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This report covers Superior Group of Companies, Inc.’s (SGC) priority environmental, social and 
governance (ESG) topics for our three reportable business segments as presented in our financial 
statements:  (1) Uniforms and Related Products, (2) Promotional Products, and (3) Remote Staffing 
Solutions. In this report, we refer to these segments more informally as our uniform, branded 
merchandise and business process outsourcing (BPO) segments. Information and data provided 
in this report covers our 2019 fiscal year (which is the calendar year), with prior year trend 
information reported if available. Years presented are fiscal unless noted otherwise. We plan to 
publish future updates on our corporate responsibility progress on an annual basis. 

This report may make forward-looking statements about SGC’s expectations or predictions about 
the future. Because these statements are based on current assumptions and factors that involve 
risks and uncertainties, SGC’s actual performance and results may differ materially from what is 
included in the report. Please refer to SGC’s SEC filings, including our 2019 Annual Report on Form 
10-K filed with the SEC on February 20, 2020, and our subsequent periodic filings, such as our first 
quarter 2020 Quarterly Report on Form 10-Q filed on April 30, 2020, for detailed discussions of 
principal risks and uncertainties that could cause such differences. 

For more information about this report or to inquire about our corporate responsibility 
performance, please contact Andrew D. Demott, Jr., SGC’s Chief Operating Officer, Chief Financial 
Officer and Treasurer, at ademott@superiorgroupofcompanies.com. 
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Message from CEO Michael Benstock

This year, Superior Group of Companies celebrates 100 years of excellence. What started as a small provider of 
surgical apparel has transformed into an international provider of strategies, products and services that create 
brand engagement and lasting connections. We clothe our customers’ brand ambassadors, supply merchandise to 
build brand affinity and brand loyalty, and provide a voice for our customers through our call center solutions. 

Over the last century, we have dealt with unprecedented disruptions and difficult times (the Great Depression,    
World War II, and the Great Recession, to name just a few). In each, we created opportunities and emerged stronger. 
More than ever before, in this new COVID-19 world, it is important to reflect on the principles and practices that 
made our resilience and success possible. Our Corporate Social Responsibility Highlights Report is a nod to both 
SGC’s rich past and the emboldened future we are confident will take shape as we emerge from this pandemic.

Businesses, especially those that operate globally, have a responsibility to enhance the lives of their stakeholders. 
SGC lives this. We continually elevate our employees through talent recognition, professional development and 
engagement programs, creating a culture of belonging that demonstrates the value we hold in our employees 
and draws top talent to join us. The progress and momentum behind these efforts are in pursuit of one goal:  to 
empower every SGC employee to pursue high ambitions, lead with innovation and embrace a “Customer First”, every 
time philosophy. While it may sound cliché, our employees truly are our most valued asset. They are why we have 
succeeded for 100 years, and why our customers and vendors enjoy working with us.

We also demonstrate a commitment to our suppliers and the communities in which they operate by setting high 
standards for social responsibility. Supported by clear guidelines, collaboration and proactive risk mitigation, we 
have created partnerships with suppliers that have stood the test of time. Our recognition as a fair labor fashion 
trendsetter in 1996 validated our strong historical efforts in social responsibility and solidified our long-standing 
commitment. We continue to evolve and remain committed to upholding high standards today and into the future.

We would not be where we are today without the communities that have inspired and supported us through the 
years. While our philanthropic efforts span a multitude of causes from poverty to medical training to animal rescue, 
they all offer an opportunity to give back while demonstrating our values. As the effects of COVID-19 continue to 
take shape in 2020, our resolve to supporting our communities and causes that need help the most is even more 
pronounced – we are grateful to have been able to make sizeable contributions, with products and services, to our 
communities.   

Our values are modeled beyond a social lens. We make procurement, manufacturing and operational decisions that 
reduce our environmental impacts, support our sustainable product offerings and bring pride to our employees. 
Responsible environmental practices are a value proposition that also can translate to our customers’ corporate 
responsibility efforts; we are eager to keep innovating to meet their needs.  

Founded by Rose Benstock in 1920, we are grateful for the longevity of 
our business and the support of our employees, customers and other 
stakeholders. And yet, there always is room for improvement and growth, 
as exemplified by our recent investments in integration, automation and 
company-wide business processes. Our Corporate Social Responsibility 
Highlights Report is a tribute to the values, groundwork and people responsible 
for our success over the last 100 years and a commitment to strengthening 
our corporate responsibility efforts in the future. We look forward to sharing 
our progress as we embark on the next century of sustainable growth and 
achievement.  

19501930 1970 1990 2010
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SGC provides customers and employees 
of some of the world’s most recognized 
companies with exceptional experiences 
that create deep brand engagement 
and lasting connections. We do this 
through a strategic and synergistic 
combination of companies that offer 
diverse products and services, including 
uniforms, branded merchandise and 
business process outsourcing – all 
designed and delivered with a passion 
for innovation, service and value. 

About Superior Group of Companies

NASDAQ: SGC
For more information, visit our Investor Relations website: https://ir.superiorgroupofcompanies.com 

Key Organizational Highlights (as of Dec. 31, 2019)

Financial Highlights

Net Sales $376,701,000

Net Income $12,066,000

Operational Highlights

Countries 16

Facilities 45

Employees 3,400

UNLOCKING THE POWER OF OUR CUSTOMERS’ BRANDS

SUPERIOR 
UNIFORM GROUP

Dressing America’s 
workforce

Employee ID

Healthcare

SUPERIOR 
BPO SOLUTIONS

Being the voice 
of our customers

U.S.A.

Belize

El Salvador

Jamaica

SUPERIOR 
BRANDING SOLUTIONS

Delivering lasting, custom-
branded connections

https://ir.superiorgroupofcompanies.com 
https://www.hpi.net/
https://bamko.net/
http://www.tangerinepromotions.com/
https://www.publicidentity.com/
https://theofficegurus.com/
https://fashionsealhealthcare.com/
https://cidresources.com/
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This Corporate Social Responsibility Highlights 
Report builds on our previous corporate 
responsibility reporting by addressing a shortlist 
of ESG topics identified as priority for our 
business and stakeholders. After conducting 
a scan of industry-relevant guidance and peer 
public reporting, we thoughtfully assessed 
alignment of topics with our business strategy, 
our Purpose, Values and Principles and what 
we have heard from investors, customers, 
employees and other key stakeholders. 
Informed by recommendations from the 
Sustainable Accounting Standards Board 
(SASB) and Global Reporting Initiative (GRI), 
we strive to achieve best practices in our ESG 
disclosures. The following pages summarize 
our performance against a refined list of five 
environmental, social and governance topics 
that we intend to continue to manage and 
report against in subsequent disclosures. 

Our Approach to Corporate Responsibility Reporting

Our Vision

• Seek opportunity 
• Innovate boldly 
• Earn the loyalty of our customers
• Be the leader in corporate ethics and 

social responsibility

Our Values

• Integrity above all else
• Be ambitious; persevere; be tenacious
• Be honest and transparent
• Curiosity drives change - Embrace change
• Everyone is accountable
• Solve problems quickly

Business Ethics & Human Rights 

BUSINESS ETHICS
SGC believes in doing the right thing. Our 
approach to business ethics is grounded in 
integrity as a guiding value, and starts with the 
tone at the top. Our management, employee 
groups and other stakeholders receive 
consistent messaging in a variety of forms and 
forums:  in CEO communications and during 
company town halls; in our Code of Business 
& Ethical Conduct (“Code of Conduct”), Anti-
Corruption and Anti-Bribery Policy, and Insider 
Trading Policy, which are backed by recurring 
training; and in our supplier and vendor manuals. 

The Code of Conduct is the backbone of our behavior and decisions. Our Corporate Governance, 
Nominating & Ethics Committee reviews the Code of Conduct more regularly than the required 
three-year period and meets quarterly to discuss ethics, anti-corruption, data security and privacy, 
and other pressing issues. Additionally, SGC’s General Counsel and other internal resources 
regularly evaluate global rules and regulations that could affect our business; we have found 
that many of our self-imposed requirements are more stringent than what is required in the 16 
countries in which we operate.  

SGC Seminole Headquarters

https://superiorgroupofcompanies.com/careers/our-company/about-us/purpose-values-and-principles/
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SGC believes in a ‘no tolerance’ approach in the rare instance conduct is uncorrectable. This 
adherence to our Code of Conduct and our values is modeled from the highest levels of 
management. For example, CEO Michael Benstock immediately terminated a supplier relationship 
upon encountering significantly non-compliant behavior when personally inspecting a factory.

Additionally, our publicly available Code of Conduct  provides several options for reporting 
questionable ethical behavior, such as calling our Company Ethics Hotline, contacting the 
Chairperson of the Audit Committee and reporting anonymously via our Safe 2 Say Program. 
We conduct third party or internal investigations each time an issue of concern is raised. We are 
proud to report that the minor issues identified were addressed immediately. 

EMPLOYEE TRAINING - CONCRETE GUIDANCE FOR EXPECTED BEHAVIORS 
During onboarding, new employees receive training 
on our Code of Conduct while employees also 
receive training on these guidelines periodically. All 
employees are also periodically required to read 
and confirm compliance with the Code of Conduct. 
We additionally regularly train our employees on 
our Anti-Harassment/Anti-Discrimination policies. 
Our branded merchandise segment’s international 
purchase orders include human rights clauses. New 
employees of our BPO segment review our human 
rights policies when onboarding and employees 
receive training twice annually on a variety of topics, 
including human rights. 

HUMAN RIGHTS
Ethical conduct encompasses human rights, which is an especially important issue at SGC given 
our global reach. Our Code of Conduct contains provisions requiring compliance with labor 
laws, which extends to all parts of our business. Our supplier and vendor manuals outline these 
standards and other requirements as a condition of doing business with us. Our due diligence 
process with regard to human rights includes supplier selection, ongoing monitoring and 
employee training. If we are requested to partner with a factory at high risk of labor violations, 
we will decline unless there is a clear demonstration of compliance and mitigation plans. Third 
party audits review human resources documentation and interview factory workers, among other 
things, providing another screen for ethical conduct. 

In late 2017, one of our BPO segment’s locations went 
through a client-mandated SMETA audit, and while Sedex 
found our call center operations impressive, we self-
identified documentation as an area for improvement. 
Since then we have tightened our approach; 2019 was 
one of our strongest years documenting the processes 
that SMETA requires.

 SGC training event

https://ir.superiorgroupofcompanies.com/Profiles/Investor/Investor.asp?BzID=2246&from=go&ID=1670&myID=1152&L=I&Validate=3
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LABOR PRACTICES
From a manufacturing and sourcing 
perspective, we are proud of the work we have 
done to create clear guidelines for acceptable 
behavior for and toward our global workforces. 
While we have always held our partners to 
high standards, in the last two years we have 
undertaken significant efforts to formalize 
our supplier and vendor selection and social 
compliance programs, including dedicating 
resources specifically to this work.

We believe in being loyal to our suppliers and 
vendors. This starts with ensuring that we are 
onboarding reputable companies that meet 
our guidelines, including ethical labor practices. 
All suppliers, for example, are required to 
sign an agreement pledging compliance with 
the relevant SGC entity’s supplier or vendor 
manual. With these guidelines at the forefront, 
we rely on both external audits and our own 
people on the ground to encourage continuous 
improvement, assess performance and maintain 
compliance at factories across the globe.           

In 2019, 85% of our uniform segment suppliers 
were screened using social criteria, up from 
80% in 2018 and 70% in 2017 . Our branded 
merchandise segment consistently screened 
95% of its suppliers over the last three years. 
Overall, we continue to follow strict social 
compliance programs across our redundant 
manufacturing strategy.

Because of our high expectations around social 
responsibility at the outset, our factories are 
better able to pass their audits. We are diligent 
in tracking supplier and vendor documentation, 
assessing their social compliance certifications 
and proactively initiating conversations with 
suppliers and vendors to ensure they are 
prepared for a forthcoming audit when their 
certifications expire. If noncompliance is found, 
we prioritize remediation. Our approach is 
to first choose the right supplier/vendor who 
aligns with our values and then support it 
to correct any issues. This support ranges 
from holding conference calls to bringing in 
consultants in pursuit of appropriate solutions.

Labor Practices & Supply Chain 

201920182017
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20%

40%

60%

80%

100%
In 2019, 85% of our 
uniform segment 
suppliers were screened 
using social criteria, 
up from 80% in 2018 
and 70% in 2017. Our 
branded merchandise 
segment consistently 
screened 95% of its 
suppliers over the last 
three years.

PERCENTAGE OF SUPPLIERS SCREENED USING 
SOCIAL CRITERIA FOR SGC’S UNIFORM SEGMENT
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SUPPLY CHAIN
We understand the importance of mapping our supply chain and determining where potential 
risks may occur further upstream. We also appreciate that while certain requirements are 
immutable and apply to all suppliers/vendors, certain situations warrant a more individualized 
approach in which tailored solutions are appropriate. For example, we require all of our suppliers 
to provide written evidence to document their due diligence programs to eliminate the risk of 
using or supporting conflict minerals. Specific to our uniform segment, in addition to asking 
suppliers to disclose the source of cotton for our garments, we proactively shifted some of our 
Chinese textile sourcing when it became known that a certain region was predisposed to using 
slave labor. In this way, we are able to preserve our direct supplier relationships while ensuring 
that the risk was removed.

These efforts are augmented by ongoing work to expand our portfolio of relationships, creating 
a strong redundant manufacturing strategy. A testament to our shared resources strategy, our 
branded merchandise employee team based in China is tasked with developing relationships and 
building a database of factories that meet our criteria – a database that has grown to be one of 
the largest in our industry. These vendors can then be called upon when needed, allowing for 
faster turnarounds due to limited vetting required to onboard. Our branded merchandise team 
also has a goal to increase the percentage of domestic spend with audited factories engaged in 
sustainability platforms; while our direct touch with global vendors ensures compliance, we want 
to elevate our relationships by incentivizing domestic suppliers to pursue their own responsible 
sourcing efforts.

From our initial searches, to onboarding and through ongoing compliance, our rigorous supplier 
and vendor selection and compliance program has been successful and received accolades over 
the last three decades. 

SGC global supply chain teams
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EMPLOYEE ENGAGEMENT
SGC takes pride in the work we have done to cultivate a happy, fulfilled and inclusive workforce.
Employee input is vital to ensure we support programs that engage our team both professionally 
and socially. Our success in this area is evidenced, among other ways, by our retention rates and 
the many prestigious awards we received in 2019 across our brand building organization for being 
a top place to work in our communities.

We recently committed significant additional resources to 
employee engagement. Most notably in 2019, we revamped our 
uniform segment learning and development approach. To further 
support this initiative, we created a new Director for Learning and 
Development position dedicated to creating a program that offers 
competency-based training for all uniform segment employees. 
Results from a L&D survey are being used to help connect 
employees with development opportunities and leadership training 
that aligns to business value creation. To increase employee 
engagement and better address career aspirations, we also 
switched from standard annual performance reviews to quarterly 
competency-based reviews that include a self-assessment element. 

At an executive level, SGC created a highly successful Executive Coaching program in which four 
executives (two male and two female) were provided with an executive coach who helped to 
further their growth within SGC and beyond SGC-related skill sets. 

SGC also launched an internship program that supported seven diverse interns, some requiring 
sponsorship, spending 7-10 weeks assigned to different departments throughout the company. 
The program aimed to support local colleges before expanding nationally. From this program, one 
offer was extended to an intern who graduates in 2020.  

Employee Engagement, Diversity & Inclusion 

Kelli Chickos 
Director for Learning and Development

“This summer I had the wonderful opportunity of interning with 
Superior Group of Companies for 10 weeks by rotating between 
various areas of HR and learning the core contributions that 
lead to an exceptional HR team. This valuable experience 
has strengthened my professional career with skills in HRIS 
utilization, training and development, decision making, and 
project management. I am especially excited to stay on with 

the team and continue my internship throughout the 
year by working with them remotely while in school. I’d 
like to thank [the entire HR team] for all the help and 
knowledge they have given me this summer!” 

– Jahnobi Das, Penn State class of 2020
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Meanwhile, our branded merchandise 
segment has achieved accolades for our 
workplace culture. We’re proud to have been 
recognized by three separate publications, 
including Counselor Magazine and The Los 
Angeles Business Journal, as a “Top Place to 
Work” in Los Angeles for multiple years.

Employee engagement and satisfaction surveys are a practice we use regularly in our BPO 
segment. In an external EMAT survey conducted by Tecoloco, we were mentioned as a top five 
most attractive company to work for in the call center business in 2019. This external perception 
study, which is executed annually, asks the country’s workforce for their perception about the 
most attractive place to work. The countries in which we operate our BPO segment are home to 
several companies within this industry, making it a highly competitive field in which to attract and 

retain good talent. This positive feedback is critical to our ongoing success.

Our BPO segment, which has the largest 
number of employees within SGC, has done 
considerable work in this area. For example, 
it operates TOG University, a management 
development program that, while initially focused on moving entry-level agents to team lead 
positions, has since expanded to include additional tracks for management development. These 
include supporting cross-training into other areas of their business in order to help all employees 
achieve their ultimate career goals communicated during their regular performance reviews.

The Office Gurus El Salvador 
Training Class

BAMKO awarded 
as a “Top Place to Work”

In 2019, the Olivia & Friends program remained one of our most 
successful social engagement initiatives. In 2017, The Office Gurus 
adopted a dog, Olivia, who spends her days joyfully bounding 
up and down aisles and greeting agents in the office. Olivia’s 

popularity inspired us to launch Olivia & Friends, a dog adoption 
program in which employees can give through fundraisers, and we partner 
with local programs to rescue and adopt out puppies. People love Olivia and 
frequently stop by just to see her! 

Olivia 
Follow Olivia’s tales at www.instagram.com/happygurutail

10

http://www.instagram.com/happygurutail
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Social engagement is an area in which 
we pride ourselves for the work we 
do within our BPO segment. We want 
our employees to find joy at work. Our 
Work Can be Fun program is designed 
to keep employees engaged and happy 
in the workplace. We host a calendar of 
events throughout the year, including 
when employees work on holidays. 
We offer onsite cafeterias and coffee 
shops, games, sports, quiet areas and 
themed break rooms. We also promote 
top performer rewards for people 
exceeding metrics on their accounts 
and awards for exhibiting company 
values. In addition to these programs, 
we provide an onsite medical clinic at 
our El Salvador location. Having this 
clinic onsite means that our employees 
have ready access to medical care and 
do not have to take off an entire day to 
try to see a doctor.

Success stories notwithstanding, there 
are always challenges to overcome to 
keep up our work in this area. We will 
continue to work diligently to come up 
with fresh ideas to keep our employees 
feeling engaged and valued. Social events at SGC divisions

DIVERSITY & INCLUSION
SGC is keenly aware of the importance of 
diversity in the workplace, especially as 
we have many locations throughout and 
outside of the United States. We are proud 
that our employee base is reflective of the 
communities in which we live and work. 
Diverse perspectives enable diverse thought 
– a skillset that enables progress toward 
our vision and values. To that end, we have 
been purposeful in searching for talent at the 
SGC board level who can provide a different 
point of view. In the last six years we have 
on-boarded two new directors and saw one 
retire. For fiscal year 2019, SGC had eight 
directors, of whom two are women (one of 
whom chairs our Audit Committee) and at 
least one of whom is classified as belonging to 
a minority group. 

DIVERSITY WITHIN BOARD OF DIRECTORS

FY2017

1
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In every community in which we operate, SGC makes it a priority to give back. Whether it be 
through sponsoring a charity, the giving of time, scholarships, company donation matching or 
programs to teach English, we want our employees to engage in their local communities and see 
the positive impact they can realize. 

Our uniform segment makes 
it a priority to contribute to 
local organizations. In 2019, we 
recorded $449,000 in donations to 
approximately 30 different charities, 
including Toys for Tots, Breast Cancer 
Awareness, Adopt-A-Shore beach 
cleanups and hospitals. We also 
support One Blood, through which we 
donated 46 pints of blood that has 
the potential to save 138 lives. We ran 
a veteran outreach program in our 
Seminole office to hire veterans. And 
every year we design a charitable scrub 
to benefit a selected philanthropic 
organization. A percentage of sales 
from the scrub purchases goes to 
support the selected cause. 

Community Relations 

Breast Cancer Awareness charitable event

Woman 360 Award
Throughout her journey with TOG, our Operations Manager, 
Denice Marenco, has shown to be a capable and 
empowered woman! She excels in her professional career 
and in the roles of daughter, sister, wife and mother. Every 
day during her nine years working at TOG, Denise has been 
a true ambassador of our values #PASSION. Last year she 
was nominated for the Woman 360 Award. 

This award seeks to recognize those women who stand 
out for their integral work in different companies in El 
Salvador.

Denice Marenco
Operations Manager - TOG El Salvador

Whether via coaching, awards, training or recruiting, we continually work 
toward our commitment to value and foster a diverse and inclusive 
culture.  
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Our branded merchandise segment also values the ability to give 
time and resources to local charities. In 2019, we were pleased 
to support 100 charitable organizations through company and 
employee donations of approximately $34,000 and 800 employee 
volunteer hours. Additionally, the team also works to support 
communities in Syria and India. BAMKO President Phil Koosed is the 
founder of a non-profit entity called Save the Syrian Children. With 
the help of BAMKO’s world-class sourcing and logistics team, Koosed 
succeeded in building a supply chain to procure, transport and 
distribute millions of dollars’ worth of life saving medical equipment 
to areas of war-torn Syria that had previously been considered 
unreachable during the conflict. We also work with our customers 
to send orders that do not meet their specifications to Syria instead 
of landfilling them; to date, not one customer we have asked has 
declined helping in this way. Ankur Sinha, President of BAMKO India, 
founded Street Kids of Dehradun, which has successfully collected 
and distributed food every week to poor and hungry kids living on 
the streets. Sinha has inspired dozens of BAMKO India employees 
to join him in his efforts, which have collectively helped tens of 
thousands of homeless children from going hungry. 

SGC is honored to continuously support the Morton 
Plant Mease Foundation through various events 
held in the Tampa Bay community. In 2019, we were 
pleased to again be a presenting sponsor at the 
29th Annual Morton Health Care Foundation Golf 
Tournament. Proceeds from the event benefit the 
Dr. George A. Morris Earn as You Learn Nursing 
Education Program. This program ensures that 
nurses are provided with the necessary education to 
provide the highest level of quality care to patients 
and the community. 

Between El Salvador and Belize, 
our BPO segment works with 17 
social organizations that agents 
can choose to support through 
paycheck deductions and community 
involvement activities. In 2019, our 
BPO segment employees donated 
nearly $47,000 and more than 
4,000 hours of their time. For 
example, in El Salvador, we adopted 
a village of 2,500 people where the 
malnutrition rate among children was 
approximately 86%. To combat this, 
we participated in programs to teach 
farming skills and started a chicken 
coop project to promote nutrition and 
commerce within the village. 

$449,000

$34,000

$47,000BPO - 17 charities

Branded Merchandise - 100 charities

Uniforms - 30 charities

SGC 2019 CHARITABLE CONTRIBUTIONS

Save the Syrian Children charity

Street Kids of Dehradun charity
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As we are primarily in the apparel manufacturing (through 
third parties and our own facilities), distribution and 
service industries, SGC’s environmental impact is not as 
substantive compared to heavy, industrial manufacturers. 
However, we see value in pursuing responsible initiatives 
both in our product lifecycle and operations. 

Environmental Management

We also have explored opportunities to demonstrate safe 
manufacturing practices. While the manufacturers we work with use 
dyes that are people- and environmentally-friendly, we are starting 
to collect and track Oeko-Tex® certified fabrics from textile mills. As we work to keep dangerous 
chemicals out of our supply chain, adhering to Oeko-Tex® certification will help us better identify 
the chemicals involved in the manufacturing process.

Styles from Fashion Seal Healthcare’s 
current selection of garments that contain 
recycled materials 

Recycled 7.8 million plastic 
bottles to make 1.6 million 

polyester garments

The circular economy approach is a strategic opportunity 
for us in terms of product design and manufacturing. 
While we offer several recycled products, in 2019, our 
uniform segment was pleased to roll out a new program 
for one of our large customers that recycled 7.8 million 
plastic bottles to make 1.6 million polyester garments. 
Though this was a one-time effort, we are exploring 
ways to replicate this program for additional customers, 
knowing that their employees can be proud of their 
sustainable uniforms and contributing to their companies’ 
environmental initiatives. We also organized an initiative in 
which a customer’s employees could deliver old uniforms 
that had gone through redesign. We identified a logistics 
partner to help gather these uniforms through central 
collection points and a recycling partner to process the 
garments into new material. Currently, 15% of our uniform 
sales are manufactured from recycled products; we are 
working to increase this year over year.

We estimate that approximately 15-18% of our yearly volume of 
materials used is from renewable sources.

Meanwhile, our branded merchandise segment is expanding partnerships with 
factories that offer sustainable products, such as food packaging, Forest Stewardship 
Certified paper and reusable bags, as well as reusing old materials from customers 
to produce new products. We estimate that approximately 15-18% of our yearly 
volume of materials used is from renewable sources. It also is building a sustainability 

platform to track environmental metrics for its global offices, as well as implementing a packaging 
recycling program to be completed in 2020.  
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Being based in an office environment, 
our BPO segment creates less of an 
environmental impact than other SGC 
segments. However, we recognize that 
environmental sustainability is not only the 
right thing to do, it is also an important value 
that our employees look for in an employer. 
Having had the opportunity to design and 
construct our largest building (located in El 
Salvador) from scratch allowed us to optimize use of environmentally friendly materials, resulting 
in an efficient modern facility. The engineering of the building’s facade panels uses a design in 
which two layers of steel cover a core of polyurethane providing efficient thermal isolation. The 
air conditioning system is a highly capable LG VRF solution controlled by a centralized console 
allowing increased automation and marked efficiency benefits. Additionally, the company’s 1,200+ 
employees utilize highly efficient, low power consumption computers. Our goal is to continually 
minimize power consumption thereby reducing our overall energy use and environmental impact.

Our shared distribution facilities strive to reduce impacts in-
house. In 2019, we upgraded all of the lighting in our Eudora 
facility – an effort already completed at other centers and 
undertaken for the second time within the last 10 years 
at Eudora. The same facility also installed a system that 
automatically shuts off the lights in unoccupied aisles. We 
reuse corrugated and plastic cartons received from our 
vendors, limiting our purchase of new cartons and diverting 
received packaging from landfill. 

TOG El Salvador office building

We also encourage our employees to consider their energy 
use and opportunities to recycle. Through the activity of our 
Green Team, our employees are able to collaborate on ideas 
to be more environmentally friendly, while also participating 
in community initiatives such as beach cleanups.  

Our environmental responsibility goes beyond what occurs 
within our walls. We are grateful for the opportunity to 
collaborate with customers to offer them sustainable 
options, seek out suppliers and vendors that produce 
products that comply with high sustainability standards and encourage employees to pursue ways 
to reduce our operational impacts.

The Green Team at a beach cleanup

SGC worldwide distribution center

SGC’s commitment to corporate responsibility is evident by our strict ethical and social policies, 
by the support we provide for a host of charitable organizations, and by our actions every 
day, around the world. We are proud of our teams that have embraced our culture of being 
responsible for one another, our suppliers and the communities in which we operate. 

Closing
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