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Corporate responsibility is a business imperative woven 

throughout our enterprise. We regard corporate responsibility 

as an investment in society and in the success of Voya 

Financial®. As a responsible corporate citizen, our goals are to 

build social capital, to transfer our knowledge and skills, and 

to minimize our impact on the planet. We have an unwavering 

commitment to conduct business in a way that is socially, 

environmentally, economically and ethically responsible. 
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About Voya Financial®

Voya Financial, Inc. (NYSE:VOYA) is composed 

of premier retirement, investment and insurance 

companies serving the financial needs of 

approximately 13 million individual and institutional 

customers in the United States. The company’s 

vision is to be America’s Retirement Company™, 

and its guiding principle is centered on solving 

the most daunting financial challenge facing 

Americans today —  retirement readiness. Working 

directly with clients and through a broad group of 

financial intermediaries, independent producers, 

affiliated advisors and dedicated sales specialists, 

Voya provides a comprehensive portfolio of 

asset accumulation, asset protection and asset 

distribution products and services. With a 

dedicated workforce of approximately 6,500 

employees, Voya is grounded in a clear mission 

to make a secure financial future possible —  one 

person, one family, one institution at a time. For 

more information, visit voya.com.

Company Highlights

1. Pensions & Investments magazine, 

“Defined Contribution Record-

Keepers Directory,” March 2014.

2. Pensions & Investments magazine, 

“Money Managers Directory,” based 

on 401(k), 403(b), 457 and DB assets 

as of 12/31/13.

3. LIMRA 4Q’14 Final Premium 

Reporting; stop-loss ranking from 

MyHealthGuide newsletter rankings 

as of June 30, 2014 (based on 

premiums mostly from 2013 and does 

not include most managed healthcare 

providers).

4. As of December 31, 2014.

9
Major  

Offices

• Scottsdale, Arizona

• Windsor, Connecticut

• Jacksonville, Florida

• Atlanta, Georgia

• Des Moines, Iowa

• Braintree, Massachusetts

• Minneapolis, Minnesota

• New York, New York 

(headquarters)

• West Chester, Pennsylvania

Retirement plan provider1 Top 5

U.S. manager of institutional tax-exempt assets2Top 20

Medical stop-loss-coverage provider in the United States 3Top 10

Employees46,500 

In operating revenues4$11B

In assets under management and administration4$524B

Customers413M

Points of distribution4225K 
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Our Corporate 
Responsibility Approach

How does corporate responsibility fit into Voya Financial’s  

vision to be America’s Retirement CompanyTM?

“As a leader in helping Americans get 

ready for retirement, we know that the 

success of our customers hinges on 

circumstances and investments early in 

life. That’s why Voya Financial and Voya 

Foundation are committed to advancing 

children’s education and financial literacy.”

—  Rodney O. Martin, Jr.,  

Chairman and Chief Executive Officer

“Through the Voya Foundation, we help 

create healthy communities of educated, 

empowered and financially responsible 

citizens. We do this by supporting programs 

that help young people stay in school, 

graduate on time and prepare to enter 

the workforce, which in turn will foster the 

sustainability and growth of our economy.”

—  Alain M. Karaoglan,  

Chief Operating Officer and Chief Executive 

Officer, Retirement and Investment Solutions

“For Voya to achieve its vision to be 

America’s Retirement CompanyTM, we 

must earn the trust of our customers, 

shareholders and communities —  while 

protecting and preserving our planet.”

—  Ewout L. Steenbergen,  

Executive Vice President and 

Chief Financial Officer

We leverage our expertise to effect positive, sustainable change. 

Financial empowerment is a focal point of our efforts because the need 

is so urgent and so closely linked to who we are. Every day, across Voya 

Financial, we look for ways to help people better manage their financial 

futures through our resources and insight. We believe it is important to 

use our core competencies to have a positive effect on society.

Living by our corporate values, maintaining a strong code of conduct 

and affiliating with trusted external organizations are key to our success. 

We strongly believe that cross-functional collaboration with internal and 

external stakeholders is critical to the effective management of corporate 

responsibility (CR). Profitability and integrity are inextricably linked at 

Voya. Our values are the foundation for all that we do and guide every 

decision we make.

Each of our 6,500 employees carries out the work encompassed 

by our corporate values. These values reflect our belief that we all have 

a role to play in fulfilling our mission: To make a secure financial future 

possible —  one person, one family, one institution at a time.

We look to frameworks such as the Global Reporting Initiative 

(GRI) guidelines to measure and communicate our CR progress and to 

identify our gaps. We also use frameworks such as the GRI to identify the 

issues material to Voya Financial specifically, and to engage with internal 

and external key stakeholders. We are establishing clear targets and 

metrics for our CR efforts, and we will report on these in more detail in 

future reports.

MULTICULTURAL  

AFFAIRS

ENVIRONMENTAL  

SUSTAINABILITY

BUSINESS PRACTICES  

AND PRINCIPLES

COMMUNITY  

INVESTMENT
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We have 

customer passion. 
Corporate Values

We do the 

right thing.

We are 

the We. 

We have a 

winning spirit. 

We 

care.

During 2014, Voya Financial continued to advance our 

tremendous transformation —  pursuing our vision to be  

America’s Retirement Company
TM

.

Externally, we successfully launched the Voya brand and became a Fortune 500 

company. Operationally, we achieved a key performance milestone —  our 2016 

adjusted operating return on equity target for ongoing business of 12 to 13 percent —  

two full years ahead of plan. And culturally, we continued to work in the best 

interests of our people, our customers, our shareholders and our communities.

In fact, the growth that we have seen across all of our businesses is a 

reflection of our culture and the values that drive our actions. One of our values is 

that “we care,” which fuels our passion for delivering products and services that 

add value to people’s lives. Recognizing that our business is built on trust, integrity 

and transparency, we have made doing the right thing a cornerstone of our 

culture. We embrace diversity and inclusion; contribute to our communities through 

volunteerism and corporate giving; and demonstrate our commitment to minimize 

our impact on the planet through sustainable business practices.

Throughout 2014, we increased our community investment, focused on 

improving multicultural affairs, bolstered our environmental sustainability efforts 

and strengthened our business practices and principles. All of these efforts are  

showcased by the individual stories in this report told by our stakeholders themselves.  

Our four CR pillars, along with our values, define our corporate responsibility 

structure and help drive our business performance and operations. At Voya, we 

firmly believe that how we do business is as important as what we achieve.

In 2014, we successfully introduced our first National Day of Service, earned 

recognition as one of the World’s Most Ethical Companies®, and raised $4.6 million 

through our Employee Giving Campaign —  an inspiring reminder of our people’s 

personal commitment to helping others. These achievements, as well as many 

others, are highlighted in the following pages.

We are pleased to share the Voya Financial 2014 Corporate Responsibility 

Annual Report. As we focus on helping Americans build a secure financial 

future, we are equally dedicated to conducting business in a way that is socially, 

environmentally, economically and ethically responsible.

Rodney O. Martin, Jr.

Chairman and Chief Executive Officer

Leadership
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Executive Committee 
(Current as of publication of this report)

Rodney O. Martin, Jr. ¹, ² 

Chairman and  

Chief Executive Officer

Jeffrey T. Becker ¹, ³, ⁴ 

Chief Executive Officer, 

Voya Investment Management

Alain M. Karaoglan ¹, ⁵ 

Chief Operating Officer and  

Chief Executive Officer, Retirement  

and Investment Solutions

Charlie Nelson ¹, ⁶ 

Chief Executive Officer,  

Retirement

Chet S. Ragavan ¹ 

Executive Vice President and  

Chief Risk Officer

Kevin D. Silva ¹, ³, ⁷, ⁸, ⁹, ¹⁰ 

Executive Vice President and  

Chief Human Resources Officer

Michael S. Smith ¹, ¹¹, ¹² 

Chief Executive Officer, 

Insurance Solutions

Ewout L. Steenbergen ¹, ¹³ 

Executive Vice President and  

Chief Financial Officer

Patricia J. Walsh ¹ 

Executive Vice President and 

Chief Legal Officer

 1. Board member, Voya Foundation

 2. Board member, American Council for Life Insurers

 3. Executive sponsor, Voya Financial New York 

Women’s Network

 4. Board member, AmeriCares

 5. Board member, Investment Company Institute

 6. Board of Overseers, Whitman College

 7. Executive sponsor, Voya Financial Latino 

Employee Resource Group

 8. Chair, Board of Trustees, New York Institute 

of Technology

 9. Co-Chair, Board of Advisors, Holy Trinity 

High School

 10. Board member, St. Mary’s Boys 

Secondary School

 11. Executive sponsor, Voya Financial African-

American Employee Resource Group

 12. Board member, The People’s Light & 

Theatre Company

 13. Board member, Museum of American Finance

“Voya is coined from the word voyage, 

reflecting momentum and optimism. Our 

Board shares the passion of Voya’s people —  

to help Americans get ready to retire better, 

while positively impacting society and  

the communities in which we live and work.”

—  Frederick S. Hubbell, Lead Director, Voya 

Financial Board of Directors

“At Voya Financial, our Board believes 

that corporate responsibility is an integral 

part of what defines success —  financially, 

ethically, socially and environmentally. 

Corporate responsibility is not just the right 

thing to do —  it’s good business.” 

—  Lynne Biggar, Director, Voya Financial Board 

of Directors

“Corporate responsibility should be  

treated as a top priority at all corporations —  

at Voya Financial, that’s the case. Our 

Board plays an active role ensuring the 

appropriate balance in serving the best 

interests of all stakeholders.”

—  J. Barry Griswell, Director, Voya Financial 

Board of Directors
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Angela Harrell Speaks with Kevin Silva 

CR Creates  
Business Value

Angela Harrell  

Head of Voya Foundation and 

Office of Corporate Responsibility

Kevin Silva  

Executive Vice President and 

Chief Human Resources Officer

As the highest-level manager with direct oversight of corporate 

responsibility, how do you feel CR fits into Voya Financial’s mission 

to be America’s Retirement CompanyTM?
People want to know that their retirement funds are managed by a responsible company that 

shares the same values they do. CR describes what our values are, and helps shape our image, 

our brand and how we carry out our work every day. It articulates the contributions we make to 

the communities we serve. Our CR vision gives people a point of connection with Voya and some 

of the social, environmental and governance criteria by which to value and evaluate the company. 

CR also drives performance and operational change. Our environmental stewardship not only 

minimizes our impact on the planet, but also impacts the bottom line. In addition, recognition, such 

as that from Newsweek’s Green Rankings placing Voya as No. 78 out of 500 companies, gives 

employees, investors, customers and other stakeholders confidence in the way in which we manage 

our operations.

6 2014 Corporate Responsibility Annual Report



What role should CR play in shaping the culture of Voya?
If culture is the sum of our behaviors and our conduct, and if culture is a description of how we treat 

each other, our employees, our customers and our shareholders, then a description of our culture 

cannot be complete without corporate responsibility. It is important for the people who are a part of 

our business to know and understand the areas where Voya makes an impact in the community and 

the ways in which CR is an integral part of our culture. It defines the way we relate to the community, 

the passion we have for our brand, the good we are committed to, and the values for which we stand.

What Voya CR initiatives do you think are the most impactful?
Several come to mind —  our National Day of Service is a strong defining aspect of our culture. 

Not only because it’s an event that mobilizes our entire staff, but also because it conveys a strong 

corporate conviction that employees and executives should be of service to the communities where 

we live and work. When we come together as an entire company to accomplish a collective goal 

of serving others, it helps develop a strong collaborative culture and bonds our staff with the Voya 

brand. Additionally, our Voya Foundation’s focus on children’s education and financial literacy is 

critical to helping people gain financial independence and stability and successfully manage through 

the retirement years. To help Americans achieve financial independence, we can make no better 

investment than in an individual’s childhood education and financial literacy skills.

Why does Voya Financial place such importance on employee 

volunteerism and giving?
Both volunteerism and giving are learned behaviors that can be cultivated in individuals. When 

an individual experiences firsthand the positive impact he or she can have on others, that feeling 

becomes contagious and, thereby, self-sustaining. To the extent we foster that in our organization, 

it not only benefits the community, but Voya as well. We know our employees connect more to 

their work when they believe it will influence the lives of others in a meaningful way. Through our 

volunteerism and giving programs, our employees gain new skills that they can utilize at work, build 

upon collaboration and teamwork, expand their networks, and feel energized about Voya’s value in 

the community. Our employees are able to tie the needs in the community to the needs met by our 

products and services. Those learnings translate into productivity.

What causes or organizations are near and dear to your heart?
I believe strongly in education. The New York Institute of Technology is near and dear to me because 

through it, individuals are touched at a milestone point in their lives when they are about to enter the 

world. Through my role on the board, I can help to influence students at the critical point at which 

they launch their careers. My board service at Holy Trinity High School on Long Island is also a great 

passion of mine. People gain critical life skills early in high school, and it’s rewarding to help guide 

others during the early construction of their values and experiences. There is a lot one learns in our 

youth about how to succeed: conflict management, socialization, how to fail and recover, how to 

appreciate diversity and people’s differences, and the value of mentoring and charity. If I can touch a 

handful of individuals before the cement hardens and help them form that life rudder, they in turn can 

have a positive effect on others.
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Community Investment
Through Voya Foundation, the philanthropic arm of our company, we work to make a meaningful 

difference in our communities —  creating, funding and supporting programs that help empower 

children and youth through education and financial literacy. Our employees transfer knowledge and 

skills and make a real difference in people’s lives. We proactively work to build strong communities 

and are also there to help rebuild when disaster strikes.

For a list of grant recipients, visit go.voya.com/crreport2014.

Voya Foundation Giving

Children’s/Youth Education

Voya Foundation supports programs designed to ensure that American 

youth graduate high school on time and are ready for 21st-century jobs.

Financial Education

Voya Foundation invests in increasing children’s and adults’ 

understanding of finances and provides tools to help them achieve a 

secure financial future.

Disaster Relief

We are committed to providing assistance when natural disasters 

strike. These efforts reflect our commitment to help people who are 

unexpectedly in dire need.

Employee Matching Gifts Program

We support our employees in volunteering and community engagement, 

including participation on nonprofit boards. In addition, we match 

employee donations to eligible nonprofit organizations at a rate of 2:1 for 

signature partners and 1:1 for other nonprofits.

43% Employee Matching 
Gifts Program

2% Disaster Relief

28% Children’s/Youth 
Education

21% Financial Education

6% Other
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We honor and encourage excellence in education through 

Voya Foundation grants and Voya Financial charitable 

sponsorships. Our most significant investments are 

represented in our signature partnerships in the areas of 

children’s/youth education and financial literacy. These 

programs empower teachers, students and communities 

to help ensure that every child has an opportunity to 

succeed. In particular, we believe that on-time high school  

graduation and reducing the dropout rate, as well 

as a focus on science, technology, engineering and 

mathematics (STEM), will improve our communities’ and 

our country’s economic potential. We currently maintain 

four signature partnerships, which are highlighted in  

this section.

Signature Partnerships
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Signature Partnerships

Children’s/Youth Education

National Teacher of the Year

Great teachers inspire their students to learn, work hard and graduate on time. They are fully 

committed to their students and their schools, and are dedicated to ensuring that every child 

earns a high school diploma. In 2014, Voya Financial sponsored the National Teacher of the 

Year (NTOY) program for the 10th consecutive year. NTOY, managed by the Council of Chief 

State School Officers, recognizes the exemplary contributions of classroom teachers. The 

selection process is rigorous, beginning at the state level; dedication and skill top the list of 

criteria considered.

Voya’s support demonstrates our belief in the importance of investing in our nation’s 

educational system. We are committed to providing the resources students need to stay in 

school and graduate on time, poised to enter the 21st-century workforce as lifelong learners.

The 2014 awardee, Sean McComb from Patapsco High School & Center for the Arts in 

Baltimore, pushes students to become better readers, writers and thinkers and, ultimately, 

better people. In addition to also mentoring other teachers at Patapsco, McComb helps 

prepare teachers for the classroom as an adjunct instructor in education and writing at 

Towson University.

“Being in Mr. McComb’s class was an invigorating experience. I realized that when I was 

not putting forth my best effort, I was not only disappointing him but I was disappointing 

myself. Mr. McComb was always testing us, trying to discover what we cared about, 

what really mattered to us in and outside of the classroom.” —  Scott T., former student 

of McComb’s

Voya Unsung HeroesTM

Innovative teaching methods and techniques are rewarded through Voya Unsung Heroes 

grants to K–12 educators. Each year, thousands of teachers vie for grants to fund projects 

that are evaluated based on innovative methods, creativity and the potential to positively 

influence students. One hundred finalists receive a $2,000 grant payable to both the 

winning teacher and his or her school. At least one grant is awarded in each of the 50 states, 

provided at least one qualified application is received from each. Of the 100 finalists, three 

are selected for the top awards: $25,000 for first place; $10,000 for second place; and 

$5,000 for third place.

Since 1995, our Unsung Heroes grants program has helped educators turn great ideas 

into engaging experiences for students in the classroom. With more than $4 million awarded 

to date to help teachers test new education methods and techniques, the program’s alumni 

have influenced countless numbers of students. Each year, educators submit applications 

for grants by describing projects they have initiated or would like to pursue that fulfill 

the following project criteria: innovative methods; creativity; and potential to positively 

influence students.

Mary Clark, the 2014 first-place winner, from Solorio Academy High School in Chicago, 

designed a state-of-the-art science course in biotechnology. Using classroom laboratories 

and leveraging the school’s partnership with a local university and hospital, her students 

performed DNA extractions and worked alongside research scientists. Clark’s goals for 

the course included enhancing students’ opportunities for scholarships and work-study 

programs; providing insight into career opportunities; and helping students become 

knowledgeable about scientific research and how biotechnology can benefit them, their 

families and the community at large.

“The increased exposure to scientific  

ideas will give students the ability  

to talk about controversial issues in  

the future. Throughout this course,  

students who didn’t think they were  

 ‘good’ at science, had an opportunity  

to be successful.”

—  Mary Clark,  

2014 Unsung Heroes first-place winner

“The biotech course was challenging  

and fun.”

—  Alejandro Martinez, 

Student, Mary Clark’s class

“The best part is that we all got to work 

in labs and experiment hands-on.”

—  José Paredes, 

Student, Mary Clark’s class

“It’s often said that a teacher touches 

the future —  they never know where 

their influence ends. By creating 

opportunities to empower teachers,  

your organization [Voya] is doing 

the same.”

—  Sean McComb,  

2014 National Teacher of the Year
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Financial Education

Junior Achievement

Since 2005, Voya has partnered with Junior Achievement USA (JA) to provide grants, 

charitable sponsorships and employee volunteering opportunities to support experiential 

learning that fosters work-readiness, entrepreneurship and financial literacy. By working 

with volunteers, educators, parents and others, JA seeks to educate and inspire students 

to value free enterprise and economics to improve the quality of their lives. In 2013–2014, 

JA benefited more than 4.5 million students in over 197,000 classrooms across the United 

States through its volunteer-delivered programs.

Voya supports the JA Discovery Center’s Finance Park program, an experiential 

financial literacy program in which students learn about saving, budgeting, household 

expenditures, and investments in a real-time simulation based on life stages, income and 

family composition. Because of the deep relationship in place and our core competencies, 

Voya Financial employees are especially committed to community service for JA and were 

recognized with a Bronze Presidential Award for volunteering 5,000 hours in 2014.

Precious Drew is one student who has taken advantage of everything JA has to offer. 

During her years at Edison High School in northeast Minneapolis, she participated in two 

of her school’s JA offerings —  the JA Company Program, where students create, market 

and operate their own company, and JA Titan, a computer-simulation game that teaches 

practical business skills. Drew’s company placed first at the JA Upper Midwest Company 

of the Year competition, and was one of only 15 teams from across the country selected to 

compete at the national competition in Washington, D.C.

Voya-Girls Inc. Investment Challenge

In partnership with Girls Inc., Voya conceived and launched the Voya-Girls Inc. Investment 

Challenge in 2009. This innovative program gives participating girls practical, hands-on 

investing experience while allowing them to keep a portion of their returns in the form 

of college scholarships. With the help and guidance of trained Girls Inc. staff and Voya 

Financial employee volunteers, teams of girls ages 12 to 18 build and manage diversified, 

real-time investment portfolios as part of an integrated investment- and economic-

literacy curriculum. The program began in New York, Denver, Los Angeles and Alameda 

County in California, and has subsequently expanded into metro Atlanta; Holyoke, 

Massachusetts; and Minneapolis.

Judy Vredenburgh, CEO of Girls Inc., says the Investment Challenge equips girls 

with tools to make decisions about earning, saving, spending and sharing money with 

confidence. This is exemplified in the experiences of the participants. Peyton, a Houston 

Challenge participant, shared with Voya that she has always thought that her mother’s job 

as a bookkeeper was boring. After participating in the Challenge, she has more respect for 

what her mother does because she can see its complexity. She also found it very inspiring 

to realize what teen girls can accomplish, particularly when working as a team. Even a 

topic like finance can help teens form bonds and engage in collaboration. Peyton also 

shares her newfound knowledge with friends and family, explaining concepts such as the 

steps investors should take before purchasing a stock and the downfalls or risks that are 

associated with investing.

“I would tell a friend that JA is one of the 

best programs around to expose you to 

business-world materials. Had it not been 

for the JA programs, I would not have 

the view of the business world that I do 

today. I just don’t think I would have been 

exposed to these things any other way.”

—  Precious Drew,  

JA Upper Midwest Company of the Year  

first-place winner

“The majority of the girls we serve come 

from households earning $30,000 or less 

a year. Two-thirds are girls of color. They, 

like most girls, will likely work for most of 

their lives, so they need to understand how 

money works. The skills they learn during 

the Voya-Girls Inc. Investment Challenge 

empower them to break through limiting 

social and economic barriers to have 

ownership of their financial futures.”

—  Judy Vredenburgh,  

Chief Executive Officer, Girls Inc. 

“Before being a part of this, I would just 

spend all my money and not care about 

being broke. Now I make sure I actually 

need what I’m purchasing and that it is 

worth the purchase. Participating in the 

Voya-Girls Inc. Investment Challenge has 

given me a new sense of empowerment 

that I never knew existed in me!”

—  Peyton,  

Houston Challenge participant
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Voya Financial employees have a long history of contributing time, talent 

and financial support to others in need. Employee engagement benefits 

the community while also helping employees gain new skills, expand 

professional networks, gain fresh perspective, unearth creativity and 

hone collaboration skills. Voya Financial demonstrates its commitment 

to its people and communities by providing paid volunteer-time-away 

for employees and matching gifts to eligible nonprofits. While Voya 

encourages and has resources in place to manage year-round giving 

and volunteerism, two special events are designed to get the entire 

company involved to make a significant impact.

National Day of Service

In 2014, Voya Financial held its inaugural National Day of Service 

(NDOS). This company-wide program harnesses the greatest asset we 

have to share —  Voya employees —  to make a meaningful contribution to 

communities on one day. In 2014 and 2015, NDOS engaged almost half 

of Voya’s 6,500 employees, resulting in thousands of hours of volunteer 

service across nine cities where Voya has operations, as well as many 

activities that engaged Voya’s Virtually Orange employees (those who 

work from home) across the nation. In 2014, employees volunteered 

close to 9,000 hours for more than 109 organizations with a comparable 

value (if services had been hired) of more than $200,000. And in 2015, 

employees set a new standard of close to 12,000 volunteer hours.

Employee Giving Campaign

In the fall of each year, Voya Financial employees give generously through 

the Employee Giving Campaign. While employees are able to donate to  

eligible nonprofits and receive a match through Voya Foundation throughout  

the year, this annual event galvanizes employees to give through varied 

activities such as silent auctions, raffles and other beneficial events. 

Employee Giving and Volunteerism

1. Full-time employees receive 40 hours of paid volunteer-time-away at eligible nonprofits per year; part-time employees receive 20 hours per year.

 2. Hours logged by employees for volunteering on both work and personal time; hours differ from previous reporting due to volunteer program eligibility.

 3. 2:1 match for signature partners; 1:1 match for other eligible nonprofit partners; match differs for senior executives.

 4. During the 2014/15 campaign period, from September 1, 2014 through August 31, 2015.

$4.7M
in donations  

(including Voya  

Foundation matches)4

$5,000
maximum match  

per employee  

per year3

40
paid  

volunteer  

hours1

39,540
employee  

volunteer hours2  

in 2014
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Why is it important to you 

to volunteer your time with 

nonprofit organizations?
I am invested in my community and the people 

who live in it, and volunteering provides a 

valuable service. Donated time allows smaller 

nonprofits more flexibility with how they spend 

their financial resources and staff time. It also 

benefits me to have gained knowledge of 

the local resources that are available to solve 

community needs.

What causes are important to you and why?
Pop Warner and the North Florida Athletic Association. They teach 

fundamental values, skills and knowledge that young people will 

use throughout their lives. Pop Warner strives to inspire youth, 

regardless of race, creed or national origin, to practice the ideals 

of sportsmanship, scholarship and physical fitness.

How does Voya support your volunteerism?
Since 2012, Voya’s matching gifts have supported the purchase of 

items such as shoes, socks and other uniform items that parents 

could not afford. Voya’s support has encouraged me to increase 

my participation.

Why is donating your 

personal funds to nonprofit 

organizations important to you?
I worked hard to get where I am, but I was also 

given opportunities by others. If a nonprofit 

that I support can help someone less fortunate 

be successful, then making a contribution is an 

easy choice.

What causes are important 

to you and why?
I am passionate about helping the homeless and transitional housing 

services. I’m also deeply involved with the YMCA. When I was young, 

we did not have a lot of money. Until I was older, I didn’t realize how 

close we may have come to losing our home, and that was a wake-up 

call to me. I deeply believe we are all in this world to help one another.

Do Voya’s giving policies help 

motivate you to give?
Yes, they motivate and empower me. Voya’s [volunteer-time-away] 

program that gives employees 40 hours a year is rare. My manager 

also encourages me to be involved in my community. The Voya 

Matching Gifts program is a great way to double my donations and 

help the organizations I care about most. 

WHY I GIVE 

Our culture of teamwork extends 

into the community during 

our National Day of Service 

when over 3,000 employees 

volunteered.

WHY I VOLUNTEER

Denise Wharton  
Senior Recordkeeper, 
Virtually Orange 
employee, and 2014 
top Voya Financial 
volunteer with 340+ 
hours

Steve Burk 

Information 
Technology  
Director, 
Minneapolis, MN
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A Culture of Responsibility

“There are many wonderful things about 

working at Voya. Its ongoing support of 

volunteerism and corporate responsibility  

are among the many things that I value  

as a Voya Investment Management employee. 

For this and so much more, I say thank 

you to Voya. It is quite an accolade to be 

acknowledged for work that I do outside of 

the firm.”

— Brenda Bynum,  

Voya Investment Management Vice President,  

Art Direction Manager, 2014 President’s Volunteer 

Service Award winner

Voya maintains employee-led teams at each of our major office 

locations, as well as teams for our Virtually Orange employees, 

to help implement corporate responsibility initiatives on a local 

level. More than 100 employees volunteer their time, in addition 

to their regular work at the company, to partner with community 

organizations in support of Voya’s commitment to community 

investment, diversity and environmental sustainability. Employees 

organize and host hundreds of events per year, which include 

volunteer events, fundraising events, awareness-building 

sessions and collection drives.

Giving
10 Employee Giving Campaign Teams

• $2.2M raised by employees and 

donated to nonprofit organizations

• 53% employee participation

• 93% executive  

leadership  

participation

Diversity
6 Employee Resource Groups

• 8 sites

• 36 national and local  

chairs/co-chairs

• Executive  

leaders serving  

as Executive  

Sponsors

Environmental  
Sustainability
10 Orange Goes Green Teams

• 65 events

• 1,800+ items collected and donated

• 240 pounds of vegetables grown and 

donated to the West Chester Food  

Cupboard (Pennsylvania)

Volunteerism
10 Community Partner Teams

• 17 local site chairs

• 39,540 hours of volunteer time

• 51 employees received the President’s 

Volunteer Service Award from the Office of 

the President of the United States

10 National Day of Service Committees

• 30 local site chairs

• 153 volunteer events

• 9,000 hours of volunteer time

• 109 nonprofit organizations served

• 100,000+ meals made and  

distributed
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Why is it important for Voya to foster a diverse 

and inclusive company culture?
Supporting diversity is a business imperative. If everyone has a 

similar educational and cultural background, the dangers of employee 

groupthink —  when a desire for harmony affects decision-making —  are 

much more prevalent. We want to be America’s Retirement CompanyTM, 

so our workforce needs to reflect our wide customer base. I call this the 

“economics of inclusion.”

What are the ways Voya currently 

fosters inclusivity?
The senior leadership team has made diversity & inclusion (D&I) a priority 

for the company. Coming in new (March 2015), my mandate includes 

continuing Voya’s investment in diversity and ensuring that we harness 

contributions from diverse individuals across our company. Our employee 

resource groups are one way we promote discussions of diversity and 

provide access to senior executives.

What is the company’s biggest opportunity  

for growth in this area?
Currently, 25 percent of Voya’s aggregate individual life insurance 

customers are categorized as “multicultural.” The Asian and Hispanic 

markets are among the fastest-growing in the United States, and the 

buying power of the female and LGBT (lesbian, gay, bisexual and 

transgender) community is also substantial. There is a tremendous 

business opportunity for Voya to service those markets through our 

product offerings, and also to hire top talent that is representative of 

these markets. Continuing to link D&I to our business goals is key.

How will you measure progress over time?
Dedicated metrics around diversity and inclusion that correspond 

to each of our D&I pillars are currently in development. The areas of 

opportunity that I see include an internal focus on diversity in the talent 

process and in succession planning as well as utilizing diversity to better 

connect with our customers and diverse suppliers.

How does it benefit Voya to support nonprofit 

organizations with diversity-related missions?
We benefit from these collaborations by accumulating data-driven 

research and insights regarding best practices, which inform Voya’s  

D&I approach and support our supplier diversity initiative.

Our employees also participate in professional development as 

well as educational and speaker forums through various organizations. 

These interactions create role models, foster career inspiration and 

provide valuable networking opportunities while also influencing our 

senior leadership to further develop a more inclusive culture at Voya. 

In addition, sponsorships of and attendance at diversity-related forums 

help source top talent and business prospects for our organization.

Multicultural  
Affairs
We recognize the importance of ensuring that our workforce 

appropriately reflects the customers we serve. We strive to 

achieve an inclusive culture where all employees bring their 

authentic selves to work. At Voya, we define diversity as a 

diversity of thoughts, perspectives and backgrounds, and we 

have set a goal to leverage diversity’s multiple dimensions to 

drive business and human capital results. We understand that 

diversity leads to better business performance, innovation 

and creative solutions. Diversity and inclusion is a business 

imperative: Our stakeholders increasingly value diversity, and 

companies with inclusive cultures have higher engagement 

and lower turnover rates.

EElizabeth Derbby 

VVice President,,  

DDiversity & Inclusion 
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Voya employee resource groups (ERGs) play an important role in engaging and 

educating employees, and in providing professional development opportunities. 

They also serve as a vital resource for advancing our business. Our six ERGs have a 

large membership of employees with varied backgrounds across eight of Voya’s major 

office sites. Each ERG is led by a national chair/co-chair along with site leaders and 

sponsored by a senior company executive, which helps to connect ERG activities to 

Voya Financial’s overall business strategy.

Employee Resource Groups

African-American ERG Asian-American ERG Women’s ERG

One of our longest-operating groups, 

with more than 150 members, the African-

American ERG hosts a variety of annual 

events that connect employees with 

opportunities for cultural and community 

celebration as well as professional 

growth. National chair Lena Floyd 

describes these events as attended 

by “a real cross-section of the company,” 

including a multitude of races and 

ethnicities, and by Voya vendors as well. 

One hallmark event stands out in her 

mind —  the “spotlight” of new employees 

who join the ERG. In one memorable 

case, says Floyd, a new member opened 

up about his career aspirations and was 

noticed by a manager —  who then took 

the employee on for a challenging new 

assignment. This type of interaction is 

encouraged and supported in the group, 

and is key to the ongoing success of 

the ERGs.

“The members of 

Voya’s ERGs are 

a tremendous 

resource for 

the company 

and serve as 

ambassadors to 

the community 

at large. It’s a real opportunity for us to 

showcase who we are.”

—  Lena Floyd,  

African-American ERG national chair

For Bali Singh, national chair of the 

Asian-American ERG, one main benefit 

of joining the group is increased access 

to company leaders through the group’s 

“Meet the Leaders” series. At least once 

a quarter, members are invited to an 

informal meeting with executives to hear 

about the direction of the company. In 

2013–2014, the ERG invited its members 

to a “sneak peek” of the company’s 

new continuous-improvement strategy. 

“A year later,” says Singh, “I am still 

hearing about how helpful that was to 

our attendees.” In addition to sponsoring 

at least one business-focused event 

each quarter, the group also makes 

time for recreational events around the 

country that celebrate the diversity of 

Asian culture —  from the Chinese New 

Year to the Indian holiday of Diwali to 

dragon boat races.

“Getting to know 

colleagues who 

hail from different 

cultures and 

speak different 

languages can 

only help make 

people more 

versatile in their jobs and understanding 

of a variety of points of view.”

—  Bali Singh,  

Asian-American ERG national chair

Most of the approximately 350 employees  

who comprise the Women’s ERG at Voya 

are women —  but not all. Anne Knapper, 

national chair of the ERG, describes it as 

“a very inclusive, positive group, where 

camaraderie promotes interaction and 

collaboration and enhances our collective 

work experience.” In addition to its 

members’ attendance at monthly events, 

the ERG draws hundreds of non-member 

participants to company-wide events on 

topics ranging from career enhancement 

to community involvement, healthy living 

and networking. In addition, the ERG 

promotes a sense of community at work, 

helping members learn about Voya and 

meet more employees than they typically 

would in the course of day-to-day work. 

Members share experiences and learn 

from each other ways to engage, educate 

and promote the women of Voya.

“Women are a 

prominent force 

in the workplace, 

and represent a 

large segment of 

our customer base 

as well. The ERG 

is a natural fit with 

the larger diversity goals of Voya.”

—  Anne Knapper,  

Women’s ERG national chair
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Latino ERG Gala-LGBT ERG

Angelica Hurtado, Latino ERG co-chair, 

feels the value proposition of the ERGs 

is twofold. First, for Voya, the ERG is a 

ready-made expert panel on a particular 

market segment. “We’re all potential 

customers first, and employees second,” 

she argues. Nowhere is this truer than 

with Hispanics, who are projected to 

comprise half the U.S. population by 

mid-century. Second, the ERG has a 

strong presence beyond Voya’s walls, 

serving the larger Latino community 

by sponsoring drives for household 

necessities. Members also benefit from 

quarterly seminars addressing personal 

development both inside and outside of 

work. “The ERGs are one place where 

employees, at all levels of the company, 

can gain access to important training 

and exposure to new ideas,” according 

to Hurtado.

“When I came to 

Voya, being new, I 

knew involvement 

with the Latino 

ERG was a great 

way to network 

and meet people, 

but also to give 

back to the community at the same time.”

—  Angelica Hurtado,  

Latino ERG national co-chair

As chair of the Virtual ERG, Katie Wright 

is among the approximately 17 percent 

of Voya’s workforce who work from 

home. About 100 members join the ERG’s 

regular meetings —  held online, of course. 

“We really try to model best practices 

for running an effective virtual meeting,” 

Wright says, “and I’ve been really 

impressed to see how these practices —  

interactivity, poll questions, virtual flip 

charts, etc. —  have also been embraced 

by those non-remote workers who have 

participated in our events.”

Working remotely can sometimes 

feel isolating, so members also share 

tips for connecting with colleagues. The 

group has raised the profile of the needs 

of remote workers, according to Wright. 

“Now, we seem to have a virtual option for 

everything, even volunteer opportunities 

for those who can’t participate in on-site 

company events.”

“Almost everyone 

works virtually 

these days —  at 

least some of 

the time. We’re 

all interfacing 

all day long with 

colleagues and 

customers from different locations. The 

Virtual ERG has brought an awareness 

and a focus to ensuring that virtual 

workers are not forgotten in the larger 

company culture.”

—  Katie Wright,  

Virtual ERG national chair

In 2014, for the ninth consecutive year, 

Voya was named to the Best Places to 

Work for LGBT Equality list, achieving 

a 100 percent score on the Human 

Rights Campaign’s Corporate Equality 

Index. Voya maintains LGBT employee 

champions at different company locations 

who participate in gay pride marches, 

National Coming Out Day, and AIDS 

awareness and prevention events. “Our 

ERG is unique in that we draw members 

from many different ethnic groups 

who also happen to be gay,” says Chip 

Wheeler, the Gala-LGBT (Gay and 

Lesbian Alliance —  Lesbian, Gay, Bisexual 

and Transgender) ERG national chair, 

“as well as allies who have family members 

or friends who are gay.” The group has 

also served as a strategic sounding board 

for the company. In 2014, Voya tapped 

the group to help repackage a number of 

existing financial products to market them 

specifically to the LGBT community.

“I’m proud to 

work in a place 

that shows great 

respect for the 

LGBT community. 

It helps to convey 

the idea that we 

are really one 

Voya, committed to serve all Americans.”

—  Chip Wheeler,  

Gala-LGBT ERG national chair

Virtual ERG
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Environmental Sustainability
At Voya Financial, our vision is to be America’s Retirement Company™. 

We’re focused on helping Americans build a secure financial future, 

and dedicated to ensuring a sustainable environmental future by 

protecting and preserving our planet.

We have significantly minimized our impact on the planet since we began measuring and tracking 

our environmental performance in 2007. The company has substantially reduced water, energy 

and paper use across our nine major sites. Our employees have flown and driven millions fewer 

business miles; and as an organization, we have purchased energy credits for 100 percent of our 

electricity use; increased recycling; reduced waste; and strengthened our employees’ abilities to be 

environmental stewards. Our accomplishments are significant, and we know there is still more to be 

done. The following is a comparison of when we started our journey with three programs in place, 

and our current state of operating a vast array of robust initiatives.

10 Orange Goes Green teams

• Organic waste composting programs

• Enterprise-wide, coordinated Earth Week 

celebrations at major office locations

• “Green Beam” employee newsletter 

spotlighting environmental initiatives

Energy programs

• Summer energy program —  raised 

building temperatures

• Computer Wake-on-LAN programs

• Computer monitor power-management  

program

• Motion-sensing and daylight-harvesting 

lighting systems

Travel-emissions-reduction programs

• Substitute technology systems such as 

videoconferencing capability

• Virtually Orange work-from-home programs

• Electric vehicle (EV) chargers

Paper-reduction programs

• Enterprise-wide paper purchasing guideline 

stipulating a minimum of 30 percent 

recycled content

• Enterprise-wide paper purchasing guideline 

of FSC-certified paper

• Enterprise-wide SmartPrint program

Water-reduction program

• Water-saving fixtures

Recycling and reuse programs

• Bring Your Own Mug (BYOM) programs, 

significantly decreasing disposable 

cup usage

• Office remanufactured furniture and 

furniture reuse programs

• Over 25,000 items collected from employees  

and recycled/donated (e.g., shoes, clothes, 

cell phones, ink cartridges, eyeglasses, 

snack bags, beauty items, wrapper, pens, 

prom dresses)

Renewable-energy program

• Nine years purchasing clean, renewable-

energy wind credits

Governance and management systems

• Annual external reporting on reduction 

metrics: energy, GHGs, waste, paper 

and travel

• Data collection systems to support metrics

• Director of Environmental Sustainability 

position created

• Green Leaders Council composed of 

senior managers

Awards and recognition

• Newsweek ’s Green Rankings #78

• Environmental Protection Agency (EPA) 

Green Power Leadership Club 2008–2015

• Professional Recyclers of Pennsylvania, 

Pennsylvania Waste Watcher Award 

(2010, 2014)

• Chester County Green Business Award 

(Pennsylvania)

1 Orange Goes Green 

employee-led committee,  

with a goal to educate 

and increase awareness 

of employees on 

environmental conservation

First year purchasing clean, 

renewable-energy wind 

credits for 100 percent of our 

electricity use

Benchmark year, gathering 

data at major sites on:

• Electricity use

• Recycling-to-landfill rates

• Waste volumes

• Internal paper use

• Air miles traveled

• Personal car miles traveled 
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Voya’s Partnership with NextEra Energy Resources
Voya believes that increasing our nation’s investment in renewable 

energy production carries many benefits, including preserving our 

natural resources and reducing greenhouse gas (GHG) emissions 

and dependence on foreign energy sources.

That’s why, since 2010, we have partnered with NextEra Energy 

Resources to help realize our clean energy goals by offsetting 

100 percent of our electricity use and making a measurable and 

sustainable investment in the future of renewable energy in the 

United States. Through our partnership with NextEra, Voya has 

purchased renewable energy certificates (RECs), which have 

supported NextEra Energy’s EarthEra Renewable Energy Trust.  

The Trust deploys 100 percent of the funds it receives directly into  

additional development in renewable energy generation in 

the United States.

RECs are a way of funding the development of renewable 

energy sourced from wind, solar, hydro or biomass resources. 

Each REC represents proof that 1 megawatt hour of electricity 

(according to the Consumer Energy Center, enough to power 

1,000 homes) was generated from a renewable resource 

on Voya’s behalf to mitigate the impact of the fossil fuel–

generated electricity we typically receive from the grid. 

Once sold, a REC cannot be used for more than one 

environmental claim.

Performance Data

Waste and Recycling
2010 2011 2012 2013 2014

Total waste (tons) 1,262 1,302 1,298 1,049 1,078

Percent reduction¹ 29% 29% 29% 43% 43%

Landfill waste (tons) 482 462 460 411 387

Percent reduction¹ 55% 57% 57% 62% 64%

Recycled waste (tons) 780 841 839 638 691

Percent recycled1 62% 65% 65% 61%² 64%

1.  Baseline year is 2007.

2.  In 2013, the amount of e-waste was less, which contributed to the reduction of the volume recycled.

GHG Emissions
(Metric tons of carbon dioxide equivalents)

Other emissions include air miles flown, car 
miles driven and landfill waste. 2010 2011 2012 2013 2014

Electricity Emissions (Offset) 30,796 23,265 20,720 18,210 18,335

Other Emissions 10,845 15,995 14,450 11,060 10,775

60.13 GWh

(Gigawatt hours)

Percentages reflect reductions from 2007 baseline.
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Why does a corporate focus on 

ethics matter?
When we discuss ethics, we’re really talking about the values that 

a company lives by and promotes. Research has shown that  

organizations with strong values that are well understood and  

appreciated have more engaged employees. Engaged employees,

in turn, tend to produce more satisfied customers. And more 

satisfied customers tend to lead to more profitable companies. 

So there is a strong business case to be made for leveraging 

ethics as a brand differentiator. There is also a growing body 

of data indicating that key stakeholder groups —  customers, 

employees, investors, legislators, etc. —  are increasingly making 

decisions that are critical to an organization based on how they 

view an organization from an ethical or corporate responsibility 

(CR) perspective.

Tim Erblich 

Chief Executive Officer, Ethisphere Institute

Q: You have spoken about the need for greater corporate 

transparency around data and decision-making, and said that this 

requires “corporate courage.” What do you mean by that?

A: As Peter Drucker famously said, “Culture 

eats strategy for lunch.” Complying with 

regulations and laws is the bare minimum 

requirement for operational excellence. 

Corporations at the leading edge of ethical 

thinking realize that it’s the internal culture —  

the people who make up the company, 

making the best decisions —  that makes all the difference. 

Companies need to be willing to submit themselves for a greater 

review process than what is required.

“The expectations of the public are rising —  nowadays, how a 

company does business is extremely important to potential 

customers, shareholders and others. For companies that 

succeed in going beyond compliance and building a truly 

ethical culture, the benefits —  employee loyalty, risk mitigation, 

performance —  are truly rewarding. We at Ethisphere salute 

Voya in its efforts to build and maintain a strong ethical culture.”

Paul Gennaro  
Senior Vice President &  

Chief Communications  

Officer

Business  
Practices  
and Principles
Voya Financial’s businesses are built on 

trust —  the trust our institutional and individual 

customers have in our products, services and 

employees.

Although this basic truth applies across business in general, it is 

especially meaningful in financial services, where Voya Financial 

handles and helps manage customers’ money and lifelong 

financial security.

We are committed to fostering a culture that openly 

demonstrates our corporate values and applies the Code of 

Business Conduct and Ethics to every individual and team decision 

or relationship. Our values define who we are; our Code of 

Business Conduct and Ethics guides the way we act and outlines 

the accountability each of us has to ensuring that we live by the 

principles identified in our Voya corporate values.
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What is the connection between 

corporate communications and ethics?
A key responsibility of any corporate communications 

team is to preserve, protect and enhance a company’s 

brand and reputation. Ethics and trust are key attributes 

of Voya’s reputation —  shaping how audiences view 

the company. Across industries globally, employees 

are increasingly citing how they feel about a 

company’s CR practices, including its demonstrated 

commitment to ethics, as a driver of their decision 

to work for a company. Prospective customers also 

care, as do regulators and legislators. And investors 

are increasingly considering CR as they evaluate 

companies. All of these factors create the opportunity 

for a company that is genuinely and authentically 

committed to ethics and CR to differentiate itself. 

The ability to demonstrate this commitment matters 

in very tangible and meaningful ways.

How do you go “beyond compliance” 

and make ethics training fun?
In just a short time at Voya, I’ve experienced a culture 

that emphasizes ethics across the enterprise. Right 

now, we’re planning for Voya’s annual “Ethics Week” —  

and we know it’s going to be fun, which it should be. 

Communication about a company’s values and ethics 

needs to be ongoing —  not something that’s done 

once a year. Duke University professor Dan Ariely, 

an expert on psychology and behavioral economics, 

has research showing a correlation between the 

frequency of reminders about ethics and the behavior 

of research participants. And it’s okay to make the 

frequent reminders fun! An example of this from my past 

is a contest that I organized in which employees created 

videos of humorous portrayals of ethical dilemmas. The 

videos were very funny. The employees who created 

the videos and all who watched them had fun. And we 

elevated a discussion on ethical dilemmas in a fun way.

What is the significance of Voya being 

named to Ethisphere’s World’s Most 

Ethical Companies list?
Voya is part of a distinguished group of companies. 

To earn the World’s Most Ethical Companies recognition 

in its first two years of existence speaks to a company 

with a strong commitment to ethics and CR; put simply, 

a company committed to doing the right thing. It was 

a significant factor in my choice to join Voya —  not 

because of the recognition, but because of the culture 

that enabled the recognition. The importance of ethics 

at Voya is modeled by the Chairman and CEO, by the 

Executive Committee, and throughout the workforce. 

I’d also note that companies earning World’s Most 

Ethical Companies recognition have outperformed the 

overall market in every year —  so it’s just good business.

At Voya Financial, we believe in the importance of transferring our knowledge 

and skills to help all Americans become financially ready for retirement. With 

fewer employers offering traditional pension plans and more decision-making 

power shifting into the hands of individuals, Americans are taking greater 

responsibility for retirement readiness. Despite the flood of financial literacy 

programs available in our country, most people are woefully unprepared 

for retirement.

We know that Americans need easy access to no-cost tools and 

resources to help them make the right decisions. With that in mind, Voya 

Financial launched its Be Ready program in 2014 to help motivate individuals 

to create a “retirement-ready” plan. We combine engagement, guidance and 

advice, and action through a tiered approach.

Personal engagement is available through educational and informational 

tools, with a significant focus on our industry-leading and award-winning 

myOrangeMoneyTM online experience. myOrangeMoney is a no-cost tool 

available to the general public via voya.com. It focuses on monthly retirement 

income by showing individuals where they stand today, highlighting areas 

that need improvement, and letting them take immediate action to improve 

their readiness. With just their account balances at hand, anyone, regardless 

of their level of financial knowledge, can input their personal information and 

immediately see a picture of their potential monthly income in retirement.

For those seeking additional guidance, Voya offers the Retirement 

Snapshot reports, as well as full financial planning from Voya Financial Advisors.

Participants of recent Be Ready programs1 gave overwhelmingly positive 

feedback after their experiences: 94 percent agreed in a survey that they felt 

“better prepared,” and 98 percent agreed that the “information was valuable.”

Overall, an average of one action was taken for every four individuals 

originally messaged: They increased their savings or changed their allocations, 

enrolled in managed accounts, enrolled in their employer-sponsored 

retirement plan, and/or added an additional savings vehicle (e.g., a 529 college 

savings plan).

“At Voya, we take the long-term view. Our entire vision is to be America’s 

Retirement CompanyTM, and Be Ready reflects our commitment to working 

alongside individuals to help them achieve their retirement goals, no matter 

where they find themselves today.”

—  Bart Kollen,  

Vice President of Individual Markets

Retirement Focus: Be ReadyTM

 1. On-site seminars conducted in 2014.
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Voya Financial®
230 Park Avenue

New York, New York 10169

212 309 8200

www.voya.com

For more information, please visit the

Corporate Responsibility pages

of our website at go.voya.com/cr.

About This Report
This year’s report is entitled “In Their Own Words” because we interviewed more 

than 30 of our stakeholders to obtain their input on our work across all four corporate 

responsibility pillars. We spoke with our Board of Directors, senior leaders, exemplary 

employees, constituents of our community investment work and our business partners 

to help us develop the stories for this report and inform our strategy going forward. 

We believe the words of our stakeholders, threaded throughout this report, not only 

enhance the report but will also help drive our performance to a new level.

Scope: This report covers the corporate responsibility strategy and activities of Voya 

Financial and not those of our affiliated representatives or other distribution partners. 

Comparative and quantitative data within the report covers the calendar year of 2014. 

Corporate information, unless otherwise indicated, is current as of the publication date. 

Other content, narratives, or question and answer sections cover 2014. See our GRI Index 

at go.voya.com/crreport2014. We welcome your feedback and invite you to email your 

comments, inquiries and suggestions to voyacr@voya.com.

Stakeholder Engagement: For the first time, we have included in this report input on our 

corporate responsibility performance from our Executive Committee, members of the 

Voya Financial Board of Directors, employees, nonprofit partners and the constituents 

our programs serve. We will continue to engage internal and external stakeholders in 

our corporate responsibility strategy, execution and reporting as a way to ensure we are 

meeting their needs.

THE INCLUSION OF Voya Financial IN ANY MSCI INDEX, AND THE USE OF MSCI LOGOS, TRADEMARKS, 

SERVICE MARKS OR INDEX NAMES HEREIN, DO NOT CONSTITUTE A SPONSORSHIP, ENDORSEMENT 

OR PROMOTION OF Voya Financial BY MSCI OR ANY OF ITS AFFILIATES. THE MSCI INDEXES ARE THE 

EXCLUSIVE PROPERTY OF MSCI. MSCI AND THE MSCI INDEX NAMES AND LOGOS ARE TRADEMARKS OR 

SERVICE MARKS OF MSCI OR ITS AFFILIATES.
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Press Inquiries
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Senior Public Relations Manager

Nicole.Vasile@voya.com
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