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"While we operate as a business, we also serve as the door to 
opportunity for millions of consumers around the world".

We continued to execute on our growth strategy and deliver information solutions to help people around the world 
improve their quality of life. In the face of rising cybercrime, we kept our focus on protecting the information we hold 
on behalf of the consumers and customers who put their trust in us. At the same time, we continued to innovate and 
design our products with consumers at the center.

Consumers expect responsible data stewardship. So do we. We're committed to handling data with the utmost care, 
and this commitment is part of everything we do internally, as well as all of our interactions with consumers, customers, 
data furnishers and other suppliers. When it comes to fraud and information security, we’re all in this together. As such, 
we’re engaged in ongoing dialogue around safeguarding information, and we continue to invest in products designed 
to protect consumers and combat fraudulent behaviors.

While we operate as a business, we also serve as the door to opportunity for millions of consumers around the world 
who look to us for guidance, and the ability to participate in the global economy. The availability of consumer credit 
information provides incentive for lenders to offer financial products with favorable terms, and empowers people to 
control their financial futures. With the ability to verify identities, businesses are able to validate that someone trying 
to make a purchase, apply for credit or use insurance is really who they claim to be. Without that verification, the 
consumer may be denied services, or a business could be responsible if the charges turn out to be fraudulent. With 
50 years behind us, we're in a unique position to help enable the modern economy — be it through confidence in 
transactions, identity protection, risk assessment or credit education.

The work we do supports people in many ways, and we pride ourselves on making decisions with consumers in 
mind. Sometimes it’s to provide a frictionless experience as someone’s identity is verified when making a purchase. 
Sometimes it’s using non-traditional forms of information to score someone, so they can receive financial products at 
an affordable rate. And sometimes it’s empowering them to protect themselves, with free credit monitoring, locks and 
alerts. It’s always supported by rigorous data governance and protection.

In support of our commitment to innovation and creating opportunity, we’re also proud to share that we acquired three 
companies in 2017, and developed and enhanced numerous products. This growth ultimately offers greater insights to 
our customers and as a result, provides more opportunities and protections for consumers.

Throughout everything we do, our people continue to be the heart of our success. When we ask our people to describe 
TransUnion’s culture, we hear words like smart, confident, accountable and fun. Our more than 5,000 people around 
the globe care about each other, and about the work that we do. Our investment in helping each other succeed drives 
our ability to innovate, apply ideas and products across different markets, and makes TransUnion a place that we enjoy 
coming to every day. 

Thank you for your interest in TransUnion and for taking the time to read our report. Within these pages, you’ll 
learn more about our commitments to consumers and customers through our global operations, data stewardship, 
community impact and the people who come to work with us every day. 

We call this Information for Good. 

Jim Peck 
President & Chief Executive Officer 
TransUnion

2017 was a significant year for TransUnion.
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Our Company

There’s much we can say about who we 
are, what we do and how we support our 
beliefs. Understanding our mission and 
values can help build a connection to the 
way we use information, and support our 
customers, consumers and associates. 

Leveraging information to 
create opportunity
Information is a powerful tool that can unlock potential and opportunity for businesses 
and communities around the world. At TransUnion, we believe in using Information for 
GoodSM, and our success as a global leader in information solutions means we’re able to 
help advance financial inclusion. 

Our mission:

To help people around the world access the opportunities that lead to a higher quality of life, by helping 
organizations optimize their risk-based decisions, and enabling consumers to understand and manage their 
personal information.

Every day, we source, analyze and provide data to consumers, businesses and organizations, and enable them to 
make informed decisions that can lead to life-changing opportunities. We’re supporting our mission by working together 
across every market to create solutions that help our customers, while giving us the ability to invest in our business and 
associates. As a result, we can help affect real change in local communities and economies.

Our values allow us to earn and keep the trust of our constituents.

Integrity People Customers Innovation

We act with honesty, 
trust and respect in all 
our interactions and 
in everything we do. 
Our commitment to 
security and accuracy 
moves businesses 
forward.

We recognize that 
each of us is essential 
to our success.

We earn trust 
and build lasting 
relationships by 
delivering what we 
promise.

We aspire to deliver 
tomorrow’s solutions 
today.
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Through our mission and shared values, we enable:

Smarter decisions 
We help businesses know 
who to extend offers and 

services to, so consumers 
get the opportunities that 
are right for them while 

businesses better manage 
their risk.

Greater certainty 
Our identity management 
systems let businesses 

know and assess the risks 
associated with the people 
they work with, help avoid 

breaches and reduce 
fraud, and make confident 

decisions possible.

Stronger 
communities  

We help build stronger 
communities by contributing 

to efforts that improve 
financial literacy and 

decrease risk and exploitation 
of vulnerable people around 

the world.

Brighter futures 
We offer our associates 
experiences to promote 

professional growth, we work 
hard to provide an enjoyable 
place to work and we seek 
to ensure a healthy work/life 

balance.

Healthier bottom lines 
Our revenue management 

applications help businesses 
manage their collections better, 

control revenues and reduce 
fraud.

Thriving economies
We’ve entered emerging 

markets at the early stages 
of using credit. Now they can 

extend capital, resulting in 
more opportunities in those 

markets and around the world.

Personal 
empowerment 

Our consumer services allow 
people to monitor, protect 

and manage their own credit 
information so they can act 

with confidence.

Key facts:

4.8billion
data updates each month

30+
countries served

65,000 business
customers

90,000
data sources 50+ petabytes

of information

1 billion+
consumer files74

offices

5,000
associates

millions of
consumers



2017 TransUnion Corporate Responsibility Report  |  page 10 page 11

Business ethics

While the information we have varies from country to country, our 
belief in safeguarding information doesn’t. No matter the situation, 
everyone at TransUnion is held to the same high standard of 
protecting information ethically.

We treat valuable information — both personal and commercial — responsibly. This 
belief is at the foundation of every decision we make and the way we interact with 
each other, our customers, vendors and business partners: We’re all in this together. 
We strive to maintain confidentiality and data integrity, including continuous efforts to 
ensure proper use of company resources. TransUnion associates who have access 
to non-public consumer information are always expected to manage that information 
appropriately, and are strictly prohibited from obtaining or modifying consumer or 
customer information, products or services offered by the company except when 
appropriate. While the information we have varies from country to country, our belief 
in safeguarding information doesn’t. No matter the situation, everyone at TransUnion 
is held to the same high standard of protecting information ethically.

Speak Up

As part of our commitment to ethical behavior, we offer a number of ways for 
associates to report concerns. Our ethics hotline is available for employees, 
affiliated companies and the general public to report any suspected illegal, 
unethical or unsafe business conduct in a safe and secure manner. We want to 
ensure there’s a way to communicate any concerns, and as such, the service is 
available 24 hours a day, every day. Callers are never required to give their name and calls 
are not recorded. All registered concerns will be escalated to the appropriate points of 
contact within 24 hours, and callers are able to receive updates throughout the investigation 
process. 

Internally, we offer several other means of reporting any concerning issues or behaviors, 
including direct managerial conversations and online processes through our intranet, which 
is known as our Speak Up program.
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Code of Business Conduct

In support of our ethical business practices, we have a Code of Business Conduct that all associates accept when they 
join TransUnion, and also acknowledge on an annual basis reaffirming their commitment to ethical conduct. We ensure 
they have a thorough understanding of the privileged access their jobs require. Our Code of Business Conduct complies 
with laws and regulations, as well as applicable self-regulatory guidelines across every market in which we offer our 
services. It’s based on touchstone policies and standards, including but not limited to the following U.S. policies: 
Foreign Corrupt Practices Act, Gramm-Leach-Bliley Act, Health Insurance Portability and Accountability Act, ISO27002 
international standards and PCI Data Security Standard. We also uphold relevant international data protection standards. 
TransUnion’s Code of Business Conduct is publicly available at TransUnion.com/TRU. 

All associates are aware that any questions they may have regarding our policies should be brought to the attention of 
their manager.
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Governance

Proper governance through our board of directors is important to us. Our directors each bring a 
unique skill-set to the organization, including extensive experience in executive management, 
information services, consumer financial services, technology, public company governance, and 
finance and accounting. 

As of July 2018, the board is made up of 10 members, two of whom are female. Additionally, nine are 
considered to be independent as defined by the NYSE.

Information related to our board of directors, committee composition and governance policies is publicly 
available at TransUnion.com/TRU. 

Our directors each bring a unique skill-set to the organization.
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Our Work

We’re passionate about the use of Information 
for Good to empower consumers, businesses and 
economies around the world. We’re fortunate to 
be able to make a difference through the work 
that we do, and our commitment to helping 
people control their financial destinies makes us 
proud. Read on to learn more.

Driving global financial inclusion 
through a consumer first approach
We’re driven to create universal, inclusive economic opportunity. In addition to forward-looking 
product development, we provide information and resources related to the fundamentals of 
credit, empowering consumers with the knowledge required to manage their financial outlook 
at each stage of the credit lifecycle.

We think about information as a tool to help people achieve their dreams. By understanding 
the goals and challenges of consumers and our customers we’re able to innovate in ways that 
allow more people affordable access to credit.

Products that create opportunity 

For most people, building long-term financial security requires access to credit and the opportunities it 
provides. Good credit is a gateway to obtaining loans for homes, cars, education and more on the best 
possible terms — which in turn fuels the global economic engine. However, traditional methods of credit 
evaluation leave millions of adults out of the scoring process because the models manage risk assessment 
based on consumer debt at a single point in time.

The growing use of trended and alternative data captures a wider range of positive payment behaviors, 
empowering lenders to make more informed decisions, while increasing financial inclusion to a larger 
population of consumers.

In 2013, TransUnion introduced CreditVision®, a trended credit data tool which looks at 30 months of 
payment and credit performance, providing significantly more context about consumer spending and 
payment behaviors. It’s being used successfully in several countries, including Brazil, Canada, Colombia, 
India, the Philippines, Hong Kong and the U.S. 
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Consumer empowerment

In 2015, we took these ideas a step further and 
introduced CreditVision® LinkSM, a way to integrate 
trended data with information from alternative data 
sources. Alternative data includes payment and 
balance information from reliable sources not normally 
included in traditional scoring methods, such as 
checking account management, alternative borrowing 
history and address stability. 

An expanded view can reveal trends and behaviors 
by looking at credit performance over time and 
financial behaviors not captured by traditional credit 
reporting. Examples include consumers making on-
time payments and paying more than the minimum 
amount due on credit cards and installment loans, 
reducing total amount borrowed or decreasing 
utilization over time. These trends cannot be seen 
on standard versions of a consumer credit report or 
within any of the traditional risk scores. 

With the help of innovations like CreditVision and 
CreditVision Link, businesses and lenders can reach 
new customers with more confidence. And consumers 
have more options to access financial products 
at desirable lending terms, advancing personal 
empowerment.

We also understand the concerns around fraud and 
identity theft. The risks are real, but we believe in 
using the power of technology to help people have 
a sense of empowerment and security over their 
financial future. 

That’s why we introduced TrueIdentity in 2017. This 
free, online tool puts powerful credit and identity 
protection in the palm of a consumer’s hand. With 
features such as the ability to lock and unlock a 
TransUnion credit report with a single swipe or click, 
TransUnion’s TrueIdentity with Credit Lock allows 
people to block thieves from accessing their personal 
data. Merged with traditional credit monitoring and 
alert features, TrueIdentity offers holistic peace of 
mind and control. 

TransUnion’s Fraud Prevention Exchange is another 
good example of our applied fraud and identity 
theft perspective, which encourages business and 
consumer collaboration for the benefit of all. Through 
the platform, lenders join forces to identify potentially 
fraudulent loan activity associated with consumer 
identity elements — before margins are impacted. In 
turn, consumers enjoy reduced application friction 
and access to funds when they need them. 

TrueIdentity and the Fraud Prevention Exchange, 
like all of our innovations, exist to protect and restore 
confidence so consumers and businesses can enjoy 
greater certainty and make smarter decisions. We’re 
always adjusting to stay ahead of fraud and looking 
for ways to help consumers do the same. 

At TransUnion, we do more than create and launch powerful products and services that promote financial 
inclusion. We also offer additional solutions — many of them free — that help consumers take control of their 
credit and protect their identity.

Many of these tools are offered directly by TransUnion, but in addition, we’re supporting millions of consumers 
through our partnerships with top financial institutions, online lenders and more. We help facilitate smooth 
consumer experiences in retail, e-commerce, telecom, utilities and tech industries, while supporting our 
customers and their customers in identifying and preventing potential fraudulent activity.

Read on to learn more about the diverse ways in which we champion consumer financial literacy and 
empowerment.

Credit education resources

For most consumers, managing their personal financial 
picture requires continuing education on various 
credit and identity scenarios. Accordingly, the Credit 
Education and Credit Reporting Assistance tabs on 
TransUnion.com offer answers to commonly asked 
questions. Topics include frequent areas of interest, 
such as credit scoring, credit freezes, debt and money 
management, credit report disputes and identity theft.

In an ever-changing world, the resources we provide to 

help consumers navigate the landscape must continue 
to evolve. As such, in early 2017, TransUnion launched 
a multi-year strategic initiative to realize our vision of 
creating a world-class digital experience, for consumers. 
Among other features and improvements, the initiative 
will strengthen online credit disputing capabilities and 
optimize our website for seamless mobile use. We look 
forward to debuting this new experience which will also 
include a user-friendly approach to accessing the credit 
education content that empowers consumers. 
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Responding to the need for improved identity theft protection with real 
time alerts 

TransUnion’s innovative products and services are 
conceived and launched with the consumer at the 
forefront of every decision. As we work to strengthen 
our online tools and resources, we understand, 
sometimes, busy individuals and families need 
information delivered to them. 

As a result of consumer feedback, in 2017, we 
introduced enhanced alerts through TrueIdentity and 
TransUnion Credit Monitoring which notify consumers 
in real time of credit report inquiries and any changes 
to their personal information. These digital alerts 
delivered via SMS and/or email make it fast and 
easy for consumers to detect and prevent fraudulent 
activity, while offering the reassurance that they seek. 

In this age of frequent identity theft, we've continued 
to introduce innovative solutions that safeguard 
consumers' personal information and empower 

individuals to protect their personal identity. As such, 
in 2018, we further upgraded our alerts service to 
provide real-time notifications to consumers when 
anyone attempts to access their frozen or locked 
credit report. The alert includes important information 
on the creditor where the application was made 
and contact information should the consumer need 
to reach out and flag that the activity is fraudulent. 
Following a competitor’s breach in 2017, more than 
one-third of consumers we polled indicated that this 
was the number one feature they'd like to see. We’re 
happy to be the first of the nationwide Consumer 
Reporting Agencies (CRAs) to respond – incorporating 
these enhanced alerts into both our free and paid 
subscription products.

Free consumer access to credit education and identity 
protection tools through our partnerships 

TransUnion is proud of the direct access to credit and identity protection tools that we provide to 
consumers. We’re equally proud of our successful customer partnerships, which extend the reach of 
these offerings to millions of additional people. 

Our relationships with top financial institutions, online lenders and a variety of other industries are built 
upon the mutual understanding that financially healthy and engaged consumers are a benefit to all. As 
empowered, credit-savvy individuals and families progress through life’s stages, businesses that invest 
in their financial health stand to gain loyal customers — customers who require products and services 
on beneficial terms in order to achieve their dreams. 

From customized, interactive solutions like CreditView© Dashboard to the data offered by our 
Consumer Connect Services team, TransUnion helps businesses provide free information and 
resources related to the fundamentals of credit and identity protection. Through our partnerships, 
we’re enabling millions of consumers to take control of their financial future, and make smarter, more 
informed decisions that create favorable economic opportunities. 

The future of Information for Good 

We’re looking ahead, seeking to disrupt the way people think about data. We’re innovating beyond 
traditional credit and identity tools to help individuals use their own information to expand opportunities. 
For example, since 2008, our SmartMoveSM product has enabled consumers to “push” their 
TransUnion credit report to the landlord of their choice. This allows independent landlords — who 
may not otherwise be able to access background checks or credit reports at an affordable price — 
immediate access to a screening tool that lets them feel confident in their prospective tenant. And 
consumers can demonstrate that they would make a great, dependable renter based on their historical 
behavior. This empowers both parties with information to make smarter housing decisions. 

In 2018, TransUnion launched ShareAbleSM for Hires which applies this same consumer empowerment  
model to the pre-employment screening market. With ShareAble for Hires, consumers are able to push 
their information to prospective employers of their choosing — proactively. In return, those employers 
enjoy a fast, cost-effective, safe and secure way to identify and hire quality workers with the most 
reliable data available. That’s just the beginning.

We continue to explore additional opportunities to use  
Information for Good to connect people and businesses.
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Case study

Medical debt is the number one cause of 
bankruptcy filings in the U.S., as consumers with 
and without insurance face unexpected medical 
conditions. Recognizing this as an area where 
people need help, non-profit organization RIP 
Medical Debt raises money to buy and forgive 
consumer medical debt. 

Referred to TransUnion in 2017, the organization 
leverages TransUnion data to help evaluate a 
consumer’s ability to pay, focusing on the people 
most in need of help. This allows them to assist 
targeted populations, such as veterans.

Once a debt is relieved, the information is 
ultimately removed from the consumer’s credit 
report. This may result in an improved credit 
score and access to financial products on more 
favorable terms, furthering our goal of financial 
inclusion. 

RIP Medical Debt

Case study

Our support of the Credit Builders Alliance (CBA) 
is a clear example of TransUnion’s commitment 
to the use of Information for Good. CBA provides 
nonprofits with assistance in reporting loan 
data, as well as access to credit reports for the 
purposes of financial education, outcome tracking 
and underwriting.

These services are essential to helping 
underserved individuals and families build 
credit histories and scores. CBA’s work with The 
Fountain Fund, a Charlottesville, Virginia-based 
organization, is a great example.

The Fountain Fund provides loans to formerly 
incarcerated individuals with the goal of financially 
empowering them, reducing recidivism and 
creating safer, more productive communities. 

Borrowers can use the loans to:
• Repay court-imposed fees, costs, restitution or 

other obligations, or to pay back child support 
(the most common use of The Fountain Fund’s 
loans)

• Purchase specialized equipment necessary for 
certain jobs

• Start small businesses

• Cover other costs that support returning 
citizens as they resettle into the community and 
achieve financial independence

When clients call or visit The Fountain Fund, 
staff provide education on navigating the court 
process to repay legal financial obligations, as 
well as information on what to expect from the 
loan program. As a condition of receiving a loan, 
applicants must attend financial education training 
(provided in-house and through partners). 

Credit Builders Alliance and The Fountain Fund

Representative from The 
Fountain Fund with a client
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Evolving credit reporting to help 
consumers

#CreditCrew live Twitter chats 

TransUnion was proud to be part of the #CreditCrew, a joint initiative uniting all three of the U.S. 
nationwide CRAs in support of consumer financial education, which wrapped up in 2017. 

Through a series of social media events aimed at further educating consumers about credit and 
financial literacy, the #CreditCrew Twitter chats invite consumers and other industry experts to 
participate and discuss frequently asked credit and identity questions. During each scheduled 
chat, the three nationwide CRAs answer inquiries submitted using the hashtag #CreditCrew.

Additional information on NCAP can be found in our 2015 and 2016 CSR reports.

The National Consumer Assistance Plan

Unlike most other debt, such as a mortgage or student loans, medical expenses are often unanticipated. 
However, like other debts, medical debt can be reported to credit bureaus. Through the National Consumer 
Assistance Plan (NCAP), the reporting of any new medical debts is delayed by 180 days to ensure that 
consumers, healthcare providers and insurers have enough time to resolve questions about payments. The 
new process aligns with the timeline for reasonable resolution of most medical payment issues. 

The decision to delay medical debt reporting aligns with TransUnion’s commitment to keeping quality data 
in our systems so that consumers benefit from the most accurate reflection of their financial status and debt 
repayment behaviors. 

In conjunction with the other nationwide CRAs, TransUnion also implemented enhanced standards for the 
collection and timely updating of public record data included in consumer credit reports, which ultimately 
resulted in the removal of all civil judgments and tax liens from TransUnion’s consumer reporting database.

https://www.transunion.com/resources/transunion/doc/csr/transunion_csr_report_2015.pdf
https://www.transunion.com/resources/transunion/doc/csr/transunion_csr_report_2016.pdf
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Our Data Stewardship

Information security and data protection are a 
top priority. We are responsible for protecting the 
consumer information that has been entrusted 
to us, and we don’t take that lightly. Read on to 
learn more about our commitments.

Protecting information as a priority
Cybercrime continues to rise and evolve at an alarming rate, putting all companies that deal 
with data at risk. Given that risk, we focus on data security across the company, with active 
engagement from our executive team and throughout our ranks. Our compliance, information 
security and investigation teams work together, supported by all of our employees, to protect 
the people that put their trust in us. Threats are monitored and evaluated to ensure internal 
controls are adjusted as needed to remain effective in a rapidly changing threat environment.  

Information Security operates as a global function across all our business units and 
geographies, ensuring coverage and visibility 24 hours a day, 7 days a week. Our cyberthreat, 
intelligence and insider investigation teams are staffed by experts with career backgrounds in 
law enforcement, government and military. We’ve built a cybersecurity program that leverages 
the experience and knowledge of our talented team members and incorporates industry best 
practices from thought-leading organizations.

Global compliance policies and controls are managed under the direction of our Compliance 
team, whose members hold compliance certifications, in addition to their many years of 
professional service. Compliance actively partners with Information Security and Corporate 
Investigations to proactively build effective and efficient controls. 

Information Security
Mitigating risk 

We have a layered security framework to mitigate the 
risk of any single point of failure within our systems. This 
layered security framework can be summarized as follows: 
prevent, detect and respond. Each of these layers plays an 
important role. For example, a jewelry store wouldn't rely just 
on a vault and front door lock, but would also have a video 
surveillance system, alarms and a security guard. Further, 
store employees would be trained to monitor for suspicious 
activities and take proper care of the merchandise. As such, 
our program also includes robust policies, employee training, 
expert staff and the latest technology all backstopped by 
support and oversight from the board of directors and 
executive management.

In order to ensure our activities permeate the full 
organization, TransUnion’s Chief Information Security Officer 
(CISO) has a dual-reporting relationship into the Global 
CIO and Chief Legal Officer, and reports regularly to our 
board of directors on information security. Security is a key 
topic at every meeting of the board’s audit and compliance 
committee. TransUnion also has a security council made up 
of executive leadership, which meets quarterly. At the all-
associate level, we have ongoing training, communications 
and testing.

Finally, to ensure we have well-trained and highly qualified 
teams, we invest in our people by covering costs associated 
with exam prep courses, and fees and industry association 
memberships. Many associates at TU have completed 
industry-leading training and achieved certifications in 
information security, fraud investigations and compliance, 
including: 

• CISSP (Certified Information System Security 
Professionals) 

• CISA (Certified Information Systems Auditor) 

• CISM (Certified Information Security Manager) 

• CRISC (Certified in Risk and Information Systems Control) 

• OSCP (Offensive Security Certified Professional)

• CEH (Certified Ethical Hacker) 

• CFE (Certified Fraud Examiner) 

• CCEP (Certified Compliance and Ethics Professional) 

• CIPP/US (Certified Information Privacy Professional) 

Managing security for the benefit of all

As cybercrime isn’t unique to our business, we coordinate 
within and beyond our industry for the benefit of all. Beyond 
our internal preparedness efforts, we also participate in 
industry consortiums and engage in discussions with our 
peers to share perspectives and gather intelligence on 
security issues. TransUnion is a member of the Financial 
Services Information Sharing and Analysis Center, the only 
industry forum for collaboration on critical security threats 
facing the global financial services sector, and we’re 
members of advisory boards to share our expertise on 
security topics. Additionally, our CISO serves on the board of 
the National Technology Security Coalition, an organization 
working to bring together public and private sector 
stakeholders to improve national cybersecurity standards 
and awareness. Finally, several members of the TransUnion 
team have federal government clearances to ensure we 
can partner with federal law enforcement agencies and 
collaborate to address information security threats. 

TransUnion is proud to engage with the following 
organizations to protect information:   

• Financial Services Information Sharing and 
Analysis Center (FS-ISAC) 

• National Technology Security Coalition (NTSC) 

• Federal Bureau of Investigation (FBI)

• United States Secret Service (USSS)
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In addition, we’ve conducted information sessions to help 
educate organizations on synthetic identity theft, including 
the Association of Certified Anti-Money Laundering 
Specialists, the FBI, the U.S. Postal Service and 
representatives from the U.S. Attorney’s office.

Maintaining compliance is also a 
security measure

TransUnion is governed by strict regulatory oversight. 
We’re subject to a number of consumer protection laws, 
including the Fair Credit Reporting Act and federal 
and state consumer protection laws, which include 
requirements for credit reporting companies, credit 
report users and the companies that furnish data to credit 
reporting companies. These requirements cover accuracy, 
consumer and third-party access to credit reports, and a 
dispute process to address errors. Consumer protection 
laws are enforced by state and federal government 
agencies, including the Consumer Financial Protection 

Bureau, the Federal Trade Commission and state attorneys 
general. The law provides that lenders may only use credit 
scores that are statistically sound and empirically derived. 
This protects and empowers consumers and helps ensure 
fair financial inclusion. The scores TransUnion makes 
available to lenders comply with these laws. In accordance 
with these regulations, we strictly control who has access 
to our repository of information and how that information is 
used. 

We’ll have more to share about the General Data 
Protection Regulation (GDPR) in future reports, given our 
2018 acquisition of Callcredit Information Group, Ltd., the 
second largest consumer credit bureau in the U.K. The 
intent behind GDPR — to empower and protect consumers 
— is one that aligns well with our existing compliance and 
security programs. 

Global compliance
There are hundreds of important agencies safeguarding 
information around the world. We're proud partners and 
citizens complying with regulations, and participating in efforts 
related to current and future data and privacy management.

Mitigating risk with vendors, suppliers and partners

Engaging with third-party companies is a necessary part of doing business; one that in many ways makes us a better 
partner for consumers and our customers. As risks are inherent any time a company opens its doors to others, we have a 
Third Party Risk Management (TPRM) program in place to help mitigate concerns. The TPRM program sets forth guidelines 
that must be met by our vendors, suppliers and partners in order to do business with TransUnion. Risks evaluated in 
this process include, but are not limited to, strategic risk, financial risk, compliance risk and information security risk. As 
such, key players in the TPRM lifecycle reach across the full organization, including Membership, Procurement, Legal, 
Compliance, Information Security, Business Continuity, Human Resources, Marketing, Insurance and representatives from 
individual business units who work with third party partners. 

Internal preparedness training 

Managing information security is an ongoing process, and we believe in being prepared. We continue to enhance our Issue 
Management Program with new resources to increase our preparedness to respond to data incidents in a structured and 
expedient manner to mitigate risk and minimize impact. We also maintain regular updates to our Data Incident Response 
Plan and provide ongoing trainings to our Data Incident Response Team, composed of leaders from Compliance, 
Communications, Information Security, Legal and other departments worldwide. 

When it comes to our associates, we’ve long had an internal issues communication program in place. Our Speak Up 
program provides associates with the most up-to-date information on how to identify and report any potential concerns.

“Systems and processes change over time as our 
solutions and delivery evolve to meet client needs. As a 
result, the U.S. Information Services business partners 
with our Third Party Risk Management program on an 
ongoing basis to identify and remediate potential risks to 
our operations.”

Bill Stockdale  
Vice President, U.S. Information Services Planning  
and Governance
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As a leading global information solutions provider, 
TransUnion holds a lot of valuable data and protecting it 
is a top priority. While we have long invested in a robust 
data security program and incident response plans, 
we refreshed our crisis communications plan and data 
incident response plan in early 2016 — and continue to 
review and update them as we learn from our regular 
training exercises and monitoring of industry best 
practices. 

As part the enhanced plan roll out, we developed a 
companywide communication and training program 
designed to ensure that TransUnion first responders were 
prepared to address any issues we might face, and all 
employees understood the need for vigilance and prompt 
reporting of issues. While training began in late 2016, a 
significant amount took place in 2017. Training included:

• More than 20 interactive training sessions that 
reached 250 business leaders in 10 countries. These 
sessions provided education about data issues and 
TransUnion’s protocol to address them, and most 
included rigorous tabletop exercises to practice their 
capabilities. 

• Specialized training sessions for our salesforce, 
consumer contact leads and social media 
ambassadors to educate them about the unique 
considerations of their respective audiences during a 
data issue. 

• An all-associate campaign called Speak Up that 
raised awareness of the need for employees to report 
issues and promoted the channels available to do 
so. As a result, in our 2017 employee survey, 93% of 
respondents said they're aware of options for reporting 
violations to company policy — the highest scoring 
question overall.

We rehearse and train in order to respond quickly should 
any concerns arise — whether they have a direct impact 
on TransUnion or not. For example and as a precaution, 
we activate our data incident response and crisis 
communications plans when cyber incidents impact 
other potentially related organizations. In those instances, 
our incident response team would quickly assemble 
relevant experts and launch an investigation to assess 
whether TransUnion was affected. Our communication 
outreach would inform leaders of our investigation, remind 
employees to watch for out of the ordinary behaviors, such 
as phishing attempts, and help our salesforce articulate 
our data security program to customers. Our plans and 
training helped prepare our organization to manage our 
response to a competitor’s data breach last year, which 
triggered unprecedented consumer, customer, media and 
regulatory outreach to our industry. While we made some 
adjustments to our plans based on lessons learned during 
this issue — most notably around the volume of consumer 
support needed — we believe our overall response 
effectively addressed our cybersecurity and stakeholder 
communication needs.

Training our teams to handle data issues effectively

Case study

2017 TransUnion Corporate Responsibility Report  |  page 28

Data governance

Data quality is central to our company. Ensuring our data is accurate is key to our success. To do this, 
we use a multilayered approach which covers everything from policies and contracts, to procedures 
and systemic controls, quality checks and business rules. Our data acquisition processes begin with 
robust furnisher policies and credentialing in order to ensure the company is what they claim to be and 
has the appropriate controls in place for data security. 

Following these standards, we acquire new data sets and develop new technology and analytical capabilities 
all the time. This information allows us to establish a new consumer credit profile or enhance an existing one. In 
addition to standard loan payment information from financial institutions and public records such as bankruptcies, 
looking at less traditional sources of information — like utility, cell phone and rental payments — helps us expand 
the information available. As noted in the Our Work chapter, this type of alternative data also opens up potential 
for a broader set of consumers to gain access to affordable financial products.   
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How data flows through TransUnion

Information comes into TransUnion through 
credentialed data furnishers, undergoes a thorough 
verification process, and then moves into our 
database. Once placed in a consumer’s credit file, it 
can be accessed by authorized users, such as the 
consumer themselves or a lender with permissible 
purpose. With so many important stakeholders in 
the process, it’s important to address everyone’s 
needs and maintain the utmost data integrity, while 
focusing on continuous improvement to enhance the 
experience. While it’s a complex process, you can 
see a simplified data journey on this page.

Data quality and monitoring is a robust, ongoing 
process. Data is thoroughly checked coming into 
the organization and throughout its lifetime. A 
combination of technology, people and process is 
used to validate information and review anything 
flagged as outside of normal parameters. All data 
is stored in the master database, ensuring that no 
matter the method of output, the information is the 
same.

Data Furnisher Monitoring Program

With information coming in from more than 90,000 
data sources, it’s vital to have rigorous protocols 
in place to support data quality and accuracy. 
Therefore, in addition to hundreds of systemic 
checks and balances, we have teams in place that 
are accountable for monitoring data across the entire 
credit file database. Our Data Furnisher Monitoring 
Program handles data quality tied to data furnishers, 
proactively reviews files for anomalous data and 
engages furnishers for corrective action if any issues 
are found. 

The Data Furnisher Monitoring Program is a cross-
organization function designed to bring together 

people from Data Acquisition Services, Compliance, 
Consumer Relations, Membership and Corporate 
Investigations — just to name a few —  to create a well-
rounded view of our furnishers and allow us the greatest 
control over our data quality. Core working group members 
average 24 years of TransUnion experience and meet 
weekly to monitor and assess data furnishers. This group 
reviews information such as: any changes in ownership 
of the furnisher; any data accuracy issues; any fraud, 
regulatory or legal action related to the furnisher; any failure 
of the furnisher to meet their obligations; and any significant 
change in the data being reported. 

As part of our commitment to continuous improvement, 
all teams involved in data quality monitoring have 
accountability to identify and champion any process and 
system changes needed to continue ensuring maximum 
possible accuracy of our data.

Industry collaboration

TransUnion is a member of the Consumer Data Industry 
Association (CDIA). The CDIA is a trade association 
representing the consumer credit, mortgage reporting, 
employment and tenant screening, and collection service 
industries. CDIA provides legislative assistance and a 
lobbying function to its members, and works with the 
consumer reporting agencies to establish standards for 
the consumer reporting industry. The standard format and 
guidelines for data reporting (also known as the Metro 2® 
format) outline the responsibilities of data furnishers to 
provide accurate data to credit reporting agencies such as 
TransUnion. We fully comply with these guidelines, as well 
as others put in place by the Fair Credit Reporting Act and 
all other applicable legislation. 

In addition, Data Governance team members in the United 
States also work with the other two nationwide consumer 
credit reporting companies to develop and implement 
fair and consistent industry standards for data. They then 
work to educate data furnishers and customers on data 

requirements to help them comply with TransUnion and 
industry standards.

Maintaining accuracy in consumer 
reports

TransUnion is committed to providing accurate information 
to consumers. We make every effort to assess the integrity 
of the information provided to us by creditors before that 
information is included on a consumer’s report and to 
investigate and resolve consumer disputes quickly and 
accurately. 

We encourage consumers to review their credit reports to 
make sure all their information is accurate and complete. 
Consumers can receive a free credit report every 12 
months from each of the three nationwide CRAs by visiting 
www.annualcreditreport.com. They can also receive free 
TransUnion credit reports through our free TrueIdentity 
service.

If inaccuracies are found on a TransUnion credit report, 
consumers can go through the dispute process at no 
charge, either online, by phone or mail. More information 
can be found at TransUnion.com/credit-disputes/
dispute-your-credit.
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Our Communities

Supporting our non-profit partners and 
giving back to the communities in which 
we live and work is an intrinsic part of our 
culture, and we’re proud of our associates’ 
generous drive to get involved. 

We’re a force for good
We believe data has the power to improve and protect lives and help economies thrive. 
Delivering information in ways that allow consumers and businesses to make decisions 
with confidence is our job — and also our passion. As such, when we’re looking at the 
causes where we’re best suited to make a difference, we choose those aligned to our 
expertise. For us, that’s supporting brighter futures for vulnerable populations around the 
world by advancing financial inclusion, education and child protection.

We’re fortunate to have associates who believe in doing good and champion our corporate causes, as well 
as the issues important to them personally. We built the GoodWorks@TU program as an opportunity for 
associates to volunteer, and structure it in three tiers:

Companywide partnerships

At an enterprise level, we currently support several 
organizations in line with our service mission.

Local activities

Across the company, associates organize local volunteer 
projects for their offices, departments and/or teams, 
maximizing our impact on company-sponsored initiatives.

Individual activities

TransUnion encourages associates to support the 
causes that matter to them.
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Commitment to giving back

We believe each individual makes a difference, and together, we create stronger communities. In support of 
these efforts, our teams organize group volunteer efforts that are completed both in and outside of the office 
throughout the year.

In 2017, we logged 9% more global volunteer hours 
compared to 2016. For the second year in a row, our 
associate engagement survey also captured a 9% 
year-over-year increase in the number of associates 
that believe we do a good job of giving back to our 
communities.

To support these efforts, we provide U.S.-based associates with a Volunteer Time Off day each year which 
can be used to donate time outside the office to a cause that matters to them. We also offer a matching gift 
program for associates who choose to make financial contributions to their selected causes. TransUnion will 
match up to $2,000 per year for each associate, in support of donations made to 501c3 organizations. Some 
of our international offices also offer similar benefits.

“Serving in a leadership role with a local non-profit 
organization, I’m so appreciative of TransUnion’s 
matching gifts policy. Matching my donations has 
a significant impact on an organization that I’m 
passionate about — that’s another $2,000 they 
wouldn’t otherwise receive. And that money means a 
safe environment, therapy and new opportunities for 
Chicago youth impacted by abuse and neglect.”

Cathy Madden  
Senior Vice President, U.S. Information Services

Giving back to our communities is ingrained in the culture of TransUnion, 
and embraced and personalized by our local offices around the globe. 
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Good Works Month 

We introduced our first dedicated month of volunteering in April 2017, known as Good Works Month. 
As the designated month for topics closely aligned with our service mission — National Child Abuse 
Prevention Month, National Financial Literacy Month and National Volunteer Month — this was a 
great opportunity to rally associates and make an impact. This first effort garnered a 95% increase 
in volunteer hours logged for the month, and a 380% increase in the number of associates logging 
volunteer time. 

Volunteer of the Year 

We introduced our Volunteer of the Year program in 2016, and continued this practice again in 2017, 
recognizing our winner and three honorable mentions in early 2018. This award recognizes and 
celebrates associates who are giving back around the world, and we’re proud of the incredible work 
being done to build stronger communities.

2017 Volunteer of the Year: Caitlin Morris 

Caitlin is a member of the Compliance Program Management team, based 
in Chicago. She's involved with Montaña de Luz, an organization supporting 
children affected by HIV/AIDS in Honduras. Over the past five and a half 
years, she has sponsored specific children and traveled to Honduras, 
providing in-person support. She's also active in TransUnion’s relationship 
with Innovations for Learning where she tutors elementary school children, 
and supports Child Rescue Coalition.

Honorable mention: Jennifer Elliott 

Jennifer is a Vice President on our Human Resources team, based in our 
Chicago office. She serves as a board member with Girls on the Run — 
Chicago, applying her HR skillset to the needs of the organization, such as 
helping further staff and organizational development, as well as advising 
on core capability and growth opportunities. She also provides hands-on 
support at schools, fundraising events and 5k runs.  

Honorable mention: Isaac Foote 

Isaac is a Lead Windows Engineer based in South Florida. He’s actively 
involved in his local community, making Thanksgiving dinner for 45,000 
people last year and serving as weekly security at his church. Additionally, 
he provided support for numerous natural disasters in Florida, including 
flying back and forth from Key West numerous times last year following 
Hurricane Irma.

Honorable mention: Manisha Sarkar

Manisha supports Product Development and Product Management for the 
Commercial Bureau Solutions team in our Mumbai, India office. She’s active 
in TransUnion CIBIL’s relationships with the Vidhayak Sansad school, Udyog 
Centers and the Bombay Community Public Trust. Through various school 
curriculum, soft skills, financial literacy/inclusion/protection trainings, she’s 
supporting the education and careers of girls and women in India.
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Case study

TransUnion CIBIL is dedicated to contributing 
to the economic and social health of 
underprivileged communities in India. With 
an objective of giving back to the individuals 
and communities we serve by empowering 
them to lead financially independent lives — 
mainstreaming the marginalized — we execute 
a series of sustainable programs that promote 
education and create opportunities. 

As part of this mission in 2017, a team of 
TransUnion CIBIL associates conducted 
a financial literacy session benefitting the 

women of Udyog Skill Centre. This session was 
organized in collaboration with a local bank. 

As an immediate, positive outcome from the 
session, 30 women opened bank accounts for 
the very first time. TransUnion associates also 
assisted five women in the program in opening 
mutual fund accounts. These are small but 
important steps forward in the promotion of 
community financial empowerment and literacy, 
and we’re proud of our work supporting the 
Udyog Skill Centre.

Udyog Skill Centre

Financial inclusion
At the core of our business is a commitment to financial inclusion. We encourage and support our associates in bringing 
financial literacy skills to their communities through TransUnion sponsored activities and campaigns, and work with several 
non-profit partners in this space. This focus on financial literacy helps spotlight the many credit information and education 
resources available. For example, in the United States, people can obtain a free credit report every 12 months at  
www.annualcreditreport.com. Accessing, reviewing and comparing reports every year helps people understand their credit 
and more actively safeguard their identity. 

Case study

While TransUnion provides operational and 
financial support to CRC, our associates have 
joined together to provide support to victims. 
Once children are rescued from abusive 
situations, they often have a tough road ahead, 
enduring experiences such as being removed 
from their homes, starting foster care and/or 
providing testimony to law enforcement and 
prosecutors. Our associates give blankets and 
teddy bears to provide comfort. Hundreds 
of team members across the company have 
participated in volunteer events to make Blankets 
& Bears Kits — fleece blankets packaged up 
with teddy bears and donated to CRC for law 
enforcement to provide to victims. 

In 2017, associates in our Burlington, Ontario 
office provided significant support to CRC 
through local community engagement, volunteer 
activities and donations. Looking for creative 
ways to make an impact, associates held a 
photography contest to celebrate Canada’s 150 
birthday, hosted a build-your-own ice cream 
sundae social, raffled gift baskets each quarter, 
and closed the year with their first silent auction, 
with all proceeds benefiting CRC. Additionally, 
they held 2 associate volunteer events, including 
associates' children, to create 30 Blankets & 
Bear kits.  

Providing comfort to victims

Child protection 
We put the power of information to work to support one of our most vulnerable and precious populations: children. 
Through our relationship with Child Rescue Coalition (CRC), we focus on using information to rescue children from sexual 
exploitation and abuse. CRC uses advanced technology to help law enforcement track, arrest and prosecute those 
who use the Internet to harm children. CRC offers its technology pro bono to local, national and global law enforcement 
agencies via their CPS Technology, and to date, we’ve seen the power of data contribute to more than 10,000 arrests and 
the rescue of more than 2,300 children in 84 countries. Our support and data fusion technology help the organization 
track activity linked to criminals and suspected sexual predators. We also provide office space and operational support in 
our Boca Raton facility, and with our associates, donated more than $300,000 in financial contributions in 2017.  
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Case study

In alignment with India’s Companies Act 2013, 
TransUnion CIBIL is committed to donating 
at least 2% of its net profit for corporate 
social responsibility initiatives. As part of our 
contribution, we seek to execute a series of 
sustainable programs that promote primary 
and professional education, creating livelihood 
opportunities. TransUnion CIBIL supports 
approximately 300 tribal girls by providing quality 
education with trained teachers and exposure 
to co-curricular activities like karate, music, 
sports, tailoring, arts and crafts, agriculture and 
computer literacy. We also provide support 
for quality food, infrastructure needs and 
operational expenses. To have a sustainable 
impact, we’ve established a skills development 
initiative to train girls for trades like nursing, 

retail and business process outsourcing with 
assured job placement. Along with the school, 
we also support around 500 students coming 
from difficult backgrounds, providing them 
scholarships for their professional education. 

TransUnion South Africa has an ongoing 
relationship with Vuleka primary school and high 
school. Vuleka is an independent, non-profit 
whose aim is to provide a holistic, excellent 
and affordable education to the community. 
TransUnion associates volunteer their time with 
Vuleka, assisting with homework, school projects 
and mentoring. In addition to ongoing financial 
support, in 2017, the South Africa team also 
donated 20 laptops for the Vuleka SSB High 
School IT classroom.

Creating educational opportunities 

Supporting education
Around the world, we support education initiatives that enable communities and economies to thrive from within. In India and 
South Africa we’re focused on improving education for children and giving them the opportunity to shift the course of their lives 
toward brighter futures. We also support education in the United States through mentoring and tutoring programs.

Case study

Jean Batware, an application developer in 
our Johannesburg, South Africa office, is an 
ongoing volunteer with Vuleka Primary School. 
Jean works with students who speak French as 
a first language, helping them with reading and 
comprehension, as well as providing guidance 
to facilitate a smooth transition from French to 
English. He also helps bridge the communication 
gap between school management and parents 
who speak minimal English.

Jean got involved with Vuleka after being 
inspired by many of his colleagues who are also 
volunteers. “The most rewarding part is to see the 

people I provide help to progress,” he said. “I’ve 
seen remarkable improvement in a short period 
with simple guidance on how to learn in a new 
language.”

With TransUnion’s ongoing support of Vuleka 
primary school and high school, Jean is able to 
work with his colleagues to ensure that someone 
is always available to meet with the students if his 
schedule doesn’t allow that week. 

“TransUnion encourages us to make a difference 
in our community, and provides us with time to 
achieve.”

Breaking the language barrier

Motivated by a number of factors, Brian Gilbert,  
a member of TransUnion’s Knowledge Center 
team, volunteers his time with Credit Abuse 
Resistance Education (CARE) — one of TU’s 
GoodWorks@TU partner organizations. Just as he 
learned from his parents, Brian is helping his two 
teenage daughters understand the importance 
of credit and budgeting, as well as scholarships 
and student loans. And as a former high school 
teacher, Brian uses the skills and knowledge he 
acquired in his previous career with the CARE 
program. 

Following a presentation at a local high school, 
Brian was approached by a teacher with a 
potential identity theft concern for one of the 
students who had received a W-2 form from an 
organization she’d never heard of. What should 
the student should do about the mystery tax form? 
Was this a case of identity theft?

Brian recommended the student first call the 
phone number that appeared on the W-2 and ask 
that the company stop using her Social Security 
number. He also explained how the student should 
request a copy of her credit report and advised 
that she report the identity theft to TransUnion and 
the other credit reporting agencies. Fortunately, 
contacting the company resolved the concern, as 
the student was able to determine that she had 
worked for the organization in the past and there 
had been an error in entering another employee’s 
Social Security number. 

“Working at TransUnion has increased my 
understanding of credit issues and what I need to 
do as a consumer to protect myself,” said Brian. 
“I’m grateful to have the opportunity to share this 
knowledge with the community and hope that what 
participants learn through the CARE program will 
have a positive, long-term impact on their lives.”

Credit savvy and sound advice help high school student

Case study
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Our People

We’re proud to employ more than 5,000 
associates globally who believe in our 
mission of using Information for Good 
to make a positive impact on the world. 
Within this chapter, learn more about 
working at TU. 

Case study

In the last five years alone, TransUnion has 
undergone significant growth and change. With 
a new brand identity, large-scale technology 
transformation and several acquisitions, we’ve 
made great strides in becoming an industry-
leading provider of information solutions to 
customers and consumers across the globe. At 
the forefront, our people have made it all possible, 
driving these important initiatives forward along 
the way. That’s why we’re relentlessly committed 
to providing them with the resources they need to 
succeed, opportunities to develop their careers 
and a place they’re proud to call their home away 
from home. 

Results from our 2016 Engagement Survey 
showed that associates wanted more training to 
do their jobs effectively and needed a greater 
understanding of TransUnion as a whole. As a 

result of this feedback, the executive team made a 
commitment to help associates better understand 
who we are, what we do and how we work 
together as an organization. The outcome was the 
TU Experience — an immersive, day-long event 
that was brought to every major office location 
around the world. 

During the event, associates heard from 
senior leaders as they shared the strategy for 
TransUnion’s future, how we all work together 
across a matrixed environment and how each of 
us makes an impact on our collective success. 
Through collaborative case studies, team activities 
and product overviews, the TU Experience united 
our people everywhere and energized everyone 
in our shared mission of Information for Good. 

Immersing our people in the TU Experience 
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Survey results showed a significant lift in favorable response rate on  
four factors for those who attended a TU Experience session compared  

to those who did not:

TU Experience by the numbers

52 sessions
globally

4,000+thousand
associates attended
     80% of population

Engagement:  
77% vs 70%

Company  
Confidence:  
90% vs 83%

Leadership  
Confidence:  
76% vs 68%

TU Beliefs:  
70% vs 64%

“My favorite part about the TU Experience 

was seeing how our global leadership team 

encourages transparency and openness.”

“TransUnion is empowering people.”

“I have a renewed sense of purpose and I’m 

super proud to be part of TU’s mission.”

“The TU Experience was thought-provoking and 

encouraged us to look within ourselves.”

Our beliefs

Our beliefs are at the core of who we are. They guide our behavior, decision-making and commitment to our customers and 
colleagues as a force for good.

TU beliefs in action

Each year, TransUnion’s leadership team from around the globe comes together to talk about our strategy and plans for the 
upcoming year. In 2017, we took time to recognize leaders who embodied TransUnion’s beliefs. Winners were nominated by 
their peers for their unwavering commitment to our values and beliefs, and are designated below.

I innovate and inspire.  
I bring new ideas to my work and inspire 
others to do the same. I am a catalyst 
for change and am willing to act on my 
ideas to move our company forward 
and upward.

I act decisively and get things 
done.  
I make timely, informed and clear decisions. I 
move with speed and agility to get things done 
and deliver results.

Mick Forde, Sara Mee, Denise Norgle, 
Jasper Ossentjuk

I think like a customer.  
I put myself in customers’ shoes so I can 
anticipate their needs and be ready with 
solutions. Their goals are my goals.

Cathy Madden

I own it.  
I hold myself and others accountable. 
I own my successes and learn from 
my failures. 

Gary Friedlander, Juarez Zortea

I make a difference and  
so do you.  
I embrace our diversity and recognize the value 
and contribution of each individual. I am part 
of a team and understand how my own work 
contributes to our wins and losses. 

Troy Bailey, Tony Terrazas

I say what I need  
to say.  
I engage in and embrace candid, direct 
communication as well as honest and healthy 
debate. 
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Spotlight on Gary Friedlander

One of the 2017 belief winners leaders was Gary Friedlander, Senior Vice President, General Counsel, International. 
Recognized for the belief “I own it,” Gary has been instrumental in expanding financial inclusion across the globe. 
Through his leadership, his team was able to bring India and Hong Kong credit reports into the U.S. and Canada to 
help immigrants obtain credit.

“Two things primarily motivate me,” Gary said. “The first is education; I need to be constantly learning about the 
world and sharing the knowledge I have come upon. The second is helping others, whether through my role here 
at TransUnion or outside through things like volunteering or mentoring.”

For Gary, one of his most memorable moments at TU was when he had the opportunity to visit a school TransUnion 
supports in India that helps girls from very poor, remote villages.

“Being able to visit and learn about the countries we work in and the people we help, such as in our promotion of 
financial inclusion and as part of corporate social responsibility programs, has been so rewarding.”

I own it

Diversity and Inclusion

At TransUnion, we’re proud to employ people from many different 
backgrounds and walks of life. We encourage our associates 
to embrace their uniqueness and join communities of fellow 
associates who share common interests and identities.

Unity through diversity

In 2017, we launched a new networking resource group, Peace of Mind, 
to further our commitment of creating a diverse, inclusive and positive 
place to work. This group joined our already established Community 
and Associate Services Team (CAST), Diversity and Inclusion 
Forum, FUTURO, Out and About, TransUnion Network for Upcoming 
Professionals (TuneUp), Veterans Alliance and Women’s Networking 
Resource Group (WNRG).

About Peace of Mind: 

Peace of Mind’s mission is to foster a peaceful and productive work 
environment by aligning the mind and body through contemplative 
practices that serve to increase awareness, acceptance and 
appreciation.

“I started practicing mindfulness personally as a 
way to offset the stresses of work and life. With 
encouragement from a fellow associate and 
contemplative-enthusiast, I co-founded Peace of 
Mind to bring contemplative practices to others at 
TransUnion. It has been great to have the support 
of TU in this unique — and to many, unconventional 
— mission of bringing mindful awareness to our 
workplace. Being a part of this flourishing community 
has become a new passion that has allowed me to 
share and connect with many great people across the 
organization I may have not otherwise met.” 

Tony Schmidt,  
President, Peace of Mind and Senior Director, 
Consumer Interactive



2017 TransUnion Corporate Responsibility Report  |  page 48

Life at TU 

Creating an exceptional associate experience is at the heart of everything we do. We take pride in an open, 
engaging and innovative culture, and strive to support our people with the resources they need to live their best 
lives in and out of the office. That’s what ‘life at TU’ is all about. 
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Case study

In February 2017, we hosted a Diversity Summit 
— a day-long event inspired by the belief that 
everyone should feel enabled to bring their whole 
selves to work each and every day. The D&I 
Forum, executive sponsors, senior leaders and 
members of HR and other NRGs came together 
to spend the day discussing how we can further 
our diversity and inclusion culture at TU. 

The summit kicked off with a moving presentation 
from keynote speaker and thought leader, Dr. 
Steve Robbins, who shared thought-provoking 
perspectives on diversity, equality and inclusion 
in the workplace. Dr. Robbins challenged 

the audience to question their own, often 
subconscious biases and do one simple but very 
impactful thing: Make an effort to be kind and 
help others feel welcome whenever possible.

“As Dr. Robbins shared, it does not take a lot to 
create change. Just reaching out to one person 
you don’t normally speak with is a start,” said 
Ebonee Thompson, D&I Forum President.

After an afternoon of group discussions, the event 
concluded with participants putting together care 
kits for a local nonprofit organization.  

Making strides for an inclusive TU

With over 1,200 members collectively, these networking resource groups have made a lasting impact on both the internal 
associate population and external community at large. Here are some of their memorable moments from last year:

• Chapter expansion: Two groups, FUTURO and Out and 
About, expanded to other field offices in the U.S.

• Community involvement: In support of causes they care 
about, the groups gave back to their communities by 
volunteering with the Credit Abuse Resistance Education 
program (FUTURO), hosting local college students for an 
on-site job shadow day (TuneUp), helping veterans with 
mental health conditions (Veterans Alliance), partnering 

with Girls on the Run for an afternoon of mentoring and 
exercise (WNRG), and much more.

• Mentoring program: NRG members participated in a first-
of-its-kind mentoring program to connect with and learn 
from other associates across the groups.

• Referral program pilot: In partnership with the Talent 
Acquisition team, the NRGs generated nearly 600 new 
candidate leads from their networks for open roles at TU.

Associate engagement  

We encourage an environment of open, honest and 
ongoing feedback. By asking for associate input through a 
number of different channels during the year, we strive to 
invest in the key areas that will make TransUnion an even 
greater place to work. 

One of the ways we collect this feedback is through our 
global associate survey. In 2017, we received an overall 
engagement score of 75%, which is a 5% increase from 
our previous survey. We had 16 items score 80% or above. 
Some of these items included: 

• I am proud to work for TransUnion 

• I would recommend TransUnion as a great place to work

• I have confidence in the future of TransUnion

• I know how my work contributes to the goals of TransUnion 

• I appreciate the positive impact TU has on the world through 
social responsibility

Total You 

Total You, our global wellness program, continued to promote 
all aspects of associates’ physical, emotional, financial and 
social well-being. Monthly wellness initiatives included a ping 
pong tournament, ‘Use the Stairs’ challenge and free massage 
day. 

The third annual Walking Challenge, Total You’s signature event, 
attracted over 700 associates from 7 countries who put on 
their running shoes to step it up for better health. Participants 
collectively averaged 11,554 steps daily, with the Culver City, 
Calif. team taking home the title of first place winner. Because 
of the popularity of this event and the shared passion for 
fitness, we also formed the TU Run Club last year. Members 
joined in weekly running outings and various races across the 
Chicagoland area.



2017 TransUnion Corporate Responsibility Report  |  page 50 page 51

Integrating new hires into the TU culture

Starting at a new company can be overwhelming. At TU, it’s our 
mission to ensure we’re providing new hires with the best possible 
onboarding experience so they assimilate into the organization with 
ease. In 2017, we expanded upon our global onboarding program, 
hosting special career sessions, lunch-and-learns and volunteer 
events to help new hires learn about TU and all it has to offer. We 
also developed a robust onboarding guide and intranet page to 
provide them with 24/7 access to resources for their first day and 
beyond.

One new hire said, “The onboarding process at TransUnion was 
a very seamless, easy experience with constant communication 
and information at my fingertips. What impressed me most is that 
onboarding doesn’t end after orientation. New hires are invited to 
different events throughout the year. It really makes you feel like you 
belong.”

Last year, we also launched TU 101 — an interactive learning 
application that explores who we are, what we do and how we work 
together. Associates can watch videos from leaders across the 
organization to learn more about our customers and how we meet 
their business needs. With this on-demand learning app, we’re 
helping new hires and associates everywhere better understand 
TransUnion and how they personally make an impact on the 
businesses and communities we serve.

Showing TU pride 

Around the world, our people show their TU pride in a number of 
ways. Whether they represent TU while on vacation, celebrate a fellow 
colleague’s work anniversary, use their Volunteer Time Off to support 
a local organization with their team or dress their newborn in TU baby 
gear, associates are proud to share all of the experiences they’re 
afforded inside and outside the office. They’re encouraged to post 
their photos on our internal and external social media channels with 
the hashtag #LifeAtTU.

Career development 
We want our associates to have the tools and skills they need to 
progress in their professional journey. That’s why we’re committed to 
providing them with challenging, meaningful work and opportunities 
to learn and build new capabilities. From self-directed, classroom 
and on-the-job learning experiences to one-on-one career coaching, 
we strive to help associates uncover their personal “genius” and 
grow in a rewarding career they’re proud of. 

Case study

Network, network, network.

When asked about her biggest ally in transitioning 
from a finance role to a sales role last year, 
Stephanie Smith shared it was all about networking. 
For four years, Stephanie was a part of the 
Accounting & Finance group at TransUnion, but 
today she’s honing new skills as the Financial 
Services Enterprise team’s first key account 
manager. Through a lot of self-reflection about 
her career aspirations and leveraging her internal 
network, Stephanie was able to chart a completely 
new career course at TU.

After four years on the Accounting & Finance team, 
Stephanie found herself at a career crossroad. She 
always had a passion for sales (having worked 
in sales support with a previous company) and 
decided the time was right to get back to her roots. 
So, Stephanie set out to do what she did best 
— network. She took the initiative to reach out to 

several sales professionals and leaders across the 
organization, asking them about their own career 
paths and how she could best position herself for a 
sales opportunity. 

“Everyone I reached out to was more than willing 
to help. They gave me really good insight into the 
types of roles in the sales organization at TU and 
offered advice on what steps to take,” Stephanie 
shared. “Even the leaders in finance were more than 
supportive in my interest to move into a sales role.”

When a key account manager role opened up soon 
after, it wasn’t hard to see that Stephanie would be a 
great addition to the team.

“I’m really enjoying my new role because it’s the 
perfect hybrid of inside sales support and outside 
sales,” Stephanie said. “I’m able to leverage the 
skills I developed in my previous roles while learning 
how to sell externally to our customers.”

Stephanie Smith charts a new career course  
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Paving the way to career success

In 2016, we made it known that career development is a top priority at TransUnion when we hired a 
dedicated, in-house career advisor. In 2017, we continued this mission when our advisor launched a 
series of Career Clinics — four interactive sessions that empowered our people with practical strategies 
for owning and advancing their careers. These clinics covered topics like identifying transferable skills, 
developing a personal marketing plan and preparing for a productive career conversation. The series 
was incredibly successful, reaching 1,900 associates across 53 programs globally.

2017 was also a foundational year for managers’ career education. Our resident career advisor piloted 
a special session just for managers to coach them on how to have meaningful career conversations 
with their teams.

Developing successful managers and leaders 

We know that successful teams start with successful managers. As such, our goal is to empower 
managers at every level to lead their teams with confidence. In 2017, we reached 95% of all frontline 
managers around the globe through our in-house Manager Effectiveness Program, which focused on 
building capability in three core areas: coaching and development, delegation and empowerment, and 
execution. Participants had the opportunity to share similar management experiences with their peers 
and gain insights from senior leaders across the organization. New managers and team leads were 
also invited to attend special training programs tailored to their specific experience level and skill-
building needs. 

Last year, we also celebrated the achievements of leaders who completed the pilot of our first-ever 
Authentic Leadership program. This year-long program is designed to support senior leaders in 
discovering and demonstrating two fundamental truths about themselves: Who am I, and why should 
anyone want to follow me? Throughout the experience, participants were challenged to explore their 
core values, personal leadership philosophy and vision.

Career development is a top priority at TransUnion

Case study

Sybille Brown, Vice President of Product 
Management & Development, was one 
of the leaders invited to join the Authentic 
Leadership pilot. Responsible for a team that 
gathers business requirements from various 
stakeholders and then partners with developers 
to implement them, Sybille was eager to learn 
how she could foster greater collaboration 
within and across teams.

“During the program, we received 360-degree 
feedback from our peers and others we work 
with. This was a very eye-opening, humbling 
and promising experience,” said Sybille. 
“From the feedback, I’ve been able to walk 
away with a plan for how I can create stronger 
relationships and improve collaboration with my 
team and cross-functionally.”

Sybille believes the program has also given her 
renewed energy and by channeling it, her team 
now has more energy too. 

“Being an authentic leader is so important. You 
can’t use a cookie-cutter leadership approach 
or try to emulate a certain behavioral style. You 
have to think about how you can bring the best 
out of your team while being true to yourself,” 
she said. 

Sybille builds connections 
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Interns kick-start their careers at TU 

Every year, we recruit talented undergraduate and 
graduate students as part of our 12-week summer 
internship program. During their time at TU, our 
interns work alongside experienced associates to gain 
valuable, hands-on work experience in their chosen 
field, develop business acumen and contribute their 
talents. In 2017, we welcomed our biggest intern class 
to date with 94 interns from 45 different universities 
across the United States.

Over the course of the summer, interns are exposed 
to all that life at TU has to offer — lunch-and-learns, 
social outings, volunteer events, executive networking 
and more. Our goal is to provide them with an 
enriching internship experience that sets them up 
for successful careers at TU and beyond. Last year, 
we were pleased to offer full-time opportunities to 16 
interns upon completion of the program.

Continued education and growth

• In 2017, we sponsored 88 associates for external 
learning through our tuition reimbursement 
program, which provides $7,500 in financial 
assistance per calendar year. Aiding our people 
in investing in their development also means 
additional career opportunities.

• Last year, we promoted 780+ associates; nearly 
16% of our global workforce.

• What’s equally exciting is that 25% of all of our hires 
in 2017 were internal candidates, further supporting 
our culture of learning and growth opportunity.

Talent attraction and 
engagement 
The competition for top talent is fierce and establishing TransUnion as a career 
destination is more important than ever. We’re always looking to attract talented 
professionals who believe in bringing Information for Good to the global marketplace 
as much as we do. That’s why we’ve made investments in sharing our associate 
experience — or employer brand — with the outside world.

Sharing our associate experience with the world

Our employer brand is a reflection of who we are as a company. By defining this, we strive to 
continue to be the type of organization customers want to work with and candidates want to 
work for. Wherever our internal or external audiences see, hear or otherwise engage with it, 
we want them to feel connected to something greater — something good. 

In 2017, we gave our international careers websites a serious makeover. With new and 
visually-engaging content, photography and videos, prospective candidates across the 
globe now have an inside look at life at TU — and why they’d want to be a part of the TU 
story. 

Our people are our advocates

Last year, we also expanded our Ambassador Program globally, welcoming over 50 new 
ambassadors from 3 regions. These associates were nominated to represent our company 
for their inspiring passion, commitment and embodiment of our values and beliefs. As 
TransUnion “cheerleaders,” our ambassadors share their personal stories and testimonials 
on our careers sites and other social media channels. 

For the first time, we also engaged hiring managers and members of our executive team 
in the candidate experience. By responding to employee reviews on Glassdoor and being 
a part of ‘Hot Job’ videos to spotlight openings within the company, we’re able to engage 
current associates and give potential candidates an authentic view of what working at TU is 
really like. 

“During the last year of my graduate program at 
DePaul, I was looking for my first real-world corporate 
experience. I love the work-life balance, being a 
valuable part of a team and the opportunity to develop 
skills in many areas. The best part of the internship was 
being able to work on real projects that are still used 
daily by my team. I’m so excited to be continuing my 
journey with TU as a full-time employee!”

Erin Donovan 
Analyst, Information Security
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Added Dependent 

Care Flexible 
Spending Account

Total rewards
We appreciate the impact our associates make each and every day. In addition to meaningful work, we’re 
committed to offering an attractive Total Rewards package that provides them with competitive pay, benefits 
and other holistic offerings like career development and learning programs. We’re proud to invest in our people 
and their families through industry-leading rewards that go well beyond what they see on their paycheck. 

increased basic life insurance from

1x to 2x salary
capped at 

($250K)

increased options under optional life insurance to add

4x & 5x salary
capped at 

($350K)

2017 U.S. benefits enhancements: 

company match up to 

$2K for associates that earn 
less than $100K per year

reduced  
eligibility period for  
long term disability

from 1 year to 
6 months

added

pet insurance &
long term  
care benefit

TransUnion offers a number of additional benefits, including a generous 401(k) plan with above-market company 
contributions, tuition reimbursement, adoption assistance, flexible and remote work arrangements, paid parental leave, 
charitable gift matching, variable pay in the form of bonus or commission plans and more. In 2017, we also piloted a new 
Flexible Time Off (FTO) program with a few groups across the enterprise. The pilot allowed exempt associates to request 
time off as they needed it instead of accruing a set number of days off throughout the year. 

Last year, TU was recognized as a top adoption 
workplace by The Cradle for our U.S. adoption benefit 
which reimburses associates up to $10,000 per adopted 
child. We were one of 20 companies to receive its 
prestigious Silver Cradle Award. For the third year in 
a row, TU was also named among America’s Top 100 
Best Adoption-Friendly Workplaces by the Dave Thomas 
Foundation for Adoption.

“The adoption reimbursement benefit 
from TU is an incredible blessing for 
my family. I’m really thankful for the 
support that this company gives to 
adoptive families!”

Lee Cookman 
Senior Advisor, Product Strategy
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Our Environment

Like any company, how we impact the 
environment matters. We’re always 
seeking best practices to enhance how 
we manage our data centers and offices. 
Within this chapter, learn more about our 
current activities. 

Cultivating a sustainable work 
environment
We believe in leaving the world a better place environmentally. We’re energized that we 
can enact positive change and continually seek ways to control our impact.

One key area of focus is our energy consumption. As we store vast amounts of data for 
collection and analysis, this is a central focus of our sustainability strategy and where 
we see the most opportunity for reducing our carbon footprint. Our corporate Facilities 
Engineering Team has spearheaded various successful, energy-saving and equipment-
recycling initiatives in our offices and data centers.

Our workplaces

For the past several years we’ve been working to renovate 
our various offices with associates’ personal needs and our 
sustainability goals in mind, completing 18 to date. Among 
other results, these changes help us reduce electricity usage by 
bringing natural light into the workspace and adding sensor lights 
throughout the facility. In 2017, we completed renovations in our 
Austin, Texas; Beaverton, Ore.; New York, N.Y.; and Tysons Corner, 
Va. offices, as well as continued work in Atlanta, Ga. We also 
completed expansions in Burlington, Ontario; Chicago, Ill.; Denver, 
Colo.; and San Luis Obispo, Calif.  

In our headquarters building in Chicago, we also underwent a 
project to reduce power usage in 2017. By adding a frequency 
drive to our chiller, we reduced energy consumption by about 17% 
while still maintaining the same temperatures needed to cool the 
building. 

We also provide our associates with the ability to work from 
home whenever necessary, saving on fuel and commute times. 
Additionally, we use immersive telepresence rooms in our largest 
offices to help reduce travel. 

Our data centers

We operate two data centers in Illinois. Both facilities enable us to 
store and analyze new datasets that are necessary to successfully 
expand into new markets, affect change in emerging economies 
and enable brighter futures. 

We’ve applied the latest sustainable data center design principles 
in our Northlake facility to reduce our carbon footprint: free 
air cooling, hot aisle containment, variable frequency drives, 
environmental monitoring and occupancy sensor lighting. In our 
Chicago facility, we’ve enhanced monitoring and alerting of power 
and cooling, and are in the process of updating equipment with 
constant volume fans, replacing them with variable frequency 
drives. 
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Current and projected energy savings

In 2017, we generated a carbon footprint offset using economizer cooling of approximately 
387,085 lbs. This equates to driving a compact car approximately 658,309 miles (assuming 
39 mpg). Further, the energy offset of operating in economizer cooling equates to the annual 
power consumption of 30 average households. 

Environmental impact of electronics recycling and reuse

In 2017, TransUnion again sent thousands of computers and other pieces of electronic 
equipment to be recycled or earmarked for reuse. Our efforts had the following impact on 
the environment:

• 81,192 lbs. solid waste saved from the landfill

• 1,292,952 kWh energy saved

• 19,942 lbs. hazardous waste saved from entering the environment

• 61.95 tons total carbon saved

In addition, we underwent a project to re-use cabling and racks in our data centers, 
reducing waste to landfill by another roughly 2,000 lbs.

In an effort to continue our environmental impact improvements, we work with an Information 
Technology Asset Disposition vendor with industry certifications that include e-Stewards and 
ISO 14001.

Our Future

The evolution of Information 
for Good
Our industry continues to evolve, and we see great opportunity. The ways we can 
support and drive consumer empowerment, and help our customers reach their 
customers, are endless. We pride ourselves on delivering seamless experiences across 
all touch-points, and yet strive to always do better. 

We’re working to improve the way consumers interact with our website and call centers, 
and we expect these enhancements to lead to a better experience for those working to 
manage their identity and be financially responsible. 

With the need to protect information top of mind, we’ll continue to respond to the 
needs of our markets and focus on innovative solutions. The possibilities for leveraging 
Information for Good are vast, and we’re excited for what the future will bring. 

We welcome the opportunity to learn from consumers, customers and our industry peers 
as we continue our journey, and we look forward to sharing more updates on the good 
we’re doing. We invite you to share feedback with us at GoodWorks@transunion.com.

We believe in leaving the world a better place environmentally.
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