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While no longer a majority owner, ING Group continues  
to be the largest shareholder of Voya Financial, Inc. 
Both our company and our foundation were rebranded 
as Voya Financial™ and Voya Foundation, respectively, 
on April 7, 2014.

The rebranding of our company offered  
a timely opportunity to reflect on our past history, and 
we have expanded the scope of this report to provide 
an overview of the company’s approach to CR. While 
community investment and the Voya Foundation remain a 
cornerstone and constitute the first pillar of our approach, 
our corporate responsibility definition includes three 
additional pillars: multicultural affairs, environmental 
sustainability, and business practices and principles.

The data and information in this report 
represent Voya Financial activities only and not those 
of our affiliated representatives or other distribution 
partners. Corporate information, unless otherwise 
indicated, is current as of publication of this report in 
summer 2014.

We have intended that this report inform 
stakeholders in ways that facilitate a dialogue. 
We welcome your feedback and invite you to  
email your comments, inquiries and suggestions  
to voyacr@voya.com.

The publication of this corporate responsibility (CR) report occurs at  
a time of significant transformation for our company. These pages 
provide an overview of our CR activities during the 2013 calendar year. 
From January 1 through May 1, 2013, ING U.S., Inc., our predecessor 
company, was the wholly owned U.S.-based retirement, investments 
and insurance operation of Netherlands-based ING Groep N.V. 
(“ING Group”). On May 2, 2013, ING U.S. became a public company 
traded on the New York Stock Exchange (NYSE: VOYA).

About This Report

 Voya Financial



-39%

Reduced energy use by 39% 
from 2007 benchmark year
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Reduced air miles flown by 
48% and business miles 
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Retirement plan provider1 

U.S. manager of institutional tax-exempt assets2

Medical stop-loss coverage provider in the U.S.3

Employees

Operating revenues

Operating earnings before income taxes

In assets under management and administration

Points of distribution

Top 5

Top 20

Top 10

7,000

$8.5B

$1.3B

$511B

220,000

About Voya Financial™

Voya Financial, Inc. (NYSE: VOYA), which has rebranded from ING U.S., Inc., 
is a premier retirement, investments and insurance company serving 
the financial needs of approximately 13 million individual and institutional 
customers in the United States. The company’s vision is to be America’s 
Retirement Company,™ and its guiding principle is centered on addressing 
the most daunting financial challenge facing Americans today —  retirement 
readiness. For more information, visit voya.com.

OUR REBRANDING JOURNEY

WHY... is ING U.S. changing its brand?
We’re changing our brand as a result of 
having become a stand-alone, publicly traded, 
U.S.-based company that no longer has a 
majority shareholder.

WHAT... does the new brand represent?
Voya is an abstract name coined from the 
word “voyage,” reflecting momentum and 
optimism, while bringing to mind a view 
toward the future. It’s also closely aligned 
with what we have always been known 
for and will continue to focus on —  proactively 
and optimistically guiding customers on 
their voyage toward retirement readiness 
and empowering them to take control 
along the way.

WHEN ... will the brand change take effect?
We publicly shared our new identity in 2013 
and embarked on our operational rebranding 
in 2014.

All financial figures are as of December 31, 2013, as set forth in the Quarterly Investor Supplement, 
December 31, 2013, page 12, and reported using financial data based on U.S. GAAP. Major office locations 
are defined as a space with 150 or more employees.

1.  Pensions & Investments Defined Contribution Record Keepers Survey, March 2014 (ING U.S. data provided  
as of 9/30/2013).

2. P&I magazine, Money Managers Directory based on 401(k), 403(b), 457, DB assets as of 12/31/13.
3. MyHealthGuide newsletter rankings as of 2/11/2014; does not include most managed healthcare providers.

9 Major Offices
• Scottsdale, AZ
•  Minneapolis, MN
•   Des Moines, IA
• Braintree, MA
• Windsor, CT

• New York, NY
•  West Chester, PA
• Atlanta, GA
•  Jacksonville, FL
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Our employees and customers are integral to carrying out the 
work encompassed by our CR pillars. We target our impact not only  
to areas that are core to our expertise and corporate objectives, 
but also to spheres of importance for customers and employees. 
Guiding us in this pursuit are our CR principles of transparency, 
disclosure, balance and context. To that end, we approach our 
CR initiatives similarly to how we deliver our products and services.

We view corporate responsibility as an important 
component of our business. Consequently, we look to the Global 
Reporting Initiative (GRI)1 for guidance in developing our CR 
reporting practices.

About Corporate Responsibility 

COMMUNITY  
INVESTMENT

Grants, employee volunteer 
initiatives, employee giving 
campaigns, employee 
matching-gift opportunities, 
cause-related marketing 
programs, and disaster relief 
through the Voya Foundation 
and other means

MULTICULTURAL  
AFFAIRS

Workforce diversity initiatives, 
diverse business partnerships 
and sponsorships, employee 
resource groups (ERGs), and 
supply chain diversity

ENVIRONMENTAL  
SUSTAINABILITY

Reducing our ecological 
footprint (energy, waste, 
paper, travel and water), 
engaging employees, and 
encouraging the greening 
of the supply chain

BUSINESS PRACTICES  
AND PRINCIPLES

Corporate values, code of 
conduct, business principles, 
policy statements, and 
responsible product and 
service development

1.  GRI develops and disseminates globally applicable sustainability reporting 
guidelines for voluntary use by organizations reporting on their economic, 
environmental, social and governance performance and impacts.

At Voya Financial, our corporate responsibility mission is to create 
shared value for our company and the communities in which 
we do business by conducting business in a way that is socially, 
environmentally, economically and ethically responsible. Corporate 
responsibility for us is defined by our four pillars:
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For Voya Financial, 2013 was a transformational 
year in our journey to become a stand-alone, 
publicly traded, U.S.-based company.

Our key milestones included completing our recapitalization 
plan, announcing our new brand and, in May, successfully 
executing our initial public stock offering. The theme “Our 
Next Chapter” is perfect for this 2013 report.

While much has changed, one thing has not. 
Treating our people, customers, planet and partners with 
respect remains a long-standing core principle of our 
company. For our business to prosper, Voya Financial 
employees must operate with the utmost integrity, the 
communities in which we operate must be healthy, and our 
country’s citizens must be knowledgeable and prepared 
to succeed in the workforce. These beliefs underpin our 
corporate responsibility initiatives and are core to 
our organization.

Rebranding our company provided us with an 
optimal opportunity to renew our commitment to corporate 
responsibility. This report details how we view corporate 
responsibility on a broader, four-pillar scale and how we 
integrate that view throughout the company. Given the 
growing need for financial literacy and the success of our 
Voya-Girls Inc. Investment Challenge, we have also included  
a timeline of financial education milestones.

We are pleased to provide you with the Voya 
Financial 2013 Corporate Responsibility Annual Report. 
We hope it resonates with you and provides a framework  
for the journey we are on, including the opportunities  
ahead of us to empower all Americans to build a more  
secure financial future.

Rodney O. Martin, Jr.
Chairman and Chief Executive Officer

Leadership 
Letter
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Our company is currently managed by an Executive Committee consisting of 
the following eight executives:

Voya Financial  
Executive Committee 

Rodney O. Martin, Jr. 1, 2
Chairman  
and Chief Executive Officer

Bridget M. Healy 1, 3, 4, 5
Executive Vice President  
and Chief Legal Officer

Kevin D. Silva 1, 7, 8, 9, 10
Executive Vice President  
and Chief Human Resources Officer

Alain Karaoglan 1, 6
Executive Vice President  
and Chief Operating Officer

Michael Smith 1, 11, 12, 13
Chief Executive Officer,
Insurance Solutions

Jeffrey T. Becker 1
Chief Executive Officer,
Investment Management

Chet Ragavan 1
Executive Vice President  
and Chief Risk Officer

Ewout Steenbergen 1, 14
Executive Vice President  
and Chief Financial Officer

 1. Board member, Voya Foundation
 2. Board member, American Council for 

Life Insurers
 3. Executive sponsor, Voya Financial Gay 

and Lesbian Alliance LGBT Employee 
Resource Group

 4. Board member, New York Legal 
Assistance Group

 5. Former chairman, Life Insurance Council of 
New York

 6. Board member, Investment Company Institute
 7. Executive sponsor, Voya Financial Latino 

Employee Resource Group
 8. Board member, New York Institute 

of Technology
 9. Board member, Holy Trinity High School

 10. Board member, St. Mary’s Boys 
Secondary School

 11. Executive sponsor, Voya Financial African-
American Employee Resource Group

 12. Board member, Covenant House of Pennsylvania
 13. Board member, The People’s Light & 

Theatre Company
 14. Board member, Museum of American Finance
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Community Investment

The Voya Foundation is the primary channel for our community investment 
work. In 2013, its Board of Directors provided vision and leadership for our 
grants, signature partnerships, charitable giving, employee volunteerism and 
employee-giving initiatives. 

In 2013, the Foundation’s primary community investment 
work revolved around our two giving priorities: children’s 
education and financial education. A large portion of 
our funding was also directed toward employee-giving 
matched contributions.

Additional investments were made in physical 
education, urban and civic projects, environmental 
initiatives, and arts and culture organizations. These  
grants targeted communities where Voya Financial has  
a significant corporate presence. For a list of grant  
and charitable sponsorship recipients, please contact  
voyacr@voya.com.

CHILDREN’S EDUCATION
Our investments contribute to building an educated 
workforce. A strong worker pipeline is critical to the long-
term success of Voya Financial, as well as to our nation’s 
competitiveness in a global economy.

FINANCIAL EDUCATION
We are addressing community needs to help improve the  
financial savvy of the American public. By drawing on  
the company’s core competencies and concentrating  
on helping people become retirement ready, we aim to  
help people derive greater financial independence as  
they journey through life.

EMPLOYEE GIVING
Contributions and volunteer support provided by 
Voya Financial employees represent a wide variety of 
interests. Voya’s employee-giving program reflects a 
company-wide commitment to causes that most clearly 
resonate with employees.

DISASTER RELIEF
We are committed to providing assistance when natural 
disasters strike. These efforts reflect our commitment to 
helping people —  not simply our workforce and our customer 
base but also all global citizens who are unexpectedly 
in dire need.

<3% Civic & Public Affairs 
<2% Disaster Relief

<1% Health & Social Services
<1% Environment

Employee Giving & 
Matching Contributions

Financial Education

Children’s Education
Voya Foundation  
Giving in 2013

19%

14%

62%
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Children’s Education 

NATIONAL TEACHER OF THE YEAR

Great teachers inspire their students to learn,  

to work hard, and to graduate on time. They 

have faith in their students and in their schools,  

and are dedicated to ensuring that every child 

earns a high school diploma.

In 2013, Voya Financial (as ING U.S.) 

continued its role as sponsor of the National 

Teacher of the Year (NTOY) program for the 

ninth consecutive year. NTOY recognizes 

the exemplary contributions of classroom 

teachers. The selection process is rigorous, 

beginning at the state level; dedication and 

skill top the list of criteria considered.

We joined the White House 

ceremony at which President Barack Obama 

presented the 2013 National Teacher of the 

Year award to Jeffrey Charbonneau, who 

teaches chemistry, physics and engineering 

at Zillah High School in Washington State. 

Charbonneau is a National Board–certified 

teacher and has received numerous awards, 

including grants totaling more than $25,000 

for the Zillah High School Robot Challenge, 

a program that he founded.

Sponsorship of NTOY aligns with 

Voya Financial’s focus on children’s education 

and supports our belief that empowered 

teachers bring excellence to the classroom, 

thereby empowering students.

increase in cardiovascular 
performance among participants1

29.85%

equal to 38,953 marathons

1,020,580 
MILES RUN

from 25 states participated

41,442 
STUDENTS

UNSUNG HEROES

Each year, ING Unsung Heroes® (rebranding 

as Voya Unsung Heroes® in 2014) provides 

100 teachers with grants of $2,000 to help 

turn great ideas into reality. Three recipients 

are eligible to receive additional awards of 

$5,000, $10,000 or $25,000. In 2013, the 

top prizes went to:

Alison Butler, Glen Burnie High School, 

Maryland, for “Art at the Speed of Light,” 

a program that allows students innovative 

opportunities to explore and study physics 

phenomena through a visual arts lens.

Eric Songer, Chaska Middle School West, 

Minnesota, for “The Next Generation of 

Music,” which incorporates popular music 

genres and nontraditional instruments into 

courses teaching music theory, performance, 

listening and evaluation skills.

Aaron Vanderwerff, Lighthouse Community 

Charter School, California, for “Lighthouse 

Creation Studio,” a K–12 initiative to help 

students apply STEAM (science, technology, 

engineering, art and math) skills to real-

world problems.

The ING Unsung Heroes program emphasizes 

Voya’s commitment to supporting innovative 

teachers and programs.

RUN FOR SOMETHING BETTER

Run For Something Better® (RFSB) tackles 

childhood obesity by helping children 

become fit through free, school-based 

running fitness programs. In 2013, Voya 

Financial (as ING U.S.) provided awards 

to 59 schools in 25 states, and partnered 

with running organizations nationally 

to sponsor 11 “final-mile” race-day events, 

celebrating the final mile of children’s 

personal marathons.

“ I firmly believe that we are 
a nation of succeeding 
schools … the students of 
public education in the 
United States of America 
have some of the best 
opportunities to succeed.”

 
   —  Jeffrey Charbonneau  

2013 National Teacher of the Year

1. As of December 31, 2012. Cardiovascular data for 2013 was not available as of publication of this report.
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JUNIOR ACHIEVEMENT

Good financial habits provide benefits 

that last a lifetime. Through our ongoing 

partnership with Junior Achievement (JA), 

Voya Foundation helps children develop 

the knowledge and skills that lead to 

economic success.

Voya supports JA’s national 

programming, which reaches 4.4 million 

students annually in 190,075 classrooms 

and after-school locations. With the help 

of more than 178,000 adult volunteers, 

JA programs educate youth in inner cities, 

suburbs and rural areas in all 50 states. In 

2013, Voya Financial (as ING U.S.) supported 

JA’s Teens & Career Survey, which gauges 

teens’ perspectives on their ideal careers 

and the steps required to achieve their 

desired career goals.

Voya also supports several 

regional JA initiatives, including “job 

shadow” and experiential learning 

programs in Georgia, Delaware, New York, 

Massachusetts, southwest New England, 

Iowa, the Upper Midwest and Wisconsin. 

These programs bring students into the 

workplace and expose them to professional 

etiquette, department operations and the 

skills necessary to succeed in the workforce.

Our work with JA helps to 

fulfill our commitment to helping people 

acquire financial literacy and economic 

self-sufficiency.

VOYA-GIRLS INC. INVESTMENT 

CHALLENGE

This signature program, recognized by the 

Clinton Global Initiative, delivers hands-on 

investing experience to high school girls. 

Skilled Voya employee volunteers partner 

with trained Girls Inc. leaders to work with 

the students over the course of three years 

to build and manage diversified, real-time 

portfolios. At the close of the three-year cycle, 

the students receive a portion of their gains 

in the form of college scholarships.

Retirement Revealed, a 2012 study 

commissioned by the ING U.S. Retirement 

Research Institute (rebranding to the Voya 

Financial Retirement Research Institute in 

2014), indicated that women are, on average, 

significantly less prepared for retirement than 

men. The Investment Challenge program 

provides early intervention, helping to ensure 

that young women grow into financially 

savvy adults.

In 2013, teams from Atlanta, 

Georgia, and Holyoke, Massachusetts, 

completed the three-year program, building 

and managing virtual $50,000 portfolios. 

Both teams realized returns of 20% or more. 

In addition to building resources to support 

their continued education, the students 

acquired knowledge about capital markets 

that will serve them well in adulthood. This 

highly successful program currently operates 

in six locations across the country, including 

Atlanta, Holyoke, Houston, Minneapolis, 

New York City and Washington, D.C.

Financial Education
Retirement readiness is a daunting challenge for many Americans. Financial education is one  

way to help people take control of their financial health at every stage of their lives.

In 2013, we continued our long-standing relationship with Junior Achievement, 

supporting its mission to educate youth about sound saving and investing principles. We also 

expanded our signature program, the Voya-Girls Inc. Investment Challenge (formerly ING-Girls 

Inc. Investment Challenge), which has tripled in size since its inception in 2009. Through these 

initiatives, children and young adults learn that saving and smart investing lead to a secure 

and rewarding future.

of teens want to work in a  
STEM, medical or dental field

46%

83%
of teens were 

“somewhat confident” or 
“very confident” that  

they would work in their  
dream jobs

returns realized in  
Girls Inc. portfolios

20% +
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Employee Engagement
Voya Financial employees have a long history of contributing time, talent and financial support  

to others in need. Employee engagement benefits the community while helping employees to 

gain new skills, expand professional networks, gain fresh perspective, unearth creativity and 

hone collaboration skills.

We offer three main employee engagement programs. The Volunteer Time Away 

program allows employees up to 40 hours of paid time off to volunteer in the community. 

Through the Volunteer Matching Gifts program, employees who volunteer up to 50 hours  

of their personal time to one organization are eligible to request a $500 grant from the  

Voya Foundation for that charity. The annual Employee Giving Campaign further encourages 

employees to contribute to community causes.

of employees participated  
in volunteer programs

volunteer hours served  
in the community

32,195

$725,997

donated by employees  
to nonprofit organizations

of employees participated  
in giving programs

$2.17M42%
of employee  

donations matched

$2M

1.  Based on independentsector.org’s estimated $22.55/hr dollar value of volunteer time in 2013.  
Charitable organizations use this estimate to quantify the value volunteers provide.

in volunteer time 
contributions1

26%
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This timeline outlines key milestones and achievements of Voya 
Financial’s signature financial literacy program, the Voya-Girls Inc. 
Investment Challenge, as well as notable milestones1 in financial 
literacy and education in the United States.

ING-Girls Inc. Investment 
Challenge establishes 
inaugural teams in Alameda 
County, California, Denver, Los 
Angeles and New York
—
ING-Girls Inc. Investment 
Challenge is recognized by 
the Clinton Global Initiative as 
“one of 13 programs changing 
the lives of girls and women 
around the world”
—
CEE Survey of the States 
finds that 44 states have K–12 
personal finance education 
or guidelines in place and 
13 states require a course in 
personal finance
—
ING-Girls Inc. Investment 
Challenge is featured on 
CNBC’s Wall Street Journal 
Report with Maria Bartiromo

2002
United States Treasury 
establishes the Office of 
Financial Education
—
2003
U.S. Congress establishes 
the Financial Literacy and 
Education Commission 
under the Financial Literacy 
and Education Improvement 
Act, tasked to develop 
www.mymoney.gov
—
2004
CEE Survey of the States 
finds that only six states 
require a high school course in 
personal finance
—
2006
Financial Literacy and 
Education Commission 
publishes its National 
Strategy on Financial Literacy

1972
National Endowment for 
Financial Education® (NEFE®) 
establishes the College for 
Financial Planning, developing 
the Certified Financial 
Planner™ (CFP®) designation
—
1995
Jump$tart Coalition for 
Personal Financial Literacy is 
founded to advance student 
financial literacy
—
1998
Council for Economic 
Education (CEE) Survey of 
the States finds that only one 
state requires a high school 
course in personal finance

U.S. Congress passes the 
Dodd-Frank Wall Street 
Reform and Consumer 
Protection Act (Dodd-Frank 
Act), creating the Consumer 
Financial Protection Bureau 
(CFPB), tasked with promoting 
financial education (among 
other charges)
—
ING-Girls Inc. Investment 
Challenge expands into 
Atlanta, Georgia, and 
Holyoke, Massachusetts
—
ING Foundation and Girls Inc. 
hold an Investment Challenge 
Summit in New York
—
Judy Vredenburgh, president 
and CEO of Girls Inc., along 
with ING-Girls Inc. Investment 
Challenge participants, rings 
the NASDAQ opening bell

1972–1998 2002–2006 2009

2010

Financial Literacy/
Challenge Timeline

1. We thank the staff of the Council for Economic Education for their assistance in developing this timeline.
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National Standards for 
Financial Literacy are 
released by CEE
—
Consumer Financial 
Protection Bureau publishes 
its Policy Recommendations 
for Advancing K–12 
Financial Education

ING-Girls Inc. Investment 
Challenge expands into 
Houston, Texas, and 
Washington, D.C.
—
Voya Financial (as ING U.S.)  
and Girls Inc. produce 
Investing Sense, a publication 
dedicated to sharing news 
about the ING-Girls Inc. 
Investment Challenge
—
ING-Girls Inc. Investment 
Challenge participants ring 
the New York Stock Exchange 
closing bell in honor of 
Financial Literacy Week

2011 2012 2013 2014

ING U.S. Retirement 
Research Institute publishes 
Retirement Revealed, finding 
that women are, on average, 
significantly less prepared for 
retirement than men
—
ING-Girls Inc. Investment 
Challenge teams in New York, 
Denver, Los Angeles and 
Alameda County, California, 
complete three-year cycle; 
college scholarships awarded
—
ING-Girls Inc. Investment 
Challenge New York 
team realizes a 54% return 
on investment
—
ING-Girls Inc. Investment 
Challenge establishes 
additional teams in Atlanta, 
Holyoke and New York
—
ING-Girls Inc. Investment 
Challenge expands into 
Jacksonville, Florida, and 
Minneapolis, Minnesota

CEE Survey of the States 
finds that 17 states require a 
high school course in personal 
finance and 43 states have 
personal finance standards or 
guidelines in place
—
ING-Girls Inc. Investment 
Challenge rebrands to 
Voya-Girls Inc. Investment 
Challenge. ING U.S. 
Foundation rebrands to Voya 
Foundation and ING U.S. 
rebrands to Voya Financial™.
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Multicultural Affairs

An inclusive culture fosters an environment 
where employees can be authentic and 
engaged. This is important because there 
is a clear correlation between engagement 
and retention. We also believe our focus 
on diversity and inclusion enhances our 
ability to recruit and retain top talent, 
promote innovation and achieve greater 
efficiency. In addition, by welcoming a wide 
range of perspectives, skills, experience 
and expertise, we access the best tools 
available for moving our business forward.

Relationships with professional 
organizations such as the Executive 
Leadership Foundation, Catalyst, the 
Hispanic Association of Corporate 
Responsibility, and DiversityInc enable us 
to measure our operations against best 
practices. In 2013 (for the ninth consecutive 
year), Voya Financial (then ING U.S.) earned 
a perfect score on the Human Rights 
Campaign’s Corporate Equality Index, an 
assessment of large U.S. employers’ policies 
and practices relating to lesbian, gay, 
bisexual and transgender employees.

Voya Financial is an equal 
opportunity employer, and provides ongoing 
diversity training for managers to help 
create a positive work environment for all. 
In addition, Voya’s procurement policies 
are designed to consider diversity when 
developing relationships with business 
partners and suppliers.

At Voya Financial, we view diversity and inclusion as crucial to  
our high-performing culture. When our workforce reflects both our 
customer base and our stakeholders, we are positioned to remain 
responsive to everyone’s needs.

Applying the Women’s Lens to Our Operations
Catalyst, one of the most trusted resources for research regarding gender 
equality, reports that in U.S. finance and insurance professions in 2013, 56.1% of 
the workforce was female but only 17.6% of those women had achieved executive 
status. Voya Financial is committed to empowering women to take leadership roles 
in the retirement, investment and insurance industries. Initiatives in 2013 included:

Launching the pilot of a Women’s Network in our New York office, to promote 
internal networking and create a forum for discussion concerning professional 
advancement.

Serving as a Gold Sponsor of “The Mentor Factor,” the American Banker’s 2013 
professional development workshop for high-potential women in financial services. 
Twenty Voya Financial (then ING U.S.) employees attended the workshop as well 
as an internal reception where our Chief Marketing Officer Ann Glover and Chief 
Human Resources Officer Kevin Silva addressed attendees.

Profiling eight senior Voya Financial women on the Glass Hammer website, an 
online community for women executives in financial services, law and business, 
and on Voya 360°, our internal website.

Sponsoring “Navigating, Negotiating, and Building Your Strategic Network,” 
a panel discussion attended by 25 Voya Financial female employees featuring 
Debbie Hammalian, SVP, Voya Investment Management chief compliance officer.

Supporting the 2013 Robert Toigo Foundation Leadership Summit for Women, 
which was attended by 14 Voya Financial (then ING U.S.) employees.
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Employee Resource Groups Add Value  
to Multicultural Affairs Efforts
Research shows that different identity groups, including those based on ethnic, 
racial, age, gender and sexual orientation, matter when it comes to diversity in 
thinking. In a 2012 Forbes study involving 300 executives from companies with 
$500+ million in revenue, 85% agreed that an inclusive workforce helps to power 
an organization’s innovation strategy.

To that end, Voya Financial currently promotes six Employee Resource 
Groups (ERGs): African-American ERG, Asian-American ERG, Latino ERG, Gala-
LGBT ERG, Women’s ERG and Virtual ERG. ERGs build on the power of sponsorship 
and networking to encourage diverse employees to find greater satisfaction —  and 
success —  in their roles at Voya.

In 2013, the Asian-American ERG participated in Dragon Boat Festivals 
at multiple sites, including the 34th Hong Kong Dragon Boat Festival in Boston. The 
team devoted five weeks of practice to learn to paddle quickly, powerfully and in 
sync. In the process, members were reminded about the importance of teamwork, 
cooperation, communication, commitment and endurance.

Holly Pitts, director of HR Strategy and Diversity at Voya Financial, 
sees a bigger picture with respect to the potential of the ERGs. In her view, “ERGs 
can be tapped into as sounding boards for marketing efforts, engines to develop 
employees, and vehicles to generate greater engagement.” Long-term gains 
can include stronger alignment between ERG objectives and business priorities, 
workforce stability and cost savings.
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Environmental Sustainability

Voya Financial is steadfast in our efforts to protect the environment 
and reduce our ecological footprint. We continually look for new 
ways to lessen the company’s environmental impact. Our approach is 
comprehensive, encompassing operations across the organization.

TRANSPORTATION  
Increased use of technology, such as 
videoconferencing and our “Virtually 
Orange” strategy to support work-from-
home employees, reduces the need 
for travel. Carpooling and subsidies for 
public transportation provide additional 
fuel savings.

RESULTS  
35% reduction in business miles driven 
since 2007 (2.4 million miles annually), and 
a 48% reduction in business air miles flown 
since 2007 (26.8 million miles annually)

THINK GLOBALLY, ACT LOCALLY  
Orange Goes Green (OGG) is an employee-led 
initiative that encourages better stewardship 
of the environment. Ten OGG teams are 
raising the bar for environmental awareness 
throughout the company.

RESULTS  
The compost program at the West Chester, 
Pennsylvania, office diverted 77% of waste 
from area landfills. TerraCycle collections 
of hard-to-recycle materials earned enough 
funding to plant 30 trees in American forests 
and to provide clean water for 50 people 
for a year.

ENERGY USE  
Voya Financial purchases 100% wind-energy 
credits, and has offset the company’s  
entire U.S. operations annually since 2007. 
Energy efficiency is a priority when designing 
new construction and renovations. Wherever 
possible, renovations include HVAC and 
lighting retrofits. Further, the launch of 
Smartprint reduced the number of printer 
devices by 71%.

RESULTS  
39% reduction in energy use, or 23.7 million 
kWh saved annually, and an aggregate cost 
savings of $7.7 million since 2007

FACILITIES MANAGEMENT AND IT  
Through a materials recycling initiative that 
includes e-waste and food waste programs, 
61% of the company’s total generated waste is 
recycled. The company has instituted green 
cleaning programs and uses remanufactured 
furniture whenever possible.

RESULTS  
62% reduction in landfill waste from major 
offices (669 tons annually), and 51 tons of 
e-waste diverted from landfill

PAPER USE  
Voya Financial purchases a minimum of 
30% postconsumer waste (PCW) paper and 
Forest Stewardship Council (FSC)–certified 
paper. Some sites opt for 50% or even 100% 
PCW. Employees conserve further through 
default duplex printing and an emphasis on 
electronic reports and e-statements.

RESULTS  
64% reduction in paper consumption since 
2007. This means 71 million fewer sheets 
of paper (357 tons), and cost savings of 
$485,000 in total.

WATER USE  
Water-saving fixtures throughout Voya’s 
facilities significantly reduced the company’s 
water use, and water waste, nationally.

RESULTS  
24% reduction in water use since 2008, from 
more than 20 million gallons to less than 
16 million

14 Voya Financial



2009 2010 2011 2012 2013

Total Waste (tons) 1,305 1,262 1,302 1,298 1,049

Percent reduction (2007 baseline) 27% 29% 29% 29% 43%

Landfill Waste (tons) 498 482 462 460 411

Percent reduction (2007 baseline) 54% 55% 57% 57% 62%

Recycled Waste (tons) 806 780 841 839 638

Percent recycled 62% 62% 65% 65% 61%1

Electric Vehicle Chargers Prove Valuable
Wherever we work, we strive to prevent, manage or reduce environmental 
impacts from our operations. In 2013, this commitment took the form of a project 
to support employees who own electric vehicles, or EVs. The Voya Financial office 
in Scottsdale, Arizona, was the first to install electric vehicle chargers, called Blink 
units, and the offices in Atlanta, Georgia, and West Chester, Pennsylvania, were 
quick to follow.

Voya’s charging stations are part of a national initiative funded by 
the U.S. Department of Energy to encourage EV purchases by reducing “range 
anxiety.” A fully charged EV has a typical range of 75 miles, which renders access 
to charging facilities —  much like access to gas stations for cars with traditional 
engines —  extremely important.

Since the installation of the Blink units, more than 7,000 kilowatt hours 
(kWh) have been dispensed, at a nominal cost.

Performance Data

BARRELS
of oil saved

14
GALLONS
of fuel saved

615
LBS

of CO2 emissions avoided

3,232

EMPLOYEES SUPPORT  
FARM SHARE PROGRAM  
IN WEST CHESTER, PA
Voya is pleased to partner with 
Delaware Valley Farm Share, a 
program to support local family 
farms that use earth-friendly 
farming practices. In 2013, more 
than 40 employees at the West 
Chester, Pennsylvania, office 
participated. By investing in 
advance of the growing season, 
they were able to secure a “share” 
of fresh farm produce, which 
included eggs, raspberries, kale, 
beets, butter, yogurt and cheese. 

KEEPING AMERICA BEAUTIFUL,  
ADOPT-A-ROAD IN JACKSONVILLE, FL
Voya Financial (as ING U.S.) helped  
to keep the city of Jacksonville,  
Florida, beautiful in 2013 by “adopting” 
a one-mile stretch of highway. Our 
employees committed to keeping the  
road and surrounding area clean of  
litter. Their efforts were rewarded with  
a sign recognizing their participation  
in the program.

WASTE AND RECYCLING
Benchmark year total waste was 1,788 tons, with 1,080 tons going to landfill.

Percentages reflect reductions from 2007 baseline.
ENERGY

2007 60.13 GWh 111.6M Sheets / 558 Tons2007

Percentages reflect reductions from 2007 baseline.
PAPER

Voya Financial is 
a member of the 
EPA Green Power 
Leadership Club2

1.  In 2013, the amount of e-waste was less, which 
contributed to the reduction of the volume recycled.

2. U.S. Environmental Protection Agency, 2008–2013.
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Business Practices and Principles 

Living by our corporate values, maintaining 
a strong code of conduct and affiliating 
with trusted external organizations are key 
to our business.

We strongly believe that cross-
functional collaboration with internal 
and external stakeholders is key to the 
effective management of initiatives in this 
area. Our ultimate goal is to build value for 
our company with values. We believe that 
profitability and integrity are inextricably 
connected. Our values are the foundation 
for everything we do and the compass by 
which we make every decision.

In 2013, we reaffirmed our 
commitment to the Voya Financial corporate 
values, which include the following:

• We Have Customer Passion
• We Do the Right Thing
• We Are the We
• We Have a Winning Spirit
• We Care

At Voya, we place an emphasis on conducting business in a 
responsible manner — a philosophy that underlies every activity 
throughout the company.

Voya Serves the LGBT Community
Voya Financial recognizes the unique challenges facing the lesbian, gay, 
bisexual and transgender (LGBT) community, and uses its expertise to 
assist LGBT clients in navigating the often-complex federal and state laws 
governing financial affairs.

Voya Financial’s multicultural sales initiatives provide the LGBT community 
with tools and education tailored to its needs.

In addition to assisting financial professionals and their customers 
with information and relevant marketing materials, we support the LGBT 
community in a variety of ways. During the summer of 2013, Voya Financial 
(then ING U.S.) participated in the National Gay & Lesbian Chamber of 
Commerce (NGLCC) National Business & Leadership Conference in Dallas. 
NGLCC serves as a clearinghouse of ideas and information for businesses 
and organizations, as well as the premier advocate on behalf of LGBT-owned 
businesses and professionals. At the conference, Chip Wheeler, national 
chair of the Voya Financial (previously ING U.S.) Gay and Lesbian Alliance 
LGBT Employee Resource Group, presented the company’s multicultural sales 
approach. This included the distribution of materials on retirement planning 
and discussions regarding wealth transfer, and virtual marriage deduction with 
life insurance, for same-sex couples.

Our initiatives have not gone unnoticed. For the ninth  
consecutive year, in 2013 Voya Financial (then ING U.S.)  
received a perfect score of 100% on the Human Rights 
Campaign (HRC) Foundation’s annual Corporate 
Equality Index (CEI), a survey that assesses American 
workplaces on LGBT equality.
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Voya Named One of the World’s  
Most Ethical Companies
Voya Financial was very proud to be added to Ethisphere’s list of the World’s 
Most Ethical Companies in March of 2014 for the company’s practices, policies and 
overall CR efforts during 2013. Voya Financial Chief Legal Officer Bridget Healy 
and Chief Compliance and Ethics Officer Michael Gioffre, together with their 
teams, ensure that our employees are well versed in business ethics. Below, they 
share their thoughts.

What does this award mean to the company, particularly in light of its rebranding 
as Voya Financial?

Bridget Healy: In the court of public opinion, the bar for business 
conduct and ethics in corporate America is set high, as it should be. 
In connection with our initial public offering, we took the opportunity 
to review and update our governance practices, refresh our Code of 

Conduct and Compliance policies, and reaffirm our commitment to maintaining 
a strong, transparent and ethical culture. The recognition from Ethisphere reflects 
those efforts and commitment, and strengthens our reputation for excellence in 
ethical business practices.

Why is it important for a company to be known as ethical?
BH: Trust is a cornerstone in operating any company. This is particularly true in 
financial services. Employees must trust in a company’s ability to sustain itself. 
Customers must trust in the efficacy of a company’s products and services. 
Investors must trust in a company’s management and financial disclosures. And 
communities must trust in a company’s promise to support its needs. Ethical 
practices promote and sustain stakeholder trust, which enables a corporation 
to operate and flourish. This is the basis for our corporate value “We Do the 
Right Thing.”

What do you think positioned Voya Financial for this honor, and in what areas  
of business ethics does Voya Financial excel?

Michael Gioffre: We work very hard to maintain our strong culture of 
ethical practices at Voya Financial. Our leadership places a significant 
emphasis on this topic and includes frequent discussions of ethics in 
communications with our employees. In addition to leadership support, 

our compliance programs, policies and governance systems are quite robust.

Corporate responsibility accounts for 25% of the factors considered for this 
award. What’s the connection between business ethics and a company’s 
commitment to the community and the environment?
MG: There is a strong link because business ethics are a part of a company’s 
responsibility to its stakeholders. Our CR approach addresses our responsibility 
not only to people and the environment, but also to operating our company with 
principled business practices. That is why our fourth CR pillar, Business Practices 
and Principles, is included in our CR strategy. The ways in which we build trust —  
developing and enforcing compliance policies and practices —  are a core aspect 
of that pillar. Just as corporate responsibility cuts across the entire company, our 
thoughtful approach to treating our customers, communities and employees with 
respect and fairness does as well.
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