
Caring in Full Color

Corporate Social Responsibility Report: 2018





A t Sherwin-Williams, we 
continue to invest globally in 
our communities to build a 

culture of safety and sustainability. 
We are committed to protecting 
and developing our greatest assets: 
our employees, our facilities, and 
the communities where we live and 
operate. We provide our customers 
with innovative solutions and 
products to transform and protect 
the world around us. 

Our Corporate Social 
Responsibility Report is a reflection 
of this commitment and a 
checkpoint for our progress. From 
the plants where our products 
are manufactured to the point of 
purchase, the investments we make 
in sustainability initiatives are guided 
by the material issues identified by 
our stakeholders. 

Sherwin-Williams continues to 
be an industry leader in products 
eligible for credit under the U.S. 
Green Building Council’s LEED 
program (Leadership in Energy 
and Environmental Design), 
expanding our technology to include 
sustainable, high-performance 
solutions like our Ultra 9K™ 
waterborne automotive technology 
and Fluropon® Pure coating for coil 
and extrusion projects.   

Our Product Stewardship Program 
is rooted in continuous improvement 
and is driven by a set of guiding 
principles regarding the safe use 

of chemicals in our formulations 
and manufacturing processes. We 
employ a dedicated global product 
stewardship team to recognize and 
address potential impacts of our 
products throughout their lifecycle. 

The S-W Cares initiative 
is a roadmap for achieving 
environmental health and safety 
excellence across the company. It 
provides a leadership governance 
structure, a common language, 
and tools and measures for 
continuously improving efforts to 
ensure safe workplaces, protect the 
environment, and meet or exceed 
regulatory requirements. 

In the fall of 2018, we furthered 
our commitment to a sustainable 
future when I joined CEO Action for 
Diversity & Inclusion™ alongside more 
than 600 executives of America’s 
leading organizations in a collective 
commitment to make progress toward 
advancing diversity and inclusion in 
our workplace, communities, and 
country. Our conscious inclusion 
and education training equips our 
employees with leadership behaviors 
to foster more inclusive cultures and 
resources to improve performance, 
drive business growth, and enhance 
customer experience. 

Throughout the year, we 
encourage our employees to 
volunteer and get involved with 
numerous charitable causes. 
Employees made a difference in 

We continue to invest 
globally in our communities  
to build a culture of safety 
and sustainability …  
Our Corporate Social 
Responsibility Report is a 
reflection of our commitment 
and a check-point for  
our progress.

their communities – from hurricane 
relief assistance to volunteering 
nearly 34,000 hours and donating 
9,000 gallons of paint during 
National Painting Week.

We are minimizing our 
environmental impact by reducing 
energy consumption and waste, 
and we are leading the way in 
sustainable product transparency 
and credibility. We are working 
collaboratively to develop our 
inclusive, diverse workforce and 
network of suppliers. We are striving 
for incident-free workplaces. We are 
contributing to the communities in 
which we operate through volunteer 
and philanthropic efforts, like our 
2018 Color a Brighter Tomorrow 
Signature Grant Program.

Our Corporate Social Responsibility 
Report is an opportunity to highlight 
our global sustainability efforts and 
the data behind those efforts. The 
driving force behind every success 
and positive measure contained 
within this report is our 60,000 
employees worldwide who make  
this progress possible. 

 

John G. Morikis 
Chairman and Chief Executive Officer

the company  the employer the citizen      the steward
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The Company We Keep 

W e believe it’s important to participate in healthy discussions — and create action plans — with input 
from those around us. That is why we are actively engaged with these government agencies, industry 
organizations and non-government organizations that value sustainable practices as much as we do.

 ¡ American Coating Association (ACA)
 ¡ British Coatings Federation
 ¡ Canadian Paints and Coatings Association (CPCA)
 ¡ CLEARCorps USA

 ¡ ECOLABEL - European Union

 ¡ EcoVadis
 ¡ EPA SmartWay® Fuel Efficient Transportation Program

 ¡ The Green Chemistry in Commerce Council (GC3)

 ¡ GREENGUARD Certification from UL Environment

 ¡ Household & Commercial Products Association
 ¡  National Association of Home Builders (NAHB) 
National Green Building Program™

 ¡ NSF International
 ¡ PaintCare® Program

 ¡ UL Environmental
 ¡ The Carbon Disclosure Project™

 ¡ The Coatings Care® Program

 ¡ The Global Alliance to Eliminate Lead in Paint

 ¡ The U.S. Green Building Council® (USGBC) LEED™ Program

 ¡ Water Disclosure Project

the company  the employer the citizen      the steward
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https://www.paint.org/
https://www.coatings.org.uk/
https://canpaint.com/
http://www.clearcorps.org/
http://www.ecolabel.eu
http://www.ecovadis.com/
http://www.epa.gov/smartway/
https://www.greenchemistryandcommerce.org/
http://greenguard.org/en/manufacturers.aspx
https://www.thehcpa.org/
http://www.nahbgreen.org/AboutNAHBGreen/default.aspx
http://www.nahbgreen.org/AboutNAHBGreen/default.aspx
http://www.nsf.org/
http://www.paintcare.org
https://industries.ul.com/environment
https://www.cdp.net/en/info/about-us
http://www.coatingscare.org/index.htm
https://www.unenvironment.org/explore-topics/chemicals-waste/what-we-do/emerging-issues/global-alliance-eliminate-lead-paint
http://www.usgbc.org
https://www.cdp.net/en/water


Materiality Determination Process

S herwin-Williams is committed 
to a continuous process 
of improvement including 

addressing material issues 
that we as a company — 
and our stakeholders — 
believe are important. The 
following process was used 
to evaluate materiality for 
Sherwin-Williams.   

Members of the  
Sherwin-Williams 
sustainability work  
group — who represent 
Sherwin-Williams various 
business units and also 
have frequent interaction 
with a diverse selection 
of stakeholder groups 
— participated in the 
evaluation process. The 
work group members 
served as proxies for the 
stakeholders with whom 
they interact. 

The list of topics being  
evaluated was reviewed and 
modified incorporating industry 
standard guidelines such as the 
Global Reporting Initiative. Once 
issues were identified, a survey of  

High Impact / High Concern
 ¡ Business Ethics
 ¡ Product Quality
 ¡ Product Safety

High Impact /  
Significant Concern
 ¡ Regulatory Compliance
 ¡ Significant Spills and Releases

Significant Impact /  
High Concern
 ¡  Sherwin-Williams Business 
Performance

 ¡ Stock Performance

Significant Impact /  
Significant Concern
 ¡ Anti-corruption Policy
 ¡  Anti-trust / Anti-Monopoly 
Practices

 ¡ Child Labor
 ¡ Community-Safety
 ¡  Compelling, Differentiated, 
Sustainable Recognized Brands

 ¡ Customer Support
 ¡ Employment
 ¡  Fair Employment Practices 
(including hiring and promoting)

 ¡ Forced or Compulsory Labor
 ¡ Guiding Values

all members was conducted and  
each topic was rated both for its 
potential impact on Sherwin-Williams  

as well as likely stakeholder 
concerns or influence when 
making decisions to do 
business with or invest in  
Sherwin-Williams.  

The chart (right) 
presents the topics which 
were determined to have 
the potential to have 
a significant impact on 
Sherwin-Williams or a 
topic that could create 
a potential significant 
concern for stakeholders 
decisions. Policies and 
programs are in place 
to monitor the issues 
identified here. In many 
cases, improvement  
goals for certain issues 
have been set and are 
tracked. As appropriate,  
Sherwin-Williams provides 

metrics for issues being tracked — 
many of which are in this report. 
Sherwin-Williams most recent 
materiality determination process 
evaluation was conducted in the first 
quarter of 2017. 

 ¡ Hazardous Waste
 ¡  Human and Labor Rights  
(at Sherwin-Williams facilities)

 ¡ Non-discrimination
 ¡ Occupational Health and Safety
 ¡  Raw Materials (usage, waste, 
conservation, recycling, 
availability)

Significant Impact /  
Moderate Concern
 ¡ Diversity / Equal opportunity
 ¡ Employee Benefits
 ¡  Energy Usage within  
Sherwin-Williams

 ¡  Human and Labor Rights (at 
Supplier Locations)

 ¡ Labor/Management Relations
 ¡ Local Senior Management
 ¡ Training and Education
 ¡  Volatile Organic Compound 
Emissions (from Manufacturing)

 ¡ Wages
 ¡ Workplace – Security

Moderate Impact /  
Significant Concern
 ¡ Security Practices
 ¡  Volatile Organic Compound 
Emissions (from customers 
using our products )

Identify

Group

Rank

Prioritize
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who, what, & where we are
the company  

We are committed to protecting, preserving and enhancing the lives of our employees, customers and communities worldwide. From the plants where our 

products are manufactured to the point of purchase, Sherwin-Williams invests in sustainability initiatives that are guided by the needs of our communities  

and customers to help grow our business with care, differentiate us in the marketplace and make a positive impact on the world around us.



T hese seven guiding values are the foundation of the Sherwin-Williams Culture of Excellence. They are an expression of who we are as an 
organization. They are principles and beliefs that guide how we behave as employees. Like a compass, they set a direction for how we carry 
out our responsibilities to one another, to our customers, to the communities we are a part of, and to our shareholders. We believe that the 

pursuit of excellence is an ongoing commitment and a vital part of our culture that is reflected in this report. 

Who is Sherwin-Williams? 

Integrity is at the 
heart of who we are. 
We were established 
as a principled, ethical 
enterprise. Today, 
integrity is reflected 
in our people, our 
products, and our 
business practices 
and relationships. We 
keep our promises to 
one another, to our 
customers, and to  
our shareholders. 

 

People represent 
the foundation and 
future of our success. 
We are committed to 
providing our people 
safe and healthy 
working environments 
with opportunities to 
learn, grow, and to be 
recognized for their 
achievements. We 
are also committed to 
valuing the diversity 
of individuals, and 
improving the quality of 
life in the communities 
we serve.  

Service that is 
exemplary, personal, 
and professional, 
accompanied by the 
strongest product 
knowledge and supply 
chain in our industry, 
provides our customers 
with confidence in  
our products and 
coatings solutions.  

Quality was an 
early element in our 
company’s success. Our 
founders insisted upon 
products, processes, 
and people of the 
highest quality. With a 
strong commitment to 
continuous improvement, 
we challenge ourselves 
to set the industry 
standard for excellence  
in colors, products,  
and coatings.  

Performance that 
achieves desired results 
and that sets an example 
for others is encouraged, 
recognized, and 
rewarded. Our people 
and products deliver 
exceptional results. We 
set high expectations 
for – and take care to 
measure and reward 
– the achievement of 
challenging goals.  

Innovation ensures 
that our customers 
will be the first to 
benefit from pioneering 
advancements in our 
products, coatings, 
and their applications. 
At Sherwin-Williams, 
expansive thinking and 
innovation is encouraged 
through challenging 
assumptions and  
by leveraging our  
collective ingenuity  
and imagination.  

Growth tempered by 
discipline is a hallmark 
of our organization. 
“To grow in knowledge 
and character as well 
as in size,” was an early 
principle of our company. 
We remain faithful to 
that principle as we 
continue to expand our 
global footprint. We are 
committed to growth 
that is sustainable, 
and that benefits our 
shareholders, customers, 
and our employees.  

Integrity People Service Quality Innovation GrowthPerformance
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About Us 

Performance Coatings Group
The Performance Coatings Group is comprised of 
several divisions that sell a broad range of coatings 
and finishing solutions through nearly 300 branches 
to general industrial, industrial wood, automotive, 
protective and marine, packaging, and coil & extrusion 
customers in more than 120 countries. 

Automotive 
Finishes

Engineered 
Polymer Solutions

Packaging 
Coatings

Industrial Wood 
Coatings

Coil Coatings

General Industrial 
Coatings

Protective & 
Marine

The Americas Group 
The Americas Group operates specialty stores that 
serve as the exclusive outlets for Sherwin-Williams® 
branded paints, stains, supplies, equipment and floor 
covering  with more than 4,300 stores in the United 
States, Canada and Caribbean servicing the needs of 
architectural and industrial painting contractors and  
do-it-yourself homeowners. The group also 
manufactures and sells a wide range of architectural 
paints, industrial coatings and related products across 
Latin America through company-operated stores, 
dedicated dealers and select retailers.  

Sherwin-Williams 
Paint Stores

Residential 
Repaint

Property 
Management

Do-It-Yourself

Commercial

Consumer Brands Group
The Consumer Brands Group sells one of the industry’s 
most recognized portfolios of branded and private-label 
and licensed brand paints, stains, varnishes, industrial 
products, wood preservatives, applicators, corrosion 
inhibitors, aerosols, caulks, and adhesives through 
retailers across North America, parts of Europe, China, 
Australia and New Zealand. The Consumer Brands 
Group’s product portfolio is sold to do-it-yourselfers, 
professional painting contractors, retailers, and a wide 
array of other trades around the globe. The Group also 
operates a highly efficient and productive global supply 
chain for paint, coatings and related products.

The Sherwin-Williams Company was founded by Henry Sherwin and Edward Williams in 1866. Today, we are a global leader in the development, 
manufacture, distribution and sale of paint, coatings and related products to professional, industrial, commercial and retail customers. 

Distribution

Global Supply Chain
Global Supply Chain manufactures and distributes Sherwin-Williams 
branded and private-label products. With more than 120 manufacturing 
and distribution centers around the world, Global Supply Chain manages 
raw material procurement, the development and manufacturing of 
products and the distribution of those products to Sherwin-Williams 
stores and customer facilities. Architectural R&D ManufacturingProcurement
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Number of Employees Number of Manufacturing/ 
Distribution Sites

Data is as of December 31, 2018 and includes all company-operated stores and branches in 
all reportable segments.

Note: Reporting methodology and numbers have been updated from previous annual 
Corporate Social Responsibility reports to maintain organizational consistency. See  
Sherwin-Williams Investor Download for additional data on Full-Time Equivalent Employees.

* Sherwin-Williams acquired Valspar on June 1, 2017.

Note: Co-located Manufacturing/Distribution sites are counted as one site.

About Us
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A sk Sherwin-Williams — the premier global leader in the 
paint and coatings industry. No matter where you are in 
the world or what surfaces you’re coating, we provide 

innovative and sustainable solutions that ensure your success.

Protecting Assets Today — and for the Future
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providing a safe & inclusive work environment
the employer  

With a long legacy of investing in our employees, our high-performance culture is built on continual learning, essential to the professional growth of our 

people and the success of our company. We offer learning and career development opportunities to our employees. Our commitment to inclusion and diversity 

is essential to attracting and developing top talent around the world. Today, we are achieving excellence through robust Environmental Health and Safety 

Stewardship programs as we strive for incident-free workplaces to help protect our most important asset – our employees. 



S-W Cares
Creating EHS Excellence Across the Company  

A t Sherwin-Williams, our Product 
Stewardship Program is rooted 
in continuous improvement 

and is driven by a set of guiding 
principles regarding the safe use 
of chemicals in our formulations 
and manufacturing processes. We 
employ a dedicated global product 
stewardship team to recognize and 
address potential impacts of our 
products throughout their lifecycle. 

S-W Cares is a standardized 
platform to communicate approach 
and expectations — and a roadmap 
for achieving EHS excellence 
across the company. It provides a 
leadership governance structure, a 
common language, and tools and 
measures for continuously improving 
efforts to ensure safe workplaces, 
protect the environment, and meet 
or exceed regulatory requirements. 

The principles of S-W Cares are 
simple but meaningful – they are the 
foundational tenets of the new era 
in Environmental Health and Safety 
& Regulatory Affairs (EHS & RA) at 
Sherwin-Williams: 

 ¡ Safe Employees
 ¡ Healthy Planet
 ¡ Responsible Operations

Launched in 2017, S-W Cares 
grew out of a desire to build stronger 
partnerships among Sherwin-
Williams divisions and unite EHS 
& RA programs and processes. A 
shared vision not only helps integrate 
acquired companies into a global 
culture of safety — it also reduces any 
confusion with different EHS branding 
and messages. The program was 
crafted by a large cross-functional 
team drawn from the company’s 
multiple divisions to reduce overall 
risk and create global synergy. 

"It has been 3 years since we 
established the S-W Cares program," 
said Mark Mazanec, Vice President 
of Environmental, Health, Safety, 
and Regulatory Affairs. "S-W Cares 
set expectations for the company 
and how we conduct business 
with respect to our people, the 
communities in which we operate, 
and stewardship towards the 
environment. Through our more 
than 60,000 employees, it has been 
tremendously rewarding to see the 
thousands of individual and team 
contributions across the globe – 
surpassing the original expectations 
for S-W Cares."

A shared vision not only 
helps integrate acquired 
companies into a global 
culture of safety — it also 
reduces any confusion 
with different EHS 
branding and messages.  
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Safety a Top Priority in New Distribution Center 

W hen the new 
615,000-square-foot 
Sherwin-Williams distribution 

service center (DSC) opened in 
Waco, Texas, in 2017, employees 
stepped into a brand-new world of 
safety compared to the 27-year-
old DSC 15 miles away. The fresh 
new layout and state-of-the-art 
automation maximizes efficiency 
and enhances personnel safety for 
the site's 326 employees.

“We know this move will take 
us forward,” says Michael Hunt, 
a Maintenance Technician at the 
Waco DSC since 2005. “It means a 
lot to our team that the company 
chose to stay in Waco.” Retaining 
the existing team was a top concern 
as decision-makers considered sites 
for construction of the new facility, 
says Rick Lankford, Continuous 
Improvement Manager. 

“There is so much knowledge 
here and it’s not just about having 
people stay; it’s about giving them 
opportunities to build careers here,” 
he explains. “You can only do heavy 
physical labor for so long. The 
automation is helping the DSC team 
develop technical skills they can use 
into the future.” Enhancing safety factored into the new site 

design for the 615,000-square foot Waco DSC.

The major components of the 
new automation are robotic systems 
that do a lot of the heavy, repetitive 
lifting integral to DSC operations. 

Scott Runde, Operations 
Manager, explains, “clamps lift two 
five-gallon pails at a time, while 
the vacuum system lifts cartons 
holding four one-gallon cans. 
This technology, combined with 
other process improvements, has 
enabled us to automate lifting for 
85 percent of all products heavier 
than 40 pounds. This means that 
only 15 percent of that weight is 
on employees’ backs. Our goal is to 
reduce that by another 5 percent. 
For the ‘pickers,’ whose primary 
responsibility is lifting paint, the 
robots have cut the daily pick weight 
from an average of 40,000 pounds 
to about 18,000.” 

But automation isn’t the only 
factor helping to keep employees 
safe. Enhancing safety factored 
into the site design as well. At main 
intersections, stoplights help control 
traffic and mirrors help manage blind 
spots. Dock locks prevent drivers 
from pulling away while operators 
are driving into or out of a trailer. 
Enormous fans maintain optimal 
temperatures and airflow. And 
LED motion-sensor lighting keeps 
workspaces safely lit.

The LED lighting also reduces 
energy consumption, supporting 
the company’s commitment to 
sustainability. Additionally, the DSC 
recycles 86 percent of its materials 
— plastic wrap, wooden pallets, 
cardboard and scrap metal — and, to 
reduce drive time and save fuel, sends 
many trucks out at night or early in 
the morning while traffic is light.

All in all, the Waco DSC is a 
safe and great place to work, 
says Michael. “New employees 
coming in as order pickers may 
not recognize the benefits of the 
automation like those of us who 

did that job manually. I tell them, 
‘Those machines will help you 
make a career in this place,’” he 
says. “That’s something we can all 
appreciate.”

From left: Scott Runde, Rick Lankford, & Michael Hunt  
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A system where co-workers aim to look after each other’s safety was also 
developed. “We used to think, ‘My safety is my own responsibility,’” recalls 
Munikrishna. “Now we try to consider our colleagues as our family members 
and ensure their safety as well.” 

Safety from the Heart

D ebmalya Dasgupta, 
Environmental Health & Safety 
Manager at our Bangalore, 

India, manufacturing site, believes 
“safety should come from the 
heart.” Getting employees actively 
involved in safety prevention has 
been critical to success. 

“Years ago, people didn’t 
think enough about safety,” says 
Munikrishna Puttappa, Senior 
Maintenance Assistant. “Now we are 
well aware of inherent hazards on 
the job and are finding time to  
take precautions.”

The plant has raised awareness 
about safety by simplifying the 
process of reporting any close calls 
that could have led to accidents. 
“We created cards so people do 
not have to explain much — they 
just tick the box on the related 
safety area — and they’re in English 
and Kannada, the local language,” 
explains Debmalya. 

Inviting plant employees and 
their families to create safety 
posters for a competition has also 
been an effective approach. “When 
employees see their drawing or one 
contributed by a son or daughter 
displayed, they feel good and this 
helps with engaging them in safety 
management,” notes Debmalya.

From left: Amit Paul, Munikrishna Puttappa, Debmalya Dasgupta.
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Safety Recordable Rate
62 GSC Sites Achieve Zero Recordables in 2018

T he SMART program was created in the early 1990s to establish 
fundamental safety principles for a safe Sherwin-Williams work 
environment.  As a result of the employee involvement and heightened 

communication that this program generated, Global Supply Chain (GSC) has 
seen continuous safety improvement throughout the past decades. Today’s 
S-W Cares platform builds upon the SMART program foundation.

Australia – New Zealand

 ¡ Bayswater WA DSC (Australia)
 ¡ Kilburn SA (Australia)
 ¡ Launceston TAS DSC (Australia)
 ¡ West Footscray VIC (Australia)
 ¡ Auckland Avondale (New Zealand)

Asia – Pacific

 ¡ Dongguan (China)
 ¡ Guangdong (China)
 ¡ Jiading Operations (China)
 ¡ Shunde Huarun (China)
 ¡ Tianjin (China)
 ¡ Zhaoqing Operations (China)
 ¡ Pasir Gudang (Malaysia)
 ¡ Selangor Klang (Malaysia)
 ¡ Binh Duong (Vietnam)
 ¡ Vietnam DongNai (Vietnam)

Europe – Middle East – Africa 

 ¡ Pujaut (France) 
 ¡ Eschweiler (Germany)
 ¡ Ballinamore (Ireland)
 ¡ Cavezzo (Italy)
 ¡ Ambacht (Netherlands) 
 ¡ Sady (Poland) 
 ¡ Durban (South Africa)
 ¡ Nassjo (Sweden)
 ¡ Grueningen (Switzerland )
 ¡ Biggleswade (United Kingdom )
 ¡ Deeside (United Kingdom)

Latin America

 ¡ Ciudadela (Argentina) 
 ¡ Aracariguama (Brazil) 
 ¡ Igarassu (Brazil)
 ¡ Sao Bernardo Campo (Brazil)
 ¡ Sumare (Brazil)
 ¡ Cuautlalpan (Mexico)
 ¡ Monterrey (Mexico)
 ¡ Lima Centro de Distribución (Peru)

North America

 ¡ Grimsby (Canada)
 ¡ Mississauga DSC (Canada)
 ¡ Arlington, TX (USA)
 ¡ Aurora DSC, CO (USA)
 ¡ Bedford Heights, OH (USA)
 ¡ Bowling Green, KY (USA)
 ¡ Charlotte, NC (USA) 
 ¡ Cleveland BTC, OH (USA) 
 ¡ Elkhart, IN (USA)
 ¡ Flora, IN (USA)
 ¡ Hagerstown, MD (USA)
 ¡ Lawrenceville, GA (USA)
 ¡ Lebanon, PA (USA)
 ¡ Louisville, KY (USA) 

 ¡ Manchester, GA (USA)
 ¡ Marengo, IL (USA) 
 ¡ Medina, OH (USA)
 ¡ Memphis, TN (USA)
 ¡ Orlando, FL (USA)
 ¡ Ontario, CA (USA)
 ¡ Richardson, TX (USA)
 ¡ Richmond, KY (USA) 
 ¡ Rockford, IL (USA)
 ¡ Romeoville DSC, IL (USA)
 ¡ Sacramento, CA (USA)
 ¡ South Holland, IL (USA) 
 ¡ Sumter, SC (USA)
 ¡ Victorville, CA (USA)

1.97

Recordable Case Rates

0.0

0.5

1.0

1.5

2.0

2.5

201820172016201520142013

1.32 1.38

2.22

2.45

1.58
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OSHA VPP and Star Rating, USA

 ¡ Fernley, NV
 ¡ Flora, IL 
 ¡ Fredericksburg, PA 
 ¡ Garland, TX 
 ¡ Greensboro - HS, NC 
 ¡ Greensboro - SC, NC 
 ¡ Homewood, IL
 ¡ Lawrenceville, GA 
 ¡ Medina, OH
 ¡ Memphis, TN 
 ¡ Minneapolis, MN
 ¡ Moline, IL
 ¡ Moreno Valley, CA
 ¡ Morrow, GA  
 ¡ Orlando, FL
 ¡  Pittsburgh, PA
 ¡ Portland, OR 
 ¡ Rockford, IL 
 ¡ Sierra, NV
 ¡ South Holland, IL 
 ¡ Victorville, CA 
 ¡ Waco, TX 

OSHA VPP and OHSAS 18001 Sites
OHSAS 18001 Certification, Global

O HSAS 18001 is an 
Occupational Health 
and Safety management 

system standard designed to help 
organizations manage and control 
their health and safety risks, and 
improve their Occupational Health 
and Safety performance. It is issued 
by the British Standards Institute 
and it has become internationally 
known and accepted. Certification 
to OHSAS 18001 is achieved and 
maintained through independent 
registrars and requires ongoing 
demonstration of conformance 
to the basic requirements of the 
standard: commitment to prevent 
injury and ill health, and continual 
improvement in Occupational  
Health and Safety management  
and performance.

T he Voluntary Protection 
Programs (VPP) promote 
effective worksite-based 

safety and health. In the VPP, 
management, employees and OSHA 
establish cooperative relationships at 
workplaces that have implemented 
a comprehensive safety and health 
management system. Approval 
into the VPP is OSHA’s official 
recognition of the outstanding 
efforts of employers and employees 
who have achieved exemplary 
occupational safety and health.

Our OSHA VPP STAR Sites:

 ¡ Atlanta, GA
 ¡ Baltimore, MD 
 ¡ Beltsville, MA 
 ¡  Breen Technology Center, OH 
 ¡ Charlotte, NC
 ¡ Chicago, IL 
 ¡ Cincinnati, OH
 ¡ Columbus, OH
 ¡ Crisfield, MD
 ¡ Elkhart, IN

Our OHSAS 18001 Sites:

 ¡ Chapeltown-Sheffield (UK)
 ¡ Fort Erie (Canada)
 ¡ Grimsby (Canada)
 ¡ Ho Chi Minh (Vietnam)
 ¡ Jiading (China)
 ¡ Pasir Gudang (Malaysia)
 ¡ Quito (Ecuador)
 ¡ Ribeirão Pires (Brazil) 
 ¡ Richmond, KY (USA)
 ¡  São Bernardo do Campo (Brazil)
 ¡ Singapore (Singapore) 
 ¡ Sumare (Brazil)
 ¡ Taboão da Serra (Brazil)
 ¡ Vanta (Finland)
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Manufacturing Sites Recognized for Safety  
and Health Management Systems
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Reportable Fleet Accidents per Million Miles
Global Supply Chain Distribution Fleet

Data reflects the United States Department of Transportation Reportable Accident Rate.

0.0

0.5

1.0

0.57

0.43

0.51 0.49
0.45

0.55

201820172016201520142013

Accidents per Million Miles

0.49

0.59
0.55

0.86

0.61

0.0

0.5

1.0

0.46

0.69

0.45
0.49

0.65

0.35

0.47

0.57

0.43

0.51 0.49

20162015201420132012201120102009200820072006

Accidents per Million Miles

0.68
0.73 0.75

0.72 0.70
0.66

0.49

0.59
0.55

0.86

0.61

2013 – 2017: National Private Truck Council

Industry Benchmark

*2018 Industry Benchmark Data not available at time of production

*

19 | the employer: providing a safe & inclusive work environment

the company  the employer the citizen      the steward



S eeking to be influenced in the 
areas of inclusion and diversity, 
motivated John Morikis, 

Sherwin-Williams Chairman and 
CEO, to host open discussions with 
employees in four U.S. cities:  
Dallas, Atlanta, Baltimore, and 
Chicago. Attendance was voluntary 
and included individuals with  
cross-functional roles throughout 
the company. 

Each forum was limited to about 
twenty-five people to foster candid 
communication “so people could 
share individual experiences and 
influence John’s thinking in the 
inclusion space,” explains Lori Petti, 
Vice President, Management and 
Organizational Development.  

"The cross-section of race, gender, 
sexual orientation, and other identities 
shed light on what we can do to 
improve the employee experience 
to ensure everyone feels like they 
belong," says Yentil Rawlinson, 
Director, Inclusion & Diversity. 

Open dialogue builds trust, 
and that’s essential to creating 
an inclusive environment where 
differences are respected and 
appreciated. “What was amazing was 
how quickly people got comfortable 

and engaged with each other during 
the conversation,” says Petti. 

The forums are just the  
beginning of our commitment to 
foster a more inclusive environment. 
Sherwin-Williams has joined more 
than 600 of America’s leading 
companies making a business 
commitment to the CEO Action 
for Diversity & Inclusion. Through 
this unique collaboration, we have 
pledged to take specific steps aimed 
at cultivating a workplace that is 
both diverse and inclusive. 

Cultivating an Inclusive and Diverse Workplace

This commitment aligns with 
Sherwin-Williams core values and 
presents an opportunity to share 
best practices with others. 

What are the benefits of 
embracing diversity and inclusion? 
Rawlinson diversity is about 
attracting the best and brightest 
talent to reflect the communities we 
serve around the world. Inclusion 
is making sure that once we 
have the best people in place, we 
leverage their unique perspective 
and contributions. “If we work to 

Participants with John Morikis at the CEO Forums on Inclusion in Atlanta, GA.

bring in bright, talented people but 
don’t give them an opportunity 
to contribute,” she says, “that’s a 
waste of their talent. Everyone will 
have a voice – that’s what inclusion 
is all about.” 

“From a sustainability standpoint,” 
Petti concludes,“talent is critical 
to the success of an organization. 
That’s what drives innovation and 
makes Sherwin-Williams the kind of 
place where people want to work.”

Everyone will have a voice – that's what inclusion is all about. 
– Yentil Rawlinson, Director, Inclusion & Diversity
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Three Examples of Paying it Forward 

S herwin-Williams has always 
believed that hiring top talent 
from a variety of backgrounds 

brings unique perspectives to our 
company – helping it grow and 
better connect with customers.  
This is especially true at  
Sherwin-Williams. “As a woman at 
Sherwin-Williams, I have come to 
understand that it is so important 
to see other women serving in 
the various levels of leadership,” 
notes Sharon Vasher, Area Director 
(formerly Plant Manager at the 
Portland Purdy facility.) “Women 
tend to feel more confident going 
after opportunities if they can 
visualize it, and at Sherwin-Williams, 
you’ll find women leading in all 
facets of our company.” Sharon 
and other women in leadership 
roles often use their talents and 
experience to mentor and foster 
career development. Here are three 
examples of this dedication at work.

Women in Manufacturing Program 
Sharon Vasher, Global Supply Chain 
Area Director of Operations

Sharon, along with 
Purdy Operations 
Manager Kate 
Gauntner, 
spearheaded the 
development of an 

Oregon state chapter of Women 
in Manufacturing, a national 
association dedicated to supporting 
women who are pursuing or have 
chosen a career in manufacturing. 
“The most important reason for us 
to get involved in an organization 
like this one is that there really is a 
shortfall of workers in manufacturing 
in general,” says Sharon. 
“Manufacturing is ramping up but 
there is a skills shortage. How do we 
find women to fill these gaps and 
alleviate the need?”  
The chapter helps with networking 
opportunities, career development 
seminars and information sharing 
with companies throughout  
the region. 

Mentorship Program
Lori Van Fleet, The Americas Group 
Regional Director - Financial Services 

Lori started the 
Mentorship Program 
at Sherwin-Williams 
as a way to create 
a support network 
for employees 

within the company. “Throughout 
my career, I was blessed with a 
really good mentor. We talk about 
mentors a lot within the company, 
and many of those relationships 
happen organically. This program 
makes sure it happens for everyone 
that wants it, because a mentor can 
really make a difference. They can 
advise you about things you might 
not even think about.” Specifically, 
the program pairs employees with 
others who have followed a similar 
career path, providing exposure and 
guided discussions to help develop 
core skills. “It’s important to build 
relationships so that when you have 
a bad day — and we all have bad 
days — you have people to lean on.”

Pathways for Women in Supply Chain
Lori Peterson, Global Supply Chain 
Director, Supply Chain Industrial

Pathways for Women 
is a scholarship 
and mentorship 
program of The Ohio 
State University. 
Sherwin-Williams 

is not only a sponsor of the 
program — including donating 
$5,000 for two scholarships — but 
also mentors two of the twelve 
participants: young women in the 
Fisher School of Business who are 
entering freshman. “Our goal is 
to show these young women the 
opportunities that exist,” explains 
Lori, a mentor in the program. Lori 
sees leadership roles expanding. 
“It’s refreshing to see the growing 
number of qualified people in 
leadership that are women. This 
program gives young women 
outside of our organization the 
opportunity to see all that we  
are doing.” 
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Serving with purpose, acting with integrity and caring for our neighbors - these beliefs are essential to our guiding values. They serve as the standards that set 

the direction for how we carry out our responsibilities to one another, our customers and the global communities where we live and work. These values are 

ingrained in our culture and brought to life by our Sherwin-Williams family every day. Through the compassion of our employees and the performance of our 

products, we help to protect, preserve and enhance our communities in innovative and meaningful ways that improve lives around the world.



Charitable Giving  ¡  The Sherwin-Williams 
Matching Gifts program 
matches employee 
contributions to eligible 
nonprofits across the U.S. 
and Canada. Each year 
The Sherwin-Williams 
Foundation supports 
hundreds of organizations 
that are most important to 
our employees. 

 ¡  Supporting the 
communities where we 
live and work has always 
been an important part of 
how we do business, and 
it is particularly important 
to our employees. Across 
the U.S., employees 
help to strengthen their 
communities by serving  
on more than 120 
nonprofit boards. 

 ¡  Annually, more than 
$700,000 is donated 
through the Color a 
Brighter Tomorrow 
Employee Pledge 
Campaign. In 2018, 
employees gave to  
more than 800  
nonprofit organizations.  

Sherwin-Williams Foundation Grants
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2018 Color a Brighter Tomorrow Grant Program

Achievement Centers for Children, 
Highland Hills, OH 

D irectors of The Sherwin-Williams Foundation selected Achievement 
Centers for Children in Highland Hills, Ohio as the recipient of one of 
three 2018 Color a Brighter Tomorrow grants. Sherwin-Williams has 

partnered with Achievement Centers for more than 25 years; they were 
nominated for the $20,000 grant by employees who serve as volunteers 
for the agency.

Achievement Centers for Children is a nonprofit organization 
that provides support, services and programs to help children with 
a wide range of disabilities — physical, emotional, neurological, or 
developmental — achieve their full potential in life. 

Flora High School, Flora, IL

D irectors of The Sherwin-Williams Foundation selected Flora High 
School as a 2018 Color a Brighter Tomorrow grant recipient. 
Nominated by GSC employees at the Flora plant, Flora schools 

face challenges with both funding and academic performance. The 
$20,000 award will be used to update the school library with new 
furniture and an expanded book collection. The library has not been 
updated for more than a decade, and for years functioned primarily as 
a computer lab due to lack of funding for books and other resources.

Many Flora plant employees graduated from Flora High School 
and/or have children or grandchildren attending the school. 
Employees have partnered with the school to provide job readiness 
training and curriculum development.

Students from the Flora High School Book Club joined the Sherwin-Williams team for the 
Color a Brighter Tomorrow check presentation – noting that they are very excited for new 
reading materials and resources in the school library.

In back, from left: Sally Farwell, 
President & CEO, Achievement 
Centers for Children; Steve 
Revnew; Deborah Osgood, 
Achievement Centers; Heather 
Bensinger, Bryan Boss, Mary Beth 
Koss, Achievement Centers; in 
front: Ellen Stephens; Samantha 
Lengel and Sandy McCann, 
Achievement Centers.

The Sherwin-Williams Color a Brighter Tomorrow Signature Grant program provides $20,000 awards to nonprofit organizations that 
offer innovative community solutions in the areas of early childhood health and education, or education for economic independence. 
This highly-competitive grant program is funded by The Sherwin-Williams Foundation. 
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Sitton Elementary, Portland, Oregon

S itton Elementary – with 400 students – sits in a lesser-known 
corner of Portland, Oregon, where many of the children qualify for 
a free breakfast and free lunch program. Not far away is our Purdy 

plant, which makes brushes and roller covers. Quite a few employees 
have personal connections to the school. 

Through the efforts of those employees and their colleagues, Sitton 
Elementary was chosen as a 2018 recipient of a $20,000 grant from  
The Sherwin-Williams Foundation. 

Helida Sanchez, a Brushmaker for four years at the Portland plant, 
has two children attending Sitton. Malaisone Phommarinh, third shift 
Production Supervisor, who has worked at the plant for 18 years, 
says all three of her children were Sitton students. Katherine Reynoso, 
a Finishing Technician who has worked at the plant for nearly 22 
years, had three children at Sitton and her mother, ‘Grandma Jane,’ 
volunteered there. Corinne Montoya, first shift Brushmaking Production 
Supervisor, with 29 years at the plant, attended the school as a child. 
Now, her daughter is working there, and her two granddaughters are 
Sitton students. 

“We started a partnership five to six years ago with the Sitton 
Elementary because of the relationship our employees have with the 
school,” notes Rick Johnson, Human Resources Manager. Before a new 
school year begins, a group of the plant’s employees clean up outside the 
school, applying paint (donated by Sherwin-Williams). Their 2018 school 
supply drive resulted in 300 pounds of supplies delivered to Sitton, and 
they’re planning two food drives this year to help Sitton families. 

Given this close relationship with the school, it was only natural that 
the plant employees nominated Sitton Elementary for the grant program. 

Portland was the first GSC plant nomination to win a Foundation 
grant. The Sitton nomination stood out in part because “employees at 
the plant have a long history of partnership with the school,” says Maria 
Spangler, Director of Community Engagement. “Since 2010, employees 
have given more than 600 hours of their time to Sitton … and the 
Foundation’s directors loved that so many, along with children and 
grandchildren, had attended.” 

In August, Portland employees 
presented the $20,000 check 
to the Sitton principal. School 
officials will use the funds for 
field trips and other enrichment 
opportunities, library books,  
and to create a STEM lab and 
maker space. 

Portland employees plan to 
continue the assistance they’ve 
been giving — and expand it. 
“We want to go in there and start 
teaching more STEM topics,” 
Johnson says. “And we also want to bring them into the facility for 
tours.” Portland employees are passionate about their work, he says, 
“and they have the same passion for helping in the community.” 
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E very year, our employees 
from more than 
4,300 neighborhood 

Sherwin-Williams stores across 
North America partner with 
local organizations to find 
projects that could use a fresh 
coat of paint. In 2018 alone, 
Sherwin-Williams donated 
9,000 gallons of paint and its 
employees volunteered nearly 
34,000 hours of their time  
to make a colorful impact in  
their communities.

Thousands of Sherwin-Williams Employees Give 
Back, One Brush Stroke at a Time 

Team members from two Sherwin-Williams stores in 
New Brunswick, Canada worked together to paint 
the rec room, computer lab, and other general areas 
at the Boys and Girls Club of Riverview. 

Workers were all smiles at the Young Men’s 
Leadership Academy at the Fred F. Florence Middle 
School in Dallas, Texas, where they painted two 
classrooms and two gymnasiums. 

Employees partnered with the Boys and 
Girls Club in Ontario, Canada to paint two 
levels of the Boys and Girls House at Maison 
de Jeunes de l’Ancienne Lorette.

Minneapolis, MN employees partnered with the 
Hearts and Hammers organization to re-do the 
exterior of a house, in addition to the Twin Cities 
district donating supplies for 40 other homes. 

In Atlanta, Georgia, Sherwin-Williams employees from more than 100 stores supported the 
Historic Washington Park and Hands On Atlanta as they completed various interior painting 
projects at the facility during National Painting Week. 
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Sherwin-Williams employees encouraged the Boys and Girls 
Club of Wooster, Ohio to let their colors show by painting the 
site’s activities room – as well as participating in trash pick-up, 
organizing, and cleaning.

Employees worked together to provide supplies and fresh paint to 
the cafeteria at the Boys and Girls Club of Roswell, New Mexico. 
Employees prepped, painted, and cleaned at the location. 

The Ronald McDonald House of New Orleans received a face-lift as  
Sherwin-Williams employees from the local district painted hallway walls  
and trim and freshened up the building’s main entrance on Canal Street. 

A team of employees from 11 stores created an inspirational mural for 
students in the Rochester Central School District and painted walkways 
and walls around the school building and library perimeter. 

The Joan Valentine House in Point Pleasant, 
NJ boasts fresh paint in the dining room, 
living room, and hallways due to the efforts of 
volunteers who donated their time and talents 
to the facility that serves as a home and full-
service health care facility for 48 residents.
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W hen Hurricane Maria 
devastated the island of 
Puerto Rico in September 

2017, local Sherwin-Williams 
employees didn’t waste any time 
responding to help address the 
humanitarian crisis surrounding 
them. The hurricane plowed across 
the island with sustained winds of 
155 mph, uprooting trees, downing 
cell towers and ripping roofs off 
homes. Electricity was cut off to the 
entire island, and access to clean water 
and food was extremely limited.

“I was so proud of the way our 
employees put aside their own 
needs and immediately looked for 
ways to help the community at 
large,” says Johnny Rivera, District 
Manager. 

“We always say Sherwin-Williams 
is a family, but I saw firsthand how 
true that really is,” says Mayra 
Rodriguez, City Sales Manager, 
Puerto Rico District. “Despite the 
challenges, people came together to 
help in any way they could. Within 
a week or so, the company sent 
us water, food and other supplies. 
Our employees immediately started 
sharing whatever they had. With 
all communications down, we just 
went door to door and talked to our 
neighbors to see how we could help.”

Caring for Our Caribbean Communities 

“By some miracle, we actually 
still had running water,” says Kaliany 
Martínez, Manager of the store in 
Caguas. “We told people to bring their 
buckets or other containers to the 
store and fill them from our taps.” 

Luis Jiménez, Manager of the 
store in Carolina, says, “When we 
received the pallets of water, we 
could tell there was more than 
enough for our employees. So we 
shared the donation with our friends, 
families, and customers.” Among the 
organizations benefiting was the 
Hogar Teresa Toda, which provides 
support for abused and homeless 
girls between the ages of six and 
seventeen. “Lots of people told us 
they were surprised that a paint 
company would help in that way.”

 “Thanks to our generator, we 
had power sooner than most,” 
says Israel Mercedes, Manager of 
the store in Rexville. “We used the 
refrigerator on site to chill bottles 
of water that we shared with the 
community.”

Several employees of the Dorado 
store benefited from emergency 
assistance provided by the local 
church, Iglesia Discípulos de Cristo 
de Espinosa. Rodriguez explains, 
“With their immediate needs met, 
those same employees started 
volunteering to support the church’s 
efforts.” Among other things, the 
church provided food and clothing 
for the community and classroom 
space for students whose school 
building had been destroyed. 

As efforts moved from 
immediate emergencies to  
longer-term recovery mode in 
2018, Sherwin-Williams stores 
began donating paint or providing 
products at special prices to 
support rebuilding efforts as it  
will take years for the island to 
fully recover. The storm destroyed 
the power grid, making power 
outages a regular occurrence – 
but Sherwin-Williams employees 
are continuing to give back. 

Rodriguez concludes, “We 
are committed to rebuilding our 
communities and to coming back 
stronger and even better than 
before.” 
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Sherwin-Williams 
employee helps to 
provide eyeglass 
clinics in Haiti 

I n November of 2018, Scott Briggs, 
GSC Customer Service Manager, 
completed another successful 

mission trip to Haiti. 

While on the trip, Briggs assisted 
at six different eyeglass clinics in 
Jacmel, Haiti. More than 1,000 pairs 
of eyeglasses were distributed to 
attendees during the trip. Vision 
screenings were held, and eyesight 
was improved for more than 650 
Haitians due to the efforts. 

Briggs collects eyeglasses and 
funding from fellow Sherwin-Williams 
employees throughout the year to 
take on his annual mission trip to  
the Caribbean. 

Seeing the Good in the World
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Bicycling for a Better World
C arlton Williams, Financial 

Manager for The Americas 
Group, and Jay Dick, Senior 

Industrial Hygienist for Corporate 
Human Resources, are enthusiastic 
members of a group of Cleveland-
area cyclists who take bike riding to 
another level. They participate each 
year in several rides for charity. 

“The Pan Ohio Hope event 
(American Cancer Society) is a 
four-day ride from Cincinnati to 
Cleveland,” explains Williams. Each 
day, the cyclists cover between 
eighty and a hundred miles, rain 
or shine. “Last year was the most 
difficult, with head winds all four 
days, but that’s part of the fun.” 

Each Pan Ohio participant must 
raise a minimum of one thousand 
dollars to qualify. In the past seven 
years, the Cleveland team has raised 
nearly $100,000. Equally impressive, 
the two Sherwin-Williams cyclists 
and their fellow riders have raised 
more than $86,000 over the past 
nine years participating in the two-
day 150-mile Buckeye Breakaway 
benefiting the MS Society. 

In Minneapolis, Ken Rynda, R&D 
Technician for Performance Coatings 
Group, and his colleagues ride in 
the annual Minnesota MS-150 — a 
two-day ride for multiple sclerosis. 
Over the past seven years, his team 
has raised more than $187,000 for 
the cause. 

Long before the excitement 
of an event fades, our Sherwin-
Williams cyclists are gearing up 
for the next one. Rynda’s group 
trains by riding 40 and 50 miles on 
weekends. Williams rides his bike 22 
miles round trip to work whenever 
Cleveland weather permits, while 
Dick commutes by bike to  
Sherwin-Williams headquarters  
25 miles each way!

They’re all inspired by a higher 
purpose. 

“It’s something I love doing, that 
benefits those not as fortunate,” 
says Dick. Whether they’re coasting 
downhill or bucking headwinds, in 
sunshine or pelting rain, Williams 
believes it’s all about staying 
focused on the real finish line. 
“Hopefully we’re doing something 
that will leave the world a little 
better off.”
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Definitions and Explanations of Data in this Section

 §  Sales/Admin represent data from all stores, branches, administrative facilities and laboratories.
 §  Supply Chain represents all manufacturing and distribution sites. Sustainability graphs include data for facilities that were operational during 2018. 
 § Global Locations represent all available data for global supply chain and sales/admin.
 §  Per Hundred Pounds Produced. All CO2, electricity, waste, reuse and recycle metrics are reported per hundred pounds produced. As a growing 

business, our total numbers will rise. Our efforts will be focused on our ability to increase efficiency.
 § In 2017/2018 non-hazardous waste reduction goals were met.
 § The 2020 waste and energy reduction goals were based on reductions from newly established 2017 baselines which include Valspar.

In 1906, we published the Sherwin-Williams Code of Principles, our founders’ masterful way of putting into words a culture they had carefully cultivated during 

our first 40 years. One of those ten principles was, “To grow in character as well as in size,” and it is a principle that still drives us today. Every day we are 

reminded of a careful balance — to grow our business and to minimize our effect on the world around us.



version 4 and 4.1,” says Rick. “Now 
you must have 90 percent and 75 
percent respectively of product 
emissions third-party certified.”

Sherwin-Williams employees, 
including Doug, also serve on 
leadership committees with the 
USGBC, which oversees LEED. 

A s demand for environmentally 
sustainable construction 
grows, Sherwin-Williams 

leads the industry in ensuring more 
of its products meet and exceed 
criteria for green building credits 
with Leadership in Energy and 
Environmental Design (LEED) — the 
widely used rating system from 
the U.S. Green Building Council 
(USGBC). “Everything we’re doing 
for LEED is third-party validated,” 
says Doug Mazeffa, Product 
Sustainability Program Manager, 
Global Product Stewardship. “We’re 
the only company in the industry 
that can make that claim.” 

Rick Watson, Director of Product 
Information and Technical Services, 
adds that Sherwin-Williams 
is “leading from the front” in 
transparency and credibility for 
its programs and products. “We 
go beyond our own promises to 
customers by adding third-party 
validation, which addresses any 
skepticism that can linger from 
offering only self-disclosure.”

One example of this leadership is 
that Sherwin-Williams was the first 

manufacturer to certify ingredient 
and formula risks, even though 
LEED doesn’t require it, by working 
with the reputable Underwriters 
Laboratories program, Product 
Lens. “It’s someone who is totally 
unbiased coming to conclusions 
regarding what is put into the 
product and what are the potential 
hazards,” explains Doug. 

Sherwin-Williams led the industry 
as the earliest to provide information 
on products’ environmental impact 
through environmental product 
disclosures (EPDs).  Doug describes 
the EPD as “an environmental 
nutrition label” with facts about 
the product’s carbon footprint and 
energy consumption needed for 
certain LEED credits, and these EPDs 
are third-party validated by the 
renowned NSF International.

In addition, more than 100 
products are certified as low-
emitting for indoor environments 
through UL’s GREENGUARD 
emissions testing program, which 
Sherwin-Williams has used since 
2008. “This was several years before 
it was even a requirement in LEED 

“We’re actively working with 
the organization to ensure that 
coatings are assessed correctly, 
and everything makes sense from 
a building product manufacturing 
perspective.”

Leading the Way by Doing What’s Right

The interior of architect Rory Reynolds’s LEED Platinum–certified “The Live Oak House” in  
St. Augustine, Florida, is painted with Sherwin-Williams Harmony® Interior Acrylic Latex. The 
house is so ecologically innovative that it also received Florida Green Building Coalition Platinum 
and Florida Water Star Gold certifications, and recently won the USGBC’s 2017 Green Home of 
the Year award. Photography Courtesy of Mandy Cheng Design.

Everything we’re doing for LEED is third-party validated.        
– Doug Mazeffa
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coats, decrease of gloss, or touch-
up before delivery. It’s been a real 
win for them — and a more pleasant 
work environment.” 

The product combines premium 
undercoat and clearcoat technology 
with high-quality color systems. 
“Ultra 9K lends itself well to 
promotion at the environmentally 
responsible Formula E racing series,” 

S ustainability is a big deal 
throughout the automotive 
world. For its innovative efforts, 

Sherwin-Williams was named the 
paint and coatings sponsor for the 
July 2018 Qatar Airways New York 
City E-Prix — part of the ABB FIA 
Formula E Championship. The 1.5-
mile road course was set against the 
scenic backdrop of Lower Manhattan 
and the Statue of Liberty.

“This series is about innovation 
and sustainability,” says Rob 
Mowson, Vice President of Marketing 
for Automotive Finishes. “Leading 
manufacturers of electric cars, as 
well as other strategic sponsors, are 
using the series as testing grounds 
for next-generation electric vehicles.” 
Mowson says the E-Prix was “the 
perfect platform to show we’re 
committed to delivering innovative 
solutions for our customers while 
protecting the planet.” 

Motorsports Marketing Manager 
Bryan Nichols was thrilled to invite 
current and potential customers 
from the collision repair industry to 
share in the NYC E-Prix weekend. 
“It gave us an opportunity to mold 
a forward-thinking culture about 
sustainability,” says Nichols, “and 

gives customers a strong message 
that this is the way Sherwin-Williams 
is going and we’d like you to go with us.”

The innovative solution 
showcased at the event is the 
Ultra 9K™ Waterborne Refinish 
System (launched in North America 
in February 2018) — now in 
high demand at auto collision 
repair shops, where waterborne 
technology is the future of 
sustainability in the industry. By 
lowering emissions of volatile 
organic compounds (VOCs), it 
reduces impact on the environment. 

“Any time we get Ultra 9K 
technology into a customer’s hands, 
their eyes light up,” says Jamie 
Gluss, Product Marketing Manager 
for Automotive Finishes. 

Louisa Martone, Marketing 
Director, Strategic Initiatives, 
has spent her career developing 
waterborne products. 

“There’s a lot of pressure in 
the collision repair industry to be 
productive and turn out cars quickly. 
With Ultra 9K, the system is fast 
and user-friendly,” says Martone. 
“Painters don’t have to worry about 
color match, drying in between 

says Brian Shenk, Director of 
Marketing for brand, channel, and 
segment. 

The Ultra 9K team recognizes 
the power of the new waterborne 
technology. “We’re sending a 
message to our customers that 
we embrace innovation,” Gluss 
concludes. “It’s fun to be a part of it!”

A Waterborne Champion
Shining a Spotlight on Sustainability  

2018 Qatar Airways New York City  
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Sites Certified in Accordance with 
the ISO Standard 14001

ISO Standard 
14001 Sites
 ¡ Andover, KS (USA)
 ¡ Arlington, TX (USA)
 ¡ Bangalore (India)
 ¡ Bellö (Sweden)
 ¡ Bolton (UK)
 ¡ Chapeltown - Sheffield (UK)
 ¡ Cleveland, OH (USA)*

 ¡ Columbus, OH (USA)
 ¡ Deeside (UK)
 ¡ Durban (South Africa)
 ¡ Elkhart & Elkhart (RTC), IN (USA)
 ¡ Foshan (China)
 ¡ Greensboro, NC Howard St (USA)
 ¡ Greensboro, NC Stage Coach Trail (USA)
 ¡ Grimsby, Ontario (Canada)
 ¡ Grove City, OH (USA)
 ¡ Guangdong (China)
 ¡ Ho Chi Minh City (Vietnam)
 ¡ Huarun (China) 
 ¡ Jiading (China)
 ¡ Klang (Malaysia) 
 ¡ Lelystad (Holland)
 ¡ Malu (China)
 ¡ Märsta (Sweden)
 ¡ Minerbio ( Italy)
 ¡ Moline, IL (USA)
 ¡ Morrow, GA (USA)
 ¡ Nässjö (Sweden)
 ¡ Ontario, CA (USA)
 ¡ Orbassano (Italy)
 ¡ Pasir Gudang (Malaysia)
 ¡ Pianoro (Italy)
 ¡ Plympton (UK)
 ¡ Quito (Ecuador)
 ¡ Ribeirão Pires ( Brazil ) 
 ¡ Richmond, KY (USA)
 ¡ Rockford, IL (USA)
 ¡ São Bernardo do Campo (Brazil)
 ¡ Singapore (Singapore)
 ¡ Sumare (Brazil)
 ¡ Taboão da Serra (Brazil)
 ¡ Thouars (France)
 ¡ Tianjin (China)
 ¡ Vanta (Finland)
 ¡ Vaggeryd (Sweden)

ISO 14001 Definition and 
Certification Parameters

I SO 14001 is an internationally 
recognized standard that 
defines the requirements for 

an Environmental Management 
System. The Standard promotes 
a proactive approach to 
managing environmental issues 
and was developed by the 
International Organization for 
Standardization, an organization 
that includes representatives 
from over 160 countries 
throughout the world.

ISO 14001 Certification 
is achieved and maintained 
through independent registrars 
and requires demonstrated 
conformance to the ISO 14001 
core principles: compliance with 
legal requirements, prevention 
of pollution and continual 
improvement.

Number of Manufacturing & Distribution Sites
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* Cleveland, OH is the corporate headquarters. The headquarters ISO 14001 Certification is  
a support services certificate on which the USA and Canada site certifications are dependent. 

Total number of sites
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Global Performance

Electricity Consumption

Across all global 
locations in 2018, we 
consumed 8.3 kilowatt 
hours per 100 pounds 
of total production.

* The 2020 goal is based on a 2.5% annual reduction from the 2017 baseline value. 
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W hat can we do with that extra heat? How 
can we use it? How can we innovate? 
According to Victor Medina, Plant 

Engineer, those questions led the maintenance 
and engineering team to an innovation at Global 
Supply Chain’s Engineered Polymer Solutions 
plant in Hendrik-Ido-Ambacht, Netherlands. 
A routine equipment upgrade became an 
opportunity to realize huge 
savings on gas and electricity.

The team planned to 
replace an old air compressor 
system with new machines, 
but they had to fit in a very 
small room, which created 
challenges. “We figured out 
a way to install them,” says 
Hans Mulder, Maintenance and 
Engineering Manager, “but we 
were concerned that they might 
overheat in the tight space. The 
easiest solution was to put in 
a fan to blow the heat out, but 
that wasn’t really sustainable.” 
They didn’t want to waste the 
heat because the plant requires a lot of it in the 
production process, where chemical reactions 
occur at very high temperatures. 

The solution began to unfold once they 
realized there was a steam-heated water tank 
in the room next door. “There’s a lot of energy 
going into that tank,” explains Mulder. “What if 
we feed the excess heat from the air compressors 
into the tank, so that we don’t have to have the 
boiler heating it?” 

Over the course of a year, the team 
engineered, tested, and refined a solution to do 
just that. They significantly reduced the steam 
needed to heat the water as well as the gas that 
generates the steam. Their efforts saved the 
plant more than 36,000 cubic meters of gas — 
enough to heat 21 Netherlands households.*

They are conserving electricity as well, 
thanks to a smart control system that 
regulates the new air compressors 
to maximize efficiency and use less 
power, which makes a big difference in 
the plant’s electric bill. “Generating air 
is one of your most expensive utility 
costs,” according to Mulder.

“We really had a choice to do it our 
way — and our way is the sustainable 
way,” says Mulder. 

This success has sparked a new 
sustainability project for the team, 
adds Mulder. “We’re looking at other 
areas in the production process where 
excess heat could be recovered and 
recycled, leading to more savings.” 

For Mulder, the commitment to sustainability 
goes beyond work. “I have two beautiful 
daughters and I want them to have a good place 
to live. We have to pass it on.” He concludes, 
“where you can, it’s good to consider the 
environment. And if the company gets a benefit 
from it, that’s a win-win situation.”

Bright Idea Leads to Energy Savings

From Left: Hans Mulder, Victor Medina

* Data per Energiesite.nl
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Global Performance

CO2e Emissions

Across all global 
locations in 2018, 
including global supply 
chain, sales and 
administrative, we 
emitted 20.9 pounds of 
CO2e per 100 pounds of 
total production.

* Goal 2.0% reduction per year from 2017 baseline
† US Indirect CO2 emissions calculations based on EPA eGRID2016,  
February 2018 factors for 2018, EPA eGRID2010 Version 1.0, March 2011 for 2013 - 2017
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Seriously Cool Innovations
China team develops two new energy-efficient wall coating systems

O ur Consumer Brands Group (CBG)  
team in China recently developed 
two new energy-efficient wall coating 

systems — one for interior walls, Valspar 
Thermal Insulation All-In-One, and one for 
exterior walls, Valspar Energy Efficiency 
Professional Heat Reflecting Exterior Wall 
Coating System. Both are unlike anything 
else available in China. 

“When the interior wall paint was 
launched into the market, there were 
no other products with a similar energy-
efficiency concept,” says William Kou, R&D 
Manager. “This concept is very successful  
in the market.” 

The interior wall paint — designed for 
use on residential walls — contains additives 

to help reflect the sun’s heat, keeping walls cooler and decreasing indoor 
energy consumption. Other additives make the coatings water-resistant and 
breathable – reducing surface water absorption and promoting evaporation, 
which lowers humidity levels, so homes feel more comfortable. 

“It’s one of the more high-end products offered in China. It meets the 
demands of families in the high-end residential market,” says Kou. These 
customers aspire to live a more sustainable lifestyle that includes a lower 
energy footprint.

For the exterior wall coating system, R&D Manager Roy Lv explains the 
team discovered “that our competitors only focused on the reflective thermal 
insulation function of the main layer of the finishing coat,” instead of every 
coating layer in the system. “We determined this function could be extended 
to the entire coating system, allowing us to offer a unique product.”

The exterior wall coating system has a cooling pigment that reflects 
sunlight, reducing the overall absorption of solar energy and lowering surface 
temperatures by five to six degrees Celsius when applied on the outside of 
residential buildings. “A 12-story apartment building with eight units on each 
floor can save 6.4 megawatt hours (MWh) of energy each year,” says Lv.

“The exterior wall coating system is especially well-suited for residential 
building markets in the eastern and southern parts of China,” he explains, 
“where there are more days with high temperatures compared to other 
areas. So, there’s a stronger demand there for this coating system.” The new 
product already has gained a large share of the Shanghai market.

Employees at the South China Technology Center (SCTC) in Shunde, 
China spent nearly two years developing both the interior and exterior wall 
products. Adds Lv, “I’m proud of the chemists’ professional dedication and 
the whole team’s cooperative spirit that made these products possible.”

From Left: Roy Lv, William Kou
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Non-Hazardous Solid Waste 
Treatment & Disposal

 *  Sherwin-Williams acquired Valspar on June 1, 2017. Non-hazardous solid waste data from 128 or 128 GSC facilities were included. 

 **  The non-hazardous solid waste generation rate from the historic Sherwin-Williams GSC facilities was 0.47 pounds per 100 pounds 
of production.   

 ***  The 2020 goal is based on a 5% annual reduction from the new 2017 baseline value.  

Within our Global Supply 
Chain in 2018, we 
generated 0.57 pounds 
of non-hazardous solid 
waste per 100 pounds of 
total production.

Our goal was to reduce  
non-hazardous solid 
waste to 0.61 pounds  
per 100 pounds  
produced through  
waste elimination,  
reuse and recycling. 
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Non-Hazardous Solid Material 
Reuse & Recycle

Within our Global Supply 
Chain in 2018, we recycled 
or reused 1.09 pounds 
of non-hazardous solid 
material per 100 pounds  
of total production.
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 HISTORIC SHERWIN-WILLIAMS SHERWIN-WILLIAMS+VALSPAR

 *  Sherwin-Williams acquired Valspar on June 1, 2017. Non-hazardous solid material data from all GSC facilities were included. 

 **  The non-hazardous solid material reuse & recycle rate from the historic Sherwin-Williams GSC facilities was 1.24 pounds per 
100 pounds of production.
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Non-Hazardous Liquid Waste 
Treatment & Disposal

2020 GOAL
0.95***
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 *  Sherwin-Williams acquired Valspar on June 1, 2017. Non-hazardous liquid waste data from all GSC facilities were included.

 **  The non-hazardous liquid waste generation rate from the historic Sherwin-Williams GSC facilities was 0.88 pounds per 100 pounds 
of production.   

 ***  The 2020 goal is based on a 2.5% annual reduction from the new 2017 baseline value.  

Within our Global Supply 
Chain in 2018, we recycled 
or reused 0.98 pounds 
of non-hazardous solid 
material per 100 pounds  
of total production.

Our goal is to reduce  
non-hazardous liquid 
waste to 0.95 pounds  
per 100 pounds  
produced through  
waste elimination,  
reuse and recycling. 
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Non-Hazardous Liquid Material 
Reuse & Recycle

Within our Global Supply 
Chain in 2018, we recycled 
or reused 1.25 pounds 
of non-hazardous liquid 
material per 100 pounds  
of total production.
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 *  Sherwin-Williams acquired Valspar on June 1, 2017. Non-hazardous liquid material data from all GSC facilities were included. 

 **  The non-hazardous liquid material reuse & recycle rate from the historic Sherwin-Williams GSC facilities was 1.72 pounds per 
100 pounds of production.
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Hazardous Waste 
Treatment & Disposal

0.710.700.71

2020 GOAL
0.81***
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 *  Sherwin-Williams acquired Valspar on June 1, 2017. Hazardous waste data from all GSC facilities were included.

 **  The non-hazardous solid waste generation rate from the historic Sherwin-Williams GSC facilities was 0.63 pounds per 100 pounds 
of production.   

 ***  The 2020 goal is based on a 2.5% annual reduction from the new 2017 baseline value.  

Within our Global Supply 
Chain in 2018, we 
generated 0.94 pounds 
of hazardous waste per 
100 pounds of total 
production. 

Our goal is to reduce  
hazardous waste to 0.81 
pounds per 100 pounds 
produced through  
waste elimination, reuse 
and recycling. 
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Hazardous Material 
Reuse & Recycle

Within our Global Supply 
Chain in 2018, we 
recycled or reused  
0.71 pounds of  
hazardous material per 
100 pounds of total 
production.
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 *  Sherwin-Williams acquired Valspar on June 1, 2017. Hazardous material data from all GSC facilities were included. 

 **  The hazardous material reuse & recycle rate from the historic Sherwin-Williams GSC facilities was 0.98 pounds per 100 pounds 
of production.
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Metal Coating Steps Up to  
the Sustainability Challenge 

C an a metal coating product introduced five decades ago become the go-
to choice for architects on the cutting edge of sustainable design? In the 
case of Sherwin-Williams Fluropon® – the answer is yes. 

Fluropon coating was developed in the 1960s. Since then, building 
panel manufacturers have relied on it to add aesthetics, color, and weather 
resistance to architectural surfaces such as roofs, wall panels, curtain walls, 
and window and door frames. 

Today, the newest version of Fluropon is helping those manufacturers 
— and the architects and contractors they serve — meet ambitious, new 
sustainability standards.

In recent years, U.S. construction and architectural professionals have 
taken a sharp turn toward sustainability. A key promoter of this trend has 
been the non-profit International Living Future Institute (ILFI), founded 
in 2009. The institute’s stated goal is “…to build an ecologically-minded, 
restorative world for all people.”

To this end, ILFI publishes a set of construction criteria called the Living 
Building Challenge (LBC), which includes a Red List of hazardous chemicals to 
avoid for all materials used in construction.

“LBC is not regulation,” says Mark Macdonald, Construction Segment 
Market Manager, Performance Coatings Group (PCG). “But it’s had a powerful 
effect on the architectural community. That has driven us to step up our 
game with regards to the sustainability of our coatings.” 

Over the last decade, the PCG product development team has added 
colleagues with even deeper expertise in toxicology, chemistry, and 
environmental stewardship. More than ten years ago, they had already begun 
R&D work on a more sustainable version of Fluropon, giving Sherwin-Williams 
an advantage in developing a version that complies with LBC requirements: 
Fluropon® Pure. 

“We had customers approach us before the marketing plan for Fluropon 
Pure was drafted,” says Macdonald. “In 2016, within just a few months, we 
went from initial internal discussions to launching and delivering product to 
several large customers. The R&D work we did more than a decade ago gave 
us instant credibility in LBC and LEED circles.”

Home on Bainbridge Island coated with Fluropon® Pure. 
Photography Courtesy of Daniel Banko.
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in as little as 24 hours that 
previously could take up to a week. 

“Our customers are satisfied that 
our pilot lines are fully equipped to 
simulate live production and conduct 
testing. They are confident that we 
can quickly and perfectly meet their 
expectations,” says Liu. “They then 
feel more confident about serving 
their own customers.”

Those downstream customers 
matter. “We care about our customer’s 
customer,” declares Alex Xin, PCG 
Asia R&D Packaging Director. 

The SCTC, which holds 21 
patents and has another 25 
under application, also leverages 

“When customers are visiting 
us, they often praise our 
professionalism and how we 

operate at a world-class standard. 
They think our labs are on a totally 
different level than those of our 
competitors.” 

That’s Amy Liu, Associate 
R&D Director at the South China 
Technology Center (SCTC), 
describing the facility that 
Performance Coatings Group (PCG) 
opened in July 2018. Located in 
Shunde, China, it is a renovated 
and upgraded R&D complex. The 
SCTC has a new application center 
that aims to help customers — 
particularly those in industrial wood 
and packaging — shift to using more 
environmentally conscious coatings. 

Eric Zhou, Senior R&D Director 
for PCG Industrial Wood, explains 
“our government has placed a 
high priority on controlling VOC 
emissions.” By 2020, 57 percent 
of all coatings products must be 
environmentally-responsible. “It will 
be a change for the market, as all 
companies must switch — so, we 
have a lot of customers asking us to 
help them do that.”

That’s where the new application 
center comes in, which Zhou 
explains is “designed to build close 
relationships with customers.” At 

the SCTC, they can replicate factory 
conditions, from coating methods 
to temperatures and even humidity 
levels – all factors that could 
influence coating performance. 
When the SCTC works with a 
customer to develop or modify a 
coating, it’s in an environment that 
closely matches the customer’s own 
production conditions. 

“That saves time and improves 
our efficiency,” says Zhou. “We 
could take basic information from 
a customer by phone, use our pilot 
lines to simulate their situation, 
and possibly find the issues 
immediately.” Now, he adds, they 
can often finish a minor adjustment 

the pilot lines to support its own 
R&D efforts. “The pilot lines can 
help us understand how newly 
developed coatings perform under 
different environments and extreme 
conditions,” says Zhou – important 
steps in the company’s goal to 
commercialize more sustainable 
coatings. 

Its strong reputation has enabled 
the SCTC to enter into long-term R&D 
collaborations with more than 15 
leading universities, research centers, 
and core suppliers in Asia. The partners 
provide additional innovative technology 
and ideas that support the center, 
which uses its advanced equipment 
to validate new breakthroughs.

Greener Formulas, Great Service  
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Taking Care of Today –
Laying the Foundation for Tomorrow 

A t Sherwin-Williams, we are committed to environmental stewardship and social responsibility. Our plans for the future start  
by looking at where we are today. With more than 150 years of successful corporate responsibility, protecting the world  
in which we live is a core value of ours and we are dedicated to continually improving our EHS Stewardship programs. We  

evaluate what we do and challenge ourselves to create new and even better solutions, while still delivering solid business results.  
It starts with the time and talent of our people, and works its way into the products we produce and the processes we use along the way. 
The results we have today are the foundation of our path towards continued success tomorrow.  
 
Visit sustainability.sherwin-williams.com or follow the links below to view the Global Reporting Initiative Sustainability Report Index,  
the new Sherwin-Williams Investor Download, and our Metrics Summary. 

GRI Road Map
 ¡ GRI Sustainability Report Index G-4* 

 

Investor Download 
 ¡ 2018 Sherwin-Williams Investor Download 

 

Metrics Summary
 ¡ 2018 Caring in Full Color Metrics Summary

the company  the employer the citizen      the steward
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