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Our approach to sustainability is rooted in our business
strategy to drive out waste from our operations as
well as those of our customers, focusing on the food
and e-commerce industries. We intimately understand
our customers’ resource challenges and as we move
to develop sustainable solutions that leave our world,
environment and communities better than we found
them, we strive to ensure that each sustainability goal
is intentional, specific and aggressive. Armed with this
personal, first-hand knowledge, we are capable of solving
waste complexities.
Since announcing our 2020 Sustainability Goals in
2015, we’ve made tremendous strides toward reaching
them – and in some areas, surpassing them far sooner
than expected. Our 2020 Goals are organized around
three distinct pillars, eight measurable targets and four
commitments centered around our vision for to create a
better way for life. These goals demonstrate the value our
products provide to our customers’ operations and the
value we provide to the communities we operate in around
the world.
As we look to update our sustainability goals and ultimately
release our 2030 Goals, we invite you to review the
following 2017 sustainability highlights, which detail the
immense commitments we have made to date. This is how
Sealed Air creates a better way for life.

I S S U E D

2 0 1 8

2017
Sustainability
Highlights
Pillar 1: Demonstrating
Operational Excellence

Pillar 2: Solving Our
Customers’ Most Critical Challenges

Pillar 3: Creating Shared
Value Through Key Partnerships

Sealed Air believes that it must contribute to
global solutions to continuously reduce the
impact of our operations.

Our innovative solutions are designed to meet
our customers’ sustainability needs in the face
of today’s biggest resource challenges - while
driving economic growth.

As a global company, we believe there is an
important role to play in addressing societal
needs where we operate and help people around
the world live better lives.

Pillar 1: Demonstrating Operational Excellence
Our commitment to sustainability starts with our own operations, and we are well on our way to meeting or exceeding these goals by 2020. These
sustainability accomplishments are due to employees at every level of the organization around the world. As we continue to innovate and update our
sustainability practices, we are proud and ever thankful of the ingenuity and determination of our people.

25%

ENERGY
INTENSITY OF OUR
OPERATIONS

25%

25%

100%

GREENHOUSE GAS
INTENSITY OF OUR
OPERATIONS

WATER
INTENSITY OF OUR
OPERATIONS

DIVERSION OF PRODUCT
AND PROCESS WASTE
FROM LANDFILLS

100%

95%

77%

92%

*As of December 31, 2017, compared to 2012 baseline

The successes at each manufacturing facility provide best-in-class guidance and inspiration for other Sealed Air facilities to innovate to achieve similar
results across our 94 manufacturing sites. For example, our plant in Argentina achieved zero waste to landfill. One plant in New Zealand reduced water
use by over 50 percent through a variety of water system updates and consistent monitoring practices. This facility also enhanced their employee
wellness program by offering health counseling. A North American manufacturing site decreased greenhouse gas emissions by approximately 12 percent
while reducing energy costs by nearly 7 percent, despite an increase in energy rates through improved HVAC efficiencies.

2017 Health & Safety Statistics
DECLINE IN
TOTAL INCIDENT RATE

50%

DECLINE IN
TOTAL INJURIES

DECLINE IN
SERIOUS INJURIES

DECLINE IN
DRIVER SAFETY INJURIES

53%

56%

85%

*As of December 31, 2017, compared to 2013 baseline
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PROGRESS*

GOAL

Pillar 2: Solving Our Customers’ Most Critical Challenges

100%

SUPPLIERS & OPERATIONS
MEET ETHICAL SUPPLY
CHAIN STANDARDS

54%

100%

100%

100%

NEW R&D PRODUCTS OFFER
SUSTAINABILITY ADVANTAGES
OVER PRODUCTS THEY REPLACE

RAW MATERIALS
MEET RESPONSIBLE
MATERIALS CRITERIA

NEW SOLUTIONS PROVIDE
SUSTAINABILITY BENEFITS WITH
QUANTIFIED ECONOMIC VALUE

100%

100%

40%
* As of December 31, 2017

Harvey Beef Extends Shelf Life & Expands Global Business with Cryovac

®

Harvey Beef, a Western Australia cattle producer and processor, is committed to sustainability leadership in their industry. Their beef products
are known for outstanding quality and exceptional taste and they desired a package type that connected their sustainability goals to their quality
consumer products.

“ Our business processes stretch from the paddock to the plate, so we need

every element of our supply chain to be as efficient and sustainable as possible. ”
- Len Rae, Executive Manager, Sales & Marketing, Harvey Beef
Harvey Beef launched their premium steak range in Cryovac Darfresh vacuum skin packaging in March 2017. The product has exceeded
expectations for product quality, distribution efficiency and sales, and resulted in increased distribution to all stores across West Australia with a
major retailer.

www.sealedair.com

Extends shelf life from
2-3 days to 18-24 days

By switching to Vacuum Skin Packaging (VSP) from Modified
Atmosphere Packaging (MAP), the product is further protected from
exposure to air and product freshness is ensured.

Improves transportation
efficiency by 50% over
traditional MAP tray/lid

“One of the key outcomes we’ve seen by using Darfresh has been the
shelf life performance. The percentage of mark downs are certainly
low (at 0.15 percent of sales) compared to sales and our premium
steaks are performing incredibly well in this category,” said Rae.
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Harvey Beef Extends Shelf Life & Expands Global Business with Cryovac (continued)
®

These factors combine to create a sustainable solution that drives efficiency and reduces waste across the entire food supply chain.
Increased shelf life not only decreases waste but also enables high quality product distribution across greater distances.
Once we had proven that we could extend shelf life over and above standard MAP solutions, we saw an opportunity to sell these lines domestically
and overseas in both fresh and frozen options in Darfresh. We can now look east to expand our domestic business and we have just confirmed
our beef will be available in retail outlets in Hong Kong,” said Rae.

Thule Reduces Damage & Improves Unboxing Experience with Instapak

®

Thule is a global manufacturer of products dedicated to an active audience filled with outdoor enthusiasts. So, it’s no surprise that Thule has
tremendous respect for the environment and a dedication to sustainability.
However, due to the shipment of large products such as bike racks, awnings, cargo carriers and roof bars, Thule faces e-commerce fulfillment
challenges. And this direct impact on the environment adds up.

“ When you think about how much gas and trucking that is needed once a

product is damaged, to move just one box that is extremely large, it became
clear that a packaging change needed to take place. ”
- Mark Reeves, Lead Packaging Engineer, Thule
Having spent many years using corrugate inserts and paper cushioning as a seemingly environmentally-friendly packaging solution and although
Thule’s damage rate was down below five percent, they knew improvements were necessary.

Reduces carbon footprint
by ~21,000 lb of CO2
Every 1% improvement
in damage rate reduces
product waste
by >6,400 lbs

www.sealedair.com

Toward the end of 2017, Thule’s east coast manufacturing plant
decided to make a switch from corrugate inserts to Sealed Air
Instapak.
After implementing Instapak, Thule significantly reduced their
damage rate and have accounted for less replacement units
shipped out to customers.
“Not only does this help our bottom line, it also improves our
customers’ unboxing experience when their product shows up in
mint condition and intact,” said Reeves.
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Pillar 3: Creating Shared Value Through Key Partnerships

Food Security

Enhancing Lives

Resource Conservation

In 2017, we addressed China’s rapidly

Sealed Air rapidly responded to the

Only 14 percent of plastic packaging is

growing poultry market needs through

natural disasters that affected our global

collected for recycling – and increasing

our collaboration with World Wildlife Fund.

communities in 2017. Through our

global consumption of plastics is stressing

Together, we educated food processors,

partnership with the American Red Cross,

systems for preventing waste from

retailers, consumers, and government

we supported efforts during the Mexico

leaking into the environment. In 2017,

officials on the importance of packaging to

City earthquakes and Hurricanes Harvey

Sealed Air was an active participant

mitigate environmental and social impacts by

and Irma in the U.S. In addition to financial

in the Ellen MacArthur Foundation’s

reducing food waste, improving food safety

support, we provided critical supplies to

New Plastics Economy initiative. We

and addressing evolving consumer needs.

meet temporary housing needs.

are collaborating with other leading
stakeholders to identify and implement
circular economy solutions to plastics use
and end-of-life management.

Sustainability Recognition

TM

www.sealedair.com

