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a message from  
jonathan weis  

Dear Stakeholders: 

One of the many benefits to having a long, successful history spanning more than 
a century is the time-tested ability to see and plan for the future. The Weis family 
and the executive leadership established within our company has always strived 
to set clear objectives that will help us achieve our mission of providing the best 
value, quality and service to our customers while also being strong stewards of the 
environment and good neighbors in the communities where we operate. 

In fact, when looking to the future, our vision has never been clearer. We initially 
pledged to reduce our greenhouse gas emissions 20 percent by the year 2020. I’m 
thrilled to report that we’ve already hit that incredible milestone in our 2015 results, 
achieving more than 22 percent lower emissions. We also plan to increase our 
recycling rate by five percent each year with a goal of zero waste, reduce energy 
usage by two percent each year and replace 50 percent of our tractor fleet with more 
efficient vehicles within the next several years — collective measures that will help 
us to effectively achieve our vision of a sustainable program that gives back to our 
customers, the community and also the company, in terms of energy savings.   

Today, we are encouraged by the steady progress we are making and are excited 
to share the highlights and results of our ever-growing sustainability program with 
you in the pages of this report. From our longstanding relationships with local 
farmers, helping us bring farm-fresh produce to store shelves within 24-hours, to 
our comprehensive recycling programs that in 2015 diverted more than 33,000 tons 
of material from landfills, to the successful completion of energy-efficient projects 
throughout our stores, we are moving strongly in the right direction. We are proud of 
the progress our programs are achieving and are proud of the dedication shown by 
our associates in sustaining this commitment. 

On behalf of the Weis family and the more than 18,000 associates across our five-
state market area, we thank you for your continued support and interest in Weis 
Markets. Follow along with us as we continue on the path to a more sustainable 
future. 

Sincerely, 

Jonathan H. Weis 
President and Chief Executive Officer



history  

Co-founder Harry Weis 

Co-founder Sigmund Weis 

Harry and Sigmund Weis founded Weis Markets 

in 1912, when they opened a small neighborhood 

store known as Weis Pure Foods on Market Street 

in Sunbury, Pennsylvania. Today, our company ranks 

among the top 50 food and drug retailers in the 

United States in generated revenues and is overseen 

by Harry’s grandson Jonathan, who serves as our 

Chairman, President and Chief Executive Officer. 

We operate more than 160 stores in Pennsylvania, 

Maryland, New York, New Jersey and West Virginia, 

and employ more than 18,000 associates in our 

stores, distribution center, store support center and 

manufacturing facilities.  

For more than 100 years, Weis Markets and 

its associates have worked hard to offer our 

customers the best combination of value, quality 

and service. We are committed to reducing our 

environmental impact and to being good neighbors 

in the communities that we serve. Our sustainability 

strategy ensures that we are conducting business 

with the next 100 years in mind.

3



A TRIBUTE TO  

Robert Weis  
1919 –2015   

Robert Weis was a modest man who 

helped build an extremely successful 

company from the ground up. His 

career, which began in 1946, was one 

of sustained accomplishment and quiet 

excellence. He was also a loyal man who 

was devoted to his family and proud 

of the people he worked with. We are 

deeply indebted to him for his nearly 70 

years of leadership. Here at the company 

that bears his name, we will remember 

him with fondness and respect for 

his decency and achievements.
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reducing our 
carbon footprint  

A carbon footprint is the “total set of greenhouse gas (GHG) 
emissions caused by an organization, event, product or 
person.” According to the United States Environmental 
Protection Agency (EPA), greenhouse gases that trap heat 
and make our planet warmer have increased over the last 
150 years, primarily due to human activities. The main 
sources of GHG emissions come from electricity production, 
transportation, refrigeration, industry, commercial and 
residential properties (typically from fossil fuels burned for 
heat, use of products containing GHGs and the handling of 
waste), agriculture, as well as land use and forestry. 

In the simplest terms, a carbon footprint is the measure of the 
impact we have on the environment that is taken by assessing 
the amount of carbon dioxide or other GHGs we emit in our 
day-to-day activities and operations. For an organization, 
this is done by undergoing a GHG emissions assessment to 

identify the size of its footprint. Then, a strategy is developed 
to reduce that footprint through technological developments, 
improved processes and better product management. 

Weis Markets completed its first GHG assessment in 2008, 
compliant with the World Resources Institute’s GHG Protocol 
Corporate Standard. The inventory accounts for all known 
Scope 1 and Scope 2 GHG emissions resulting from Weis 
Markets’ business operations and serves as its baseline 
report. We conducted a comprehensive audit of all our stores, 
warehouses and plants, analyzing our electricity, refrigeration 
emissions, gas and diesel fuel usage, fleet size and vehicle fuel 
consumption. Since then, we have been working to increase 
the efficiency of our stores’ operations systems and have 
incorporated energy-efficiency measures to lower our energy 
consumption, fossil fuel dependence and carbon emissions.



Since 2008, we have reduced 
our carbon footprint by 22.1% 

WEIS MARKETS GHG EMISSIONS 
BY EMISSION SOURCE, 2008–2015

Vehicle Fuel Combustion
(Gasoline & Diesel)

Facility Fuel Combustion
(Natural Gas & LPG)

Facility Electricity
Consumption
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% Change From 2008: -5.5% -3.7% -12.9% -15.5% -14.4% -12.3% -22.1%
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GREEN DESIGN 
T O  I N I T I A T E  

STORE DESIGN AND REMODELS 
Weis Markets’ sustainability program begins from the 
ground up with the design and remodeling of our stores. 
We continually conduct research to analyze and implement 
holistic, state-of-the-art technologies and building systems 
that improve the performance of our stores. This has included 
the installation of a wide range of green technologies — from 
upgraded lighting and ozone-friendly refrigeration systems to 
efficient HVAC systems and the use of skylights — all of which 
conserve energy use. 

Our newest stores feature large skylights in the ceilings. This 
design feature, known as daylight harvesting, allows the store 
to be naturally lit during daylight hours. Supplementary lighting 
is set on a sensor, which automatically turns on when natural 
light is insufficient, such as during overcast periods or evening 
hours. This daylight harvesting practice has proven very 
successful, saving an average of 50 percent in lighting costs, 
and has become a standard design feature for new Weis 
Markets locations. 

REFRIGERATION 

In our refrigerated foods departments, Weis Markets is 
investing in closing the case with energy-efficient case 
doors, which are being installed on our existing open-air 
dairy, cold meat and bagged salad refrigerated cases. This 
upgrade reduces the refrigeration load by maintaining a stable 
temperature inside the case, thus decreasing our energy 
consumption while also increasing product integrity and 
warming up aisles for customer comfort. Along with these 
mechanical upgrades, our in-house refrigeration experts 
maintain systems to ensure they operate at peak performance. 

Weis Markets is also a proud participant in the EPA’s 
GreenChill program, which monitors refrigerant usage to help 
reduce the overall environmental impact on the ozone layer 
and climate change. In 2015, our corporate leak rate was 
9.3 percent, well below the industry average of 25 percent. 
Recently, several of our stores received gold certification from 
GreenChill for using environmentally-friendly commercial 
refrigeration systems, bringing the total number of certified 
stores to nine. 

www.weismarkets.com
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WATER CONSUMPTION 

At Weis Markets, our water conservation efforts include the 
use of water-efficient technologies and practices, and also a 
focus on associate education. 

Our restrooms incorporate water-efficient plumbing fixtures 
and accessories, such as low-flow toilets, faucets and sensor 
technology that allow us to realize significant water savings of 
30 percent on average. We also use local/native landscaping 
at our stores, eliminating the need for irrigation systems. 

Our newest and remodeled stores participate in an 
environmental awareness program to educate associates 
about the importance of water conservation — as well as 
energy consumption — through the use of signage and hands-
on training. We expect to save up to 5 percent annually on 
water use in each of our stores. 
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ENERGY 

Energy consumption is one of the largest operating expenses 
to our company, and, as such, we are always improving 
our store design and operations to reduce costs while also 
lessening our impact on the environment. 

One way we do this is through an investment in energy 
management technology. All of our stores and facilities use 
energy intelligence software (EIS), which allows our energy 
management team to monitor real-time electrical data down to 
five-minute intervals on main meters and equipment-specific 
sub-meters. Granular information from the meters enables 
a proactive approach to managing the energy before it is 
consumed. EIS allows us to identify and implement no- to low-
cost energy solutions. 

We have successfully installed more than 500 energy-efficient 
projects throughout our stores. In 2015 alone, these measures 
resulted in more than 11.2 million kilowatt hours savings, for 
an energy cost savings of $900,000. These projects include 
replacing outdated energy management systems with new 
automated technologies and fine-tuning all our refrigeration 
and HVAC systems to operate at optimal performance levels. 
We have replaced inefficient HVAC motors with energy-efficient 
electronic commutated motors and installed variable speed fan 
controls on existing HVAC equipment to meet today’s standards. 

In 2015, we retrofitted our flagship store in Lewisburg, 
Pennsylavnia with 100 percent LED lighting including overhead 
fixtures, as well as lighting systems for external signs, exit 
signs, frozen food cases and walk-in cooler boxes. Alarms 
have also been added to our walk-in cooler boxes to alert 
associates if doors are left open. 

And, all eligible Weis facilities are now enrolled in a voluntary 
demand response program through wholesale energy 
provider, PJM, that helps reduces our electricity use during 
periods of high power or when the reliability of the energy grid 
is threatened. Weis’ participation in the demand response 
program helps communities to avoid brown and blackouts, 
allowing customers to remain comfortable in their own homes 
during extreme weather situations. 

GROCERY STEWARDSHIP 
CERTIFICATION PROGRAM 

Weis Markets realizes that our sustainability efforts will only be 
successful if each of our stores takes responsibility for their 
roles in our overall progress. To that end, Weis Markets has 
enrolled all our stores in the Grocery Stewardship Certification 
Program, a national program to help grocery stores reduce 
their environmental footprint through continuous improvement 
and associate engagement. As a part of the program, each 
store has a designated Green Leader who, as a part of their 
daily responsibilities, assists with systematically managing and 
reducing their store’s environmental footprint. This program 
provides us with a platform to engage our associates and 
be stewards of the environment while reducing waste and 
operational costs. 

https://www.manomet.org/
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DISTRIBUTION CENTER 

We operate a 1.1 million square-foot distribution center in 
Milton, Pennsylvania, which serves as the central location for 
the Weis Markets’ fleet supplying all 160+ stores in our five-
state service area. Our distribution center also manages and 
processes all the tons of recycled materials collected at our 
stores, headquarters and manufacturing facilities. 

In April 2015 we celebrated the groundbreaking for a 110,000 
square-foot expansion of the facility, which will allow for 

increased dairy, deli and meat storage. The new refrigeration 
system will be an ammonia system to further reduce our usage 
of refrigerants in the future. 

In addition to supplying an increased variety of fresh products 
to our stores, the expansion will further streamline our supply 
chain and will help reduce diesel fuel usage by more than 
23,000 gallons per year.
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TRANSPORTATION 

Weis Markets maintains a large fleet of owned and leased 
vehicles including cars, small trucks and tractor trailers. Our 
more than 130 tractors and 420 trailers typically traverse 
more than 10 million miles every year to supply our 160+ 
stores from our distribution center in Milton, Pennsylvania. 
To responsibly manage our fleet, we purchase biodiesel 
fuel, a renewable, biodegradable, cleaner-burning fuel, and 
have incorporated a number of conservation measures and 
technologies into our fleet management and operations. These 
measures include fuel conservation tactics such as capping 
maximum tractor speed to 62 MPH and establishing an RPM 
threshold to promote progressive shifting, as well as cube 
utilization programs, routing software designed to reduce 

overall mileage, length of idle limits, aerodynamic side skirts 
on new trailers, fuel-efficient or low rolling resistance tires and 
automated transmissions on new tractors. In 2015, we leased 
10 additional trucks that are more efficient than older models 
and plan to lease another 20 in 2016. 

We are a proud partner of EPA’s SmartWay® program, 
designed to help organizations improve fuel efficiency, increase 
environmental performance and encourage supply chain 
sustainability. The SmartWay® program enhances our efforts 
and offers us insights on emerging programs and technologies 
that help us build on our progress to conserve resources. 

https://www3.epa.gov/smartway
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PROTECT NATURAL 
RESOURCES 

T O  C O N S E R V E  

In addition to our efforts in Scope 1 and Scope 2, one of 
the core pillars of the Weis Markets sustainability program 
is our ongoing focus on reducing waste and conserving 
natural resources. Recognizing that the protection of our 
environment is a responsibility that falls on everyone, we 
aim to provide our associates and customers with products 
and processes that allow them to participate in our efforts to 
recycle and reduce waste. This includes providing convenient 
recycling opportunities, developing closed-loop products, 
using sustainable packaging and continually looking  
for new ways to increase our conservation efforts 
across the company. With the help of our associates and  
customers, we are making a difference and reducing our 
environmental footprint. 

CORPORATE RECYCLING PROGRAMS 
In 2015, Weis recycled more than 33,850 tons of material 
— an increase of 2.5 percent over 2014. This included more 
than 23,500 tons of cardboard, more than 340 tons of mixed 
office paper and more than 700 tons of plastic bags. We 
also continue to expand our recycling program and in 2015, 
added several materials to our growing list of recyclables, 

including rigid plastics, batteries and cooking oil. We currently 
have more than 20 commodities we recycle from our waste 
stream. Our distribution center manages all recyclables from 
all Weis Markets stores, our corporate headquarters and 
manufacturing facilities. 

WATER BOTTLES 
Weis Markets was the first grocer in 
the country to sell Weis Quality spring 
water. Today, our bottles are made 
of 100 percent recycled PET plastic, 
manufactured with recycled resin 
derived from baled post-consumer 
plastic purchased from municipal 
recycling plants. In 2015, we made 
the bottles pink in support of breast 
cancer awareness with proceeds 
from each purchase going towards 
breast cancer research. During our 
flagship year, we donated $20,000 to 
the PA Breast Cancer Coalition.
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CLOSED LOOP RECYCLING 

We offer to recycle customers’ plastic bags at all of our stores. 
The plastic bags collected at Weis Markets locations are 
recycled into various new items including lumber, playground 
equipment, decking for patios and park benches. Every year, 
Weis donates benches made from these recycled bags to the 
communities in which we serve and operate. For example, 
some of these benches can be found around the Pennsylvania 
Farm Show complex each year, providing attendees with a 
comfortable spot to take a break between events. In 2015, we 
recycled 790 tons of plastic bags to make new items —  
a 9 percent increase over 2014. 

REUSABLE BAGS 
We encourage our customers to reduce the amount of plastic 
and paper bags used by opting for reusable grocery bags. Our 
bags are made from 50 percent recycled plastic and help save 
thousands of paper and plastic bags from ending up in landfills. 
Reusable bags from Weis Markets are fun and fashionable. We 
provide our customers with seasonal, creative designs that 
encourage the use of reusable bags. Sales of our reusable bags 
were up 24 percent from the previous year. 

MAP MEAT TRAYS 
Weis has also introduced its award-winning Modified 
Atmosphere Packaging (MAP) meat trays for select Weis 
fresh meat products. The trays are the industry’s first closed-
loop 100 percent recyclable MAP meat trays, developed in 
partnership with Clearly Clean Products, a company based 
in Orwigsburg, Pennsylvania that specializes in custom 
thermoformed packaging solutions. The trays are made from 
80 percent recycled #1 plastic and are easily recycled by 
customers after use. The patented Peel-A-Tray packaging will 
eventually replace more than 11 tons of polypropylene #5 trays 
on which our fresh meat products were previously wrapped. 

RIGID AND PHARMACY PLASTICS 
In 2015, we expanded our plastics recycling program to 
include plastic buckets like those used for food storage in our 
deli departments and those used in our floral departments. We 
also recycle prescription stock and vial bottles accumulated 
at all our in-store pharmacies. In total, we recycled more than 
150 tons of rigid plastics last year alone.

https://en.wikipedia.org/wiki/Modified_atmosphere
http://clearlyclean.com/


WEIS ORGANICS COMPOST 
The hallmark of our closed loop recycling program is our 
composting program that cultivates Weis Organics Compost 
made exclusively from the organic waste and food scraps 
collected from more than 60 of our stores. In fact, in 2015 
alone, we composted more than 3,800 tons of food waste. 

The collected waste is sent to American Biosoils Compost, 
our partner based in Skippack, Pennsylvania, which converts 
the materials into compost that is then sold in our stores. 
Weis Choice Compost is certified by the US Composting 
Council (USCC) for use on trees, shrubs, flower and vegetable 

gardens, as well as lawns, and is enrolled in the USCC’s Seal 
of Testing Assurance Program, which requires regular testing 
for quality assurance. 

ENVIRO-LOG® FIRELOGS 
Another closed loop recycling initiative is achieved through 
our partnership with Enviro-Log® firelogs, which have 30 to 
40 percent lower particulate matter emissions than regular 
firewood. In 2015, Weis recycled 480 tons of waxed cardboard, 
which was used to make the firelogs we sell in our stores. 

Lifecycle GHG Emission Reductions From Weis Recycling/Composting 
Instead of Landfilling Waste
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http://compostingcouncil.org/
http://www.enviro-log.net/
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Recycling Allows Us to Better Manage Our Trash Costs 
WE SAVED $2.5 MILLION IN LANDFILL FEES 

CARDBOARD 
23,400 TONS 

Saved 
$1,754,100 

TIRES 
20 TONS 

From our 
fleet of 130 
tractors and 
420 trailers 

MIXED PAPER 
345 TONS 

Inlcudes 
newspaper to 
store signage 

& paper 
packaging RIGID PLASTICS 

150 TONS 

Includes 
pharmacy bottles, 

floral buckets 
& deli containers 

ELECTRONICS 
32 TONS 

Includes 
computer 

printer & toner 
cartridges 

FILM PLASTICS 
122 TONS 

PLASTIC BAGS 
789 TONS 

Plastic bags 
are recycled 
into plastic 

lumber 

COOKING OIL 
116 TONS 

Our oil is 
recycled into 

biodiesel 

FOOD WASTE 
3,820 TONS 

Composted 
from 60+ stores 

& diverted 
from landfills 

GREASE TRAP WASTE 
130 TONS 

Recycled 
into various 
products like 
biodiesel fuel 

WAXED CARDBOARD 
480 TONS 

Saved 
36,000 in 

landfill fees 

FOOD DONATIONS 
26 TONS 

All Weis Markets stores donate baked goods to local food 
pantries, churches and food banks. In addition, we 
donate reclaimed goods to local charities. In 2015, Weis 
expanded the donation program in the Maryland store 
market, working with the Maryland food bank and 
collecting meat to donate to local organizations. All our 
stores donate food back to the communities we serve. 

2.5% INCREASE IN TONS OF RECYCLED 
MATERIAL FROM 2014 TO 2015 

31,500 
TONS 

2014 

33,850 
TONS 

2015 

https://www.mdfoodbank.org/
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FOOD AND 
AGRICULTURE 

T O  P R O M O T E  

Weis Markets encourages partnerships 
with local farmers and food processors 
in the communities and states where we 
operate. We are dedicated to educating our 
customers on our pledge to buying local, 
which enables them to purchase fresh and 
sustainable food and produce from local 
farmers, with produce arriving from farm to 
store within 24 hours. 

OUR FARMERS, YOUR 
LOCAL PRODUCE 
In the more than 100 years we’ve been 
in business, Weis Markets has been purchasing and selling 
fresh, local produce because it offers the quality our 
customers have come to expect from us. It also helps us 
conserve resources and benefits the economies of the states 
where we operate. 

In 2015, Weis Markets purchased more than 25 million 
pounds of local produce from approximately 100 farms 

in Pennsylvania, Maryland, New Jersey and New York. 
We regularly purchase locally grown sweet corn, green 
beans, peaches, nectarines, apples, lettuce, mushrooms, 
watermelons, cabbage, blueberries, cucumbers, cantaloupes, 
tomatoes, potatoes, squash, pumpkins and more. Additionally, 
all of our Weis brand milk comes from dairy farms in 
Pennsylvania.
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PROUD SPONSOR OF THE 
PENNSYLVANIA FARM SHOW 
COMPLEX AND EXPO CENTER 
In addition to supporting local farmers, Weis Markets also 
has a partnership with the Pennsylvania Department of 
Agriculture as a top sponsor of its Pennsylvania Farm Show 
Complex and Expo Center’s Exposition Hall. Weis Markets is 
a major contributor to the Annual Pennsylvania Farm Show, 
the largest indoor agricultural exposition in the country with 
nearly 6,000 animals, 10,000 competitive exhibits and 300 
commercial exhibits. 

Weis Markets has been participating in the Junior Livestock 
Auction at the Pennsylvania Farm Show for nearly 10 years.  
Every year, we purchase steers, pigs and lambs raised by 
local youth and the money goes toward the Farm Show’s 
Scholarship Program. Over the years, we’ve contributed more 
than $10,000 to this event.   

SUSTAINABLE SEAFOOD 
“UNMISTAKABLY SUSTAINABLE” 
“Unmistakably Sustainable” is our seafood program that 
provides sustainable varieties of fish. At Weis Markets, we’re 
committed to offering our customers a selection of fresh fish 
that come from sustainable sources. Our Sustainable Seas 
logo helps customers easily identify product supplied from 
sustainable fisheries and aqua farms from around the world. 

We also conduct a training program for seafood leaders and 
store managers to help them better understand sustainability 
and its value for our customers, business and the environment.  

PA PREFERRED® 

We are proud to carry PA Preferred® 
products, which are food and 
agricultural products grown, produced 
or processed in Pennsylvania.  
The Pennsylvania Department of 
Agriculture’s PA Preferred program helps support local farmers 
and the state’s economy. When it comes to produce and other 
food items, our customers selecting PA Preferred items are 
guaranteed fresher, better-tasting products.

http://www.pda.state.pa.us/


Weis Markets purchases fresh fish 
only from suppliers that meet or 
exceed the industry standards for 
sustainability, and that are conscious 
of the environment and show 
responsible harvesting methods.  

Look for our “Sustained Seas” 
logo on fresh product.

™
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SOCIAL 
RESPONSIBILITY 

T O  F O S T E R  

DIRECT AND IN-KIND 
DONATIONS 
We deeply believe that giving back to the 
communities we serve only strengthens our 
resolve to provide exceptional shopping 
experiences throughout our markets. Each 
year, our company and our associates make 
direct and in-kind donations to numerous 
charities and organizations, including food 
banks, schools, pet shelters, the United Way 
and many other local groups. 

Weis Markets also has a strong commitment 
to community-based health care 
organizations throughout the Mid-Atlantic 
area. As the needs of our communities 
change, we continue to support many 
programs, including clinics for the uninsured, 
and women’s health initiatives such as 
mammography, cardiac, high-risk pregnancy 
and breast cancer awareness programs. 

Elementary students learn about sensible food choices at Weis 
Markets’ Mystery Tours, one of the lifestyle initiatives at Weis.

www.uwp.org
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Paws
Petsfor

Additional charitable commitments over the years include: 

PAWS FOR PETS 

Paws for Pets began in 
2009 as a program to help 
homeless pets in need. 
Throughout the month 
of May, customers are 
encouraged to donate new, unopened pet items such as 
food, toys, leashes, food bowls and more, and drop them 
off at collection areas in our stores. Customers are also able 
to make monetary donations or purchase the Paws for Pets 
bracelet for $1.00 at the time of check out. Donations are given 
to local animal shelters and adoptions are held at select store 
locations to help these animals find new, loving homes. Since 
2009, we have raised and donated more than $1 million. 

FIGHT HUNGER PROGRAM 

Our annual Fight Hunger 
campaign connects food and 
monetary donations to people in 
need during Feeding America’s 
Hunger Action Month™ in 
September. More than 800,000 
meals were donated in 2015, 
in addition to the generous customer monetary donations 
that are collected and distributed to local emergency food 
providers serving communities near our stores. Since its 
inception in 2008, our Fight Hunger program has raised nearly 
$1.5 million. Each dollar raised equals four meals donated to 
local food banks. 

Weis Markets, the Mid Atlantic Dairy Association, MilkPEP, local dairy farmers and Qadry Ismail, a former player for the Baltimore 
Ravens, celebrate Weis Markets’ donation of 4,000 gallons of milk to area food banks as part of the Great American Milk Drive.

https://www.weismarkets.com/pawsforpets
https://www.weismarkets.com/fight-hunger/


LIFESTYLE INITIATIVES 
Our team of professional, registered dietitians is committed to 
leading our associates and customers into happier, healthier 
lifestyles. We provide ample tools and resources to help 
customers and Weis employees accomplish their personal 
wellness goals. 

OUR ASSOCIATES 

The heart and soul of Weis Markets are our associates. We believe 
a healthy lifestyle is the key to feeling your best at work and at 
home. The BALANCE wellness program incentivizes associates to 
participate in annual health screenings, health assessments and 
over-the-phone coaching programs to help keep them moving 
towards a healthier future. Over the past six years, this program 
has helped our valued associates quit smoking, lose weight and 
reduce risk factors for heart disease, diabetes and obesity. 

OUR CUSTOMERS 

The aisles of a grocery store can be overwhelming given the 
broad array of products available to consumers these days. 
Our four registered dietitians are readily available to answer 
customers’ food, nutrition and wellness questions to help them 
navigate store aisles and make better food choices. Through 
our complimentary Weis Healthy Bites magazine, our in-store 
programming, social media messaging and media appearances, 
Weis registered dietitians reach millions of customers and 
members of the community each and every year. 

We also offer educational Cart Smart store tours, cooking 
demonstrations and tasting events in our stores to teach 
customers how to shop for healthy food options and prepare 
nutritious meals for themselves and their families. Since 2013, 
our in-store dietitian presence has also grown to include two 
dietitians with coverage in four of our stores. Customers 

can also have all their 
nutrition questions 
answered through our 
Ask a Weis Dietitian 

service, an online 
form customers can 
fill out for direct 
communication 
with one of our four 
registered dietitians. 

JUNIOR CUSTOMERS IN TRAINING 

Weis Markets’ Mystery Tours is a free, interactive field trip 
program offered to elementary grade students in select 
Weis Markets stores. Since 2010, our Mystery Tours have 
reached thousands of 2nd, 3rd and 4th grade students, 
helping to spread the positive message of making sensible 
food choices and the importance of daily physical activity. 
Mystery Tours content and activities are designed by Weis 
Markets Dietitians to support the USDA’s Dietary Guidelines 
for Americans and reinforces the Department of Education’s 
health and wellness curricula. 

Food Marketing Institute (FMI) recognized Weis Markets in 
its 2015 Community Outreach Awards in the category of 
Neighborhood Health Improvement. The awards highlight 
the often unreported ways that supermarkets help their 
surrounding communities. In 2015, we interacted with more 
than 3,200 students through 220 educational tours and 
collectively have completed more than 950 tours, reaching 
more than 14,000 students since the program’s inception. 
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PHARMACY AND HEALTH SERVICES 
We work hard to make our store pharmacies as convenient 
as possible by offering a wide range of medications, 
immunizations and in-store consultations with our more than 
300 pharmacists to meet our customers’ needs. From flu 
shots and adult immunizations to urgent care clinics and our 
prescription drug plans, Weis Markets is committed to the 
health and wellness of the communities we serve. 

ADULT IMMUNIZATION SERVICES 

Many Weis pharmacists are certified by the American 
Pharmacists Association and are authorized by the State 
Board of Pharmacy to administer preventative vaccines. 
Immunizations are available to customers ages 18 or older 
and include flu, pneumonia, shingles, meningitis, tetanus and 
whooping cough. 

GIVE IT A SHOT 

On average, 200,000 Americans are hospitalized each year 
from complications from the flu. Weis Pharmacies offer 
customers convenient and easy ways to get their flu shot with 
walk-up services each flu season. More than 19,000 customers 
benefited from the program in 2015. 

Careworks Walk-In Medical Clinics are located in five Weis 
Markets throughout the Lehigh Valley area in Pennsylvania. 
Our clinics provide the community with urgent care services 
to treat injuries or illnesses that do not require immediate 
treatment but may not be serious enough for an emergency 
room visit. Such illnesses and ailments include, but are not 
limited, to cold and flu, allergy treatment, sore throats, ear 
infections, sprains and much more. 

TO YOUR GOOD HEALTH PRESCRIPTION 

DRUG PLAN 

Weis offers a 90-day $9.99 prescription drug plan that 
includes hundreds of generic drugs. In many cases, the price 
of prescription medications at Weis Markets pharmacies is 
lower than insurance or mail order co-pays. 

FREE CHILDREN’S VITAMINS 

Weis Pharmacies offer free multivitamins with fluoride for children 
up to seven years of age. In 2015, more than 4,000 families 
within our communities benefited from the program.

http://www.pharmacist.com/
http://careworks.com/
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Awards 
proud to be recognized for our 

sustainability initiatives by: 
proud to be recognized for our 

Healthy initiatives by: 

Affiliations Weis Markets is a proud partner of 
these prestigious organizations: 

TM 

RMC



WEIS markets 
Locations 
Weis Markets, Inc. is a Mid-Atlantic 

food retailer operating 162 stores in 

Pennsylvania, Maryland, New Jersey, 

New York and West Virginia.

Store Locations

Store Support Center / 
Dairy Plant

Meat Plant

Distribution Center

NY

PA

WV
NJ

MD
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our 
mission  

To deliver an exceptional shopping experience by offering 

the best service, value, quality and freshest products while 

being good stewards of our environment and giving back 

to the communities we serve.  

WeisMarkets.com facebook.com/WeisMarkets twitter.com/WeisMarkets

http://WeisMarkets.com
http://facebook.com/WeisMarkets
http://twitter.com/WeisMarkets
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