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At Realogy, we work every day to help people 
own their future. 

Our world has faced an immense amount of change 
in the last year. Amidst the unprecedented global 
health pandemic that brought significant lockdown 
restrictions and new virtual working environments, 
events throughout our communities that highlighted 
systemic societal injustices, and ongoing stress 
on our mental and emotional health, one thing 
remained constant: the comfort of home. 

As the largest full-service residential real estate services 
company in the U.S., Realogy is responsible for helping 
people make one of the most important decisions 
of their lives – and we take that role very seriously. 
We remain committed to operating our business in 
a way that is socially, ethically, and environmentally 
responsible to our employees, affiliated agents, 
franchise owners, and customers. Our core values – 
rooted in integrity, leadership, innovation, people, and 
community – are the foundation of our culture and the 
force behind all we do. 

In a world where our homes are more central than 
ever before, our work continues to be an incredibly 
meaningful part of people’s lives. 

For us at Realogy, home means: 

OPPORTUNITY
We recognize our responsibility, as a leader in 
housing and as a respected corporate citizen, to 
create opportunity and change through real estate 
by fostering an inclusive culture within our own 
walls, empowering entrepreneurship for minority 
communities, and enabling homeownership for all. 
In 2020, Realogy was named one of America’s Best 
Employers for Diversity by Forbes, and we work 
consistently to keep paving the way for a more 
inclusive and diverse industry. 

DEPENDABILITY
Through our values, we serve our clients with 
integrity and excellence, and that will never change. 
We are guided by our Code of Ethics and remain 
steadfast in our efforts to deliver exceptional brand 
service and support through the quality and integrity 
of our people. It’s what makes us consistently 
recognized as one of the Word’s Most Ethical 
Companies® by Ethisphere Institute – a recognition 
we’ve received annually for the past nine years. 

COMMUNITY
Our people, and the work they do to create a sense 
of community, are the reason we’ve been named a 
Great Place to Work® for three years running. Every 
day, Realogy employees and those affiliated with 
our brands engage in networks that strengthen the 
communities we serve while helping minimize our 
impact on the world around us.

In times of uncertainty, home is what grounds us. I 
invite you to read further and learn why operating 
our business in a way that is responsible, ethical, 
inclusive, and sustainable allows us to stay resolute 
in our values while honoring the importance of home 
for us all. 

Because at Realogy, home is who we are.

Ryan Schneider
Chief Executive Officer and President
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PEOPLE

COMMUNITY

INTEGRITY

VALUE

INNOVATION

LEADERSHIP

We are Realogy, the leading and most integrated provider of residential real 
estate services, encompassing franchise, brokerage, relocation, and title 
and settlement businesses, as well as a mortgage joint venture. Realogy’s 
diverse brand portfolio includes some of the most recognized names in real 
estate.

Using innovative technology, data and marketing products, best-in-class 
learning and support services, and high-quality lead generation programs, 
Realogy is focused on empowering independent sales agents to best serve 
today’s consumers.

SM

I N S U R A N C E  A G E N C Y

SM

L E A D S  G R O U P

R E A L  E S TAT E  S E R V I C E S

REALOGY Value Circle

Minority-Held Joint Venture

Mortgage Joint Venture Partner:
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While 2020 has been 
an extraordinary year 
of uncertainty, our 
commitment to integrity 
remains firm. We know 
that our affiliated agents, 
franchise owners, suppliers, 
and customers trust our 
brands and companies with 
their business — not only 
because of our strong value 
and excellent service, but 
also because we operate with 
integrity in all that we do.



BOARD ENGAGEMENT
Our Board of Directors provides oversight of the 
management and ethics functions of the company. 
To ensure thoughtful and informed consideration 
of evolving corporate governance best practices, 
our Board of Directors believes that regular 
communication with our stockholders is critical. 
For the third year running, our Board of Directors 
reinforced its commitment to seeking out and 
integrating our stockholders’ perspectives with the 
2020 Investor Outreach Program. The program 
engages stockholders on key topics, including 
strategy, capital allocation, leadership, and executive 
compensation, as well as environmental, social and 
corporate governance. Incorporating feedback from 
our investors, our Board and its committees have 
made meaningful changes to Realogy’s executive 
compensation program and corporate governance 
structure, including the adoption of proxy access 
and the elimination of supermajority stockholder 
approval requirements for stockholder changes to our 
Certificate of Incorporation and Bylaws.

45 TO 69
AGE RANGE

Women in Leadership
Realogy was once again honored for significant 
female representation on its Board of Directors 
in bi-annual rankings by Executive Women of 
New Jersey (EWNJ) and the Women’s Forum of 
New York—organizations dedicated to women’s 
leadership and accelerating gender balance on 
corporate boards. Realogy was recognized for 
having at least 30 percent of its board seats held 
by women, exceeding the national average of 
approximately 20 percent female-held board 
seats at S&P 500/Fortune 1000 companies.

Our Board of Directors by 
the numbers

90% 
INDEPENDENT

20% DIVERSE

30% WOMEN

~5.7 YEARS  
AVG. TENURE
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Realogy’s Code of Ethics 
and core values serve as our 
guiding principles to treat 
people with respect and 
dignity, to be accountable for 
our actions, and to operate 
transparently and honestly.  
Our people live these 
principles, and they help build 
our company’s reputation with 
every interaction.

OUR ANNUAL COMPLIANCE PROGRAM FOCUSES ON: 

Meaningful ethics 
dialogue throughout 
the organization

Strategies to address 
potential threats and 
new regulations

A culture of integrity 
built on employee 
engagement

Systems that build 
compliance into 
operations

ETHICS AND COMPLIANCE IN A 
NEWLY REMOTE ENVIRONMENT

Integrity is the cornerstone of our  
culture at Realogy. Our business is built 
on a shared set of principles, established 
by our Board of Directors and executive 
team, that consistently challenge us 
to conduct our business ethically, 
transparently, and with integrity. This year, 
as work styles and business priorities changed to meet the needs of a 
changing world, our employees continued to live our core values, guided 
by our Code of Ethics, and operating with integrity above all else. 

Shacara Delgado, Realogy’s Chief Ethics and Compliance Officer

LEADING WITH INTEGRITY

Ethics & Compliance Governance
In 2020, Realogy leveraged its Business Integrity Committee to drive 
program implementation across business operations. The Committee also 
reinforced operational accountability for ethical business conduct and 
legal compliance consistent with best practices. 

Legal Compliance and Policy Updates
Early in the year, Realogy launched a global initiative to update and 
catalogue all ethics and compliance policies to reflect evolving business 
requirements and regulatory changes. As employees adapted to remote 
work, the company updated its Information Management Policy to include 
additional guidance on the appropriate handling and management of 
electronic records and other digital information.  

Training
Ethics & Compliance also adapted existing training deliverables into short, 
online “burst” trainings this year and increased communication around 
protecting company confidential information, including via ongoing 
Quarterly Information Management Week initiatives.

All employees are required 
to participate in annual 
training programs related 
to the Company’s Code of 
Ethics as well as Global 
Information Security and 
Information Management, 
given the critical nature of 
these topics to our business. 
We have trained to 100% 
completion for active 
employees in each of the 
past three completed years.
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Realogy employees are the moving force behind 
our culture of integrity. Our Code of Ethics provides 
employees with guidance for making good, ethical, 
legal business decisions and, on an annual basis, 
all employees complete ethics training courses 
to ensure they are equipped with the tools and 
information they need to be successful. 
We also provide accessible resources for our global 
workforce to help answer their questions any time. 
All policies are available on our employee intranet 
site, and we offer a Code of Ethics Line accessible 
by phone or online at any hour of the day, seven 
days a week. The Code of Ethics is also available 
in 10 languages: English, Spanish, French, French-
Canadian, German, Dutch, Portuguese, Hindi, 
Chinese (Simplified), and Chinese (Traditional).

CODE OF ETHICS
This year, we continued to enhance these 
resources by:
•  Implementing new analysis functionality 

allowing us to better identify the root cause 
of an issue

•  Modernizing the Code of Ethics Line and 
Conflict of Interest Disclosure by providing 
easy end-user reporting, robust analytics, 
and issue management

•  Deepening ongoing partnership with internal 
departments on investigations to help 
reinforce ethical culture and identify issues

•  Enhanced focus on data analytics to help 
monitor Code of Ethics Line for issues   
and trends

Realogy is committed to ensuring that slavery and human trafficking do not exist 
in any part of our business or in our supply chain. We believe in operating with the 
highest ethical standards and respect for human rights everywhere. We understand 
that despite universal laws condemning the practice, modern slavery and human 
trafficking still occur and that every company must do its part to ensure that slavery 
does not play a role in its products or services. We must take part in this global 
mission to help end the scourge of slavery around the world. As part of this mission, 
Cartus, Realogy’s relocation subsidiary, publishes a Human Rights Policy, which 
affirms its commitment to human rights and the prohibition on child labor and any 
form of compulsory labor within Cartus and its supply chain.

Policies Against Slavery and  
Human Trafficking
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For nine consecutive years, Realogy has been recognized as one of the World’s Most Ethical 
Companies® by Ethisphere Institute, emphasizing our ongoing commitment to act with integrity 
toward customers, partners, employees, brokers, and agents. 
Companies achieving the distinction have met rigorous criteria across five categories: the 
quality of their ethics and compliance program, organizational culture, corporate citizenship and 
responsibility, governance, and leadership and reputation.

In 2020, Realogy was one of just  
132 companies spanning 21 countries 
and 51 industries honored by 
Ethisphere, and one of only four 
honorees in the real estate industry.

consecutive 
years

9
Congratulations to everyone at Realogy for building an exceptional track record 
of integrity and earning this recognition for a ninth time...Realogy has been 
remarkably consistent in advancing a culture defined by the highest ethical 
standards and leading on key societal imperatives.

Timothy Erblich, Chief Executive Officer at Ethisphere 
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Our commitment to our core values is made 
possible through the passion and energy of our 
diverse team members. Realogy strives to create 
a culture of inclusion where employees feel 
empowered to bring their whole selves to work, 
contribute and feel heard, and make an impact.



We strive to be the preferred company for diverse talent, leveraging inclusion 
and individuality as the foundation of our competitive advantage. 

Realogy was named by Forbes as one of 
America’s Best Employers for Diversity in 2020. 
The recognition spotlights 500 companies 
across two dozen industries that demonstrate a 
strong commitment to diversity and inclusion. 
The CENTURY 21® and Coldwell Banker® 
brands were also recognized on the list for their 
diversity and inclusion efforts. 

DIVERSITY VISION

Framework
Our work in support of our 
diversity efforts is steadfast, 
ongoing, and relentless in its 
pursuit of an ideal workplace, 
marketplace, industry, and world.

People
We are committed to fostering 
a workplace that is inclusive of 
diverse backgrounds, ethnicities, 
cultures, and beliefs in order to 
attract, welcome, and develop 
diverse talent across our business. 

Partnerships
We form and foster partnerships 
with professional real estate 
associations whose ongoing 
missions are to improve the 
homeownership rates of the 
diverse communities we serve.

WE FOCUS ON THESE THREE AREAS:
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CULTURE  
OF INCLUSION
Realogy focuses on a holistic approach to 
inclusiveness through diversity and inclusion 
councils in various business units and across 
the enterprise.

The Realogy Diversity & Inclusion Council was 
formed at the start of our company, creating 
Realogy’s Employee Resource Groups (ERGs) 
to drive diversity with the support of employee 
members and business leader sponsors. Together, 
Realogy’s ERGs promote an inclusive culture 
throughout the company and offer a deeper look 
into all the diverse backgrounds that make up our 
employees.

ACE sponsored a moving Town Hall event in June 
where employees paused to listen to the stories 
of their colleagues who opened up to share their 
personal experiences with racial injustice. The event 
was a moment of sharing and understanding.

ERG Events in 2020

Led by Asian and Pacific Islander Alliance, for the 
first time ever, multiple ERGs came together in 2020 
to sponsor and celebrate Diwali, the festival of lights, 
virtually.

ONEVOZ celebrated Hispanic Heritage month 
with a fiesta-filled calendar of virtual events. The 
celebrations culminated in an event featuring Gary 
Acosta, president of the National Association 
of Hispanic Real Estate Professionals (NAHREP), 
for a discussion on opportunities in Hispanic 
homeownership.

In June, RealPride held the first-ever Realogy Virtual 
Pride Parade, which featured stories of courage from 
our teams, a performance from dance music artist 
Kristine W., and appearances by members of our 
leadership team.
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In February 2020, more than 1,500 Realogy 
employees participated in the Company’s first Day of 
Understanding event.
The event gave employees the space, tools, and 
resources to speak up for others and show up for all. 

Commitment to Diversity and Inclusion
We strive to cultivate and maintain a diverse, and inclusive culture that represents the differing needs of our 
customers, franchise owners, affiliated agents and employees. Realogy has committed to launch actions 
designed to attract, hire, develop, and promote diverse talent at Realogy. Increasing diversity in executive and 
key leadership roles is a priority for the Company.
For example, Realogy offers instructor-led Unconscious Bias training for people managers as well as curated 
diversity and inclusion training courses through LinkedIn Learning for all people managers and employees.

Striving for better is part and parcel of working 
at Realogy – and we’ve created tools to help our 
employees achieve anything they set their minds 
to. Our learning and development platform, Real 
U, offers employees the training and resources they 
need to own their future, advance their skills, and 
build the career they want. 

Real U is a development resource designed to 
change the way employees learn at Realogy. With 
a range of innovative tools and information, Real 
U is there to help employees have great career 
conversations, leverage LinkedIn Learning, enhance 
their leadership skills, participate in mentoring 
engagements, and give and receive feedback.

Realogy Day of Understanding

Employees participated in a personal self-
reflection prior to the event and:
•  Attended various session throughout the day put 

on by Realogy’s ERGs
•  Participated in unconscious bias and courageous 

workshops
•  Visited the Wall of Understanding
•  Joined president and CEO Ryan Schneider in 

pledging to make our workplace and community 
more inclusive with the I ACT On Pledge

CULTIVATING OUR TALENT
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GREAT PLACE TO WORK
For the third consecutive year, Realogy achieved the Great Place to Work® 
certification by the independent analysts at Great Place to Work Institute. 
The survey, a direct result of employee feedback, provides valuable insight 
into the employee experience, leadership behavior, and workplace culture 
– a meaningful barometer as the company works to maintain a culture of 
collaboration in a newly virtual environment. 

Throughout the pandemic, Realogy’s Digital Workplace Experience team 
mobilized to help enable an internal employee culture that drives engagement, 
productivity, innovation, and collaboration to achieve business outcomes 
and establish new and effective ways of working so people can connect from 
anywhere, anytime and across all devices.

We congratulate Realogy on its Certification...Organizations that 
earn their employees’ trust create great workplace cultures that 
deliver outstanding business results.

Sarah Lewis-Kulin, Vice President of Best Workplace List Research 
at Great Place to Work Institute

WORK GONE VIRTUAL
In 2020, Realogy and many of its employees, affiliated agents, brokers and 
franchise owners adapted to a newly virtual workstyle. As we navigated these 
changes, we launched several tools and initiatives that empowered agility, 
enabled flexibility, and demonstrated support for the physical, mental, and 
emotional health of our teams. 

EMPLOYEE 
ENGAGEMENT 
SURVEY
To assess and improve 
employee retention 
and engagement, 
we annually survey 
employees with the 
assistance of third-
party consultants and 
implement actions 
to address areas of 
employee concern. 

In 2020, we achieved: 

ENGAGEMENT SCORE

90%

RESPONSE RATE

85%

Culture  |  14
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As the largest player in real estate, 
Realogy has a responsibility to help 
communities and individuals achieve 
their dreams, whether through 
homeownership, entrepreneurship, 
or employment opportunities for 
developing a career.



JASON RIVEIRO
Jason Riveiro, Senior Director of Global Growth Markets 
& Inclusion, leads the company’s efforts to support and 
grow diverse market opportunities. His newly expanded 
role includes oversight of the Realogy Diversity 
and Inclusion Council in its efforts to drive diversity 
engagement and inclusion across the organization and 
in the real estate industry as a whole. 

We believe the real estate industry plays a central role 
in creating a more just and equal world, and Realogy 
is opening doors to homeownership, entrepreneurship 
and career opportunities to help all communities own 
their future.

- Jason Riveiro

Realogy joined the CEO Action for Diversity & Inclusion™  
to advance diversity and inclusion in the workplace.

At Realogy, we believe all prospective 
homeowners should have access to 
housing without discrimination. In 
2020, we reaffirmed our commitment to 
fostering an environment of diversity 
throughout all our organizations and 
franchise systems by launching a new fair 
housing training course called Delivering 
the Promise of Fair Housing. The course,  
which is available to affiliated agents, 
brokers, and employees, also offers the 
opportunity to sign a pledge committing 
to promoting fair housing.

FAIR 
HOUSING
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DIVERSITY STARTS AT HOME
Realogy empowers entrepreneurship by forging a path for diverse 
entrepreneurs to become real estate agents and real estate 
franchise owners. We’re welcoming the next generation  
of business leaders and helping create an industry that  
mirrors the demographic needs of its market. 

CENTURY 21’s Empowering Latinas Initiative
The CENTURY 21® Empowering Latinas 
program is a scholarship initiative that enables 
Latina entrepreneurs to obtain their real 
estate license providing hands-on experience 
to prepare them for success in the real estate 
industry, and connecting them with a global 
network of brokers and agents who share 
similar cultural foundations. Building on the 
program, C21 announced a collaboration 
with the Eva Longoria Foundation in 2019 
to connect local CENTURY 21 affiliated 
agents with Latina high school students in 
the Foundation’s Los Angeles mentorship 
program.

Ascend: The Executive  
Leadership Experience
Realogy’s Ascend: The Executive 
Leadership Experience is a 
comprehensive 46-week program 
that prepares the next generation of 
franchise owners for succession. The 
program features intense learning 
experiences that prepare participants 
to become successful future 
brokerage leaders by challenging 
them to significant growth in three 
core areas identified in the program’s 
mission statement: Leading 
Self. Leading Others. Leading 
Organizations.® 

Agents of Change
Agents of Change is a forum for our local 
companies to engage with and celebrate their 
diverse agents as well as attract outside agents. 
Through a partnership with Freddie Mac, the 
forum ensures agents are knowledgeable on the 
products available to help educate consumers on 
access, affordability, and overall investment. More 
than 4,500 agents have attended 15 events 
since launch.
An extension of our Agents of Change program, 
Managers of Change – a national branch manager 
mastermind series – was created to recognize, 
celebrate and engage our top diverse Branch 
Managers. Branch Managers share best practices 
and educate fellow Branch Managers and 
practitioners, across Realogy brands and beyond, 
about multicultural homebuyer trends and how to 
engage with these growing markets. 

Coldwell Banker’s Inclusive 
Ownership Program
The Coldwell Banker® Inclusive 
Ownership Program, first announced in 
February 2020, is an initiative to increase 
representation of minority, women, 
LGBTQ+ and veteran entrepreneurs in 
the real estate industry. The brand has 
welcomed 13 broker/owners of diverse 
and underrepresented backgrounds 
within the first year.
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NAHREP® TOP 250 
LATINO AGENTS REPORT 
Realogy proudly represents:

Honoring the top Latino real estate agents 
and teams from around the country, the 
ranking features 77 independent sales 
agents affiliated with Realogy’s brands, 
including Better Homes and Gardens® Real 
Estate, CENTURY 21, Coldwell Banker, 
ERA®, and Sotheby’s International Realty®.

AREAA A-LIST
Realogy-affiliated agents have achieved 
another strong showing on the Asian Real 
Estate Association of America’s annual 
list of the top producing agents and teams 
among its over 17,000 members that serve 
Asian American communities. 

Featuring more agents than any other 
company on the list, Realogy represents:

Our Affiliated Agents Top the Charts

20%

31%

20%

Individuals by Sides,
including the No. 1 
ranked agent

of agents recognized in the 
ninth annual NAHREP®  
Top 250 Latino Agents 
Report for 2020

Individuals by Volume
including the No. 7 
ranked agent

INDUSTRY LEADERSHIP
Realogy offers strong support for and involvement in real estate associations that 
promote diversity and inclusion, including the National Association of Hispanic 
Real Estate Professionals (NAHREP), National Association of Real Estate Brokers 
(NAREB), the Asian Real Estate Association of America (AREAA), and the newly 
founded LGBTQ+ Real Estate Alliance.
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Cartus’ commitment to diversity extends fully and actively to our entire network 
of supplier partners.  Since establishing a formal Supplier Diversity Program in 
1983, Cartus has conducted continual outreach, monitoring, and measurement of 
both the use and sourcing of diverse suppliers.  With over 250 diverse suppliers 
in our networks, we are able to help our clients reach their goals without 
compromising on cost or quality. Cartus helps all of our suppliers through 
ongoing dashboard calls and training to help maintain the quality service that 
our clients expect.

In 2020, Cartus spent $34.3 million with  
minority and women owned businesses 
alone.

When including veteran, LGBTQ+, and 
small businesses, that number climbs to 
more than $77.8 million.

Over the last 5 years, Cartus has spent 
$471 million with diverse suppliers - 
exceeding our ambitious goal of 25% of 
overall supplier spend.

In an effort to continually move the 
program forward, we recently shifted 
our focus from only tracking U.S. and 
Canadian spend to tracking diversity 
around the globe.
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New Partnership in 2020

John Thorpe, Regional 
Vice President, 
Membership 
Development for Better 
Homes and Gardens Real 
Estate, is also first and 
founding president of 
the Alliance.

Realogy was the first residential 
real estate company to endorse 
the Equality Act and fully 
support H.R. 1447 amending 
the Fair Housing Act to include 
LGBTQ+ as protected classes.

LGBTQ+ Real Estate Alliance
Realogy is among the first franchisors to 

partner with the newly launched LGBTQ+ 
Real Estate Alliance in 2020. The Alliance, 

founded in June 2020, is an all-
inclusive organization that works to 

improve the professional lives of its 
members through a public-facing 

Alliance Referral Community. 
Through the partnership, 
Realogy will help advocate 
for, elevate, and celebrate 
the LGBTQ+ community, 
and will continue its efforts 
to create a world free of 
housing discrimination.
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S Realogy provides employees with a range 
of health and wellness resources that focus 
on many dimensions of wellness, including 
physical health, nutrition, mind-body 
wellness, financial health, and workplace 
flexibility. 

In 2020, efforts shifted as employees 
transitioned to a largely remote work 
environment and navigated an ongoing 
global health crisis.



WELLNESS PROGRAM OBJECTIVES

Inspire employees 
to adopt healthier 
lifestyles

Increase employee 
knowledge of
health-related issues

Encourage positive 
interactions among 
employees

Maintain 
competitive 
healthcare costs

Increase 
employee 
energy 

Realogy provides employees with an array of health and wellness resources through our wellness program, 
including holistic health education and initiatives designed to target many aspects of wellness such as 
physical health, nutrition, mind-body wellness, financial health, and workplace flexibility.

Realogy’s iThrive program enables employees to support each 
other and causes in fun ways that promote physical, emotional, 
and financial wellness with programs and educational campaigns. 

In 2020, iThrive focused on mental health during its second 
Annual May You Stress-less Month and Suicide Prevention 
Awareness Month, partnering with the RealDisabilities ERG  
for both programs. 

Live Suicide Prevention 
Awareness Event
During Suicide Prevention 
Awareness Month, iThrive hosted 
a live event supported by a 
mental health professional where 
employees shared stories about 
how their own lives were touched 
by suicide. This raw, honest, and 
deeply moving event allowed 
employees to know that they 
are not alone and help break the 
stigma associated with suicide.

Day of Wellness 2020
In 2020, Realogy hosted its first-
ever Day of Wellness. Employees 
participated in activities and 
discussions focused on relaxing, 
refreshing and recharging - 
including virtual sessions such as 
morning yoga, coffee and chat 
with iThrive, micro-moves for 
better health, meditation, and 
addressing stress and loneliness.

Virtual Webinars
In 2020, iThrive—with the support 
of Realogy’s benefits program and 
Employee Assistance Program—
offered mental health webinars 
for employees focusing on how 
to deal with everyday stress and 
mental health concerns, including 
important information about what 
to look out for in others and how 
to support colleagues, friends, 
and family members during 
stressful times.

At Realogy, we do more than just work 
together—we thrive together. 

Virtual Fitness 
Realogy employees have access 
to a complimentary virtual gym 

with EXOS at Home, featuring live 
daily workouts, mindset practice, 

nutrition, and more.

Keep employees 
engaged while 
working virtually
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NAVIGATING COVID-19
The health and safety of our employees, affiliated agents, and franchise owners – and the well-
being of those we serve – is our priority, and that won’t ever change. Throughout the year, 
Realogy helped employees navigate the unprecedented and evolving nature of coronavirus 
(COVID-19) with resources, updates, and answers to commonly asked questions all in one place. 

The Realogy Home Network for Parents 
and Caregivers is a first-of-its-kind Realogy 
charter dedicated to the many needs 
associated with parenting and caregiving. 
Brought to life by employees seeking 
camaraderie through crisis, the Network is a 
community designed to support those caring for 
children while adapting to a remote workstyle —
offering resources, curated content and engagement 
opportunities. 

The Caregiver Network curates Realogy’s resources in a one-
stop-shop designed to replicate the rooms of a home: for 
example, easy recipes are available in the “Kitchen,” remote 
education support is available in the “Study” and work-life 
balance information is available in the “Home Office.”

From My Home  
to Yours 
During lockdown period, 
Realogy’s Chief Human 
Resources Officer sent a daily 
note with tips, recommendations, 
and motivation for employees 
transitioning to remote work and 
balancing change at home. 

This year has been one of unprecedented 
change, uncertainty, and challenge. At a time 
like this, it’s so important that we check in 
regularly on our physical and mental well-
being. Realogy offers employees access 
to helpful resources that can help make 
navigating the Covid-19 pandemic a little 
easier. 

Maureen Robbins, Vice President, Human 
Resources
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Realogy is dedicated to using 
our size and scale to make a 
positive and lasting impact 
on communities across our 
global reach. Every day, Realogy 
employees and those affiliated 
with our brands serve in networks 
that help families realize their 
dreams of homeownership while 
also contributing to the strength 
of their communities.
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The goal of the Realogy Charitable Foundation is 
to provide fundraising coordination and guidance 
to Realogy employees and affiliated agents who 
volunteer their time in local chapters across the 
country raising funds and awareness for the benefit 
of local charities. The Realogy Charitable Foundation 
operates 43 local chapters across 26 states.

Realogy partners with Magee-
Womens Research Institute

Realogy partnered with Magee-Womens 
Research Institute, the largest research institute 
in the U.S. dedicated to women’s health, to help 
break new ground in women’s health research 
and impact the lives of women everywhere.

Many Realogy employees across 
the company participate in regional 
events and organize support for 
various causes. The company 
provides eight paid hours per year for 
employees to volunteer for a charity of 
their choice.

CHARITABLE GIVING PROGRAM

In partnership with the Realogy 
Charitable Foundation, our 

employees, affiliated agents, and 
brokers have donated more than 

$100 million to philanthropic 
causes since 2006, including more 

than $6 million in 2020 alone.
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Our brands support charities that are 
meaningful to them through the fundraising 
efforts of brokers, franchisees, employees 
and independent sales agents from  
across the country. 
Century 21 – Easterseals 
This year, Century 21 and Easterseals celebrated their 
41st anniversary and raised more than $2.5 million in 
2020. Since 1979, the partnership has raised over
$129 million. 

ERA – Giving Tuesday 2020 
ERA Real Estate united its global offices in giving back 
with #GivingTuesdayERA. For the second year, ERA 
offices worldwide came together to support Toys for Tots 
collecting more than 5,100 toys.

Realogy Title Group 
Through its giving campaign Realogy Title CARES, 
Realogy Title Group supported various causes in 2020 
including American Red Cross, Autism Speaks and 
TouchNJ Food Pantry. Additionally, Title Resources, 
Realogy Title Group’s title insurance underwriter, was a 
founding member of the ALTA Good Deeds Foundation, 
launched in October by the American Land Title 
Association supporting title professionals as they work to 
build and strengthen their local communities.

Better Homes and Gardens Real Estate and Sotheby’s 
International Realty 
Better Homes and Gardens Real Estate and Sotheby’s 
International Realty continue to work with New Story and 
have collectively helped raise nearly $1M funds to build 
homes in Ahuachapán, El Salvador and Morelos, Mexico 

Sotheby’s International Realty – Barry’s Addition 
Worldwide Fitness Fundraiser 
Sotheby’s International Realty partnered with Barry’s 
Bootcamp to host a charitable virtual workout event to 
support World Central Kitchen, established by famed 
chef José Andrés to provide meals for millions of people 
facing food insecurity. Hundreds of agents donated and 
raised more than $31,000 to World Central Kitchen over 
the course of the 45-minute class. 

Corcoran – Corcoran Cares 
Corcoran Cares organized multiple company-wide 
fundraisers during 2020. Through the generous 
contributions of agents and employees, Corcoran’s 
charitable arm made donations to food banks, 
homeless shelters, and hospitals across New York City, 
the Hamptons and South Florida. Highlights from the 
year included donating surgical masks to hospitals in 
NYC, providing funds to have a ventilator placed in 
Southampton Hospital, and fundraising for non-profits 
that support Black communities, LGBTQ communities, 
and inner-city children.

BUILDING RELATIONSHIPS THROUGH GIVING

Coldwell Banker and St. Jude Children’s Research Hospital
Coldwell Banker Real Estate affiliated agents know 
the value of home, as they have been guiding people 
home since 1906. In 2020, Coldwell Banker announced 
a partnership benefitting St. Jude Children’s Research 
Hospital®, a place kids from all over the world call 
home while being treated for cancer and other life-
threatening diseases. As part of the program that 
runs through September 16, 2021, Coldwell Banker 

affiliated agents can choose to make an automatic 
donation for every home sale or purchase they 
complete.

St. Jude Children’s Research Hospital treats more than 
8,500 kids a year from across the United States and 
around the globe, providing many patient families a 
home-away-from-home when they need it most.
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BETTER HOMES AND GARDENS REAL 
ESTATE METRO BROKERS: COVID-19 
RENT RELIEF
This brokerage participated in a Covid-19 Rent 
Relief program with New Story in Atlanta, 
focused on families struggling to pay rent as 
a result of the pandemic. The team met their 
funding goal—200 families—in just one and a 
half weeks!

BETTER HOMES AND GARDENS REAL 
ESTATE MCR BAHAMAS: HOT MEALS FOR 
LOCAL FAMILIES
In the months of May, June and July, this 
brokerage helped provide hot meals to families 
in need every Friday, serving over 40,000 meals 
in total. 

CENTURY 21 NEW MILLENNIUM: 
VOLUNTEER EMT
As a Lieutenant at Virginia-based LifeCare 
Medical Transports, Thomas McGowan, of 
CENTURY 21 New Millennium in Fredericksburg, 
Va., deployed to New York at the height of the 
crisis with eight ambulances and 16 fellow 
EMTs.

CENTURY 21 PURTELL REALTY:  
AMEN SOUP KITCHEN
Robert Purtell, of CENTURY 21 Purtell Realty in 
Amsterdam, N.Y., partnered with a local bakery 
to supply over 200 cases of bakery products 
every week to the less fortunate at the AMEN 
Soup Kitchen. Robert and his team secured 
seven days’ worth of food for 250 families!

INDEPENDENT, 
TOGETHER
Realogy’s affiliated franchisees are 
independently owned and operated. 
With an independent spirit and local ties, 
these franchisees and their teams showed 
up for their communities during the crisis.

ERA REAL ESTATE: LUNCH ON US
ERA affiliated brokers and agents, including 
Schuler Bauer Real Estate Services ERA Powered, 
launched a grassroots movement called “Lunch 
on Us.” This effort led to thousands of dollars 
in meals for first responders. More than 50 
ERA affiliated brokerages have engaged in the 
program to show their appreciation and support 
their local communities.

ERA BROKERS CONSOLIDATED: 
FLOWERS FOR THE FRONTLINES
When he learned about a local flower company 
in Utah that was struggling due to the 
pandemic, Neil Walter, owner of ERA Real Estate 
Consolidated Brokers, decided to send a truck 
loaded with 12,000 flowers to N.Y. and N.J. 
healthcare workers. He was recognized as a 2020 
Inman Innovators honoree for his generosity. 

CELIA DUNN SOTHEBY’S INTERNATIONAL 
REALTY: #KINDLESFORKIDSINITIATIVE
Catherine Donaldson of Celia Dunn Sotheby’s 
International Realty, S.C., started a campaign 
called #KindlesForKidsInitiative— to help kids 
connect to school virtually—raising over 800 
Kindles for local children in need. She was 
recognized as a 2020 Inman Innovators honoree 
for her efforts. 

TITLEONE IDAHO: COMMUNITYONE
TitleOne’s CommunityOne program donated 
more than $200,000 earned from local golf 
and cornhole tournaments and has completed 
initiatives to support many areas of need, 
including local food and supply drives for 
schools, hospitals, senior centers and more.

SPOTLIGHT
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At Realogy, although we 
believe our environmental 
footprint is minimal, 
we understand that our 
operations can impact the 
environment, and we are 
committed to mitigating 
these impacts in the most 
effective way.



OUR HEADQUARTERS
Substantially all of our properties are leased commercial space; we do not own any material real property. 
From 2018 to 2020, we decreased our leased-office footprint by more than 9%.
In March 2020, as the pandemic hit, Realogy teams across the U.S. transitioned to a virtual workstyle. With 
limited use of our headquarters building in Madison, N.J., we made strategic decisions to conserve energy 
while employees worked from home. 

Realogy’s headquarters 
building interior in 
Madison, N.J., is LEED 
Gold certified, and the 
building’s exterior is 
LEED Silver certified 
by the Green Building 
Certification Institute.

We generated an approximate energy savings of 
35–40% by converting all interior lighting to motion 
sense mode, closing sun-filtering shades in all 
windows, and adjusting HVAC settings 

We used approximately 90% less potable water by 
closing the building’s fitness center, cafeteria, and 
select restrooms

Waste streams were reduced by over 85%

Overall maintenance and repair spend 
was reduced by over 50% 

90%

85%

50%

40%

Our Cartus office in Danbury, Conn., saved an estimated 4,273 gallons 
of gasoline, 41.9 tons of emissions, and 989 mature trees based on 
sustainability efforts and reduced office use in 2020.

Our Title Group office in Mt. Laurel, N.J., saved an estimated 1,134 
gallons of gasoline, 867 mature trees, and 330,750 gallons of water 
based on sustainability efforts and reduced office use in 2020.

We expect sustainable 
energy savings will 
continue to increase as 
the company shifts the 
functionality of these two 
buildings moving forward.
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Honeybee hives to support 
local flora 

REIMAGINING THE WORKPLACE

SMALL STEPS, BIG IMPACT
Though our Madison headquarters is in transition, we are still dedicated to 
taking measures that help minimize our impact: 

Electric vehicle charging stations 
at multiple locations

Bike racks, train-to-work shuttle 
service, and dedicated parking  
for carpools

LED lighting throughout 
facilities and parking areas 

Energy efficient faucets 
and bathroom facilities

Daytime cleaning service 
to reduce energy costs and 
conserve resources

Centralized trash collection, 
thereby eliminating the use of 
215,000 plastic liners annually

Realogy is investing in the transformation of our 
Madison, N.J. headquarters as we pivot to reimagine 
the future of our workplace.

With new insights about how we work in a more 
agile, technology-fueled environment as a result of 
shifting to remote work during the pandemic, we’ve 
uncovered new opportunities to transform our office 
space to better serve our needs. 

The office will become a dynamic workplace 
concentrated on the first floor of the building, 
welcoming approximately 200 employees a day on 
a flexible schedule to use agile and collaborative 
workspaces instead of traditional rows of offices, 
boardrooms, executive areas or cubes. Our new 
space will bring Realogy and our brands to life, telling 
our story through interactive, digital technology 
showcasing our products and initiatives. 
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CARTUS COMMITMENTS
Cartus is committed to practicing worldwide corporate 
social responsibility in every aspect of business as 
demonstrated by its EcoVadis Silver designation, 
which places the company among the top 30 percent 
of performers evaluated by the leading supplier 
sustainability platform in the field. 
Cartus continually looks to reduce its footprint in all 
areas while working to establish additional baseline 
measures to set more meaningful goals.

Environmental Stewardship
Cartus has a long-standing organizational 
commitment to environmentally responsible policies 
and practices and has been actively creating 
programs to help protect the environment. 
At the same time, our employees bring their own 
personal passion for conservation to the workplace.

The Cartus Conservation Committee
Cartus’ Conservation Committee has been in 
place for 19 years, looking for ways to decrease 
the company’s environmental impact and 
educate employees on conservation initiatives. 
The Committee is a driving force responsible 
for implementing formal company policies that 
reduce the company’s impact on the environment, 
introducing measures that are practical, economical, 
and environmentally beneficial.
 

Reducing waste and conserving energy
Cartus recognizes that good stewardship of the 
planet is consistent with good financial management 
of the business. For this reason, Cartus promotes 
many initiatives with direct or indirect conservation 
benefits, such as email, reduced printing, 
teleconferencing and Web conferencing, and 
electronic invoicing and online billing.

Partnerships with Clients
Cartus partners with clients through the Home 
Sweet Home “Discard and Donate” program. 
Participating clients can offer this program to their 
employees before each U.S. domestic household 
goods shipment. The intent of this service is to help 
a relocating family organize their household goods, 
discard items that they do not want, and/or donate 
gently used items to a charitable organization—thus 
reducing the volume/weight of their shipment while 
benefiting a worthy charity. This not only promotes 
reuse and recycling, it also it saves trees (reduced 
packing materials) and conserves fuel.
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