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We believe in the power of information — 
properly curated, managed and protected — 
and understand it can improve lives.

— Chris Cartwright, President &  
Chief Executive Officer

Leveraging information for success
As the newly appointed President and CEO of TransUnion, I’m pleased to reaffirm our commitment to 

responsible corporate citizenship. TransUnion helps people around the world access opportunities that 

lead to a higher quality of life. We open doors for consumers to understand and to manage their financial 

futures. We help businesses understand risk so they can make loans, provide insurance, lease apartments 

and recover unreimbursed medical care. Ours is a position of responsibility and trust. We believe in the 

power of information — properly curated, managed and protected — and understand it can improve lives.

TransUnion uses information to help people succeed in many different ways. We’ve made our credit 

assessment data more comprehensive by including thirty months of credit data, as well as alternative 

financial management data such as payments of monthly rent, utilities, cellular services, to name a few. A 

more holistic credit profile can help a first-time buyer to secure a mortgage, or an established credit user 

to secure lower interest payments. Fair and objective credit information also enables small businesses to 

access capital and fuels the growth of emerging economies.  

TransUnion invests around the world to ensure consumers can access, understand, protect and leverage 

their credit information. We offer consumer portals directly and through partners, which explain how 

scores are calculated and guide people on the journey to improve their credit. Last year in the United 

States, we introduced free credit freezes to help consumers protect their credit in the wake of several 

major data breaches. In the United Kingdom, through our recent acquisition of Callcredit, we launched an 

open banking platform to enable consumers to securely share their personal financial information with 

the lenders they choose.

Data stewardship remains at the forefront of our efforts. We continue to invest in cybersecurity, fraud 

mitigation, data accuracy and consumer dispute resolution with lenders. Consumers and customers put 

their trust in TransUnion. We take that seriously.  

In 2019, we introduced a Sustainability Office led by Hilary Chidi, who heads product for our Consumer 

Interactive business. Hilary is passionate about helping TransUnion better serve consumers and 

communities and under his guidance, I see great opportunity.  

I’m proud to be part of TransUnion. Our people make a difference and care about the work we do 

together. Everyone at TransUnion plays an important role in advancing Information for Good to help 

consumers, customers and economies around the globe. I invite you to read on for a deeper look at who 

we are and how we operate.

Chris Cartwright

President & Chief Executive Officer 

TransUnion 



Our Company
Leveraging information to  
create opportunity
Information is a powerful tool that can unlock potential and opportunity for 
businesses and communities around the world. At TransUnion, we believe in 
using Information for Good®, and our success as a global leader in information 
solutions means we’re able to help advance financial inclusion. Understanding 
our mission and values can help build a connection to the way we use 
information, and support consumers, our customers and our associates.

Our mission:

To help people around the world access the opportunities that lead to a higher quality of life, by helping 
organizations optimize their risk-based decisions, and enabling consumers to understand and manage their 
personal information.

Every day, we source, analyze and provide data to consumers, businesses and organizations, and enable them to 
make informed decisions that can lead to life-changing opportunities. We’re supporting our mission by working 
together across every market to create solutions that help our customers while giving us the ability to invest in 
our business and associates. As a result, we can help affect real change in local communities and economies.

Our values allow us to earn and keep the trust of our constituents. 

INTEGRITY: 

We act with honesty, trust and respect 
in all our interactions and in everything 
we do. Our commitment to security and 
accuracy moves businesses forward.

PEOPLE:

We recognize that each of us is 
essential to our success.

CUSTOMERS:

We earn trust and build lasting relationships 
by delivering what we promise.

INNOVATION:

We aspire to deliver tomorrow’s 
solutions today.
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Through our mission and shared values, we enable:

Smarter decisions 
We help businesses know 
who to extend offers and 

services to, so consumers 
get the opportunities that 
are right for them while 

businesses better manage 
their risk.

Greater certainty
Our identity management 
systems let businesses 

know and assess the risks 
associated with the people 
they work with, help avoid 

breaches and reduce 
fraud, and make confident 

decisions possible.

Stronger 
communities 

We help build stronger 
communities by contributing 

to efforts that improve 
financial literacy and 

decrease risk and exploitation 
of vulnerable people around 

the world.

Brighter futures 
We offer our associates 
experiences to promote 

professional growth, we work 
hard to provide an enjoyable 
place to work and we seek 
to ensure a healthy work/life 

balance.

Healthier  
bottom lines 

Our revenue management 
applications help businesses 

manage their collections better, 
control revenues and reduce 

fraud.

Thriving economies
We’ve entered emerging 

markets at the early stages 
of using credit. Now they can 

extend capital, resulting in 
more opportunities in those 

markets and around the world.

PERSONAL 

empowerment 
Our consumer services allow 

people to monitor, protect 
and manage their own credit 
information so they can act 

with confidence.

Key facts:

75,000+ business
customers

90,000
data sources 65+ petabytes

of information

1 billion+
consumer files83

offices

7,168 associates

166 million
consumers in the U.S. & Canada access 
credit information through TU and partners

30+
countries and territories

Global presence in 

Founded in 1968, TransUnion is a global information and insights company that serves people, 
businesses and organizations around the world.
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Business
ethics

We adhere to the highest ethical standards in 
everything we do. We treat valuable information — 
both personal and commercial — responsibly. This fact 
is at the foundation of every decision we make and the way 
we interact with each other, consumers, our customers, vendors 
and business partners: We’re all in this together. We strive to maintain 
confidentiality and data integrity, including continuous efforts to ensure proper 
use of company resources. TransUnion associates who have access to non-public 
consumer information in order to conduct their jobs are always expected to manage 
that information appropriately, and are strictly prohibited from obtaining or modifying 
consumer or customer information, products or services offered by the company except 
when appropriate. While the information we manage varies from country to country, 
our belief in safeguarding information doesn’t. No matter the situation, everyone at 
TransUnion is held to the same high standard of protecting information ethically. More 
information on our programs can be found in the Our Data Stewardship chapter.

Speak Up 
As part of our commitment to ethical behavior, we offer a number of ways for associates 
to report concerns. Our ethics hotline is available for employees, affiliated companies and 
the general public to report any suspected illegal, unethical or unsafe business conduct in 
a safe and secure manner. We want to ensure there’s a way to communicate any concerns 
and, as such, the service is available 24 hours a day, every day. Callers are never required 
to give their name and calls are not recorded. All registered concerns are escalated to 
the appropriate points of contact within 24 hours, and callers are able to receive updates 
throughout the investigation process. 

Internally, we offer several other means of reporting any concerning issues or behaviors, 
including direct managerial conversations, and online processes through our intranet — which 
is known as our Speak Up program. 

Code of Business Conduct 
In support of our ethical business and compliance practices, we have a Code of Business Conduct that all associates 
accept when they join TransUnion and reaffirm on an annual basis. We ensure they have a thorough understanding 
of the privileged access their jobs require. Our Code of Business Conduct aligns with laws and regulations, as well 
as applicable self-regulatory guidelines across every market in which we offer our services. It’s based on touchstone 
U.S. policies and standards, including but not limited to: Foreign Corrupt Practices Act, Gramm-Leach-Bliley Act, 
Health Insurance Portability and Accountability Act, ISO27002 international standards and PCI Data Security Standard. 
TransUnion’s Code of Business Conduct is publicly available at TransUnion.com/TRU, and associates are directed to 
address questions on any TU policy with their manager. 

Governance
Proper governance through our board of directors is important to us. Following our IPO in 
2015 and the technology transformation we’ve completed over the past several years, the 
composition of our board of directors has evolved to reflect the leadership needed for our 

current and future position as a global information services company. Our directors each bring 
a unique skill-set to the organization, including extensive experience in executive management, 

information services, consumer financial services, technology, public company governance, and 
finance and accounting. Information related to our board of directors, committee composition 

and governance policies is publicly available at TransUnion.com/TRU.
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Our Work
Driving global financial inclusion through a 
consumer-centric approach 
We’re passionate about the use of Information for Good to empower consumers, 
businesses and economies around the world, and we’re fortunate to be able to make a 
difference through the work we do. In addition to forward-looking product development, 
we provide information and resources related to the fundamentals of credit, empowering 
consumers with the knowledge required to manage their financial outlook at each stage 
of the credit lifecycle and help control their financial destiny. 

We think of information as a tool, and by understanding the challenges facing both 
consumers and our customers we’re able to innovate in ways that allow more people 
affordable access to credit.

1

2

3

4

5

How the credit reporting system works 
While there are variations by country, the general basis of how a credit reporting ecosystem works is the same. Typically, 
there are five important stakeholder groups:

Consumers who rely on the 
availability of credit reporting 
information to obtain access 
to credit and other financial 
opportunities, and who give 
permission for their data to 
be used in the process of 
enabling that access

Lenders and data 
contributors or “furnishers” 
that contribute credit and 
other payment information 
to the credit reporting 
agencies (CRAs)

Analytics firms that build 
credit models to generate 
scores from the credit data

CRAs that collect and 
report the information in 
accordance with rigorous 
legal regulations and 
industry standards

Users, who must have a 
permissible purpose to 
use credit information and 
credit scores

12 2018 TransUnion Corporate Responsibility Report 13TransUnion.com/CSR



14 2018 TransUnion Corporate Responsibility Report 15TransUnion.com/CSR

Products that create opportunity

Credit information is an important part of our business, 
and for many people, is a key factor in building long-
term financial security. Access to credit — and the 
opportunities it provides — opens doors and creates 
possibilities. Good credit is a gateway to obtaining 
loans for homes, cars, education and more on the 
best possible terms — which in turn fuels the global 
economic engine. However, traditional methods of credit 
evaluation leave millions of adults without access to (or 
paying more than they should for) credit because the 
scoring models predict risk based on consumer debt.

The growing use of trended and alternative data 
captures a wider range of positive payment behaviors, 
empowering lenders to make more informed decisions 
while increasing financial inclusion to a larger population 
of consumers. Through our trended and alternative 
data tools, CreditVision® and CreditVision® LinkSM, we’re 
providing more context about consumer spending and 
payment behaviors, allowing lenders to make more 
informed decisions in markets around the globe. An 
expanded view can reveal trends and behaviors by 
looking at credit performance over time and financial 
behaviors not captured by traditional credit reporting. 
Examples include consumers making on-time payments 
and paying more than the minimum amount due on 
credit cards and installment loans, reducing total 
amount borrowed or decreasing utilization over time. 
These trends cannot be seen on standard versions of 
a consumer credit report or within any of the traditional 
risk scores. 

This ultimately means that businesses and lenders 
can reach new customers with more confidence, and 
consumers have more options to access financial 
products at desirable lending terms, advancing personal 
empowerment. Trended data is also powerful in helping 
consumers rebuild credit scores faster after a financial 
hardship.

In line with the UK’s Open Banking Initiative, TransUnion 
UK launched our Open Banking early adopter program 
in 2018, receiving full Financial Conduct Authority 
approval in early 2019. Open Banking is an initiative 
designed to provide a secure way for consumers to 

access and share their financial information, and give 
consent for regulated third parties to also access their 
information. For example, using TransUnion’s Open 
Banking service, consumers can directly share their 
data with lenders when applying for credit, enabling 
faster lending decisions. 

Fraud and identity theft is another area of focus for us. 
The risks to both people and businesses are real, and 
we use the power of technology to help.  

In 2018, we acquired iovation®, one of the most 
advanced providers of device-based information. 
TransUnion has long been at the forefront of developing 
innovative fraud and identity solutions, and by adding 
this important capability, we’re adding a new layer to our 
existing tools to help determine if a transaction is coming 
from a legitimate person or is potentially fraudulent 
behavior. 

TransUnion’s Fraud Prevention Exchange is another 
good example of applying our fraud and identity theft 
perspective, which encourages business and consumer 
collaboration for the benefit of all. Through the platform, 
lenders join forces to identify potentially fraudulent loan 
activity associated with consumer identity elements 
— before margins are impacted. In turn, consumers 
experience an easier application process and faster 
access to funds when they need them. 

Healthcare makes up another focus of our business. As 
a leader in post-discharge revenue recovery solutions, 
we help healthcare providers identify insurance and 
other reimbursement opportunities that may have 
otherwise been passed on to the patient. In 2018, we 
completed two acquisitions in this space — Healthcare 
Payment Specialists and Rubixis — each of which adds 
an important piece of the revenue recovery puzzle to our 
existing solutions. Our combined capabilities provide 
even greater value to providers and patients by helping 
to maximize reimbursement and ultimately improve the 
patient financial experience.   

Case
study

Building and re-building credit

Over the course of a lifetime, many consumers find themselves making late payments or missing a payment, with 
negative consequences. The U.S. credit reporting system, however, including TransUnion’s innovations in trended 
data, enables consumers to reestablish their credit relatively quickly with prompt payments. While credit scores built on 
traditional data measure consumers’ creditworthiness based on financial situation at the time the score is generated, 
credit scores using trended data provide a more complete picture by showing consumers’ credit usage and payment 
behaviors over time. Lenders can therefore see the “story beyond the score.” These types of innovations – such as those 
we provide through CreditVision – help consumers re-establish and improve their credit, and can help move them from 
subprime to prime rates, and even prime to super prime rates. For example, using trended data a lender might see a 
particular consumer’s creditworthiness is trending in a positive direction, or while a consumer may have a high balance 
on her credit accounts, she’s also consistently paying that balance. This information allows lenders to manage risk better 
while enabling consumers to gain access to credit they can afford and build or rebuild their credit more quickly. 

As a result of trended data, TransUnion has enabled 26.5 million previously unscoreable consumers to receive credit 
scores and begin building valuable credit history. Trended data has also enabled millions more consumers to raise 
their credit scores and be deemed lower credit risk by lenders. In support of our belief in using Information for Good, 
TransUnion has leveraged its expertise and commitment to innovation to research and develop trended data models that 
lenders can use to better assess credit risk.
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Consumer empowerment 
We’ve developed a number of solutions for consumers 
— many of them free — to help individuals manage and 
protect their information.  

Many of these tools are offered directly by TransUnion, 
but in addition, we’re supporting millions of consumers 
through our partnerships with top financial institutions, 
online lenders and more. We help facilitate smooth 
consumer experiences in retail, e-commerce, telecom, 
utilities and tech industries, while supporting our 
customers and their customers in identifying and 
preventing potential fraudulent activity. 

Getting it right: Accuracy is key to everyone’s success. 
While we succeed in almost every instance, given the 
extraordinary volume of information we receive, it’s 
inevitable that sometimes errors occur. In these cases, 
it’s critical the consumer know what’s on their report and 
then be able to confirm information that may appear 
inaccurate. When these instances arise, we want the 
dispute process to be easy, and are strengthening our 
online credit disputing capabilities, as well as optimizing 
our website for seamless mobile use. Based on 
consumer feedback, we began the process of improving 
our online consumer dispute portal in late 2018, and 
plan to roll it out on our website in 2019. 

Taking this idea of easing the dispute process one step 
further, we also worked with one of our partners to bring 
the dispute portal into their website. We initiated a pilot 
program in 2018 to allow a select group of consumers 
utilizing Credit Karma to dispute account information 
on their TransUnion credit report without ever leaving 
CreditKarma.com, and will be rolling this out more 
broadly in 2019. 

Being empowered: We’ve also further upgraded alerts 
services to provide real-time notifications to consumers 
enrolled in either paid online credit monitoring services 
or our free tool, TrueIdentity. When anyone attempts to 
access their credit report — even if it’s locked or frozen 
— they will receive an instant alert including important 
information on the creditor where the application 
was made, along with contact information should the 

consumer need to reach out and flag the activity as 
fraudulent. This is in addition to the ability to lock and 
unlock a TransUnion credit file with a single swipe or 
click. 

Building on the ease of locking your credit report, in 
2018, we updated our freeze website and created a 
new mobile app called myTransUnion for simple access 
to freeze a TransUnion credit report. Following U.S. 
legislation put in place in September 2018, it’s free 
to freeze your credit file with each of the CRAs, and 
myTransUnion allows that to be done right from your 
smartphone with a quick swipe. 

Knowing the score – and then some: For most 
consumers, managing their personal financial picture 
requires continuing education on various credit and 
identity scenarios. Accordingly, the Credit Education 
and Credit Help tabs on TransUnion.com offer answers 
to commonly asked questions. Topics include frequent 
areas of interest, such as credit scoring, credit freezes, 
debt and money management, credit report disputes 
and identity theft. 

Case
study

Rebuilding credit scores with positive payment history 

We’re proud to foster financial inclusion through partnerships with organizations such as Credit Builders Alliance 
(CBA). Working with its network of non-profit lenders to report payment histories for their clients, who typically have 
little credit history, CBA facilitates the easy reporting of information which in turn, builds the borrowers’ credit history 
and positions them to access larger lines of credit going forward.

Shenandoah, a member of the Isleta Pueblo Community in New Mexico, improved her credit score by 87 points in less 
than 2 years with the help of Tiwa Lending Services, a local Credit Builders Alliance partner. In her earlier years as a 
teen parent, Shenandoah wasn’t prepared for the impact that her credit score could have on her life and her ability 
to access credit. Now as a mother of five children and the only working member of her household, she sought a loan 
from Tiwa Lending for extra help during the holidays and was provided with the credit counseling and education that 
would allow her to create a positive payment history and rebuild her credit. Not only did Shenandoah learn how to 
take action to positively impact her score, she has started educating her children on the importance of credit scores. 
Without the loan and counseling from Tiwa, Shenandoah says she wouldn’t be where she is today. 
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Free consumer access to credit education and identity protection tools through 
our partnerships 

TransUnion is proud of the direct access to credit and 
identity protection tools we provide to consumers. We’re 
equally proud of our successful customer partnerships 
which extend the reach of these offerings to millions of 
additional people. 

Our relationships with top financial institutions, online 
lenders and a variety of other industries are built upon 
the mutual understanding that financially healthy and 
engaged consumers are a benefit to all. As empowered, 
credit-savvy individuals and families progress through 
life’s stages, businesses that invest in their financial 
health stand to gain loyal customers — customers who 
require products and services on beneficial terms in 

order to achieve their dreams. Through our partnerships, 
we’re enabling millions of consumers to take control of 
their financial future, and make smarter, more informed 
decisions that create favorable economic opportunities. 

To further support consumers on their credit health 
journey, we introduced CreditCompassSM in early 2019. 
This tool is powered by VantageScore and empowers 
consumers to take specific actions to improve their credit 
health over a two-year period. Recommendations are 
derived from real behaviors that achieved the desired 
results. More information can be found on TransUnion.
com and will be included in next year’s report.

Case Study
Using online tools to improve credit education

In today’s consumer driven economy, our solutions need 
to be available for people when and where it fits into 
their lives. That might entail a more casual review of a 
credit report via a laptop in the middle of the day, or a 
credit alert notification at midnight on a mobile device. 
In the U.S. and Canada, TransUnion provides credit 
data access to more than 166 million people through 
two channels: (1) directly through TransUnion and (2) 
indirectly through a select number of business partners. 
These channels offer consumers a number of options to 
access their credit information, along with easy to use, 
educational tools. 

Consumers can check their credit information, receive 
alerts on key changes to their credit file, engage in 
credit score simulations to help them understand how 
a particular action may affect their score, and much 
more. Providing access to this type of information and 
understanding the impact of actions can help drive 
improved credit behavior over time. When people have 
access to their credit, they’re more educated, more 
empowered, and more likely to behave in a financially 

prudent way.

In a study conducted from Dec. 2016 to Nov. 2017, 
TransUnion Canada looked at 1.2 million consumers 
who monitor their credit either directly with TransUnion 
or indirectly through a third-party provider. Based 
on their behaviors, participants were split into three 
groups: credit improvers (28%), credit seekers (26%) 
and credit managers (46%). Within the credit improvers 
category, defined as people who want to increase their 
credit scores by gradually increasing and maintaining 
their credit balance, just over 60% of people saw an 
improvement in their credit scores in the 6 months 
following their initial subscription to a self-monitoring 
program: 48% improved by 1 to 60 points, and 13% 
improved by 61 points or more.

Benefits of credit reporting agencies

People benefit when their credit behavior is curated 
and available to the companies that extend them 
credit — without any action required on their part. 
The system provides:

•  Instant access to funds, goods, and services. 
Today’s consumers expect instant access to 
credit, and credit reporting enables this: People 
can walk into a car dealership, give permission 
for the dealership to access their credit, and drive 
away in a new car shortly thereafter. Credit reports 
showcase consumers’ good choices and hard 
work so lenders can assess consumers’ ability 
to repay credit. Ultimately, this system enhances 
consumers’ quality of life and strengthens the local 
economy.

•  Financial inclusion. Credit reporting also enables 
an inclusive lending system. Before the first 
credit bureaus, credit decisions could be highly 
subjective — a consumer often had to have an 
established history with a particular institution or 
a personal relationship with the people making 
the credit decisions. This often limited the options 
of women, minorities, and other historically 
underserved groups. By providing objective data 
to lenders, credit reporting systems reduce the risk 
of human bias in the underwriting process, helping 
people from every background. 

•  Opportunities to build and rebuild credit. Over 
the course of their lifetimes, many consumers find 
themselves making late payments or missing a 
payment, with negative consequences. The credit 
reporting system enables consumers to reestablish 
their credit relatively quickly with prompt payments. 

•  Better products for consumers through lender 
competition. As curators of consumer information 
from large and small lenders, CRAs ensure that 
when lenders fully report to us their substantial 
consumer information, lenders of all sizes can 
obtain the data they need to offer competitive 
products to consumers. By allowing lenders of all 

sizes to access the data needed to make safe and 
sound decisions to extend credit to consumers, 
we enable a competitive financial marketplace and 
allow consumers to choose from among the best 
offerings from small and large lenders, resulting in 
better products and services for consumers. 

•  Fraud prevention. TransUnion’s fraud prevention 
products help reduce the risks of identity theft 
and other forms of fraud. For example, we offer 
analytical tools to businesses that can help flag 
potentially fraudulent behavior, detect fraudulent 
identities, and even find anomalous behavior 
indicative of fraud using predictive analytics. And 
we help consumers protect their identities through 
credit freezes, locks, alerts and monitoring. 

•  Managing risk for lenders and consumers. 
Credit reports help lenders understand the relative 
creditworthiness of consumers and manage risk 
across the lifecycle of accounts, which in turn 
helps them offer credit on more affordable terms 
to more consumers. Consumers who take on loans 
they cannot afford to repay risk significant financial 
and personal hardship to themselves — and 
sometimes, as we saw with the U.S. financial crisis 
in 2008, to the entire economy. When lenders use 
credit reports responsibly, they can help ensure 
consumers are extended credit only to the extent 
they can afford and have the ability to repay.



Our Data 
Stewardship
Our commitment to data security 
As a global provider of risk and information solutions, we collect, store and 
transmit a large amount of sensitive and confidential information. We’re 
acutely aware that consumers count on us to safeguard their information, 
as do our data furnishers and business customers. Like many financial 
institutions and other companies holding valuable data, we experience 
attempts to access our system. That’s why information security is a 
company-wide priority at all levels of our organization.

The TransUnion information security 
team operates globally across all our 
business units and locations, ensuring 
coverage and visibility 24 hours a day, 
7 days a week. Threats are monitored 
and evaluated, and our internal controls 
are adjusted as needed, as we strive to 
remain effective in a rapidly changing 
threat environment. Our global 
information security team is staffed with 
cyber-threat and intelligence experts 
with backgrounds and experience 
from law enforcement, government, 
military, and industry. Our Information 
Security program also includes robust 
policies, employee training and advanced 
technology, with support and oversight 
from the board of directors, CEO and 
executive management.

Global compliance policies and controls 
are managed under the direction of our 

Compliance team, whose members hold 
compliance certifications, in addition 
to their many years of professional 
service. Compliance actively partners 
with Information Security and Corporate 
Investigations to proactively build 
effective and efficient controls.

In addition to our own stringent 
requirements, the financial institutions we 
work with — which share our interest in 
safeguarding the information shared with 
us — also expect that we live up to their 
high standards. Our security program 
is regularly audited by many of our 
customers, including some of the most 
sophisticated financial institutions in the 
world. We welcome the rigor of these 
reviews, as we’re confident our security 
controls are compliant with the highest 
standards to which banks are held. 

20 2018 TransUnion Corporate Responsibility Report 21TransUnion.com/CSR
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Information Security
Mitigating risk

We adhere to and assess our controls against numerous 
standards set by the National Institute of Standards and 
Technology (NIST), which focus on preventing, detecting 
and responding to cyber threats. This includes, among 
other technical standards, the NIST Cybersecurity 
Framework, a voluntary protocol consisting of standards, 
guidelines and best practices to manage cybersecurity-
related risk. We also follow the Financial Services 
Sector Cybersecurity Profile, which was developed 
collaboratively between public and private sectors and 
which recommends steps beyond those in the NIST 
Cybersecurity Framework to reduce cybersecurity risk 
unique to the financial sector. 

To meet consumer, business customer and regulator 
expectations, TransUnion takes a multilayered, risk-
based approach to security, which is based on a 
number of overlapping and redundant controls to reduce 
the risk of a single point of failure. This approach is 
designed to prevent, detect and respond — that is, to 
decrease the likelihood of a breach occurring; reduce 
the duration of any breach that may occur by ensuring 
it’s quickly identified; and minimize the impact of a 
breach by quickly limiting the reach of any compromise 
and closing off any further access to the environment. 

Examples of the types of tools, controls, and procedures 
we use include: 

•  Security tools. TransUnion regularly evaluates and 
deploys industry-leading security solutions to manage, 
control and monitor our environment. We implement 
our tools according to our layered security framework 
to ensure we have layers of protection and visibility. 
We test the effectiveness and capability of these tools 
on a regular basis to ensure we’re maintaining pace 
with the increasing sophistication we see occurring in 
the threat environment.

• Audits and assessments. In addition to audits 
and reviews conducted by our financial institution 
customers and regulators, we continually evaluate and 
assess our own program, including regularly engaging 

external companies to pressure test our security 
governance, environment and controls through 
assessments, penetration tests and simulated attacks.

• Incident response planning and readiness. We 
recognize the importance of ongoing preparedness, 
so we regularly update and test our response plans, 
educate our leaders and employees around the 
world on protocol, and host drills to pressure-test our 
capability. In the past 3 years, we’ve conducted data 
breach tabletop exercises with more than 250 leaders 
worldwide. These efforts have helped us respond 
quickly and effectively to situations affecting our 
industry. 

• Information sharing and collaboration. We’re 
committed to working with government, others in 
our industry and companies in other sectors to 
meet these threats head-on. For example, we’re a 
member of the highly-regarded Financial Services 
Information Sharing and Analysis Center. Additionally, 
our Chief Information Security Officer serves on the 
board of the National Technology Security Coalition, 
an organization working to bring together public 
and private sector stakeholders to improve national 
cybersecurity standards and awareness.

To ensure we have well-trained and highly qualified 
teams, we invest in our people by covering costs 
associated with exam prep courses, and fees and 
industry association memberships. Many associates 
at TU have completed industry-leading training and 
achieved certifications in information security, fraud 
investigations and compliance, including: 

• CISSP (Certified Information System Security 
Professionals) 

• CISA (Certified Information Systems Auditor) 
• CISM (Certified Information Security Manager) 
• CRISC (Certified in Risk and Information Systems 

Control) 
• OSCP (Offensive Security Certified Professional) 
• CEH (Certified Ethical Hacker) 

• CFE (Certified Fraud Examiner) 
• CCEP (Certified Compliance and Ethics 

Professional) 
• CIPP/US (Certified Information Privacy 

Professional) 

While we’re taking extensive measures to meet the 
ever-increasing threats of cybersecurity and fraud, 
security is not only an information services industry 
problem. This is a serious threat to all industries 
and organizations, and it’s not going away. As 
such, we continue to collaborate with organizations 
both in and out of our industry to manage best 
practices. 

Maintaining compliance

TransUnion is governed by strict regulatory 
oversight. We’re subject to a number of consumer 
protection laws in the markets we serve, which 
cover accuracy, security, data privacy, consumer 
and third-party access to credit reports, and a 
dispute process to address errors, among other 
regulations and requirements.

In the U.S., state and federal government 
agencies, including the Consumer Financial 
Protection Bureau, the Federal Trade Commission 
and state attorneys general, dictate and enforce 
protection. The Fair Credit Reporting Act provides 
that lenders may only use credit scores that 
are statistically sound and empirically derived. 
This protects and empowers consumers and 
helps ensure fair financial inclusion. The models 
TransUnion makes available to lenders comply 
with these laws. In accordance with these 
regulations, we strictly control who has access 
to our repository of information and how that 
information is used. Other U.S. policies and 
standards we uphold include, but are not limited 
to: The Fair Credit Reporting Act, The Foreign 
Corrupt Practices Act, Gramm-Leach-Bliley Act, 
Health Insurance Portability and Accountability 
Act, ISO27002 international standards and PCI 
Data Security Standard. 

While we continue to expand our global footprint, 
requirements to comply with different international 

data protection and privacy laws also increase. 
In May of 2018, the European Union’s General 
Data Protection Regulation (GDPR) went into 
effect which we are compliant with, implementing 
a strategy to demonstrate accountability and 
ongoing compliance with the regulation. 

GDPR addresses the protection and privacy of 
personal data or information of individuals within 
the EU, and includes notification requirements 
in the event of breaches that involve personal 
information. TransUnion, already subject to U.S. 
state breach notification laws, aligned with GDPR, 
including enhancing our current data incident 
management program.

Respecting privacy of personal 
information

TransUnion is committed to protecting the 
security and privacy of personal information and 
has established a privacy program to oversee 
compliance with respect to the privacy laws and 
regulation in the countries where we operate. 
Additionally, we require the fair and respectful 
treatment of personal information that considers 
the rights and freedoms of the individuals whose 
personal information is being processed.

In addition to the regulations in the U.S. and UK 
outlined above, we also uphold relevant data 
protection standards as appropriate in all other 
markets. These include but are not limited to: 

• Canada: Personal Information Protection and 
Electronic Documents Act, as well as several 
provincial laws related to credit reporting and 
privacy 

• Hong Kong: Personal Data (Privacy) Ordinance; 
Code of Practice on Consumer Credit Data 

• India: Credit Information Companies Regulation 
Act of 2005

• Philippines: Data Privacy Act of 2012; Credit 
Information System Act 

• South Africa: National Credit Act; Protection of 
Personal Information Act
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TransUnion’s Global Privacy Program aligns to established and globally-accepted privacy principles which 
include, in part, transparency/notice, choice and consent, access, accuracy and data minimization. To 
demonstrate commitment to these principles, we maintain policies, procedures and standards that establish 
rules for protecting the privacy and confidentiality of personal information. I’m proud to support our commitment 
to privacy, and help others in the organization maintain our high standards.

— Valerie Franch, Advisor, Compliance

Mitigating risk with vendors, suppliers and partners 

Engaging with third-party companies is a necessary part of doing business; one that in many ways makes us a better 
partner for consumers and our customers. As risks are inherent any time a company opens its doors to others, we have 
a Third Party Risk Management (TPRM) program in place to help mitigate concerns. The TPRM program sets forth 
guidelines that must be met by our vendors, suppliers and partners in order to do business with TransUnion. Risks 
evaluated in this process include but are not limited to strategic risk, financial risk, compliance risk and information 
security risk. As such, key players in the TPRM lifecycle reach across the full organization, including Membership, 
Procurement, Legal, Compliance, Information Security, Business Continuity, Human Resources, Marketing, Insurance 
and representatives from individual business units who work with third-party partners.

Data governance
Data quality is central to our company. Ensuring 
our data is accurate is key to our success. To 
do this, we use a multilayered approach which 
covers everything from policies and contracts, 
to procedures and systemic controls, quality 
checks and business rules. Our data acquisition 
processes begin with robust furnisher policies and 
credentialing to ensure the company is who they 
claim to be and has the appropriate controls in 
place to ensure the data is secure, compliant with 
the law and reported accurately. 

Following these standards, we acquire new 
datasets and develop new technology and 
analytical capabilities all the time. This information 
allows us to establish a new consumer credit 
profile or enhance an existing one. In addition 
to standard loan payment information from 
financial institutions and public records such as 
bankruptcies, looking at less traditional sources 
of information — like utility, cell phone and rental 
payments — helps us expand the information 
available. As noted in the Our Work chapter, this 
type of alternative data also opens up potential 
for a broader set of consumers to gain access to 
affordable financial products.

Maintaining accuracy in 
consumer reports 

Data accuracy is the fundamental underpinning 
for the entire credit reporting system. Lenders and 
other users of credit information need accurate 
data to help make good decisions about when to 
extend credit and other opportunities. 

Consumers deserve accuracy so they can be 
rewarded for their efforts to diligently pay their 
debts and obtain the right credit for their needs. 
While we succeed in almost every instance, given 
the extraordinary volume of information we receive, 
it’s inevitable that sometimes errors occur. We 
recognize that no statistic of excellence matters to 
an individual who has been impacted by an error 

on their report, and we know how distressing any 
mistake can be to the affected person. We work 
hard to prevent errors and address them quickly 
and efficiently when they occur. It’s our shared 
interest to make the data as accurate as possible, 
and we hold ourselves accountable, learn from our 
mistakes and improve every day. 

All stakeholders in the credit market (see 
case study on page 13) play an active role in 
establishing and maintaining accuracy, which 
depends upon (a) TransUnion receiving accurate, 
complete and timely information; (b) TransUnion’s 
ability to match incoming data with the correct 
consumer; and (c) consumers reviewing their 
credit reports for accuracy and engaging in the 
dispute process. 

Receiving accurate, complete and 
timely information 

TransUnion receives data on a voluntary basis 
from a range of data furnishers. We have a 
thorough and rigorous process that furnishers 
participate in upfront and throughout the lifecycle 
of data furnishing, dispute investigation and data 
disposition. We use a combination of technology, 
people and processes to validate information 
and review anything flagged as anomalous. In 
accordance with regulations, and to ensure the 
maximum possible accuracy, TransUnion: 

• Applies a rigorous screening process that 
includes onsite visits to assess and vet 
furnishers;

• Reviews data to confirm it’s in the correct format 
for inclusion in the TransUnion data environment; 

• Confirms provided data is consistent with 
previous data and with industry guidelines; and 

• Flags any anomalies which are returned to the 
provider for them to address. 
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Matching incoming data with the correct consumer 

We’ve invested in developing industry-leading matching 
algorithms and constantly assess — and seek to 
improve — the accuracy of our algorithms to maximize 
our ability to match the right information to the right 
consumer. We continually look for ways to get the 
balance right: tight enough to yield a correct match but 
loose enough to not exclude appropriate information. 

Matching errors sometimes occur. We employ a range 
of capabilities that automatically identify and correct 
issues, such as transposed digits in identifiers, name 
misspellings and near-miss addresses. These processes 
are designed to produce the most accurate matching 
results possible. In 2018, less than half of 1% of disputes 
filed with TransUnion in the U.S. were associated with 
incorrectly combining credit files. 

Despite tremendous efforts by both TransUnion and our 
furnishers to match with the highest degree of accuracy 
possible, no process or person is perfect and mistakes 
happen. When they’re identified, steps are taken to 
correct them as quickly as possible. 

While TransUnion has continually strived to enhance our 
data accuracy and consumer experience, nobody can 
improve the credit reporting system single-handedly. 
All participants in the credit market — including data 
furnishers and other information sources — work 
together to improve accuracy, consumers’ experience, 
and availability of credit in a safe and secure 
environment.

Case
study

Data Furnisher Monitoring Program  

With information coming in from more than 90,000 data sources, it’s vital to have rigorous protocols in place to 
support data quality and accuracy. Therefore, in addition to hundreds of systemic checks and balances, we have 
teams in place accountable for monitoring data across the entire credit file database. In the U.S., our Data Furnisher 
Monitoring Program handles data quality tied to data furnishers, proactively reviews files for anomalous data, and 
engages furnishers for corrective action if any issues are found. 

The Data Furnisher Monitoring Program is a cross-organization function designed to bring together people from 
Data Integration Services, Compliance, Consumer Relations, Membership and Corporate Investigations — just 
to name a few — to create a well-rounded view of our furnishers and allow us the greatest control over our data 
quality. Core working group members average 24 years of TransUnion experience and meet weekly to monitor and 
assess data furnishers. This group reviews information such as: any changes in ownership of the furnisher; any data 
accuracy issues; any fraud, regulatory or legal action related to the furnisher; any failure of the furnisher to meet their 
obligations; and any significant change in the data being reported. 

As part of our commitment to continuous improvement, all teams involved in data quality monitoring have 
accountability to identify and champion any process and system changes needed to continue ensuring maximum 
possible accuracy of our data. 
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We’re fortunate to have associates who believe in doing 
good and champion our corporate causes, as well as 
the issues important to them personally. We built the 
GoodWorks@TU program as an opportunity for associates 
to volunteer, and structure it in three tiers:

Companywide 
partnerships

At an enterprise level, we 
currently support several 

organizations in line with our 
service mission.

Local activities

Across the company, 
associates organize local 
volunteer projects for their 
offices, departments and/

or teams, maximizing 
our impact on company-

sponsored initiatives.

Individual 
activities

TransUnion encourages 
associates to support the 

causes that matter to them.

Our Communities
We’re a force for good
We believe data has the power to improve and protect lives and help economies 
thrive. Delivering information in ways that allow consumers and businesses to 
make decisions with confidence is our job — and our passion. When looking at the 
causes where we’re best suited to make a difference, we choose those aligned 
to our expertise. For us, that’s supporting brighter futures for vulnerable 
populations around the world by advancing financial inclusion, education 
and child protection.
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Giving back is at the core of who I am and is an essential part of TU’s culture. I’m 
fortunate that TU’s commitment to financial inclusion intersects with my personal 
mission to empower women and girls from underserved communities. I’m proud 
to work for a company that encourages and supports my passion for building 
stronger families and communities through investing in financial literacy for women 
and girls.

— Tracie Anderson, Advisor, Financial Services 

Commitment to giving back 

We believe each individual makes a difference, and together, we create stronger communities. In support of these efforts, 
our teams organize group volunteer efforts both in and outside of the office throughout the year. 

In 2018, our associates logged more than 11,500 volunteer hours — 11% more compared to 2017. To support these 
efforts, we provide U.S.-based associates with a Volunteer Time Off day each year which can be used to donate time 
outside the office to a cause that matters to them. We also offer a matching gift program for associates who choose to 
make financial contributions to their selected causes. TransUnion will match up to $2,000 per year for each associate, in 
support of donations made to 501c3 organizations. Some of our international offices also offer similar benefits.

Good Works Month

We introduced our first dedicated month of volunteering 
in April 2017, known as Good Works Month, and 
continued the tradition in 2018. As the designated 
month for topics closely aligned with our service 
mission — National Child Abuse Prevention Month, 
National Financial Literacy Month and National Volunteer 
Month — this is a great opportunity to rally associates 
and make an impact. Always striving to make a bigger 
impact, volunteer hours in April 2018 increased 52% 
over April 2017. 

Volunteer of the Year 

Our Volunteer of the Year program recognized three 
associates for 2018 activities — one winner and two 
honorable mentions, announced in early 2019. This 
award recognizes and celebrates associates who 
are giving back around the world, and we’re proud 
of the incredible work being done to build stronger 
communities. 

2018 Volunteer of the Year: Manisha Sarkar

Manisha supports Product Development and Product Management for 
the Innovative Solutions Group in our Mumbai, India office. She’s active in 
TransUnion CIBIL’s relationships with the Vidhayak Sansad school and the 
Bombay Community Public Trust, as well as an initiative called CrossBow 
Miles. Through various school curriculum, soft skills, financial literacy/
inclusion/protection trainings and even simply by tracking her steps, she’s 
supporting the education and careers of girls and women in India. Manisha 
was a 2017 Volunteer of the Year honorable mention winner, and we’re 
thrilled to recognize her as our 2018 top volunteer.

Honorable mention: Julie Brummel

Julie is an account manager on our Insurance team, based in our 
headquarters office in Chicago. She volunteers her time with Bikers Against 
Child Abuse, an organization helping to empower abused children to not 
feel afraid of the world they live in. She works with other members to help 
spread awareness, as well as directly with children, providing them with 
the strength they need to face difficult situations like testifying against their 
abusers. 

Honorable mention: Sarah Taylor

Sarah is an analytics manager in our Leeds, England office and volunteers 
with the Memusi Foundation, helping children in Kenya escape poverty 
through education. Over the past three years, she has raised numerous 
funds for the organization —including walking 14.5 km to work every day for 
a week — as well as traveled to Kenya to provide in-person support at the 
Memusi School. 
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Supporting education
Around the world, we support education initiatives 
that enable communities and economies to thrive 
from within. In India and South Africa, we’re focused 
on improving education for children and giving them 
the opportunity to shift the course of their lives toward 
brighter futures. We also support education in the United 
States through mentoring and tutoring programs.

Creating educational opportunities 

In alignment with India’s Companies Act 2013, 
TransUnion CIBIL is committed to donating at least 
2% of its net profit for corporate social responsibility 
initiatives. As part of our contribution, we execute 
a series of programs that promote primary and 
professional education, which in turn create livelihood 
opportunities. TransUnion CIBIL supports approximately 

300 tribal girls by providing quality education and 
activities like karate, music, sports, tailoring, arts and 
crafts, agriculture and computer literacy. Along with 
the school, we also support around 600 students 
coming from difficult backgrounds, providing them 
scholarships for their professional education. In 2018, 
we conducted several workshops with this group on 
topics, such as time management and communication 
to help with critical skills development. TransUnion CIBIL 
also launched a new skills development initiative where 
150 underprivileged youth participate in a government 
certified training program on livelihood skills, along with 
assured employment. Participants are also taught soft 
skills to prepare them for the workforce. Associates 
participated in several volunteer activities supporting 
these initiatives in 2018. 

Financial inclusion
At the core of our business is a commitment to financial inclusion. We encourage and support our 
associates in bringing financial literacy skills to their communities through TransUnion sponsored activities 
and campaigns, and work with several non-profit partners in this space. This focus on financial literacy 
helps spotlight the many credit information and education resources available. 

Consumer credit risk seminars

TransUnion is committed to supporting financial inclusion, not only through our business but through 
consumer credit risk seminars and other education activities. In 2018, we held three seminars in Hong 
Kong to educate the community on consumer credit. The first event focused on tips for obtaining your first 
mortgage. The second and third events covered credit score and managing debt, in two parts, to help 
participants maintain a healthy credit score. Hong Kong associates also provided training on lending and 
credit scores, along with other industry information to Caritas Centre social workers. 

As a result of our commitment to improving financial literacy in Hong Kong, the team was recognized with 
two awards — a Financial Education Champion award from the Investor Education Centre, and a Caring 
Company award from the Hong Kong Council of Social Service. 

Child protection 
We put the power of information to work to support one of our most vulnerable and precious populations: 
children. Through our relationship with Child Rescue Coalition (CRC), we focus on using information 
to rescue children from sexual exploitation and abuse. CRC builds advanced technology to help law 
enforcement track, arrest and prosecute those who use the Internet to harm children. CRC offers its 
technology pro bono to local, national and global law enforcement agencies and to date, we’ve seen 
the power of data contribute to more than 11,000 arrests and the rescue of more than 2,500 children in 
90 countries. Our support and data fusion technology help the organization track activity linked to child 
predators. We also provide office space and operational support in our Boca Raton facility, and with our 
associates, donated more than $100,000 in financial contributions in 2018.

Providing comfort to victims

While TransUnion provides operational and financial support to CRC, our associates have joined together 
to provide support to victims. Once children are rescued from abusive situations, they often have a tough 
road ahead, enduring experiences such as being removed from their homes, starting foster care and/
or providing testimony to law enforcement and prosecutors. Our associates give blankets and teddy 
bears to provide comfort. Hundreds of team members across the company have participated in volunteer 
events to make Blankets & Bear Hugs Kits — fleece blankets packaged with teddy bears and donated to 
CRC for law enforcement to provide to victims. 
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Case
study

#WorkInspiration

TransUnion UK (formerly Callcredit until the 2018 acquisition by TransUnion) developed a work experience 
program called #WorkInspiration to help students aged 15 and over gain an understanding of the technology 
sector, develop workplace skills and learn about pathways to employment. Using frameworks identified by The 
UK Commission for Employment & Skills, the program includes the following key areas: An overview of the sector 
and local labor market information, along with skills development workshops, practical experience of applying 
for a role, and a tailored onsite program giving students the chance to experience first-hand the world of work at 
TransUnion UK.

The team identified a local school to partner with and engaged with more than 100 students to help them learn 
about our business, working in the technology sector, routes into employment, and resume/CV skills. From there, 
nine students were selected for onsite job shadowing and additional skills development opportunities. Positions 
at TransUnion UK crossed departments, including analytics, client services, customer success, facilities, finance, 
technology service desk and product development. During their week in the office, students participated 
in development workshops, gained insight into the business, and conducted a group project focused on 
#GirlsintoTech. Additionally, each student was supported by a buddy from their team.

Feedback from the participating students demonstrated 78% found job shadowing most beneficial, and 100% of 
students felt the tech industry has potential employment opportunities. 

In South Africa, we have an ongoing relationship with Vuleka primary school and high school. Vuleka is an independent, 
non-profit whose aim is to provide a holistic, excellent and affordable education to the community. TransUnion associates 
volunteer their time with Vuleka, assisting with homework, school projects and mentoring. In addition to ongoing financial 
support, in 2018, the South Africa team also held a credit education session for the parents of the children who attend 
Vuleka school. On top of this, we sponsored one of 2017’s top graduates with a new laptop and other technology to help 
her complete the requirements for her Bachelor of Science degree at the University of the Witwatersrand. We also hosted 
a go-karting event with Vuleka to raise additional funds for the school. Working with Vuleka in 2018 was not only an 
incredible amount of fun, we made an impact on the students and are proud to continue our partnership.

I’ve been coordinating the TutorMate program at TransUnion for four years, and 
each is better than the last. In 2018, we expanded our program — tutoring at-risk 
students from local community schools — to three offices in the U.S. and our office 
in Burlington, Ontario. Our tutors are helping to improve reading skills and building 
a foundation of education right from their desks, thanks to the program’s online 
tutoring options and TU’s flexible work schedules.

— Briana Cohen, Director, Market Strategy – Cards and Payments,  
Financial Services 
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Our People
Around the world, more than 7,000 TransUnion associates are at the forefront 
of bringing Information for Good to life for consumers, customers and 
communities everywhere. In turn, we’re committed to creating an environment 
where people are excited to come to work, can bring their authentic self, have 
opportunities to learn and develop, and are recognized for the great work they 
do. Within this chapter, learn more about what it’s like to work at TU as part of 
our force for good.

Our beliefs
Our beliefs are at the core of who we are. They guide our behavior, decision-making and commitment to our customers  
and colleagues.

TU beliefs in action

Each year, TransUnion’s global leadership team comes together to discuss our strategy and vision for the future, as well as 
recognize leaders who embody TransUnion’s values and beliefs. In 2018, several leaders were nominated by their peers for 
living out the “I innovate and inspire” belief. These award recipients included: Lorena Elizondo, Shawn Ellis, Ginny Gomez, 
Jim Leuer, Cathy Madden, Tim McCarthy, Pat Nieman, Brian Parchem, Colin Rutter.

I innovate and inspire.  
I bring new ideas to my work and inspire 
others to do the same. I am a catalyst 
for change and am willing to act on my 
ideas to move our company forward 
and upward.

I act decisively and get  
things done.  
I make timely, informed and clear decisions. I 
move with speed and agility to get things done 
and deliver results.

I think like a customer.  
I put myself in customers’ shoes so I can 
anticipate their needs and be ready with 
solutions. Their goals are my goals.

I own it.  
I hold myself and others accountable. 
I own my successes and learn from 
my failures. 

I make a difference and  
so do you.  
I embrace our diversity and recognize the value 
and contribution of each individual. I am part 
of a team and understand how my own work 
contributes to our wins and losses. 

I say what I need to say.  
I engage in and embrace candid, direct 
communication as well as honest and  
healthy debate. 
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First Annual TransUnion Award of Excellence Honors Terry McCafferty

At the 2018 Global Leadership Meeting, leaders from across the business were recognized for living TransUnion’s beliefs 
in action. For the first time ever, one leader was also chosen for a new, special honor — the inaugural TransUnion Award 
of Excellence. This award recipient was Terry McCafferty, Executive Vice President of International.

Throughout her impressive and long career at TU, Terry has made significant contributions to the organization’s success 
and growth. Terry moved to India for two years to support our international business, and India has become the fastest 
growing market in the international portfolio to date and a hub of innovation. She has also been an inspiring role model 
and mentor, always making time to share her knowledge. 

David Neenan, President of International, described Terry as “someone who is willing to challenge you; someone who you 
ultimately know has your best interests at heart, and TU at heart.”

Case
study

Life at TU
At the center of our culture are the associates who bring their talents, passion and innovation to work each day. That’s 
why we’re committed to fostering a best-in-class associate experience that inspires our people to contribute and embrace 
their whole selves. We’re proud of the open, energetic spirit that defines ‘Life at TU’ and everyone who makes it come to 
life around the world. 

Our growth

2018 was a significant growth year for TransUnion. Within one year, we opened a new Global In-House Center (GIC) 
and acquired four companies to expand our reach of Information for Good, transforming our global workforce like never 
before. With more than 1,000 associates joining the TU family through these acquisitions, we focused on providing them 
the tools they need to succeed and collaborate seamlessly across the organization.

We welcomed over 400 new hires into our GIC in Chennai, India. To support them in learning more about our business 
and culture, we launched an eight-week, gamified onboarding experience. By the end, new hires felt more prepared for 
their role and how they fit into the TU family.

7,168
associates

1,600+ new associates from 
2018 acquisitions

42%
headcount growth

of jobs filled 
internally 26% of associates 

promoted or  
moved laterally14%

Enhancing our associate experience

At TU, we’re not only committed to providing consumers and our customers with a top-notch experience, we think our 
associates should have the same. We want their experience to mirror what they expect in their personal life — always 
accessible, intuitive, immediate and transparent. In 2018, we made strides to do just that by investing in industry-leading 
technology. 

With our new HR platform, powered by Workday®, associates have access to view and manage their personal information 
at the click of a button. They can easily prioritize and set goals for the work they’re doing in real time, all the time. They 
can also connect with and give or request feedback from fellow associates to build their capabilities. We’re excited to arm 
our people with this tool that supports the way they work. 
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Wellness around the world

At TU, we want to keep our associates’ minds, bodies 
and spirits in the best shape possible — because when 
you feel good, you can do good. Our global wellness 
program, Total You, is dedicated to promoting the 
physical, emotional, social and financial health of our 
associates. We offer different initiatives every month to 
target each area of wellness. 

2018 was a big year for wellness as associates across 
the globe participated in a number of programs and 
activities to help them be their best inside and outside of 
the office. Some highlights include: 

• Sportfest competition in the Philippines 

• Relay race in Zambia

• Weekly organic fruit deliveries in Roswell, Ga.

• Mental health awareness in Brazil 

• Financial planning education in the U.S.

In partnership with the Peace of Mind NRG, Total You 
also offered eight-week Mindfulness Based Stress 
Reduction programs to help associates lower stress 
levels and improve quality of life through mindfulness 
meditation, body awareness and yoga. 

TU’s fitness advisor, Ron Lynch, also hit the road to 
bring his expertise to associates in eight offices across 
the United States and Canada. During his visits, Ron 
offered a variety of fitness, nutrition and meditation 
classes, as well as one-on-one coaching.

Diversity and inclusion
At TransUnion, the phrase diversity and inclusion represents a commitment to giving everyone — regardless of identity, 
background or experience — the opportunity to contribute their talents and bring their authentic selves to work each day. 
We encourage our associates to embrace their uniqueness and join communities of fellow associates who share common 
interests and identities.

Communities create connection

In addition to recruitment, we foster an environment 
where associates can connect with one another via a 
growing number of affinity groups. In 2018, we launched 
two new networking resource groups, African-Diaspora 
Alliance and Pan-Asian Connect. These groups joined 
our already established Community and Associate 
Services Team (CAST), Diversity and Inclusion Forum, 
FUTURO, Out and About, Peace of Mind, TransUnion 
Network for Upcoming Professionals (TuneUp), Veterans 
Alliance and Women’s Networking Resource Group 
(WNRG).

About African-Diaspora Alliance: Our mission is to 
advocate for a culture rooted in diversity and inclusion 
by embracing those of African descent and their 
supporters.

About Pan-Asian Connect: Our mission is to 
develop tomorrow’s innovators and thought leaders by 
establishing a community where TU associates can 
learn more about Asian cultures and create connections.

I’ve been energized by the level of support and encouragement from our associates and 
leaders across the organization with the launch of the African-Diaspora Alliance. I eagerly look 
forward to this group serving as a corporate partner and thought leader. We join the other 
NRGs as we collectively advocate for an inclusive culture rooted in diversity.

— Christina Perry, President, African-Diaspora Alliance  
and Senior Lead, Accounting

I’m proud to be with a company that empowers associates to build communities such as 
Pan-Asian Connect. It allows our TU family to learn about each other’s cultures and embrace 
our diversities. This fosters strong collaboration that enables us to work respectfully with one 
another and motivate us — personally and professionally — to be the best we can be in 
support of TransUnion.

— Janette Mascarinas, Vice President, Pan-Asian Connect  
and Manager, Compliance

With more than 1,200 members collectively, our 
networking resource groups have made a difference in 
the lives of our associates, and in the communities in 
which they live and work. Here were some memorable 
highlights from 2018:

• Recognition of cultural events and holidays: 
International Women’s Day, Pride Month, Hispanic 
Heritage Month and Veterans Day

• Associate development: Generational panel, 
Inclusion Through Leadership Diversity Summit, 
Women in STEAM (Science, Technology, Engineering, 
Art and Mathematics) program, Managing Stress in 
Today’s Environment event and Spanish language 
education

• Community outreach: Friends First mentoring 
program, financial literacy education with Credit 
Abuse Resistance Education and Hiring Our Heroes 
fellowship program 

We also participated in the Human Rights Campaign 
(HRC) Corporate Equality Index, earning a perfect 
score on the 2019 Index and furthering our commitment 
to providing an inclusive workplace for all, including 
LGBTQ associates. Taking this one step further, we 
joined the Business Coalition for the Equality Act in early 
2019, supporting federal legislation that would provide 
the same basic protections to LGBTQ people as are 
provided to other protected groups under federal law.
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Advocating for women’s growth and leadership

In September 2018, the Women’s Networking Resource 
Group (WNRG) hosted its first annual Women’s Summit 
— an event dedicated to building a stronger, more 
diverse workforce by advocating for women’s growth 
and leadership opportunities in both their professional 
and personal lives.

Sheila Penrose, Co-Chair of the Corporate Leadership 
Center, joined as the keynote speaker and shared how 
she’s navigated her professional career in the corporate 
sector. Following Q&A with Sheila, the Women’s 
Summit continued with a thought-provoking executive 
panel discussion. Several senior leaders across 
TransUnion offered their unique perspectives on career 
development, leadership and inclusion.

The afternoon concluded with an interactive privilege 
walk, an exercise that helped participants develop 
awareness of themselves, which can improve how 
they relate to others. The goal of the activity was to 
invite people to think about ways inclusivity can create 
positive change within the organization, which is the 
underlying mission of the WNRG.

 

Our first Women’s Summit was a huge success. We look 
forward to hosting it again next year and continuing the 
conversation about how we can support and develop 
future generations of women leaders.

— Tracey Lazos, President of WNRG  
and Senior Advisor, Strategic  
Initiatives – Consumer Lending

Case Study
Career development and learning
We want to support our associates in reaching their 
greatest career potential, starting right here at TU. From 
self-directed, instructor-led and on-the-job learning 
to one-on-one career coaching, they have access 
to a wealth of resources to help them thrive. Career 
opportunities exist everywhere at TU, and our associates 
get to decide the direction in which they want to go.

Career crowdsourcing

Feedback from previous associate surveys has shown 
career development continues to be very important to 
our people. To solicit their thoughts and ideas on how 
we can further learning and career opportunities across 
the organization, we asked associates to take a vote on 
three possible career initiatives. With a difference of only 

four votes, the winning ideas were a TU role library and 
mentoring community. These initiatives will make it easier 
for associates to learn more about different roles across 
the organization for more focused career planning while 
allowing them to build and share skills in forums of fellow 
associates. After the voting, pulse survey results showed 
a favorable lift in engagement, and special Career 
Committees were formed to put these ideas into action in 
2019 and beyond.

Additionally, TransUnion’s resident Career Advisor 
continued to educate associates across the globe 
on essential career management strategies. Her 
well-received Career Clinics series and 10 Ways to 
Enhance Your Career program reached more than 1,800 
associates worldwide.

Starting a #LearningAtTU movement

As TransUnion continues to grow, we’re focused on 
evolving our culture with it. A big part of this involves 
adapting the way we work to keep up with our 
dynamic business and fast-paced industry. And to do 
this, our associates must continually build upon and 
share their unique skillsets with others. 

Last year, we asked associates to join the 
#LearningAtTU movement — a rallying cry to learn, 
share and grow. Our associates answered the call. 

To kick off the #LearningAtTU initiative, we invested 
in LinkedIn Learning, an on-demand learning solution 

that offers access to thousands of training courses, 
videos and more. 

Dr. Britt Andreatta, former Chief Learning Officer at 
LinkedIn, visited our Chicago office to share insights 
on how we can unlock our learning potential by 
understanding how the brain learns, builds memories 
and develops habits. Throughout an interactive 
session, she shared how we can achieve higher 
levels of potential and performance by cultivating a 
‘growth mindset’ — one that embraces challenges as 
opportunities to grow and believes skills can always 
improve with hard work.

LinkedIn Learning:

• 24K+ courses viewed

• 160K+ videos viewed

• 10K+ hours viewed

Internal learning 
programs

• 15 internal learning 
programs

• 250 sessions offered

Tuition 
reimbursement: 

• 97 associates sponsored 
for continued education
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Case Study
Natalie unlocks her potential with TU’s Career Committee

Natalie Spears, Major Account Executive for the 
Healthcare team, starts her day early every morning. 
Online by 7 a.m. with a cup of coffee in hand, Natalie 
likes to be available to answer emails and phone calls 
from her clients in the northeast who are already up and 
at it for the day. But Natalie’s drive to succeed for her 
customers doesn’t stop there — she’s also relentlessly 
committed to driving her own professional career.

A year after joining the organization, Natalie began to 
think about her career goals and asked herself the age-
old question, “What’s next?” She reached out to Deb 
Kuhn, TU’s career coach, for guidance on how to map 
out an actionable career plan that would draw on her 
previous experience, skills and interests.

Through her consultation with Deb, Natalie discovered 
that her long-term career goal is to pursue a sales 
leadership position. This motivated her to get more 
involved in the TU community and network with other 

associates outside her immediate team. Natalie joined 
the Women’s Networking Resource Group (WNRG) in 
Denver and volunteered to lead the “TU Role Wikipedia” 
project of the Career Committee, which gave her the 
opportunity to oversee a team of 11 fellow associates.

“Joining the Career Committee has allowed me to ‘flex’ 
leadership skills I wouldn’t otherwise use in my day-to-
day role,” Natalie said. “I’ve been able to set a strategy, 
manage project plans and lead a team to accomplish 
our goals.”

Currently, the Career Committee is working on creating 
a library of positions across the organization that 
provides more visibility into the responsibilities and skills 
needed in each role. As voted on by TU associates, this 
initiative will make it easier to navigate internal openings 
so associates can make clearer decisions about their 
next career move. 

Supporting managers and leaders 

We believe our people are the foundation of our success 
— starting with the leaders and managers who inspire 
their teams every day. That’s why we’re committed to 
supporting them at every level, giving them the tools 
and skills they need to lead their teams with confidence. 

In 2018, we reached 95% of all frontline managers 
and top 100 leaders globally through our Manager 
Effectiveness Program and Authentic Leadership 
Program. Both programs are designed to meet 
managers and leaders where they are in their 
management journey, helping them drive a culture of 
feedback, recognition and high performance on their 
teams.  

Developing the next generation of 
talent

Over the summer, talented undergraduate and graduate 
students from across the country joined us for our 
12-week internship program. Through hands-on work 
experience in their chosen field, special summer 
projects, networking and volunteer opportunities, our 
interns truly kick-started     their professional careers 
at TU. We welcomed our biggest intern class to date in 
2018 with 95 interns from 46 different universities in the 
United States. We were thrilled to offer 17 full-time roles 
after the program.

During my final year of undergraduate school, I was given the chance to be a part of TU’s 
summer internship program. I jumped right into a real work environment on a team that allowed 
me to work on projects and provide my input from the start. I received valuable feedback and 
resources for developing my skills and career. And thanks to all of the guidance I received, I 
was able to continue my time with TU as a full-time associate!

— Cristian Roman, Specialist, Sales Strategy & Operations
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Total rewards
At TU, we believe being a force for good starts at home. That’s why in addition to rewarding work, we strive 
to offer a comprehensive Total Rewards package that takes care of associates and their loved ones. This 
includes monetary and nonmonetary rewards like competitive pay, benefits, career development, learning 
opportunities and more. 

2018 U.S. benefits enhancements

TransUnion offers a number of benefits, including but not limited to: 

Paid parental 
leave

Flexible and remote 
work arrangements

Flexible Time Off
allows exempt associates to take time off as needed 
instead of accruing a set number of days each year

Pet 
insurance 

Tuition 
reimbursement

Adoption
assistance

Care@work 
provides backup childcare and eldercare 

Charity
gift matching

Gender confirmation procedures 
covers elected procedures by all TransUnion U.S. medical plans

Employee Stock 
Purchase Plan (ESPP)

401(k) plan 
with above-market company contributions

Last year, TU was once again recognized as a top 
adoption workplace by The Cradle for our U.S. adoption 
benefit which reimburses associates up to $10,000 per 
adopted child. For the fourth year in a row, TU was also 
named among America’s Top 100 Best Adoption-Friendly 
Workplaces by the Dave Thomas Foundation for Adoption.

Recognition of TU benefits

My husband and I always knew adopting through the foster system would be the most suitable way for us to expand our 
family. We felt there are so many children out there who were missing out on the loving and stable home we’d be able 
to provide. At the same time that we started researching our options, TransUnion announced its new adoption benefit, 
which would allow for paid family leave and a very generous reimbursement toward unexpected costs associated with 
adopting. After three years of home studies, child profiles, monthly check-ins with our social worker, more near-matches 
that ended in heartbreak than our social worker had ever seen in one family, and questions as to if this was ever going to 
happen for us, we accidentally encountered our son – who had been almost literally around the corner from us the entire 
time we’d been searching for him. At a time when I was in a state of panic about nearly everything, TransUnion’s paid 
family leave allowed for me to spend critical time providing my son with stability in his new home while we grew together 
as a family.

— Steve Crooks, Senior Analyst, Quality Services
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Talent attraction and engagement
Attracting top talent to TransUnion is critical to our continued growth and success. Through social media outreach, 
branded careers pages, and our own TU associate stories, we’re focused on elevating our employer brand like never 
before. 

2018 award recognition 

Over the past few years, we’ve made serious strides in 
spreading the word about what it’s like to work at TU. 
We’re proud of our culture and people who make ‘Life 
at TU’ really special — and the outside world has taken 
notice.

• Global 2000: Best Regarded Companies, Forbes 
— We were thrilled to be recognized as one of 250 
companies worldwide based on four categories 
of survey feedback, including ethical and social 
conduct, employer reputation, product value and 
customer service. 

• ITA CityLIGHTS Outstanding Company Culture, 
Illinois Technology Association — We were honored to 
be Illinois Technology Association’s 2018 Outstanding 
Company Culture award winner for our commitment 
to creating a diverse and inclusive work environment, 
and positively contributing to the community.

In a continued effort to improve our candidate and 
associate experience, members from TU’s leadership 
team regularly reviewed and responded to reviews 
on our Glassdoor page, which is visited by more 
than 750,000 unique job seekers each year. This is 
just one of the ways we’re keeping a pulse on how 
former and current associates feel about working at 
TransUnion, so we can continually evolve our culture 
and foster an inclusive workplace. Our executives are 
committed to ensuring associate feedback is heard and 
acknowledged.

Our 
Environment

Like any company, how we impact the environment matters. We’re always seeking best 
practices to enhance how we manage our data centers and offices. Within this chapter, 
learn more about our current activities. 

Cultivating a sustainable work environment

We believe in leaving the world a better place environmentally. We’re energized that we can enact positive change and 
continually seek ways to control our impact.

One key area of focus is our energy consumption. As we store vast amounts of data for collection and analysis, this is a 
central focus of our sustainability strategy and where we see the most opportunity for reducing our carbon footprint. Our 
corporate Facilities Engineering Team has spearheaded successful, energy-saving and equipment-recycling initiatives in 
our offices and data centers.
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Our workplaces

For the past several years we’ve been working to renovate 
our various offices with associates’ personal needs and 
our sustainability goals in mind, completing 23 offices 
to date. Among other results, these changes help us 
reduce electricity usage by bringing natural light into the 
workspace and adding sensor lights throughout the facility. 
In 2018, we completed renovations in our Beaverton, 
Ore., Boca Raton, Fla., Crum Lynne, Pa., and Dominican 
Republic offices. We also established two new offices in 
Chennai, India and Toronto, Canada.

In 2018, we also completed two projects in our 
headquarters building to reduce energy consumption – 
replacing the Domestic Water Heaters System (projected 
10% savings) and installing a new Building Control System 
(projected 15% savings).

We also provide our associates with the ability to work from 
home whenever necessary, saving on fuel and commute 
times. Additionally, we use immersive telepresence rooms 
in our largest offices to help reduce travel.

Our data centers

We operate two data centers in Illinois. Both facilities 
enable us to store and analyze new datasets necessary 
to successfully expand into new markets, affect change in 
emerging economies and enable brighter futures. 

We’ve applied the latest sustainable data center design 
principles in our Northlake facility to reduce our carbon 
footprint: free air cooling, hot aisle containment, variable 
frequency drives, environmental monitoring and occupancy 
sensor lighting. In our Chicago facility, we’ve enhanced 
monitoring and alerting of power and cooling, and are in 
the process of updating equipment with constant volume 
fans, replacing them with variable frequency drives. In 
2018, we replaced six data center air conditioning units 
with Variable Speed units, which equates to a projected 
energy savings of 10%.

Current and projected energy savings

In 2018, we generated a carbon footprint offset using economizer cooling of approximately 284,386.24 
lbs. This equates to driving a compact car approximately 483,650 miles (assuming 39 mpg). Further, the 
energy offset of operating in economizer cooling equates to the annual power consumption of 23 average 
households. 

Environmental impact of electronics recycling and reuse

In 2018, TransUnion again sent thousands of computers and other pieces of electronic equipment to be 
recycled or earmarked for reuse. Our efforts had the following impact on the environment:

• 47,412 lbs. solid waste saved from the landfill

• 386,394 kWh energy saved

• 14,257 lbs. hazardous waste saved from entering the environment

• 16.58 tons total carbon saved

In an effort to continue our environmental impact improvements, we work with an Information Technology 
Asset Disposition vendor with industry certifications that include e-Stewards and ISO 14001.



Our Future
Working together
As the industry continues to evolve, we’ll develop new ways to support 
consumers, and help our customers meet the needs of their customers. By 
investing in our business, we continue to improve the way people interact 
with us, including website and call center enhancements, and expect these 
changes to lead to a better experience for those working to manage their 
identity and financial health. 

We also continue to leverage the latest in resources, knowledge and 
partnerships to protect the data entrusted to us. We can’t do it alone, and 
need to educate consumers on what they can do to help own and protect 
their information as well. 

Finally, we’ll keep creating products and resources our customers can use to reduce risk 
and make smarter decisions.

We welcome the opportunity to learn from others as we continue our journey, and we 
look forward to sharing more updates on the good we’re doing. We invite you to share 
feedback with us at GoodWorks@transunion.com.
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