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ABOUT THIS REPORT

Signet’s 2017 Corporate Social Responsibility (CSR) Report presents performance information for our businesses in North America 
and the United Kingdom, excluding data from our newly acquired business R2Net, which owns and operates JamesAllen.com (unless 
otherwise noted). The Report details our goals and highlights for the calendar year 2017 (unless otherwise noted), with additional 
quantitative and qualitative material from previous years. We remain committed to reporting in a manner that is informed by international 
frameworks such as the Global Reporting Initiative (GRI) and the Retail Industry Leadership Association (RILA) Retail Sustainability 
Management Maturity Model. Our report is prepared in reference to the GRI G4 Guidelines.

Signet Jewelers Limited is the world’s largest retailer of diamond 

jewelry. Signet operates over 3,500 stores primarily under the 

name brands of Kay Jewelers, Zales, Jared The Galleria Of 

Jewelry, H.Samuel, Ernest Jones, Peoples, Piercing Pagoda 

and JamesAllen.com. 
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Further information on Signet is available at 

 signetjewelers.com 

See also:

 ernestjones.co.uk

 peoplesjewellers.com

 pagoda.com 

 jamesallen.com

 kay.com

 zales.com

 jared.com

 hsamuel.co.uk
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Highlights

$6 Million
raised for St. Jude Children’s 
Research Hospital in 2017

70%
of Signet Field Leadership 
are women

4 Consecutive Years
conflict-free gold / 1 of only 4 companies / 
the only jewelry company

94%*of all Signet jewelry 
sourced from RJC members
*by value

Nearly $10 Million for
organizations helping underserved
women and children

3,500
Team Members took part in the On the 
Move Challenge to improve wellness

More than 1 in 5 Team Members 
recognized via our Rewards and 
Recognition Program

Signet Ranked #1
jewelry company for its responsible 
sourcing practices by The Enough Project

7% Reduction*
in water use since FY13
*per full time equivalent

Nearly 50%
of all waste recycled in our  
Support Centers

22% Reduction
in greenhouse gases versus FY14

2% Reduction
in absolute energy use versus FY16
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Message from the CEO

Each and every day at Signet’s store 

banners, we have the precious opportunity 

to help Customers Celebrate Life and 

Express Love®. This privilege of selling 

products that inherently carry a strong 

emotional attachment, and our unique 

opportunity to impact the way people 

express their love and celebrate their most 

significant and memorable life moments, 

is a gift. It is a gift of trust from Customers 

to us. It is also an important responsibility 

our Customers place in our hands, one 

that holds us to the highest standards 

of Corporate Social Responsibility. Our 

Customers respect integrity, require value 

and care about the story behind what 

they purchase.

During my five-year tenure as a Signet Board 

Member, I was always a strong supporter 

of Signet’s Corporate Social Responsibility 

(CSR) efforts. Now, as CEO since August 

2017, I am proud to be an advocate and 

champion of the multi-faceted, extensive, 

and enduring commitments this Company 

is making across each of our four CSR 

pillars: People, Responsible Sourcing, 

Environmental Stewardship, and Charitable 

Giving. Corporate Social Responsibility is an 

important part of Signet’s culture.

In this report, we share an overview of our 

2017 performance, as well as review some 

CSR challenges that we and our industry 

are proactively addressing. It is important 

that we strengthen our shareholder value 

through a program of strategic activities. 

This report is also a reflection of how we 

expect each of our Team Members to treat 

all our stakeholders, including Customers, 

who are at the center of everything we do.

People

While this CSR Report looks back at 2017, 

in reality, it is about the future of Signet. And, 

at the heart of this Company and our future 

successes are our People, guided by our core 

values. Following extensive dialogue and a 

broad survey of Team Members, we launched 

our five new core values in early 2018.

1: People First: Signet is all about our #1 

asset, our people. People First speaks to 

the culture of diversity and inclusion that 

we are always looking to strengthen. It is 

about valuing all Team Members, embracing 

differences, celebrating uniqueness, and 

unleashing our full potential. We aim to have 

fun together and feel the joy of delivering our 

mission every day.

2: Lead Bravely: Transforming Signet’s 

future requires us to move out of our comfort 

zones and take bold action to lead change. 

We ask our Team Members to Lead Bravely, 

to courageously stick to priorities, to always 

look for innovative solutions, and to indulge 

their curiosity so that we’re constantly 

questioning the status quo. We act with 

passion and courage.

3: Own It: Every Team Member at Signet 

has an important job. We are accountable, 

strive for continuous improvement, and 

are trustworthy, always operating with the 

utmost integrity. 

4: CUSTOMERS! At Signet, we don’t 

just want to give Customers a pleasant 

experience, we aim to give them a truly 

memorable and meaningful experience. 

This is why Customers is in all caps with 

the exclamation point. We must deliver 

excellence and exceed Customer 

expectations every time. We delight in 

gaining Customer trust and loyalty and 

developing lasting relationships.

5: Straight Talk: For Signet to successfully 

shape our future, we can’t waste 

valuable time tiptoeing around a point or 

glossing over the truth because it’s too 

uncomfortable to be straight-forward. We 

must communicate openly and clearly about 

what is working, what isn’t working, and 

how we’re going to improve. We tell it like it 

is, while always showing respect, listening, 

and collaborating as one team.

Our new core values are designed to 

strengthen engagement among team 

members, and we are enhancing our 

communications internally to focus on 

behaviors that will drive our transformation 

strategy. We are developing a culture that 

is more agile and efficient. Leaders at every 

level can access more data and analytics to 

ensure they make sound decisions. We are 

increasing our training and development 

programs to align skills with changing 

business needs, to ensure equal pay and 

promotion opportunities, and to provide 

paths for career growth and advancement.
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Responsible Sourcing

At Signet, we work hard to foster a 

transparent and responsible supply chain. 

Leading the industry in sourcing conflict-

free gold is a tremendous achievement 

that we are quite proud of. For the fourth 

consecutive year, we are one of only four 

companies, and the only jewelry company, 

to report a conflict-free gold supply chain. 

Additionally, in 2017, we inaugurated the 

reporting process for our pioneering 

Signet Responsible Sourcing Protocol for 

Diamonds. This transparency-focused 

initiative dramatically deepens our visibility 

into the diamond supply chain in a way 

that no other jewelry company has ever 

done. We understand that the importance 

of leading these efforts is good for us, our 

Customers, and the industry.

Environmental Stewardship

As the world’s largest retailer of diamond 

jewelry, Signet has thousands of locations 

and Team Members, all of which have an 

impact on the natural environment. We 

recognize our responsibility to minimize 

that impact. I am therefore pleased to report 

that, year over year, we have further lowered 

our energy use by 2% and greenhouse gas 

emissions by 5%. In this report, we are, for 

the first time, publicly announcing goals to 

lower our environmental impact even further. 

Reducing our energy use, increasing our 

water efficiency, and recycling our waste 

are not only the right things to do for our 

environment, they make us more efficient 

and save money, too.

Charitable Giving

I am proud of Signet’s decades-long 

commitment of giving back to the 

communities and places in which we live and 

work. We support charities and causes for 

underserved women and children because 

our Customers and our Team Members are 

very often young families with children.

In order to truly make a difference, we have 

carefully identified highly respected and 

effective national and local charities to work 

with. Our Team Members take pride in being 

part of a Company that encourages them to 

give back to their communities and integrates 

our Customers into our efforts as well.

Virginia C. Drosos,
Signet Jewelers Chief Executive Officer

Signet is 100% engaged and committed to 

Leadership - with a capital ‘L’ - in addressing 

the social, ethical, and environmental issues 

that affect our Team Members, Customers 

and our industry, as well as the world in 

which we live.

I am extraordinarily pleased to present 

Signet’s second annual Corporate Social 

Responsibility report. I look forward to 

working with our stakeholders and industry 

partners over the coming year as we 

continue to lead efforts of uncompromising 

continuous improvement. I hope you enjoy 

reading it, and I look forward to hearing your 

feedback at CSR@signetjewelers.com. Thank 

you for your interest in Signet Jewelers.

Signet Jewelers Chief Executive Officer Virginia 
C. Drosos (center) along with members of the 
local team at SDDS (Botswana)(Proprietary) LTD. 
Signet’s diamond polishing factory is in Gaborone, 
Botswana
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In August 2017, Signet acquired 
R2Net, which owns and operates 
JamesAllen.com, a fast-growing 

online jewelry retailer and Segoma Imaging Technologies, who 
provide R2Net machines to enable delivery of next-generation 
digital shopping experience for jewelry. Approximately 500 
Team Members were added in New York, Maryland and Israel.

Signet Around the World

• CANADA: 147 Stores 821 Team Members

• US: 2,905 Stores 20,467 Team Members

• UK & IRELAND: 504 Stores 3,272 Team Members

• INDIA: 125 Team Members

• BOTSWANA: 127 Team Members

• ISRAEL: 76 Team Members

1 Signet financial data covers our fiscal year 2018 (January 29, 2017 - February 3, 2018). For more information please visit signetjewelers.com 
2Average number of Full Time Equivalent persons employed in FY18

Signet at a Glance

A Snapshot of Signet
Signet Selected Consolidated Financial Data can be found on page 36 of our Annual Report on Form 10 -K 1

Sales

$6,253 Million

Net Income

$519.3 Million

Operating Income

$579.9 Million

Total Team 
Members 

24,8882

Total Stores

3,556

Earnings per Common Share* 

$7.44
Capital Additions

$237.4 Million
* diluted
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Corporate Social Responsibility at Signet
As a whole and within each of our four pillars, Signet is dedicated to a process of continuous improvement. 
Through ongoing cross-functional collaboration, we employ a combination of surveys, stakeholder dialogue 
and science-based evidence to establish, execute and improve our initiatives and programs.

“Corporate Social Responsibility (CSR) 
plays a key role in our success as a 
Company. The Board CSR Committee works 
with the CEO and the CSR Team to ensure 
that our overall CSR strategy is aligned with 
and strengthens our business strategy. We 
know that Customers, investors and our 
other stakeholders increasingly expect us 
to ensure the integrity of our supply chain, 
minimize our environmental impact and 

Environmental StewardshipResponsible Sourcing Charitable Giving

Creating Value Through Responsibility: Our Four CSR Pillars

People
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On September 25, 2015, countries around the world adopted the 2030 Agenda for Sustainable Development, a set of goals 
to end poverty, protect the planet and ensure prosperity for all as part of a new sustainable development agenda. Signet 
supports the United Nations Sustainable Development Goals and recognizes that the private sector has an important role to 
play in achieving them. Throughout this Report we highlight which goals our projects and programs help achieve.

ensure that Signet makes a positive and 
visible impact in the communities that are 
touched by our business. We also know 
that our Team Members and potential 
Team Members place great importance on 
knowing that we are a Company that cares. 
Our commitment to CSR is a commitment 
to our People. That is why CSR is a core 
component of Signet’s corporate culture.”

From the Chair of Our Board CSR Committee

Eugenia Ulasewicz
Signet Board Member &
Chair of the Board CSR 
Committee
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Team Members 
Support Our Commitments

Each year Signet conducts a survey of our CSR Cross Functional 

Team to determine what’s most important to our reputation. 

The results from our 2017 survey confirm that the most important 

issues for Signet align with our current priorities and our four CSR 

Pillars: People, Responsible Sourcing, Environmental Stewardship 

and Charitable Giving.

We also engage with our stakeholders throughout the year during 

the normal course of business. This engagement keeps us current 

with the changing CSR landscape and enables us to develop long-

term relationships to better understand our stakeholders’ evolving 

expectations.

2   Civil Society is also frequently referred to as non-governmental 
organizations (NGOs) and non-profit organizations.

1 Percent responding that it is “very or extremely important”

SURVEY RESULTS

Ethical Labor Practices

Overall Customer Satisfaction

Social, Ethical and Environmental Sourcing

Emerging Regulation, US & Other Markets

Community Engagement & Philanthropy

Employee Engagement and Recognition

Reducing Energy Use and GHG

In your opinion, 
how important 
is this issue to 
Signet’s business 
success?1

How important 
is this issue in 
terms of Signet’s 
environmental 
impacts and social 
responsibility?1

In your opinion, how 
important is this 
issue to Signet’s 
stakeholders?1

Overall
Ranking

100

100

94

85

85

100

78

100

82

97

85

85

71

88

94

97

88

82

76

74

65

98

93

93

84

82

82

77

Investors/ 
Shareholders Community

IndustryCustomers

Team  
Members

Our
Stakeholders

Government Civil Society2
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CSR Governance at Signet 
The Board CSR Committee has oversight and sets the strategic direction for 

corporate social responsibility at Signet and is updated quarterly. 

The CSR Cross-Functional Team (CSR-CFT), chaired by the Vice President 

of Corporate Affairs and managed by the Director of Corporate Social 

Responsibility, is comprised of Team Members from across the Company, 

providing perspectives from key CSR areas including: people, merchandising, 

operations, Customer care, real estate, finance, supply chain, communications, 

risk management, facilities management and sourcing. The CSR-CFT meets 

quarterly to review the CSR strategy, areas of focus and progress against goals. 

The CSR-CFT is responsible for implementing, tracking and reporting on the 

Company’s CSR initiatives.

Signet Board CSR Committee

Director of Corporate 
Social Responsibility CSR Cross Functional Team

Vice President of Corporate Affairs

Chief Communications Officer
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People Pillar
At Signet, we believe that our success is a reflection of the success of our Team Members. 
As such, we strive to create an environment and culture that allows our Team Members 
to shine. We take pride in our tradition of promoting from within and our commitment 
to diversity. By providing a variety of opportunities for Team Members – professionally, 
personally, and socially – we empower them to take ownership and succeed in helping 
our Customers Celebrate Life and Express Love every day.
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“Our people are the engine of this Company and the reason why we are able to 

succeed in helping our Customers celebrate life and express love every day.”

Virginia C. Drosos,  Signet Jewelers Chief Executive Officer

2.  Conduct a Team Member 
engagement survey to 
gather insights about our 
workplace environment and 
Company culture*

*the survey was launched in early April 2018

3.  Use the survey findings 
to help shape our 
activities to support our 
People First core value

12% African     
 American/Black
<1% American Indian/  
 Alaska Native 
4% Asian
15% Hispanic or Latino
<1% Native Hawaiian/  
 Pacific Islander
3% Two or More Races

57% White
8% Unspecified

Diversity
Our people drive our ability 

to lead in our industry. We 

recognize that without a 

diverse workforce, companies narrow their 

vision and cannot connect with a wider 

Customer base. As an equal opportunity 

employer committed to promoting diversity 

at all levels, Signet unleashes the unique 

1.  Ensure key Signet CSR themes, 
achievements and messages 
are integrated into new training 
and development programs for 
the Support Centers and Field 
Team Members

70% of store leadership 
(assistant store manager and 
above) are women

42% Women in senior 
management (VP and above) 
positions

50% Signet Board 
Members are women*

abilities and ideas of our people that 

are key to helping all of our Customers 

“Celebrate Life. Express Love.®” We believe 

that diversity is a business strategy, not 

just a people priority. We are proud of our 

employment and advancement programs, 

which help our Team Members advance 

within the company, allowing us to retain 

hardworking and dedicated people.
*as of March 2018.
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Our Goals 
for 2018

People

Signet North American  
Team Member Diversity
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Diversity Leadership Team

Our Diversity Leadership Team (DLT) 

is comprised of Field Operations and 

Support Center Team Members from 

across all functional areas and at all levels 

of responsibility. Today, over 1,200 Team 

Members have been a part of this program. 

The DLT champions the most effective 

and inclusive practices that foster high 

performance, engagement and innovation. 

Seeks out 
opportunities
where Signet’s 
commitment to 
inclusion and 
diversity can 
be brought to 
the forefront 
throughout our 
workforce and 
marketplace

Identifies and 
proposes   
strategic, 
inclusive, and 
value added 
corporate 
initiatives

Proposes 
components of 
an inclusive and 
culturally diverse 
environment 
that supports 
and encourages
all Team Members

Promotes open lines 
of communication 
and cultural 
competence at all 
levels within the 
organization

Defines metrics 
(quantitative and 
qualitative) needed 
to measure the 
organization’s level 
of inclusiveness 
and evaluate the 
effectiveness of 
DLT proposals

Respect and 
Diversity
A new Respect and 
Diversity booklet 
gives our UK Team 
Members a greater 
understanding of the 
benefits of diversity in 
our Company.

Diversity Leadership Team Mission

GENDER DIVERSITY 

Vice President and above 
Signet globally:

58% Male
42% Female

Training
We provide industry leading training 

programs, including online courses, one-

on-one mentoring, and multi-day offsite 

conferences.

We believe the best investment is for 

opportunities for our Team Members to learn 

and grow.

In a competitive and changing retail 

environment, quality service is what sets the 

successful company apart.

Emerging Leaders

As Signet’s leadership development 

program for junior, up-and-coming 

Team Member Age Distribution (North America)

 18-29 30-39 40-49 50-59 60-64 >65
Age Group

40.1%

21.2%

14.7% 15.1%

5.2% 3.7%

0%

10%

20%

30%

40%

Team Members, this program provides 

participants with the knowledge, skills 

and experiences required to accelerate 

professional and personal growth.

The Key Talent Track

A structured, multi-year, multi-phase 

leadership development experience 

designed to further cultivate the skills, 

knowledge, and experience of selected 

Directors and Vice Presidents.

Rotational Development 
Opportunities

The Transformational Leadership Team and 

the Strategy Team provide the opportunity 

for Team Members to increase their 

understanding of the business and broaden 

and deepen their knowledge, relationships 

and business perspectives. 
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Training Programs

We offer our Team Members training 

programs to help them develop their 

careers; our programs combine in-house 

and third-party resources for learning 

and development. We also work with area 

universities on recruiting opportunities. 

Available training includes courses on 

communication skills, management, 

sales selling skills, presentations and 

technology skills.

Company-wide Online Learning

Our online courses give Team Members 

the opportunity to continually improve 

themselves at a time and pace that works 

for them.

Mentoring

One way for Team Members to 

move forward with their careers 

is to work one-on-one with 

a mentor who can give them 

personal coaching, advice, and 

encouragement. With this in 

mind, Signet encourages Team 

Members to participate in its 

mentoring programs regardless 

of whether they are salaried 

or hourly.

Rewards And Recognition

Rewarding extraordinary effort, commitment 

and performance is an important part of 

creating a positive environment for our 

people. In 2017, we launched the Shine with 

Signet Rewards and Recognition intranet, 

which enables Team Members around the 

world to recognize their peers, send eCards 

for special occasions, access anniversary 

award certificates and more. Since the 

launch of the program, Team Members have 

recognized each other 14,768 times with 

peer-to-peer badges and 16,852 eCards. 

In addition, 3,873 Team Members have 

celebrated a milestone anniversary.

Wellness
The health and financial 

wellness of our Team 

Members is a cornerstone 

of Signet’s Total Rewards philosophy. In 

partnership with our health, financial and 

wellness vendors, Signet designs programs 

that support Team Members and their 

families at every stage of their life, with 

emphasis on multicultural needs. 

Signet has developed Company-wide 

strategies to support the physical, mental, 

social, environmental, and financial wellness 

of our Team Members at work and at home. 

We accomplish this through a variety of 

on-site and online educational 

and activity-based programs. We 

offer services aimed at prevention, 

health management, and optimal 

engagement with emphasis on 

specific multicultural needs.
Team Members who consistently put their 
CUSTOMERS! at the center of everything they do      
exemplify one of our Company’s core values. These 
Team Members’ passion 
to put PEOPLE FIRST 
and LEAD BRAVELY have 
made them a Shining Star.
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The On The Move Challenge

The On The Move Challenge, in partnership 

with the Wellness Council of America, 

continues to be a key Signet wellness 

initiative. This program is designed to 

encourage Team Members across the globe 

to set wellness goals, track their movement 

and share their successes through an online 

social support system. Exercise expert and 

motivational speaker Sean Foy helped kick-off 

the 2017 challenge with visits to the Dallas and 

Akron Support Centers. Team Members were 

invited to attend a seminar led by Sean called 

“What’s Your Why? The Power of Purpose.” As 

part of the challenge, On The Move Leaders 

handed out “You Were Caught On The Move” 

cards to over 3,500 Team Members who 

were spotted participating in a wellness Lunch 

& Learn session, working out in the SigFIT 

Fitness Facility or taking a “walk break.”

UK Wellness Hub

In 2017, UK-based Team Members got a 

brand new intranet-based Wellness Hub 

focused around four key pillars: Health, 

Happiness, Habitat at Work and Home. 

The site brings together resources and 

information to help our Team Members live 

healthy and rewarding lifestyles at home 

and at work. The site is full of practical and 

useful tools, and features regular articles on 

topical physical, social, mental and financial 

wellness issues – from winter fuel to fun in 

the sun and everything in between.

On-Site Fitness Centers

We offer on-site fitness centers, called SigFIT, 

at our Dallas and Akron Support Centers and 

manufacturing facilities. Open 24 hours a day, 

7 days a week, the centers offer group fitness 

classes, such as Barre, boxing, TRX, and yoga.

Health and Wellness at Signet’s 
New  Dallas Campus 

In 2017 Signet Manufacturing Dallas moved 

to its new location at Cypress Waters. Our 

Dallas Support Center moved in early 2018. 

With this relocation, the Dallas wellness 

strategy also evolved.

New Health and Wellness opportunities include: 
• Healthier food choices
• Access to the Cypress Waters fitness

center wellness programs including:
– Camp Gladiator classes
– Yoga
– Weight Watchers meetings
– Meditation classes
– Biggest Loser contest
– Health/wellness lunch & learns

• Access to a five-mile trail around the lake

It’s Your Life

Signet’s It’s Your Life webinar series is 

designed to give Team Members access 

to monthly health and financial wellness 

webinars. Signet also looks out for Team 

Members by sending helpful tips by email, 

such as how to protect themselves from 

identity theft, phishing attacks and avoid 

other risky online behaviors as they shop 

online. It’s another way Signet creates an 

environment designed to help our Team 

Members succeed in multiple aspects of 

their lives.

Smoking Cessation Support

Your Life Smokeless is a tobacco cessation 

program available to all North America Team 

Members at no cost. This 12-month program 

has a cessation rate of 46%, far above 

the national average of 6%. The program 

succeeds by teaching the necessary skills 

to achieve permanent abstinence from all 

forms of tobacco. 

National Average vs. Signet’s Smoking 
Cessation Program
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Our mission is to help our Customers “Celebrate Life. Express Love.®” We do this every 
day with the products we sell and the values that guide our actions – from collaboration 
and passion to focusing on our Customers’ needs. Our mission and our business rely 
on the integrity of our products and our people.

We recognize that there are direct and indirect impacts generated by our activities, in 
particular through our supply chain. This is why Signet has taken a leadership role in the 
development of harmonized industry guidance and standards for many years to ensure 
that our jewelry is made with integrity, and sourced from a supply chain that is held to a 
higher standard.

Responsible Sourcing
Signet is proud to be one of 

the sponsors of the Diamond 

Development Initiative’s mobile 

school program.  See the story on 

page 21 for details.
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2.  Create the Signet 
Responsible Sourcing 
Protocol for Colored 
Gemstones in 2019

3.   Initiate Phase II of the Signet 
Responsible Sourcing 
Protocol for Diamonds aimed 
at significantly increasing the 
integrity of the melee supply 
chain over time

1.  Achieve Responsible Jewelry 
Council membership for a 
total of 250 Signet Suppliers 
in 2018

Our Goals

“Signet is leading efforts for the 

continuous improvement in the integrity 

of the global jewelry supply chain 

through our own corporate social 

responsibility initiatives and our active 

role as the industry leader.”

David Bouffard
Vice President of Corporate Affairs

Signet Leadership
As the world’s largest retailer of diamond 

jewelry, we know we must lead by example. 

Our dedication to product integrity is at 

the core of how we do business. As part of 

our supply chain policy, we have worked 

collaboratively to advance rigorous sourcing 

standards through the award-winning Signet 

Responsible Sourcing Protocols (SRSPs). 

There are currently Protocols covering 

Tungsten, Tantalum, Tin and Gold (3TG), 

Responsible Sourcing

Diamonds, Platinum Group Metals and 

Silver. The Protocol for Colored Gemstones 

is currently under development and due to 

be published in 2019.

80+ 
Suppliers

All Major 
Jewelry Trade 
Associations 

Major 
Producers

BanksAuditors

Civil Society

GovernmentsCustomers

The open-source SRSPs are collaboratively created with input from:
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Our Suppliers
Signet’s commitment to responsible sourcing is not possible without the support of our suppliers. Ensuring 

the integrity of our supply chain is achieved through collaborative engagement. We are proud to be working 

with suppliers that are RJC Certified Members, committed to sustainability and to ensuring that our raw 

materials are responsibly sourced. Some examples of our suppliers’ corporate social responsibility are 

outlined below.*

Ethics, Passion and Compassion

As a wholly owned subsidiary of Berkshire Hathaway, Richline is 

held to the highest ethical standards of the firm’s Code of Ethical 

Practices. Richline Group, through our Richline Responsible 

initiative, has established a social conscience of ethics, passion 

and compassion. Richline Responsible creates and supports a 

convergence of business and social values. It’s a commitment to 

minimizing the impact our operations have on the world around us. 

It means taking care of the health and well-being of our associates. 

And, it’s a dedication to helping and guiding our full community of 

stakeholders to thrive.

The Richline Responsible criteria advocate that “Truly sustainable 

business models are linked to fundamental human values — an ideal 

of improving people’s lives.” The Richline Responsible Oath reflects 

our shared values and commitment to the broadest definition of 

sustainability. The oath recognizes “Richline must serve the greater 

good by bringing together people and resources to create economic 

value with a world-conscious accountability.” The Richline Group 

Code of Conduct clearly delineates all details of the rights and 

responsibilities of all Richline associates, vendors and stakeholders.

A World Leader in Responsible Diamond Mining

With a 30% share in the global production of rough diamonds, 

ALROSA recognizes its responsibility to the community and the 

environment. 

The company has approximately 38,000 employees that earn three 

times the average Russian salary and ensures safe working conditions 

and compliance with environmental standards of operation. In 2016, 

ALROSA allocated more than $180 million, or about 3% of its revenue, 

to community investments. $100 million was spent on environmental 

projects. Furthermore, the company annually pays more than $1 billion 

in taxes and dividends to Yakutia, accounting for almost 40% of the 

regional budget. 

Journey to Carbon-Neutral Mining

In 2017, De Beers Group announced a ground-breaking research 

project to deliver carbon-neutral mining at a number of its operations 

in as little as five to 10 years. Through its studies, the company 

has found that kimberlite tailings at diamond mines offer the ideal 

properties for storing carbon dioxide through a process known as 

‘mineral carbonation’.

The project aims to accelerate this natural and safe process, with 

estimates suggesting that the carbon storage potential of kimberlite 

tailings produced by a diamond mine every year could offset up to 

10 times the emissions of a typical mine.

De Beers Group is already conducting studies at its Venetia mine 

in South Africa and Gahcho Kué mine in Canada. Further research 

across its other mines will continue in 2018.

Rio Tinto: Beauty with Integrity

As the world’s largest producer of natural colored diamonds and a 

major gem diamond producer, Rio Tinto aims for a high benchmark 

when it comes to operating in an ethical and sustainable way. 

Rio Tinto’s operating model is not just focused on the integrity of its 

diamond mining practices in Australia and Canada, but also support 

for its partners across the whole diamond and jewelry supply chain. 

Rio Tinto wants the consumer to be confident that the journey 

their diamond takes from the mine to the market, is a worthy one; 

that landscapes and cultures are treated respectfully; that local 

communities around their mines prosper; that safe and fair working 

conditions are provided for employees; and that industry partners 

are dealt with honestly and fairly.
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Signet is a Founding 
and Certified Member 
of the RJC

Industry Collaboration: Ensuring 
Responsible Supply Chains

Ensuring the 

integrity of the 

supply chain is a 

concern that affects 

the entire jewelry 

industry. Signet 

believes it is often 

best to address the 

challenges through 

dedicated industry 

organizations 

and by working 

collaboratively 

with partners, 

governments, trade 

associations, civil 

society and our 

suppliers. At Signet, we understand that 

due to the complexity of our supply chain, 

maximizing transparency is essential. To 

improve transparency, we focus on ensuring 

the integrity of our suppliers as well as the 

integrity of the raw materials we purchase.

Signet is a Founding and Certified Member 

of the Responsible Jewellery Council (RJC), 
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which offers suppliers an internationally 

recognized standard to audit and certify 

their sourcing practices. The RJC 

certification also serves as a third party 

validation that suppliers are implementing 

Signet’s SRSPs.

Currently more than 94% of Signet 
jewelry is sourced from RJC Members.

The forthcoming revisions to the RJC’s Code 

of Practices further support Signet’s own 

policies through the inclusion of silver and 

colored gemstones, improved rigor around 

Provenance Claims (i.e., an assurance of 

the source of a material) and inclusion of 

Organization for Economic Cooperation 

and Development (OECD) Due Diligence 

Guidance for Responsible Supply Chains of 

Minerals from Conflict-Affected and High-

Risk Areas as a mandatory element.

In 2017, not only did Signet receive its 
own re-certification as an RJC Member, 
we also implemented a new policy 
requiring ALL of our suppliers to become 
Certified RJC Members over time.
In addition, Signet’s Vendor Buying 

Agreement requires suppliers to disclose 

whether their RJC certification covers 

Signet Supplier RJC Membership Total and  
as Percentage of Net Payables

Some of Our Partners
Signet is an active participant and contributor to the jewelry industry and other international organizations

the entirety of that supplier’s operations - 

including all international subsidiaries that 

deliver merchandise to Signet.
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Support For The Industry

As part of Signet’s industry leadership, 

we continue to provide support for the 

education and progress of responsible 

sourcing issues. In 2017 this included:

•  7 webinars for suppliers and the industry

•  Events on Responsible Sourcing in Hong 

Kong, Las Vegas, Mumbai, New York, 

and Tucson

The Signet Responsible Sourcing 
Protocols

In 2018, the Signet Responsible Sourcing 

Protocols (SRSPs) and our Supplier Code 

of Conduct will include requirements for 

all suppliers to respect Human Rights 

and observe the United Nations Guiding 

Principles on Business and Human Rights. 

Suppliers must have a policy commitment 

to Human Rights, including a verifiable due 

diligence process that identifies, prevents 

and mitigates risks relating to Human Rights. 

Suppliers will be required to verify that their 

own suppliers respect these requirements.

To support our Supplier Code of Conduct, 

our SRSPs and our commitment to 

respecting and protecting Human Rights, 

manufacturing sites of significant jewelry 

suppliers that have not been included in 

a recent RJC certification are required 

to undergo social audits conducted by 

an independent, accredited auditor. Any 

non-conformances are addressed by 

the same independent auditor. Failure to 

reach the desired improvements results in 

termination of business.

All our suppliers are required to report 

annually to ensure that we only source our 

raw materials responsibly in accordance 

with the SRSPs. Reports are subject to third-

party auditing, either directly by Signet’s 

accredited auditors or through the supplier’s 

certification audit, including compliance 

with the SRSPs by the RJC. All suppliers 

must address all non-conformances in 

these audits before continuing business 

with Signet.

The SRSPs enable Signet to ensure that all 

supplies of these minerals are responsibly 

sourced, in conformance with international 

standards, such as the OECD Due Diligence 

Guidance and the London Bullion Market 

Association’s Responsible Standard.

These standards operate at key points in 

the supply chain (for example, for gold at 

refineries). As a result, when a Customer 

Signet has a dedicated website for suppliers that 
provides them with easy access to Signet and RJC 
responsible sourcing information, requirements 
and more.

purchases jewelry from a Signet banner, 

they can be assured that our jewelry has 

been responsibly sourced.

The Signet Responsible Sourcing 
Protocol For Diamonds

The Signet Responsible Sourcing 

Protocol for Diamonds (D-SRSP) became 

compulsory for all Signet diamond suppliers 

in 2017. The D-SRSP requires suppliers 

to apply a due diligence process to their 

diamond supply chains and to ensure that 

all diamonds come from an identified and 

verified source. A key aim of the D-SRSP is 

to increase the transparency of our diamond 

supply chain over time, via a process of 

continuous improvement. Among other 

important benefits, this ensures that our 

diamonds are never associated with conflict 

or human rights abuses of any kind. The 

results of this initial reporting period will be 

used to establish a baseline from which all 

Signet diamond suppliers are expected to 

demonstrate improvement.
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We are proud that Signet 
ranked #1 in jewelry retail 
and 6th overall.
In 2017, Signet was recognized by 

The Enough Project for its responsible 

sourcing practices. The new rankings report, 

produced by the not-for-profit organization, 

focused on ending conflicts in Africa. The 

report examines 20 of the world’s largest 

consumer electronics and jewelry retail 

organizations on their efforts to support a 

conflict-free minerals trade and ensure their 

products aren’t linked to a range of abuses in 

the Democratic Republic of Congo.

Fair wages [ 28% ]

Our Customers expect our 
products to be responsibly 
sourced.1

Ethical hiring and employment 
practices [ 27% ]

Protecting climate change [ 15% ]

Local community involvement [ 14% ]

Low environmental impact 
of stores [ 9% ]

Charitable giving to causes I 
believe in [11%]

Support of underprivileged 
communities [ 8% ]

Visible social activism [ 5% ]

None of these are important to me when 
choosing a fine jewelry retailer [ 10% ]

Protection of human rights and fair labor 
practices [ 39% ] 

Ethical business practices [ 39% ]

Conflict-free minerals/diamonds [ 32% ]

Low environmental impact of materials 
mining (i.e., diamonds, gold, etc.) [ 31% ]

1  Survey Question: Select the TOP 3 factors that are most 
important to you when choosing a fine jewelry retailer from 
where to shop

Signet was ranked as the #1 Company most praised by NGOs and environmental and 

social responsibility activists in the first quarter of 2018

Courtesy of SIGWATCH, an unaffiliated NGO tracking company based in the United Kingdom
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#1   Signet Jewelers

#2   Unilever

#3   Marks & Spencer

#4   McDonald’s

#5   Microsoft

#6   Tiffany & Co.

#7   Google / Alphabet

#8   Nestlé

#9   Aldi

#10  Walmart

Courtesy of The Enough Project
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Conflict Minerals

We are strongly committed to a conflict-free 

supply chain. This commitment is evidenced 

by the fact that we are one of only four 
listed corporations, and the only jewelry 
company, that has submitted annual conflict 

mineral reports (on Form SD) four years in 

a row to the U.S. Securities and Exchange 

Commission (SEC) under the provisions 

of section 1502 of the Dodd-Frank Act and 

undergo an independent audit.

In 2017, we worked 

through the World 

Diamond Council 

(WDC) to promote 

reforms to the 

Kimberley Process 

Certification Scheme 

(KPCS) that will 

enable it to remain 

meaningful in 

addressing important 

challenges in the 

diamond supply 

Blockchain: New Technology  
For Supply Chain Integrity

Signet believes that the jewelry supply 

chain should always follow the highest 

standards. Our Customers rightly expect 

that jewelry is sourced with the most 

advanced systems available, ensuring 

that materials are responsibly sourced. 

Blockchain represents the leading 

technology for supply chain transparency 

and has a substantial track-record in a 

wide range of industries. Signet is therefore 

very proud to be working in association 

with the De Beers Group to help create 

a blockchain platform for the diamond 

jewelry supply chain. Both companies 

share a passion for the integrity of diamond 

1 of only 4
companies to report and 
audit conflict-free gold in 
2014, 2015, 2016, 2017

Over 99%
of gold sourced by 
Signet is verified 
conflict-free

Signet Halts Trade in Rubies from 
Myanmar

Signet requires independent, third-party 

country-of-origin quality assurance testing 

for natural ruby jewelry. In accordance with 

the OECD Due Diligence Guidance and our 

own policies and principles, Signet informed 

its suppliers in November, 2017 that it was 

halting its trade in rubies originating from 

Myanmar, beginning January 1, 2018. Sadly, 

reports in 2017 indicated that the Myanmar 

military has and continues to commit serious 

human rights violations against the Rohingya 

people in Myanmar. There is legitimate 

evidence that the Myanmar military is, 

in part, financed by the sale of rubies. 

Signet’s policy will remain in effect until an 

international consensus is reached that the 

human rights violations have ceased.

chain. The KPCS is a joint government, 

industry and civil society initiative to stem the 

flow of conflict diamonds – rough diamonds 

used by rebel movements to finance wars 

against legitimate governments.

The KPCS is the foundation for 
transparency and integrity of the 
global trade in rough diamonds. A key 

component of the reforms was to review the 

core documents to find ways to enhance 

administrative and financial support for 

the KPCS, including consideration of a 

Secretariat and a voluntary multi-donor fund 

to support participation by Least Developed 

Countries, civil society and experts who 

implement the KPCS work. 

jewelry, and both believe that blockchain 

has the potential to deliver guarantees of 

provenance right throughout the diamond 

supply chain.
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CAMEROON DEMOCRATIC
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OF CONGO

SIERRA LEONE

GUINEA

CÔTE
D’IVOIRE

LESOTHO

SWAZILAND

LIBERIA

BRAZIL

VENEZUELA

Data collection, artisanal 
diamond mining

Diamond Valuation Training, 
with the AWDC

Data collection, artisanal diamond mining and Diamond Valuation 
Training, with the AWDC

Technical assistance is support that 

enables a country to better implement the 

Kimberley Process Certification Scheme 

(KPCS) in its jurisdiction, such as training 

on internal controls, data collection, 

valuation, and communications within the 

KPCS. When realized, technical assistance 

builds capacity and enhances collaboration among member 

countries, creating a shared responsibility for KPCS effectiveness 

1. Data collection, artisanal diamond mining countries:
Angola, Brazil, Cameroon, Côte d’Ivoire, DR Congo, Ghana, 
Guinea, Lesotho, Sierra Leone, Swaziland and Venezuela.

2. Diamond Valuation Training, with the Antwerp World 
Diamond Centre (AWDC) for: Guinea, Sierra Leone, Côte 
d’Ivoire and Liberia.

3. Review of Annual Reports and Peer Review Visit
Reports for technical assistance opportunities: 
Every year, DDI reviews the annual reports submitted by 
KP members with a view to identifying possible needs for 
technical assistance, or particular strengths or resources that 
could be applied to providing technical assistance to another 
KP member.

Support for Artisanal Miners

Signet supports the development of sourcing of gold and diamonds 

from artisanal mining sources, such as the Responsible Artisanal 

Gold Solutions Forum (RAGSF) and the DDI. The DDI aims to 

reduce the vulnerability of those engaged in the production of 

artisanally mined diamonds. Poverty, insecurity, violence and 

environmental damage are characteristics of artisanal miners and 

their communities.

Through its “Sending Schools to Kids” initiative, supported by 

Signet, DDI is sending schools to vulnerable communities and taking 

children from the mine to the classroom. Last year, 110 students 

graduated, passing their remedial primary education program and 

passing their state exams. DDI operates four mobile schools with six 

classrooms, for a total of 121 students.

The DDI and its partners have also developed Maendeleo Diamond 

Standards, which ensure that artisanal mining operations conform 

to prescribed health and safety standards, respect for human rights, 

and environmental sustainability. Signet is committed to helping 

ensure that diamonds from these projects can be part of Signet’s 

supply chain in the future.

110 students 
graduated from four 
mobile schools

“At Signet we are humbled to be part of people’s most meaningful 
moments. Providing the opportunity for an education to girls and 
boys in the DRC is an expression of who we are as a Company.”

Virginia C. Drosos, Signet Jewelers Chief Executive Officer

and improving compliance with KPCS regulations. Signet provided 

support to the Diamond Development Initiative (DDI) that resulted in 

just some of the following initiatives:
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Environmentally responsible business practices are an important part of Signet’s 
overall mission. We recognize the strong connection between efficient use of natural 
resources and business efficiency. Efficiency, whether in energy, water or operations, 
is the hallmark of a well-run company. We are constantly working to incorporate best 
practices as part of our commitment to environmental stewardship – from our offices 
and retail stores to the expectations of our suppliers. 

Environmental Stewardship
Signet opened a newly renovated Akron 

Support Center building incorporating 

numerous green building attributes. 

See the story on page 24 for details.
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12%
reduction in water use 
by FY24*

25%
reduction in business 
travel emissions by FY24*

Our Goals
We have set ambitious, 5-year 
goals in three key areas:

We reduced our water 
footprint in Botswana
Signet has operations in various regions around 

the world. When we operate in places that are 

water-stressed, such as Botswana, we pay 

particular attention to our use of this precious 

natural resource. We are therefore proud to 

report that our use of water-saving technologies 

decreased water use by 27% since 2015.

*baseline FY14

2017 Environmental Stewardship Highlights

WATER:

7% reduction
in water use* 
since FY13

* per full time equivalent

CARBON
FOOTPRINT:

22% reduction 
in greenhouse 
gas emissions*  
vs FY14
*Scope 1 & 2

WASTE &
RECYCLING:

NEARLY 50% 
of all waste 
recycled in our 
Support Centers 
in FY17

ENERGY:

2% reduction 
in absolute energy 
use versus FY16

3.2 million
pounds of paper saved by reducing 

paper for Customer catalog production

By replacing the previous lighting system in an 

Akron Service Center building with LEDs, the 

Company will save more than half a million dollars 

in energy costs over ten years. Moreover, the 

reduction in CO₂ is the equivalent of removing 

300 cars from the road for a year.

50%
electricity use 
reduction by FY24*
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50% of waste being 
recycled

Transportation

In addition to a global absolute fall in 

business travel emissions by 13% , group 

business travel emissions per full time 

equivalent (FTE) Team Members also fell by 

15% in FY17.

Energy
As part of our ongoing efficiency efforts, 

Signet reduced global absolute energy 

consumption by 2% in FY17 versus the 

previous year. Since FY14, absolute 

global energy consumption has fallen by 
nearly 11%. 

Water

Global water consumption per FTE has 

fallen by nearly 7% since FY13.

Greenhouse Gas Emissions
In FY17, Signet continued to reduce its 
Greenhouse Gas Emissions with an 
absolute reduction of 5.3%* vs FY16

Waste

Akron and Dallas Support Centers 

produced 1,075 tons of waste in FY2017, 

with approximately half being recycled.

Signet CEO Virginia C. Drosos along with Customers, Team Members and local and state 

government officials, opened Signet’s expanded and renovated headquarters building. 

The four-story 86,000 square foot Support Center newly renovated building incorporates 

numerous green building attributes, including all LED lighting with occupancy sensors, 

window glass that reduces sun glare, as well as heat loss, high- efficiency HVAC, plus a live 

green terrace.

 Water use per employee (liters/FTE)

Our Environmental 
Impact: By the 
Numbers
The following tables present data for 

the entirety of Signet Group operations* 

unless otherwise indicated. Data is 

collected and collated on an annual basis 

based on Signet’s fiscal year, February 1 

– January 31. Where complete data is not

available, conservative estimates based 

on geography, store size and like-for-like 

comparisons have been used.

*excludes R2Net

Signet has reduced
our electricity use by 

26%
per square foot since FY14

Emissions by Scope*

41,499 38,758

84,591
80,806

4,918 4,471

FY 2016 FY 2017

18,301
FY 2013 16,949

FY 2017

*Tonnes of CO
2

 Equivalent

Scope 1 Scope 2 Scope 3
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Our Charitable Giving Commitment
For Signet Jewelers, charitable giving is a reflection of who we are. We are proud of 
our decades-long legacy and strongly believe that our focus on helping underserved 
women and children is well aligned with the expectations of our stakeholders. 
Through our national and local partnerships, we bring together integrated activities 
that allow for donations from our Team Members and our Customers. In addition, 
our Team Members go beyond through donating hundreds of thousands of hours of 
their time every year to a variety of organizations in their communities.

Charitable Giving
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St Jude patient Joanna, age 9, 

medulloblastoma, with her mother Larisa



2.  Increase and formalize Team Member engagement 
programs through empowered volunteerism activities, 
both in Field Operations and Support Centers

1.  Increase donations over time to 1% 
of pre-tax earnings to organizations
that benefit our communities
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Our Charitable Giving Commitment
Our national partnerships are: St. Jude 
Children’s Research Hospital® in the US, 
CLIC Sargent in the UK, Barretstown in 
Ireland, and Canada’s Children’s Hospital 
Foundations. We also offer opportunities 
to our Customers to assist in supporting 
these partners. In addition to our national 
programs, we also have long-term 
relationships of support with organizations 
like The Family Place and Susan G. Komen® 
in Dallas and Akron Children’s Hospital and 
the American Cancer Society in Akron. 
Our Support Centers and management 
also contribute to an emergency disaster 
relief fund to assist Team Members who are 
affected by natural disasters.

Signature Giving Programs
There are numerous organizations doing 
essential work at the local, regional, national, 
and global level. At Signet, we have long-
term strategic partnerships aligned with our 
Team Members, our Customers, and the 
Company’s priorities, and where we feel we 
can make a difference.

We have strong partnerships with 
organizations that focus on the health, 
safety and well-being of underserved 
women and children. To further our 
support in giving, all charitable contributions 
are guided by our Charitable Giving 
Donations Policy and approved by the 
Charitable Giving Committee.

National Partnerships

St. Jude Children’s 
Research Hospital: 
United States

For nearly 20 years, Signet has been 
honored to support the lifesaving work of 
St. Jude Children’s Research Hospital (St. 
Jude). St. Jude’s work has a global impact 
in the fight against childhood cancer and 
other life-threatening diseases. Through 
its tireless work, St. Jude has helped push 
the overall childhood cancer survival rate in 
the US from 20 percent when the hospital 
opened in 1962 to more than 80 percent 
today. Approximately 7,800 patients actively 
receive treatment from St. Jude each year.

As a result of our Team Members’ and 
Customers’ enthusiastic support, our 
collaboration with St. Jude, “Partnership in 
Caring,” has contributed over $66 million 
in 19 years. These resources promote 
the lifesaving work done at the hospital, 
including its groundbreaking research and 
ensuring no child is turned away due to a 
parents’ inability to pay.

This work never stops and neither do our 
efforts. From sales of collectible plush 
animals, St. Jude Charmed Memories 
and Mother’s Day Cards to Team Member 
payroll deductions, as well as corporate, 
and point-of-sale Customer donations, 
we continue to let hope shine for children 
and families in need. In March 2018, Signet 
Team Members who won the 2017 St. Jude 
Incentive Trip presented St. Jude with 
a $6 million donation, as we continue to 
move toward our commitment to raise over 
$90 million for the kids of St. Jude. 

Signet’s collaboration 
with St. Jude called, 
“Partnership in Caring,” 
has contributed over 
$66 million in 19 years.

“All of us at ALSAC/St. Jude Children’s 
Research Hospital are immensely 
grateful for our long-standing 
partnership with Signet Jewelers, who 
has raised over $66 million since our 
partnership began. The support from 
Signet Jewelers’ Team Members and 
customers is helping St. Jude lead 
the way the world understands, treats 
and defeats childhood cancer. We are 
thankful for Signet’s 19-year legacy 
of support and for the continued 
commitment to the mission of St. Jude.”

Richard C. Shadyac Jr.
President and Chief Executive Officer, ALSAC, the 
fundraising and awareness organization for St. Jude 
Children’s Research Hospital

Our Goals 

Charitable Giving

St, Jude patient Amir, age two, sickle cell disease, 
with mother Deyona
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H.Samuel store managers, Myra McAdam 
(H.Samuel, Irvine) and Iain MacClure (H.Samuel, 
Ayr) climbed 3,200 ft to the summit of Ben 
Lomand, Scotland, accompanied by Iain’s dog, 
Hamish to raise funds for CLIC Sargent.

District Manager Phil Payne joined forces with  
Steve Smith (Store Manager) and Leigh Jackman 
(Assistant Store Manager) at H.Samuel, Staines 
to take on a 224 mile in-store static bike ride 
challenge for CLIC Sargent.

CLIC Sargent: United Kingdom

We are proud to help CLIC Sargent in the 

fight for young lives against cancer. In 2016-

2017, CLIC Sargent supported 7,200 young 

cancer patients and their families to limit the 

damage cancer causes in other areas of life 

besides health. Signet’s H. Samuel, Ernest 

Jones, and Leslie Davis stores sell plush 

bears to raise money for young lives against 

cancer. Since 2014, through our H.Samuel 

and Ernest Jones Customers purchase 

of nearly 65,000 bears and our Team 

Members fundraising activities, we have 

raised over £567,000.

“CLIC Sargent and Signet have been 

in partnership since 2014 for nearly 4 

years and over that time we’ve raised 

over £500,000 together. One of our 

favorite activities is our fantastic teddy 

bears, which raise £50,000 every year 

and provides the opportunity to raise 

awareness of CLIC Sargent’s work. 

What is also brilliant is the campaign 

has two inspirational young children 

who were supported by CLIC Sargent to 

front the campaign, and our supporters 

tell us how much they love the adorable 

bear designs.”

Rachel Kirby-Rider

Director of Income and Engagement at CLIC Sargent

Barretstown: Ireland

Another way in which we help children and 

their families facing life-changing illnesses 

is through our partnership with Barretstown 

in Ireland. Barretstown provides free camps 

and programs specifically designed for 

children with a serious illness and their 

families along with 24-hour on-site medical 

and nursing care. This gives children a 

chance to enjoy experiences shared by their 

non-ill peers, while still ensuring they receive 

the treatment and support they need. 

Through our partnership, 
Signet has raised more than 
£42,000
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For the second year running, Signet held a 

90 Days’ Challenge with Team Members 

across the business, working together 

to help raise thousands of pounds for 

our charities in the UK and Ireland. Team 

Members took on daredevil challenges, 

including skydives and abseils, as well as 

lung-busting activities, including marathon 

runs, long distance walks and cycles. 

Whether through pamper sessions, cake 

sales, leg waxes or hair shaves, our Team 

Members got into the charity spirit in every 

way imaginable for our two great causes.
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Canada’s Children’s Hospital 
Foundations

In 2016, we launched our new partnership 

with 11 children’s hospitals across Canada 

where the greatest challenges in child 

health are tackled; these hospitals see the 

most critical cases. In 2017, our Canadian 

stores, Peoples and Mappins, offered 

Customers Travis, an adorable and cuddly 

plush. We sold more than 16,500 bears and 

raised over C$165,000, bringing our 2-year 

contributions to over C$165,000, for this 

amazing network of children’s hospitals.

This is just the beginning of a great 

partnership, and we are excited to see it 

grow throughout the years to come. 

In 2017, Signet helped raise
C$165,000

“It is an absolute honour to be a part 

of this fundraising campaign. It warms 

my heart to know that we can be a part 

of helping these brave little warriors. 

The children’s hospitals make miracles 

happen, and together we can help fuel 

these miracles and help make dreams 

come true. I can’t wait to bring more 

sparkle to more little eyes with Signet 

and SickKids. Yet another way we 

Celebrate Life.”

Lori-Anne Leger

Store Manager, Peoples 5302

Our Partners and Friends
In addition to our primary partnerships, Signet engages with a variety 
of organizations and charitable partners around the world. Many of our 
executives also serve as board members on numerous worthy charitable 
organizations. The following alphabetical list highlights some of the many 
organizations with which we work, collaborate, and support.

Akron, Ohio

 ACCESS, Inc.
 Akron Children’s Hospital
 Akron Public Schools – Project RISE
 Akron Zoo
 American Cancer Society Summit & 
Portage Counties 

 American Heart Association North 
Central Region

 Big Brothers Big Sisters of Stark, 
Summit and Medina Counties

 Boys and Girls Club of the 
Western Reserve

 City of Akron Lock 3 Winterfest 
 Leadership Akron
 LeBron James Family Foundation
 Summit County Court Appointed 
Special Advocates for Children 
Guardian Ad Litem (CASA/GAL) 

 United Way of Summit County

Dallas, Texas

 Susan G. Komen Dallas Chapter
 The Family Place

New York City

 Women in Need New York City (WIN)

Canada

 The Children’s Hospital Foundations 
Across Canada

Ireland

 Barretstown

United States

 American Diabetes Association
 American Red Cross
 St. Jude Children’s Research Hospital
 Women’s Jewelry Association

United Kingdom

 CLIC Sargent

International

 Diamond Development Initiative
 Diamond Empowerment Fund
 Jewelers for Children
 Open Hearts Foundation
 Resolve Responsible Artisanal 
Gold Solutions Forum
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Looking Forward
As we kick off our Path to Brilliance – our three-year transformation plan to help Signet become the 

world’s largest, most trusted, and most Customer-focused jeweler – we will ensure that our commitment 

to operational integrity and to our communities matches the exciting plans we have put in place for our 

business performance and our culture. We will continue to advance our three strategic priorities of Customer 

First, OmniChannel and a Culture of Agility and Efficiency under our transformation, and we know that our 

corporate social responsibility efforts will be critical to achieving our ambitions in each of these areas.

Contact Us

David A. Bouffard
Vice President of Corporate Affairs
david.bouffard@signetjewelers.com

Our Mission and our business rely on the integrity of 
our products and our people. At Signet, we believe 
that visibly leading in the area of corporate social 
responsibility is essential for both our Company’s 
success and the success of the industry as a whole. 
Our Customers want transparency and trust. They 
respect integrity. They care about the story behind 
what they purchase. We are committed to working 
with suppliers, partners, governments, trade 
associations and civil society to offer the perfect 

product that meets the highest possible level of care, 
service and responsibility.

In 2018, we are continuing to lead efforts and set 
examples of uncompromising continuous improvement in 
the integrity of the global jewelry supply chain with a focus 
on our people and culture, our environmental impact, and 
our role in the communities where we live and work. 

We look forward to ongoing dialogue with our 
stakeholders as we continue on our CSR journey. 

Signet Jewelers
375 Ghent Road
Akron, OH 44333 USA

T: 330.668.5000
www.signetjewelers.com
csr@signetjewelers.com

For more CSR information, please visit our website  
http://www.signetjewelers.com/corporate-responsibility, 
where you will find our policies and further details of our 
local, national and global partnerships.
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Samuel Shiroff
Director of Corporate Social Responsibility
samuel.shiroff@signetjewelers.com
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