effectively and on a long-term basis.

ProSiebenSat.1 co-founded the competition 
in 2001. Every year, employees at the Group 
support startsocial initiatives as jury  
members and coaches, contributing their 
expertise in various fields. In 2019, 
ProSiebenSat.1 employees coached five  
projects. Three of them – “Das Hallo Projekt,” 
“Zeltschule” and “Back on Track e.V.” went 

Dr. Sunniva Engelbrecht, Member of the Executive  
Board at startsocial, with Conrad Albert, Deputy  
CEO and Group General Counsel at ProSiebenSat.1  
Media SE.

WE ASK DR. SUNNIVA  
ENGELBRECHT, MEMBER  
OF THE EXECUTIVE BOARD 
AT STARTSOCIAL,  

THREE QUESTIONS

Annette Kümmel, SVP Governmental Relations & Regulatory Affairs at 
ProSiebenSat.1, supports Brit Neuburger (left) and Dagmar Nietzer as a 
coach on the “Zeltschule” project.
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Peter Müller, Scrum Master at ProSiebenSat.1 Tech Solutions, coached Paula  
Suarez (middle) and Lisi Brizuela on “Hallo Projekt”: They are going in a completely 
new direction and bringing together German senior citizens and refugees.

Bringing together Arabic-speaking refugee children with mentors who speak the same 
language: Michaela Lamprecht-Weins (Unit Director at SevenOne Media) with Dagmar 
Fehler, Petra Becker and Mariam Zughbi (from left to right) from “Back on Track e.V.”

»
THE EMPLOYEES  
DO GREAT WORK.

D R .  S U N N I V A  E N G E L B R E C H T ,  

 M E M B E R  O F  T H E  E X E C U T I V E  

B O A R D  A T  S T A R T S O C I A L

to Berlin for the final round, and the 
latter two were awarded monetary 
prizes.

“We create schools!” is the pro
claimed aim of the “Zeltschule” 
association. The initiative supports 
the education of Syrian refugee  
children in Lebanon – in tents, which 
serve as classrooms. As well as 
education, the aim of the initiative is 
to prevent the radi calization of  
children and young people and to 
keep them from potentially fleeing 
to Europe. After all, welleducated 
young people will be essential to the 
rebuilding of their destroyed home 
country. The tent schools also give 
young people a taste of normal life 
and a routine.

Education is also key at “Back on 
Track”: In this initiative, Arabic 
speaking refugee children work with 
mentors who speak the same  
language to develop a learning plan 
in order to fill any gaps in their  
education. First, the mentors  
identify which skills and knowledge 
the children have already acquired 
in their home country, as then the 

learning plan can be developed 
based on their existing skills. In this 
way, the initiative supports both 
refugee children and young people, 
as well as academics who have fled 
their home country and want to 
make a worth while contribution to 
their new society.

The “Hallo Projekt” goes in a  
completely different direction and 
brings together German senior  
citizens and refugees. There are two 
parts to the project: joint activities 
and a tandem program. The joint 
activities include walks and cooking, 
games, cultural and dance evenings 
where the two groups can mix and 
get to know each other. The tandem 
program brings together senior  
citizens and immigrants with shared 
interests and hobbies who live in a 
similar area. It is a winwin situation: 
The interaction between the groups 
removes any prejudices on both 
sides – and while the refugees 
improve their German skills in a  
relaxed environment, the senior  
citizens enjoy social contact and 
make new friends.
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startsocial is a Germany-wide scheme for 
the promotion of voluntary social engage-
ment. Under the motto “Help for Helpers,” 
the association awards 100 four-month  
advisory scholarships to social initiatives 
every year. Anyone who wants to tackle 
social problems or challenges with the aid 
of volunteers can get involved. startsocial 
scholarship winners receive four months of 
free coaching on their social initiative from 

German Chancellor Angela Merkel, in conversation with Conrad Albert (second from left) and Karl von Rohr  
(Deutsche Bank AG) (middle), is the patron of startsocial and awards a special prize every year.

Conrad Albert in his speech at the startsocial award ceremony at the 
Federal Chancellery in Berlin.

STARTSOCIAL
» HELP FOR HELPERS

»
THE ONLY WAY TO 
REMOVE MUTUAL 
FEARS IS THROUGH 
DIRECT DIALOG.

C O N R A D  A L B E R T , 

D E P U T Y  C E O  A N D  G R O U P  

G E N E R A L  C O U N S E L  A T  

P R O S I E B E N S A T . 1  M E D I A  S E

two experienced specialists/managers. At the end of the scholar-
ship, 25 exceptional initiatives are recognized at an award ceremony 
in Berlin. Seven of these initiatives receive monetary prizes  
totaling EUR 35,000 altogether, including a special award from the 
German Chancellor.

If you would like to volunteer your time and get  
involved in startsocial, please visit   startsocial.de  
for more information.
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To raise even more awareness within the sports world, since fall  
2017 YouSport has been receiving prominent support in the form of 
testimonials Lars and Sven Bender, who both currently have a  
contract with Bayer 04 Leverkusen. Under the slogan “Show  
everyone: Film your team,” they are appealing for amateur sports  
to also be given a well-deserved platform with YouSport.

   OVERCOMING  
BOUNDARIES AND  
BRINGING PEOPLE  
TOGETHER – ONLY 
SPORT CAN DO THAT
WITH THE YOUSPORT APP, FANS, CLUBS AND 
ATHLETES CAN RECORD AND EDIT THE HIGH-
LIGHTS OF THEIR COMPETITIONS AND SHARE 
THEM ONLINE. THROUGH THIS APP, 7SPORTS 
IS PROVIDING A WELL-DESERVED PLATFORM 
NOT JUST FOR AMATEUR SPORTS, BUT ALSO 
FOR THE – USUALLY VOLUNTARY – WORK 
PERFORMED BY LOCAL CLUBS, WHICH 
EXTENDS FAR BEYOND THE PLAYING FIELD. 

It’s Saturday afternoon. Your favorite soccer 
team is performing exceptionally well at a 
local derby – a shot against the bar to start 
with, but the striker does not give up and 
delivers the decisive goal in the 85th minute 
to take the team to a 3:1 victory. The  
spectators around the edge of the field 
cheer, the players celebrate with the scorer. 
Now you want to share this district league 
match not just with friends via a shaky 
WhatsApp video, but with sports fans across 
Germany – ideally filmed professionally? 
You can do this with the YouSport app!

Using the mobile app, which has been  
available free of charge in the App Store 
and via Google Play since June 2017, as well 
as the related online portal, fans, clubs and 

»
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athletes can record the highlights of their competitions and share 
them with their community. Whether it’s soccer, handball, volley-
ball or ice hockey, the app is available for all amateur and popular 
sports. In order to record great sporting moments for eternity or 
to upload highlight clips virtually in real time, all that’s needed is 
a smartphone and a simple tripod. The app takes care of the video 
editing and uploading to the YouSport.de portal.

7Sports, the sports business unit of ProSiebenSat.1 Group, has 
developed the app: “Through YouSport, we want to revolutionize 
the world of amateur sports by taking its visibility to a whole new 
level. With the app, our aim is to make high-quality videos the  
standard across all popular sports,” explains Zeljko Karajica, CEO 
of 7Sports. The app has already been used at over 12,000 soccer, 
volleyball, hockey and handball games and major events.

Partners with a wide reach have been brought on board to make sure 
that the clips are seen: There is a comprehensive cooperation with 
FuPa, one of the largest amateur soccer networks in the German- 
speaking world, for instance, as well as with Ligaportal TV, where 
many Austrian soccer players are able to present their highlights. 
Soccer brand Kicker has also been on board since the 2018/2019 
season: As part of the content cooperation with Olympia-Verlag  
publishers, kicker.de links all videos in the soccer category that have 
been filmed using the app to editorial reports and the amateur  
soccer network’s results service. As well as the clips, there is a  
weekly highlight show “YouSport Royal”, which, in addition to 
YouSport.de, can also be viewed via almost all partners and on ran.de.

YouSport therefore not only provides a platform for the exceptional 
achievements of amateur athletes, it also benefits clubs as it offers 
free video production and distribution. More than 1,200 sports clubs 
already use the app across Germany. They run their own channels 

on YouSport, which can be embedded in the 
club websites. “Being part of a club teaches 
young people in particular important values 
that are essential to cohesion and c oexistence 
within our society. Many sports clubs are 
therefore doing important work, and a lot of 
them do so voluntarily. With YouSport, we 
want to support this work and give a plat-
form to those who too often remain behind 
the scenes,” says Stefan Zant, Managing 
Director of 7Sports. “After all, overcoming 
boundaries, integrating outsiders into the 
community and bringing people together – 
this is something that only sport can do.”

Armed with a smartphone and tripod,  
players, clubs and fans can easily record, 
edit and share highlights from sports 
such as soccer, handball and basketball 
online with their community.

Thanks to the YouSport app, celebrations are no longer confined to 
the edge of the playing field – they can take place anytime, anywhere.

»
BEING PART OF 
A CLUB TEACHES 
YOUNG PEOPLE IN 
PARTICULAR  
IMPORTANT VALUES 
THAT ARE ESSENTIAL 
TO COHESION AND 
COEXISTENCE WITHIN 
OUR SOCIETY.

S T E F A N  Z A N T ,  

M A N A G I N G  D I R E C T O R  O F  7 S P O R T S

Further information can be found at: 
 start.yousport.de  
 yousport.tv
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GENERAL DISCLOSURES

ORGANIZATIONAL PROFILE

ProSiebenSat.1 Group has its headquarters in Unter-
föhring near Munich and is one of the leading German
entertainment company with a strong e-commerce busi-
ness. We offer premium entertainment – whenever,
wherever and on any device. We reach 45 million TV

households in Germany, Austria and Switzerland with
our 14 free TV and pay TV stations. At the end of 2018,
the digital offerings managed by SevenOne Media
GmbH, ProSiebenSat.1 Group’s marketer had a monthly
reach of around 34 million unique users (aged 16 or
over). In addition, ProSiebenSat.1 Group’s global digital
studio Studio71 generated an average of around 9 billion
video views a month with its web channels in 2018.

Successful formats like “Germany’s Next Top Model,”
“The Voice of Germany” and “Young Sheldon” and
superstars like Heidi Klum, Joko and Klaas, and Dwayne
Johnson are part of our family. Shows like “Bosch” and
“Married at first sight” are in-house productions of our
production and distribution business Red Arrow Studios.
Our global video channel network Studio71 gets 9 billion
video views a month and operates across 1,400 chan-
nels. Our NuCom Group is a rapidly growing e-commerce
player with leading portfolio companies in the areas of
consumer advice, matchmaking, gift experiences, gift
cards and beauty & lifestyle. ProSiebenSat.1 Group’s strate-

gic brand portfolio

ProSiebenSat.1 has around 6,500 employees who
devote tremendous passion to entertaining and inspir-
ing our viewers and customers every single day. The
ProSiebenSat.1 Media SE share is traded on the stock
exchanges in Frankfurt and Luxembourg. The company
is listed in the MDAX.

In the 2018 financial year, the relevant financial and non-
financial indicators developed in line with expectations.
Revenues remained slightly down on the previous year
at EUR 4,009 million (previous year: EUR 4,078 million).
Adjusted EBITDA and adjusted net income declined by
4% to EUR 1,013 million (previous year:
EUR 1,050 million) and by 2% to EUR 541 million (previ-
ous year: EUR 550 million), respectively. Nevertheless,
adjusted for currency and portfolio effects, ProSieben-
Sat.1 Group posted slight revenue growth year on year.
The share of the non-advertising business increased to
44% (previous year: 43%) despite the deconsolidation
of the online travel portfolio. Report on Economic Position:

The Financial Year 2018
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KEY FIGURES OF PROSIEBENSAT.1 GROUP
2018 2017

Revenues 4,009 4,078

Revenue margin before income taxes (in %) 8.6 15.8

Total costs 3,710 3,590

Operating costs1 3,027 3,053

Consumption of programming assets 1,319 1,145

Adjusted EBITDA2 1,013 1,050

Adjusted EBITDA margin (in %) 25.3 25.8

EBITDA 570 1,084

Reconciling items3 –443 34

Operating result (EBIT) 348 820

Financial result –4 –174

Result before income taxes 344 646

Net result attributable to shareholders of ProSiebenSat.1 Media SE 248 471

Adjusted net income4 541 550

Adjusted earnings per share (in EUR) 2.36 2.405

Payments for the acquisition of programming assets 1,070 1,048

Free cash flow –78 728

Cash flow from investing activities –468 –894

Free cash flow before M&A 244 468

12/31/2018 12/31/2017

Programming assets 1,113 1,198

Equity 1,070 1,252

Equity ratio (in %) 16.5 19.1

Cash and cash equivalents 1,031 1,552

Financial debt 3,194 3,185

Leverage ratio6 2.1 1.67

Net financial debt 2,163 1,6327

Employees8 6,583 6,483

1 Total costs excl. expense adjustments, depreciation, amortization and impairments.
2 EBITDA before reconciling items.
3 Expense adjustments less income adjustments.
4 Net result attributable to shareholders of ProSiebenSat.1 Media SE before the amortization and impairments from purchase price

allocations, adjusted for the reconciling items. These include valuation effects recognized in other financial result, valuation effects of
put-options and earn-out liabilities, as well as valuation effects from interest rate hedging transactions. Moreover, the tax effects
resulting from such adjustments are also adjusted.

5 Calculated on the basis of the volume weighted average number of shares for the financial year 2017 of 228.9 million; taking into
account the shares carrying dividend rights at the reporting date, the economic underlying earnings per share amount to EUR 2.40.

6 Ratio net financial debt to adjusted EBITDA in the last twelve months.
7 After reclassification of cash and cash equivalents of Tropo.
8 Full-time equivalent positions as of reporting date.
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BUSINESS PERFORMANCE IN THE FIRST
QUARTER OF 2019

In the first quarter of 2019, the Group increased its
revenues by 4% to EUR 913 million (previous year:
EUR 881 million). This was mainly driven by the
strong performance in the Content Production &
Global Sales and Commerce segments. Adjusted
EBITDA decreased by 5% in the first quarter to
EUR 190 million (previous year: EUR 200 million).
As announced, lower advertising revenues and
investments in the Entertainment segment affected
the Group’s profitability and earnings performance
here.

STRATEGY

We are aware of the corporate and social responsibility
that we bear and see it as an integrated challenge. After
all, success for ProSiebenSat.1 Group is not just a matter
of enhancing the Group’s economic performance in the
long term. To us, it also means systematically developing
and improving the Group’s sustainability performance
and non-financial performance indicators, and aligning
the interests of our target groups – particularly our
employees, shareholders, viewers, users and business
customers. In this context, the Group defines sustain-
able business conduct as an integrated approach for
ensuring our Group’s economic, environmental and
social performance.

ETHICS AND INTEGRITY

In its Code of Conduct, ProSiebenSat.1 Group has laid

down fundamental guidelines and procedures. The stipu-
lations therein define the general standards for conduct
in business, legal and ethical matters. They serve as
a binding reference and regulatory framework for all
members of the Executive Board, the management, and
the employees of the Group for dealing with each other
and with external stakeholders. We are convinced that
our business success also depends on the trust of our
customers, business partners, and shareholders in our

independence and integrity. Adherence to high ethical
standards and our overall social commitment are there-
fore just as crucial as compliance with all relevant laws

GOVERNANCE

The Executive Board and Supervisory Board of
ProSiebenSat.1 Media SE believe that good corporate
governance is an essential component of responsible
management and control that is geared towards long-
term value creation. The German Corporate Governance
Code (Deutscher Corporate Governance Kodex — DCGK)
establishes a standard for transparent control and
management of the company, which is particularly
aligned to the interests of the shareholders. The prin-
ciples contained in the DCGK have been adhered to at
ProSiebenSat.1 for a long time now. In accordance with
the recommendation of item 5.6 of the DCGK, the Super-
visory Board conducts regular efficiency reviews.

STAKEHOLDER ENGAGEMENT

The stakeholder groups relevant to ProSiebenSat.1 were
re-evaluated as part of the 2018 sustainability strategy
and the selection was readjusted. In dialogue with inter-
nal and external stakeholders, we continuously check
whether this results in changes to the orientation and
focus of sustainability management and the correspond-
ing reporting. The society, for which we also have a
responsibility as a company, has the highest priority.

GRI 102-14 Statement from senior decision-maker
(Other disclosures: Foreword, page 5, Strategy, page 6)

GRI 102-16 Values, principles, standards, and

norms of behavior
(Other disclosures: Organization, page 7, Governance, page

29, Anti-Discrimination, page 41, Product Responsibility,

page 42)

GRI 102-18 Governance structure
(Other disclosures: Organization, page 7, Organization and

Group Structure, Corporate Governance Report and Manage-

ment Declaration in the Annual Report 2018)

GRI 102-40 List of stakeholder groups

GRI 102-41 Collective bargaining agreements
(Disclosures: GRI Content Index, page 49)

GRI 102-42 Identifying and selecting stakehold-

ers

GRI 102-43 Approach to stakeholder engagement

GRI 102-44 Key topics and concerns raised
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IMPORTANT STAKEHOLDER GROUPS

In addition to the internal communication of sustain-
ability issues, there is also a regular exchange with the
Nachhaltigkeits-AG (sustainability working group) since
the beginning of 2019, in which employees from various
companies and departments have joined forces to
promote even more sustainability in their working envi-
ronment and implement concrete measures. Selected

employer rankings, Media-specific disclosures, page 45

In numerous roadshows and conferences, we inform
investors and analysts about the business performance
of ProSiebenSat.1 and the company outlook and answer
questions from the capital market on ESG issues (envi-
ronment, social, governance). We are in regular contact
with our shareholders and, among other things, answer
questions at the Annual Shareholders' Meeting. The
requirements for the disclosure of non-financial infor-
mation are constantly increasing, and governance
issues and the company's diversity concepts are becom-
ing more and more important. The number of rating
agencies and research houses that assess our sustain-
ability performance in the economic, social and environ-
mental fields also increased further in the year under
review. ESG research and sustainability ratings by ProSiebenSat.1

As a listed group and one of the largest European media
companies, ProSiebenSat.1 is particularly in the public
eye. Governmental Relations & Regulatory Affairs is the
contact for external stakeholders from politics and regu-
lation. In the national and international dialogue with
representatives of governments, parliaments and
authorities, we bring our positions, which are politically
independent, into the discussion directly or via member-
ships in various associations and organizations. Among
other things, we are involved in the expansion of public
value content through the Association of Private Media
(VAUNET).

SELECTED MEMBERSHIPS

REPORTING PRACTICE

Employees
Viewers, users and customers
Capital market
Politics, authorities and associations
Business partner (for example, sales customer)
Media

AGF Videoforschung
Arbeitsgemeinschaft Media-Analyse (agma)
Arbeitsgemeinschaft Online Forschung (AGOF)
BITKOM
Bundesverband Digitale Wirtschaft (BVDW)
European Group of Television Advertising (egta)
Filmförderungsanstalt (FFA)
FilmFernsehFonds Bayern (FFF Bayern)
Freiwillige Selbstkontrolle Fernsehen (FSF)
Freiwillige Selbstkontrolle Multimedia-Dienstan-
bieter (FSM)
Initiative D21
Initiative for a Competitive Online Marketplace
(ICOMP)
Verband Privater Medien (VAUNET)
Vereinigung der bayerischen Wirtschaft (vbw)
German Economic Council

GRI 102-45 Entities included in the consolidated

financial statements
(Disclosures: List of affiliated companies and investments in

the Annual Report 2018)

GRI 102-46 Defining report content and topic

Boundaries
(Other disclosures: Report Profile, page 47)

GRI 102-47 List of material topics
(Other disclosures: GRI Report, page 27)

GRI 102-48 Restatements of information
(Disclosures: GRI Content Index, page 49)

GRI 102-49 Changes in reporting
(Disclosures: GRI Content Index, page 49)

GRI 102-50 Reporting period
(Disclosures: Report Profile, page 47)

GRI 102-51 Date of most recent report
(Disclosures: Report Profile, page 47)

GRI 102-52 Reporting cycle
(Disclosures: Report Profile, page 47)

GRI 102-53 Contact point for questions regarding

the report
(Disclosures: Contact and About, page 57)

GRI 102-54 Claims of reporting in accordance

with the GRI‑Standards
(Disclosures: Report Profile, page 47, GRI Content Index,

page 49)

GRI 102-55 GRI content index
(Disclosures: GRI Content Index, page 49)

GRI 102-56 External assurance
(Disclosures: Report Profile, page 47, Audit, page 55)
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In the Non-Financial Group Declaration according to
section 289b, section 315b and section 315c of the
German Commercial Code (HGB) for the 2018 financial
year, ProSiebenSat.1 Group reports on material non-
financial aspects with the relevant disclosures that are
required to form an understanding of the company’s
business performance, business results and position,
and the impact of its business activities in this context.
When preparing this information, we were guided by

the GRI Standards. In a materiality analysis that was
performed in 2017 and evaluated in 2018, we identified
four non-financial aspects for ProSiebenSat.1. In the
Non-Financial Group Declaration, in accordance with
section 289c (3) HGB we have provided information
about approaches we are taking, due diligence
processes we are applying, results and associated
performance indicators with respect to these aspects.

FIELDS OF ACTION OF PROSIEBENSAT.1 AS OF DECEMBER 31, 2018

Employees and diversity

Employee matters
Company-specific  

aspects

Combating corruption  
and bribery /  

company-specific aspects

Social responsibility  
(Public value)

  Recruitment / 
employer branding
People Development
Work-life balance
Diversity management

 

   
 
 

  Opinion forming 
Media skills

  Dissemination of information
 Employee engage ment 

(Corporate Volunteering)
 Donations and spon sorship

Product responsibility Compliance

Social matters /  
company-specific aspects

 Data protection
  Media law 

(advertising guidelines,
 

journalistic independen ce,
 

protection of young peop le)

 Anti-corruption
 Antitrust law

In light of the different materiality concepts, new find-
ings from our continuous dialog with stakeholders and
structural amendments to the report, we have provided
additional information in this Sustainability Report
including about ProSiebenSat.1 and the environment.
The topics reported are, among other things, the result
of a materiality analysis on the basis of internal work-
shops in areas such as Group Communications, Human
Resources or Governmental Relations & Regulatory

Affairs as well as dialogs with external stakeholder
groups and were defined taking into account the regu-
latory requirements for sustainability reporting. Accord-
ing to the GRI definition, aspects that report on the key
economic, environmental and social impacts of the orga-
nization or that significantly influence the assessments
and decisions of stakeholders are classed as material.

GRI Report, page 27, Strategy, page 6
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ECONOMIC

ECONOMIC PERFORMANCE

The Annual Report 2018 provides comprehensive infor-
mation on the economic performance of ProSiebenSat1.
Group. Together with the Sustainability Report, it
provides an holistic overview of the Group's corporate
performance based on financial and non-financial infor-
mation. Annual Report 2018

DIRECT ECONOMIC VALUE GENERATED AND
DISTRIBUTED

in EUR m 2018 2017

Revenues 4,009 4,078

Gross profit 1,440 1,688

Personnel expenses 679 660

Wages and salaries 600 581

Social security contributions and
expenses for pensions and other
employee benefits 79 79

Other operating expenses –14 –33

Other operating income 50 332

Income taxes –94 –165

Net result attributable to shareholders
of ProSiebenSat.1 Media SE 248 471

Adjusted net income 541 550

Dividend payments 269 442

Cash flow from investing activities –468 –894

We have not identified any financial implications or
other significant risks or opportunities due to climate
change for our business activities at present.

ANTI-CORRUPTION AND
ANTITRUST LAW

Management Approach Disclosures

The ProSiebenSat.1 Group believes that sustained
economic success in a competitive environment can
only be achieved by ensuring that all action taken is in
compliance with the applicable laws. Therefore, prevent-
ing corruption and violations of antitrust law is highly
relevant to business and represents an important
success factor for achieving our corporate goals. For
this reason ProSiebenSat.1 has implemented a compli-
ance management system (CMS). Compliance management

system (CMS), page 29

We have continued to roll out the CMS within the Group
over the reporting period. A Unit Compliance Officer
has been appointed for 90% of the relevant companies.
The compliance e-learning modules have currently been
installed in 76% of the relevant companies; the compli-
ance guidelines have been communicated internally in
67% of the companies. Following on from the integra-
tion of a compliance check and a supplier’s self-disclo-
sure in the procurement process in the previous year,
the procurement process managed by Corporate
Procurement has now also been expanded to include a
business partner check.

To further improve the protection of whistleblowers, a
works agreement to establish an external ombudsper-
son was concluded in 2018 in accordance with the
recommendations of the German Corporate Governance
Code. Employees now also have the option of reporting
any legal violations anonymously via this ombudsper-
son. Anti-discrimination, page 41

GRI 201-1 Direct economic value generated and

distributed

GRI 201-2 Financial implications and other risks

and opportunities due to climate change
GRI 103-1 Explanation of the main topic and its

Boundary

GRI 103-2 The management approach and its

components

GRI 103-3 Evaluation of the management

approach
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Anti-Corruption

Fourteen companies underwent a compliance check in
2016. As well as issues such as antitrust and media
law and data protection, this check also examined risks
related to corruption. The companies assessed included
central units such as ProSiebenSat.1 TV Deutschland and
SevenOne Media, which generate a high proportion of
the consolidated revenues, as well as companies such as
maxdome and SevenVentures from the digital area. With
regard to the main competition and corruption issues,
one of our key focal points is the advertising sales model
owing to how financially important it is to the

ProSiebenSat.1 business model. This risk assessment
remains valid.

At the ProSiebenSat.1 Group, comprehensive training is
offered on compliance issues, which includes both an
e-learning program and classroom training. The online
training (web-based training; WBT), which is offered in
English and German and is mandatory for all employees,
is intended to provide a basic understanding of the main
compliance risks. This training was revised during the
reporting period and a Tax Compliance module added.
The classroom training is targeted at risk groups and
is carried out by Legal Affairs, Group Compliance, HR
Law, Corporate Information Security, the Data Protec-
tion Officer and the Youth Protection Officer for their
individual areas. In addition, ProSiebenSat.1 and the
P7S1 Academy offer all-day seminars for the managers
of affiliated companies in order to give them a compre-
hensive overview of their rights and obligations.

COMPLIANCE TRAINING
2018 2017

Live
WBT

Live
WBT

Topic Sessions Attendees Sessions Attendees

Media, copyright, advertising law,
German Unfair Competition Act

10 164 2,921 10 129 2,444

Compliance 7 121 3 40

Antitrust law 2,738 2,331

German General Act on Equal
Treatment, labor law

– – 1,884 – – 5,765

Data protection 7 33 6,139 3 38 2,446

InfoSec – – 2,465 3 11 4,346

Youth protection 6 38 473 4 47 1,550

Occupational health and safety 12 135 5,075 – – –

Tax law 5 37 – – – –

Management seminars 4 33 – 3 38 –

Additional information on the training (e.g. breakdown by region) is not relevant from a controlling perspective for ProSiebenSat.1 and has
therefore not been reported.

In the reporting period, no investigations against the
Group, investments or employees of the ProSiebenSat.1
Group due to corruption offenses came to light. No fines
or penalties were imposed.

Anti-Competitive Behavior

In the reporting period, no investigations against the
Group, investments or employees of the ProSiebenSat.1
Group due to violations of antitrust law came to light.
No fines or penalties were imposed. Since 2008, a civil
suit for damages has been pending with RTL 2 Fernse-
hen GmbH & Co. KG and El Cartel Media GmbH & Co. KG.

Risk report

GRI 205-1 Operations assessed for risks related

to corruption

GRI 205-2 Communication and training about

anti-corruption policies and procedures

GRI 205-3 Confirmed incidents of corruption and

actions taken

GRI 206-1 Legal actions for anti-competitive

behavior, anti-trust, and monopoly practices
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ENVIRONMENTAL

MANAGEMENT APPROACH
DISCLOSURES

While the ecological footprint that ProSiebenSat.1 Group
creates through its operational activities is relatively
small compared to other industries, it is not insignifi-
cant. Although, as a media group, we are not in a manu-
facturing sector and do not use a great amount of
resources or energy, we are aware of the ecological
responsibility that we bear as a commercial enterprise.
Working with our employees and in dialog with our other
stakeholders, we want to contribute to help mitigate
climate change and to protect the environment, for
example through the careful and efficient use of natural
resources and by reducing our energy consumption and
CO2 emissions.

For this reason, ProSiebenSat.1 has been recording the
Group’s greenhouse gas emissions since 2015. We are
continually working to optimize the data quality of the
carbon footprint and to ensure that the measurement
data gathered for the DACH region is as comprehensive
as possible. One of the measures we have taken is to
switch all lighting in the underground parking garages to
LED in 2016. Since 2017, our computer centers in Unter-
föhring are used to heat the office buildings. ProSieben-
Sat.1 largely uses environmentally friendly district heat-
ing to generate heat rather than fuel oil or natural gas.
The Group guidelines for business travel also urge
ProSiebenSat.1 employees not to fly short distances and
to use more environmentally friendly alternatives such
as trains instead. With the renovation of the campus
area in Unterföhring, the Group is aiming to achieve
sustainability certification in accordance with the LEED
model (Leadership in Energy and Environmental
Design). We are also aiming to incorporate as many
waste products as possible in the recycling cycle and to
select our disposal partners on this basis.

In general, the Group intends to continue to expand its
sustainability activities in the future, focusing in partic-
ular on the environment and climate protection. For
instance, in 2018, we implemented new waste separation
and reduction measures and took the first steps towards
complete elimination of single-use plastics in the
canteens and kitchens on the ProSiebenSat.1 campus.
We developed our first-ever holistic sustainability strat-
egy for the Group in 2018, which we implemented at the
start of 2019. In this strategy, we defined the environ-
ment as one of our key action areas. Sustainability strat-

egy, page 6

Thanks to our wide reach, we can shift focus onto
socially relevant and environmental issues and thus
raise awareness of the sustainable use of natural
resources. Our ProSieben station has already been host-
ing the “Green Seven” themed week for the past ten
years, the aim of which is to raise TV viewers’ awareness
of sustainable ways of living and encourage viewers to
be more ecologically aware. Through Green Seven,
ProSieben introduces young viewers to a range of
ecological issues, such as the consequences of air and
environmental pollution caused by cars (“Save the
Future”, 2018), the melting polar caps (“Save the Ice”,
2017), water protection (“Save the Water”, 2016) and the
death of bees (“Save the Bees”, 2015). Projects

ENVIRONMENTALLY FRIENDLY MOBILITY

In 2016, we added the first electric vehicles to our
fleet and set up e-charging stations on the
ProSiebenSat.1 campus in Unterföhring. The Group
also negotiated framework agreements with Car-
Sharing providers. This gives our employees the
opportunity to register free of charge for the more
environmentally friendly alternative to their own
car and to use this service both for business trips
and private trips. There is also the option of leasing
a service bicycle. We also offer our employees job
tickets for public transport. Around two thirds of
the workforce in the DACH region already commute
by bus and train between home and work. In long-
distance transport with Deutsche Bahn, our
employees also use electricity from renewable
energy sources, making them 100 percent
CO2-neutral.

GRI 103-1 Explanation of the material topic and

its Boundary

GRI 103-2 The management approach and its

components

GRI 103-3 Evaluation of the management

approach
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ENERGY

ProSiebenSat.1’s energy consumption mainly involves
the purchase of electricity and heat. The total energy
consumption (incl. electricity) within the company in the
reporting period was approximately 45 GWh across the
Group (previous year: approximately 50 GWh). Energy
consumption outside the company is indicated indirectly
in the carbon footprint through the Scope 3 emissions.

TOTAL ENERGY CONSUMPTION
in GWh

Energy source 2018 2017

Fuel oil 0.20 0.33

Diesel 0.00 0.02

Natural gas 0.63 1.01

Vehicle fleet 8.49 10.05

Electricity 19.81 19.20

Heat 15.51 19.30

Total 44.64 49.91

EMISSIONS

Our carbon footprint includes direct greenhouse gas
emissions (Scope 1), indirect greenhouse gas emissions
(Scope 2) and greenhouse gas emissions from upstream
and downstream stages in the value chain (Scope 3).
Detailed information on the reporting of greenhouse gas
emissions can be found in the “Accompanying Notes to
the Carbon Footprint.”

GRI 302-1 Energy consumption within the organi-

zation

GRI 302-2 Energy consumption outside of the

organization

The fuel consumption of company cars in Germany
in 2018 amounted to 364 thousand liters of gasoline
(previous year: 278 thousand liters) and 313 thousand
liters of diesel (previous year: 400 thousand liters).
Due to the downsizing of the vehicle fleet, energy
consumption decreased to 6.51 GWh (previous year:
7.92 GWh).
The total consumption of electricity at the campus
in Unterföhring was around 16 GWh in 2018, as in
the previous year. For the generation of heat, envi-
ronmentally friendly district heating was largely used
rather than fuel oil or natural gas. Since 2012, the
Group has also been using geothermal heat for
several properties at the Unterföhring site; its share
of the heat used increased to 53% (previous year:
48%). In total, ProSiebenSat.1’s energy consumption
for heating and cooling in Unterföhring amounted to
around 11 GWh (previous year: around 14 GWh) in the
reporting period.

GRI 305-1 Direct (Scope 1) GHG emissions

GRI 305-2 Energy indirect (Scope 2) GHG emis-

sions

GRI 305-3 Other indirect (Scope 3) GHG emis-

sions

G R I  R e p o r t 35



PROSIEBENSAT.1 GROUP’S1 CARBON FOOTPRINT
Greenhouse gas emissions (CO2

equivalent) in metric tons 2018 2017 2016 2015

Scope 1 – Direct greenhouse gas
emissions 1,910 2,456 2,371 2,933

Scope 2 – Indirect greenhouse
gas emissions2

11,804
(location-

based)

10,460
(market-

based)

12,478
(location-

based)

4,035
(market-

based)

12,058
(location-

based)

3,471
(market-

based)

11,384
(location-

based)

2,800
(market-

based)

Scope 3 – Greenhouse gas
emissions from upstream and
downstream stages of the value
chain 20,605 17,356 15,130 9,787

Total emissions from
Scope 1, 2 and 3 (excluding TV
consumption of programs
broadcast)

34,319
(location-

based)

32,975
(market-

based)

29,883
(location-

based)

23,847
(market-

based)

29,559
(location-

based)

20,973
(market-

based)

24,104
(location-

based)

15,520
(market-

based)

TV consumption of programs
broadcast 314,530 307,916 367,268 N/A

Total emissions from
Scope 1, 2 and 3 347,505 331,762 388,241 N/A

1 When calculating the carbon footprint, we were guided by the criteria and definitions of the Sustainability Reporting Guidelines (Standards) of the Global
Reporting Initiative (GRI). The data was collected on the basis of internal guidelines. In addition, we aligned the calculation of our carbon footprint and
selected data on indirect CO2 emissions (Scope 3) to the following standards: the Greenhouse Gas (GHG) Protocol – Corporate Accounting and Reporting
Standard, the Corporate Value Chain Accounting and Reporting Protocol of the World Resources Institute (WRI) and the World Business Council for
Sustainable Development (WBCSD). All of ProSiebenSat.1 Group’s own sites and employees were included in the carbon footprint.

2 Energy consumption by the production studios and computer centers outside of the Unterföhring and Berlin sites is not included.

GREENHOUSE GAS EMISSIONS FROM
UPSTREAM AND DOWNSTREAM STAGES OF
THE VALUE CHAIN
in percent

2018 2017

Employee commuting 46.9 40.9

Business travel (plane, train, rental car,
taxi)

41.3 44.8

Fuels and energy-related activities not
included in Scope 1 or 2

11.6 14.2

Waste from operating processes 0.2 0.1

Vehicle fleet
Fuel oil
Diesel
Natural gas

Electricity
District heating and geot-
hermal energy

Fuels and energy-related
activities not included in
Scope 1 or 2
Waste from operating
processes
Employee commuting
Business travel (plane,
train, rental car and taxi)

Scope 1: As it was the case in the previous year, the
direct emissions are mainly generated by ProSieben-
Sat.1’s vehicle fleet.
Scope 2: The increase in energy indirect emissions
(market-based) in 2018 was due to the fact that green
power was not used on account of cost-saving
measures.
Scope 3: Employee commuting and business trips are
responsible for the majority of the reported green-
house gas emissions from upstream and downstream
stages in the value chain.
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WASTE

Due to the start of the “New Campus” construction
project at the Unterföhring site, the waste generated
in the reporting period increased to 2,724 metric tons
(previous year: 1,048 metric tons). In the 2018 waste
balance, 1,745 metric tons were directly attributable to
the upstream demolition work. Any waste that cannot be
reclaimed is disposed in an environmentally responsible
manner. When doing so, ProSiebenSat.1 complies with
the local regulations and classifies waste as hazardous
or non-hazardous in accordance with the relevant
national legislation. The volume of hazardous waste
increased on account of the construction work (for
example, bituminous mixtures and insulating material).
Accordingly, construction waste accounted for 734
metric tons (compared to 6 metric tons in the previous
year). Municipal waste (domestic-type waste produced

by trade and industry) increased to 305 metric tons
(previous year: 228 metric tons).

WASTE BALANCE
in metric tons

2018 2017

Non-hazardous waste 1,990 1,042

Hazardous waste 734 6

Total 2,724 1,048

ENVIRONMENTAL COMPLIANCE

No cases of non-compliance with environmental laws
and regulations were identified for 2018 in the course of
compliance management processes.

GRI 306-2 Waste by type and disposal method

GRI 307-1 Non-compliance with environmental

laws and regulations
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SOCIAL

EMPLOYEES

Management Approach Disclosures

The media industry is going through an even bigger
transformation than many other industries due to the
advance of digitalization. This is why our corporate
culture is characterized by a willingness to adapt. It is
therefore a matter of course that, as an employer, we
seek to create conditions in the personnel arena that
support this process and accommodate the individual
interests of our employees. After all, our employees are
the basis of our economic success. With an attractive
overall offer that includes remuneration in line with the
market standard, additional benefits, individual devel-
opment opportunities and a pleasant working environ-
ment, we want to recruit and retain dedicated and qual-
ified employees within ProSiebenSat.1 Group and moti-
vate them to achieve exceptional results.

We set high standards in recruiting and use a range
of tools. In addition to the careers site
www.karriere.prosiebensat1.com as a central platform
with an extensive relaunch in 2018, which went live at
the beginning of 2019, and the digital job recommenda-

tion program Talentry, ProSiebenSat.1 uses other sourc-
ing channels such as social media, direct contact and
college marketing. With campaigns like “Claim New
Grounds” and “Connect.Code.Create”, we are also push-
ing the targeting of potential candidates with digital or
IT expertise. Our employer branding concept aims to
deliver the best “candidate experience” for all our target
groups in the labor market. Recruiting and employer brand-

ing, Selected employer rankings

We are continuously preparing qualified junior staff for
the Group through various training courses. With our
internships, trainee programs, Chamber of Industry and
Commerce apprenticeships and dual courses of study,
there is a range of ways for talented young people to get
started in our company. Alongside training, continued
development is a key component of the ProSiebenSat.1
human resources strategy. Employees are supported in
this by their manager and by a variety of development
opportunities. Employees and managers discuss the
selection of appropriate measures in target and devel-
opment meetings. People development

We also offer a range of flexible components that allow
employees to individually shape their working hours and
location so that they can reconcile their professional
and private lives. Our company agreements thus aim to
achieve an adequate work-life balance. Our staff also
benefit from a host of social and fringe benefits. At
the main site in Unterföhring, for example, we have our
own day-care center. We also focus on health and
sport. Number of employees in part-time employment (Group,

Germany, ProSiebenSat.1 Media SE)

EMPLOYEES IN FULL-TIME AND PART-TIME EMPLOYMENT BY GENDER (GRI 102-8)

Employees by Headcount (HDC) as of December 31, 2018

2018 2017

Part-time Full-time Total Part-time Full-time Total

Female 1,015 2,012 3,027 765 2,237 3,002

Male 704 2,508 3,212 339 2,828 3,167

1,719 4,520 6,239 1,104 5,065 6,169

Excluding international investments in the Content Production & Global Sales segment.

The numbers of employees in 2018 remained the virtu-
ally the same as in the previous year. The Group
employed 6,583 employees (previous year: 6,483) in
December 2018, calculated on the basis of full-time
equivalents. Likewise, at 6,532 employees (previous
year: 6,452), the average number of employees in the
reporting period was about the same as the previous

year. In Germany, Austria and Switzerland, the Group
had an average of 5,458 full-time equivalents in the
reporting period (previous year: 5,335). This equates to
a proportion of 84% of the Group as a whole (previous
year: 83%). Employees by segment and region

GRI 103-1 Explanation of the material topic and

its Boundary

GRI 103-2 The management approach and its

components

GRI 103-3 Evaluation of the management

approach
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EMPLOYEES BY EMPLOYMENT CONTRACT
AND REGION(GRI 102-8)

Employees by Headcount (HDC) as of December 31, 2018

Temporary Permanent

2018 2017 2018 2017

Germany 990 1,163 4,447 4,325

Austria/Switzerland 18 0 509 488

USA 0 0 158 149

UK 0 0 23 0

Scandinavia 0 0 0 0

Other 3 0 91 44

1,011 1,163 5,228 5,006

Excluding international investments in the Content Production &
Global Sales segment.

Employment

NEW EMPLOYEE HIRES BY AGE GROUP,
GENDER AND REGION
Employees by Headcount (HDC)

New hires New hire rate

2018 2017 2018 2017

Age group

<30 years 722 707 49.1% 48.9%

30–50 years 826 858 19.8% 20.4%

>50 years 62 54 10.2% 10.5%

1,610 1,619 25.8% 26.2%

Gender

Women 780 793 25.8% 26.4%

Men 830 826 25.8% 26.1%

1,610 1,619 25.8% 26.2%

Region

Germany 1,372 1,400 25.2% 25.5%

Austria/Switzerland 117 75 22.2% 15.4%

USA 74 64 46.8% 43.0%

UK 12 0 52.2% 0.0%

Scandinavia 0 70 0.0% 0.0%

Other 35 10 37.2% 22.7%

1,610 1,619 25.8% 26.2%

Excluding international investments in the Content Production &
Global Sales segment.

To calculate the turnover rate, the number of employees

who left during the reporting period is divided by the

number of employees on the reporting date of Decem-

ber 31. The reasons for leaving include terminations and

severance agreements. Departures due to fixed-term

contracts, the end of an apprenticeship, entering retire-

ment and death are not taken into account.

TURNOVER BY AGE GROUP, GENDER AND
REGION
Employees by Headcount (HDC)

Turnover rate

In percent 2018 2017

Age group

<30 years 20.3 15.8

30–50 years 15.1 12.9

>50 years 5.6 4.1

15.4 12.8

Gender

Women 15.8 12.6

Men 15.0 13.1

15.4 12.8

Region

Germany 15.0 12.0

Austria/Switzerland 13.1 6.1

USA 41.1 36.2

UK 17.4 0.0

Scandinavia 0.0 0.0

Other 8.5 0.0

15.4 12.8

Excluding international investments in the Content Production &
Global Sales segment.

Labor/Management Relations

The notice period for operational changes is usually one
month.

Occupational Health and Safety

Most employees of ProSiebenSat.1 do not work in a
production environment. They are therefore only
exposed to risks related to their occupation to a minor
degree. However, we are aware of other potential health
risks that could arise from work-related stress, a lack of
physical activity or incorrect posture, for example. We
therefore offer various training courses on self and time
management, which help our employees better organize
their everyday working routine and their work environ-
ment. In addition, the Group provides guidance on how
to sit correctly and sport facilities to encourage physical
activity.

GRI 401-1 New employee hires and employee

turnover

GRI 402-1 Minimum notice periods regarding

operational changes

GRI 403-3 Employees with a high frequency or

high risk of work-related ill health
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Training and Education

The P7S1 Academy offers a wide range of training
courses for professional and personal development. In
2018, 596 events (7,560 attendees) took place in the
Academy (previous year: 596 and 6,266 respectively),
including 87 management training courses with 758
attendees (previous year: 60 and 568 respectively).

People development

TRAINING AND EDUCATION
Employees by Headcount (HDC)

Average hours 2018 2017

Women 12.0 11.4

Men 8.5 8.1

10.2 9.7

Top Management 1.1 1.6

Senior Management 5.2 4.9

Middle Management 11.4 7.2

Team Lead 13.7 10.3

Not management level 9.7 9.9

10.2 9.7

Production 6.0 7.2

Administration 13.3 13.7

Sales 17.0 9.6

10.2 9.7

DIVERSITY

Management Approach Disclosures

We strive to ensure that our corporate culture is charac-
terized by openness and respect. ProSiebenSat.1 Group
appreciates the diversity that our employees bring to
the company with their individual qualities, talents and
skills. We are convinced that diverse teams are better
able to solve complex tasks and understand the different
requirements of our customers. That is why we consider
diversity to be an important success factor for our
company. ProSiebenSat.1 Group signed the Diversity
Charter in 2014 and follows the guidelines stipulated
therein. This highlights our commitment to creating a

work environment free from prejudice and exclusion,
and where diversity is actively encouraged among
employees.

We hire employees at all hierarchical levels solely based
on objective criteria and promote employees based on
their skills and expertise alone. Other factors such as
background and culture, age, gender, sexual orientation
and identity, disability, religion and ideology do not
come into play. The average age of ProSiebenSat.1
employees as of December 31, 2018 was 37.1 years (previ-
ous year: 36.8 years). Achieving a good balance of men
and women within the company and in management
positions is also important when it comes to diversity.
In 2018, 48.8% (previous year: 48.9%) of employees in
the Group were women. Employee age structure, Propor-

tion of male and female employees, Proportion of men and women

in management positions

EMPLOYEES BY EMPLOYMENT CONTRACT
AND GENDER(GRI 102-8)

Employees by Headcount (HDC) as of December 31, 2018

Temporary Permanent

2018 2017 2018 2017

Women 546 641 2,481 2,361

Men 465 522 2,747 2,645

Total 1,011 1,163 5,228 5,006

Excluding international investments in the Content Production &
Global Sales segment.

Diversity and Equal Opportunity

DIVERSITY OF GOVERNANCE BODIES
as of December 31, 2018 in Percent

Executive
Board

Supervisory
Board

Gender

Women 20 33

Men 80 67

100 100

Age group

<30 years 0 0

30–50 years 80 33

>50 years 20 67

100 100

GRI 404-1 Average hours of training per year per

employee

GRI 103-1 Explanation of the material topic and

its Boundary

GRI 103-2 The management approach and its

components

GRI 103-3 Evaluation of the management

approach

GRI 405-1 Diversity of governance bodies and

employees
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DIVERSITY OF EMPLOYEES
Employees by Headcount (HDC) as of December 31, 2018

in Percent

Top Management Male 89

Female 11

Senior Management Male 83

Female 17

Middle Management Male 72

Female 28

Team Lead Male 66

Female 34

Not management level Male 47

Female 53

Top Management <30 years 0

30–50 years 44

>50 years 56

Senior Management <30 years 0

30–50 years 69

>50 years 31

Middle Management <30 years 0

30–50 years 72

>50 years 28

Team Lead <30 years 4

30–50 years 85

>50 years 11

Not management level <30 years 21

30–50 years 68

>50 years 12

Production Male 56

Female 44

Administration Male 44

Female 56

Sales Male 47

Female 53

Production <30 years 18

30–50 years 68

>50 years 15

Administration <30 years 16

30–50 years 73

>50 years 11

Sales <30 years 18

30–50 years 71

>50 years 11

Excluding international investments in the Content Production &
Global Sales segment.

ANTI-DISCRIMINATION

Management Approach Disclosures

ProSiebenSat.1 does not tolerate discrimination on the
basis of background and culture, age, gender, sexual
orientation and identity, disability, religion or ideology.
The Group promotes a corporate culture that particu-
larly prohibits any kind of sexual violence or abuse of
power. For years, we clearly set out our position against
such behavior in our compliance guidelines. Employees
are urged to report any discrimination or violations of
other principles laid down in the Code of Conduct to
the relevant Compliance Officer, for example. We also
provide staff with mandatory training on the German
General Act on Equal Treatment (AGG).

ProSiebenSat.1 has set up an internal task force as a
reaction to the allegations of abuse against director
Dieter Wedel, which became public at the beginning of
2018 and concerned, among other things, the 1997 Sat.1
production "Der König von St. Pauli". On account of the
internal investigation carried out in connection with the
allegations of abuse made against the director Dieter
Wedel as well as the #metoo debate, the existing
measures have been scrutinized and expanded. For
example, the compliance clauses in the model contracts
with producers now explicitly include the issue of sexual
abuse. Furthermore, ProSiebenSat.1 participates in an
industry-wide contact point for sexual abuse via indus-
try association VAUNET.

On the basis of a works agreement concluded in Decem-
ber 2018, employees and third parties now also have the
option within the existing reporting system of report-
ing legal violations anonymously via an external
ombudsperson. This ombudsperson receives complaints
and reports via all channels, evaluates them for plau-
sibility and then forwards them to Group Compliance.

Corporate governance statement, Compliance

GRI 103-1 Explanation of the main topic and its

Boundary

GRI 103-2 The management approach and its

components

GRI 103-3 Evaluation of the management

approach
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WHISTLEBLOWER SYSTEM AT PROSIEBENSAT.1

External  
reporting channel

Whistleblower

Internal reporting channel

Ombudsman service 
(external law firm)

(internal or external)

Passing on of tested  
information and  
information provided by  
whistleblowers

Unit Compliance 
Officer

HR  
manager

Group  
Compliance

Non-Discrimination

During the reporting period, there were seven
complaints on account of violations related to sexual
harassment. The reports predominantly involved
suggestive comments, but in two cases also involved
harassment that went further than that but were not
relevant from a criminal law perspective. In one case, a
notice of termination was given for reasons of conduct,
and in the second case, a written warning was issued.

PRODUCT RESPONSIBILITY

Management Approach Disclosures

For us, product responsibility is not just a legal require-
ment – it is also an important competitive factor that
has a lasting impact in particular on the trust placed in
ProSiebenSat.1’s products, offers and brands and there-
fore on the financial success of the Group. The issues of
data protection and media law in this regard are covered
by the compliance management system (CMS). Compli-

ance management system (CMS), page 29

ProSiebenSat.1 Group has implemented processes and
measures to protect personal data against misuse. Data
protection compliance is to be ensured by means of
a risk-oriented data protection management system.
Furthermore, we take security precautions to prevent
personal data and other sensitive data from being lost,
destroyed, accessed or used, processed or
disclosed without authorization.

The requirements of the compliance management
system (CMS) according to media law primarily concern
journalistic independence, the separation of advertising
and programming, requirements for product placement,
requirements for youth protection and the prevention
of surreptitious advertising or the broadcast of illegal
advertising. A number of individual topics also form part
of the Code of Conduct. Code of Conduct, page 29

ProSiebenSat.1 Group is committed to maintaining a
distinction between editorial reporting and publications
made for promotional purposes. At relevant compliance
events, the individuals responsible, such as TV editors,
receive training on bans and the consequences of viola-
tions. In justified individual cases in which the use of
surreptitious advertising is suspected, an ad hoc super-
visory committee may take action. The Group is also
committed to complying with the provisions of the
German Interstate Broadcasting Agreement and the
Joint Guidelines of the State Media Authorities for
Advertising, for the Separation of Advertising and
Programme Services, and for Sponsoring on Television
and Radio. The ProSiebenSat.1 advertising guidelines on
the separation of advertising and programming contain
specific explanations of placement bans for certain
products and services. Advertising guidelines

GRI 406-1 Incidents of discrimination and correc-

tive actions taken

GRI 103-1 Explanation of the material topic and

its Boundary

GRI 103-2 The management approach and its

components

GRI 103-3 Evaluation of the management

approach
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In order to preserve journalistic independence and
fundamental provisions, the Group has formulated
guidelines to which all program makers in the company
in Germany are committed. The Guidelines for Ensuring
Journalistic Independence specify the understanding of
the journalistic principles set forth in the Press Code
of the German Press Council. In accordance with the
internal guidelines, journalists and editors working for
ProSiebenSat.1 Group are required to comply with the
Principles on the Conduct of Journalists issued by the
International Federation of Journalists. Accordingly,
they are free to report as they see fit independently of
social, economic or political interest groups. As a media
company, political independence is of the utmost impor-
tant to us. Monetary donations and donations in kind to
political parties are therefore not permitted, unless the
donation has been approved in advance by the Execu-
tive Committee of ProSiebenSat.1 Media SE. In general,
editorial contributions must not be influenced by the
private or business interests of third parties or by the
personal or financial interests of employees. Product

responsibility

ProSiebenSat.1 Group’s Youth Protection Officers make
sure that all content for which the Group is responsible

DATA PROTECTION PROCESSES AT
PROSIEBENSAT.1 GROUP

Data protection
compliance

Performance of an initial risk analy-
sis including a compliance check in
the context of introducing/changing
automated procedures for process-
ing personal data in order to meet
the requirements of data protection
law (Articles 5, 6 GDPR).

Commissioned
processing

Process for legally compliant prepa-
ration of agreements under data
protection law in order to meet the
requirements of Articles 26, 28
GDPR.

Information to public
authorities

Process for legally compliant disclo-
sure of personal data to public
authorities.

Information to be
provided and rights of
the data subject

Legally compliant information and
processing of data subjects’
requests for the fulfillment of arti-
cles:

Data breach notifica-
tion

Process for legally compliant report-
ing of data breaches (= third parties
unlawfully obtaining personal data)
in accordance with Articles 33, 34
GDPR.

is made available on TV and online in an age-appropriate
manner. The aim is to make it difficult for children and
young people to access content that is inappropriate
for their age group. The German Interstate Treaty on
the Protection of Minors defines clear guidelines in this
respect. The Group’s Youth Protection Officers work
independently of the management and are responsible
for ensuring that content that is inappropriate for chil-
dren and young people is broadcast only at the legally
prescribed broadcasting times. They also ensure that
technical methods of protection are used on the Group’s
websites in relation to the distribution of content that
has the potential to impair development. As well as
providing employee training and internal guidelines, we
support the protection of young people via various orga-
nizations. Youth protection processes

Public Policy

In 2018, as in the previous year, ProSiebenSat.1 Group
did not make any monetary donations or donations in
kind to political parties.

Customer Health and Safety

We identified a total of 17 incidents of non-compliance
(previous year: 11) with programming principles and jour-
nalistic duties of care and with statutory regulations
governing the protection of young people in 2018.

ProSiebenSat.1 reports on publicly confirmed incidents of

non-compliance concerning media law. No further informa-

tion (e.g. financial penalties or warnings) is provided.

Marketing and Labeling

In 2018, we identified no incidents (previous year: 50)
of non-compliance with regulations or voluntary codes
concerning information on the labeling of products and
services.

Transparent information (Articles
12 et seq. GDPR)
Rights of access (Article 15 GDPR)
Right to rectification and erasure
(Article 16 GDPR)
Right to erasure (Article 17 GDPR)
Data portability (Article 20 GDPR)
Rights to object (Article 21 GDPR)

GRI 415-1 Political contributions

GRI 416-2 Incidents of non-compliance concern-

ing the health and safety impacts of products and

services

GRI 417-2 Incidents of non-compliance concerning

product and service information and labeling

GRI 417-3 Incidents of non-compliance concerning

marketing communications
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ProSiebenSat.1 reports on publicly confirmed incidents

of non-compliance with regulations or voluntary codes

concerning information on the labeling of products and

services. No further information (e.g. financial penalties or

warnings) is provided.

In this respect, we identified a total of 27 incidents
(previous year: 29) of integrity, GTC and advertising
violations with regard to the advertising of our own
products in 2018.

In this section, we report on publicly confirmed incidents

of non-compliance with statutory regulations, but do not

provide any disclosures regarding incidents of non-compli-

ance with voluntary codes.

Customer Privacy

In 2018, there were seven (previous year: five) substan-
tiated complaints concerning breaches of customer

privacy. In two cases, we made payments to third parties
totaling approximately EUR 1,000. Furthermore, there
were 13 cases (previous year: two) of data leaks and of
data theft or loss at ProSiebenSat.1 Group companies
in Germany; however, only seven of these cases were
reportable.

Due to the small number of incidents, we are not reporting

by complainant.

Socioeconomic Compliance

In 2018, ProSiebenSat.1 identified a total of five viola-
tions and fines/compensation payments of approxi-
mately EUR 4,000 for non-compliance with laws and
regulations relating to the provision and use of products
and services.

With regard to socioeconomic compliance, we report on

financial penalties but do not provide disclosures on non-

financial penalties.

GRI 418-1 Substantiated complaints concerning

breaches of customer privacy and losses of

customer data

GRI 419-1 Non-compliance with laws and regula-

tions in the social and economic area
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MEDIA-SPECIFIC DISCLOSURES

ProSiebenSat.1 Group is able to reach around 45 million
TV households with its stations in its TV markets in the
DACH region; at the end of 2018, the digital services
managed by SevenOne Media GmbH, the ProSiebenSat.1
marketer, had a monthly reach of around 34 million
unique users (above 16 years of age). In 2018, Studio71,
ProSiebenSat.1 Group’s global digital studio, also
achieved 9.2 billion video views per month on average
through its web channels.

The distributed content contributes to pluralism and the
diversity of information and helps shape the opinions
of viewers and users. This is a huge privilege, but also
places an important obligation on ProSiebenSat.1 Group
because, as a media group, our reach means that we
have a significant social and journalistic responsibility.
We therefore endeavor to use our media offerings to
focus on important ecological, societal and sociopolitical
issues and to speak to young people in particular,
thereby making a valuable contribution to society as a
company (public value). We are committed to the free
and democratic order as laid down in the Basic Law for
the Federal Republic of Germany and give due consid-
eration to the principles of editorial freedom and jour-
nalistic independence. Social responsibility (public value),

Sustainability magazine, page 10, Projects

DISSEMINATION OF INFORMATION

ProSiebenSat.1 is committed to barrier-free access to its
services. For this reason, we offer subtitled program-
ming areas for deaf and hard of hearing people on our
channels, among others, in order to improve the dissem-
ination of information.

European elections 2019 (story), page 0, Product responsibility,

Projects

VIEWER INTERACTION

TV viewers and users of our digital entertainment and
commerce platforms are among the most important
stakeholders. Direct interaction with them is therefore
of great importance for ProSiebenSat.1. The central
viewer editorial team answers questions from viewers
about program content and responds to general sugges-
tions or criticism. In 2018, the department processed
around 68,000 inquiries (previous year: around
92,000).

Involvement of stakeholders, page 29

MEDIA SKILLS

ReDI School (story), page 0, YouSport (story), page 0,

Projects

GRI 103-1 Explanation of the material topic and

its Boundary

GRI 103-2 The management approach and its

components

GRI 103-3 Evaluation of the management

approach

M4

M6

M7
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REPORT PROFILE

The ProSiebenSat.1 2018 Sustainability Report summa-
rizes the key environmental, societal and social devel-
opments. Together with the Annual Report 2018, it
provides a comprehensive description of ProSiebenSat.1
Group’s performance on the basis of financial and non-
financial information. The Sustainability Report essen-
tially consists of Sustainability Magazine and GRI Report
and has been prepared in accordance with the GRI Stan-
dards: Core option and taking into account the industry-
specific disclosures according to the Sector Supple-
ment for the media sector.

When defining the report content, we observed the prin-
ciples of “stakeholder inclusiveness,” “sustainability
context,” “materiality” and “completeness.”. The report
was subjected to an independent audit with limited
assurance by KPMG AG Wirtschaftsprüfungsge-
sellschaft. Such audits are based on the relevant ISAE
3000 standard.

This Sustainability Report covers ProSiebenSat.1 Group’s
scope of consolidation as of the end of financial year
2018 and was published on June 27, 2019. The reporting
period covers financial year 2018 and, to remain up to
date, some events from the first half of 2019. In most
cases, the reference date for the key figures is Decem-
ber 31, 2018. The financial data were taken unchanged
from the Annual Report 2018 published on March 21,
2019. The Sustainability Report also refers in particular
to non-financial information already disclosed in the
Non-Financial Group Declaration according to section
289b, section 315b and section 315c of the German
Commercial Code (HGB). The editorial deadline for the
activities described in the report was June 24, 2019. The
report is prepared annually. The previous ProSiebenSat.1
Sustainability Report was published on June 19, 2018;
the report for 2019 is expected to appear in the first half
of 2020.

REPORTING SCOPE AND DATA AVAILABILITY

The organizational reporting scope for the disclo-
sures contained in the Sustainability Report in rela-
tion to concepts and key figures for our sustain-
ability performance essentially includes all Group
companies and corresponds to the scope of consol-
idation of ProSiebenSat.1 Group, which is managed
centrally by ProSiebenSat.1 Media SE. The scope
of consolidation is defined in accordance with the
control principle of IFRS 10. We explain exceptions
and restrictions with regard to the reporting scope,
as well as the recording of data on performance
indicators, below. Further details are indicated
accordingly in the disclosures on the sustainability
aspects.

In particular, the companies in the Commerce
segment and the international business in the
Content Production & Global Sales segment are not
always included in the disclosures on employees
and diversity or the recording of data on non-finan-
cial key figures. Some Group functions and
programs, such as recruiting and employer brand-
ing, are controlled centrally from Unterföhring or
are not implemented in this form in individual
investments on account of the relatively small
number of employees in these investments.
ProSiebenSat.1 Group also practices dynamic port-
folio management, meaning that the scope of
consolidation is constantly changing. Due to it
being a commission-driven business, the production
area also experiences a high level of volatility with
regard to employee numbers.

The information on social responsibility relates in
particular to the Group’s sustainability-related busi-
ness activities in TV programming (Entertainment
segment). The description of concepts also includes
public value measures, which are implemented by
employees at the Unterföhring site.

Through the compliance management system
(CMS), ProSiebenSat.1 Group covers the relevant
legal areas anti-corruption, antitrust, data protec-
tion, and media law across the Group to a large
extent and records the performance indicators
across all companies. Owing to the application of
different legal regulations in other countries and

GRI 102-46 Defining report content and topic

Boundaries

GRI 102-50 Reporting period

GRI 102-51 Date of most recent report

GRI 102-52 Reporting cycle

GRI 102-54 Claims of reporting in accordance

with the GRI Standards

GRI 102-56 External assurance
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a lack of relevance for many companies, such as
those in production, some concepts such as compli-
ance with advertising law and the protection of
journalistic independence concern only a select
number of Group companies. For the relevant key
figures, with regard to the date of inclusion of
Group investments, acquired companies are
included in the data collection no later than the first
reporting period in which they were consolidated in
financial reporting for a full financial year.

This carbon footprint does not include the energy
consumption and resulting CO2 emissions of our
production studios and computer centers outside
the sites in Unterföhring and Berlin due to a lack of
data. Further information on the reporting of green-
house gas emissions can be found in the Accompa-

nying Notes on the Carbon Footprint.
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GRI CONTENT INDEX

This report has been prepared in accordance with the GRI Standards: Core option. All of the standards applied refer
to the version published by the GRI in 2016. The links to the Annual Report 2018 always relate to the start of the
section that includes information on the relevant standard disclosures. Indicators that apply to the media section in
accordance with the GRI are abbreviated as M.

UNIVERSAL STANDARDS

ORGANIZATIONAL PROFILE
Universal Standards Link Comment

GRI 102-1 Name of the organization Organizational Profile, page
27

GRI 102-2 Activites, brands, products,
and services

Organizational Profile, page
27

Annual Report 2018

GRI 102-3 Location of headquarters Organizational Profile, page
27

GRI 102-4 Location of operations Organizational Profile, page
27

Annual Report 2018

GRI 102-5 Ownership and legal form Organizational Profile, page
27

Annual Report 2018
Annual Report 2018

GRI 102-6 Markets served Organizational Profile, page
27

Annual Report 2018

The ProSiebenSat.1 Group does not publish
any further information on revenues by
market beyond the breakdown by segments
and regions.

GRI 102-7 Scale of the organization Organizational Profile, page
27

Annual Report 2018
Annual Report 2018

GRI 102-8 Information on employees
and other workers

Employees, page 38
Diversity, page 40

The ProSiebenSat.1 Group uses its contractual
partners’ employees or staff bound by
instructions only to a very minor extent in
comparison to its overall workforce

GRI 102-9 Supply chain Annual Report 2018
Annual Report 2018

GRI 102-10 Significant changes to the
organization and its supply
chain

Annual Report 2018

GRI 102-11 Precautionary Principle or
approach

Environmental, page 34
GRI Content Index, page 49

GRI 102-12 External initiatives Governance, page 29
Stakeholder Engagement,

page 29
Diversiy, page 40
Annual Report 2018
prosiebensat1.com (Projects)

GRI 102-13 Membership of associations Stakeholder Engagement,
page 29

GRI 102-54 Claims of reporting in accordance with the GRI Standards

GRI 102-55 GRI content index
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STRATEGY
Universal Standards Link Comment

GRI 102-14 Statement from senior
decision-maker

Foreword, page 5
Sustainability – Strategy,

page 6
General Disclosures –

Strategy, page 29

ETHICS AND INTEGRITY
Universal Standards Link Comment

GRI 102-16 Values, principles, standards,
and norms of behavior

Organization, page 7
Ethics and Integrity, page 29
Governance, page 29
Anti-Discrimination, page 41
Product Responsibility, page

42

GOVERNANCE
Universal Standards Link Comment

GRI 102-18 Governance structure Governance, page 29
Organization, page 7
Annual Report 2018
Annual Report 2018
Annual Report 2018

STAKEHOLDER ENGAGEMENT
Universal Standards Link Comment

GRI 102-40 List of stakeholder groups Stakeholder Engagement,
page 29

GRI 102-41 Collective bargaining
agreements

For all decisions that affect our employees, we
work closely with the legal representation of
the employees, which chiefly consists of the
works council of ProSiebenSat.1 Media SE and
ProSiebenSat.1 Produktion GmbH. Since 2015,
there has also been a European Employee
Board (EEB) at ProSiebenSat.1. The
corresponding indicator is not yet reported at
present.

GRI 102-42 Identifying and selecting
stakeholders

Stakeholder Engagement,
page 29

GRI 102-43 Approach to stakeholder
engagement

Stakeholder Engagement,
page 29

GRI 102-44 Key topics and concerns
raised

Stakeholder Engagement,
page 29

REPORTING PRACTICE
Universal Standards Link Comment

GRI 102-45 Entities included in the
consolidated financial
statements

Annual Report 2018 Detailed information on the assessment of
greenhouse gas emissions can be found in the

“Explanatory Notes on ProSiebenSat.1 Group’s
Carbon Footprint”

GRI 102-46 Defining report content and
topic boundaries

Reporting Practice, page 30
Report Profile, page 47

GRI 102-47 List of material topics Reporting Practice, page 30
GRI Report, page 27

GRI 102-48 Restatement of informations The report does not include any material
restatements in comparison to the previous
year.

GRI 102-49 Changes in reporting There were no material changes in reporting
in comparison to the previous year.
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Universal Standards Link Comment

GRI 102-50 Reporting period Report Profile, page 47

GRI 102-51 Date of most recent report Report Profile, page 47

GRI 102-52 Reporting cycle Report Profile, page 47

GRI 102-53 Contact point for questions
regarding the report

Contact – Corporate
Communications

Imprint, page 57

GRI 102-54 Claims of reporting in
accordance with the GRI
Standards

Report Profile, page 47
GRI Content Index, page 49

GRI 102-55 GRI content index GRI Content Index, page 49

GRI 102-56 External assurance Report Profile, page 47
Assurance, page 55

KPMG Wirtschaftsprüfungsgesellschaft AG
has audited the non-financial statement of
ProSiebenSat.1 Media SE with reasonable
assurance. The audit opinion was issued on
February 22, 2019, and no further audit
procedures have been performed since then.
Accordingly, it cannot be ruled out that facts
that became known after the aforementioned
date will not be taken into account.

TOPIC-SPECIFIC STANDARDS

ECONOMIC – ECONOMIC PERFORMANCE
Topic-specific Standards Link Comment

GRI 201-1 Direct economic value
generated and distributed

Economic Performance, page
32

GRI 201-2 Financial implications and
other risks and opportunities
due to climate change

Economic Performance, page
32

ECONOMIC – ANTI-CORRUPTION AND ANTITRUST LAW
Topic-specific Standards Link Comment

Management approach disclosures

GRI 103-1 Explanation of the material
topic and its boundary

Governance, page 29
Anti-Corruption and

Antitrust Law, page 32
Anti-Discrimination, page 41

GRI 103-2 Management approach and
its components

Governance, page 29
Anti-Corruption and

Antitrust Law, page 32
Anti-Discrimination, page 41

GRI 103-3 Evaluation of the
management approach

Governance, page 29
Anti-Corruption and

Antitrust Law, page 32
Anti-Discrimination, page 41

Anti-corruption

GRI 205-1 Operations assessed for risks
related to corruption

Anti-Corruption and
Antitrust Law, page 32

GRI 205-2 Communication and training
about anti-corruption
policies and procedures

Anti-Corruption and
Antitrust Law, page 32

GRI 205-3 Confirmed incidents of
corruption and actions taken

Anti-Corruption and
Antitrust Law, page 32

Anti-competitive behavior

GRI 206-1 Legal actions for anti-
competitive behavior, anti-
trust, and monopoly
practices

Anti-Corruption and
Antitrust Law, page 32

Annual Report 2018
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ENVIRONMENTAL
Topic-specific Standards Link Comment

Management approach disclosures

GRI 103-1 Explanation of the material
topic and its boundary

Strategy, page 29
Environmental, page 34
Annual Report 2018

GRI 103-2 Management approach and
its components

Strategy, page 29
Environmental, page 34
Annual Report 2018

GRI 103-3 Evaluation of the
management approach

Strategy, page 29
Environmental, page 34
Annual Report 2018

Energy

GRI 302-1 Energy consumption within
the organization

Environmental, page 34 Detailed information on the assessment of
greenhouse gas emissions can be found in the

“Explanatory Notes on ProSiebenSat.1 Group’s
Carbon Footprint”

GRI 302-2 Energy consumption outside
of the organization

Environmental, page 34 Detailed information on the assessment of
greenhouse gas emissions can be found in the

“Explanatory Notes on ProSiebenSat.1 Group’s
Carbon Footprint”

Emissions

GRI 305-1 Direct (Scope 1) GHG
emissions

Environmental, page 34 Detailed information on the assessment of
greenhouse gas emissions can be found in the

“Explanatory Notes on ProSiebenSat.1 Group’s
Carbon Footprint”

GRI 305-2 Energy indirect (Scope 2)
GHG emissions

Environmental, page 34 Detailed information on the assessment of
greenhouse gas emissions can be found in the

“Explanatory Notes on ProSiebenSat.1 Group’s
Carbon Footprint”

GRI 305-3 Other indirect (Scope 3) GHG
emissions

Environmental, page 34 Detailed information on the assessment of
greenhouse gas emissions can be found in the

“Explanatory Notes on ProSiebenSat.1 Group’s
Carbon Footprint”

Waste

GRI 306-2 Waste by type and disposal
method

Environmental, page 34

Environmental Compliance

GRI 307-1 Non-compliance with
environmental laws and
regulations

Environmental, page 34

SOCIAL – EMPLOYEES
Topic-specific Standards Link Comment

Management approach disclosures

GRI 103-1 Explanation of the material
topic and its boundary

Employees, page 38
Annual Report 2018

GRI 103-2 Management approach and
its components

Employees, page 38
Annual Report 2018

GRI 103-3 Evaluation of the
management approach

Employees, page 38
Annual Report 2018

Employment

GRI 401-1 New employee hires and
employee turnover

Employees, page 38

Labor/management relations

GRI 402-1 Minimum notice periods
regarding operational
changes 6

Employees, page 38

Occupational Health and Safety

GRI 403-3 Workers with high incidence
or high risk of diseases
related to their occupation

Employees, page 38
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Topic-specific Standards Link Comment

Training and education

GRI 404-1 Average hours of training per
year per employee

Employees, page 38
Annual Report 2018

SOCIAL – DIVERSITY
Topic-specific Standards Link Comment

Management approach disclosures

GRI 103-1 Explanation of the material
topic and its boundary

Diversity, page 40
Annual Report 2018

GRI 103-2 Management approach and
its components

Diversity, page 40
Annual Report 2018

GRI 103-3 Evaluation of the
management approach

Diversity, page 40
Annual Report 2018

Diversity and equal opportunity

GRI 405-1 Diversity of governance
bodies and employees

Diversity, page 40

SOCIAL – ANTI-DISCRIMINATION
Topic-specific Standards Link Comment

Management approach disclosures

GRI 103-1 Explanation of the material
topic and its boundary

Anti-Discrimination, page 41
Annual Report 2018
Annual Report 2018

GRI 103-2 Management approach and
its components

Anti-Discrimination, page 41
Annual Report 2018
Annual Report 2018

GRI 103-3 Evaluation of the
management approach

Anti-Discrimination, page 41
Annual Report 2018
Annual Report 2018

Non-discrimination

GRI 406-1 Incidents of discrimination
and corrective actions taken

Anti-Discrimination, page 41

SOCIAL – PRODUCT RESPONSIBILITY
Topic-specific Standards Link Comment

Management approach disclosures

GRI 103-1 Explanation of the material
topic and its boundary

Ethics and Integrity, page 29
Governance, page 29
Product Responsibility, page

42
Annual Report 2018

GRI 103-2 Management approach and
its components

Ethics and Integrity, page 29
Governance, page 29
Product Responsibility, page

42
Annual Report 2018

GRI 103-3 Evaluation of the
management approach

Ethics and Integrity, page 29
Governance, page 29
Product Responsibility, page

42
Annual Report 2018

Public policy

GRI 415-1 Political contributions Product Responsibility, page
42

Customer Health and Safety

GRI 416-2 Incidents of non-compliance
concerning the health and
safety impacts of products
and services

Product Responsibility, page
42
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Topic-specific Standards Link Comment

Marketing and Labeling

GRI 417-2 Incidents of non-compliance
concerning product and
service information and
labeling

Product Responsibility, page
42

GRI 417-3 Incidents of non-compliance
concerning
marketing communications

Product Responsibility, page
42

Customer privacy

GRI 418-1 Substantiated complaints
concerning breaches of
customer privacy and losses
of customer data

Product Responsibility, page
42

Socioeconomic compliance

GRI 419-1 Non-compliance with laws
and regulations in the social
and economic area

Product Responsibility, page
42

OTHER ASPECTS
Media-specific Standards Link Comment

Management approach disclosures

GRI 103-1 Explanation of the material
topic and its boundary

Sustainability Magazine, page
10

Media-specific Disclosures,
page 45

Annual Report 2018
Annual Report 2018

GRI 103-2 Management approach and
its components

Sustainability Magazine, page
10

Media-specific Disclosures,
page 45

Annual Report 2018
Annual Report 2018

GRI 103-3 Evaluation of the
management approach

Sustainability Magazine, page
10

Media-specific Disclosures,
page 45

Annual Report 2018
Annual Report 2018

Indicators

M4 Content dissemination European Election 2019, page
0

Product Responsibility, page
42

Media-specific Disclosures,
page 45

Annual Report 2018

M6 Audience interaction Stakeholder Engagement,
page 29

Media-specific Disclosures,
page 45

M7 Media literacy ReDI School, page 0
YouSport, page 0
Media-specific Disclosures,

page 45
Annual Report 2018
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ASSURANCE

LIMITED ASSURANCE REPORT OF
THE INDEPENDENT AUDITOR
REGARDING SUSTAINABILITY
INFORMATION1

To the Management Board of ProSiebenSat.1 Media SE,
Unterföhring

We have been engaged to perform an independent
limited assurance engagement on the Sustainability
Report 2018 published under https://sustainability-
report2017.prosiebensat1.com (further “Report”) of
ProSiebenSat.1 Media SE (further: “ProSiebenSat.1”) for
the business year from January 1 to December 31, 2018.

Management’s Responsibility

The legal representatives of ProSiebenSat.1 are respon-
sible for the preparation of the Report in accordance
with the Reporting Criteria. ProSiebenSat.1 applies the
principles and standard disclosures of the GRI Standards
of the Global Reporting Initiative, the Corporate
Accounting and Reporting Standard (Scope 1 and 2) and
the Corporate Value Chain Standard (Scope 3) of the
Greenhouse Gas Protocol initiative by the World
Resources Institute (WRI) and the World Business Coun-
cil for Sustainable Development (WBCSD), supported by
internal guidelines, as presented in the explanatory
notes, as Reporting Criteria (further: “Reporting Crite-
ria").

This responsibility of the legal representatives includes
the selection and application of appropriate methods to
prepare the Report and the use of assumptions and esti-
mates for individual qualitative and quantitative sustain-
ability disclosures which are reasonable in the circum-
stances. Furthermore, this responsibility includes
designing, implementing and maintaining systems and
processes relevant for the preparation of the Report in
a way that is free of – intended or unintended – material
misstatements.

Independence and quality assurance on
the part of the auditing firm

We are independent from the entity in accordance with
the requirements of independence and quality assur-
ance set out in legal provisions and professional
pronouncements and have fulfilled our additional
professional obligations in accordance with these
requirements.

Our audit firm applies the legal provisions and profes-
sional pronouncements for quality assurance, in partic-
ular the professional code for German Public Auditors
and Chartered Accountants (in Germany) and the quality
assurance standard of the German Institute of Public
Auditors (Institut der Wirtschaftsprüfer, IDW) regarding
quality assurance requirements in audit practice (IDW
QS 1).

Practitioner’s Responsibility

Our responsibility is to express a conclusion on the
based on our work performed within our limited assur-
ance engagement.

We conducted our work in accordance with the Inter-
national Standard on Assurance Engagements (ISAE)
3000 (Revised): “Assurance Engagements other than
Audits or Reviews of Historical Financial Information”
published by IAASB. This Standard requires that we plan
and perform the assurance engagement to obtain
limited assurance whether any matters have come to
our attention that cause us to believe that the above-
mentioned sustainability information for the period
from 1 January 2018 to 31 December 2018, has not been
prepared, in all material respects in accordance with the
aforementioned Reporting Criteria. We do not, however,
issue a separate conclusion for each sustainability
disclosure. In a limited assurance engagement, the
evidence gathering procedures are more limited than in
a reasonable assurance engagement and therefore less
assurance is obtained than in a reasonable assurance
engagement. The choice of audit procedures is subject
to the auditor’s own judgement.

Within the scope of our engagement, we performed
amongst others the following procedures:

GRI 102-56 External assurance

Takeover of the results of the Limited Assurance
Engagement for the non-financial statement of
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Conclusion

Based on the procedures performed and the evidence
received to obtain assurance, nothing has come to our
attention that causes us to believe that the disclosures
for the business year from January 1 to December 31,
2018 published in the Sustainability Report 2018 of
ProSiebenSat.1, are, in all material respects not prepared
in accordance with the Reporting Criteria.

Restriction of Use / Clause on General
Engagement Terms

This report is issued for the purposes of the Manage-
ment Board of ProSiebenSat.1 SE, Unterföhring, only.
We assume no responsibility with regard to any third
parties.

Our assignment for the Management Board of
ProSiebenSat.1 SE, Unterföhring, and professional liabil-
ity is governed by the General Engagement Terms for
Wirtschaftsprüfer (German Public Auditors) and
Wirtschaftsprüfungsgesellschaften (German Public
Audit Firms) (Allgemeine Auftragsbedingungen für
Wirtschaftsprüfer und Wirtschaftsprüfungsge-
sellschaften) in the version dated January 1, 2017
( https://www.kpmg.de/bescheinigungen/lib/aab_english.pdf). By

reading and using the information contained in this
report, each recipient confirms having taken note of
provisions of the General Engagement Terms (including
the limitation of our liability for negligence to
EUR 4 million as stipulated in No. 9) and accepts the
validity of the General Engagement Terms with respect
to us.

Munich, June 26th 2019

Hell

ppa. Graff

KPMG AG
Wirtschaftsprüfungsgesellschaft

1 Our engagement applied to the German version of the Report
2018. This text is a translation of the Independent Assurance
Report issued in German language, whereas the German text is
authoritative.

ProSiebenSat.1 Media SE for the business year 2018
Inquiries of personnel on group level who are respon-
sible for the materiality analysis to get an under-
standing of the process for identifying material
topics and respective reporting boundaries for
ProSiebenSat.1 Media SE
A risk assessment, including a media research, of
relevant information about the sustainability perfor-
mance of ProSiebenSat.1 Media SE in the reporting
period
Evaluation of the design and implementation of
systems and processes for the collection, processing
and monitoring of sustainability information, includ-
ing data consolidation
Inquiries of personnel on the group level who are
responsible for providing the data, carrying out inter-
nal control procedures and consolidating the data
including the explanatory notes
Evaluation of selected internal and external docu-
ments
Analytical evaluation of data and trends of quantita-
tive disclosures which are reported by all sites on the
group level
Assessment of local data collection and reporting
processes and reliability of reported data via a
sampling survey in Unterföhring
Assessment of the overall presentation of the disclo-
sures
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CONTACT AND IMPRINT

C O N TA C T
ProSiebenSat.1 Media SE
Corporate Communications

Medienallee 7
85774 Unterföhring, Germany

Tel. +49 [89] 95 07 — 11 45
Fax +49 [89] 95 07 — 11 59

sustainability@prosiebensat1.com

P U B L I S H E D  B Y
ProSiebenSat.1 Media SE
Medienallee 7
85774 Unterföhring, Germany

Tel. +49 [89] 95 07 — 10
Fax +49 [89] 95 07 — 11 21

www.prosiebensat1.com

HRB 219439 AG München

C O N T E N T,  D E S I G N
A N D  I M P L E M E N TAT I O N
ProSiebenSat.1 Media SE
Corporate Communications

nexxar, Vienna
www.nexxar.com

P H O T O  C R E D I T S
“What would I do”? © SAT.1/Stefan Erhard; © ProSiebenSat.1 TV Deutschland; © SAT.1/Gordon Mühle; © SAT.1/Maor Waisburd / “Don’t just
vote for Europe. Vote for your Europe.“ © ProSiebenSat.1; © SAT.1/André Kowalski; © SAT.1/Marc Rehbeck; © ProSieben/Benedikt Müller;
© SAT.1/André Kowalski; © ProSieben/Benedikt Müller / “We are #ReDI!” © ReDI School; © ProSiebenSat.1 © Mohamed Diallo / Wo Wissen
wirkt: startsocial fördert Hilfe für Helfer © ProSiebenSat.1; © startsocial e.V./Thomas Effinger / “Overcoming Boundaries and Bringing
People Together – Only Sport Can Do That” © 7Sports/Thomas Riese; © 7Sports

P R O S I E B E N S AT. 1 G R O U P  O N  T H E  I N T E R N E T
This and other publications are available on the Internet, along with information about ProSiebenSat.1 Group, at

www.ProSiebenSat1.com/en

F O R WA R D - L O O K I N G  S TAT E M E N T S
This report contains forward-looking statements regarding ProSiebenSat.1 Media SE and ProSiebenSat.1 Group. Such statements may be
identified by the use of such terms as “expects,” “intends,” “plans,” “assumes,” “pursues the goal,” and similar wording. Various factors,
many of which are outside the control of ProSiebenSat.1 Media SE, could affect the Company’s business activities, success, business strat-
egy and results. Forward-looking statements are not historical facts, and therefore incorporate known and unknown risks, uncertainties
and other important factors that might cause actual results to differ from expectations. These forward-looking statements are based on
current plans, goals, estimates and projections, and take account of knowledge only up to and including the date of preparation of this
report. Given these risks, uncertainties and other important factors, ProSiebenSat.1 Media SE undertakes no obligation, and has no intent,
to revise such forward-looking statements or update them to reflect future events and developments. Although every effort has been
made to ensure that the provided information and facts are correct, and that the opinions and expectations reflected here are reasonable,
ProSiebenSat.1 Media SE assumes no liability and offers no warranty as to the completeness, correctness, adequacy and/or accuracy of
any information or opinions contained herein.
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